1. Issues refer to
factors such as
beliefs—religious,
socio-cultural,
economic, per-
sonal, etc—that
can affect or have
already affected
or might possibly
in the future affect
how a given target
audience or group
of users might
perceive and then
be influenced/
act upon a given
piece or pieces of
information as these
pertain to a given
situation.

2. Conditions

refer to aspects that
‘surround” a given
situation that are
static, or that are
not likely change
under most circum-
stances: for exam-
ple, the weather

in Baghdad, Iraq

is likely to be hot
and dry in mid July,
and the chances of
quickly navigating
a motorized vehicle
through rush-hour
traffic in Bangkok,
Thailand or Los
Angeles, California
are quite low.

3. Networks
account for the
communications
systems across and
through which infor-
mation is dissemi-
nated. These run a
gamut from digitally
facilitated, compu-
tationally abetted
social media
networks to elec-
tronically broadcast
news to the kinds
of word-of-mouth
information trans-
fers that transpire
between individuals
and small groups in
a specific social set-
ting (like in a bar, or
in a classroom, orin
a religious setting).

michael.gibson@unt.edu

ADES 3513 | “Information Design & Data Visualization” | Course Syllabus

Course Description

This three-semester-credit-hour undergraduate course will transpire over a 16-week span of time and
has been designed to build upon knowledge students enrolled in it will have constructed during their
prior enrollments in the array of courses that precede it in the BFA in Communication Design, User
Experience Design Track (BFA CDES: UXDT) degree plan sequence. Additionally, this course has been
designed to be taken during the first semester of the third year of enrollment in the curriculum that
facilitates the BFA CDES: UXDT degree plan, and has been designed to complement the learning
experiences students enrolled in it will experience during their concurrent enrollment in ADES 3503
"Planning and Developing UX and IX Systems”

Expressed as student learning outcomes, the primary goals, of the learning experiences that
constitute ADES 3513 Information Design and Data Visualization are to allow each individual BFA CDES:
UXDT candidate enrolled in it to construct the knowledge necessary to effectively plan and engage
in what is described below.

1. Engage in the contextual research necessary to gather and critically analyze the key issues,*
conditions,? networks? and actors*—expressed as sets or types of data—that have affected, are
affecting or could affect the evolution of a given social, technological, environmental, economic
or political/public policy situation.

2. Formulate a hierarchy of information based on the data gathered and analyzed during the research
phase that constitutes item 1 in this list to iteratively develop multiple approaches for diagrammatically
structuring this data in ways that foster understanding and that motivate considerate action.

3. Design the kinds of hierarchies of information articulated in item 2 of this list in a way or ways that
allows a specific target audience to compare and contrast the most crucial data points, or concepts
and ideas, as they evolve over time, or as a result of the affect or influence of a particular variable.
These may sometimes be expressed as trends, patterns or systems, and may be depicted using
standard data visualization tropes and conventions, such as (but not limited to) fever graphs, bar
charts, proximity diagrams, progression diagrams, maps and mapping conventions, and axial
diagrams, or some combination of these.

4. Learn to express the data gathered during their engagements in items 1-3 in ways that may
incorporate the data visualization tropes and conventions mentioned in item 3 above, as well as
illustration(s), typography, photography, symbology and the considerate assertion of color into
a visually congruent whole that allows a particular target audience to discern a complete story.

5. Learn to determine whether the complete story described in item 4 would be best expressed
in a manner that a. persuades, b. informs, and/or c. entertains, and then engage in design
decision-making that yields an outcome or multiple outcomes that achieves one or more
of these ends.

6. Learn to present the outcomes described in item 5 in ways that effectively include “framing
information,” such as introductory, or “contextualizing,” copy, as well as conclusions, and,
as necessary, calls to action.
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As Marshall Mc-
Luhan reminds us,
“the technologies

we routinely use to
facilitate various
aspects of our
everyday lives af-
fect, or “massage”
what he referred
to as “the human
sensorium,” and
can themselves
become kinds of
messages rather
than merely

the means to
deliver them.”

4. The actors
referred to here can
be thought of as
users, as students
enrolled in this
curriculum will have
already learned to
think about them
and to design on
their behalves,
whose lives will or
may be affected

by how a given set
of circumstances
within a particular
situation might be
altered if the infor-
mation informing
these circum-
stances were to be
presented

to them in a way(s)
that would cause
them to think differ-
ently about them.

7. Learn to edit the data-cum-information developed during steps 1-6 into a form or forms within
a format that allows the target audience to convert this material into usable, useful and,
if necessary, actionable knowledge.

8. Become familiar with the approaches for and develop the skills necessary to develop and execute
a. simple data visualizations, b. static infographics (print and interactive), c. dynamic infographics
and d. interactive infographics.

Credits and Prerequisites

All students enrolled in this course must have already taken and successfully passed (i.e., earned

a final course grade of “C" or better): the following courses: ADES 1500, ART 1600, ART 1700, ART 1800,
ART 1900, ADES 1513, ADES 1543, ADES 2513, ADES 2518,and ADES 2523. ADES 3513 is a three-credit hour,
undergraduate course that is required for all UNT CVAD Communication Design majors seeking a B.FA.
in Communication Design with a concentration in User-Experience Design.

Course Content

This course will be comprised of four visual communication design projects that will challenge students

to convert complex sets of data-cum-information into visually compelling, effectively conveyant information

design artifacts and/or systems. These projects will help students learn to effectively develop and execute

one or more data visualization or infographics-based artifacts or systems guided by project-based-learning

approaches. Each of these should, when completed, function to allow a given audience to discern

meaning from them in ways that effectively inform their decision making processes about how they

think, feel and wish to act in response to a particular social, technological, economic, environmental

or political/public policy situation or set of circumstances. Each project will adhere to the same

development and design schedule. The work of individual students and student teams has the potential

to be guided by individually or team-asserted strengths and working parameters on a per-project basis.
Each BFA CDES: UXDT student enrolled in ADES 3513 “Data Visualization and Information Design” will

be challenged—on a per-project basis—to construct and discover new knowledge and understandings

as he/she/they engages in various iterative design processes, prototype(s) development, and some

degree of testing and implementation required to successfully realize the completion of the assigned

course projects (particularly with regard to the final two of these).

A select array of technical skills that will help students facilitate particular aspects of the development
and design of their data visualization and infographic-based artifacts and systems will be addressed or
demonstrated by the instructor on a limited basis as the course schedule progresses, but the majority
of class time will be spent engaging in the critical analysis of each student's evolving work (again,
on a per-project basis). It is expected that each student will augment the development of each
of his/her course projects as necessary with their own, self-guided construction of knowledge
regarding the operation(s) of various types of software, programming and other aspects involving
individual project execution and delivery.
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Course Learning Objectives
Through the completion of course assignments, students will acquire competency in the following areas:
- the construction of knowledge that informs how individuals and groups think and make choices
as they engage in everyday interactions with information presented in visually communicative
artifacts and systems
-a set of core skills and a knowledge base necessary to effectively plan and guide the development
of data visualizations and informational graphics artifacts and systems
- processes for iteratively developing effectively communicative, visually realized and broadly
disseminated data visualization artifacts and systems
- the formal skills necessary to configure combinations of data visualization, illustration(s), typography,
photography, symbology and the considerate assertion of color in ways that facilitate effective
decision-making regarding a specific situation or set of circumstances on behalf of a particular
target audience or user group
- the ability to make broadly informed, deeply considered choices about what aspects of data to include
and exclude from particular manifestations of data visualizations and informational graphics to ensure
that the essential meaning they wish to convey is effectively understood by a given target audience
or user group

Through the completion of course assignments, students will construct competency in the following areas:

- the ability to plan and operate the development and then the design processes necessary to effectively
guide the evolution of the kinds of complex, multi-faceted projects they will be challenged to resolve
in this course, and beyond it

