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Micro Coaching Course™ 
“Lesson #4: Contact” 

Introduction 
Hello again, this is Brian T. Edmondson. Welcome to Lesson #4 of Micro Coaching 
Course™! 

Last week you found out how to price your Micro Coaching Course™, set up your sales 
system and create a sales letter that turns casual browsers into cash-paying buyers. 

This week you’re going to discover where to find those buyers and how to get your offer in 
front of as many of them as possible! 

NOTE: Before we get into today’s lesson, I want to let you know two important things about 
“promoting” your Micro Coaching Course™… 

• You are about to get a complete “crash course” in internet marketing. Obviously, 
internet marketing can’t be explained in one manual. That would be like trying to 
explain “health” in one manual. It’s too vast to cover it all. However, I’m going to give 
you a “crash course” in internet marketing that covers enough of all the major 
components to get you started. 

• If you want to do ONE thing to promote your Micro Coaching Course™, then refer 
to this week’s bonus. As an “extra” in this week’s materials I’ve included a copy of my 
Sales Force Secrets™ course. While I certainly encourage you to review this week’s 
main curriculum, if you just want to focus on ONE promotion technique, then getting 
affiliates to promote you is your best option. The Sales Force Secrets™ course is 
widely considered THE best one of its kind.  
 
NOTE: If you allow affiliates to promote your Micro Coaching Course™ then 
you’ll need to utilize a shopping cart system with affiliate tracking. I’ve already 
recommended ThriveCart as a solution for doing this. 

Let’s get to it… 

Pre-Selling the Micro Coaching Course™ 
Getting your offer in front of as many people as possible isn’t merely about plastering 
advertisements everywhere. And it’s NOT about simply linking to your sales page. 
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Here’s why… 

Like you, your prospects are bombarded by ads every day. 

They probably have “ad blindness,” which means they ignore ads. 

Have you ever visited a website and ignored all banners because you figured they were 
advertisements? That’s ad blindness. 

Now even if your prospects are interested in your Micro Coaching Course™, they’re not 
going to stampede to your order button. That’s because they don’t know you. 

See, people buy from those they know, like and trust. 

And most prospects aren’t going to feel like they know, like and trust you the very first time 
they “meet” you online. 

That’s why you need to pre-sell your Micro Coaching Course™ to qualified prospects. 

Pre-selling gives you a chance to disguise an ad by hiding it in content (like an article). Your 
prospects will read it because you’re providing useful information. And once you get them 
“hooked” into reading your article, it’s easy to get them to read the ad at the end of your 
article. 

Secondly, pre-selling gives your prospects a chance to develop a relationship with you. After 
you’ve contacted them multiple times, they’ll feel like they know you. 

And if you provide them with good quality free content, they’ll start to trust you, too. 

All of this adds up to more sales. 

And it’s also the reason I previously mentioned that you might consider offering a lite 
version of your class for free that you deliver entirely via email or a free report. 

Doing so allows you to collect your prospects’ contact information so you can follow up with 
them repeatedly. It also gives you a chance to show your prospects that you deliver good 
information. 

Tip: When you do start advertising your class, don’t just send prospects straight to 
the sales page. Instead, get them to join your mailing list so they receive the “lite” 
version of the class first. Then build anticipation for the full version of the class and 
close the sale. 

Here now are other ways you can use content and pre-sells to bring targeted prospects to 
your opt-in landing page and get them onto your list. 
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Pre-selling With Content Marketing 
You can create informative articles on your niche topic and post them in multiple places, 
including: 

• Guest blog posts / articles on targeted niche websites 

• Social media websites like Facebook and LinkedIn 

• Your own blog / website 

• Authority websites / mainstream websites like Huffington Post 

Note: Content marketing doesn’t have to be limited to writing articles; this can include 
creating videos, doing audio podcasts, etc. 

Writing a Good Article 
There are plenty of ways you can structure your article. 

Here are the three best article structures to promote your Micro Coaching Course™: 

1. Create a “tips” article. Here you write about the top three, five, seven or ten tips in 
your niche. 

• Example: “Seven Proven Ways to Save Fuel Oil and Money This Winter.” 

2. Craft a “step-by-step” article. Here you provide step-by-step instructions for some 
process. 

• Example: “How to Write a Good Article in Five Easy Steps!” 

3. Compose a rant. There are hot-button issues in your niche. You can recognize them on 
forums because people talk about them passionately. You can write your own relevant 
rant – and it might even go viral. 

• Example: “Here’s Why Designer Dog Breeders Need to be Stopped!” 

How to Write an Article in 5 Easy Steps 
Step #1: Find out what your readers want. 

If you’re writing articles that no one wants to read, you’re wasting your time. 

That’s why you need to find out what information your readers are hungry for – and then 
give it to them in the form of an engaging article. 

Here’s how to do that: 
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• Find out what information people are buying. If they’re buying it, then you 
know they’ll happily read it for free. Search for your niche keywords in the 
ClickBank.com marketplace – the top results are your best-selling products. You can 
do the same thing at Amazon.com. 

• Search for your keywords in Google (e.g., “how to adopt a baby”). What types of 
information products are the top niche sites selling? 

• Read the top blogs in your niche to see what types of articles they’re posting. Pay 
particular attention to those articles that get a lot of comments and discussion. 

• Eavesdrop on niche forums to see what information products people are buzzing 
about. Also check what topics and questions come up on the forum repeatedly – you 
can turn your answers to these questions into informative articles. 

• Ask people. If you already have a list or a blog, survey your readers. Otherwise, do a 
survey on a busy niche blog. Ask your readers what information they need to solve 
their greatest niche-related problems. 

