
Social Media (COMM 3820.001) 
 

Spring 2015 
 

TTh 2:00PM – 3:20PM; CURY 210 
 
 
Instructor: Iftekhar Ahmed 
Office: 320C GAB  
Office Phone: 940-565-2718  
Email: Iftekhar.Ahmed@unt.edu 
Office Hours: T 11:00 AM – 1:00 PM, Th 11:00 AM – 1:00 PM, and by appointment*  
 
*It is YOUR RESPONSIBILITY to schedule an appointment outside of office hours with me, and give 
me at least 48 hours advanced notice of needing a meeting. 
 
Course Description: 
 
The 21st century can rightly be called the age of communication. The revolution in communication 
has changed fundamentally how we communicate and the meaning of our world and ourselves. The 
rise of computer mediated communication technologies that allow us to communicate with people 
easier and faster than ever, build and maintain groups and networks, and virtually participate in 
public sphere has fostered a new form of communication – ‘social media’. By taking a close look into 
the development of communication technology and its impact in our lives, this course will critically 
examine the relationship between individual and society mediated by communication technology.  
 
The objective of this course is as follows: 

 To provide a clear socio-historical understanding of the changing nature of media 
technology and the rise of social media. 

 To explore the relationship between technological change and everyday life by looking into 
the meaning of technology and the concept of ubiquitous technology. 

 To consider positive and negative consequences of emerging technologies, specifically 
focusing on social media tools and technologies and how they change the nature of 
communication. 

 To explore future trends in social media technology development and the driving factors. 
 To help you understand critical, ethical, and intercultural aspects related to emerging 

communication practices including social media. 
 
Required Texts: 
 
This course will include selected chapters from the following books, articles from recent academic 
journals and magazines, and selected chapters from other books. 
 

Safko, L. (2012). The social media bible: tactics, tools, and strategies for business  
success. John Wiley & Sons. 
 

Van Dijck, J. (2013). The culture of connectivity: A critical history of social media.  
Oxford University Press. 

 
 

mailto:Iftekhar.Ahmed@unt.edu
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Assignments and Grading 
 
Required Exams: 
 

Required mid-Semester Exams: All students are required to take two exams during the 
semester (before final exam week) that will have an objective format (e.g. multiple choices, 
true/false, matching). These exams will cover material from the textbook plus any 
additional readings. (400 total; 200 points each) 
 
Required Final Exam: All students are required to take a final exam that will have an 
objective format (e.g. multiple choices, true/false, matching). The exam will be held during 
finals week and will cover all lectures and textbook materials provided after the second 
exam. (200 points) 

 
There are no makeup exams for the mid-semesters or final. If you miss an exam, you lose the points 
associated with it. The only exceptions are due to documented sickness, death in the family, or 
some other catastrophe. I am very unlikely to allow you to take an exam after the scheduled time if 
you do not contact me prior to the exam.   
 
Reaction Paper: Each student group (3-4 students per group) needs to write a 6 – 7 page (Times 
New Roman font, double spaced, 1-inch margin all sides; excluding title and reference pages) 
reaction paper based on a particular social media privacy policy. This paper will critically examine a 
specific policy to understand how the technology and communicative practice associated with the 
technology affects individual and society. Reaction paper will count toward 15% of your course 
grade. (150 points) 
 
Social Media Analysis Paper:  Each student group (3-4 students per group) needs select a social 
media outlet and analyze that using one of the discussed strategy/theory. We will discuss this 
project elaborately in class during mid-semester. You need to submit a proposal. After we accept it, 
you will have rest of the semester to analyze the outlet, write your report, and submit. This 
assignment will count toward 15% of your course grade. (150 points) 
 
Participation and Activities: The class will have group activities, short assignments, and group 
assignments geared towards analyzing a tool, application, service, policy, or practice of emerging 
communication technologies. Participation and activities will count toward 10% of your course 
grade. If you miss a class (and an in-class activity due to absence) and qualify for university excuse, 
there will be no replacement of class activities available. You will be assigned an alternative 
assignment. (100 points) 
 
Grading 
 
Total points breakdown: 
Exam 1       200 pts. 
Exam 2       200 pts. 
Final Exam    200 pts. 
Reaction Paper    150 pts. 
Social Media Analysis   150 pts. 
Short Assignments/Activities  100 pts. 
Total        1000 pts.  
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Extra Credit: 
Please remember that extra credit opportunities are optional, situational, and not guaranteed 
during the semester. You will get a maximum of three opportunities to earn up to 30 extra credit 
points by participating in departmental or university activities/events (10 for each activity). There 
are few activities that we traditionally accept as extra credit events including Gender Fair, New 
Voices New Perspective Conference, and departmental performance events. Please notify me if you 
want an activity to count as an extra credit opportunity (at least a week prior to the event). We will 
make a case-by-case decision. To be considered as an extra credit event, an event needs to be 
university related, and available to all students of this class. Extra credit points (if any) will be 
added to your course total (at the end of semester) to determine your final semester grade. 
 