- the ability to account for the social, cultural, economic and political biases among their assigned or
chosen target audiences and user groups, so that they can make appropriate design decisions on
behalf of many different types of these as they progress through the BFA CDES: UXDT degree plan
and beyond it into their respective career paths

- the ability to cultivate knowledge gleaned from existing informational graphic design tropes and
conventions so they can effectively utilize this to guide their design decision-making when they
are challenged to make complex information understandable and actionable to a specific target
audience or user group

- The ability to logistically plan the evolution of a complex information design project so that the
manner in which it evolves can account for criticism offered by whatever stakeholders and/or project
collaborators are involved in attempting to realize this project to good effect

- The ability to design-and-write, or write-and-design, effectively communicative and emotionally
engaging introduction, main content area, and conclusion copy/text, and the imagery to support
this, in ways that effectively inform the decision-making of a specific target audience or user group

Through the completion of course assignments, students will continue to construct competency
in the following areas:
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- The ability to glean useful and usable information gleaned from human-centered design research
about the biases, needs and aspirations of a specific target audience or user group

- The ability to articulate key rationales for making particular design decisions so these can be openly
and critically discussed by project stakeholders and collaborators, as well as their instructor

- The abilities necessary to consistently and effectively combine arrays of typographic, symbolic,
illustrative, and photographic imagery to create visually communicative design work that is
aesthetically compelling and conceptually engaging

- The abilities necessary to engage in various types of digital products and systems programming
necessary to facilitate effective and delightful interactions between the systems they design
and those target audiences or user groups on whose behalves these products and systems
were designhed

Course Structure

This course is offered in a design studiolab format, and will meet for two, 170-minute class sessions per
week. Course content and studiolab etiquette during critically dialectic exchanges between fellow-students
and students and faculty are all consistent with the requirements of pursuing a career in professional User
Experience and Interaction Design environments. Under the guidance of the instructor, each BFA CDES:
UXDT student enrolled in ADES 3513 will spend specified amounts of time—between three and five weeks—
engaged in developing and designing four assigned projects that must endeavor to satisfy a particular

set of data visualization or informational graphics parameters.

Regarding the possibility ADES 1513 students might be exposed to challenging course content

Course content in the visual arts and design can sometimes include works, situations, actions, and
language that can be personally challenging or offensive to some students on the grounds, for example,
of sexual explicitness, violence, or blasphemy. As the College of Visual Arts and Design is devoted to the
principle of freedom of expression, artistic and otherwise, and it is not the college’s practice to censor
these works or ideas on any of these grounds. Students who might feel unduly distressed or made
uncomfortable by such expressions should withdraw at the start of the semester and seek enrollment

in another course.

A Brief Articulation of UNT's Non-Discrimination Policy

As members of the UNT community, we have all made a commitment to be part of an institution that
respects and values the identities of the students and employees with whom we interact. UNT does not
tolerate identity-based discrimination, harassment, and retaliation. UNT's full Non-Discrimination Policy
can be found in the UNT Policies section of this syllabus.

Course Components

Each of the four information design and data visualization design challenges that constitute the bulk of the
content of this course that will evolve as it progresses will necessarily involve a good deal of in-class critical
analysis and discussion. These challenges will also necessitate that each student enrolled in the fall 2025
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5. The lone excep-
tion to this will be
the final course
project, which must
be presented and
turned in on the
final exam date
and time for this
course—\Wednes-
day, December 10
beginning at 11:00
am—and which
will be graded so
that it will affect
each student's
final course grade
within roughly 96
hours of the final
exam time. (Please
note: the fourth
and final project
each student must
complete in f25
ADES 3513.501 will
count as his/her/
their final exam.)

version of ADES 3513 devote between eight and twelve hours per week outside of class to engaging
in their coursework if he, she, or they is to effectively acquire and construct the knowledge that the
course content requires.

‘The majority of our time in class will be spent engaging in critical, broadly informed analysis of human-
centered, user-experience-based design decision making, particularly as this affects and is affected by how
given groups of people perceive and act upon complex comparisons of visually presented data-cum-
information. Each student will be required to actively contribute to the critical dialogues that will transpire
in our classroom during almost every class session of the semester. Each of the four assigned, user-
experience-based, information design/data visualization challenges that will be assigned over the
course of the semester will be assessed for grading once they have been turned in, as will each student's
participation, or lack thereof, in the iterative and heuristically informed design processes that will have
fueled and guided their creation. More specific information about the nature of each of these four projects
and their respective schedules, begins immediately below.

An Overview of How Students Enrolled in This Course Will Be Graded

Each of the four assigned information design-cum-visual communication projects that will evolve over the
course of the semester schedule will be worth a specific number of total course points that will accrue
toward each student's final course grade. Each of these projects will be evaluated according to criteria
articulated to all students in writing on the day it is launched. How effectively each student is assessed

to have addressed specific “per project” criteria will be recorded on an assessment document that each
student will receive two to three weeks after the culmination of each of the four projects that comprise
the coursework for ADES 35135 Students enrolled in this course will also be asked to assess the relative
effectiveness of those they will be assigned to work with on per project teams, and they will also (on

at least two occasions) be asked to assess themselves/the general efficacy of their own contributions
to assigned projects. The final informational graphic project and final project presentation of it, or “pitch/
must be completed by the final exam date and time for this course (Wednesday, December 10 beginning
at 11:.00 am). There is no final exam for this course, as the final project functions in lieu of this. A depiction
of how the weighted percentage that the grade earned for each project will affect the final course grade
for an individual ADES 3513 student appears below:.

Project 01| 08.17.26-09.14.26 | An individual student challenge rooted in designing information
in the configuration of a 22.25" x 36"/36" x 22.25" poster that transforms how a given
high school-aged audience perceives and acts upon mis-, dis-, or mal-information;
25% of an f26, ADES 3513.501 student's total course grade

Project 02 | 09.14.26-10.05.26 | An individual student challenge that entails designing a multi-
screen/page infographic system that utilizes storytelling to support its rhetoric;
25% of an f26, ADES 3513.501 student's total course grade
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Project 03 | 10.05.26-11.02.26 | A team-based challenge that entails designing an interactive,
“map-based” means to communicate comparative information; 25% of an f26,
ADES 3513.501 student's total course grade

Project 04 | 11.02.26-12.09.26 | A team-based challenge that entails designing an interactive,
DYNAMIC informational graphic/"infographic” system; 25% of an f26, ADES 3513.501
student's total course grade

Please note (1): team projects that fail to be turned in prior to the deadlines specified in the Daily
Class Schedule will not be graded (they will earn final project grades of “0"; this is worse than earning
a final project grade of “F"). Additionally, there are NO OPPORTUNITIES for students enrolled in this
course to earn “extra credit” to bolster their final course grade.

Please note (2): No student in this course may opt to earn a final course grade of “incomplete”
without first securing permission from the course instructor to do so. Permission to earn a final course
grade of “incomplete” may only be granted in light of exceptional circumstances that the instructor is
made aware of well before—literally, at least two full weeks (11.19)—prior to the last day of classes (12.04)
this fall semester; no requests for final course grades of “incomplete” will be granted after 11.18.

In this context, ‘exceptional circumstances' refer to situations such as severe injury to or illness within

a given student, or the unexpected need to provide physical, emotional or mental care for a family member,
significant other, or offspring. Any permission to earn a final course grade of incomplete must be
accompanied by a contract written by the instructor and agreed upon and signed by the student
thatarticulates when and how incomplete coursework re: ADES 3513 will be finished.

