
Every single student enrolled in this course needs to read and understand this 
entire document in its entirety, and then sign and return its final page—page 19—
by 11:59 pm on Tuesday, January 19 to the designated area of this course’s canvas 
website. Failing to do this by this deadline will cause individual students to lose  
5 (five) course points off of their final course grade in AEAH 4842/5842. 
 
Course Description
A History of Communication Design has been designed to provide you with a variety of socio-cultural,  

technological, environmental, economic, political, values-based, aesthetic and ethical—“S.T.E.E.P.V.A.E.”— 

foundations and frameworks that you can utilize to critically analyze, assess and contextually understand the 

work that has been created and disseminated worldwide by designers of visual communications, particularly 

over the course of the last (roughly) 150 years. You will be challenged to expand your extant knowledge of the 

decision-making methods that have shaped the outcomes of visual communication design processes throughout 

their history in ways that continue to make the effects of these relevant to people living and working in and across 

contemporary societies. You will also be challenged to construct new knowledge about and of particular design 

processes based on inquiries about how visual communication design has both affected and been affected by 

a broad array of socio-cultural, technological, environmental, economic, political, values-based, aesthetic and 

ethical—“S.T.E.E.P.V.A.E.”—factors, conditions, issues and agents (i.e., individuals or groups of people) living  

and working in specific environments during particular spans of time. 

 Additionally, students enrolled in this course will gain knowledge about how and why the major movements, 

styles and figures from the world of visual communication design emerged and operated around the world since 

the latter portion of the Nineteenth Century. Significant emphasis will be placed on understanding how and why 

the decision-making processes that have informed and influenced visual communication design in this (relatively) 

recent past have evolved as they have, and on how and why they may still be affecting a wide variety of current 

trends and ways of thinking and doing in the rapidly expanding, increasingly diversifying contemporary worlds—

please note the plural use of that term—that we inhabit. The development and effective assertion of each  

student’s critical and analytical faculties will be heavily emphasized as this course progresses.

 If you’re looking for easy course credit, AEAH 4842/5842 isn’t for you—get out now before you flunk…     

Required Textbooks
Meggs, Philip B., A History of Graphic Design, Sixth Edition, New York, USA: John Wiley & Sons, 2016 

McCloud, Scott, Understanding Comics: The Invisible Art, New York, USA: Harper Perennial, 20141 

Drucker, Johanna and McVarish, Emily, Graphic Design History: A Critical Guide, Second Edition, Saddle River, NJ, 

USA: Pearson/Prentice Hall, 20122

Highly Recommended Textbooks (Required for 5842 Students/Grad students)
Gomez-Palacio, Byrony and Vit, Armin, Graphic Design Referenced, Beverly, MA, USA:  

Rockport Publishers, 20093

Kaufmann-Buhler, Jennifer, Rose Pass, Victoria and Wilson, Christopher, Design History Beyond the Canon, 

London, UK: Bloomsbury Visual Arts, 20193 

 

Heller, Steven and Vienne, Veronique, 100 Ideas that Changed Graphic Design, London, UK:  

Laurence King Publishing, 20123 
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Michael’s Office Hours:
Monday & Wednesday, 

3:00 pm–4:00 pm; 
Tuesday 9:30–10:30 am 

E-mail Professor Gibson a 
week in advance to secure an 

office hours’ timeslot during 
one of these time spans.

  
Our Teaching Assistants: 

Natalie Howlett 
(natalie.howlett@my.unt.edu) 

 
Lareina Yap 

(lareina.yap@unt.edu) 
 

Natalie’ and Lareina’s 
Office Hours: 

E-mail them for a 20-minute 
Zoomchat appointment 

 
Office hours are subject 

to occasional change as the 
semester progresses due to 

unforeseen demands that are 
often made on my and Nata-

lie’s and Lareina’s schedules. 
If you need an appointment, 
please e-mail one of us and 
ask for a 20-minute appoint-
ment within the timeframes 

listed above a week prior 
to your needing to see us. 

Each student may only 
request and receive three 

office hours’ appointments 
per semester. 

 

1. If you can find a newer  
edition of this book,  

please get it. 
 

2, 3. If you’re majoring 
in communication design, 

you should add these books 
to your personal com design 

library and continue to use 
them as resources to support 

the rest of your studies in 
our program; if you’re not, 

consider selling them at one 
of the local resale shops at 

the end of the semester. You 
may also find that renting the 
text by Drucker and McVarish 

is much cheaper than pur-
chasing it, or you may wish 

to “share” this text between 
two or three classmates as 

the semester progresses 
(this works especially well for 

students who live near or with 
each other). 

 

Please note: 
This course is supported by 

UNT’s version of Canvas:  
 

https://ecampus.unt.edu/
webct/ 

 
Once you’re there, you’ll have 

to login with your UNT  euid 
and your password, and then 

follow the instructions to 
navigate to the template with 

AEAH 4842 or 5842 as its 
course number.

Course Syllabus 
& Schedule 
Spring 2021



Eskilson, Stephen J., Graphic Design: A New History, First Edition, New Haven, CT, USA:  

Yale University Press, 20073 

 

Other Resources that are strongly recommended for use by ALL students 
enrolled in this course as they endeavor to satisfy its specific per- 
project parameters, earn high scores on its quizzes, and make compelling  
and enlightening team-based presentations to myself, the TAs and their  
peers in AEAH 4842. 
 
Web-based4 
https://educators.aiga.org/perspectives-reflections-thoughts-on-identity-race-and-design-education/ 

https://eyeondesign.aiga.org/ 

https://www.peoplesgdarchive.org/ 

http://oa.letterformarchive.org/ 

https://eyeondesign.aiga.org/category/design-series/design-history-101/#2 

 

designophy.com/index.php/   typophile.com/ 

designobserver.org/    typographica.org/ 

designstudiesforum.org/    underconsideration.com/speakup/ 

designresearchsociety.org/    bibliOdyssey.blogspot.com/ 

designhistorysociety.org/    alistapart.com/ 

icograda.org/     core77.com/ 

aiga.org/      typotheque.com/articles 

dsvc.org/     posterpage.ch 

sterlingbrands.com/designmatters.html  designarchives.aiga.org/ 

nytimes.com/     thedesignencyclopedia.org 

fastcompany.com/homepage/index.html  ffffound.com/  

typography.com/     grainedit.com/ 

alistapart.com/     subtraction.com 

designhistory.org/     dcrit.sva.edu 

educators.aiga.org/    designstudiesdiscourses.wordpress.com/reading/ 

 

Print-based 
Natural Enemies of Books: A Messy History of Women in Printing and Typography by Maryann Fanni, Matilda  

 Flodmark and Sara Kaaman  

The Book by Amaranth Borsuk 

A New Program for Graphic Design by David Reinfurt 

Extra-Curricular: On and Around the Topic of Self-Organized Learning, Curriculum, Experiments,  

 and Alternatives in Graphic Design Education by Jacob Lindgren 

 

