


Micro Coaching Course™: How to Make More Money in Less Time with Your Own High-Ticket Virtual Coaching Course

NOTICE: You Do NOT Have the Right  
to Reprint or Resell this Lesson. 

You Also MAY NOT Give Away,  
Sell or Share the Content Herein. 

This is for your own Personal Use Only. 
If you obtained this lesson from anywhere other than Internet Income Coach, you have a 
pirated copy. 

Please stop Internet crime by reporting this to: support@internetincomecoach.com. Reward 
offered to any information leading to the arrest and conviction of those who engage in 
internet piracy. 

© Copyright 2017 Brian T. Edmondson 

ALL RIGHTS RESERVED. No part of this report may be reproduced or transmitted in 
any form whatsoever, electronic, or mechanical, including photocopying, recording, or by 
any informational storage or retrieval system without express written, dated and signed 
permission from the author. 

DISCLAIMER AND/OR LEGAL NOTICES: 

The information presented herein represents the view of the author as of the date of 
publication. Because of the rate with which conditions change, the author reserves the right 
to alter and update his opinion based on the new conditions. The report is for informational 
purposes only. While every attempt has been made to verify the information provided in this 
report, neither the author nor his affiliates/partners assume any responsibility for errors, 
inaccuracies or omissions. Any slights of people or organizations are unintentional. If advice 
concerning legal or related matters is needed, the services of a fully qualified professional 
should be sought. This report is not intended for use as a source of legal or accounting 
advice. You should be aware of any laws which govern business transactions or other 
business practices in your country and state. Any reference to any person or business 
whether living or dead is purely coincidental.  

© 2017 Brian T. Edmondson Page !2 http://www.InternetIncomeCoach.com

http://www.InternetIncomeCoach.com
mailto:support@internetincomecoach.com


Micro Coaching Course™: How to Make More Money in Less Time with Your Own High-Ticket Virtual Coaching Course

Micro Coaching Course™ 4 ....................................
“Lesson #1: Concept” 4 ............................................................

Introduction 4 ......................................................................................................................
Defined: Micro Coaching Course™ 5 ..................................................................................
How to S.T.A.R.T Your Own High-Ticket Micro Coaching Course™ 7 ..............................
S.T.A.R.T. Stage 1: System 7 ................................................................................................
Your “Assignment” for Stage #1 14 .....................................................................................
S.T.A.R.T. Stage 2 - Target 14 ..............................................................................................
2 Simple Rules For Choosing a Micro Coaching Course™ Market 15 ................................
Your “Assignment” for Stage #2 17 .....................................................................................
S.T.A.R.T. Stage 3 - Affinity 17 ............................................................................................
How to Find Th Right Topic For Your  Micro Coaching Course™ 17 ................................
Your “Assignment” for Stage #3 19 .....................................................................................
S.T.A.R.T. Stage 4 - Representation 20 ...............................................................................
Ten Title Examples You Can Use For Your Micro Coaching Course™ 20 .........................
Your “Assignment” for Stage #4 22 .....................................................................................
S.T.A.R.T. Stage 5 - Task 23 ................................................................................................
Domain Name & Hosting For Your Micro Coaching Course™ 23 .....................................
Your “Assignment” for Stage #5 24 .....................................................................................
Conclusion: Take action! 24 ................................................................................................
This Week’s Assignments 25...............................................................................................

© 2017 Brian T. Edmondson Page !3 http://www.InternetIncomeCoach.com

http://www.InternetIncomeCoach.com


Micro Coaching Course™: How to Make More Money in Less Time with Your Own High-Ticket Virtual Coaching Course

Micro Coaching Course™ 
“Lesson #1: Concept” 

Introduction 
Hello, this is Brian T. Edmondson – I’d like to welcome you to the first lesson of the Micro 
Coaching Course™ program. 

During the next 4 weeks you’re going to learn how to setup your own 100% original Micro 
Coaching Course™ that you can sell for $497, $997 or even $1,997 (or more) per order. In 
fact, by the end of our time together you should be ready to LAUNCH your own Micro 
Coaching Course™. 

I know that’s exciting to think about! It’s going to take some work on your part and I’ll 
be here to guide you through the entire process. I’m privileged to be able to take this short 
and profitable journey with you, and I’m looking forward to seeing this take form in your 
own business. 

This week we’re going to talk about “Concept.” 

This will mark the “easiest” of the four lessons and will require the least amount of 
“homework”. But, it’s also the most important of them all as we’ll be making some critical 
decisions that will affect how profitable your Micro Coaching Course™ is. 

Notice that I said “we’ll” be making some critical decisions. I’m going to personally help you 
– one-on-one – as we make our way through this initial “concept” lesson. 

By the end of this week your Micro Coaching Course™ “concept” will spring to life. 
Specifically, you’ll have the following things in place… 

• A system for conducting your Micro Coaching Course™. 

• A market and niche with hungry buyers for your program. 

• An in-demand topic to share in your program. 

• An attention-grabbing title for the program. 

• A domain name for your program (optional – more on this later). 

