
Topic in Interpersonal/Organizational Communication 
Social Media (COMM 4829.001) 

 
Fall 2013 

MW 3:30PM - 4:50PM; LANG 204 
 
Instructor: Iftekhar Ahmed 
Office: 320A GAB  
Office Phone: 940-565-2819  
Email: Iftekhar.Ahmed@unt.edu  
Office Hours: M 11:00 AM – 1:00 PM, W 1:30 – 2:30 PM, and by appointment*  
 
Course Description: 
 
The 21st century can rightly be called the age of communication. The revolution in 
communication has changed fundamentally how we communicate and the meaning of 
our world and ourselves. The rise of computer mediated communication technologies 
that allow us to communicate with people easier and faster than ever, build and maintain 
groups and networks, and virtually participate in public sphere has fostered a new form 
of communication – ‘social media’. By taking a close look into the development of 
communication technology and its impact in our lives, this course will critically examine 
the relationship between individual and society mediated by communication technology.  
 
The objective of this course is as follows: 

 To provide a clear socio-historical understanding of the changing nature of media 
technology and the rise of social media. 

 To explore the relationship between technological change and everyday life by 
looking into the meaning of technology and the concept of ubiquitous technology. 

 To consider positive and negative consequences of emerging technologies, 
specifically focusing on social media tools and technologies and how they change 
the nature of communication. 

 To explore future trends in social media technology development and the driving 
factors. 

 To help you understand critical, ethical, and intercultural aspects related to 
emerging communication practices including social media. 

 
Required Texts: 
 
This course will include selected chapters from the following books, articles from recent 
academic journals and magazines, and selected chapters from other books. 

 Standage, T. (2007). The Victorian Internet: The Remarkable Story of the 
Telegraph and the Nineteenth Century's On-line Pioneers. Walker & Company. 

 Baym, N. (2010). Personal connections in the digital age. Polity.  

 Reeves, B., & Nass, C. (2003). How people treat computers, television, and new 
media like real people and places. CSLI Publications and Cambridge University 
Press.  

 Flew, T. (2005). New media: An introduction. Oxford University Press. 
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General Course Policies 
 
Attendance: Attendance in this course is vital to your grade. Class sessions will employ 
case readings, application of content material, and group activities. Students should 
come prepared to discuss the readings and the cases. Hence, it is important that students 
keep up with the readings. University policies about excused absences can be found at 
http://policy.unt.edu/sites/default/files/untpolicy/1.4.1_Absence_Attendance_0.pdf 
 
Submissions: All submissions need to be typewritten (8.5 X 11 letterpage,12 point 
Times New Roman font, double spaced, 1 inch margin all sides). Graphs, charts, tables, 
pictures, and illustrations will not count within the mentioned page limits.  

 
Classroom Etiquette: Student behavior that interferes with an instructor’s ability to 
conduct a class or other students' opportunity to learn is unacceptable and disruptive 
and will not be tolerated in any instructional forum at UNT. Students engaging in 
unacceptable behavior will be directed to leave the classroom and the instructor may 
refer the student to the Center for Student Rights and Responsibilities to consider 
whether the student's conduct violated the Code of Student Conduct.  The university's 
expectations for student conduct apply to all instructional forums, including university 
and electronic classroom, labs, discussion groups, field trips, etc.  The Code of Student 
Conduct can be found at http://policy.unt.edu/policydesc/code-student-conduct-and-
discipline-18-1-11 
 
Emergency Situations: In case of university closure due to emergency situations, 
such as inclement weather or a widespread infections disease (e.g., swine flu), I will 
communicate with you via e-mail. 
 
Incompletes: Grades of Incomplete are governed by university policy.  A faculty 
member can award an Incomplete only in cases where students meet these conditions: 
(1) the student has completed 75% of the work for the semester, and (2) the grade is 
warranted by a military or medical excuse. 
 
Access: I cooperate fully with the Office of Disability Accommodation to provide 
reasonable accommodation to students who require it.  Students who wish to self-
identify should register with the ODA as soon as possible. 

ODA Statement: The University of North Texas makes reasonable academic 
accommodation for students with disabilities. Students seeking accommodation 
must first register with the Office of Disability Accommodation (ODA) to verify 
their eligibility. If a disability is verified, the ODA will provide you with an 
accommodation letter to be delivered to faculty to begin a private discussion 
regarding your specific needs in a course. You may request accommodations at 
any time, however, ODA notices of accommodation should be provided as early 
as possible in the semester to avoid any delay in implementation. Note 
that students must obtain a new letter of accommodation for every semester and 
must meet with each faculty member prior to implementation in each class. 
Students are strongly encouraged to deliver letters of accommodation during 
faculty office hours or by appointment. Faculty members have the authority to 
ask students to discuss such letters during their designated office hours to protect 
the privacy of the student.  For additional information see the Office of Disability 
Accommodation website at http://www.unt.edu/oda. You may also contact them 
by phone at 940-565-4323. 

http://policy.unt.edu/sites/default/files/untpolicy/1.4.1_Absence_Attendance_0.pdf
http://policy.unt.edu/policydesc/code-student-conduct-and-discipline-18-1-11
http://policy.unt.edu/policydesc/code-student-conduct-and-discipline-18-1-11
https://webmail.unt.edu/OWA/redir.aspx?C=2-p95jp_-EWwoiIbfsvIphc0yxEpdtAI_GDGEHVXx4kQVv_shUsY-8IvuU2tIikQaYuZ0Dy51Oc.&URL=http%3a%2f%2fwww.unt.edu%2foda
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Copier Use: Students conducting research in GAB 301 associated with departmental 
coursework have access to the printer/copier in the adjacent office.  We encourage 
students to make use of this resource to print sources accessed online or to copy essays 
from the department's holdings.  Students may not use this resource for any other 
purposes, such as printing course assignments, class notes, scripts, etc.  Students who 
use the copier for uses other than these will lose copying privileges. 
 