Course Content 
As population groups the world over have vastly increased their ability to create and distribute a diverse array  

of communications to each other over the course of the last century or so, and particularly over the course  

of the last decade, the work produced by visual communication designers has become an ubiquitous part  

of the synthetic living environments of people living across most of the world. This work both contextualizes  

and is contextualized by the cultural, political, economic, religious, technological, ethnic, values-based, racial  

and sexual factors that affect how we perceive ourselves and other citizens of the earth. The power of visual  

communication design lies in its ability to affect how we “place,” or categorize, each other in the increasingly 
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4. In order for students  
enrolled in the s ’21 section  
of AEAH 4842 to effectively 
complete the student team 

presentations, the socio-
cultural analysis paper, the 

timeline project, and the ethi-
cal criticism paper, it will be 

necessary for these students 
(i.e., you) to use the web-

based resources—particular-
ly those set in magenta—that 

appear immediately to the 
right of this sidebar caption 

really well/thoughtfully/ 
innovatively throughout the 
duration of the spring 2021 
semester. These resources 
will hopefully prove useful 

outside of this course as well.
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complex array of societies that now comprise the global community. The work of visual communication  

designers informs, directs, and evokes powerful emotions: any or all three of these objectives affect both  

group and individual behaviors everywhere, all the time, especially in the hypermediated world within which 

almost all humans now live. Understanding how visual communication design accomplishes this, and how it has 

accomplished this in the past ~170 years is the primary objective of this course, and the majority of the content 

you will encounter during your enrollment in it course has been structured to achieve this end. 

 Humans have been creating visual communications for almost 13,000 years, beginning with images scrawled 

on cave walls, and evolving to our current ability to disseminate digitally configured and facilitated media across 

interconnected networks to almost anyone in the world with access to electicity and an internet connection.5 

Within this time period, and particularly in the years since the industrialized mechanization of printing, this  

course will survey the aesthetic traditions, conventions and theories, as well as the technologies and the means 

for structuring written language, that all types of people (but most particularly visual communication designers 

and their collaborators) have used to convey information by visual means. This course will explore the  

mechanisms through which humans have documented their cultures, and how and why they have chosen  

specific, visually communicative means to address and redress each other to express various desires, needs  

and concerns. The essential content of this course will challenge the students enrolled in it to examine the  

political, philosophical and socio-economic aspects inherent in the processes that inform and have informed 

visual communication design decision-making, and to explore broadly the array of responsibilities visual  

communication designers must assume because of the influential socio-cultural, economic and political  

power they wield in contemporary society.6 

 The majority of the semester schedule for this course is devoted to the study of the development of visual 

communication design since the latter portion of the Nineteenth Century, when widespread industrialization  

and the division of labor it instigated across so-called “industrialized nations” created the need to market goods 

and services, and to communicate political, socio-cultural and economic ideas on a massive scale. This need 

could only be met by a large-scale printing industry (and, eventually, through communication mediums that  

organized and facilitated digitally rooted communications) and, in turn, by the people and organizations who ran 

and serviced this equipment and the networks within which and across it was embedded, and by the people who 

wrote, developed and designed that which was to be printed, digitally rendered and disseminated. The people 

who began creating visual communications destined for mass reproduction via print were not even referred to 

as “graphic designers” until 1922, and even this term was not widely used until after World War II, but it is their 

work, their working processes and their decision-making that will comprise the bulk of the material that will be 

covered during this 15-week survey. (The terms “communication design” and “visual communication design” have 

only been used popularly since the mid 1980s.) 

 As this course progresses, particular emphasis will be placed on how the interactions between visual  

communication designers and their clients (i.e., corporations, social institutions, governments, governmental  

and non-governmental organizations and individual citizens) were and are affected by global forces such  

as consumerism, political agendas, commercialism, globalization, electronic media, social “fads,” and  

environmentalism.7 Each student will be challenged to hone his, her or their individual connoisseurship skills  

so that he, she or they will not only be able to recognize the styles of particular designers and design (and art)  

movements, but so that he, she or they will be able to contextualize specific types of design work and specific  

art movements within their respective historical and social milieux.

Course Objectives
AEAH 4842/5842 “A History of Communication Design” has been designed to:     

 1.    expose students to a broadly informed, cross-culturally affected array of materials that are relevant  

to the history of visual communication design, and to enable them to recognize, analyze and evaluate 

  

7. The decisions graphic  
designers (and, more 

recently, communication and 
user experience and interac-

tion designers) have made 
throughout the relatively brief 

history of visual communica-
tion design have affected and 
continue to affect how broad 
cross sections of people the 

world over perceive each 
other and themselves. Creat-
ing and shaping perceptions 

that affect how particular 
groups, or individuals, think, 

behave and plan to behave 
forms the essence of what 

people who have designed 
and produced visual com-

munications have done and 
continue to do today.
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6. Design is how we produce 
and transmit an enormous 

portion of our culture, 
especially in a world that is as 

broadly networked as  
ours now is.

5. As of this writing on 
December 29, 2020, less 

than a third of the population 
of the world has reliable 

enough access to electricity 
combined with robust enough 

telephony and computing 
infrastructures that are 

required to facilitate access 
to the internet.
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the effectiveness of the conceptual and aesthetic decisions that drive the creation of artifacts and systems 

intended to utilize visual means to persuade, inform and evoke emotional responses;

 2.  enhance the ability of each student enrolled in the course to express his, her or their critical thoughts  

in writing, through the completion of: 

 · one linearly structured, “short-answer” essay assignment that challenges him or her to analyze  

  communication design artifacts from a socio-cultural perspective within a particular decade (more   

  information about this course requirement may be found on the Canvas website that supports this   

  course in the “Assignment Parameters” module); 

 · one type of short answer quiz (four in total, known as “Historical Influence Quizzes”); 

 · two, team-based presentations of between 11- and 14-minutes each that must be presented to the   

  entire class at a specified date and within specified timeframe (usually between 8:10 and 9:20 pm  

  during our Tuesday evening class sessions—more information about this course requirement may  

  be found on the Canvas website that supports this course in the “Assignment Parameters” module) 

 · one decade-specific “communication design history + social, technological, economic, environmental   

  political, values-based, aesthetic and ethical history” graphically executed timeline poster  

  OR web-facilitated (i.e. “website-based”) project (more information about this course  

  requirement may be found on the Canvas website that supports this course in the  

  “Assignment Parameters” module); 

 · one expository essay written in the form of an ethical criticism of a given designed artifact, system, 

   environment or experience from the realm of visual communication design (more information  

  about this course requirement may be found on the Canvas website that supports this course  

  in the “Assignment Parameters” module.