By the end of this first week we’ll have made foundational decisions about who you’ll be 
selling to, what you’ll be selling them, and where you’ll be selling to them. 
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In short, the entire concept of your first Micro Coaching Course™ is about to be brought 
into existence! 

Before we begin, let me start with a quick definition to build upon… Let’s start with a 
definition of a Micro Coaching Course™… 

Defined: Micro Coaching Course™ 
DEFINED: A Micro Coaching Course™ is a time restricted, interactive, curriculum- 
driven course of study on a specialized topic. 

I realize that's a mouthful, so let me just explain things a bit more… 

• Time Restricted. There is a predefined time for the Micro Coaching Course™. It 
begins on a specific date and ends on a specific date. They are generally 4 to 6 weeks in 
length. 

• Interactive. The students who enroll in the Micro Coaching Course™ are able to 
communicate directly, one-on-one with the course instructor for personalized 
"coaching" as they complete the weekly lessons. Speaking of lessons… 

• Curriculum-Driven. There are weekly "lessons" (usually delivered as downloadable 
PDF files, audio MP3 files, and/or video) that contain curriculum which explains all 
relevant concepts and application for the topic which is the focus of the study. 

My Micro Coaching Courses™ usually work like this… 

1. Every Monday* during the 4-6 week duration of the class, all students are sent 
a copy of that week's lesson. As I mentioned this can be a PDF file, audio file, or video 
training (or a combination of all of those). Students are asked to complete 
"assignments" which I grade. 

2. Students are allowed to contact me between lessons with questions about 
applying the lessons to their specific situations and for assistance with completing the 
assignments. This is done through a private coaching email address where I interact 
with every student one-on-one. 

3. At the completion of the Micro Coaching Course™ the student will have 
accomplished a specific goal of the program (i.e. created a business plan, setup a 
website, created an information product, organized a blog). 

*When doing a “live” Micro Coaching Course™ I’ll start the program on a Monday. 
Another model I’m moving towards is allowing students to enroll at any time they like; 
receiving lesson 1 immediately; then subsequent lessons every 7 days. 
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As you can see, the very Micro Coaching Course™ you’re enrolled in now follows these 
exact guidelines. 

That’s basically how this works. I’ll detail it a bit more later in this lesson, but I want to lay 
that working foundation for us to build upon. That’s the kind of Micro Coaching 
Course™ you’ll be creating. 

Here are just a few of the benefits of selling access to a Micro Coaching Course™: 

• You do the majority of the work once and profit continuously. That’s because 
the strategy you’re about to discover involves creating the content and broadcasting it 
to your incoming class. Once you’ve created this content, you can use it again and 
again for all future classes. 

• You don’t have any of the regular offline workshop hassles. Your profits aren’t 
eaten away by the expenses of renting hotel conference rooms, paying for meals for 
your attendees, bringing in other speakers and all the other hassles (and risks) of 
doing an offline workshop. It’s less time-intensive than planning a regular offline 
conference. And a Micro Coaching Course™ is a great model for those who don’t 
like public speaking or traveling. 

• You have a larger pool of prospects, since attending out-of-town workshops isn’t 
for everyone. (That and it costs less for prospects since they don’t need to spring for 
airfare and hotel rooms.) 

• Because you’re offering a Micro Coaching Course™ rather than an ebook, your 
product has a higher perceived value. That means that you can charge 
considerably more (e.g., instead of $50 you can charge $500 per student). 

• You have a built-in sense of urgency. Since you offer limited coaching to students, 
you naturally can’t take on thousands of people at any one time. That means your 
Micro Coaching Course™ is legitimately scarce, which creates a sense of urgency 
in your prospective students. 

• You can help your students avoid information overload. Instead of dumping a 
bunch of material on them all at once, you drip the material to them over the course of 
four weeks. 

I’m sure those same benefits contributed to your decision to join the Micro Coaching 
Course™ program. You’re not alone. These same benefits will in turn be strong factors in 
getting others to join your program. 

So, let’s go ahead and dig in. It’s time to start making some specific decisions about YOUR 
Micro Coaching Course™. Let’s talk about… 
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How to S.T.A.R.T Your Own High-Ticket Micro Coaching 
Course™ 
There are five “stages” of development in the “concept” part of launching your own Micro 
Coaching Course™. I’ve used the acronym “s.t.a.r.t.” to describe each of these stages… 

‣ S – System 

‣ T – Target  

‣ A – Affinity 

‣ R – Representation 

‣ T - Task 

I’m going to thoroughly explain each of these stages during the remainder of our lesson. 
Each stage will contain a homework “assignment” for you to complete. 

We’ll begin with no surprises - stage number one… 

S.T.A.R.T. Stage 1: System 
Your Micro Coaching Course™ journey begins with the first stage, which is “system”. 
I’ve already explained a bit about how the Micro Coaching Course™ system works, but 
I’d like to go into a bit more detail. 

Your typical Micro Coaching Course™ will run for four weeks. You can choose to make it 
last 6-8 weeks (or more) if you like, but I’ve found that four weeks generally works best. 

There are four basic things you need to offer each week in order to operate your Micro 
Coaching Course™. 