Grade Determination: 
Your final grade will be determined by the following calculation: 
 
Exam 1+ Exam 2 + Final Exam + Reaction Paper + Analysis Paper + Activities + Extra credit (if any) – 
penalty for absence (if any) 
 
The points in this class are based on the assignments discussed above. Your final grade is based 
entirely on the sum of those points assigned in the class, and I will adhere rigidly to those points.  
The points correspond to the following university guidelines: an A is reserved for excellent work; a 
B is for above average performance; a C is awarded for average work; a D simply means passing, 
and an F indicates below average, non-passing work.   
 
Final grades will be:   

900 - 1000  = A       
800 -    899  = B       
700 -    799  = C        
600 -    699  = D        
000 -    599  = F 

 
How to do badly in this class:  

 You will not do well in this class if you simply skim through the slides in the PowerPoint 
and skim the text without listening to the lessons.  The lessons and class activities will 
often depart from the textbook and develop additional lines of thinking about social media 
and communication technology and you will not get these if you don’t really do the lessons. 

 You will not do well in this class if you don’t take notes.  The lecture and explanation that 
goes along with the slides add a lot of material and you need to take notes. With each lesson 
there is a set of the PowerPoint slides that will be covered in the lesson that you can print 
and take notes on. It is also important to take notes during our class periods, as we will 
cover additional topics and go into topics covered in the lesson more deeply. 

 You will not do well in this class if you put off doing all the lessons until right before the 
exam.  There is simply too much material to cover in the few days before exams. So keep up 
and work steadily and you’ll do your best in the class. 

 You will not do well in this class if you do not participate in class discussions and 
activities. Participation in class discussions and activities increase your engagement with 
course content and enhance your understanding. Few activities will also carry points.  
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Course policies 
 
Attendance is taken at the beginning of class. A student is expected to arrive on time and be 
present for the entire class period.  Take care of personal needs (bathroom break, phone calls, 
eating, etc.) prior to class.  All electronic devices, cell phones, and laptops, must be turned off and 
stored prior to the start of class. After an initial violation, each subsequent violation of this policy 
will count as one absence. Excessive lateness (judged at the instructor’s discretion) will constitute 
an absence.  To allow for illness or other unforeseen situations, students in the course are allotted 
the equivalent of one week’s worth of class in absences before a penalty is imposed (e.g. 3 absences 
for a class that meets three times a week. Excused and unexcused absences count the same.  Each 
absence beyond the limit will result in your final course grade being lowered by 15 points per 
absence (e.g. from 735 to 720 for one excessive absence).  Excessive absences caused by serious 
health problems will be evaluated on a case-by-case basis.    
 
Please note: If you arrive on campus at 1:45 p.m. and expect to find a parking place near the 
building, you’re going to be disappointed. So, make the proper adjustments because habitual 
tardiness will cost you.   
 
Late work. Except under the most extreme circumstances (and documentation of those 
circumstances is required), late work will be penalized. If you encounter an emergency situation of 
some kind, it is best to communicate with me about it earlier rather than later.  
 
Late papers on either class activities or the final projects will be graded for half credit. This is a 
severe penalty, but it is better than zero points (plus, you get the feedback on the paper). It is not 
fair to others who met the deadlines if I accept your’s late. I will not accept any papers more than 
three days late. Also, no longer are printer troubles and computer problems reasonable excuses for 
late papers. I suggest knowing the equipment well enough and allowing ample time in case of 
problems. 
 