Step #2: Discover the best keywords to use in your article. (Optional) 

In order to optimize your content for the search engines, you need to find out what your 
target market is already searching for in Google, Yahoo, etc. 

Then you need to create you content around those topics. 

Step #3: Capture your prospect’s attention with a good headline. 

You learned how to write good sales letter headlines in last week’s lesson. The same tips and 
tricks apply here. 

That is, you should create reader-oriented, benefit-laden headlines that pull people into your 
article. 

Example: 

• Who Else Wants to Discover How to Look Ten Years Younger? 

• Revealed: The Seven DIY Remodeling Secrets Your Contractor Doesn’t Want You to 
Know! 

• How to Get Six Pack Abs in Just Six Weeks. 

• Here’s What the World’s Best Farmers Know About Growing High- Yield Crops. 

• Three Surprisingly Simple Ways to Get Whiter Teeth 
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Step #4: Compose an engaging article that holds your readers’ attention. 

You’re NOT writing a stuffy college thesis – you’re writing an article for an “every day” 
person. And that means you need to write an engaging article that’s easy to read with short 
words, short sentences and short paragraphs. 

Your article’s job is to keep the prospect reading all the way down to your article resource 
box (also known as: author’s bio or byline). 

Here are three tips to holding your readers’ attention. 

Tip #1: Hook them with your opener. 

Your article isn’t the first article your reader has laid eyes on today. She’s probably spent the 
last hour or so reading up on the niche topic. And that’s why you need to create a strong 
opener – one that gets and holds her attention. 

See, most articles start with a “this is what this article is about” type introduction. Or they 
start with a mind-numbingly boring and/or obvious observation such as “Golfing is 
fun.” (Yaaawwwwnnnn… *clicks the back button*) 

You can make your article different by tossing out those common openers and trying 
something different. 

• Hook them with a story.  
 
Example: My heart was pounding so loud I thought for sure the thief who'd broken 
into my house could hear it… 

• Hook them with an analogy or metaphor.  
 
Example: I’m a hard core gambler – but I’ve never stepped foot in a casino. I don’t 
have to. That’s because growing corn is a lot like playing the slot machines… 

• Show the reader you understand their problem.  
 
Example: Do you remember what it felt like the first time someone teased you when 
you stuttered? Your cheeks burned. You wanted to crawl under your covers and not 
come back out again for a month… 

Now that you’ve hooked your reader with a good opener, you need to keep them on the line 
by creating a strong article… 

Tip #2: Reel them in. 
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There’s nothing worse than providing a dazzling opening paragraph followed by an article 
that goes flat faster than a balloon with a hole in it. 

Here’s how to keep your readers interested throughout the “meat” of your article: 

• Break up the text. No one likes to read long blocks of text. Make it easy to read by 
creating bulleted lists, numbered lists, sub-headlines and similar elements to break up 
the monotony. 
 
Example: Check this page or the last page to see what I mean. Bullets, numbered lists 
and unordered lists are here to help you digest these lessons faster and easier! 

• Leave your reader hanging. You can throw a cliffhanger in the beginning of your 
article that virtually forces your prospect to read through until the end. I’ll tell you 
exactly what I mean by that in just a moment…  
 
Actually, I’ll tell you right now. See, what I just did with the “tell you in a moment” line 
is leave a cliffhanger. I left unfinished business. Maybe I even aroused your curiosity a 
bit. And in order to satisfy that curiosity and get some closure, you needed to keep 
reading. 
 
Example: You can do the same thing to your readers. Simply say something like: “I’ll 
tell you about __________ in just a moment, but first __________.” 

• Spice up your text. “Do this, then this and then this” makes for an informative 
article. But your readers might nod off before they get to the end. The solution? Spice 
up your article by using colorful language, metaphors, analogies, examples, templates, 
samples and more. 
 
Example #1: 
Instead of: “Keep the kennel door closed.”  
Write: “Don’t open the kennel door when you’re at the vet’s office, or your cat will bolt 
out like she’s bolting out of a hot oven. 
 
Example #2: 
Instead of: “My cookies never turned out right.”  
Write: “I used to bake cookies that tasted like cardboard cutouts.”  
 
Example #3: 
Instead of: “Spice up your text.”  
Write: “Spice up your article using metaphors. Here’s an example __________.” 
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• Deliver what you promised. You article title and your introduction promised the 
reader they’d get some benefit (such as three steps to whiter teeth). Make sure you 
deliver on that promise. 

Tip #3: End strong. 

You’ve reached the end of your article – time for your conclusion. 

The key here is to end strong to keep your reader excited about the topic. And that’s because 
you need your reader to keep their eyes glued to the page so they read your byline too. (More 
on that in a moment.) 

Here’s how to end strong: 

• Recap the main points of the article. If someone is just skimming your article, 
they should know what the article was about just by reading your conclusion. 
 
Example: “You just discovered how to save money by re-tiling your tub…” 

• Tie up loose ends. If you dropped a cliffhanger in the article, wrap it up here in the 
conclusion. 
 
Example: “I told you at the beginning of this article that I’d reveal to you my best-kept 
secret of dieting without getting hungry. Here it is: __________…” 

• Make the reader hungry for more. Your article solved a problem – but not 
completely. And your reader knows it. Now you have to let your reader know that the 
complete solution is waiting for him in your resource box. 
 
Example: “The seven dieting secrets you just discovered will help you melt off two 
pounds of fat this week. But that’s just the start of your weight-loss journey…” 

If you’re posting this article on a site where you’re allowed to put links in the actual article 
body (such as on Facebook or on your own blog), then you can tack on your Micro 
Coaching Course™ advertisement to the end of this article. 

