Talent Development MDSE 2790

Required reading: 
· Introduction to the Course and Class Schedule/Calendar
· SMHM Policies (attached in Syllabus section in Canvas)

Introduction to the Course and Class Schedule/Calendar

Instructor Information
Name: 
Dr. Lynn Brandon, Associate Professor and the MDR Furnishings & Decor Merchandising Concentration Coordinator 

Contact Me:  
Use Canvas Inbox for a quicker reply; the UNT Email is not checked as often. Canvas Inbox (left menu location) use for class-related questions.  

· Email will be answered per the schedule below. 
· Email is typically not answered over the weekends. 
· I do not maintain a 24 hour email answering policy.  

Canvas Inbox Check Hours: 
These dates/times are typically when I will check Canvas Inbox, depending on my meetings schedule.
· Monday/Wednesday:   11am to 1pm
· Tuesday/Thursday:        10am to 12pm

Office Hours:  
· Dedicated Office Hours: Tuesdays and Thursdays 10am-12pm. Please email me to schedule an appointment either in person or via Zoom.  
· Any Zoom or online meetings require you to use your camera. 
· I may be available at other times during the week via Zoom by appointment only requested via Canvas Inbox.

Duration:  16 weeks
Credit Hours:  3
Class schedule:  There are no mandatory class meetings or on-campus classes.  There may be intermittent meetings via Zoom for "check ins" and getting to know you.  Details of these will be provided.

Modality: Asynchronous online


Catalog Course Description 
MDSE 2790 examines the impact of business environments on professional and career effectiveness in the merchandising and digital retailing fields. Topics include effective business communication, ethical decision-making, and leadership development.
Required Text
Rath, T.  (2007). Strengths Finder 2.0 Discover your Clifton Strengths. New York: Gallup Press. 
ISBN-10 9781595620156
Note.  This book must be purchased new as it contains a unique code for completing the Strengths assessment. Also, you will need to purchase this book on the first day of class as we will jump right into the content and required assignments. 
Required Technology

This course has digital components. To fully participate in this class, you will need internet access to reference content on the Canvas Learning Management System, and you will need Microsoft Office Suite, a microphone, and webcam for recording several assignments. If circumstances change, you will be informed of other technical needs to access course content.  Information on how to be successful in a digital learning environment can be found at Learn Anywhere (https://online.unt.edu/learn).  
Course Objectives
· Apply career planning concepts and job search strategies to diverse industry opportunities.
· Engage in strategic career planning and professional networking.
· Understand the rewards and challenges in managing and leading diverse organizations.
· Understand the role emotional intelligence plays in professional development, leadership effectiveness, and organizational performance.
· Solve workplace problems through critical thinking and ethical decision-making.
· Evaluate effective and ineffective interpersonal business communication.
· Apply team-building skills and conflict resolution techniques to solve industry-specific problems.
Course Pre-Requisites, Co-Requisites, and/or Other Restrictions - There are no prerequisites, co-requisites, or restrictions for this course.
Our Big Goal
Through lectures, readings, applied learning activities, Linked-In learning credentialing, case studies, and portfolio building activities, you will develop a set of highly valued skills that will prepare you for not only your capstone internship experience, but also your future career.  Remember, your work in this course benefits YOU, your lack of work will HINDER your progress.  Make a commitment to yourself to do great work the entire semester.
Instructor Commitment and Expectations
My goal is to create a learning environment in which all students are engaged, respected, and contributing through their questions, experiences, and insights as we work toward a common goal of mastering learning objectives and applying them in the classroom and beyond. Learning requires hard work, but I believe it should be fun as we learn from one another and dare to ask, “why not”. Lifelong learning informs my teaching to ensure concepts, theories, and applications presented are current, relevant to the content, and valuable to you.
Course Activities & Assessments (500 points)
Listed below are the main course activities and assessments required for your successful completion of the course. Specific details for each assignment, with corresponding rubrics, are detailed under Assignments and will be made available as specified on the Course Calendar. 
Applied Learning Activities (150 points)
The Applied Learning Activities (ALA) are designed to enable you to engage with the course material on a deeper level. Your participation not only helps you in grasping concepts, but also offers support and feedback to other students. Since these activities are designed to help you apply the material while learning important content, no make-up assignments or late work will be accepted. You will have an ALA assignment on most weeks. The value ranges for these assignments are from 10 points to 20 points. Items will be graded and points earned, not given.  You can submit items and still earn a “0”. 
Career Portfolio (150 points)
The Career Portfolio is an important outcome of this course and represents 30% of your total grade in this course. Our goal is to set you up for professional success as we want all students in our merchandising and digital retailing program to put their best foot forward in the job market, each and every day.  You will receive feedback from your Career Coach on your resume.
· Resume (50 points)
· Cover Letter (50 points)
· Company Research (25 points)
· LinkedIn Profile (25 points)
 Synthesis Project (100 points)
This synthesis project will require you to research a company, identify a job opportunity, and tailor your cover letter and final resume for a specific job. The goal is to draw upon your knowledge of self and to apply the concepts we have learned across the course modules.
Assessments (100 points)
You will have 10 module quizzes throughout the semester and one comprehensive final exam. Quizzes and final exams are timed and require no external proctoring service. All modules will be closed two hours prior to your final exam, and you will be unable to access content. 
Module Quizzes (10@ 5 points = 50 points)
Final Exam (50 points)
Evaluation/Grading
There are 500 points available for this course. Rubrics for each of the assignments will be posted in Canvas. Your final semester grade will be determined as follows:
· A = 90-100% (Outstanding, excellent work. The student performs well above the minimum criteria.)
· B = 80-89.9% (Good, impressive work. The student performs above the minimum criteria.)
· C = 70-79.9% (Solid, college-level work. Student meets the criteria of the assignment, but no more.)
· D = 60-69.9% (Below average work. The student fails to meet the minimum criteria.)
· F = 59.9% or below (Below average work. The student fails to meet the minimum criteria.)
Grading Turnaround Time
My goal is to return graded work of the weekly Applied Learning Assignments (ALA) within three weeks of the due date, depending on class size.  Remember that for every item you submit there are at least 75 other students submitting also! The grading turnaround for Career Portfolio assignments takes longer.  I may have a graduate student assist in some grading, but I will review grades before posting.  No grades will be opened until everyone's is completed.  Announcements may be made when graded items are posted.
Engagement Expectations
Your effort in this course will directly impact your understanding of integrated retailing and your course outcomes.  Stay engaged in class learning activities and assignments.
· Be respectful. UNT does not tolerate discrimination, harassment, and retaliation. We will work as a class to collaborate in ways that encourage inclusivity.
· Turn work in on time and know the penalties for not doing so.
· You should not share content posted by participants without their permission.  
· You must do your own work.
· Begin preparing for your worklife commitment in this course.
Absences:  Read the UNT Policy at the beginning of the semester to be informed.
06.039 Student Attendance and Authorized Absences
Final Exam Policy
The final exam will be administered online for a 24-hour period. Should you have more than two finals on one day, you may request to reschedule one of these exams on another day during the final exam period. Please check the course calendar early in the semester to avoid any schedule conflicts. Do not wait until the week of finals to request a reschedule.