1. CURRICULUM: Next week we’ll talk about creating your curriculum and the week after 
that we’ll look at setting up your autoresponder to send out mailings to your students. 

Your Micro Coaching Course™ will work very much like the one you’re enrolled in here. 
You will broadcast the content to your students either immediately or on a 
specified day each week. This will usually be Monday, although sometimes I like to send 
it out late Sunday evening just to make sure everyone has it when they awake on Monday. 

You’ll put all your Micro Coaching Course™ students on a special mailing list. (We’ll get 
to the setup of this in week three.) Then you’ll send a notification email every Monday along 
with a link to download that week’s lesson; or you’ll set the lesson to be delivered every 7 
days if you’re doing an evergreen course delivery. 
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You may deliver the weekly lesson as a PDF file, an audio file or video. Or you may do a 
multi-media presentation in which you deliver the lesson in different formats so that those 
with different learning styles can choose the format they prefer. Or, all of the above. 

NOTE: There really is no right or wrong answer with what formats to 
deliver your content. The two biggest factors that should determine the 
actual format you choose to deliver is (1) what formats are you most 
comfortable creating and (2) what formats would best serve your target 
audience. 

The important thing is you’ll need to get your Micro Coaching Course™ curriculum into 
the hands of your students on a consistent day every week. That’s your number one task for 
each week of your Micro Coaching Course™. 

And the second is… 

2. COACHING: You provide coaching. Each weekly lesson you provide should include an 
assignment for the student to complete, which is due on before the next lesson. You’ll 
“grade” these lessons. (Just a bit later you’ll discover how to “grade” these assignments 
quickly and easily!) 

You also give your students an opportunity to get personal email coaching from you 
(meaning they can ask questions at any time about that week’s lesson). 

However, here are some guidelines you should set up for your students: 

• Students can only ask questions pertaining to the current lesson. If you 
don’t set down this guideline, you’ll have students trying to get advice from you on all 
sorts of unrelated topics. 

• Put a limit on one question per business day. Most students won’t ask many 
questions, so you won’t be tied to your computer. However, there will always be the 
student or two each class who’ll ask you dozens of questions per day if you let them. 
Limiting students to one question will actually help them focus (and thus reduce 
information overload. 

You’ll do this “personal coaching” via a private email address that you designate just for your 
Micro Coaching Course™ students. 

NOTE: I personally like using a dedicated Gmail address to handle all of 
my email correspondence with students enrolled in my Micro 
Coaching Courses™. 

The important thing is this: each day you’ll log into your dedicated email account and 
respond to any questions that your students have posted. I’d recommend designating a 

© 2017 Brian T. Edmondson Page !8 http://www.InternetIncomeCoach.com

http://www.InternetIncomeCoach.com


Micro Coaching Course™: How to Make More Money in Less Time with Your Own High-Ticket Virtual Coaching Course

specific time of the day that you’ll do this (and let your students know what that time is) so 
they can have the proper expectations on response. 

What generally works best is either first thing in the morning or right before bedtime. Again, 
it’s all about what works best for your schedule. 

3. CUSTOMIZATION: Remember earlier when I mentioned that your students should 
have “assignments” that you’ll “grade” (i.e. Give feedback) each week? 

I’ll let you in on a little secret. Come closer. I don’t want to say this too loud. Shhh. Listen 
closely… 

You can use predefined responses to make 
 “grading” much quicker and easier! 

In other words, you can… 

• Create predefined template responses, 

• Customize the answers for individuals, and then 

• Use these responses for FAQs (as well as to grade assignments). 

The very first time I offered an Micro Coaching Course™ I noticed that most people 
asked the same questions. And I noticed that in “grading” assignments I was saying pretty 
much the same thing to all of the students with some slight alterations for each person’s 
specific situation. 

In fact, there were several times when I would search my earlier responses to “copy and 
paste” part of the response for a new client who asked a similar question. 

Then, it hit me… 

I could dramatically save time by creating predefined messages 
 that I simply “copy” and “paste” as applicable in my responses. 

Don’t let the idea of grading assignments and answering questions put you off. 

Indeed, it’s the personalized service that allows you to attach a three or even four figure price 
tag to your Micro Coaching Course™. Plus as already mentioned, not everyone will ask 
you questions. 

However, you can answer more questions while spending less time at your computer by 
following this simple tip: Create and use template responses. 
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The first time you run your Micro Coaching Course™, you’ll become aware of what sorts 
of questions your students ask repeatedly. In the future, you can provide answers to those 
questions in the material itself. 

If for some reason that’s not practical – such as when you’re offering personalized advice – 
then you can create template responses and customize them to meet the individual student’s 
needs. Likewise, you can use this same time-saver for grading assignments. 

For example, let’s suppose you’re running an Internet marketing Micro Coaching 
Courses™, and one of the first assignments involves choosing a market. You can create a 
“tweakable” template response. Here is a REAL example that I personally use in one of my 
other Micro Coaching Courses™… 

————————— 

Dear [student_firstname], 

Thanks for submitting your homework. 

The market you’ve chosen is a good one and is proven to generate a lot of revenue. It can 
serve as a launching pad into NUMEROUS sub-niches long-term as you expand your 
business. 