Some websites won’t let you do this, however, so you’ll have to just put your ad in your 
resource box instead. Here’s how… 

Step #5: Craft a resource box (ad) at the end of your article that gets people to 
click through to your squeeze page. 

Your resource box (also known as: author’s bio or byline) is your opportunity to get readers 
to click through to your site. 
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Because it’s called an “author’s bio,” some authors use this valuable space to talk about 
themselves. That’s a BIG mistake. 

As you already know, your prospects don’t care about you. They only care about themselves 
and their problems. 

That’s why you should use this space as a mini advertisement that compels people to click 
through to your squeeze page. 

DON’T try to sell your Micro Coaching Course™ in this ad. Instead, “sell” people on 
clicking through to your site to claim their free “lite” version of your Micro Coaching 
Course™. 

Example: 

• “Are you tired of being overweight? Click here to discover how to quickly and easily 
melt off ten pounds – FREE!” 

• “Free Seven Day eCourse Shows You How to Write a Cash-Pulling Classified Ad – Even 
if You Flunked High School English! Click here get instant access…” 

• “Discover how to housetrain your dog in just 72 hours – FREE Special Report shows 
you how! Click here to get instant access!” 

Note: Refer back to lesson #3 for tips on how to write mouthwatering sales copy! 

Blogging 
A blog is a great tool for you to pull in traffic from the search engines, post content that helps 
build trust, and keep in contact with your prospects. 

Best of all, you can get set up fast and free, even if you’re not technically minded.  

You can start by populating your blog with five to ten articles. 

That way, your blog looks busy. (Hardly anyone revisits a blog that only had one article on it 
the first time they visited.) 

After you’ve posted those initial articles, commit to posting highly relevant content to your 
blog on a regular basis (at least once a week). 

You can post a combination of long and short articles in a combination of formats. 

Top 5 Types of Blog Posts 

• Tips articles. 
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• Step-by-step instructional articles. 

• “Top ten” resource articles. Here’s where you list the top ten resources in your 
niche. 
 
Example: “The Top Ten Copywriting Books Every Aspiring Marketer Ought to Know 
About.” Naturally, you should list your Micro Coaching Course™ as the top 
resource. 

• Rant-style articles. There are hot-button issues in your niche – don’t be afraid to 
jump in and “rant” about these issues. These sorts of blog posts often go viral just 
because they’re controversial and/or passionate. 
 
Example: “Why Those Who Buy Designer Dogs Ought to be Locked Up in Prison!” 

• Case study articles. Instead of just tooting your own horn about how good your 
Micro Coaching Course™ is, prove it. Write a case study using the results from 
satisfied customers. 
 
Tip: Refer back to the article-writing section of this lesson for information about how 
to write engaging articles that your prospects want to read. 

Finally, you should optimize at least some of your articles for the search engines, so that your 
posts pull in search engine traffic. You’ll learn how to do that later in this lesson. 

Keep in mind again, these don’t just have to be written content. If you prefer you can create 
video or audio based content or a combination of multi-media. 

Using Social Media Sites 
You can use social networking sites (like Facebook, LinkedIn, Twitter, and Pinterest) to meet 
and network with both potential partners as well as prospective students. You can also use 
these sites to post your articles and other content, since many of these sites give you a free 
platform to share content. 

But first, here’s how to take full advantage of the social media sites. 

How to Get the Most Out of Social Media Sites 

Step #1: Find suitable sites and open your account. 

You can start off by joining the top social media sites mentioned just a few paragraphs above. 
But do note that there are some social media sites that will serve you better than others 
depending upon your market. 
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Generally speaking, Facebook is useful for just about any market, business-to-business and 
business-to-consumer. LinkedIn is more appropriate for strictly business-to-business, and 
Pinterest is great for mass consumer markets that are very visual. 

Example: “cooking” and “social networking” (or similar). 

I recommend starting with just one social media site that is most appropriate for your 
market, scale that as far as you can, then look to add other social media sites to your 
marketing portfolio. 

Step #2: Post content. 

Social media sites are all about sharing information – so start sharing! 

But stick with sharing plain content for now. You may post unique content, article snippets 
from your blogs and so on. 

The goal here is to build trust, NOT to advertise. 

You want someone to read your content and be impressed, not feel like they walked into a 
used-car dealership (“buy this!”). The promotions will come later. 

Build your reputation as an expert first by posting articles. 

Tip: Again, refer back to the article-writing section of this lesson for a step-by-step 
tutorial on how to create articles your readers want to read. 

Step #3: Start networking. 

When you post content on social media sites, it’s not a one-way conversation. 

You’re not lecturing. You’re sharing info on a two-way street. And that means posting 
content is a way for you to establish a good reputation, which helps you network and build 
relationships. 

Most social media sites have a feature where you can build a list of “friends,” contacts or 
followers. On some sites (like Facebook) you send out a friends request. On sites like 
Twitter.com, you click on the “follow” link so you can follow their tweets (posts)… and in 
many cases the people you follow will follow you back. 

Now here’s the key: You’ll only be following or befriending targeted prospects 
and/or potential joint venture partners. That means that if you’re working in a horse-
racing niche, don’t befriend people who are interested in learning to speak French. 
 
Tip: Most social media sites allow you to search for like-minded people who are 
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interested in the same things as you are. Simply plug-in your broad niche keywords 
(e.g., “learn French”) into the onsite search. 

Once you’ve found a few highly targeted people to befriend, go through THEIR 
contact lists to find other people of like minds. This works particularly well on 
Twitter. 