Course Risk Factor

ADES 3513 has been classified as a course that carries a UNT Policy Risk Factor of Category Two (2).
Students enrolled in this course may be exposed to some significant hazards, but these are not likely
to cause serious bodily injury. In this course, those risks are related to X-Acto knife usage, and exposure
to adhesives and the fumes they generate, as well as repetitive stress injuries related to extended
computer usage. Students enrolled in ADES 3513 will be informed of any potential health hazards

or potential for bodily injury connected with the use of any materials and/or processes they may
encounter during their enrollment in this course, and will be instructed as necessary regarding how

to proceed without endangering themselves or others.

Required Texts
- Pontis, S. & Babwahsingh, M. (2024). Information Design UnBound: Key Concepts and Skills
for Making Sense in a Changing World. London, UK: Bloomsbury, Inc.
-Coates, C. & Ellison, A. (2014). An Introduction to Information Design. London, UK:
Laurence King Publishing, Ltd.
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6. WHAT THE
FLEEF?!? Does this
mean that Michael

Gibson is gonna
make us go and
use reading mate-
rial from our great,
big UNT Library
System AGAIN if we
wanna do wellin a
course he's teach-
ing?!?! Why, yes..
yes, it does ;-) Does
this mean that
Michael Gibson is

a cruel -and-evil
design professor?
Probably...

7. Allof the supplies
that constitute the
latter part of this list
may be purchased
easily and cheaply
and within easy
walking distance of
the CVAD Building
Complex at Voert-
man's Book Store,
located at 1314
West Hickory Street
in Denton, Texas
(76201). Additionally,
your textbooks will
likely be cheaper
for you to purchase
at Voertman's than
from many other
vendors (brick-and-
mortar or online).

Recommended Texts
-Meirelles, I. (2013). Design for Information: An introduction to the histories, theories, and best practices

behind effective information visualizations. Beverly, MA, USA: Rockport Press.

- Baer, K (2021). Information Design Workbook, Revised and Updated: Graphic Approaches, Solutions,

and Inspiration + 30 Case Studies. Beverly, MA, USA: Rockport Publishers, Inc.

Books and other “Information Design-rooted” Resources on Reserve in the UNT Library for YOU®
- History of Information Graphics (multilingual by Sandra Rendgen (Author), Julius Wiedemann

(Editon) ISBN-13: 978-3836567671

- Info We Trust: How to Inspire the World with Data (1st Edition) by RJ Andrews

ISBN-13: 978-1119483892

- Dear Data by Giorgia Lupi (Author), Stefanie Posavec (Author), Maria Popova (Foreword)

ISBN-13: 978-1616895327

The UNT Libraries have this book in an ebook format. There are six individual user licenses for this one,
which means that six students can read an ebook copy online at the same time. Here is the link to this
ebook that y'all will need: https:/iiilibrary.unt.edu/record=b6151393~512. Once you've navigated

to this, click on the “Find It" button or “Connect to Online Resource” link to open and read it. If you are
accessing this title from an off-campus location, you will be asked for an EUID and EUID password

to open this title.

-W. E. B. Du Bois's Data Portraits: Visualizing Black America by The W.E.B. Du Bois Center at the

University of Massachusetts (Author), Whitney Battle-Baptiste (Editor), Britt Rusert (Editor)
ISBN-13: 978-1616897062 (This title is available as an ebook: https:/iiilibrary.unt.edu/re-
cord=b6093127~512) It is also available in hard copy.

-Information is Beautiful by David McCandless (https./”informationisbeautiful.net/)

ISBN-13: 978-0007492893

-Knowledge is Beautiful by David McCandless

ISBN-13: 9780062188229

Required Supplies
-well-equipped personal computers loaded with the Adobe CC Creative Suite
access to and working knowledge of Figma, WebFlow, WordPress, or Framer prototyping softwares

access to and facility with online, group activity management software such as Mural or Discord

access to and working familiarity with at least two of the following generative, large language

modeling, artificial intelligence platforms: ChatGPT, Claude, DALLE-2, Midjourney, Runway,
Synthesia, Stable Diffusion, GitHub Copilot (for those of you interested in writing code/
generating code

-at least one, preferably two, external hard drive(s) with at least 1 TB capacity to facilitate the "hard

storage” of the various types of files you will create as you complete your assigned coursework

-at least 200 Post-It Notes™ in at least five different colors’
-a 25'to 50' roll of inexpensive, white butcher paper that is 36" wide

o o 5 S 0 O ok © & b o
R «6-50 @6@ X efi\fo <@ \\'Sogfa\ N c;\of:?\ec,o‘ o 9\\0‘60@0 ((\’L% R o‘)@ oo(z/booo(;@’bo, \(\\d‘@(\
& S . O O AR
o 3 e&'? N & 86% & \O‘O P o° \6*"( o 6‘0\ & AV‘Oﬁ QQQO
'{do ?,\\\?3 #&\ 59 Oo\i({\oo W W« 0006 '9.’%0 @0"750 '\,Of'bo < &‘3@(\
CAEN ) ey
GO o Sy s ¥e© 5 g
e e’ o o> o o o o ¥ 8 0
«\\C}O\\eg @ 0@5 Q \\?\0% «\)896@)@6 S «F
oS ™ C <



8. Please note: if it
is determined that
a given student'’s
doctor's note has
been “faked," the
student will auto-
matically flunk this
course, and may be
subject to further
disciplinary action
by the Department
of Design, The
College of Visual
Arts and Design,
and UNT.

michael.gibson@unt.edu

-a "‘cheap” box of eight (8) Crayola, washable markers (please DON'T use these on the whiteboards!)
-one (1) Bienfang brand, 100-sheet "Parchment 100 Tracing Paper” pad (9" x 12"

~one (1) Bienfang brand, 50-sheet "Graphics 360" pad (9" x 12")

- At least four (4) Sharpie brand "Fine Point" black markers

- At least four (4) Sharpie brand “Ultra-Fine Point” black markers

- At least four dry erase markers

ADES 3513 Attendance Policy

Good attendance and punctuality are expected for this class and will strongly affect your grades. Roll will
be taken at the beginning of each class session. A student will be considered late/tardy if he/she/they
arrives after roll has been taken. If a student is late/tardy, it is his/her/their responsibility during that
class session to make sure the instructor knows that he/she/they is present before he/she/they leaves
that particular class session. Each student will receive two (2) "free tardies” over the course of the semester.
After the first two tardies, every two (2) tardies will equal one (1) unexcused absence. Only two (2) unexcused
absences over the course of the will be accepted. The third unexcused absence will lower a student’s final
course grade by one letter grade. The fourth unexcused absence will lower a student's final course grade

by two letter grades. The fifth unexcused absence will lower a student's final course grade by three letter
grades. A total of six absences, excused or unexcused, will result in the student receiving a final course

grade of “F" which will result in a flunking of ADES 3513 during the fall semester of 2025. Students who
sleep during class will be counted absent.

There are no excused absences for anything other than a verifiable death in the immediate family
(obituary, funeral home notice or death certificate must be presented), or a verifiable illness suffered by the
student accompanied by printed and signed doctor's note provided on his/her stationery or from a certifiable
email address.® The doctor's note or email must be presented before or during the class immediately after the
one that was missed. A receipt from the doctor's office is not acceptable. A dental appointment—unless it was
necessitated by an emergency—does not count as an excused absence.

