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CAREER SUMMARY

· Agency founding principal and podcast co-host (current). 
· College professor (current).
· Global marketing and communications leader for five Global 50 and current or former Fortune 500 companies. 
· Began career as an award-winning journalist and worked in PR firms before moving to the corporate side. 
· Published three books along the way.

PROFESSIONAL EXPERIENCE

CLIENTS FIRST MARKETING & COMMUNICATIONS™

Founding Principal	July 2024-Present
Dallas
· Co-leading a full-service marketing and communications agency.
· Co-host, “On the Offense” podcast (a look at current events through the lens of marketing and communications).	

TEXAS CAPITAL ($1B full-service financial services firm)

Executive Director, Head of Marketing & Communications	Mar 2023-Feb 2024
Dallas
· Led all internal and external marketing and communications strategy and execution across all channels, including brand management, messaging, web and online content, advertising, creative services, solution marketing, acquisition marketing, thought leadership, media relations, search, social media and internal communications. 
· Member of the Risk and Reputation and Business Continuity steering committees and the Dallas Market Leadership Team.

Results included:
· Built a marketing and communications strategy and plan via the development of 11 go-to-market campaigns.
· Reorganized, operationalized and matured the function through the development of 48 new processes.
· Increased unaided brand awareness by 166% year over year, aided brand awareness by 21% year over year and earned media coverage by 96% year over year.
· Achieved a 28% year-over-year increase in productivity despite headcount and budget cuts. 

UNISYS ($3B IT services company)

Vice President, Communications 	Mar 2016-Jan 2023
Dallas and Blue Bell, Pa.
· Led all communications globally, including corporate, financial, product, executive, internal and crisis communications; drove executive thought leadership and signature research; and managed the golf sponsorship program. 
· Member of the Marketing Leadership and Corporate Crisis teams and the PAC Operating, Financial Disclosure and Enterprise Risk Management committees.  
· Served as interim CMO from February-May 2021.


Results included:
· Developed and launched a new brand positioning and narrative (focusing on cybersecurity) and tagline (“Securing your Tomorrow”).
· Drove five consecutive years of year-over-year growth in global earned media coverage.
· Drove four straight years of year-over-year improvement in internal communications satisfaction.
· Led communications for multiple business unit and technology sales and acquisitions.

SIEMENS ($74B German multinational technology conglomerate)

Head of Communications, Siemens PLM Software and Siemens Industry Software	Oct 2013-Sep 2015
Plano, Texas and Nuremberg, Germany
· Drove global functional leadership for all public relations, internal/executive communications, brand management, crisis communications, advertising and creative services for Siemens PLM Software ($2B revenue) as well as global communications for all software activities for the $7B Siemens Digital Factory division.

U.S. Head and Global Senior Director, Online Communications and Creative Services,	Jan 2010-Oct 2013
Siemens Industry Automation
Plano, Texas and Nuremberg, Germany
· Led all advertising, brand management, online communications, social media, search, marketing services and customer advocacy for the Siemens Industry Automation division ($7B revenue).

Senior Vice President, Corporate Marketing, Siemens PLM Software	Feb 2003-Jan 2010
Plano, Texas and Nuremberg, Germany
· Led all brand management; public relations; advertising; community relations; creative services; internal and executive communications; online; and social media efforts.

Results included:
· Joined the business when it was a division of EDS; shepherded it through the sale from EDS to private equity (2004) and then from private equity to Siemens (2007).
· Led the development of a new name (UGS) and brand positioning for the business upon its sale from EDS to private equity, including developing a new web site and other creative assets to reflect the name.
· Led the communications transition of the business into Siemens, including transitioning all creative assets for the business to reflect a new name (Siemens PLM Software).

EDS ($21B IT services company, since acquired by HP)

Director, Business & Industry Communications 	Jun 2000-Feb 2003
Plano, Texas
· Directed from the corporate level all divisional-, industry- and major account-driven media and industry analyst relations efforts globally for the $21B company.