 3.  challenge students to deeply and critically read8 a wide variety of assigned material regarding visual  

communication design history and theory as a means to expose them to a wide range of methods with 

which to critically assess design decision-making processes and their outcomes. The assigned reading 

material is also intended to sensitize them about the crucial roles graphic, visual communication, and, 

more recently, interaction and user experience designers have played and will continue to play in our 

hypermediated, information-as-commodity age (and beyond);

 4.   enhance each student’s general level of visual literacy and broaden his or her respective critical and  

technical vocabularies (this will be accomplished by a. challenging students to analyze the structure  

and content within various designed compositions in pieces they will write and design, and by  

b. challenging them to articulate how and why design ideas that originated in the past in various  

places and moments in world history are also often “re-birthed” in more contemporary times in a  

series of quizzes that will be given over the course of the semester); this will also be accomplished  

by challenging students to recognize key moments and time periods in visual communication design  

history as they encounter descriptions of them in their assigned readings, and as they encounter visual 

examples derived from them in these same readings.  

Course Structure
This course meets once per week on Tuesday evenings via Zoom-facilitated, SYNCHRONOUS delivery from 

6:30 pm until 9:20 pm. Each student is expected to virtually arrive to each class period on time in the specific 

Zoomchat that has been designated for this course, and be prepared to effectively pay attention and take notes 

using a writing utensil and some form of paper substrate throughout its the 170-minute timespan. Each student 

enrolled in the course must keep his, her or their webcam ON throughout the duration of each class session so 

that the course TAs may effectively monitor attendance. DO NOT arrive for these Zoomchat sessions late,  
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8. One of the “big thangs” 
that almost all college 

students are supposed to 
emerge from college knowing 

how to do is engage in the 
kind of reading—regardless 

of content or structure—that 
helps them construct useful 
and usable knowledge-cum-

wisdom. Merely skimming 
articles found on websites, 

material in textbooks, 
newspapers and magazines 

(i.e., not making the time 
and effort to read deeply 

and conscientiously) tends 
to make college students 

unable to engage in broadly 
informed critical thinking. In 

turn, this makes it difficult 
for them to, “… comprehend 

the complexity of thought 
and argument found in more 
demanding texts, whether in 
literature and science in col-

lege, or in wills, contracts and 
the deliberately confusing 

public referendum questions 
citizens encounter in the vot-
ing booth.” (Maryanne Wolf, 
in “Skim reading is the new 

normal. The effect on society 
is profound.” The Guardian, 

August 25, 2018.  
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and DO NOT LEAVE EARLY, lest you flunk this course based on poor attendance. Each student is expected  

to have completed all assigned reading before they enter a lecture during which the contents of that  

reading will be presented or discussed.

Course Requirements
One | Historical Influence Quizzes9 

There will be four of these that occur at specified intervals over the course of the semester (check the course 

schedule that begins of page 13 of this document to determine exactly when these will occur). During these  

quizzes, you will be presented with a group of four to five images that each depict a specific artifact from the 

world of visual communication design that has been created since 1995. These quizzes may mark the first time 

many of you will have seen some or all of the artifacts you will be shown. You must then choose two of these 

artifacts and cite at least four ways that each of them was influenced or affected by visual communication 

design work that was produced at least ten years prior to their production. The visual communication design 

work you reference in your answers should come from material you have encountered during class presentations 

or in your assigned readings, or from the Team Presentations facilitated each class session by your peers. 

 Each citation must be preceded by the name of the designed artifact you are citing, a date for its  

creation and distribution that is within five years of the actual time when this occurred, and the last name  

of the designer or designers who created it; the name and date portion of each answer will be worth one point. 

The citations that follow the name-and-date portion of your answer must be written into the spaces provided  

on the quiz answer sheets you will be given prior to the beginning of each quiz (you’ll be given enough space  

to write between 30 and 50 words for each historical factor you choose to cite), and they must be written in a 

manner that explains and elucidates specifically how the more modern piece has been influenced or affected  

by a particular historical artifact from visual communication design. You must get beyond writing a simple  

bulleted list, or a brief phrase that is not contextualized or qualified (i.e., “the composition of the type in each 

piece is similar,” “the color palettes are a lot alike,” “the Constructivists and the creators of the ___________ 

piece both used sans-serif type”). You must write about how and (most importantly) why the modern piece 

you have chosen has been influenced by the “historical pieces” you have chosen to cite as influences. Your 

citations could be based on your comparative analysis of several factors inherent in the more modern piece that 

could be said to have been derived from the “historical” piece, such as but not limited to:  

 ·the means by which social, political or economic ideas were used as essential subject matter; 

 ·similarities in both of their overall formal compositions/structures; 

 ·similarities in the aesthetic treatments (size, texture, shape) of their respective formal elements; 

 ·a comparison between the communication purposes/intents each piece was designed to achieve; 

 ·a comparison of the inherent vocabularies of styles and gestures (idioms) used in each piece; 

 ·a description of how similar societal conditions fueled similar design responses; 

 ·similarities in the assertion of formal typographic variables (size, placement, weight, etc.); 

 ·similarities regarding how specific technology was used to produce or distribute both pieces. 

 

Upon completion of each of these quizzes, you can save your quiz answer sheets as .pdfs and send them to the 

TAs for this course (Lareina Yap and Natalie Howlett) for grading, or, if you have handwritten your answers, you 

can scan these, save them as .pdfs, and send them to our TAs for grading, or photograph them, scan them,  

and send them to our TAs for grading. Each of these four quizzes will be worth 26 points out of the grand total  

of the 486 points available for each of you to earn toward the receipt of your final course grade. 

 Lists of relevant “modern” and “historical” images (i.e. the specific array each of you will need to study  

in preparation for each of these quizzes) will be distributed the week prior to that specific quiz date on the Canvas 

website that supports this course in the “Historical Influence Quiz Preparations” folder.10 These images may be 

found in your assigned texts, and will appear periodically in our course lectures and Team Presentations.  
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10. Not studying these lists, 
and the images they describe, 
prior to each of these quizzes 

is really, REALLY stupid.

9. Even though four of these 
quizzes will be be given over 
the course of this semester, 

only three of them will count 
toward your final course 

grade. This means that 
you can afford to miss one 
of these—or score poorly 
on it—without adversely 

affecting your total accrual 
of course points. If you do 

choose to take all four quiz-
zes, the lowest grade you 

earn from among these will 
be expunged (i.e., “thrown 
out”) of your total accrual  

of course points.



Two | Team Presentations 

Each student enrolled in this course has been placed into TWO, five person teams (these assignations can be 

found by reading the document titled “_s21_AEAH-4842+5842_Student Team Presentation Topics_rev” in the 

“Assignment Parameters” module of the Canvas-facilitated website that supports the delivery of this course.) 

