
TECM 3200 — Information Design for Electronic Media 
 
Instructor: Dr. Chris Lam 
Email Address: Christopher.lam@unt.edu 
Office: Auditorium 316 
Office Hours: Tuesday 2:00-3:00 or by appointment 
Course website: http://courses.christopherylam.com/3200 
 
Course Description 
 
In the early 1980s, a technical communicator was primarily a writer and editor of 
content. Today, in addition to being writers and editors, technical communicators must 
also be managers and distributors of that content. Sometimes that content is distributed 
via electronic media. While it is easy to think of electronic media simply as "websites," 
electronic media encompasses a whole range of media, including wikis, XML, podcasts, 
content management, embedded video, social media, just to name a few. While in this 
class we will focus on the fundamentals of web design in order to provide the building 
blocks for later work, we will also explore the practical and theoretical issues that 
technical communicators face as they manage and distribute the content they create.  
 
By the end of the course you should be able to 

• evaluate websites for all aspects of web usability using heuristic evaluation 
methods;  

• code a website in HTML5 by hand and design a website by hand using CSS; 
• write content in ways that are appropriate for multiple screen formats and 

multiple audiences; 
• create your own Wordpress theme from scratch; 
• work effectively in teams to complete a client project; 
• apply the existing language of technology in technical communication (e.g., 

single sourcing, help authoring, content management) and know where to access 
information to stay current on the changing field; 

 
Required Readings 
 
The required texts for this course are: 
 

Redish, Janice. Letting Go of the Words: Writing Web Content that Works. 
Second edition. Morgan Kauffman. 2012.  

 
The required texts for this course's lab are: 
  
 Duckett, Jon. HTML & CSS: Design and Build Websites. Wiley & Sons. 2011. 
 

W3schools Website; http://w3schools.com 
 



Course Assignments 
 
Heuristic Website Evaluation, 10% 
 
Select 3 websites to evaluate. Use Dr. Peter Meyers 25 point checklist for each website 
that is posted on the course website.  
 
In addition to your heuristic evaluation, you will also write a 500-750 word response 
paper. In this reflection, you will discuss new ideas or concepts you’ve learned about 
web design for each section of the heuristic (accessibility, identity, navigation, and 
content). In your reflection, also include how a discussion about how you might use 
what you’ve learned in your portfolio project. In summary, you must complete the 
following:  

1. 3 heuristic evaluations for 3 separate websites 
2. 500-750 word response outlining what you’ve learned regarding website design 

Content Strategy Assignment, 15% 

 The purpose of this project is to deliver persuasive web content to multiple 
stakeholders. You will write a persuasive web campaign to attract students to the 
graduate program in linguistics and technical communication at UNT. 

You will create three distinct campaigns for different audiences: 1) current 
undergraduates at UNT; 2) current undergraduates at Texas universities OTHER than 
UNT; and 3) working professionals who might go back to school for a master’s degree. 
Deliverables include: 

1. Persona document for each of the three audiences (See Redish Chapter 2 for 
guidelines on how to create a persona) 

2. 300-500 word advertisement (posted on your blog) for each of the three 
audiences 



 
HTML5 and CSS Website, 20% 

 
 You are to create professional web portfolio. If you’ve already created one for 
another course, you may revise your existing portfolio, or create a new website 
altogether. Revising an old portfolio means substantially changing both the design and 
content so that your website is targeted at a specific audience. All source code must be 
written by hand without the aid of a WYISWIG editor (Dreamweaver, Google Sites, etc.) 
and all styles must also be written by hand. You must create at least 3 different pages 
(2 in addition to your home page).  
 
Deliverables include: 

1. Persona documents for at least two audiences (primary and secondary) 
2. Content strategy document 
3. Site mock-up for 1 page 
4. Raw HTML and CSS files 
5. Final website  
6. Self-reflection document describing your design and development choices in 

detail 
 
 
Group Project Website Redesign and Content Management System, 25% 
 
 In teams of no more than 4, you will complete a website redesign project from 
start to finish. This will involve conducting a needs analysis, audience analysis, rewriting 
content to fit audience needs, redesigning style sheets, and final implementation. The 
final website must be then themed for Wordpress. 
 