Talent Development MDSE 2790
Fall 2026

	Tentative Semester Calendar

	Week
	Date
	Topic
	Assignments Due

	Week 1
	Aug 17 - 23
	Course Introduction 
Setting SMART Goals
	LinkedIn Learning 
Week 1 ALA (10 pts)
Week 1 Quiz (5 pts)
Introduce yourself (Meet your Classmates)

	Week 2
	Aug 24 - 30
	Assessing Personal Strengths
	Week 2 ALA (20 pts)
Week 2 Quiz (5 pts)

	Week 3
	Aug 31 – Sept 6
	Building Your Professional Brand
	LinkedIn Learning 
Week 3 ALA (20 pts)
Week 3 Quiz (5 pts)

	Week 4
	Sept 7 - 13
	Developing Your Resume 
 
	LinkedIn Learning 
Week 4 ALA (10 pts)
Resume Review

	Week 5
	Sept 14 - 20
	Exploring Career Opportunities
	 Week 5 Quiz (5 pts)
Company Research (25 pts)

	Week 6
	Sept 21 - 27
	Interviewing with Confidence
	LinkedIn Learning 
Week 6 ALA (10 pts)
Week 6 Quiz (5 pts)

	Week 7
	Sept 28 – Oct 4
	 Securing an Internship
	Week 7 ALA (10 pts)
Week 7 Quiz (5 pts)
Resume Resubmit (50 pts)

	Week 8
	Oct 5 - 11
	Communicating Professionally
	Week 8 ALA (10 pts)
Cover Letter (50 pts)

	Week 9
	Oct 12 - 18
	Expanding Your Professional Network
	LinkedIn Learning 
Week 9 Quiz (5 pts)
LinkedIn Profile (25 pts)

	Week 10
	Oct 19 - 25
	Holding Yourself & Team Accountable 
	LinkedIn Learning (x2)
Week 10 ALA (10 pts)
Week 10 Quiz (5 pts)

	Week 11
	Oct 26 – Nov 1
	Determining Emotional Intelligence
	LinkedIn Learning 
Week 11 ALA (10 pts)
Week 11 Quiz (5 pts)

	Week 12
	Nov 2 - 8
	Making Ethical Decisions
	LinkedIn Learning 
Week 12 ALA (20 pts)

	Week 13
	Nov 9 - 15
	Resolving Workplace Conflict 
	LinkedIn Learning 
Week 13 Quiz (5 pts)

	Week 14
	Nov 16 - 22
	Putting it All Together
	Synthesis Project (100 pts)

	
	Nov 23 - 29
	Thanksgiving Break
	

	Week 15
	Nov 30 – Dec 6
	Futureproofing Your Skills 
	Week 15 ALA (10 pts)

	Week 16
	Dec 7 - 8
	Final Exam
	Final Exam (50 pts): 
Available only on TUESDAY Dec. 8, 2026, from 12am – 11:59pm






