MKTG 3651 FOUNDATIONS OF MARKETING PRACTICE
Section 001
Fall 2026 Syllabus
Instructor: Ritomaitree Sarkar 
Email: ritu.sarkar@unt.edu

To communicate, you MUST email me directly at the UNT email above or through Canvas. If you do not use your UNT assigned student e-mail address your e-mail may not make it to my inbox. I will contact you via your UNT email address, which you are expected to have access to and monitor as a UNT student.

** Please include MKTG 3651 in the Subject Line**

NOTE: Email is checked on a regular basis Mon-Fri. However, there may be times where it could take me more than 24 hours to respond (e.g. on weekends). If you do not receive an email reply from me after 24 hours (Mon-Fri) please re-send your email. I’ll let you know if unavailable due to travel, illness, etc.

OFFICE HOURS: My office hours are by appointment via Zoom or Teams

SUGGESTED TEXT: Principles of Marketing v5.0, FlatWorld (2023)
PURCHASE HERE: https://students.flatworldknowledge.com/course/2607704 ($36.95)
*Please use Google Chrome when using the textbook and online resources

COURSE DESCRIPTION:

Survey of marketing concepts and practices and overview of the range of activities performed by marketing managers. Topics include the identification of market opportunities, strategic marketing planning, product/service development and management, price setting and management, establishing and managing distribution channels, and structuring promotional programs. Students will gain practical insights into why firms produce products/services and choose to develop new products/services, and how these products/services are ultimately targeted, positioned, branded, priced, distributed, and promoted/communicated to consumers/customers – existing and potential. The knowledge and decision-making skills acquired in this course will provide students with the sort of general marketing understanding that will enable them to interact effectively in the broader business environment – profit and not- for-profit. To that end, after completing this course successfully, students should gain the following learning outcomes:

LEARNING OUTCOMES:

· Students will understand the concept of value, and recognize the fundamental activities of marketing and components of the marketing mix.
· Students will recognize components of the strategic planning process and marketing plans.
Students will be able to set objectives, evaluate environments, and analyze marketing strategies.
· Students will know what a value proposition is and how to develop a personal value proposition.
· Students will appreciate customers in terms of segments, behavior, use, and needs.
· Students will recognize marketing research tools and the marketing research process.
· Students will identify social responsibility and ethical issues to understand the effects of marketing decisions.
· Students will be aware of cultural differences, the global marketplace, and marketing strategies


TOPICS & ASSIGNMENT TYPES: (See table)

Topics to be covered will be posted on Canvas weekly and will follow the table below. Every class topic (chapter reading) will be supplemented with flashcards, PowerPoint slides and optional case studies. Additionally, office hours can be used (by appointment) to discuss any questions regarding the class or the material. These materials play a crucial role in fostering a comprehensive understanding of the course content. Engaging consistently in this class will significantly improve understanding of the topics, potentially leading to better academic performance and deeper insight.



	
	Assignments & Grading
	

	

	 Academic Integrity Quiz  
	25 points

	Course Overview and Expectations Quiz
	25 points

	Discussion Board (10 @ 20 points each – lowest two dropped)
	200 points

	Mid-term exam
	100 points

	Final exam
	100 points

	Research Participation (SONA)
	50 points

	Total Points
	500 points



 A = 450–500 
 B = 400–449 
 C = 350–399 
 D = 300–349 
 F = Below 300


DISCUSSION BOARD (Weekly)
Each week, you will participate in a discussion related to the assigned chapter and course materials. Students are expected to respond to the discussion question by sharing their own thoughts, perspectives, and ideas. You will also engage with your classmates by responding thoughtfully to at least one peer’s post.
· Initial Post: Your response should be 150–300 words and should directly address the discussion question. Support your ideas with relevant examples, concepts from the chapter, or your own experiences when appropriate. 
· Peer Response: Respond to at least one classmate’s post. Your response should add value to the discussion by building on their ideas, asking a thoughtful question, providing a different perspective, or offering a relevant example. Avoid responses that simply say, “I agree” or “Good point.” 
· Citations: Include citations for any outside resources you use. You do not need to cite the textbook or assigned course materials. 
· Deadlines: Initial post and peer response deadlines are listed on Canvas. 
Make sure your posts are clear, thoughtful, and analytical, and demonstrate your understanding of the course concepts while contributing meaningfully to the class discussion
EXAMS