It looks like you’ve got a good grasp on an opt-in plan to begin with and an offer to present. 
That’s all I really need to see for this first week. I just want to make sure you’ve got a good 
understanding of what you need to begin and the general concept of our first lesson. 

This week I primarily want you to be thinking about the new strategy for building your 
business: 4 blocks of time, 45 minutes each block, one for: offer development, list marketing, 
traffic generation, small tasks / support. 

As long as you have a market chosen and a general idea of a list and an offer to begin 
working with after the e-coaching, you’ve got a good grasp on lesson #1. 

In lesson #2 we’ll really begin looking at some specific activities to include in each of these 
blocks of time. 

If you have any additional questions about lesson #1, then please do not hesitate to ask. I 
think it's pretty clear and that you understand it - but I'll be glad to answer as many 
questions as you might have about it. 

I'm here for you! 

If you have nothing else to ask, then look for the next lesson coming on or before Monday. 
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Sincerely, 
Brian T. Edmondson 

————————— 

Then, I simply “personalize” the response by making specific suggestions for this student, 
answering specific questions for this student and referring to specific things they’ve said. 
Look at this “personalized” version (extra content is highlighted for your convenience)… 

————————— 

Dear [student_firstname], 

Thanks for submitting your homework. 

The market you’ve chosen is a good one and is proven to generate a lot of revenue. It can 
serve as a launching pad into NUMEROUS sub-niches long-term as you expand your 
business. As you are probably aware, weight loss covers many topics like dieting, 
exercising, raising metabolism, cooking, etc. And each of those offers even smaller 
topics… (i.e. Exercising includes walking, running, aerobics, etc.). You could literally keep 
creating new related offers forever! 

It looks like you’ve got a good grasp on an opt-in plan to begin with and an offer to present. I 
love the “W8 Loss Strategies” title of your report that shares eight ways to lose weight. 
Catchy! (Be sure to include a disclaimer in the report as the FDA is very strict and you don’t 
want any legal hassles.) 

That’s all I really need to see for this first week. I just want to make sure you’ve got a good 
understanding of what you need to begin and the general concept of our first lesson. 

This week I primarily want you to be thinking about the new strategy for building your 
business: 4 blocks of time, 45 minutes each block, one for: offer development, list marketing, 
traffic generation, small tasks / support. 

As long as you have a market chosen and a general idea of a list and an offer to begin 
working with after the e-coaching, you’ve got a good grasp on lesson #1. 

In lesson #2 we’ll really begin looking at some specific activities to include in each of these 
blocks of time. 

As for your question, I think you probably need to stick with just one market for now. You 
can always diversify later, but I think it might pose as a distraction at this point. Move 
forward on this market and get it established first. Make sense? 
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If you have any additional questions about lesson #1, then please do not hesitate to ask. I 
think it's pretty clear and that you understand it - but I'll be glad to answer as many 
questions as you might have about it. 

I'm here for you! 

If you have nothing else to ask, then look for the next lesson coming on or before Monday. 

Best regards,  

Brian T. Edmondson 

————————— 

Do you see how this saves you a LOT of time each week and STILL offers a genuinely 
“personal” response? 

You’ll find that these predefined responses are invaluable to you. 

When you get into your first week of answering daily questions and grading assignments, 
you’ll be able to spot common questions and responses. 

When you do, create a file that you keep in a folder of predefined responses on your 
computer. You can refer back to them again and again as you need them. 

NOTE: I recommend that you have a predefined response message for 
EACH of your weekly assignments since the majority of your students 
will turn theirs in for a “grade”. The easiest way to do this is to “grade” 
your first student’s assignment and then use your response as the basis 
for a template that can be used for grading all additional student’s 
assignments. 

You can then create these template responses in something like Notepad (if you’re a 
Windows user), TextEdit (if you use a Mac), or a similar word processing program. Then just 
copy and paste your answers into your emails. If you use GMAIL like I do you can save your 
templated responses using their “canned responses” feature. 

4. CREATIVES: This next entry is “optional”, but it does add a tremendous amount of 
value to your Micro Coaching Course™ when you offer them. And it allows the students 
to have a more enjoyable and understandable experience with your Micro Coaching 
Course™. 

You may way want to consider creating additional materials for your students to add value to 
the course. I call these “creatives”. 
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So far you offer your students weekly lessons (over the course of a month), weekly 
assignments that you grade and personal coaching. You can boost the perceived value of the 
course as well as reduce buyer’s remorse (and thus reduce refunds) by offering “extras”. 
Here are a few examples: 

• Mindmaps – gives people a way to organize the overall topic and understand the 
“flow” of what you’re teaching. 

• Examples. Don’t just teach – use examples to help your students really understand 
the content. 

• Multi-media presentation. People learn in different ways. You can accommodate 
these different learning styles by offering audios, videos and text material. 

• Checklists. Another way to make the information easy to understand as well as 
actionable is to create checklists. These checklists should help remind people what 
they need to do. 

Example: If you ran a weight-loss Micro Coaching Course™, then 
you might provide weekly shopping lists for diet foods, supplements and 
recipe ingredients. Or you might provide a checklist for the exercises 
people should do in the gym. 