Beginning in our January 19 class session, four of these teams will be required to make an 11- to 14-minute  

presentation—no shorter, no longer—on a specified topic beginning at between 8:05 and 8:20 pm. Team  

members will have to work together virtually to determine which among them will fulfill particular roles within 

their specific structure to a. source content for, b. write material to support, and c. design a slide deck that will 

“contain and visually communicate the team’s content to good effect.” Team members will also have to determine 

who speaks during their presentation—one person or multiple team members—so that their delivery is most 

effectively facilitated during their scheduled class sessions.  

 More information about Team Presentations, including WHO has been selected from the class roster and 

WHEN each Team will present is articulated in the document titled “_s21_AEAH-4842+5842_Student Team 

Presentation Topics_rev” in the “Assignment Parameters” module of the Canvas-facilitated website that  

supports the delivery of this course. These presentations may be pre-recorded—THIS IS NOT A REQUIREMENT—

and presented across the class Zoomchat by one or more team members using a variety of digitechnical means, 

including but not limited to Quicktime, a Figma or Adobe XD share, a YouTube video, etc. These presentation  

can also be made live and in real-time by students sharing their screens in Zoom with the entire class. Each team 

presentation is worth 50 courses points to each member of a given team.

Three | Analyzing Comm. Design Artifacts & Systems of Artifacts from a Socio-Cultural Perspective

Each student will be assigned a decade, beginning with 1890 until 1900 and ending with 2000 until 2010,  

and must select a particular artifact (such as a poster, a logo, an album cover or a single package) or a visual 

communication design system (such as a magazine or book, a film’s opening credit sequence, a visually unified 

array of diagrams, maps, or packages, the extension of a visually communicated brand, a signage array or an 

annual report) that was designed, published and disseminated during that decade. Each student must then  

download and use a version of the Microsoft Word document titled:  

 

“_s21_AEAH_4842_Assign_01_template-UNDERGRAD.docx”11 or 

 

“_s21_AEAH_5842_Assign_01_template-GRAD.docx”11  

 

and then follow the instructions given within it to meet the parameters of this exercise. This document must be 

used to fulfill the requirements of this exercise—no handwritten versions of any student’s responses to the issues 

raised in “Assignment_01_UNDERGRAD.docx” or “Assignment_01_GRAD.docx” will be accepted for grading. Also: 

versions of this assignment that have NOT been configured within the structure of these templates will receive 

assignment grades of no higher than “F” (69 points—at best).11 

 The purpose of this exercise is to place the students in this course in a learning situation where they are 

required to critically analyze the social, technological, economic, environmental and political factors that affected 

and influenced the manner in which their chosen artifact or system was designed in a particular time and place, 

as well as how its design conversely affected and influenced this same set of historical factors. Completing this 

challenge will also immerse students in this course in an experience that will require them to begin to develop  

the type of critical analytical abilities and the means to articulately assert them that they must utilize to effectively 

complete the two subsequential and more demanding writing assignments they will be challenged to complete 

later this semester. More importantly, they will learn to utilize critical thinking as a means to inform their own  

creative decision-making as their educational experiences and their careers evolve.  

 One of these essays is due from each of you at the beginning of the class session (6:05 pm)  

on Tuesday, 02.16. Failing to turn in your analysis of a visual communication design artifact (or system  
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11. These documents are  
available for download 

from the AEAH 4842 | 5842 
Canvas support website on 
Canvas in the “Assignment 

Parameters” module. The 
parameters for this project 
will be discusssed in detail 

during the class  
session of January 19. 

 
If you do not know how  
to create or download a 

“.docx” MS Word document, 
you will have to a. learn how,  

or b. drop this course.

DO NOT CRAFT YOUR 
RESPONSE TO THIS AS-

SIGNMENT IN AN MS WORD 
OR INDESIGN DOCUMENT 

FORMATTED ACCORDING TO 
YOUR INDIVIDUAL WHIMS! 

 
You must compose your an-

swers to each of the prompts 
within the structure of the 

template itself or you will FAIL 
this assignment. There are 

absolutely no exceptions 
to this rule! 



of artifacts) by 6:35 pm on February 16 will result in a final project grade of 0 points (this is even worse  

than earning a letter grade of “F,” which actually nets you a point total of 69…). You must use “Turn It In”  

to deliver this completed assignment by this deadline. Do NOT attempt to hand in copies of this assignment to 

the instructor or the TA using paper copies. 

 This assignment is worth a total of 100 course points. Students may begin using Turn It In to submit their  

versions of this paper beginning at 2:00 pm, Tuesday afternoon, 02.09.

Four | Individually Designed & Executed, Decade-Specific, Communication Design Timelines

Each student will be assigned a decade, beginning with 1890 until 1900 and ending with 1990 until 2000, and 

must design and execute a two-dimensional solution measuring 32.5” x 20” (40” x 28” if you are enrolled in the 

5842 section of this course),12 that utilizes whatever combinations of type and imagery you deem appropriate  

to visually communicate the chronological sequence of 1. significant events, achievements, and work(s) created  

in visual communication design from your assigned decade, and 2. significant achievements or events in other 

social or technological spheres such as politics, economics, the so-called “hard” or “soft” sciences, literature, 

other visual arts, theatre, etc. from that same time period. If you’re enrolled in the 4842 section of this course 

as a Communication Design major, in either the Graphic Design Track or the User Experience Design Track, you 

may—this is NOT a requirement; rather it is an OPTION—choose to design and execute this piece as a fully  

functional, interactive, dynamic media construct using softwares such as Figma, Adobe XD, or Balsamiq, as long 

as you secure permission from me to do so this by 11:59 pm on March 2. For those of you who choose to do this, 

it would be wise to design this piece as you would design a prototype for a simple website, with screen dimen-

sions of 1920 x 1080 pixels. The number of screens, menu items/navigational tabs, etc. would be up to each  

individual student to determine. Students who choose this option may also opt to present this piece as a  

simple sequence, or “string.” of .pdfs. 

 It is imperative that you design this piece so that at least half of the significant achievements/events you 

choose to highlight are shown to have a meaningful correlation with the examples of visual communication 

design that you choose to include. For example, if you cite Muhammad Ali’s refusal to go war as a conscript  

on behalf of the United Stated against the Viet Cong in 1966 as a significant historical event of the 1960s,  

it would enlighten a viewer/reader of your timeline to learn about how that event led to his appearance  

on a cover of Esquire magazine late that year as a martyr whose body was shot full of arrows. (The design  

of this cover by George Lois is one of the most famous magazine design covers in the history of visual  

communication design. You’ll learn more about it later this spring.) 

 You also need to design and execute this piece so that it is visually compelling to behold, and so that  

it functions as an effective information delivery vehicle, but bear in mind that the entire composition,  

or series of screens, should be conceptually driven by one central, very focused “key” idea or primary theme.  