Student Behavior in the Classroom: Student behavior that interferes with an instructor’s ability 
to conduct a class or other students' opportunity to learn is unacceptable and disruptive and will 
not be tolerated in any instructional forum at UNT. Students engaging in unacceptable behavior will 
be directed to leave the classroom and the instructor may refer the student to the Center for 
Student Rights and Responsibilities to consider whether the student's conduct violated the Code of 
Student Conduct.  The university's expectations for student conduct apply to all instructional 
forums, including university and electronic classroom, labs, discussion groups, field trips, etc.  The 
Code of Student Conduct can be found at www.unt.edu/csrr 
 
Distracters. Students who consistently talk amongst themselves during lectures, discussions, video 
clips, other students’ questions, etc., are subject to the loss of one letter grade at the instructor’s 
discretion. 
 
Academic Dishonesty. All persons shall adhere to the Code of Student Conduct regarding academic 
honesty, including acts of cheating and plagiarism.  Of particular concern in a course with written 
and oral assignments is the issue of plagiarism. Plagiarism is defined by Webster’s (1989) as “the 
appropriation or imitation of the language, ideas, and thoughts of another author, and 
representation of them as one’s original work” (p. 1100).  In other words, plagiarism is stealing. You 
must cite your sources accurately and consistently in both your oral and written assignments. 
Penalties for plagiarism will vary according to severity and will range from a failing grade to 
prosecution through the University System.  

http://www.unt.edu/csrr
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Grade questions. Any grade may be argued; however, if you want a change in your points, you will 
need to present a written argument to the instructor at least one day following your receiving the 
grade (but not more than one week later). Do not confront the instructor on the day tests or papers 
are returned (before you have considered the feedback). 
 
Writing quality assumptions. Every paper you turn in must be of quality, both in content and 
style. I expect you to use a computer and to take advantage of the programs that guard against such 
errors; however, there is no substitute for good proofreading.  All papers should be written in APA 
style.  Please refer to the Communication Studies department’s writing guidelines for additional 
information, located at: http://www.comm.unt.edu/writing_guide_for_student_papers.htm 
 
Completing the Course. Grades of Incomplete are governed by university policy. Students are 
expected to complete all assignments for this course during the semester.  Assigning a grade of 
“incomplete” is rare, and in order to request an “I,” the student must meet these requirements:  a) 
The student must have completed at least 75% of the course assignments; b) The student must be 
passing the course; c) There must be an unforeseen and compelling reason why the course cannot 
be completed on time (usually a medical or military reason); and d) The student must present a 
plan for completing the assignments within the time period specified in the catalog. 
 
Grade guidelines for all written assignments: 
D papers – are challenging to read because they contain so many grammatical and sentence 
structure errors. The main topics, and how those topics are being addressed, are not clear. 
C papers – meet all of the requirements, adequately and accurately explore the topic and are 
clearly written, well organized, and at least minimally interesting to read. 
B papers – exceed basic requirements in several areas, and are very well written. Draws from more 
challenging literature/material, insightful and creative in presentation and/or analysis, teaches the 
course material to the reader in its application and use of terminology and theory. 
A papers – are exceptionally well written, exceeding requirements in many areas. Translates 
complex ideas with uncommon clarity, and provokes the reader to think about the topic in new 
ways. Draws from very challenging literature/material; provides appropriate references to authors 
and theorist names; teaches the course material to the reader in such a way as to enhance 
understanding of it. 
 
Emergency Situations/Crisis Contingency: In case of university closure due to emergency 
situations, such as inclement weather or a widespread infections disease (e.g., swine flu), I will 
communicate with you via e-mail. In the event of the university closing for weather-related reasons 
or illness outbreak, e.g. flu, please visit the course website on Blackboard. I will provide instructions 
on how to turn in assignments and how the class will proceed utilizing Blackboard’s 
Announcements function. 
 
SETE/Course Evaluations: Course evaluations are conducted online through the Student 
Evaluation of Teaching Effectiveness (SETE) program.  This semester the evaluation period opens 
on Monday, April 20, and closes on Friday, May 8.  Log onto my.unt.edu to access SETE and 
complete the course evaluation. 
 
Academic Integrity: All students shall adhere to the Code of Student Conduct outlined in the 
graduate catalog.  Its provisions include the following statements regarding academic dishonesty: 

Cheating.  The willful giving or receiving of information in an unauthorized manner during 
an examination, illicitly obtaining examination questions in advance, using someone else's 

http://www.comm.unt.edu/writing_guide_for_student_papers.htm
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work for assignments as if it were your own, or any other dishonest means of attempting to 
fulfill requirements for a course. 
Plagiarism.  The intentional or unintentional use of another's words or ideas as if they 
were your own without giving credit to the source, including but not limited to failure to 
acknowledge direct quotations. 