Because this course meets twice per week, a student will be counted absent—and this absence will be
unexecused—if he/she/they comes to a given class session more than 30 minutes late. A student who exhibits
a pattern of not bringing any or bringing only incomplete work to a series of three or more class sessions may
earn additional unexcused absences at the discretion of the professor. If a student comes to a class session
without his/her assigned work for that day, that student will be counted absent. If a student is absent
from a given class session, that student is responsible for contacting a class member in order to get any infor-
mation or assignments that were given during the class session that was missed. INDIVIDUAL STUDENTS MAY
NOT CONTACT THE INSTRUCTOR TO GAIN INFORMATION ABOUT "WHAT THEY MISSED DURING A GIVEN
CLASS SESSION," NOR CAN "WHAT THEY MISSED" BE MADE UP DURING AN OFFICE HOURS SESSION WITH
THE INSTRUCTOR. The instructor will not use any class time to repeat missed lectures or assignments. Do
not—for any reason—call the main office or the Department of Design office of UNT CVAD to leave the instruc-
tor a message that you will be missing a given class session of ADES 3513. Under no circumstances should you
leave a project with anyone in either of these offices for the instructor to “retrieve later” Neither of these
offices will accept student projects.
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Personal Computer and Smartphone Use Policy
All smart phones, tablets, and phablets must be turned off/switched into “airplane mode" as soon as
class begms but they may out of nece55|ty \x/|th reqard o ngasiageadineesamameo" ADES 3513,

occurred. Let your instructor know in advance if you have an extenuating circumstance with regard
to abiding by any of these policies (if you have a need to “check your device" due to these types
of circumstances, please step outside the classroom space and into the hallway to do this).

Student Academic Integrity (with Special Focus on Plagiarism)

The University of North Texas promotes the integrity of learning and embraces the core values of trust

and honesty. Academic integrity is based on educational principles and procedures that protect the

rights of all participants in the educational process and validate the legitimacy of degrees awarded

by the University. In the investigation and resolution of allegations of student academic dishonesty,

the University's actions are intended to be corrective, educationally sound, fundamentally fair, and based

on reliable evidence. More information about UNT's policies regarding academic integrity can be found

online at: https.//policy.unt.edu/sites/default/files/06.003%20Student%20Academic%20Integrity_o.pdf
According to UNT Policy 06.003, ‘Student Academic Integrity,” academic dishonesty occurs when

students engage in behaviors including, but not limited to cheating, fabrication, facilitating academic

dishonesty, forgery, plagiarism, and sabotage. A finding of academic dishonesty may result in a range

of academic penalties or sanctions ranging from admonition to expulsion from the University.
Plagiarism is literary or artistic theft. It is the false assumption of authorship, the wrongful act of taking

the product of another person’s mind and presenting it as one's own. Copying someone else's writing,

design or art work, intact or with inconsequential changes, and adding one's name to the result constitutes

plagiarism. If the instructor suspects a given student of an incidence of plagiarism, he/she/they will

notify this student of this concern within 72 hours of the suspicion being raised. Plagiarism may result

in disciplinary probation, suspension from the university, expulsion (permanent), or the revocation

of your degree, and it will cause you to flunk this course.

Individual f26 ADES 3513 students are hereby encouraged—rather than discouraged—

from using the array of generative, artificial intelligence softwares listed on page 7

of this document to aid and abet their efforts to engage in the ideation/brainstorming/

prototyping processes that will constitute necessary aspects of their learning experienc-

es during the evolution of this course. Generative Al may also be used to generate various

portions of the text/copy that will be required to appear on/across all four of the assigned

prOJects that comprise the coursework of f26 ADES 3513. With all of this stated: students enrolled
in this course will likely find—at least at this stage of much of the development of generative Al—
that there will be instances when “well-prompted” Al endeavors will yield useful and usable results,
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AND THAT THERE WILL ALSO BE INSTANCES when even “well-prompted” Al endeavors yield results
that, to use polite language, will be less-than-useful, usable, or desirable.

Accommodations for Students with Special Needs or Disabilities

The University of North Texas makes reasonable academic accommodation for students with disabilities.
Students seeking reasonable accommodation must first register with the Office of Disability Accommodation
(ODA) to verify their eligibility. If a disability is verified, the ODA will provide you with a reasonable accom-
modation letter to be delivered to faculty to begin a private discussion regarding your specific needs in a
course. You may request reasonable accommodations at any time, however, ODA notices of reasonable
accommodation should be provided as early as possible in the semester to avoid any delay in implementa-
tion. Note that students must obtain a new letter of reasonable accommodation for every semester

and must meet with each faculty member prior to implementation in each class. Students are strongly
encouraged to deliver letters of reasonable accommodation during faculty office hours or by appointment.
Faculty members have the authority to ask students to discuss such letters during their designated office
hours to protect the privacy of the student. For additional information, refer to the Office of Disability

Access web site. You may also contact ODA by phone at (940) 565-4323.

Emergency Notifications and Procedures

UNT uses a system called Eagle Alert to quickly notify students with critical information in the event of an
emergency (i.e, severe weather, campus closing, and health and public safety emergencies like chemical
spills, fires, or violence). In the event of a university closure, please refer to Canvas for contingency plans
for covering course materials.

Changes to the ADES 3513 Course Syllabus
The instructor reserves the right to make adjustments/changes to the course syllabus of f26 ADES
3513.501 with or without notice as he sees fit/deems necessary as the semester progresses.

Access to Information: Eagle Connect

Students' access point for business and academic services at UNT is located at: my.unt.edu. All official
communication from the University will be delivered to a student's Eagle Connect account. For more
information, please visit the website that explains Eagle Connect and how to forward e-mail Eagle
Connect (https://it.unt.edu/eagleconnect).

Student Evaluation Administration Dates

Student feedback is important and an essential part of participation in this course. The student evaluation
of instruction is a requirement for all organized classes at UNT. The survey will be made available during
weeks 13, 14 and 15 (specifically, from November 16 to December 7) of the long semesters to provide
students with an opportunity to evaluate how this course is taught. Students will receive an email from
"UNT SPOT Course Evaluations via IASystem Notification” (no-reply@iasystem.org) with the survey link.
Students should look for the email in their UNT email inbox. All they then have to do is click on the link
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and complete the survey. Once students complete the survey, they will receive a confirmation email that
the survey has been submitted. For additional information, please visit the SPOT website (http:/spot.unt.
edu/), or send email to spot@unt.edu.

Survivor Advocacy

UNT is committed to providing a safe learning environment free of all forms of sexual misconduct. Feder-

al laws and UNT policies prohibit discrimination on the basis of sex as well as sexual misconduct. If you or
someone you know is experiencing sexual harassment, relationship violence, stalking and/or sexual assault,
there are campus resources available to provide support and assistance. The Survivor Advocates can be
reached at SurvivorAdvocate@unt.edu or by calling the Dean of Students Office at 940.565.2648.

Use of Student Work
A student owns the copyright for all work (e.g. software, photographs, reports, presentations, and email
postings) he or she creates within a class and the University is not entitled to use any student work without
the student's permission unless all of the following criteria are met:

- The work is used only once.

- The work is not used in its entirety.

-Use of the work does not affect any potential profits from the work.

- The student is not identified.

- The work is identified as student work.
If the use of the work does not meet all of the above criteria, then the University office or department using
the work must obtain the student's written permission.

A Brief Note on the Danger to Com Design, UX Track Majors Who Are Easily Bored, or Who Are Simply Not
Particularly Interesting People

To quote from Gloria Steinhem, “Those [peoplel who are ‘boring’ have a high tendency to be easily ‘bored;’
those [peoplel who are ‘easily bored' have a high tendency to be ‘boring.” Whether a given student has
chosen the Graphic Design or the User Experience Design track within it, Com Design is a major that leads

to entry into a professional discipline that demands a broadly informed, deeply examined sense-of-self.

Those who practice it well enough to sustain careers and fulfill life paths cultivate knowledge and understandings
from diverse sources, are well and broadly read, and are good at formulating probative questions that interrogate
status quos across extant social, technological, economic, environmental and political spectras. They listen

as well as they speak, and develop the ability to engage in working processes that do not usually yield
predictable outcomes. They learn to be quite comfortable being uncomfortable as a means to invent

and innovate, and to identify, frame, and resolve complex problems.