There will be two exams scheduled during the semester. All material covered in class, assigned textbook readings, and other material are covered on the exams. Exams are not open book or open note; no outside assistance is allowed. Students are expected to study beforehand and use this knowledge to take the exam. All exams require that the student to be able to successfully use the Lock-Down Browser. Make up exams are not given for reasons not governed by university policy.
RESEARCH PARTICIPATION: 

The Research Experience Program at the RCoB allows faculty and PhD researchers to collect data on consumer behavior, marketing, and other areas of study. Researchers apply their findings to current industry needs, and deepen our understanding of human behavior in business markets, organizations, and management. 

As part of your learning experience in this course, you will be required to participate in research studies to gain experience with the research process. Your participation in these research studies will make up 10% of your final class grade. Your participation in this program is critical to the furthering of UNT’s research goals. 

[bookmark: _Hlk92750792]To fulfil the requirement, you must create an account on the College of Business REP webpage—unt-cob.sona-systems.com—which allows you to browse and sign up for available studies. DO NOT sign up for the SONA in the Psychology Department! Use the CoB SONA link provided above. 

The amount of credit assigned is based on the format and duration of the study.

	Online Studies
	In-Person Lab Studies (Behavioral Lab - BLB 279) 

	· [bookmark: _Hlk92752943]<15 minute studies = 1 credit
	· <15 minute studies = 3 credit

	· 15-30 minute studies = 2 credits
	· 15-30 minute studies = 4 credits

	· >30 minute studies = 3 credits
	· >30 minute studies = 5 credits



To fulfill the 10% course requirement, you must earn a total of 10 REP credits throughout the semester (i.e., 1 credit = 1 percent of your final grade). All credits earned will be added to your final course grade at the end of the semester. Additional extra credit points may be available at my discretion.

· To sign up, please visit unt-cob.sona-systems.com. If you have questions, DO NOT contact me. Instead, contact the REP Admin Team via email at RCoBRep@unt.edu. Your questions will be addressed promptly, usually within 24 hours. 
· Visit cob.unt.edu/research/research-experience-program for detailed sign-up instructions and more information.

Important Deadlines!
November 27th, 5:00 PM – Last day to participate in SONA for Spring semester. 

You will have one week from this date to adjust your final credits assigned to particular classes in SONA. On December 4th, final scores will be distributed to instructors and cannot be changed after that point.  

Thanks in advance for your participation! Have a great semester!
Please Note: 
1) Don’t wait! Create your account ASAP! Get first access to available studies. 
2) Assign your credits to the proper course. This course is: _____MKTG 3651 001___________. 
3) [bookmark: _Hlk121690121]If you have another course that also requires SONA credits, you must complete those credits separately. On the main SONA account page, you can assign your completed credits to specific courses (of your choice). You have up to December 4th to adjust these credits!
4) If you do not want to participate in the posted studies, you can complete a 2-page research article critique for 2 points of REP credit each. To do so, please email RCoBRep@unt.edu and they will assign you an article to critique. Critiques are due on or before November 27th. Article critiques will not be available until the last week before November 27th. Please note that study participation will require less of your time than article critiques.











COURSE SCHEDULE

	Week
	Date
	Topic / Material
	Discussion Board / Assessment

	Week 1
	August 26
	Chapter 1 – What Is Marketing?
	Discussion Board 1

	Week 2
	September 2
	Chapter 2 – Strategic Planning 
	Discussion Board 2

	Week 3
	September 9
	Chapter 3 – Consumer Behavior: How People Make Buying Decisions 
	Discussion Board 3

	Week 4
	September 16
	Chapter 4 – Business Buying Behavior 
	Discussion Board 4

	Week 5
	September 23
	Chapter 5 – Market Segmenting, Targeting, and Positioning 
	Discussion Board 5

	Week 6
	September 30
	Chapter 6 – Product and Service Decisions 
	Discussion Board 6