Also, drop a personal note to the people you befriend. Just let them know you’re 
looking forward to getting to know them, and compliment them on something they’ve 
posted on the site. 

However, don’t post any promos here as that will look spammy. It would be like 
meeting someone offline for the first time and having her trying to push their 
products / services on you. Not cool! 

Step #4: Promote your Micro Coaching Course™. 

Once you’ve spent time building your reputation on the site and building relationships on the 
site, then you can send out soft promos from time to time. For example, you can direct 
people to your squeeze page, tell them about a blog post you’ve written, etc. On occasion, you 
may even post a direct ad for your Micro Coaching Course™. 

Tip: Do NOT post a direct ad until you get a feel for the site etiquette first. See what 
popular people on the site do – and then model your posts and promos after theirs. 

Giving Away Viral Products 
Another way to get your content and ads in front of your prospects is by giving away viral 
products such as: 

• Downloadable ebooks or reports. 

• Videos. 

• Audios. 

• Access to live teleseminar/webinar and teleseminar/webinar recordings. 

• Tools and software. 

• Quizzes, contests, and giveaways. 

• And other resources of interest to your target market. 

This works because if your content truly is viral, your prospects will share your content with 
other prospects. Thus your prospects become the engine in your viral marketing machine! 
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In order for the viral effect to take hold, your viral content must include some key factors. 

3 Key Factors to Creating Viral Content 

• Your content must be “buzz worthy.” When was the last time someone told you 
to watch a boring YouTube video? Or when was the last time someone forwarded a 
yawn-inducing article or non-funny joke to your email? 
 
It doesn’t happen. And likewise, if your content isn’t somehow unique, controversial, 
humorous or extremely useful, no one will pass it along. Instead, it will just get thrown 
in with all the other bland content (and end up in the trash folder). 
 
Just think about some of the content your friends have passed along to you. Some of it 
was outrageous. Some it made you mad or caused some other deep emotional reaction. 
Your friends passed this stuff to you because they had the same reaction. And you 
passed it along because you also knew people who would want to see it. 
 
That’s the kind of content you need to create for your prospects. Don’t be afraid to get 
controversial or even offensive, as controversial content is some of the most viral 
content around. 

Example: If you’re running a dog-training site, you might put out a controversial 
report that’s titled, “Why Cesar ‘The Dog Whisperer’ Milan is DEAD WRONG About 
Dog Training!” 

• Your content should easily accessible and easy to share. Don’t put hoops and 
obstacles between your prospects and your content.  
 
Example: DON’T make them join your list in order to get the viral product. Instead, 
make the viral product freely available and then tell prospects they can get “Part 2” 
when they join your list. 
 
The less time it takes to read or watch your viral content, the more people will see it. 
And the more people who see it, the more likely it is they’ll tell their friends to see it. 
That’s how the viral effect works. 

• Create Viral Videos on YouTube. You shouldn’t be creating hour long or half hour 
videos. Instead, create short videos, perhaps just a few minutes long. If you need to 
create something longer, then create a series of videos rather than one long video. 

Kickstarting the Viral Video Effect 
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Here’s the dream: You create a viral video, post it on YouTube… and the next morning you 
wake to find you’re a viral video star. Hordes of people are joining your list, signing up for 
your eClass and throwing money at you. Unfortunately, it doesn’t work that way for most 
people. 

That’s because simply putting your video on YouTube doesn’t guarantee that anyone will find 
it. So instead, you need to promote your viral video to kickstart the viral effect. 

Here are five proven ways to promote your video: 

1. Choose your YouTube keywords carefully. When you first post your video on 
YouTube, you have the opportunity to tag your video with keywords as a way to help 
YouTube members find your post. 

If you use keywords that no one is searching for, then obviously no one will find you. 

You can do two things: 

First, uncover the words your market is searching for by seeing what keyword suggestions 
pop up when you use the YouTube search bar. 

Second, view popular videos in your niche to find out what keywords they’re using to attract 
traffic – and then use some of those keywords yourself. That way, your video will show up in 
the “related videos” list whenever someone is looking at the already- popular video. 

2. Blog about your video. If you’ve already set up your blog, then be sure to blog about 
(and link to) your video. Ask your blog visitors to tell their friends about your video, link to it 
on their own blogs and so on. 

3. Tell your list about your video. When the video goes live, tell your subscribers about 
it. Be sure to ask your subscribers specifically to share this video with their friends and 
colleagues. 

4. Ask your partners to tell their visitors and subscribers about your video. You 
can ask your joint venture partners and affiliates to share your video with their subscribers 
and/or on their blog. In exchange, you can do co-promotion where you share their content 
with your list. 

Alternatively, you can post your video on your site and give affiliates an affiliate link to send 
traffic. That “cookies” all their referrals so that affiliates get credit when their referrals 
purchase access to your Micro Coaching Course™. 

5. Use social media marketing to raise awareness of your video. Finally, you can 
use the social media sites to share your video. Social networking sites like Facebook allow 
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you to post videos on your pages. In addition, you can “tweet” about your video using 
Twitter. 

The above strategy will help you kickstart your viral video. Naturally, you can use the same 
strategy to kickstart any viral product, such as an ebook, audio or tool. 

You’ll notice in the above strategy that I made a reference to joint venture (JV) partners and 
affiliates. 

Read on to discover how to quickly build your own virtual sales force… 

Recruiting a Virtual Sales Force 
In Lesson #2 you discovered how to find, research and recruit a team of joint venture (JV) 
partners to help you create your lessons and/or bonus content. 

Now you’re about to discover how your JV partners can help you promote your Micro 
Coaching Course™. 