This theme could (and probably should) announce itself as part of a primary headline, or “A-head,” for this piece 

if it manifests as a single, large .pdf, or on the primary screen of a web presence: for example, a headline that 

communicates an appropriate theme for the 1940s might read “Loose Lips Really Did Sink Ships: the Decade 

When Good Propaganda Really Could Get You Killed.” Another example that would satisfy the parameters for this 

assignment might focus on the prevalence of a particular style or movement that was popular in a given decade, 

such as the association of Constructivism (particularly the Russian variety…) with much of the graphic design 

work coming out of Europe in the 1920s: “When Both the Politics and the Geometry Were Red, Black or White: 

Russian Graphic Design in the 1920s.” All of the text- and image-based elements in your timeline should  

somehow relate to or be driven by your primary theme. 

 You are responsible for ensuring that your piece makes effective use of a well-considered informational  

hierarchy, and for ensuring that it does not overwhelm or underwhelm your prospective reader (a first-year,  

college undergraduate student or high school senior) with either too much or too little information. It will be 

imperative for each of you to thoroughly peruse a wide variety of resources to obtain the information you’ll need 

to convey, and to “source” the images that will appear in your respective solutions. Please refer to the document 
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12. For more information 
about the differences  
between the timeline 

project parameters for  
graduate students and 

undergraduate students  
enrolled in this course, please 

refer to the assignment 
parameters document for this 

project in the Assignment 
 Parameters module in the 

Canvas website that supports 
the delivery of this course. 

The parameters for this proj-
ect will be discusssed  

in detail during the class  
session of February 9. 



containing more specific parameters for this assignment to obtain more details about how to successfully  

complete it. This project will be due—via Turn It In, or via using WeTransfer to send your materials to Natalie 

Howell and Lareina Yap (the TAs for this course)—at 6:35 pm on March 16, although it may turned in during  

the first five minutes of class during any class period prior to this beginning the evening of March 2.  

 This assignment is worth a total of 100 course points. Students who fail to ensure that their full name 

appears embedded clearly in this piece will receive an automatic deduction of 10 points from their final grade  

on it. Failing to turn in your individual timeline by 6:35 pm on March 16 will result in a final project grade  

of 0 points (this is even worse than earning a letter grade of “F,” which actually nets you a point total of 69…). 

This assignment is worth a total of 100 course points.

Five | The Cumulative, Ethically Framed Essay (this will count as your Final Exam) 

Each undergraduate student will be required to write a 1,200- to 1,600-word essay13 that must be turned  

in by 6:35 pm on Tuesday, April 20 that assesses how the outcome of a particular design idea, process,  

or endeavor has affected the ethical or moral behavior or perception model among a particular user group  

or audience. An ethical criticism can also address the moral or ethical intent of a designer, or a designer and his 

or her clients, or a design movement, or a style of design. It should enlighten the reader by revealing or explaining 

the ramifications of a given process or multiple interdependent or codependent processes of decision-making  

 The contents of this essay should be strongly bolstered by the assigned course-related readings you will 

have completed by the end of this semester, and should make reference to at least some of them. With that  

stated, you are all heartily encouraged to make ample use of books, visual communication design journals and 

other resources available to you from whatever library facilities and internet resources to which you have access 

as a means to fortify your arguments and add breadth to the content of your essay. The subject matter that  

comprises this essay may also be supported by the new knowledge you will have gained from my lectures  

and from what you learned during the course of writing your exercise Analyzing Communication Design  

Artifacts from a Socio-Cultural Perspective and from completing your Visual Communication Design  

History Timeline Assignment.  

 The cumulative essay assignment is worth a total of 100 course points. You must use “Turn It In”  

to submit this assignment to the instructor and the TA for assessment. Students who fail to ensure that  

their full name appears on the front page of their cumulative essay will receive an automatic deduction  

of 10 points from their final grade on it. Failing to turn in your final cumulative essay by 6:35 pm  

on Tuesday, April 20 will result in a final project grade of 0 points (this is even worse than earning  

a letter grade of “F,” which actually nets you a point total of 69…). This assignment is worth a total  

of 100 course points.  

A Brief But Crucial Set of Guidelines Regarding How You Should Write Your Two Essays
Both the final essay and your “Analyzing Communication Design Artifacts from a Socio-Cultural Perspective”  

piece must be written in complete, grammatically and syntactically correct sentences, and you must present  

well-reasoned, “well thought-out” arguments to support your main points. Providing information on either  

or both of these essays that you have discovered through your own outside-of-class research is a good thing  

to do, and will gain you project points, provided you cite this research effectively. As university-level students, 

I expect you to be able to make solid observations and draw conclusions based on what you’ve read and what 

you’ve heard in class. Simply reporting facts in either of these essays and failing to present your own  

critical thinking is unacceptable, and will cause you to flunk them. On the other hand, personal opinion  

and the presentation of your personal, critical views, if supported by facts or at least well-reasoned arguments, 

will be rewarded with higher scores/more project points. Either of these two essays that is comprised entirely  

or predominantly of lists, fragmentary sentences or streams of consciousness will earn so few project points  

that they will earn letter grades of “F.”

The University of North Texas | College of Visual Arts and Design
AEAH 4842 & 5842 | A History of Communication Design | 3 Credits 
Michael Gibson, Instructor  |  michael.gibson@UNT.eduPage 8

Course Syllabus 
& Schedule 
Spring 2021

13. Please write your  
essay according to the  
parameters articulated  
in The Chicago Manual  
of Style. A FREE, online  

version of the latest edition 
of the CMS is available 

through the UNT Library  
to all UNT students and fac-
ulty, SO—USE IT!!! You must 

include citations for at least 
seven sources of information 
that you utilize in this piece, 

only three of which may 
be taken from sources that 

exist solely on the web (the 
remainder must come from 

journals or books which ap-
pear in both print and online). 

Students who fail to include 
visual examples of the pieces 

they have chosen to write 
about in this essay will have 

15 project points deducted 
from their assignment grades. 

There will be no exceptions  
to this policy.  

 
Graduate students enrolled 

in this course must write a 
cumulative essay of between 

1,900 and 2,300 words 
in response to these 

parameters. 



How Individual Student’s Final Grades Will Be Determined

Historical Citation Quizzes: 26 points per quiz x 4 quizzes = 104 or 78 points (see footnote 7 at the top  

of page 3 of this document for an explanation of the rationale for this variation); 

 

Team Presentations: 50 points x 2 instances = 100 points; 

 

“Analyzing Communication Design Artifacts from a Socio-Cultural Perspective” Writing Assignment = 100 points 

 

Visual Communication Design Timeline Project = 100 points 

 

Final, Cumulative Essay (an “Ethical” criticism of a design artifact, system or process) = 100 points 

 

Total Course Points Available = 486 

 

Grading Scale: each number below represents the total course points necessary to achieve a particular letter 

grade; no “rounding up” of point totals will occur in this course. 