Deliverables include: 

1. Project Plan (3-5 pages) 
2. Formal needs analysis and audience analysis document 
3. Content strategy document 
4. Site mock-up for at least 2 pages of the site 
5. Written progress report and presentation to client 
6. Final website on Wordpress 
7. Two formal peer reviews 
8. Final presentation to client 

Lab Performance, 10% 
 
 Attendance at the lab is a required part of this class. Failure to attend the lab will 
significantly reduce your grade in the class. Each lab will cover some aspect of the tools 
associated with technical communication, be it HTML, CSS, or Photoshop. Each week 
you will be given a lab assignment. Your lab assignment is due at the beginning of the 
next lab. Your Web Portfolio should include revised versions of all of your lab work from 
the semester.  



Informal Assignments, 10% 
 
 On occasion, you will complete informal assignments in or out of class. These 
opportunities might be quizzes, questions from the textbook, or brief writing 
assignments.  
 
Professionalism, 10% 
 

 I expect you to 

• participate in class discussions; 
• arrive to class on time; 
• dress in a manner that is appropriate for the classroom;  
• respect me, your TA, your fellow classmates, and yourself;  
• turn your assignments in on time; 
• use formal written English when you communicate with me (including email); 
• turn your phones off during class; 
• refrain from texting during class; 
• keep the computer monitors turned off during class discussions; maintain 

consciousness 

  



Course Schedule  
 
This is an approximated course schedule. I reserve the right to modify the schedule 
based on class progress. All daily assignments will be posted on the course website.  
 

 Learning Objectives In Class To Read To Do 
Week 1- 
Jan. 13 

 

• Students will be able to 
define web presence 

• Students will be able to 
articulate the 
importance of web 
presence. 

• Students will be able to 
outline the key 
components of web 
presence. 

• Review syllabus and course 
policies 

• Review project 1 
• Introduction to technology 
• Google activity 

 

• N/A 

 

 

 

Week 1- 
Jan. 15 

 

• Students will be able to 
describe why and how 
people come to web 
sites. 

• Students will be able to 
describe how 
navigation, search, 
design, and technology 
all support content.  

• Web search activity 
• What is content? 
• Discuss HTML/CSS Website 

Project 
• Discuss readings 

 

• Redish Ch. 1  
• Redish Ch. 6 

 

 

Week 2- 
Jan. 22 

 

• Students will be able to 
describe what makes a 
website “good” 

• Students will be able to 
conduct a heuristic 
evaluation. 

• Web evaluation activity 
• What makes a website 

“good”? 
• Heuristic evaluations in 

small groups 
• HTML Overview and 

practice 

• http://www.user
effect.com/topic
/25-point-
website-
usability-
checklist 

• http://www.kaus
hik.net/avinash/
qualitative-web-
analytics-expert-
heuristic-
evaluations/ 

• http://designm.a
g/design/designi
ng-modern-web-
layouts-with-
professional-
flair/ 

• Redish Ch. 3 
and 6 

 

 

Week 3- 
Jan. 27 

 

• Students will be able to 
define content strategy 

• Students will be able to 
create a persona. 

• Discuss Readings 
• Discuss Content Strategy 

Project 
• Content Strategy and 

Persona lecture 
• HTML/CSS Review 

• Review Redish 
Ch. 2 and read 
ch. 7 

• Redish pp. 37-
44 

• Heuristic 
evaluations 
due 



 
Week 3-
Jan. 29 

 

• Students will be able to 
write in a style that is 
appropriate for web 
sites. 

• Students will be able to 
articulate the 
importance of lists in 
websites.  

• Students will be able to 
effectively use lists and 
tables. 

