SYLLABUS – ADVG 2100 – SPRING 2025
Prof. Edithann Ramey 
COURSE DESCRIPTION AND GOALS
Inclusion cannot be understood without an understanding of diversity and equality through the lens of advertising, both its production and its impact on society. Students will be expected to weave theories and industry perspectives with experiential learning, through both in-class discussions and assignments.
In the initial class, we will cover fundamental advertising terms. Subsequently, we will delve into concepts like stereotypes and discrimination. It is crucial to develop a profound understanding of these concepts to identify brands that excel in inclusive communication and demonstrate genuine commitment to diverse communities. 
By the end of the course, students will have a deep understanding of how advertisers create messaging targeting diverse groups of people, how agencies are structured and how messaging impacts individuals and society. Through critical thinking students will be able to:
1. identify and articulate informed opinions about discrimination in advertising
2. Show comprehension of gender, age, race, sexual orientation, disability and as relevant, other aspects of diversity in advertising
3. Recognize and examine themes in advertisements that reinforce stereotypes; and
4. Create public service announcements to counteract stereotyping and/or violence.
PRE-REQUISITE(S)
None. This is an ADVG foundational course.
REQUIRED TEXTBOOK
None. Rather, we will read articles about related issues and discuss them in class.
GRADES
You can earn up to 1,000 points in this course. For more information about how many points each assignment is worth, please see the next section, ASSIGNMENTS. Please do not contact me asking to change your grade unless you believe there is an error. Attendance at every class will be take and counts towards your final grade. 
Final course grades will be awarded as follows:

Total Points 		Letter Grade Received 
900 – 1,000 		A 
800 – 899 		B 
700 – 799 		C 
600 – 699 		D
< 600 			F
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FINAL EXAM
There is no final exam, no projects. 
	
	
	
	
	
	
	
	
	
	

	Class 1
	Monday 8/18
	 
	INTRO: Inclusivity in Advertising: 
 Read “Why Inclusive Advertising Is a Win-Win.” Discuss the most interesting points in class by groups and share with the class. Link: https://www.psychologytoday.com/intl/blog/be-in-the-know
Read and discuss article. Talk with groups about brands who got it right. 
1. Individual Assignment. Article Review. 350 plus words

	Class 2
	Monday 8/25
	 
	Inclusivity in Advertising: 
In-class group assignment 1. Read “Why Inclusive Advertising Is a Win-Win.” Discuss the most interesting points in class by groups and share with the class. Link: https://www.psychologytoday.com/intl/blog/be-in-the-know/202309/why-inclusive-advertising-is-a-win-win.

Individual assignment 2. Identify a brand that you perceive as inclusive and why. Subsequently, locate other brands that, in your opinion, lack inclusivity. Provide an explanation over a half-page to a full Word page for why you believe the first brand is inclusive while the second one is not. Present to class. 

	Class 3
	Monday 9/1
	 
	No classes 

	Class 4
	Moday 9/8
	 
	Stereotyping and discrimination
2. Group Assignment Read the interview with Gwendolyn Keita, PhD, and identify the key points. Afterward, discuss your findings in groups and collectively select the three most relevant ideas to share with the class. https://www.apa.org/topics/racism-bias-discrimination/keita.https://www.apa.org/topics/racism-bias-discrimination/keita.

	Class 5
	Monday 9/15
	 
	Gender In Advertising: 
3. In-class group assignment. Find examples of advertisements that included these stereotypes: Dependent; Housewife; Decorative Object; Sexual Object; Activities and Professional. Then, do the same with men. You can use all kinds of advertisements, from all kinds of media including social media. Put together a powerpoint with examples. Present to class

	Class 6
	Monday 9/22
	 
	Ageism in advertising: --
4. In-class group assignment. Find an advertisement with elderly people, connect the ad with the ageism theories and what they educate our culture about older individuals. Finally, present the ad and your thoughts in front of the class.

	Class 7
	Monday 9/29
	 
	Racial stereotyping in advertising --
5. In-class group assignment In groups, be ready to show to the members of your group the ads that you found featuring AAPI, Black and Latinx/Hispanic American. Identify patterns, similarities, and differences between the multicultural groups. Also, think how Multi consumers might respond to these ads. Report back to the class
3.Individual assignment. Read before class "https://demystifyinglanguage.fordham.edu/articles/nothing-sells-like-whiteness-racist-signs-and-performative-apologies-in-american-advertising/" Answer in 350 words: How do advertising campaigns use language and imagery to subtly reinforce White supremacy, even when they appear to promote diversity and inclusion?