 

A = 438+; B = 437–389; C = 388–341;14 D = 340–293;14 F = 292 or less 

 

No “extra credit” assignments or coursework are available to help individual students earn course points  

in AEAH 4842/5842.

Attendance Policy
Each student is expected to attend every class session in its entirety. Each student will be held individually  

responsible for responding to individual announcements regarding any and all aspects of this course, and  

for receiving or uploading and storing all handouts. Once handouts are disseminated, they will never be  

disseminated again. Each student is also individually responsible for acquiring lecture notes from a classmate  

if he or she misses a given class session. To receive an excused absence, you must submit written notification 

regarding the reason for your absence from a licensed physician, mortician, law enforcement official, insurance 

company representative or psychologist at the beginning of the class session one week after the one that was 

missed. Excuses for absences will not be accepted after this one-week period has elapsed. Quizzes will be given 

at the beginning of class sessions: if you miss a class session or are late to it for any reason without an excuse, 

you forfeit your opportunity to take that quiz. If you have a legitimate excuse for needing to make up a quiz, 

please see the course TA, Athena Buxton, about sitting for this make-up quiz during her scheduled office hours. 

 Missing two class sessions without a documented excused absence will cause your final letter grade  

to be lowered by one full letter; missing three class sessions without a documented excused absence will cause 

your final letter grade to be lowered by two full letters; missing four class sessions without a documented 

excused absence will cause you to fail this course. Please bear in mind that two tardies in this course will be 

counted as one absence. Attendance will be taken at the beginning of class and immediately after the ten-minute 

break that will occur during each class session between approximately 7:30 and 7:45 pm. 

 Absolutely no incomplete grades will be issued without clearly documented proof of circumstances  

beyond an individual student’s control (i.e., a serious illness or injury) to complete the course. An inability  

to “get you sh** together and get your coursework done” WILL cause you to fail this course.

Regarding E-Mail and Voice Mail and Office Hours
You cannot leave me voicemail as I do not maintain an office phone. Please do NOT leave voice messages  

for me on any of the CVAD phone lines, or the Department of Design or Department of Art Education  

and Art History phone lines, or at UNT Frisco’s administrative offices. I won’t ever get them/hear them.  
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14. You must accrue 341 total 
course points to pass this 

course. This number repre-
sents an “absolute cutoff:” 

if you accrue 340 or fewer 
points, you will not pass 

AEAH 4842/5842. This means 
that if you accrue 339total 

course points, or 338, or 337 
or 336, or 335, you will not 

pass the course. No  
accruals of course points 

will be “rounded up” for any 
reason to “allow” a given 

individual student to pass 
this course.



 Also, please bear the following in mind: 

 

I will not read or respond  
to any e-mail that requires 
more than a total of 120 
seconds (two minutes)  
of my time to process.  
DO NOT WRITE ME 
LENGTHY E-MAILS. 
I will make every effort possible to run my scheduled office hours via Zoomchat, however there will occasionally 

be times that I will be unable to do this (usually because I’ve been waylaid at the last minute to participate in 

a college or university committee). YOU MUST MAKE AN APPOINTMENT WITH ME VIA E-MAIL TO SECURE AN 

OFFICE HOURS APPOINTMENT WITH ME, preferably a week to ten days in advance 

 If you make an appointment for office hours with me, I expect you to make a concerted effort to virtually 

show up for the appointment; if you can’t make it, I expect notification of your cancellation (please e-mail me to 

do this). If you blow me off, you will be denied office hours from me for the duration of the semester. Finally, 

I will not allow any student to meet with me during office hours to make up for what he or she was unable or 

unwilling to complete for an assigned deadline during class time.

Student Conduct Policy
What follows are few guidelines regarding what your instructor believes should constitute “common sense” 

behavior in class: 

1.  Be prepared to join our class Zoom session 10 to 15 minutes prior to its commencement at 6:30 pm on  

Tuesday evenings. Please keep your video image turned on during our class session, while simultaneously  

muting yourself. Use the chat feature in Zoom to raise questions, and, as necessary, e-mail the TAs to let them 

know you have a question or issue to address. I tend to NOT stop a lecture to address questions on the fly,  

as this takes too much during a course structured in this manner; I WILL stop from time to time each evening 

and call for questions.

2.  Please be respectful of ALL enrolled in this course during each of our class sessions, In this context, “respect” 

manifests itself in a number of ways, such as: a. maintaining as viable an internet connection as possible for 

the duration of our class session; alerting one or both of the TAs if you are lose your connection to the session 
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15. Use of non-physically 
essential electronic devices 

during class times of this 
course in room 103 of Curry 

Hall could result in the severe 
dysfunction of various mental 

capacities necessary for 
learning in your mind and in 

the minds of those seated 
near you.



so they can “let you back in;” (again) keeping your Zoom connection muted unless you need to speak.

3.  I may or may not take a five-minute break at—roughly—between 7:50 and 8:05 each evening (this would be 

the optimum time for you to take a break as well.

4. Stay awake! Do not ever sleep in this course (you won’t be able to afford to do this and pass).

5.  Pay attention during each class session: don’t read a newspaper or a novel or a note from a friend during class, 

and don’t do any homework at any time during these class sessions.

6.  Just in case you didn’t understand what was being communicated in item no. 2, as each class session begins:

 Turn off any electronic  
devices you use in your 
daily life other than the 
one you’re using to Zoom 
in to this course while it is 
in session on Tuesday  
evenings. Do not ever text 
or Tweet or use Instagram, 
TikTok or Facebook during 
one of our class sessions. 
7.  Do not disturb any of your classmates at any time during any class session for any reason unless their life is  

in imminent danger. Do not have conversations with any of your classmates during any class session.

8.  Do not sexually harass any of your classmates during any of the class sessions for any reason, or outside  

of the class sessions for any reason, as doing so will cause the instructor—me—to use all of the resources  
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in my power to ensure that you are barred from attending this course ever again, and if possible, to also 

ensure that you are barred from completing your degree at The University of North Texas. 

Cheating and Plagiarism Policy
“ Plagiarism is the unauthorized use or close imitation of the language and thoughts of another author  

or creator and the representation of these as one’s own original work. It is the false assumption of authorship; 

the wrongful act of taking the product of another person’s mind and presenting it as one’s own.” 

—©1991, Webster’s Seventh New Collegiate Dictionary, Merriam & Co. Publishing, NY, NY; p.646. 

Copying someone else’s writing, art or design work either intact or with inconsequential changes, and adding 

one’s name to the result constitutes plagiarism. Plagiarism will result in your immediate failure of this course 

and may result in your expulsion from The University of North Texas, which may entail a record of your 

expulsion being forwarded to any other institution of higher learning in the U.S. or abroad to which you 

would apply to complete a design degree or any other type of degree program.