• Web vs. traditional writing 
activity 

• Writing for web lecture 
• Practice activity 

• Redish ch. 10 
and 11 

• http://www.alist
apart.com/articl
es/a-checklist-
for-content-
work/ 

 

Week 4-
Feb. 3 

 

• Students will be able to 
write effective 
headlines and 
headings. 

• Headline activity 
• Twitter activity 
• HTML/CSS review 

 

• Redish Ch. 7, 8 
and 9 

  

Week 4- 
Feb. 5 

 

• Students will understand 
the basic principles of 
good design. 

• Students will apply basic 
principles of color, 
space, and typography. 

• Design survey  
• Design lecture 
• Practice activity 

• Redish Ch. 3 
and 13 

 

 

Week 5- 
Feb 10 

 

• Students will be able to 
define the Internet.  

• Students will understand 
how websites are 
published on the 
internet.  

• Students will understand 
how a web server 
works. 

• Students will know the 
advantages of coding 
by hand vs. WYSIWYG 

• Discuss persona and 
content strategy 
requirements for HTML/CSS 
project 

• How the web works lecture 
• Relative linking  
• Web servers 
• Quality HTML 

 

• http://mkcohen.
com/how-the-
web-works-in-
one-easy-lesson 

 

• Content 
Strategy 
assignment 
due 

Week 5- 
Feb 12 

 

• Students will be able to 
layout four basic 
components of a 
website (header, 
navigation, content, and 
footer) 

• Students will understand 
the function of four 
basic components of a 
website. 

• Components activity 
• HTML/CSS Layouts 
• Layout of a website in an 

hour 

 

• http://designm.a
g/tutorials/sema
ntic-2col-3col-
css-layouts/ 

 

 

 

Week 6- 
Feb. 17 

 

•  • HTML/CSS Troubleshooting 
(Q+A) 

• Assign Home page mini 
presentation groups 

• Redish Ch. 4 

 

• Personas and 
Content 
strategy for 
HTML/CSS 
due 

Week 6- • Students will understand • Mini Presentation- home  • Mini 



Feb. 19 

 

what content should be 
included in a home 
page.  

• Students will be able to 
articulate how to make 
their web pages 
findable via search 
engines. 

page  presentations 

Week 7- 
Feb 24 

 

• Students will be able to 
create site mockups 
and site maps  

• Create site map activity 
• Site map and mock-up 

lecture 
• Discuss options 

• http://www.koh
active.com/blog/
building-
sitemaps 

 

Week 7- 
Feb 26 

 

• Students will understand 
how web pages are 
hosted. 

• Students will understand 
how web pages link 
together.  

• Students will understand 
the difference between 
absolute and relative 
linking. 

• Web hosting and linking 
lecture/discussion 

 

• http://www.yout
ube.com/watch?
v=n7rzi2hGAzA 

• Site Mockup 
due 

Week 8- 
March 3 

 

• Students will know the 
steps for getting from 
draft to final for a 
HTML/CSS website. 

• Students will know the 
strategies for last 
minute 
troubleshooting. 

• Draft to final activity 
• Draft to final lecture 

• Redish Ch. 14 

 

 

Week 8-
March 5 

 

• Students will have a plan 
for communicating in 
team projects. 

• Students will know the 
basic principles of 
project management. 

• Students will have a basic 
understanding of 
interpersonal 
communication. 

• Assign groups for final 
project 

• Working in teams- 
expectations 

• Project Management 

 

• http://www2.tec
h.purdue.edu/ci
mt/courses/cimt
342/CDOnline/p
1981.htm 

• Read through 
entire site 

 

 

Week 9-  

March 
17 

 

•  • Workshop time  

 

 

Week 9-
March 
19 

 

• Students will be able to 
define content 
management system.  

• Students will be able to 
articulate the 

• Introduction to Wordpress 
Lecture 

 

• https://manage
wp.com/wordpre
ss-content-
management-
complete-guide 

• HTML/CSS 
final 
deliverables 
Due Friday 
(final 



advantages and 
disadvantages of a 
content management 
system.  