	Class 8
	Monday 10/6
	 
	LGBTQ+ in advertising --
In-class group assignment 6. Find an ad featuring people from the LGBTQ+ community. Discuss how they are portrayed in the ad, identifying any stereotypes and how they come across. Report your findings to the class.

Individual assignment 4. Analyze how ads targeted at the LGBTQ+ community have changed over time. Reference at least three different time periods of your choosing. Provide an explanation (one-half page to one full Word page) of the changes that you see. You will also need to provide visuals of the ads that you are discussing..

	Class 9
	Monday 10/13
	 
	Disabilities in advertising.
 In-class group assignment 7. In groups, find an ad about or targeted to people with disabilities. 
Discuss how they are portrayed in the ad, identifying any stereotypes and how they come across. Report your findings to the class. 

	Class 10
	Monday 10/20
	 
	Multiculturalism in non-profit marketing and brand promotion
In-class group assignment 8. In groups, identify a non-profit organization and analyze its advertising, social media and/or web site. Report your findings to the class.

Individual assignment 5. Identify a non-profit organization (not including the one you reported out on in class) and make recommendations on how they can improve their advertising, social media and/or web site to make a bigger impact. One-half page .

	Class 11
	Monday 10/27
	 
	Brands That Got It Right --

In-class group assignment 9. In groups, find a brand that got it right portraying 1. Women/Men; 2. elderly people; 3. multicultural groups; 4. the LGBTQ+ community or 5. people with disabilities.All of these groups. Write a list of five actions covering why this brand is doing a good job with inclusivity and why you think that this brand is not cause-washing. Prepare a PPT and present your ideas in front of the class. 

Note: You must choose a different company than any company that any members of the group have focused on in prior assignments. 

	Class 12
	Monday 11/3
	 
	What is a PSA 
How to produce a PSA 
Multiculturalism in PSAs 

6. Individual Assignment Find a PSA connect with 1. Violence Against Women 2. Elder people 3. People with disabilities. Identity the message, the content and the design. Explain why or why not could create an effect on the consumer. Present your thoughts to class. 

Project 1 Write a PSA for a specific target audience, write and talk about why you wrote it that way. 

	Class 13
	Monday 11/10
	 
	PSA PRESENTATION 

	Class 14
	Monday 11/17
	 
	Media planning --
In-class group assignment   Project 2. In class work as groups. Create a a new advertising campaign for the company that your group discussed in Brands That Got It Right and present it to the class.12/1

	Class 15
	Monday 11/24
	 
	No classes

	Class 16
	Monday 12/1
	 
	Last Class Wrap up. Presentation Media Campaigns.



image1.emf
450

300

200

50

1000

ASSIGNMENTS

Get to 1000:



         

In-class group assignments. During class, you will engage in nine group assignments, each with avalue 

of 50 points. 



         

Individual assignments. Throughout the course, you will complete six individual assignments,



         

Projects. You will complete two projects, 100*2



2.

The second one is that, on the last day of the course , you will present a PSA about discrimination and/or 

violence targeting an underrepresented demographic of your group’s choice. You will also explain the media 

strategy and plan for the ad. 

The evaluation of coursework will be based on your performance in these major areas, each of which 

constitutes a proportion of the final grade. Your grade will be calculated by the following: 

1.

The first one is called “Brands That Got It Right”; you will complete this project, in class



         

Course attendance and participation (Everyone in this class has an important role. As a class we will 

rely on your insight to contribute to our group’s bigger picture. If you foresee any event compromising your 

ability to complete work for this class, please let me know right away. If you let me know at the end of the 

semester that your work was compromised by other factors (for example, caring for a family member), there 

is less we can work on together than if you tell me at the beginning or during the semester. 50 points if you 

attend 15 sessions or more 
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Extra Credit



         

Show up first day: Talk about why you are taking the class and your future. Extra CREDIT

·     End of semester, by December 1, 50 words on peer in the class who contirbuted the most, and why they 

said contributed to the class