If your primary daily operating modalities in college and life involve “going with the flow,” “not sticking out
too much,” and “waiting to see how everyone else is acting before you act,” User Experience Design is not the
major for you. This is also not the major for you if you can't figure out how to disconnect from social media and
other e-based modes of communication for the extended periods of time necessary to construct the kinds

of knowledge you'll need to succeed in this demanding but richly rewarding major and career. If you can't
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“go dark” for the few hours necessary almost every day to “get thoughtful work planned and done," you won't
make it in Com Design in general and UX design in particular. You also won't make it if you haven't matured

enough to treat your collegiate experience as something beyond “13th grade.”

Acceptable Student Behavior

Student behavior that interferes with an instructor's ability to conduct a class or other students’ opportunity
to learn is unacceptable and disruptive and will not be tolerated in any instructional forum at UNT. Students
engaging in unacceptable behavior will be directed to leave the classroom and the instructor may refer the
student to the Dean of Students to consider whether the student's conduct violated the Code of Student
Conduct. The University's expectations for student conduct apply to all instructional forums, including
University and electronic classroom, labs, discussion groups, field trips, etc. You are invited to please visit
UNT's Code of Student Conduct (https://deanofstudents.untedu/conduct) to learn more.

Sexual Assault Prevention

UNT is committed to providing a safe learning environment free of all forms of sexual misconduct, including
sexual harassment sexual assault, domestic violence, dating violence, and stalking. Federal laws (Title IX and the
Violence Against Women Act) and UNT policies prohibit discrimination on the basis of sex, and therefore prohibit
sexual misconduct. If you or someone you know is experiencing sexual harassment, relationship violence, stalking,
and/or sexual assault, there are campus resources available to provide support and assistance. UNT's Survivor
Advocates can assist a student who has been impacted by violence by filing protective orders, completing

crime victim's compensation applications, contacting professors for absences related to an assault, working

with housing to facilitate a room change where appropriate, and connecting students to other resources available
both on and off campus. The Survivor Advocates can be reached at SurvivorAdvocate@unt.edu or by calling the
Dean of Students Office at 940.56.2648. Additionally, alleged sexual misconduct can be non-confidentially
reported to the Title IX Coordinator at oeo@unt.edu or at 940.565.2759. Please know that if you report an instance
of sexual harassment or assault to any of your course instructors here at UNT—including Teaching Assistants
and Teaching Fellows and Adjunct Faculty—they are compelled by State of Texas Law to report this to the UNT
Dean of Students' Office and to the Chairperson of the Department within which the report is given.

UNT'’s Multicultural Center and Pride Alliance
UNT's Multicultural Center is committed to cultivating a campus environment where people of all identities and
experiences can thrive. It fosters the success and awareness of historically underrepresented student populations
with an emphasis on disability, ethnicity, gender, interfaith, race and sexual orientation. The Center's programs
and activities are developed to increase the awareness, understanding, and intersectionality of the various
identities in the UNT community. All students at UNT—including all those of you enrolled in the fall 2025 section
of ADES 3513 "Information Design"—have everyday access to our Multicultural Center, which is located in the
Union Complex in room 335 (https:/edo.unt.edu/multicultural-center; 940.565.3424).

UNT's Pride Alliance is a gender and sexuality resource center and a safe and welcoming space for all.
The values that drive their work includes but are not limited to:

2 . & O R \\\/l/ O(\ <(§ ‘O‘\ 'S %f) N @ < Ko (\\\ NG
@ﬂe‘c';@e"?\g KO"”%/\@ ‘,*\\6005@ é\v“;geoo & @020@% R 0?’@ P \bq,oooo@z; &
ot SN @ T G\Qv (O 66\« ?ﬁ(\/ R &© W ((\\\\ S,
SN (“e(\ o9 o 07 &P o OV P ¥ ° 06((-\’50? o es”
é(c‘ > & & C \({\O ‘[\\ x§ C 6‘,\/ QO((\ A,O{'-b A0 (\\(\ \)\QZ
o \\\90 7. > ot X 2 R PN
\)(\‘d & OT A N © t@r"" AR . 9‘9,'5 ,Qé °
<x° & (o&\\ % <© NS 96’&\\:66* s$ 0@‘\0
< o O N e o



michael.gibson@unt.edu

Education: Providing information, programs, and training opportunities that create awareness, understanding,

and inclusion of all gender and sexual identities represented within the UNT community. Pride Alliance
Training, and National Coming Out Day are both supported and facilitated by UNT's Pride Alliance;
Engagement and Involvement: Serving the UNT community through partnerships with campus and
community organizations and promoting policies and practices that are inclusive of all gender and

sexual identities. UNT's Pride Alliance facilitates annual Outrageous Oral History and Transgender Day

of Remembrance events;

Student Success and Leadership Development: Fostering an environment that affirms and celebrates all
gender and sexual identities and providing opportunities for personal growth through dialogue, exploring
the intersections of identity, and creating support systems to enable achievement. UNT's Pride Alliance
facilitates The Lavender Graduation Ceremony at the end of each long semester, and facilitates our campus’
OUTFits Clothing Closet.

All students at UNT—including all those of you enrolled in the fall 2025 section of ADES 3513 “Information

Design and Data Visualization'—have everyday access to our Pride Alliance facilities and support staff. Pride

Alliance operates in the Union Complex, room 372 (https://edo.unt.edu/pridealliance).
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ADES 3513 “Information Design and Data Visualization” Student Acknowledgement

My dates signature on this document acknowledges that | have read the course syllabus for ADES 3513 in its
entirety, and that | understand the ADES 3513 course structure, grading, attendance policies and risk factor rating.
Additionally, my signing of this document indicates that | agree to abide by the provisions articulated within it.

(please indicate the date of your signature above)

Permission to Use Student Work

Via the appearance of my signature below, | hereby grant permission to UNT to use, copy, reproduce, publish,
distribute, or display any and all works created to comply with the requirements of this course—ADES 3513
‘Information Design and Data Visualization"—in accordance with the terms set forth below. Additionally, I consent
to the disclosure of the work created in this class as it may be accompanied by my name and other personally
identifiable information for purposes set forth below.

Scope of permission. This permission extends to the use of the described work and images of such work: (1)

for academic purposes in order to demonstrate examples of student work to current and future UNT students;

(2) for public display in UNT-situated galleries or in other UNT campus facilities or on UNT websites; (3) for
promotional materials created by UNT in all forms of media now known or later developed, including but not
limited to exhibition catalogues, direct mail, websites, advertising, and classroom presentations. My permission

is on-going and will continue until such time as | revoke it by giving UNT three months written notice of revocation
to the professor of record for this course. UNT will have three months from the date of my notice to stop all use

in accordance with this permission.

Certificate of ownership. | am the owner of all work submitted to satisfy the parameters of this course (ADES 3513)
in accordance with its requirements. The work is not subject to any grant or restriction that would prevent its use
consistent with securing this permission. All aspects of the work are original to me and have not been copied.

| understand that as owner of the work, | have the right to control all reproduction, copying , and use of the work

in accordance with US copyright laws.

Privacy Release. | hereby authorize and consent to the release, maintenance, and display of my name if
necessary, along with any other personally identifiable information that | have provided in connection with the

work and its use in accordance with the terms of this agreement.