• Students will understand 
what Wordpress is and 
what it does.  

website, raw 
html/css files, 
self-reflection 
memo) 

 

Week 
10- 
March 
24 

 

•  • Marketing and writing for 
the web 

• Download blank wordpress 
template 

 

• Review Redish 
Ch. 4 and 6 

 

 

Week 
10- 
March 
26 

 

• Students will know the 
basics of 
communicating with a 
client.  

• Students will understand 
and articulate ways to 
overcome challenges 
with clients. 

• Interacting with a client 
and writing client reports 

• Assign mini presentation 
groups for client interaction 

 

• http://websites
maderight.com/
2011/04/how-
to-manage-your-
interaction-with-
clients/#ClientR
elationship 

 

• Project plan 
due 

Week 
11- 
March 
31 

 

• Students will be able to 
define usability and 
usability testing.  

• Students will be able to 
outline key metrics to 
web usability.  

• Students will be able to 
compare the two 
approaches.  

• User experience survey 
• Usability lecture 

• http://www.lynd
a.com/Google-
Analytics-
tutorials/essenti
al-
training/61024-
2.html 

• http://www.d.u
mn.edu/itss/trai
ning/online/usab
ility/index.html 

• http://uxdesign.
smashingmagazi
ne.com/2010/01
/05/25-user-
experience-
videos-that-are-
worth-your-
time/ 

 

•  

Week 
11- April 
2 

 

• Students will be able to 
differentiate desktop 
and mobile 
experiences. 

 • http://mobile.sm
ashingmagazine.
com/2012/07/12
/elements-
mobile-user-
experience/ 

 

• Personas and 
content 
strategy due 

 

 

Week 
12- April 

• Students will be able to 
determine when 

• Multimedia survey •   



7 

 

multimedia elements 
are better than text.  

• Students will be articulate 
advantages and 
disadvantages of video.  

•  

 

Week 
12- April 
9 

 

• Students will be able to 
evaluate strategies for 
driving web traffic.  

• Popular traffic drivers 
activity 

• Discussion 

 

• https://creative
market.com/blo
g/2013/07/03/1
0-tips-for-
driving-traffic-
to-your-website-
part-1 

 

 

 

Week 
13-April 
14 

 

• Students will be able to 
articulate the uses of 
social media.  

• Students will be able to 
compare social media 
campaigns to 
traditional web 
content. 

• Debate activity • http://blog.hubs
pot.com/blog/ta
bid/6307/bid/13
639/7-Reasons-
Replacing-a-
Website-With-
Social-Media-Is-
Stupid.aspx 

• http://www.cio.c
om/article/6992
24/Can_Faceboo
k_Replace_Tradi
tional_Business_
Websites_ 

•  

 

Week 
13-April 
16 

 

• Students will understand 
some best practices of 
social media use.  

• Social Media Survey • http://www.forb
es.com/sites/ma
rtinzwilling/2013
/08/17/7-steps-
to-productive-
business-use-of-
social-media/ 

• Progress 
report and 
presentation  

Week 
14-April 
21 

 

•  • Self-reflection  
• Evaluating your own work 

• TBA 

 

 

Week 
14-April 
23 

 

•  • Wordpress Q+A and 
troubleshooting session 

• TBA 

 

 

 

 
Week 
15-April 
28 

 

•  • Work Week • TBA 

 

 

 



Week 
15-April 
30 

 

•  • Work Week  • TBA 

 

 

Week 
16- 
Final  

•  • Final group project 
presentation 

•  • Final project 
and 
presentation 

• Final peer 
review for 
group project 

Course Policies 

Attendance 
	  
Attendance in this course is NOT optional. You are expected to attend every class 
period. Each unexcused absence will result in the deduction of 5% off of your final 
grade. You will automatically be DROPPED from the course if you’ve missed 5 classes. 
I understand that unforeseen circumstances often happen and you will be allowed 2 
unexcused absence as long as you email me at least 3 hours prior to the course meeting 
time. 
Excused absences are allowed but MUST be backed up written documentation, including 
sickness. Absences cannot be excused without proper documentation. 
 