Policies and procedures regarding adjudication of acts of academic dishonesty are available in the 
UNT Policy Manual at http://policy.unt.edu/sites/default/files/untpolicy/pdf/7-Student_Affairs-
Academic_Integrity.pdf 
 
ODA Statement: The University of North Texas makes reasonable academic accommodation for 
students with disabilities. Students seeking accommodation must first register with the Office of 
Disability Accommodation (ODA) to verify their eligibility. If a disability is verified, the ODA will 
provide you with an accommodation letter to be delivered to faculty to begin a private discussion 
regarding your specific needs in a course. You may request accommodations at any time, however, 
ODA notices of accommodation should be provided as early as possible in the semester to avoid any 
delay in implementation. Note that students must obtain a new letter of accommodation for every 
semester and must meet with each faculty member prior to implementation in each class. Students 
are strongly encouraged to deliver letters of accommodation during faculty office hours or by 
appointment. Faculty members have the authority to ask students to discuss such letters during 
their designated office hours to protect the privacy of the student.  For additional information see 
the Office of Disability Accommodation website at http://www.unt.edu/oda. You may also contact 
them by phone at 940-565-4323. 
 
 
 
 
 
Disclaimer:  

This syllabus should not be considered a binding contract on the part of the instructor, 
who reserves the right to change any aspect of the course without prior notice. 

 
  

http://policy.unt.edu/sites/default/files/untpolicy/pdf/7-Student_Affairs-Academic_Integrity.pdf
http://policy.unt.edu/sites/default/files/untpolicy/pdf/7-Student_Affairs-Academic_Integrity.pdf
https://webmail.unt.edu/OWA/redir.aspx?C=2-p95jp_-EWwoiIbfsvIphc0yxEpdtAI_GDGEHVXx4kQVv_shUsY-8IvuU2tIikQaYuZ0Dy51Oc.&URL=http%3a%2f%2fwww.unt.edu%2foda
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Weekly Schedule: 
 

Date  Topic Readings/Assignments 

1/20/2015 Tuesday Introduction  

1/22/2015 Thursday Introducing Social Media SMB Ch. 1-2 

1/27/2015 Tuesday Introducing Social Media CC Ch. 1 

1/29/2015 Thursday Early Developments SMB Ch. 3-4 

2/3/2015 Tuesday Forums SMB Ch. 5-7 

2/5/2015 Thursday Forums CC Ch. 4 

2/10/2015 Tuesday Analyzing Social Media SMB 22-25 

2/12/2015 Thursday Analyzing Social Media SMB 26-27 

2/17/2015 Tuesday Analyzing Social Media  

2/19/2015 Thursday Exam Review  

2/24/2015 Tuesday Exam 1 

2/26/2015 Thursday Audiovisual Worlds SMB Ch. 8-10; Analysis 
Proposal Due 

3/3/2015 Tuesday Audiovisual Worlds SMB Ch. 11-12 

3/5/2015 Thursday Video Sharing CC Ch. 6 

3/10/2015 Tuesday Microblogging & Livecasting SMB Ch. 13-14 

3/12/2015 Thursday Virtual Worlds SMB Ch. 15 

3/24/2015 Tuesday Social Reality CC Ch. 2 

3/26/2015 Thursday Facebook CC Ch. 3 

3/31/2015 Tuesday Facebook  

4/2/2015 Thursday Exam Review  

4/7/2015 Tuesday Exam 2 

4/9/2015 Thursday Activity Day  

4/14/2015 Tuesday Social World of Video 
Gaming 

SMB Ch. 16 

4/16/2015 Thursday Social World of Video 
Gaming 

 

4/21/2015 Tuesday Social World of  Knowledge SMB Ch. 18; CC Ch. 7 

4/23/2015 Thursday Social World of  Knowledge  

4/28/2015 Tuesday Critical Thinking CC. Ch. 8 

4/30/2015 Thursday Critical Thinking Reaction Paper Due 

5/5/2015 Tuesday Concluding Remarks  

5/7/2015 Thursday Final Exam Review Analysis Paper Due 

5/12/2015 Tuesday Final Exam; CURY 210; 1:30 - 3:30 PM 
Note: SMB: The social media bible: tactics, tools, and strategies for business success 

CC: The culture of connectivity: A critical history of social media 