O . > L o O o I S Q. O [
‘o«e*"’ e oes\%/\@o \\ovgex 5 é\‘oe%\eoo‘ 0&\960920%% RS oo(io’b‘?i\((\eo >
& O K Rl oY N I e’ @ )
¢ o()@ X . \'? 00‘{‘ \)(’ 9@6 ¥ B O\Oﬂo \)'(ae\lo'b((\\@*‘& 0@03 ((\\4 P ((\\4 ?\Oﬂf&@o
W0 e PV T O & P O e®
ST g SR 20" te '50/@@(\@@&
O o0 © x e O X 5 B S O
<® & % Q© NORS %é’b* @c@* oﬂ\%oe‘\
e Oo@ WO a e S



michael.gibson@unt.edu

Signature. By signing below, | hereby grant the permissions indicated above. | understand that this grant

of permission relates only to the use of the described work. This is not an exclusive right and | may sell, give,

or otherwise transfer the rights to such work to others on a non-exclusive or exclusive basis. However, in the
event that I do sell, give or otherwise transfer ownership or the exclusive right to use my work to another party,

I will notify UNT immediately in writing through the professor of record for this course (ADES 3513). UNT will have
three months from the date of my notice to stop all use in accordance with this permission.

| have read, understand, and agree to the terms of this permission form:

(please indicate the date of your signature above)
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9. When used in
this type of linguis-
tic context, ‘cum”

is Latin for the
English word “with."
(This is one of many
‘small-but-good-
things-to-learn”
before you earn
ANY type of univer-
sity-level degree.

10. Misinformation
is false information
shared by someone
who believes it

is true (an uninten-
tional mistake).

Disinformation is
false information
created and shared
with the deliberate
intent to deceive.

Malinformation

is accurate or real
information shared
out of context with
the intent to harm
someone or an
organization

Course Project Descriptions and Schedule re: f26 ADES 3513.501

Project 01 | An exercise in using the design of information to affect the framing of meaning
[08.17.26-09.14.26] This project will begin with teams of three or four students working together to research
how and why particular individuals and groups insist on adhering to or maintaining faith in particular beliefs,
ideologies, and ways of thinking despite being presented with many types of evidence that counter these.
It will also be crucial for each team to construct knowledge about why these individuals and groups

allow their perceptions-cum-behavior-cum-actions?to be affected by misinformation, disinformation,

or malinformation® promoted and promulgated across a wide variety of contemporary mediums and
media. Each team must begin this process by learning as much as possible from the information they'll
find by virtually visiting the following resources:

The Psychology of Misinformation Lab: Northeastern University
https:.//www.networkscienceinstitute.org/pomlab

Center for an Informed Public (CIP): University of Washington
https:/www.cip.uw.edu/

Observatory on Social Media (OSoMe): Indiana University
https://osome.iu.edu/

The Stanford Internet Observatory: Stanford University
https://smlstanford.edu/news/digital-strength-initiative

The Information Futures Lab: Brown University
https:.//sml.stanford.edu/news/digital-strength-initiative

AND—by chatting with one of UNT's very fine reference librarians in Willis Library and using his/her
assistance to help them find and learn from resources (extant in the form of books/book chapters,
scholarly journal articles, and/or popular press pieces). The knowledge and understandings each
team will gain by engaging in these activities MUST then inform the design decision-making of each
INDIVIDUAL STUDENT ON THAT TEAM as he/she strives to design a 22.25" x 36"/36" x 22.25"

poster that must satisfy the following parameters.

- (01) effectively, visually, AND linguistically communicate evidence that a specific belief, thought
position, strategy, idea, ideology, or way of thinking, doing, or making is guided by one or more
types of misinformation, disinformation, or malinformation (please note that each member of each
team is responsible for choosing his/her own specific subject matter which will form the basis
from which each individual student's poster will evolve; this means that individuals from one team
may choose to create posters that are completely different from one another)
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- (02) contain one headline that is typographically designed to elicit a particular type of emotional

11. Just in case you
failed to learn how
to design so-called
‘expressive typog-
raphy” during your
experience in our
Digital Typography
course (ie., ADES
2513, last semes-
ter.) here are some
quick and dirty
examples:

response! from whoever constitutes the audience for that poster (these people must be high school
students from a school district/educational setting of each individual student's choosing.. this choice
should be made while bearing in mind that some classroom settings in various places around the
world may prohibit the display of particular types of images/themes/concepts)

- (03) each student's poster may contain a subhead or tagline that supports the headline, and it MUST

contain preface/explanatory/framing copy of between 75 and 150 words—no more, no less—that
contextually introduces the subject matter and/or essential theme of that poster to its audience

in language appropriate for that audience ("appropriate” in this context means that it is written

in manner that will allow them to understand its essential meaning effectively).

- (04a) each student's poster MUST contain between four and six elements that utilize a particular type

of infographic to support key aspects of the arguments they MUST make to ‘combat’ whatever type(s)
on mis-, dis-, or mal-information he/she has chosen to confront (examples of these are articulated

as follows, and LOTS of visual depictions of these exist in your textbooks and on the “Information

Is Beautiful" website):

Statistical Infographics

Purpose: Focuses heavily on data visualization and complex metrics

Key Elements: Pie charts, bar graphs, fever graphs, percentages, and large callout numbers
Best Used For: Survey results, research data, or financial reports

Timeline Infographics

Purpose: Shows the chronological progression of a subject over time

Key Elements: A central line or path, chronological dates, and concise icons
Best Used For: Historical overviews, company evolution, or project milestones

How-To/Process Infographics

Purpose: Guides the viewer through a step-by-step framework or workflow

Key Elements: Numbered steps, directional arrows, and clear, sequential graphics
Best Used For: Tutorials, recipe steps, or onboarding processes

Informational/List Infographics

Purpose: Enhances plain text lists with visual formatting and icons

Key Elements: Bold headers, decorative bullet points, and numbered callouts
Best Used For: Tips, resources, or summarizing a blog post
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2. Dimetric

Comparison Infographics

Purpose: Examines the similarities, differences, or pros and cons of two or more options
Key Elements: A split layout (side-by-side or quadrants) and contrasting color blocks/areas
Best Used For: Product comparisons, “this vs. that” scenarios, or budget options

Geographic/Map Infographics

Purpose: Visualizes data tied to specific locations or regions

Key Elements: Heat maps, regional color-coding, and location pin icons
Best Used For: Demographics, global trend distribution, or travel statistics

Hierarchical Infographics

Purpose: Organizes information into distinct levels of importance, difficulty, or scale
Key Elements: Pyramids, organizational charts, or nested circles

Best Used For: Corporate structures, priority levels, or depicting concepts like Maslow's
hierarchy of needs

Anatomical/Diagrammatic Infographics

Purpose: Breaks down the component parts of a specific object, concept, or creature

Key Elements: A large centralimage with pointer lines extending out to explanatory text labels
Best Used For: Technical breakdowns, biological diagrams, or product feature highlights (these
are often rendered in axonometric perspectives, as depicted in these diagrams):
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* (04b) each of the between four and six “inforgraphic design” elements that each student
must deploy in the design of his/her poster MUST be accompanied by a caption that explains/
articulates/contextualizes what each of these elements is depicting and WHY it's crucial
for the target to understand how and why these smaller "bits of information” affect the larger
situation or set of circumstances being showcased within the entirety of the poster

- (05) each student's poster must contain an essential, thematic image that is aesthetically AND
conceptually compelling enough to a) garner initial attention from members of his/her target audience,
and b) once this attention has been garnered, HOLD IT long enough to compel them to read and learn
from the other "infographic elements and copy/text" that constitute the piece

AGAIN: Teams of three to four students will gather, analyze and share research during the first three class
sessions of this project's schedule, but each individual student must render his/her/their own project
outcome by 11:00 am on 09.14.26 and turn this project in for grading via Dropbox or a WeTransfer send

at that time. Each team must present two target audiences for the pieces that the individuals within that
team will attempt to affect on 08.19.26, with amendments to this on 08.24.26.