Tardiness 
 
If you are more than 15 minutes late, you will not be allowed to sign the attendance 
sheet and will be counted as absent.  
 

Late Work 
	  
Late work is not accepted for homework, quizzes, or any other non-major assignment. 
In-class work cannot be made up.  
 

Major Assignments 
 
If you are absent the day an assignment is due, I will not accept any work via email. 
You must make arrangements with me to submit work before the deadline or put your 
work in my department mailbox, located on the third floor of the Auditorium building. 
You will lose one letter grade (or 10%) per calendar day late for major assignments. If 
extenuating circumstances apply, your work will be due the day after your return from 
your athletic event or the day after you attend the emergency appointment or funeral. 

 



You may not use program templates (e.g., Word templates) to format any of your 
documents — these don't encourage you to learn the programs and generally result in 
dull, unpersuasive documents. 

Email Requirement 
	  
All students must have a valid UNT email address. I will use MyUNT to send mass emails 
to the class. I often use email to send class emails, including quizzes, notices, updates, 
and advisories. It is your responsibility to check email regularly. Not receiving an email is 
not a valid excuse for late or missing work.  
 

Classroom Behavior 
 
This course takes place in a computer lab. However, when I am lecturing, your 
computer monitor should not be on. Further, no cell phone usage will be permitted 
during class. Students who choose to check email and surf the Internet will be asked to 
leave class and will receive an absent grade for the day.  
 

ADA 
 

In accordance with the Americans with Disabilities Act and Section 504, Rehabilitation 
Act, I will work with the Office of Disability Accommodation to help reasonably qualified 
students with disabilities. If you have such a disability, please advise me in writing of 
your needs no later than the second week of class. 
 

Religious Holidays 
	  
In accordance with State law, students absent due to the observance of a religious 
holiday may take examinations or complete assignments scheduled for the day missed 
within a reasonable time after the absence. Travel time required for religious 
observances shall also be excused. Please see the UNT Student Handbook for 
information on which holidays or holy days are covered by this policy. State law also 
requires that students notify their teachers at the beginning of the semester if they 
expect to miss class on a religious holyday during the semester but want to make up the 
work missed. Students will be allowed to make up the work provided they have 
informed their teachers in writing within the first 15 days of the semester. Once again, 
all assignments and scheduled work must be turned in before the date of the excused 
absence. University policy requires that students provide their teachers with an official 
notification card issued by the university if they want to make up any in-class work they 
missed while they were involved in a university authorized activity. 
 

Academic Dishonesty and Integrity 
 
It is your responsibility to become familiar with UNT’s Policy of Academic Dishonesty. 
 
This policy defines the following forms of academic dishonesty: 



• Cheating intentionally using or attempting to use unauthorized materials, information, 
or study aids in any academic exercise. The term academic exercise includes all forms of 
work submitted for credit or hours. 
 
• Plagiarism the deliberate adoption or reproduction of ideas, words, or statements of 
another person as one's own without acknowledgement. 
 
• Fabrication intentional and unauthorized falsification or invention of any information or 
citation in an academic exercise. 
 
• Facilitating academic dishonesty intentionally or knowingly helping or attempting to 
help another to violate a provision of the institutional code of academic integrity. If any 
course material is submitted that violates this policy of academic dishonesty, the 
assignment will receive a grade of "F" and appropriate judicial action will be filed. This 
action includes a report of academic misconduct to your college Dean and possible 
dismissal from The University of North Texas. There are no first-offense warnings 
regarding plagiarism. 

 
As this is a course for majors, it is expected that plagiarism and the correct use (citation) of 
other's ideas (including print, digital, images and other media) are fully understood. Contact me 
if you're ever confused about what constitutes academic dishonesty. Misunderstandings, 
miscommunication, oversights, or lack of comprehension as to what constitutes academic 
dishonesty is not accepted in this 

 

 

 