• Tools and other accessories. You can easily add value to your Micro Coaching 
Course™ by offering software, spreadsheets, and other tools and resources. 

Example: To continue with the weight-loss Micro Coaching 
Course™ example, you might provide a weight loss calculator as well 
as a spreadsheet to help people track their progress. 

• Teleseminars or webinars. Finally, one other way you can add value to your 
Micro Coaching Course™ is by offering free teleseminars (telephone seminars) or 
webinars (web seminars). Not only will you be able to offer personal contact to your 
students (such as when you open the line for questions after the teleseminar), but you 
can also record these interactive seminars and offer them as downloadable bonus 
products for future classes. 

Again, these aren’t necessary, but they do “add value” to the Micro Coaching Course™.  

As you make your way through these lessons you’ll find that I have a variety of “extras” built 
in ranging from webpage templates to checklists to swipe files to idea lists. 

You don’t need to create these now, nor even really consider “what” you might create. 
But in a few weeks after we put the finishing touches on your Micro Coaching 
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Course™ you’ll have the opportunity to look at the completed product and see if there are 
some minor accessories that can easily be created to add value to your offer. 

Your “Assignment” for Stage #1 
• Determine the number of weeks you’ll run your Micro Coaching Course™. 

(recommended 4) 

• Determine how you’ll deliver your lessons (PDF, audio, video, combo). 

• Determine what time of day you’ll respond to coaching questions. 

That brings us up to the next stage… 

S.T.A.R.T. Stage 2 - Target 
The first critical decision you need to make is your “target” audience. You’ll need to choose 
what “market” you want to focus on and then a smaller “niche” among that market. 

————————— 

SIDEBAR: Let’s quickly define two more terms you’ll see throughout this course: 

Market: This is the overall population of people who are prospects for your Micro 
Coaching Course™. For example: People who want to lose weight would be interested in 
your weight loss Micro Coaching Course™. 

Niche: This is a smaller segment of the overall market. Using the weight loss example, a 
niche might be brides-to-be who want to lose weight before the wedding. Another niche: 
Teenage boys who want to look good shirtless on the beach this summer. Or 40-something 
dads who want to lose their “dad-bod”. 

IMPORTANT: You should ALWAYS seek out smaller niche markets, and then create an 
Micro Coaching Course™ that appeals to this specific niche. More on this in a bit. 

————————— 

Here’s the key to running a successful Micro Coaching Course™: 

Choose a hungry market first, and then 
 give this market what they want and need. 

And the easiest way to do that is to  
find out what they’re already buying. 

Let’s talk about the first part of that now: “choose a hungry market”… 
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2 Simple Rules For Choosing a Micro Coaching Course™ 
Market 
Now, for me, I have two simple criteria that I look at in deciding what I want to focus upon 
for creating Micro Coaching Courses™. I’d suggest that you do the same in evaluating 
what market you want to build your business upon. 

1. A market accustomed to spending money. 

If the market isn’t accustomed to spending money – and, generally, a “lot” of money since 
we’re talking about $497-$1997 Micro Coaching Courses™, then there’s no point in 
directing any effort towards it. “College students” isn’t a great target audience simply 
because most of them are broke! On the other hand, “golfers” spend a gazillion dollars each 
year on their hobby … they certainly would qualify. 

2. A market in which you have knowledge and experience. 

This is very important as well. First, because you’re going to create curriculum for your 
Micro Coaching Course™ on a topic related to this market. And, even if you outsource 
content creation, second you’ll need to be able to ANSWER students’ questions as their 
“coach”. If you have no knowledge or experience as a “golfer” then it’s not your market even 
though it’s one that is accustomed to spending money. 

It’s this combination of revenue and authority that will make for the perfect market for you. 

If you already have a market or a niche  – congratulations! You’re well ahead of most 
new marketers. Just skip on down to the next stage. 

And if you have no idea where to start? No worries. I’ve prepared this part of the 
lesson just for you. 

Now you’ll hear two schools of thought about researching niches. Some people say, “Follow 
your passions!” Others say, “No, you fool – follow the money!” Ideally, you’d like to do both. 

Here’s my suggestion: Start with your passions (or at least those things you’re interested in). 
And then find out if your passions are profitable. In other words – you can teach what you 
love and make money at the same time! 

Now let’s create list of things in which you have an interest. (In the next step we’ll find out if 
these interests are profitable.) Take out a blank piece of paper and write down as many 
answers as you can to the following questions: 

• What do you like to do on vacation? Where do you like to go on vacation? 

• What was your favorite subject in school? What about in college? 
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• If you could take any college classes today, what classes would you take? 

• What do you like to do in your free time? 

• Someone gives you $500 and says you MUST spend it on something “fun” for yourself. 
How do you spend that money? 

• What websites, blogs, forums, etc. do you regularly visit? (Hint: Look at your favorites/
bookmarks on your browser.) 

• What topics of conversation tend to always come up when you’re talking with friends 

• What are your hobbies? 

• What do you like to collect? 

• What hobbies did you have when you were younger? 