Accommodations for Students with Disabilities 
Please notify the instructor if you have a disability that requires accommodation. It is also required that you  

register with the UNT Office of Disability Access, Sage Hall, Room 167 or Room 202. The College of Visual Arts  

and Design policy on accommodation is available upon request in the CVAD Dean’s offices, Rooms 247, 248  

and 249. Further questions and problems on accommodation may be addressed to Erin Donahoe-Rankin, UNT 

CVAD’s Director of Advising, Art Building, Student Advising, Room 345D (940.565.2216; artadviseasst@unt.edu).

Course Risk Factor
According to UNT policy, this course is classified as a Category One Risk Factor course. Students enrolled  

in this course will not be exposed to any significant hazards during their enrollment in the course, and are not 

likely to suffer any bodily injury. Students will be informed of any potential health hazards or potential bodily 

injury connected with the use of any materials and/or processes associated with their enrollment in this course, 

and will be instructed as to how to proceed without danger to themselves and others.

Center for Student Rights and Responsibilities
As students enrolled at the University of North Texas, you have specific rights and responsibilities. Visit https://

policy.unt.edu/policy/07-012 to learn what UNT expects of you and the faculty. Ignorance of your rights and 

responsibilities is no excuse for failure to comply with them. This means the defense “I didn’t know” does not 

absolve you of any of the consequences you may incur as a result of violating these rights and responsibilities.

Final Disclaimer
The instructor reserves the right to alter this syllabus at any time if and when he deems it necessary to do this.  

To stay enrolled in this course, you must print out page 18 of this document, read and understand it, sign it,  

and return it to the instructor or the TA no later that 01.19.21. 
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Course Schedule-in-Brief

Week One (January 12):

An Introduction to Course Policies and Procedures, and—

Course Overview Lecture:

Why Should We Question How Particular Social, Political, Technological, Environmental and Economic Conditions 

at Particular Times in Particular Places Affected the Design of Visual Communications? and—

Topical Lecture 01:

How Can Deliberation Regarding the Historical Origins of Modern Design Practices and Products Enlighten Us 

About Contemporary Issues and Opportunities? and—

Topical Lecture 02a:

This Is Now and That Was Then—Forging Connections Between the Design of Modern and Historical Visual 

Communications (Part One)

Assigned Reading for This Week: 

 · Read “Skim reading is the new normal. The Effect on Society is Profound” by Maryanne Wolf (https:// 

   www.theguardian.com/commentisfree/2018/aug/25/skim-reading-new-normal-maryanne- 

   wolf?CMP=share_btn_link)

 · Read A History of Graphic Design by P. B. Meggs, pages 4–47 (complete this by 01.19.21); 

 · Begin reading Understanding Comics by Scott McCloud (complete this entire text by 01.26.21).  

  

Week Two (January 19):

Topical Lecture 02b:

This Is Now and That Was Then—Forging Connections Between the Design of Modern  

and Historical Visual Communications (Part Two)

Assignment One Briefing and Launch:

“Analyzing Communication Design Artifacts from a Socio-Cultural Perspective” (due at the beginning  

 of class 02.16.21)

Topical Lecture 03: 

The History of Writing: from Pictographs to Ideographs to Hieroglyphs to Alphabets

Assigned Reading for This Week: 

(download these from the “Assigned Reading and Handouts” folder on the Blackboard website devoted  

to supporting this course) 

 · Read the Introduction to A Century of Graphic Design by Jeremy Aynsley  

  (complete this by 01.26.21); 

 · (Optional)15 excerpts from Andrew Robinson’s book The Story of Writing  

  (complete this by 02.02.21); 
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Week Three (January 26): 

Topical Lecture 04:

How Designing and Producing Illuminated Manuscripts Led to the Invention of Printing and Moveable Type 

Assigned Reading for This Week:

 · Read A History of Graphic Design by P. B. Meggs, pages 47–127 (complete this by 02.02.21);  

 · Excerpts from William Ivin’s book Prints and Visual Communication (“The Blocked Road to Pictorial   

   Communication” and “The Road Block Broken—The Fifteenth Century;” complete these by 02.09.21)

Week Four (February 2): 

Topical Lecture 05:

Inventing Typography, from Garamond (Claude) and Baskerville (John) to Mechanization 

Assigned Reading for This Week:

 · Read A History of Graphic Design by P. B. Meggs, pages 128–185 (complete this by 02.09.21); 

 · Excerpts from Marshall McLuhan’s book The Medium is the Message (“Understanding Media:  

  The Extensions of Man”; complete this by 02.16.21)

Week Five (February 9):  

Assignment Two Briefing and Launch:

The Timeline Project (due at the beginning of class 03.16.21)

Topical Lecture 06:

The Arts and Crafts Movement: Graphic Design’s Response to the “Social, Moral and Artistic Confusion  

of the Industrial Revolution”

Assigned Reading for This Week:

 · Read: Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 8:   

   “Formations of the Modern Movement: 1880s–1910s” (complete this by 02.16.21); 

 · Read: 100 Ideas That Changed Graphic Design by Steve Heller and Veronique Vienne,  

  pages 16–17, 30–31, 38–39, 60-61 (complete this by 02.16.21); 

 · (Optional) A History of Graphic Design by P. B. Meggs, pages 186–243 (complete this by 02.23.21);

Week Six (February 16): 

Due at the begining of today’s class session: 

Assignment One: Analyzing Communication Design Artifacts from a Socio-Cultural Perspective. Any student who 

turns this project in after today will receive no points toward their final course grade from this endeavor. 

Historical Influences Quiz No. 1 will be administered this evening.

Topical Lecture 07: 

How Early Twentieth-Century Graphic Design Began to Affect and be Affected by Worldwide Social  

and Cultural Change: Modernism is Born 

Assigned Reading for This Week:

 · Read  A History of Graphic Design by P. B. Meggs, pages 244–289 (complete this by 02.26.19); 

 · (Optional) Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 9: “Innovation  

  and Persuasion: 1910s–1930s” (complete this by 03.02.21)

Q
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Week Seven (February 23): 

Topical Lecture 08:

A Whole Lotta Typographic Revolution Goin’ On: Plakatstil, The Bauhaus, Russian Constructivism,  

The New Typography and Art Deco 

Assigned Reading for This Week:

 · Read Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 10: “The Culture   

  of Consumption: 1920s–1930s” (complete this by 03.02.21) 

 · Peruse/skim: 100 Ideas That Changed Graphic Design by Steve Heller and Veronique Vienne,  

  pages 52–53, 56–57, 58–59, 64-69, 86–91, 94–95 (complete this by 03.02.21); 

 · (Optional)  A History of Graphic Design by P. B. Meggs, pages 290–343; (complete this by 03.02.21)

Week Eight (March 2): 

Historical Influences Quiz No. 2 will be administered this evening. 

