Course Description:
This interactive class offers students a hands-on experience in understanding and developing Crisis Communication skills.
The class addresses the stages of crisis communication from the communicators' perspective. Students will become familiar with defined stages and best practices for communicating during each phase.
Student communicators will act as spokespersons in an unfolding crisis scenario, preparing for:
· Pre- Crisis Strategy Planning – Public and Media
· Stage One - Initial Response
· Stage Two – Spokesperson Interview, Unexpected public development
· Stage Three – Press Conference
· Stage Four – Conclusion and, Evaluation and Assessment of Response
Students are expected to use critical thinking, judgment, PR writing skills in all assignments while working under pressure to convey succinct messages. The class agenda includes timed writing drills, compressed response times, and quick deadlines, as these are factors in a crisis and are therefore components of this class.
This course is designed to develop professional Crisis Communication research, planning, tactical writing, and analysis skills within the PR genre. Students gain an understanding of crisis communication and appropriate responses/work products for each stage of a crisis. The emphasis in this class for communicators is crisis communication tactics, refinement of writing in prescribed formats (statement, talking points), and interview and press conference management - formats used to manage crisis communication.
This is an interactive class.  Each class meeting requires active participation and includes in-class assignments, which cannot be made up.
Instructor Note to Students:
Your physical presence, cooperation, positive attitude, proactive attitude, creativity, responsiveness, and problem-solving skills are needed. In an organization, it is the Public Relations professional who leads communication under pressure and has the skills of a crisis communicator on behalf of the organization.  
Course Objectives: 
· Apply existing and develop further ethical conduct and finesse to include judgment, organizational leadership, strategic thinking, and a calm voice and demeanor
· Identify and utilize Crisis Communication best practices, including documents, platforms, word choices, and concepts.
· Conduct case studies to research and critically evaluate stages of a crisis and the nuances and learn best practices as well as lessons learned.
· Understand how to best interact with media and public during each phase of a crisis
· During drills, work accurately, quickly to produce professional quality work products,
Student Learning Outcomes:
Since 1969, the UNT Department of Journalism (Mayborn School of Journalism effective September 1, 2009) has been accredited by the Accrediting Council on Education in Journalism and Mass Communication.  This national accreditation also extends to the Mayborn Graduate Institute of Journalism, the only accredited professional master’s program in Texas.  About one-fourth of all journalism and mass communication programs in the United States are accredited by ACEJMC.  National accreditation enhances your education here, because it certifies that the department and graduate institute adhere to many standards established by the council.  Among these standards are student learning outcomes, covered by journalism courses in all sequences.
· Understand concepts and apply theories in the use and presentation of images and information
· Demonstrate an understanding of professional ethical principles and work ethically in pursuit of truth, accuracy, fairness and diversity
· Think critically, creatively and independently
· Conduct research and evaluate information by methods appropriate to the communications professions in which they work
· Write correctly and clearly in forms and styles appropriate for the communications professions, audiences and purposes they serve
· Critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness
· Apply tools and technologies appropriate for the communications professions in which they work
Instructor Contact and Office Hours: 
Name: Rebecca Noah Poynter, M.J.
Contact: rebecca.poynter@unt.edu
Contact Information: I will be available throughout the weekend and prior to the class by Text at 202-746-3298
Preferred Address: Professor Poynter or Ms. Poynter, not Poynter (Although it is a very valuable name in the journalism profession!)
Class Attendance and Deadlines:
Class attendance is required. Arriving late or leaving early constitutes an absence – after ten minutes you are late therefor absent,
Reading Assignments:
Readings should be completed prior to class meeting.  
Optional Text:
The Four Stages of Highly Effective Crisis Management: How to Manage the Media in the Digital Age; Jordan Meier, Jane; CRC Press, 2011.
Presentations:
Professional visual material, workplace professional appearance and a polished verbal presentation are expected. 
AI Use/Plagiarism/Academic Dishonesty: 
No AI use unless the assignment provides specific instructions- use of AI will result in a zero on the assignment.
Unless otherwise noted, cutting and pasting text from an online or written source without citations (formal or informal) is plagiarism. Assignments or exams that contain plagiarized material or where answers are obtained in an illicit manner will receive a zero. Any assignment or test that demonstrates academic dishonesty will receive a zero. See the MSOJ Academic Integrity Policy.
Writing Requirements: 
The AP Stylebook is the grammar, punctuation, spelling, and usage guide for this class. Hidden hyperlinks are required in assignments. Citations (recommended style is APA) can occur at the end of the document.
Work products must “look” finished, be ready for actual use (without mistakes or errors) and demonstrate critical thinking and knowledge of best practices.
Grading: 
· A – Document or presentation is excellent. All elements required are included. Neat appearance. Correct document format. AP style, no typos, misspellings, careless errors, and quotes are correct. College-level writing with clear and concise writing. Demonstrate understanding of best practices. The document is ready for publication or release. 
· B –Writing or presentation is not concise or clear and contains multiple errors and/or lacks understanding of best practices or concepts. The document requires correction (more than two errors or improvements) and is not ready for release. 
· C – Document or presentation does not meet PR standards for a finished product - missing elements, format, appearance, contains AP style, errors, immature writing, and does not indicate understanding of related PR concepts. The document is careless, missing elements, or unfinished, and requires editing.
· D –Document or presentation is unacceptable as a professional communication work product.
 
Assignment requires a title, short paragraphs (one point per paragraph), and hidden hyperlinks as well as source citations.
· 90 percent or higher of total possible points: A
· 80 percent - lower than 90 percent: B
· 70 percent - lower than 80 percent: C
· 60 percent - lower than 70 percent: D
· Lower than 59.99%: F
 Schedule: The assignments may be adapted to time, speakers, and unfolding drill-related learning events.
 
For PR students 
· Assignment on Friday night to understand the definition  and stages of a Crisis -10
· Titanic Assignments on Saturday Morning: Outline of Titanic/Rewrite of Titanic Initial Response - 10
· Pre Planning Document for Drill - 10
· Drill Statement for initial response   -10
· Drill Media Interview/Statement/Phone Call for Drill  - 10
· Drill Press conference Prep Doc. - 10
· Drill Sunday Press conference - 20
· Final Evaluation Assignment -10
· Remaining Assignments - 10 - Best Practices for speaker or alternate assignment
No points awarded for assignments in any segment of time missed associated with the assignment.
 