• What organizations or groups do you belong to? 

• Have you ever raised money for a charity (and if so, which ones)? 

• What do you like to watch on TV? 

• What magazines and books do you like to read? 

• What topics of conversations get you “fired up” (or otherwise emotional)? 

• I tell you that you need to give a 20-minute speech on any topic. What topic do you 
choose? 

• You just won $50 million in the lottery. Now that you’re debt free and set for life, what 
will you do with all your free time? 

• If I asked your friends and family about your interests, what would they say? (Hint: 
Ask them yourself and list their answers!) 

If you answered the above questions honestly, you should have a nice list of possible topics. 

IMPORTANT STEP: I’ve included a list of ideal “markets” for consideration as a separate 
PDF resource in this week’s materials. (It’s entitled “markets.pdf”) Review the listing and 
see if any of the market entries in the file are things that you found interesting in answering 
those questions. If so, that’s your market. 

EVERY market that I listed in the markets.pdf IS a profitable market. You don’t have to 
research it or wonder about it – it’s a proven profitable market or I wouldn’t have listed it. 
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Now, having said that, you need to pick a market. Choose one from the list. Choose 
something else you know to be profitable. Just make a choice. If you are considering a 
market and you’re not sure of it’s profit potential just ask me and I’ll give you feedback. 

Your “Assignment” for Stage #2 
• Choose a major “market”. 

Once you’ve chosen your market it’s onto the next stage… 

S.T.A.R.T. Stage 3 - Affinity 
After choosing a major market we need to refine things just a bit. We need to identify a 
smaller segment of the market to focus on as we choose a “topic” for your Micro Coaching 
Course™. 

Generally speaking, we’d look for smaller “niches” among the major market and then 
determine what topics are interesting to them. For our purposes, these will be the same 
thing. 

What you need to do in this stage is choose a  
TOPIC for your Micro Coaching Course™. 

I’ve labeled this stage “affinity” because that’s what you’re looking for: things that your 
target audience is naturally attracted to. That’s what affinity is. Natural attraction. 

What we need to do at this point is identify WHAT it is that your target audience wants, 
what they’re hungry for, what they’d love for you to offer them in the form of a Micro 
Coaching Course™! 

Some people make this step more complicated than it is. It doesn’t have to be. 

How to Find Th Right Topic For Your  Micro Coaching 
Course™ 

• Go to ClickBank.com and visit their product marketplace. Search for the 
main keywords of your market (like “write songs” or “lose weight” or “affiliate 
marketing”). Alternatively, you can browse the categories. Take note of what types of 
products are at the top of the categories – these are the bestsellers. 

• Visit to Amazon.com, search for your main keywords and see what types 
of books are at the top of the list. These are your best sellers. Also be sure to read 
the reviews for the top books, as that will give you an idea of what people like and 
dislike about certain products. 
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• Enter your keywords into Google.com. See what the top pay per click (AdWords) 
advertisers are selling on their sites. Also see what those who’re listed in the regular 
search engine results are selling. 

• Browse the top niche forums and blogs. What are the products people are 
talking about? Search Google.com for “keyword forum” (I.E. “Travel forum”) to find 
forums. 

• Look at the ads on Facebook® to see what other marketer’s are advertising in your 
newsfeed. Join their lists and see what their higher ticket items being sold are.  

• Flip to the classified ads section of niche publications. What types of products 
are these ads selling? 

Tip: Big magazines spend a lot of time and money figuring out what 
their readers want. You can swipe ideas from magazine publishers by 
seeing what articles they’re printing on their covers. 

• Go to magazine stores and check if there are any published magazines in your 
niche. After all, if there is a “print” magazine in your niche, then it is a good sign of 
people paying for information in this niche. Look at the cover stories – these are 
extremely popular topics. 

Each of these represents a great idea for finding the TOPIC of your Micro Coaching 
Course™ because you’ll know what people are ALREADY BUYING! 

Any of these topics can be used for your Micro Coaching Course™! 

There’s an old marketing saying, “make a better mousetrap.” That means you don’t have to 
reinvent the wheel and come up with some whiz bang idea that no one has ever thought of 
before. 

Indeed, if you’re a beginning marketer, that’s a bad idea – 

Because if it’s never been tried, it’s possible that you’ll  
go broke trying to sell something that no one wants. 

So instead of trying to be the innovator (who often goes broke trying to educate or find the 
market), your first steps into business success are simply to “make a better mousetrap”. In 
the previous steps you’ve figured out what your market is already buying. Now you’re about 
to discover how to improve on those existing products. 

Here’s how… 
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• Review the top products in your chosen niche. Determine what the primary 
selling points are for each of these products (i.e., what benefits make people buy these 
products). You’ll want to include these primary selling points in your product. Next, 
determine the product flaws and weaknesses. You’ll want to avoid these flaws to make 
your product better. 

Finally, determine what the unique selling proposition is. Why would someone buy 
this particular product instead of similar products? This goes beyond the general 
selling points. This is the one thing that separates this particular product from the 
competition. 