-Also on 08.24.26, each student must present at least 12, black-and-white-and-grey layouts measuring
6.2" X 10"/10" x 6.2" that have been hand-rendered using a combination of the ink-based drawing utensils
described on pages 7 and 8 of your syllabus; each of these layouts must depict how each student will
incorporate all six of the required poster components described above; each student must come to class
on this date well-prepared to engage in a critical discussion of his/her work, as well as the work
of his/her peers

-On 08.26.26, each student should be prepared to present six (6) black-and-white-and-grey, hand-
rendered layouts measuring 11.125" x 18"/18" x 11.125"; each of these layouts must depict how each
student will incorporate all six of the required poster components described above; each student
must come to class on this date well-prepared to engage in a critical discussion of his/her work,
as well as the work of his/her peers

+On 08.31.26, each student should be prepared to present three (3) full-color layouts that have been
printed out that measure 11.125" x 18"/18" x 11.125"; each of these layouts must depict advances in the
thinking that each student has engaged in regarding how he/she will orchestrate the arrangement
of the six required poster components described above; each student must come to class on this date
well-prepared to engage in a critical discussion of his/her work, as well as the work of his/her peers

-On 09.07.26, each student should be prepared to present two (2), 11.125" x 18"/18" x 11.125" full-color
layouts that each depict ALL graphically based imagery and ALL typographically based components
as they would be written and typographically configured within each of these layouts; each student
must come to class on this date well-prepared to engage in a critical discussion of his/her work,
as well as the work of his/her peers

-On 09.09.26, each student should be prepared to present two (2), 22.25" x 36"/36" x 22.25" full-color
layouts that each depict ALL graphically based imagery and ALL typographically based components
as they would be written and typographically configured within each of these layouts; each student
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must come to class on this date well-prepared to engage in a critical discussion of his/her work,
as well as the work of his/her peers

-On 09.14.26, each student must present the final version of his/her, 22.25™ x 36"/36" x 22.25" full-color
poster on the walls of room 284, AND he/she must upload a .pdf version of this piece into his/her,
individualized Dropbox folder OR send it to michael.gibson@unt.edu using WeTransfer.

The assessment of this project will constitute 25% of an f26 ADES 3513 student'’s final course grade.

Project 02 | Designing a multi-screen/page infographic system that utilizes storytelling

to support its rhetoric

[00.14.26-10.05.26]

This project consists of a hypothetically commissioned, online-facilitated or delivered artifact

that combines a mixed use of at least THREE of the following elements:

- data visualization components/infographics (of the types described on pages 17 and 18
of this document)

-symbols, signs, and icons (what are the differences between these? Check your textbooks for clues..)

“illustrations (if these are employed, which style or styles will be utilized and WHY?)

- photographs, (if these are employed, which style or styles will be utilized and WHY? will you shoot
them yourself, or hire someone in Photo or RTF to do this "under your art/design direction?”)

-typography/typographic elements, and/or

“numerics/numbers

You will have two choices regarding how you will fulfill the parameters for Project 02. Both entail you
beginning to gather information that you must convert into data and then knowledge as part of a
three- or four-person team, and then working individually—as single designers—to finish whichever
of the two choices with which you elect to move forward.

The first choice invites you to combine the elements described above into a stylistically and
conceptually congruent system that visually communicates a data-driven story in a persuasive/
“rhetorically charged” way to a given audience.

The "larger issue'—it can be socio-cultural, technological, environmental, economic, or political—
that guides the evolution of the storytelling that will fuel and guide the development of this project is up
to each team to determine. Once a team has determined a larger issue—for example, telling the story of

soil nutrient depletion in the upper midwest of the U.S,, or that of the effects of 1 in 10 adults living in the U.S.

having some form of medical debt that requires them to make a monthly payment of more than $350.00—

it will be up to each individual student on that team to design utilize the remainder of this project's

schedule to design an outcome that addresses this larger issue in a way that has STRONG POTENTIAL

to persuade a given audience to alter some aspect of their behavior regarding this larger issue.
Student teams could elect to examine and then have individuals within them execute work that
addresses (for example):
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michael.gibson@unt.edu

income inequality in the U.S. (or another G20 nation)

- how well (or poorly) first-year university students are prepared to enter collegiate-level study in Texas
or the D/FW/Denton area or the U.S.

- the need for shade in (pick a geographic region)

- freshwater conservation in (pick a geographic region)

- wildfire prevention in (pick a geographic region)

- opiod (or other) addictions among (pick a specific population group in a specific geographic region)

- credit debt and its affects among (pick a specific population groupin a specific geographic region)

-advocacy for or against a particular social, cultural, technological, economic, or political issue.

A huge "key" to designing an effective outcome to this challenge will be to effectively utilize crucial
data-cum-information to support and articulate the key aspects of the "story” to which you wish your
audience to respond, and what you wish this response to be like (do you wish to alter a given group's
voting preferences, or how or whether they consume certain types of food or beverages, or what types
of transport they utilize to get to and from work or school?).

The second choice invites you to combine the elements described in the middle of page 20 to provide
instructions for how to do something effectively (this includes articulating key aspects of how to AVOID
doing something ineffectively..) that is semi-complex that CANNOT be simply explained via YouTube video.
You must account for CRUCIAL/CRITICAL variables (these must be identified and effectively described
during our class sessions on 09.16 and 09.21, and these must include/account for issues such as time,
speed, energy required, essential resources required (like fuel, or the expertise possessed by people
with certain types of Ph.D.s..), raw materials, estimated costs [current and projectedl, and possible
Avs. B comparisons. A vital key to this assignment will be to determine exactly who will constitute the
audience that needs or wants to receive these instructions. Examples include but are not limited
to [“Provide instructions to a specific audience of ninth and tenth grade high school students that you
must qualify/describe to good effect so that it will come to understand’l:

«# what native Texas plants to install in a small-space garden in San Antonio (or Amarillo) to attract
bees and butterflies and where to plant them in relation to each other

# how (ideally), as a series of steps, to execute an advantageous sailing maneuver for a late
18th century sailing warship carrying between 30 and 50 cannons firing 12- to 20-pound shot

#how to set up and maintain an effectively functioning beehive that produces X ounces/gallons
of honey per season in Denton County, Texas

# how to organize and facilitate an a) safe (for the cattle and the humans involved AND affected) and
b) legal (you'll need to explain what was legal and what wasn't) and c) profitable cattle drive from
areas in Texas below latitude 32° N to Dodge City or Topeka or Wichita, Kansas between June 1, 1865
and June 1, 1870

# how to organize and facilitate an a) safe, and b) ethical (who would've gotten to define what this
term meant at the time, and what would have framed the contextlsl] for its understandinglsI?),

GRS © & o g O >
> ; OING: T S o &
X OO ‘oko\g{\o 66\‘\\::3.06\1 \Q_C’\?OKQ@ e\loda /'b (OO ®°0 \4\6 \\\\3 < OO(O QO\(’\\,(Q

SN W0 @ o &% 0% get ) 03(0_ O?d‘ §?© eF@Q



michael.gibson@unt.edu

and c) profitable trading expedition via caravan embarking from Xian, China and headed for points
further west, such as Samarkand, Bukhara, and Constantinoplebetween A.D. 1250 and A.D. 1450

# how to convert a 150- to 300-acre area of land that is currently being used to cultivate soybeans,
corn, wheat, sorghum, or sugar beets using so-called conventional methods into an area of land
growing the same crops that can be cultivated utilizing so-called “no-till" methods

#how a Native American village situated among the so-called “Confederacy of Nations" in what
is now upstate New York, Vermont, New Hampshire, Pennsylvania, Ohio, Michigan, or southern
Ontario would have prepared itself for winter prior to 1619 (or even 1491)

#how a woman working as an anti-Nazi spy on behalf of the Allied Forces in World War Il would
have been prepared to have been parachuted into Nazi-occupied France between February
of 1942 and May of 1944

# how to prepare for a hike across/through hilly to mountainous terrain at elevations ranging from
4,500 to 10,000 feet averging 13 to 17 miles per day for a total period of six to ten days

# how to prepare to effectively besiege a medieval castle in what is now Ireland, Wales, Scotland,
England, France, Spain, Belgium, Luxembourg, Denmark, The Netherlands, Germany, Sweden,
Norway, Finland, Italy, Switzerland, Portugal, Slovakia, Bulgaria, Romania, Ukraine, Poland, Austria,
The Czech Republic, Croatia, The Republic of Cyprus, Estonia, Latvia, Lithuania, Greece, Malta,
Slovenia, or Hungary

By the end of this project, each student must present a prototypical system of AT LEAST three screens
rendered in 1) smartphone modes/modalities, and 2) laptop or tablet modalities. This prototypical system
must be operationalized using Figma, XD, or WebFlow, or some combination of these, and submitted

on the deadline date (10.05.26) in a manner that will allow the instructor—and anyone else who might

be interested—to easily operate it.

