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IMPORTANT 

MKTG 2650 is a "Hybrid-Delivery" course format.  What does this mean?  The 
course meets face-to-face (F2F) in the assigned classroom on Tuesdays (11:00 a.m. - 12:20 
p.m.).  On Thursdays, students are expected to complete assignments online, including but 

not limited to reading or watching course content, meeting with team members and 
completing graded assignments.

Course Description 

In this course, we will critically examine how shifts in U.S. demography impact marketplace decisions. Focuses on 
first- and second-generation immigrant populations, and how these consumers' values, attitudes and lifestyles are 
reflective of their cultural identities and ensuing consumption behaviors. Examines the connection between cultural 
identity, including ethnic, gender and generational diversity, and its relationship on brand preference formation, 
retail patronage and consumer dissonance. 

The Matter at Hand 

This is a particularly timely and relevant course subject. As you begin this course, consider the renewed dominance of 
political and economic issues that have manifested protests, debates and national discourse addressing divisiveness in 
our nation. In Year 2020, Americans witnessed one of the most momentous socio-political protests in Modem 
U.S. history: the Black Lives Matter movement (see https:/ /blacklivesmatter.com/what-we-believe) .  Please 
consider DACA and the ongoing political debate about immigration and DACA (see https:/ /www.ice.gov/daca). 
Media and political discourse discuss legislative initiatives that challenge issues such as biological ( or birth certificate-
designated) gender for bathroom use, the possibility of destruction or relocation of National and State monuments, 
and the marital status for same-sex marriages. The media attention afforded to the politics of immigration policy 
and staunch opposing positions of national opinion leaders reinforces the timeliness of this course. Pew Research 
reports that 88% of the U.S. population will be composed of immigrants by the Year 2050. The following illuminates 
the shifting American population, according to Pew Research: 

Immigrant share of U.S. population nears historic high 
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Marketers must gain a better understanding of the seismic changes in U.S. demography and the ensuing shifts in consumers' 
attitudes and buying behaviors. Generations within the workplace are encountering challenges understanding different 
perspectives, values and approaches to communications and productivity. This is not a political science or sociology class; 
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was in 2010; however, the current U.S. Census data collection is in-process and receiving widespread public and political 
attention. (i.e., https: / /www.sandiegouniontribune.com/ opinion/ commentary/ story/2020-08-21 I commentary-2020- 
census-data-count) Now, ask yourself, how old will you be in the Year 2050, and how will my life cycle stage be impacted by a 
grossly different ethnic demographic profile in the U.S.? 

Hybrid Learning

This course challenges you to engage in experiential learning, an opportunity to self-direct 
and manage your interests, enthusiasm and curiosity about the peoples, places and 
perspectives that constitute the American consumer population. This course 
is designated as a "hybrid delivery" which means that it is 50% face-to-face and 50% 
online.  This means that we will meet in the designated classroom each scheduled Tuesday, 
and you will have online assignments and/or team meetings on Thursdays. 

Experiential Learning 

We do not do experiments in this course. So, what are experiential exercises? Experiential education is often contrasted with 
didactic education, in which the teacher's role is to 'give' information and build knowledge to the student and to prescribe 

study /learning exercises which have information/knowledge transmission' as the main goal. Blended delivery is a mix of face-to

face lectures and conversations; audio-visual presentations; Web-based course content delivery; and hands-on, self-directed 
learning. A major component of this course is what may call experiential learning. Experiential learning positions the instructor 
as a conduit through which you will reflect on everyday experiences to glean important outcomes about consumers' states of mind 
(i.e., attitudes and values), states of being (i.e., cultural identity, demographics) and states of action (i.e., shopping behaviors and 
brand preferences). You will engage with assigned team members to work on each experiential exercise in this course. 

Course Introduction 

"The meaning ef consumer goods and the meaning ef creation accomplished by consumer processes are important parts ef the 

sc<!l[olding ef present realities." -- Grant McCracken 

Indeed, we will critically examine the ideas of ethnic identity cast against a backdrop of significant shifts in demographics, 
psychographics (i.e., values, attitudes and lifestyles) and market positioning impact ensuing consumer decision behaviors in an 

ever-changing globally- connected market setting. The focus in this course is on the shifting cultural identities ( especially) in the 
State of Texas. The focus is germane to the examination of cultural identities because: (1) the University of North Texas is a 
multicultural student, faculty and higher education "community" located in the State of Texas, (2) the state's population is 
illustrative of national trends that demonstrate unprecedented shifts in the composition of the nation, and (3) a disproportionate 
number of our students enrolled in this course are Texans. So, what does it mean to identify a as Texan or even as an American? 