The reason you want to know this is because you’ll want to develop a unique selling 
proposition (USP) for your product too. Your USP is what makes your product 
different and better than the competition. (The fact that the information is delivered 
via a Micro Coaching Course™ is a possible USP.) 

• Read the reviews on the top products in your niche. Find out what the market 
likes and dislikes about the product. What improvements would they like to see? 

Tip: Be sure you’re reading customer reviews and NOT affiliate reviews. 
Affiliate reviews are followed by affiliate links. Real customer reviews 
aren’t trying to sell anything. 

• Browse the sales letters for similar products. It’s not likely that you’ll read and 
review every product in your niche. However, do read the sales letters, as they’ll give 
you ideas of what benefits and lessons to include in your Micro Coaching 
Course™. 

• Finally, you can ask your market. If you have a list, survey them. Otherwise, talk to 
them online (on forums) and offline. Ask them what they want to see in a product. Ask 
them what flaws they see in other products. 

If you follow the simple steps above, you’ll be able to find out how to make a Micro 
Coaching Course™ that’s better than every other information product in your niche 

IMPORTANT: I have included a file entitled “topics.pdf” in this week’s lessons that will 
give you TEN “general topics” that work for virtually any market. Review it and consider 
choosing one of those topics or combine them with your own. 

Your “Assignment” for Stage #3 
• Determine the TOPIC of your first Micro Coaching Course™. 

Then, it’s off to the next stage… 
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S.T.A.R.T. Stage 4 - Representation 
This stage is going to be easy. It’s basically “fill in the blank”. 

What we want to do now is determine the “title” that is going to represent your Micro 
Coaching Course™. 

You can get as creative as you want in the title of your Micro Coaching Course™, but 
don’t stress over this so much that you get bogged down. 

You’ve figured out what your target market is already buying in your niche, and you’re set to 
create a Micro Coaching Course™ around this same topic. 

Here are ten title examples you can swipe and use for your Micro Coaching Course™. 

Ten Title Examples You Can Use For Your Micro Coaching 
Course™ 
1. How to __________ 

Examples: 

• How to Create an eBook in 7 Days or Less 

• How to Start and Grow a Sunday School Class 

• How to Become a World Class Public Speaker 

2. The Beginner’s Guide to __________ 

Examples: 

• The Beginner’s Guide to Extreme Skateboarding 

• The Beginner’s Guide Trout Fishing 

• The Beginner’s Guide to Organic Gardening 

3. __________ Made Easy 

Examples: 

• Knitting Made Easy 

• Affiliate Marketing Made Easy 

• Marathon Training Made Easy 

4. How to _____ Even If _____ 
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Examples: 

• How to Lose Weight Even If You Hate Dieting 

• How to Rebuild a Car Engine Even If You Can’t Tell the Difference Between Motor Oil 
and Window Washer Fluid 

• How to Write a Book Even If You Flunked High School English 

5. 30 Days to __________ 

Examples: 

• 30 Days to a Smoke-Free Healthier You 

• 30 Days to a Stronger Golf Swing 

• 30 Days to Slimmer, Shapelier Thighs 

6. _____ Simple Steps to _____ 

Examples: 

• 7 Simple Steps to Improving Your Memory 

• 5 Simple Steps to Training Your Deaf Dog 

• 10 Simple Steps to Saving $1 Million for Retirement 

7. The Secrets of __________ 

Examples: 

• The Secrets of Winning at Poker 

• The Secrets of Growing Prize Winning Roses 

• The Secrets of Looking Ten Years Younger 

8. What Every _____ Ought to Know About _____ 

Examples: 

• What Every Body Builder Ought to Know About Growing Big Biceps 

• What Every Marketer Ought to Know About Writing Cash-Pulling Sales Letters 

• What Every Parent Ought to Know About Raising an Autistic Child 

9. The Astonishing Truth About __________ 
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Examples: 

• The Astonishing Truth About Getting Into Medical School 

• The Astonishing Truth About Making Money In a Volatile Stock Market 

• The Astonishing Truth About Choosing a Nursing Home for Your Aging Parents 

10. Discover the Quick and Easy Way to __________ 

Examples: 

• Discover the Quick and Easy Way to Start a Business on a Shoestring Budget 

• Discover the Quick and Easy Way to Get Rid of Migraine Headaches 

• Discover the Quick and Easy Way to Beat Anxiety 

IMPORTANT: I’m not suggesting that ANY of the above “examples” would be good topics 
for Micro Coaching Course™. Most of these “examples” would not be sellable at $497 or 
above. I just used them as examples for illustrative purposes in how to use the templates to 
TITLE your Micro Coaching Course™. 

You can combine these with a shorter “creative” name if you want. That’s what I’ve always 
chosen to do with my Micro Coaching Course™. 

I’ve used these kinds of templates as the “subtitle”. 

For this program: 

Micro Coaching Course™ 

How to Make More Money in Less Time with  
Your Own High-Ticket Virtual Coaching Course 

And for another one of my programs: 

Six-Figure System™ 

How to Make $100K A Year  
Online Working Only 3 Hours A Day! 

Shameless Plug: You can learn more about the Six-Figure System™ here. 

With that said, you’re next step is to choose a title. 