SETE/Course Evaluations: Course evaluations are conducted online through the 
Student Evaluation of Teaching Effectiveness (SETE) program.  This semester the 
evaluation period opens on Monday, November 18, and closes on Saturday, December 8.  
Log onto my.unt.edu to access SETE and complete the course evaluation. 
 
Academic Integrity: All students shall adhere to the Code of Student Conduct outlined 
in the graduate catalog.  Its provisions include the following statements regarding 
academic dishonesty: 

Cheating.  The willful giving or receiving of information in an unauthorized 
manner during an examination, illicitly obtaining examination questions in 
advance, using someone else's work for assignments as if it were your own, or any 
other dishonest means of attempting to fulfill requirements for a course. 
Plagiarism.  The intentional or unintentional use of another's words or ideas as if 
they were your own without giving credit to the source, including but not limited to 
failure to acknowledge direct quotations. 

Policies and procedures regarding adjudication of acts of academic dishonesty are 
available in the UNT Policy Manual at 
http://policy.unt.edu/sites/default/files/untpolicy/pdf/7-Student_Affairs-
Academic_Integrity.pdf 
 
 
Disclaimer: This syllabus should not be considered a binding contract on 
the part of the instructor, who reserves the right to change any aspect of 
the course without prior notice. 

 
  

http://policy.unt.edu/sites/default/files/untpolicy/pdf/7-Student_Affairs-Academic_Integrity.pdf
http://policy.unt.edu/sites/default/files/untpolicy/pdf/7-Student_Affairs-Academic_Integrity.pdf
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Assignments and Grading: 
 
Exams: There will be three examinations consisting of objective (multiple choice 
questions), true/false, and identification questions. Both lecture content and reading 
assignments will be covered. Each examination will be worth 15% of your final grade.  
Hence a total of 45% of your final grade will rest on the exams. 
 
Reaction Paper: Each student needs to write a 5 – 7 page (Times New Roman font, 
double spaced, 1-inch margin all sides; excluding title and reference page) reaction paper 
based on a particular social media technology. This paper will critically examine a 
specific tool or service or policy to understand how the technology and communicative 
practice associated with the technology changes individual and society. Reaction paper 
will count toward 15% of your course grade. 
 
Participation and Activities: The class will have group activities, short assignments, 
and group assignments geared towards analyzing a tool, application, service, policy, or 
practice of emerging communication technologies. Participation and activities will count 
toward 40% of your course grade. 

 There will be one major group activity analyzing a tool, application, or 
service. This activity will count towards 15% of your course grade. 

 There will be a total of five pop-quizzes during the semester each carrying 3% 
of your course grade. Therefore pop-quizzes will count towards 15% of your 
course grade. 

 Other in-class activities and small take home assignments will count towards 
10% of your course grades. 

If you miss a class and qualify for university excuse, you will get a chance to make-up a 
pop-quiz. However, if you miss an in-class activity due to absence, there will be no 
replacement of class activities available. You will be assigned an alternative assignment. 
 
Summary of Grading Procedures:  
 
 Exams      45%  
 Reaction Paper    15% 
 Participation/Activities   40% 
      Total:    100%    
       
 Grades will be assigned on the following scale*: 

 A = 90% or above 
 B = 80-89% 
 C = 70-79% 

 D = 60-69% 
 F = 59% or lower 

 
*Note: It is my policy at the end of the semester to round up a grade if it is at or higher 
than a 59.75%, 69.75%, 79.75%, or 89.75%. 

 
 



 5 

Weekly Schedule: 
 

Date Readings/Assignments 

8/28/2013 Wednesday Introduction & Course Overview 

9/2/2013 Monday Labor Day (No Class) 

9/4/2013 Wednesday Straubhaar & LaRose CH 1 

9/9/2013 Monday Straubhaar & LaRose CH 2 

9/11/2013 Wednesday Baym CH 1 & 2 

9/16/2013 Monday Flew & Smith CH 1 

9/18/2013 Wednesday Flew & Smith CH 2 

9/23/2013 Monday The Victorian Internet 

9/25/2013 Wednesday The Victorian Internet 

9/30/2013 Monday Exam 1 

10/2/2013 Wednesday The Victorian Internet 

10/7/2013 Monday Grant & Meadows CH 19 & 20 

10/9/2013 Wednesday Baym CH 3 

10/14/2013 Monday Baym CH 4 

10/16/2013 Wednesday Flew & Smith CH 5 

10/21/2013 Monday Baym CH 5 & 6 

10/23/2013 Wednesday Reeves & Nass 3, 5, 6 

10/28/2013 Monday Reeves & Nass 12 - 16 

10/30/2013 Wednesday Open discussion 

11/4/2013 Monday Exam 2 

11/6/2013 Wednesday Digital activism readings 

11/11/2013 Monday Digital activism (cont.) 

11/13/2013 Wednesday Flew & Smith CH 9 

11/18/2013 Monday Media Effects handout; Reaction paper due 

11/20/2013 Wednesday Group activity 

11/25/2013 Monday Media Effects (cont.); Group Activity Paper Due 

11/27/2013 Wednesday New media, advertising, and public relations readings 

12/2/2013 Monday New media, advertising, and public relations readings 

12/4/2013 Wednesday Concluding remarks 

12/13/2013 Friday Exam 3 

 