	Week 7
	October 7
	Chapter 7 – Developing and Managing Offerings 
	Discussion Board 7

	Week 8
	October 14
	MIDTERM EXAM Chapters 1–7
	Midterm Exam

	Week 9
	October 21
	Chapter 8 – How Marketing Channels Can Be Used to Create Value for Customers 
	Discussion Board 8

	Week 10
	October 28
	Chapter 9 – Using Supply Chains to Create Value for Customers 
	Discussion Board 9

	Week 11
	November 4
	Chapter 10 – Gathering and Using Information: Marketing Research and Market Intelligence 
	Discussion Board 10

	Week 12
	November 11
	Chapter 11 – Integrated Marketing Communications and Traditional Media Marketing 
	Discussion Board 11

	Week 13
	November 18
	Chapter 12 – Digital Marketing 
	Discussion Board 12

	Week 14
	November 25
	FALL BREAK No class and no assignments.
	No Class / No Assignments

	Week 15
	December 2
	Chapter 13 – Professional Selling 
	No Discussion Board – Final Exam Preparation

	Week 16
	December 9
	FINAL EXAM Covers Chapters 8–13 and assigned course materials.
	Final Exam
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Course Technology & Skills:
Minimum Technology Requirements:
· Canvas Learning Management System
· UNT Email
· Microsoft Office 365: https://outlook.office.com/
· Google Docs: https://docs.google.com/
· Zoom App: https://zoom.us/
· Adobe Reader: https://get.adobe.com/reader/
· Computer with an Internet connection
· Web-camera and/or ability to videoconference and record videos
· Web Browser such as:
- Google Chrome: https://www.google.com/chrome/

Computer Skills & Digital Literacy:
· Using Canvas
· Using email with attachments
· Downloading and installing software
· Using spreadsheet programs
· Using presentation and graphics program

Rules of Engagement:
Rules of engagement refer to the way students are expected to interact with each other and with their instructors. Here are some general guidelines:
· Refrain from harsh language based on personal attributes. Rude or unprofessional messages won't be replied to.
· Show respect to instructors and classmates in all communications, even during disagreements.
· Use correct names and pronouns for everyone.
· Share from your own experiences using "I" statements. Challenge ideas, not individuals.
· Avoid using all caps, humor, or sarcasm in digital communication.
· Don't use "text-talk" unless allowed by the instructor.
· Proofread your posts and fact-check sources.
· Consider the long-term visibility of online posts before you type.

Assignment Policy:
Most, but not all assignments for the module/week will be due by Wednesday at 11:59 pm. All assignments should be submitted on time. Please refer to the course schedule for the actual start and end dates for each assignment. Late work will not be accepted under any circumstances except for University approved reasons.

Examination Policy:
For those students who have a legitimate, documented excuse for missing an exam, a
make-up attempt will be offered. If you lose your Internet connection during an exam, please be sure to contact me immediately. If you have issues accessing Canvas, please contact the Student Helpdesk and document the remedy ticket number before contacting me. The exams will be done with Lockdown Browser.

Syllabus Change Policy:
The instructor reserves the right to make changes to this course schedule. It is the student’s responsibility to make note of these changes as announced in class or to be aware of these changes as they are posted in Canvas.

UNT Policies

Acceptable Student Behavior
Student behavior that interferes with an instructor’s ability to conduct the online class or other students' opportunity to learn is unacceptable and disruptive and will not be tolerated in any instructional forum at UNT. Students engaging in unacceptable behavior will be directed to meet with the Chair of the Department and myself. We may refer the student to the Center for Student Rights and Responsibilities to consider whether the student's conduct violated the Code of Student Conduct. The university's expectations for student conduct apply to all instructional forums, including university and electronic classroom, labs, discussion groups, field trips, etc.
The Code of Student Conduct can be found at www.unt.edu/csrr. The UNT COB complies with the Americans with Disabilities Act. Reasonable accommodations are made for qualified students with disability. If you have an established disability as defined in the Americans with Disabilities Act and would like to request accommodation, please see me as soon as possible.