Quick Definition: Joint ventures are when two or more business people work 
together for mutual gain. 

Here are just a few examples of how you and your JV partners can help each other out: 

• You can do a co-promotion, where you exchange ads or endorsements on each other’s 
blogs or mailing lists. 

• You can swap links on your blogs and websites. 

• You can exchange content such as articles to post on each other’s websites. 

• You can offer exclusive bonuses or discounts for your JV partner’s subscribers, and he 
or she can do the same for your subscribers. 

• You can form an affiliate partnership, where you recommend each other’s products in 
exchange for a commission. Usually you give your JV partners a special commission 
rate, along with other perks such as a unique landing page and/or discounts or 
bonuses for their customers. 

If you’re recruiting joint venture partners for any of the co-promotions listed above, you can 
use the strategy I gave you in Lesson #2. Here’s a reminder: 

1. Find your partners by searching for them in Google, on Clickbank and other 
marketplaces, on niche blogs and forums, on social media sites and similar. 
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2. Do your due diligence to make sure you’re dealing with an honest, well-respected 
marketer in your niche. 

3. Build relationships first. If that’s not possible, then put together a JV proposal that 
answers the question on your potential partner’s mind, “What’s in it for me?” 

But what if you’re looking to build a virtual sales team of affiliates (who get a commission for 
every paid referral they send your way)? 

First off, if you’re looking for super affiliates (those who can provide an incredible number 
of sales for you), then you’ll want to approach them in the same way that you’d approach a 
joint venture partner. 

That’s because the super affiliates in your niche are in demand. 

They get dozens of requests from other marketers in their niche. It seems everyone wants 
them to promote their products. And that means the super affiliate can be extremely choosy 
about which products they promote and who they take on as partners. 

Obviously, you need to do three things if you want a super-affiliate to promote your Micro 
Coaching Course™: 

• Create an extraordinary Micro Coaching Course™. Your potential affiliate is a 
super affiliate (in part) because they developed a good relationship with their 
subscribers and customers as well as developing a reputation for honesty. That means 
they’ll likely only promote the best products in the niche, so make sure your Micro 
Coaching Course™ provides good value for your customers. 
 
Tip: Please note that you should always give your affiliates and JV partners free access 
to the Micro Coaching Course™. That’s because a good partner won’t promote 
unless they first see what they’re promoting. And since they’re helping you out, they 
shouldn’t have to pay for access (not even at a reduced rate). 

• Offer the super affiliate a special deal. Just as you would with a JV partner, you 
need to offer your super affiliates a special deal. That means a higher-than-normal 
commission rate, special bonuses or discounts for their customers and unique, 
personalized landing pages. 

• Develop a relationship with the super affiliate first. A good product and a deal 
that’s tilted towards the affiliate are the first steps in landing a super affiliate. Ideally, 
however, you need to build a relationship first (just as you would with your other JV 
partners). 

In sum, you need to find and attract JV partners and the biggest super affiliates. 
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However, you shouldn’t ignore your smaller affiliates. While a smaller affiliate may only pull 
in a few sales, collectively your group of smaller affiliates can turn out some pretty 
impressive numbers… 

How to Attract Affiliate to Promote Your Micro Coaching Course™ 

Building a virtual sales force goes beyond offering good deals and recruiting partners. You 
also need to track your affiliate referrals and pay commissions, help your affiliates make 
sales and more. 

Here’s how to set up and run your own affiliate program… 

Step #1: Set Up an Affiliate Program. 

First things first: Before you can build a virtual sales force, you need to set up your affiliate 
program. That way you can easily track your affiliates’ sales and pay their commissions. 

In Lesson #1, you discovered that some of the more well-known payment processors. If you 
want to have an affiliate program and have tracking you will need to go with a more 
advanced shopping cart. You may have already heard of some of these solutions, such as 
ThriveCart, 1ShoppingCart, Infusionsoft, etc. 

Tip: Most payment processors (like ClickBank.com) provide step-by-step onsite 
instructions for creating your account, getting your product setup, creating a 
payment button and everything else you need to get your affiliate program set up. I 
currently use and recommend ThriveCart as a shopping cart / affiliate solution. 

Next, you need to think about what commission rate you should offer to your affiliates. Most 
affiliates will look for about a 50% commission rate. 

If you feel you’re not making enough money after paying your affiliates a 50% commission, 
then consider these three things: 

• Charge more for the Micro Coaching Course™. This is especially true if you’re 
finding that you need to spend a lot of time coaching your students. Since time is 
money, you should be paid well for your efforts (and your expertise). 

• Make backend sales. Remember, your profits don’t rest entirely on the money you 
make selling access to your Micro Coaching Course™. You should be 
recommending other products and services to your customers on the backend. Even if 
you just break even with your Micro Coaching Course™, you can more than make 
it up in backend profits. 
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• Be happy for the extra students. Without your affiliates, you wouldn’t even have 
these students. So pay your affiliates gratefully for the extra customers and prospects 
they bring to you. Remember, 50% of something is better than a 100% of nothing. 

Step #2: Create Marketing Materials. 

You want to make it as easy as possible for your affiliates to promote your Micro Coaching 
Course™. That’s why you should create marketing materials for them to use immediately – 
they can grab your ads, insert their affiliates links and post on their blogs, in their 
newsletters and more. 

Here are some of the materials you may create and offer to your affiliates: 

• Solo ads. These are ads that your affiliates can send to their newsletter subscribers or 
post on their blogs. 

• Classified ads. Some affiliates choose to advertise on classified ad sites that require 
shorter ads, offline classifieds, or short ads in their newsletters. 