Topical Lecture 09: 

The Evolution of European Modernism and Its Eventual Migration to the United States 

Assigned Reading for This Week:

 · Read  A History of Graphic Design by P. B. Meggs, pages 344–389; (complete this by 03.09.21);   

 · Read either Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 11: “Public Interest   

  Campaigns and Information Design 1930s–1950s”;  

   or, instead read 100 Ideas That Changed Graphic Design by Steve Heller and Veronique Vienne,  

  pages 28–29, 34–35, 48–49, 50–51, 54–55, 76–77, 80–81 (complete whichever you choose by 03.09.21)

Week Nine (March 9): 

Topical Lecture 10: 

Modernism Emigrates to the United States While the International Typographic Style Emerges in Europe 

Assigned Reading for This Week:

 · Read A History of Graphic Design by P. B. Meggs, pages 390–437; (complete this by 03.16.21)  

  or Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 12 “Corporate Identities  

  and International Style 1950s–1970s”; 

 · (Optional) 100 Ideas That Changed Graphic Design by Steve Heller and Veronique Vienne,  

  pages 18–19, 46–47, 72–73, 96–105, 146–147, 152–153 (complete this by 03.30.21)

Week Ten (March 16): 

Topical Lecture 11: 

Modernism in Design + Capitalism = The New York School and the Rise of Visual Identity Design 

 

Assigned Reading for This Week: 

 · Read Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 13 “Pop and    

  Protest 1960s—1970s” (complete this by 03.23.21);  

 · Read either A History of Graphic Design by P. B. Meggs, pages 438–489; or, instead read 100 Ideas   

  That Changed Graphic Design by Steve Heller and Veronique Vienne, pages 92–93, 106–107,  

  138–141,148–149, 164–165, (complete whichever you choose by 03.30.21) 

Q
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Week Eleven (March 23):  

Due at the beginning of today’s class session: 

Assignment Two: your Decade-Specific, Communication Design Timelines. Any student who turns this project  

in after today will receive no points toward their final course grade from this endeavor.

Assignment Three Briefing and Launch: 

A briefing on the Ethical Criticism Essay each of you must write and turn in to me between now and the beginning 

of class on April 20, 2021.

Topical Lecture 12:

Pop! Goes Graphic Design—One Audience’s “Subversive” Becomes Another’s “Mainstream” as Different 

Designers Seek to Define and Fulfill Very Different Social and Cultural Roles 

Assigned Reading for This Week: 

 · Read Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 14     

  “Postmodernism in Design 1970s—1980s and Beyond” (complete this by 03.30.21); read at least  

  three articles that picque your interest on any of the following websites: the Design Observer website,  

  the AIGA website, the Design Studies Forum, The Design Exchange, the AIGA DEC (Design Educators’   

  Community) website, The Design and Emotion Society, The Design History Society, The Design Research   

  Society, The Society of Typographic Aficionados or the International Council of Graphic Design  

  Associations (ICOGRADA), or Creative Review.  

 · Read A History of Graphic Design by P. B. Meggs, pages 490–511; (complete this by 04.06.21)

Week Twelve (March 30): 

Historical Influences Quiz No. 3 will be administered this evening.

Topical Lecture 13: 

The Emergence of Postmodernism Coincides with a Rapidly Diversifying, Pluralizing, More Interconnected Society 

in the ’70s and the ’80s 

Assigned Reading for This Week:

 · Continue reading A History of Graphic Design by P. B. Meggs, pages 512–569;  

  (complete this by 04.6.21);  

 · (Optional) Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 15  

  “Digital Design 1970s—2000s”; (complete this by 04.13.21)

Week Thirteen (April 6): 

Topical Lecture 14:

Designing in The Digital Era—“With Great Power Comes Great Responsibility (Depending  

on Who You Talk To…)”  

Assigned Reading for This Week:

 · Read A History of Graphic Design by P. B. Meggs, pages 570–619;  

  (complete this by 04.13.21); 

 · (Optional) Graphic Design History: A Critical Guide by Drucker and McVarish Chapter 16 “Graphic Design   

  and Globalization”; (complete this by 04.13.19) 

Q
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Week Fourteen (April 13):  

Topical Lecture 15:

What’s Next? How Will the Roles of Graphic Designers and Art Directors Be Re-defined in a Society Where More 

and More People Don’t Read?

Assigned Reading for This Week:

 · Read “Where are all the Black designers? A bold new initiative demands answers” by Lilly Smith (this is   

  available at https://www.fastcompany.com/90521281/where-are-all-the-black-designers-a-bold-new-  

  initiative-demands-answers; complete this by 04.20.21

Week Fifteen (April 20): 

Historical Influences Quiz No. 4 will be administered this evening.

 

Due at the beginning of today’s class session: 

Assignment Three: Each of you must turn in your final, ethical criticism essay immediately after today’s quiz.  

Any student who turns this project in after today will receive no points toward their final course grade  

from this endeavor. 

 

Course Culmination

Q
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Signing this page and turning it in to the instructor or the TA for AEAH 4842/5842 indicates that you agree  

to abide by the policies and procedures articulated within the syllabus for this course.

I ___________________________________________________________,  

                    (legibly print your name above this line)

understand and agree to all of the provisions articulated in the syllabus for this course (AEAH 4842.001  

and 5842.001, A History of Communication Design, spring semester 2021).  

 I understand that if I am caught cheating on or plagiarizing any written materials to complete any part of any 

quiz, exercise or assignment during the course of my enrollment in this class, I will automatically receive a grade 

of “F” as my final course grade for AEAH 4842.001 or AEAH 5842.001 or 5842.790. I also understand that proof 

of my plagiarizing any material submitted as coursework by me during my enrollment in AEAH 4842.001 or AEAH 

5842.001 or 5842.790 could lead to my expulsion from the University of North Texas, and that a record of this 

event may be attached to any transcripts that are forwarded from UNT to another institution of higher learning  

at which I may attempt to enroll at a later date. 

 I understand that for any absence to be considered “excused,” I must present the type of documentation 

regarding this absence that is described in this syllabus at the beginning of the class session immediately  

following the one for which I was counted absent. I understand that if I miss a class session for any reason,  

I cannot make-up the missed learning opportunity or the lost points during an office hours session or at any other 

time outside of the regularly scheduled time alotted per week during the spring semester of 2021 for the teaching 

of this course.  

 I understand that the contents of this syllabus, the course support readings and the contents of the weekly 

lectures delivered during this course are the intellectual property of Michael R. Gibson and the University of North 

Texas, College of Visual Arts and Design, Department of Art Education and Art History. Any unauthorized  

reproduction, distribution or duplication of any portions of this syllabus, the course support readings  

and the contents of the weekly lectures is strictly prohibited.

_____________________________________________________________                ________________________

                                 (signature)                                                              (date)  
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