As was the case during the evolution of Project 01, teams of three to four students will gather, analyze
and share research across the course of the first two to three class sessions of this project, but (again) each
individual student must render his/her/their own project outcome by 11:00 am on 10.05.26 and turn this
project in for grading in his/her/their Dropbox folder at that time. Please note that each student team must
present a project schedule to the instructor on the second day of this project’s allotted time span (09.16.26)
and then—upon approval by the instructor—follow that schedule. The assessment of this project will
constitute 25% of an f26 ADES 3513 student's final course grade.

Project 03 | Designing an interactive, “map-based” means to communicate comparative information
[10.05.26-11.02.26]
This project consists of a hypothetically commissioned, DYNAMIC informational graphic/*“infographic”
artifact (i.e., zooming, clickable, animated or containing animated elements, or some combination
of these) that combines a mixed use of at least five of the following elements within/atop some
form of mapping configuration (again, these are described in detail on pages 17 and 18 of this document):
- Statistical Infographics,
- Timeline Infographics,
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- How-To/Process Infographics,

- Informational/List Infographics,

- Comparison Infographics,

- Geographic/Map Infographics

- Hierarchical Infographics

- Anatomical/Diagrammatic Infographics
- photographs,

~illustrations

+ signs, symbols, and/or icons,

- typographic elements expressed as body copy, headlines, subheadlines, captions, and/or callouts,
 numerics/numerals

to visually communicate a data-driven “story” that affords a given audience multiple opportunities
to convert information into knowledge about how and why a given array of events in a particular place
or places has had the ST.E.E.P. effects that it has had over a set span of time.

This project will begin with teams of three to four students gathering, analyzing and sharing research,
and the entire team will then work together to realize a viable, effectively communicative outcome to this
project, which must be presented to the entire class beginning at 11:00 am on 11.04.26. Please note that each
student team must present a project schedule to the instructor on the second day of each project’s allotted time
span (10.09) and then—upon approval by the instructor—follow that schedule. The assessment of this project
will constitute 25% of an f26 ADES 3513 student's final course grade.

Project 04 | Designing an interactive, DYNAMIC informational graphic/*“infographic” system OR—
designing a series of informational posters—or other visually communicative artifacts—on behalf

of a local physical therapy enterprise

[11.02.26-12.09.26]

There are TWO sets of parameters to choose from re: Project 04. The first of these follows immediately:

Each team is responsible for identifying an NGO, a non-profit organization, a governmental agency (this
doesn't necessarily mean that it must be overseen by the U.S. federal government; if your team wishes
to hypothetically work on behalf of the Rwandan or Sri Lankan governments, for example, or one of about
236 others, that's fine, as long as you can make a credible case for doing this..), or a philanthropic group
on whose behalf it will create an well-contextualized, comparatively presented, interactive, information
design experience targeted at a particular audience or set of audiences. Whatever your team creates
should allow them to convert the contextualized, comparative information you choose to present/
reveal into some combination of knowledge and understanding that would further allow them

to change or advocate for change in and/or around a ST.E.E.P. issue that the organization you

have chosen to work on behalf of would support. The "dynamic” aspect of this project will require
each team to:
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1) combine a mixed use of at least four of the following elements: data visualization components,
symbols, illustrations, photographs, mapped and/or mapping elements, video clips,
typographic elements (arranged/configured hierarchically), and/or numerics to

2) visually communicate a data-driven “story” to a given audience in ways that

3) make use of dynamic, interactive elements and features that facilitate zooming, are clickable,
are animated or that contain animated elements, or that involve the user-based operation
of some combination of these.

The second set of parameters re: Project 04 follows immediately.

Each team is responsible for beginning this "injury prevention among older (i.e. 55-years-old-plus) people”
endeavor by carefully examining the data-cum-information articulated/depicted on a series of posters
created with this intent by a Denton County, Texas-based physical therapist. (These posters will be
presented to the entire class on or about 11.05, the launch date of Project Four.) As ADES 3513 students

will (I believe..) observe and discern when they analyze these posters, although the information (and some
of the imagery) that appears within their surface areas may be said to be well-considered, The overall
design of these pieces—or lack thereof—is contributing to their dysfunctionality as vital, information-
laden systems of visual communication. The challenges inherent in these parameters are not dissimilar to
what many of you will soon have to address when you enter the professional marketplace: you must create
a visually cohesive/congruent system of information delivery—across at least three posters or other,
INTERACTIVE, screen-facilitated, visual artifacts/systems—on behalf of a very specific audience

(about whom you will need to engage in significant user research..) that could be “put to effective use”
in an environment such as a Denton-County based physical therapy studio/office, as well as a retirement
community, or a built environment—or a series of them—that has been designed specifically to cater

to the needs of those over the age of 55.

An essential set of factors to consider as this project is undertaken are, in no particular order of import:

- bear in mind that the information you're being challenged to visually communicate must be 1) visually
compelling, 2) comprehensible/understandable, and 3) ACTIONABLE in/among the perceptions
of the older viewers (users?) who stand to benefit from whatever you'll design

-as you must design at least three artifacts (posters? posters and “brochures’? information that can be
made manifest/presented in/on an older person’'s computing rig or smartphone? some combination
of these?), these MUST appear to be “of the same visual system/visually congruent”

-you are to pretend that you have been hired—hypothetically—that you have been hired by the north
Texas-based physical therapy organization “Fit-n-Wise," which means that whatever you design must
work “underneath their brand identity umbrella”

-you must bear in mind that the primary intent of these pieces is to prevent injury (ak.a. physical
harm) to members of your target audience as they engage in so-called "‘normal, everyday activities'
in and around their homes and businesses and (perhaps) other environs they frequent (my Polish
grandmother used to injure herself frequently on Friday nights dancing polkas—after she and my
grandfather split up—at a polka-based nightclub in the Hegewisch neighborhood on the far south
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side of Chicago many years ago.. she embraced physical therapy many times over the course

of almost 20 years, as it was a means of enabling her to dance to the Polish folk music she loved..

perhaps some of you have grandmothers and grandfathers, or abuelas y abuelos, who engage

in activities similar to this that you could “utilize” as information resources as this project evolves..)
- the pieces you design should empower—rather than denigrate or enfeeble—those older people

who will constitute your target audience

Re: whichever set of these parameters you and your teammates choose to fuel and guide your work:
Teams of three to four students will gather, analyze and share research, and the entire team will then work
together to realize a viable, effectively communicative outcome to this project, which must be presented
and "pitched” to the entire class beginning at 11:00 am on 12.09.26. Please note that each student team must
present a project schedule to the instructor on the second day of each project’s allotted time span and then—
upon approval by the instructor—follow that schedule. The assessment of this project will constitute 25%

of an f26 ADES 3513 student'’s final course grade. Please note that the final presentation of this project

is counted in lieu of a final exam.

FIN. Welcome/Bienvenidos/Wellkommen to the fall 2026 section of ADES 3513.501.
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