• Banner ads and other graphics. You should create banner ads and other graphics 
in varying sizes for your affiliates to post on their blogs and email newsletters. I 
personally get all my banner ads made at 20DollarBanners.com. 

• Articles. You can create articles that affiliates can post on their blogs or send to their 
subscribers. If they rewrite the articles, they can even submit them to article 
directories. 

• Reports, videos and other content. You can create rebrandible videos and reports 
where your affiliates can insert their affiliate links and then give away the content to 
their subscribers. 

• Autoresponder email series. Finally, you’ll want to provide a series of 
anticipation-building emails that affiliates can upload into their autoresponder or 
mailing list program. 
 
Tip: Refer back to Lesson #3 for step-by-step instructions on how to create good ads, 
sales letters and other sales material. 

These are all things you should consider creating for your own marketing materials. Simply 
make some tweaks to them and allow your affiliates to use them as well. 

Step #3: Offer Training. 
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Many of your affiliates will already have blogs and newsletter lists where they can promote 
their affiliate links. Other affiliates will promote your Micro Coaching Course™ using 
pay per click marketing, classified ads, forum marketing and other methods. 

However, you may have some affiliates who join your program but have no idea how to get 
results (these may be customers who really love your program and would love the 
opportunity to make money sharing it with others). That’s why you should consider offering 
affiliate training. 

You can create a short report that shows your affiliates how to promote your link, or you can 
even create an autoresponder series, a video or an audio. 

The good news is that you need only put in the effort up front to create it… but then you can 
use it over and over for all your affiliates. 

If you don’t have the time or inclination to create these training materials yourself, you can 
do one of two things: 

• Hire a ghostwriter to create the materials for you. Check UpWork.com or Fiverr.com or 
other outsourcing websites. 

• Buy private label resell rights (PLR) content on the topic of making money as an 
affiliate. Then tweak it to suit your needs and give it to all your affiliates. 
 
Tip: To find PLR content, go to Google and enter search terms such as “affiliate 
marketing PLR,” “affiliate marketing reports PLR,” “affiliate marketing ebooks PLR,” 
and “affiliate training PLR.” You may also use the term “private label” instead of 
“PLR.” 

Step #4: Advertise Your Program. 

Now that your affiliate program is ready to go, it’s time to find affiliates to promote your 
Micro Coaching Course™. As mentioned before, you can search for affiliates and 
personally invite them to join your affiliate program. 

Tip: Use the same procedure for finding and recruiting affiliates as you would to find 
and recruit JV partners. Refer back to Lesson #2 for instructions on finding JV 
partners. 

Here’s how to build your virtual sales force. 

How to Build Your Virtual Sales Force in 7 Simple Steps 
1. Encourage your customers to become affiliates. You may include information 
about your affiliate program on the thank-you/registration page as well as in the welcoming 
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email. Include both the benefits of joining your program (money!) as well as a link where 
they can go to directly join your affiliate program. 

2. Advertise your affiliate program on your blog and in your newsletter. This 
works particularly well if you’re in a “make money” niche (so that your prospects are also 
your customers), but you can do this in any niche by telling people how they can make 
money referring their friends. 

3. Include a link to your affiliate program on your sales page. However, don’t 
include a link on your affiliate and joint venture partner landing pages. That’s because you 
don’t want a new affiliate to buy using their own link, thereby stealing a commission from 
the affiliate who referred them to your site. 

Tip: The goal of your affiliate page is to persuade people to join your affiliate 
program. To do that, you need to create a page that tells them WHY they should join 
your program… and you need to put a call to action that encourages them to join 
immediately. 

In other words, you’re creating a sales letter! Refer back to Lesson #3 for step-by-step 
copywriting instructions. Everything written there about sales letters applies here. 

4. Mention your affiliate program to your social media network. You can tweet 
about it on Twitter, send a bulletin to your friends on the social networking sites, and use 
your onsite onsite social media blogs to blog about it. 

5. Get your affiliate program listed in affiliate directories and marketplaces. If 
you use a payment processor like ClickBank, be sure to submit your affiliate program to their 
marketplace.  

6. Find out who’s promoting similar products and ask them to promote your 
Micro Coaching Course™. Run a search for your competitors’ products to see who’s 
promoting them. 

Doing so will turn up dozens of blogs and other sites created by affiliates. Write to these folks 
and ask if they’ll promote your Micro Coaching Course™ (but don’t mention how you 
found them). 

7. Join business and marketing forums. Finally, join and participate on business and 
marketing forums, as these places are crawling with potential affiliates. 

You can include a link to your affiliate program in your signature link. Some forums also 
include sub-forums where you are allowed to advertise your affiliate program. 
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Tip: Forums are like social media sites. That is, you don’t just join and start blasting 
out ads. Instead, you contribute to the community and build a good reputation. Then 
when you include a link in your signature, people are more likely to notice. 

So far you’ve discovered how to pre-sell and promote your Micro Coaching Course™ 
using content marketing, JV marketing and affiliate marketing. We’re just getting started.  

Read on to discover how to use some of the other proven means of advertising… 

Getting Your Offer in Front of Eager Buyers 
So far we’ve talked about content marketing, social media marketing and building your 
virtual sales force of JV and affiliate partners. 

Just using what you’ve learned so far about promoting your Micro Coaching Course™ 
will send you plenty of qualified prospects. But you may also want to consider including 
some of the following advertising methods into your overall strategy… 

Optimizing Your Site for the Search Engines 
Optimizing your site for the search engines means you do the following two things: 

1. Find out what words your target market is already using to search for sites in your 
niche. 

2. Create content around those keywords. 

The Only Two Things You Need to Know About SEO 
Keep in mind that you can use search engine optimization for any content that you create for 
your own blog, your social media sites and other sites you guest post on. 