Results included:
· Led double-digit, year-over-year increases in global earned media coverage each year.
· Led communications for multiple acquisitions and executive transitions.

HONEYWELL ($36B multinational conglomerate)

Director, Media Relations, Honeywell Aerospace 	Nov 1998-Jun 2000
Torrance, Calif. and Phoenix
· Led all global media relations for Honeywell’s $10.5 billion aerospace division.

Results included:
· Led the communications integration for the Honeywell/AlliedSignal merger.

AVERY DENNISON ($8B global materials science and digital identification solutions company)

Consumer Communications Manager 	Jun 1995-Oct 1998
Brea, Calif.
· Managed all marketing communications and media relations efforts for Avery-brand office products in North America.

Results included:
· Led the development of the first-ever Avery television commercial and brand advertising campaign.

HILL & KNOWLTON (PR firm; formerly the world’s largest, now part of BCW)

Senior Account Executive 	Oct 1993-Jun 1995
Los Angeles and Irvine, Calif.
· Managed accounts and new business pitches.

STRATEGIC MARKETING COMMUNICATIONS (my own marketing/communications consulting practice)	

Principal	Aug 1990-Oct 1993
Los Angeles
· Operated the practice on the side during and after business school.

ROGERS & ASSOCIATES (PR firm)

Account Executive 	Aug 1988-Aug 1990
Los Angeles
· Managed accounts and new business pitches.

SANTA MONICA EVENING OUTLOOK (daily newspaper)

Staff Writer 	May 1985-Aug 1988
Santa Monica, Calif.
· Started as an intern and earned a full-time staff position.
· Covered the education beat as well as crime and general news.
· Authored a bi-weekly column.

Results included:
· Won three reporting awards from the California Newspaper Publishers Association and The Copley Press.

TEACHING EXPERIENCE

UNIVERSITY OF NORTH TEXAS

Assistant Professor, Advertising and Brand Strategy, Mayborn School of Journalism 	      Aug 2024-Present
Denton, Texas and Frisco, Texas	
· Teaching classes in advertising and integrated brand strategy.
· Faculty Advisor, Gravitas and Ad Club student groups.
· Member, Recruitment/Enrollment Committee.







EDUCATION

UNIVERSITY OF SOUTHERN CALIFORNIA

Master of Business Administration	May 1992

Bachelor of Arts, Print Journalism/History	May 1985

EXECUTIVE EDUCATION

NORTHWESTERN UNIVERSITY

Certificate of Completion, AI-Driven Digital Marketing	May 2024	

LONDON SCHOOL OF ECONOMICS

Certificate of Competence, Business, International Relations and the Political Economy	Apr 2022

UNISYS EXECUTIVE LEADERSHIP WORKSHOP	Jun 2017

UGS GLOBAL LEADERSHIP DEVELOPMENT PROGRAM	Jun 2005

CENTER FOR CREATIVE LEADERSHIP (while at Avery Dennison)	Jan 1998

HILL & KNOWLTON COLLEGE	Oct 1994	

MEMBERSHIPS

FOUNDING MEMBER, BLEND (a cross-functional, cross-industry C-level leadership community), DALLAS CHAPTER	

MEMBER, NATIONAL ADVISORY BOARD, SCHOOL OF COMMUNICATIONS, ELON UNIVERSITY

MEMBER, CMO COUNCIL

PAST MEMBER, ARTHUR W. PAGE SOCIETY

PAST MEMBER, DALLAS ROUNDTABLE 

PUBLISHED BOOKS

JULIA’S ANGELS: CHASING ONE LAST CHANCE AT JUSTICE NEARLY 50 YEARS LATER (iUniverse, 2025)

SIMPLE GLORY: THE SEARCH FOR THE SOUL OF AN AMERICAN TOWN (iUniverse, 2018)

LOVE LETTERS TO SPORTS: MOMENTS IN TIME AND THE TIES THAT BIND (iUniverse, 2011)
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