Academic Integrity:
The G. Brint Ryan College of Business takes academic honesty seriously. Ethics and integrity are important business values, essential to building trust and adhering to both professional and legal standards. Academic dishonesty destroys trust, damages the reputation and the value of the degree and is unacceptable. According to UNT Policy 06.003, Student Academic Integrity, academic dishonesty occurs when students engage in behaviors including, but not limited to cheating, fabrication, facilitating academic dishonesty, forgery, plagiarism, and sabotage. A finding of academic dishonesty may result in a range of academic penalties or sanctions from admonition (a warning) to expulsion from the University.

Some of the most common examples of academic integrity violations include plagiarism or cheating, such as unauthorized assistance on examinations, Quiz, research papers or case analyses. Your work must be entirely your own. When working on assignments, you should not discuss your work with others unless approved by the course instructor. Group assignments should only be discussed with members assigned to your group, and all group members may be held accountable in some way for known academic integrity violations in a group assignment. Cheating includes, but is not limited to: (1) use of any unauthorized assistance in taking exams;
(2) dependence upon the aid of sources beyond those authorized by the instructor in writing papers, preparing reports, or carrying out other assignments; or (3) the use of unauthorized notes for use in exams, looking at another student's exam answers, allowing another student to look at your own exam answers, or requesting or passing of information during the exam. Please be certain to cite any reference. Materials copied verbatim must be in quotation marks with a correct citation documented within the text. This applies to all materials taken from Internet sites. Another example of academic dishonesty relates to improper attribution. When preparing your assignments, you must cite all outside sources in the manner requested by your instructor. Copying or using material from any source prepared by or previously submitted by others, at UNT or other institutions, or downloaded from the Internet, is plagiarism. Unless directed
otherwise in an assignment, large scale “cutting and pasting” from other sources, even if properly footnoted, is not appropriate. You should synthesize this material in your own words and provide a footnote. Your instructor will specify what materials, if any, may be used on the tests and exams. Using materials other than those permitted, talking with other individuals during the exam, individuals exchanging information about an exam when one has taken the exam and the other has not, or copying or using material from another individual’s exam is academic dishonesty and will result in a meeting to discuss academic integrity violations and potentially issue sanctions mentioned above, and may result in ineligibility for academic scholarships. The use of online assistance, such as sites commonly used for finding Quiz solutions, group chat, cell phones, smart watches, and similar tools during exams is not allowed for any reason unless specifically permitted. No portion of an exam may be copied or photographed without permission. Students are expected to conduct themselves in a manner consistent with the University's status as an institution of higher education. A student is responsible for responding to a request to discuss suspected academic dishonesty when issued by an instructor or other University official. If a student fails to respond after a proper attempt at notification has been made, the University may take appropriate academic actions in the absence of the student’s participation. Prohibition of Discrimination, Harassment, and Retaliation (Policy 16.004) The University of North Texas (UNT) prohibits discrimination and harassment because of race, color, national origin, religion, sex, sexual orientation, gender identity, gender expression, age, disability, genetic information, veteran status, or any other characteristic protected under applicable federal or state law in its application and admission processes; educational programs and activities; employment policies, procedures, and processes; and university facilities. The University takes active measures to prevent such conduct and investigates and takes remedial action when appropriate.

Emergency Notification & Procedures
UNT uses a system called Eagle Alert to quickly notify students with critical information in the event of an emergency (i.e., severe weather, campus closing, and health and public safety emergencies like chemical spills, fires, or violence). In the event of a university closure, please refer to Canvas for contingency plans for covering course materials.

ODA Policy
UNT makes reasonable academic accommodations for students with disabilities. Students seeking accommodation must first register with the Office of Disability Accommodation (ODA) to verify their eligibility. If a disability is verified, the ODA will provide a student with an accommodation letter to be delivered to faculty to begin a private discussion regarding one’s specific course needs. Students may request accommodations at any time; however, ODA notices of accommodation should be provided as early as possible in the semester to avoid any delay in implementation. Note that students must obtain a new
 letter of accommodation for every semester and must meet with each faculty member prior to implementation in each class. For additional information see the ODA website (https://disability.unt.edu/).