Step #1: Find Your Topics. 

It’s worthless to create content around topics that people aren’t interested in or searching 
for. Do some Google searches and market research to find out what topics people are writing 
on and which topics are getting a lot of likes, share, and comments on social media. 

Step #2: Create Optimized Content: Once you have your list of topics, you can start 
creating content around these topics. 

Generally, you should only optimize an article for one key topic. Otherwise, you risk creating 
an article that’s difficult to read if you try to insert too many ideas into it. 

Remember, even though your article will pull in traffic from the search engines, there’s still a 
human reader viewing it – and you need to write an informative, engaging article. 
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To optimize your article, use your keyword phrase in your article title as well as once or twice 
for every 100 words of content (while still observing the guidelines for writing a good article 
that we talked about earlier in this lesson). If you’re posting this on your own site, then 
include your keywords in your page title, filename title and elsewhere on the page (such as 
the navigation links). 

Here’s an Example: 

Let’s suppose your keyword is “Native American Gardening Techniques”. 

The title of your article might be something like “The Secrets of Native American 
Gardening Techniques, “ or “Three Native American Gardening Techniques for 
Growing Bigger Pumpkins.” 

Next, start sprinkling your keyword throughout the article at a 2% to 3% density rate. 
Be sure to include your keyword in the first line or two of your article. 

For example, your opening line might look something like this: “The first year I used 
Native American gardening techniques, I grew pumpkins so big that it took two 
grown men to lift them.” 

If you have a “tips” article (e.g., “Three Native American Gardening Techniques for 
Growing Bigger Pumpkins.”), one easy way to squeeze in your keyword is to use it 
every time you share a tip. 

Example: 

[article introduction] 

• Native American Gardening Techniques Tip #1: [explain tip here] 

• Native American Gardening Techniques Tip #2: [explain tip here] 

• Native American Gardening Techniques Tip #3: [explain tip here] 

[article conclusion] 

Tip: Do not “stuff” your article full of keywords. If you do this, the search engines 
may not even index your content, as they assume you’re spamming the search 
engines. By stuffing, I mean inserting your keyword more than one to two times for 
every 100 words of content. 

If you’re posting this article to your WordPress blog, then be sure to include your keyword as 
one of the “tags” (AKA keywords). You may even include a new category on your blog with 
your keyword as the category name. 

© 2017 Brian T. Edmondson Page !24 http://www.InternetIncomeCoach.com

http://www.InternetIncomeCoach.com


Micro Coaching Course™: How to Make More Money in Less Time with Your Own High-Ticket Virtual Coaching Course

If you’re posting this article on a non-blog web page, then use the keyword as your filename. 
In this case, your article could be found by going to: 

www.yourdomain.com/native_american_gardening_techniques.html 

Buying Newsletter Ads 
While doing a joint venture with a newsletter publisher is a good way to get your ad in front 
of his or her readers, sometimes you may want to just place an ad instead. 

That may be because some newsletter publishers prefer to sell ads as opposed to doing JVs. 
Or you may find that you get to pocket more profits when you place an ad (since you’re 
paying for the ad, but you don’t have to split commissions with the publisher). 

6 Steps to Find and Buy Newsletter Ads 

Step #1: Find newsletters in your niche. 

Since you’ve already done your initial market research, you’re already familiar with many of 
the top newsletters in your niche. Indeed, most of the top sites likely have newsletters. 

To find niche newsletters you’re not currently aware of, go to Google and run a search for 
your keywords alongside the word “ezine” or “newsletter.” 

Example: “gun dog newsletter” and “gun dog ezine.” You may also try running a 
search using the word “subscribe” or “subscription” (e.g., “gun dog subscription”). 

Step #2: Subscribe to newsletters in your niche. 

You’ll want to read several issues to make sure the publisher prints good content that others 
want to read. Otherwise, if the publisher just sends out ads, it’s unlikely that he has a rabid 
readership. 

When you find a good newsletter, move on to the next step… 

Step #3: Inquire about advertising. 

Some newsletter publishers let you know up front that they accept advertising. In other 
cases, you may need to negotiate an ad placement. 

You don’t need to start actual negotiations in your first email. Simply write an email asking 
about ad placement, like this: 

——— 

Dear [Publisher’s Name], 
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I’m interested in placing a paid advertisement in your [name of newsletter] 
newsletter. 

Please email me [email address]or call me [enter phone number] at your earliest 
convenience. 

Sincerely, [your name]  
[your website] 

P.S. I enjoyed your article last week on [topic of article]. [short reason why you 
enjoyed the article] 

——— 

Once you get a positive reply from the publisher, then the two of you can discuss pricing. But 
don’t make any firm commitments until you’ve completed Step 4. 

Step #4: Ask about the newsletter demographics. 

Once you’ve found a publisher willing to accept advertising, you need to find out as much as 
you can about the subscribers. 

You want to know how many people on the list, the average length of time they’ve been 
subscribers, how these names ended up on this list, how targeted the subscribers are, the list 
demographics and how responsive the list is. 

Tip: When considering pricing, assume that you’ll get a LOW conversion rate. 

For example, if you usually get a 3% conversion rate on your sales letter, then assume 
that you’ll get ½% (or even less!) when you place your ad. It’s better to be initially 
conservative with your figures and then later be pleasantly surprised. 

Now it’s easy to figure out if the quoted ad price is a good match for your offer. 
Simply take the number of subscribers on the list, use the low conversion rate, and 
see if you make money. 