Your “Assignment” for Stage #4 
• Determine the title (and subtitle) for your Micro Coaching Course™. 
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This bring us to the final stage… 

S.T.A.R.T. Stage 5 - Task 
We’ll begin this stage today and continue it in lesson number three. It’s all about the “tasks” 
of setting up your website to sell your Micro Coaching Course™. 

For today, we’re going to keep it simple: choosing and registering a domain name and 
securing hosting for your website. 

Domain Name & Hosting For Your Micro Coaching 
Course™ 
1. Choosing a Domain Name (optional if you already have a site) 

You need to choose a name for your Micro Coaching Course™, and then choose a 
domain name that matches. 

When you choose your domain name: 

• Select something that’s short, easy to remember and descriptive. Someone 
who sees your domain name for the first time should have some understanding of what 
your Micro Coaching Course™ is about. 

• In addition, consider what your domain name sounds like when you say it 
out loud (as you might do on a radio interview, when you tell someone in person 
about it, etc.). 

Bad Example: InternetMarketingClass4U.com 

If you said that out loud, it would be something like this: “Internet Marketing Class 
For You Dot Com – that’s the number 4, and just the number, it’s not the word for, 
and it’s not written out like f-o-u-r. Oh, and the You is spelled with just the letter U, 
it’s not Y-O-U. You have that down right? The number 4 and the letter U…” 

Talk about cumbersome! With a name like that you’d spend entirely too much time 
explaining it – and people would forget what you said anyway. It’s much better to 
choose simple, straight-forward names. 

There are plenty of domain name registrars for you to choose from online. GoDaddy.com is a 
popular option; I personally use and recommend NameCheap.com. 

Note: As I said earlier, this is an optional step. While I do have the domain name 
MicroCoachingCourse.com, that simply redirects to my main website at 
InternetIncomeCoach.com where I host my sales letter, course materials, etc. 
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So instead of having a dedicated domain name for your Micro Coaching Course™, you 
could make it an extension of your already existing website; similar to how I do it at 
InternetIncomeCoach.com/microcoachingcourse. 

2. Purchase a Hosting Account 

Once you have your domain name, you’ll need a web host. While many domain name 
registrars offering hosting (and many hosts offer domain name registration), you should 
separate they two. That’s because you don’t want one company to have 100% control of your 
domain name. 

If you don’t already have an existing website or hosting account then I recommend you use 
BlueHost.com. They have an easy-to-use control panel so you can upload and download files, 
set up an email account, add a WordPress blog to your site in just a couple clicks and more. 

Again, if you already have a website you can simply just host your Micro Coaching 
Course™ on your existing website; or in most cases even if you want a separate dedicated 
site for your program; you can host multiple sites with your existing hosting account. 

In lesson 3 we’ll talk more about some of the tools and technology options of putting 
together you sales letter, sales system, etc. 

Your “Assignment” for Stage #5 
• Determine and register your domain name (or use your existing site). 

• Get a web hosting account if you don’t already have one. 

Conclusion: Take action! 
We covered a lot of ground this week, including: 

• How to organize and operate an Micro Coaching Course™. 

• How to find and choose a hungry market. 

• How to determine what is a hot selling topic. 

• How to create an attention-grabbing title. 

• How to choose and register a domain. 

There are quite a few assignments for you to complete this week, so let’s quickly recap them. 

© 2017 Brian T. Edmondson Page !24 http://www.InternetIncomeCoach.com

http://InternetIncomeCoach.com/microcoachingcourse
http://www.internetincomecoach.com/bluehost
http://www.InternetIncomeCoach.com


Micro Coaching Course™: How to Make More Money in Less Time with Your Own High-Ticket Virtual Coaching Course

This Week’s Assignments 
Here are the things you need to have accomplished to complete the first week’s action steps 
for setting up your own Micro Coaching Course™. You DO NOT need to “turn in” 
these assignments to me. However, I’ll be happy to answer any questions you have 
and personally guide you one-on-one in making these decisions. 

• How many weeks will your Micro Coaching Course™ include? (Recommend 4) 

• How will you deliver your lessons? (PDF, Audio, Video, Combo) 

• What time of day will you respond to coaching questions? 

• What “market” have you chosen? 

• What is the “topic” of your Micro Coaching Course™? 

• What is the title (and “subtitle” if you have one) of your Micro Coaching Course™ 

• What domain name have you chosen and registered, have you secured web hosting, or 
will you use your existing site? 

IMPORTANT NOTE: 

I am ready, willing, and able to help you with EVERY PART of this week’s homework 
assignments! 

If you need any assistance at all in making these choices, email me at the dedicated email 
coaching address (internetincomecoaching+mcc@gmail.com) and let me offer suggestions, 
give feedback, etc. for each of these assignments. If you need help, I’m here! (Or, if you have 
any questions about the lesson at all!) 

Go ahead and complete these steps so that you have the foundation in place for next week’s 
lesson. Next time you’ll discover the quick and easy way to create the content for your 
Micro Coaching Course™. 

Sincerely, 

 
 

Brian T. Edmondson 
Author, Micro Coaching Course™
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