Specifically, we will critically examine consumer role sets in culturally- diverse settings, brand preference formation in different 
cultures, and cultural imperatives in the marketing of products and services. Special emphasis is placed on issues and challenges 
marketers face in addressing a diverse set of cultural identities of consumers and households - the chief consumption unit for many 
goods and services - in managing consumption. In this course, you will acquire skills in creative and critical thinking, working in 
groups, appreciating other cultures and harnessing your own values within the university community and the larger society. Class 
exercises, quizzes and presentations will enhance your self-awareness and openness to different perspectives. 

Learning Objectives 

The overarching mission of this course is to afford the knowledge, experience and skills to attain the following learning outcomes: 

• Students will understand the importance of self-identity in constructing consumer identity.

Culture and Consumption I 3 





MKTG 2650.CULTURE AND CONSUMPTION 

https:/ /policy.unt.edu/policy/06-003 in the event that you have any questions about these issues. 

Plagiarism is a serious compromise of academic integrity. Please be certain to cite any references used in written assignments. 
Materials copied verbatim must be in quotation marks with a correct citation documented within the text. This applies to any and 
all materials taken from Internet sites. 

Americans with Disabilities Act ( ADA). The University of North Texas complies with the ADA, and wet make every 
effort to make reasonable accommodations for qualified students with disabilities. If you have a special need in accordance with 
ADA guidelines, please inform me immediately. Every effort will be made to accommodate your special needs. The Office of 
Disability Accommodations (ODA) assists faculty members and students in addressing special needs. It is located in the 
University Union Building, and more information is available at https: / / disability.unt.edu/ 

Classroom Behavior. Each course participant is responsible for classroom behavior that is conducive to the teaching-learning 
process. Each course participant should be fully aware of the policies and guidelines for academic honesty and classroom behavior 
discussed in the University of North Texas Student Guidebook (see https:/ /policy.unt.edu/policy/07-012). Anyone 
compromising the integrity of the learning process will receive a failing grade in this course and be referred to the Dean of 
Student Affairs for disciplinary action. 

Performance Assessment 

Quizzes (3) 

In this course, there are three (3) quizzes., but no mid-term or fmal exam. Each quiz is cumulative, assessing your learning 
outcomes of assigned readings (including this course syllabus), videos and other value-added materials. The course is organized 
into three Learning Modules, as follows: 
Module 1: Me, We and Them (200 points) 
Module 2: Culture and the Consumer (200 points) 
Module 3: Mine, Ours and Theirs (200 points) 
All quizzes are cumulative, including all course content. 

Experiential Exercises (2) and Team Assignments 

Since all of the experiential exercises will be conducted in teams, you will be assigned to a team at the outset of this semester. All 
team assignments are posted on the Canvas course Web site. So, it is important that you communicate with your team members 
immediately to exchange contact information and discuss your personal academic, personal and/ or professional responsibilities 
and schedules. You should be prepared to perform approximately 10 hours/learning module outside of scheduled class sessions 
with your team members. The failure of any team member to participate and engage fully in any experiential exercise will result 
in a grade of zero (0) for that individual experiential assignment grade. Absolutely no individual assignments will be accepted for 
experiential exercises. Instructions on fmding your team assignment and team members are posted on the Canvas learning and 
teaching platform. Each experiential exercise is graded out of a possible 200 points (200 x 2 = 400). 

Your fmal course grade will be based on a total of 1,000 possible points summarized in the following table. There will also be an 
opportunity to earn Extra Credit points for participation in SONA. Information about Extra Credit (optional) is posted on the 
Canvas learning and teaching platform (canvas.unt.edu): 

Quiz 1 
200 

Quiz2 
200 

Quiz3 
200 

Experiential 
Exercise 1 

200 
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Experiential 
Exercise 2 

200 