For example: A list of 1000 subscribers with a ½% conversion rate means just five 
people may purchase your Micro Coaching Course™. If you make $200 per 
Micro Coaching Course™, that’s a $1000 gross profit. If the ad placement is 
$200, that’s a good deal. 

Step #5: Start small. 

Ask the newsletter if you can send an ad to part of their list first. If you’re happy with the 
response, then you can make a bigger ad buy. 
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Example: If the publisher has a list of 10,000 subscribers, ask if you can send an ad to 
1000 subscribers. 

Step #6: Use proven ads. 

If you’ve previously created any type of ad that’s proven to have a good conversion rate, use it 
for your ezine advertising. That way you’ll know that a low response is due to an 
unresponsive or untargeted list (versus due to a poor ad). 

Summing it Up: Driving Traffic Online and Off 
Throughout this lesson you’ve discovered the best ways – both free and paid – to drive 
hordes of qualified prospects to your squeeze page. However, those aren’t the only ways to do 
it. While I won’t discuss the following methods in detail, I will list five more ad venues you 
may want to consider. 

5 More Ways to Promote Your Micro Coaching Course™ 
1. Send press releases. You can send press releases to your local media in addition to 

distributing your releases through services like PRWeb.com. 

2. Advertise offline. Here you may buy classified ads in your local (or niche) 
newspaper and other publications or buy radio or TV ad spots. Ideally you should send 
people to your squeeze page so you can capture their contact information and follow 
up with them. 

3. Give offline talks. Just as you can use a free teleseminar or webinar to draw in 
targeted prospects, offline you can use a free workshop or you can even just give a free 
talk at a relevant meeting. For example, if you’re selling a gardening Micro Coaching 
Course™, then you can give a free talk at your local gardening club’s next meeting. 

4. Use guerrilla marketing. Guerrilla marketing doesn’t tend to be very targeted 
marketing, but it is cheap. You can use guerrilla marketing tactics like hanging or 
giving away flyers, using a magnetic sign on your car, handing out your business card 
to everyone you talk to and similar. This may seem really “old school” but it still works. 

5. Get a booth at a trade show, expo, conference or other event. You’ll want to 
capture people’s name and email address so you can follow up with them and send 
more information about your Micro Coaching Course™. 

Final Note: I know we’ve covered a lot of different ways to drive traffic to your Micro 
Coaching Course™ and it can all seem very overwhelming. If you try to learn, do and 
master all of these you’ll end up spreading yourself thin and getting burned out. 
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I highly recommend starting with just one or two methods, completely master and 
scale them as much as possible; then begin adding other methods as you continue to scale 
your business. Eventually you’ll have multiple streams of as well diversified traffic portfolio. 

Conclusion: Take Action! 
Congratulations on finishing Lesson #4, the last Micro Coaching Course™ lesson! 

You’ve learned a lot over the course of the last four weeks, including: 

• How to find a niche who’s eager to pay you for your Micro Coaching Course™. 

• How to quickly set up your Micro Coaching Course™ sales system. 

• How to outline your Micro Coaching Course™ lessons. 

• How to quickly create your Micro Coaching Course™ lessons either by yourself, 
with the help of a ghostwriter or by recruiting JV partners. 

• How to create a high-response sales page to sell your Micro Coaching Course™ . 

• How to get your offer in front of as many targeted prospects as possible using social 
media marketing, content marketing, JV and affiliate marketing, search engine 
optimization, and more! 

Now I’ve said this before but I’ll say it again: 

If you never apply this information,  
 then it’s basically worthless. 

The only way to turn this information into cash is by taking action. 

The sooner you apply EVERYTHING you’ve learned in this course, the sooner you’ll see 
REAL results in your bank account. 

Your next step is take action! 

This Week’s Assignments 
Here are the things you need to have accomplished to complete the fourth and final week’s 
action steps for setting up your own Micro Coaching Course™. You DO need to “turn in” 
these assignments to me. 

• What are your plans to promote your Micro Coaching Course™? 

• What is your ONE “burning” question that you’d like me to answer about the past 
four week’s lessons? 
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• Do you have a testimonial about the Micro Coaching Course™ program that you’d 
like to submit for me to post to my website? 

Remember, you are entitled to ask any questions for me to personally answer… 
so use this coaching access! 

We’ve come a long way in just a short 4 weeks. I’m excited for what this final lesson 
represents… a new beginning and path forward for you. 

If you haven’t gotten everything 100% ready to launch, don’t worry. Now that you’ve got a 
complete step-by-step system to follow through along with the personal coaching from the 
past few weeks to get you headed in the right direction, I’m confident you’ll have it finalized 
and taking orders soon if you aren’t quite ready yet. 

I’m going to give you some time to relax a bit and meditate on everything we’ve talked about. 

Listen, I have thoroughly enjoyed working with you over the past several weeks. I hope our 
paths cross again. I really do. But even more than that, I hope that you achieve everything 
you’re looking for in business and in life. 

I’ll finish up with one of my favorite quotes. Wayne Gretzky once said, “100% of the shots 
you don’t take don’t go in.”   

Give this your best shot!  

Sincerely, 

 
 

Brian T. Edmondson 
Author, Micro Coaching Course™ 

P.S. Be sure to review all of the materials that are included with this week’s curriculum 
package. There is an affiliate recruiting report from my Sales Force Secrets™ course 
which goes more in depth in what I believe to be one of the most effective marketing 
methods to promote your Micro Coaching Course™. 

P.P.S. Remember you have life-time access to Micro Coaching Course™. Anytime I add 
material or update the course you’ll get an email with access information. 
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