
Facebook Continues To Be Best Small Business Choice
 

My farmers market column last week generated some great discussion and a serious 
social media question.  I made the suggestion that a small business that wanted to use 
the internet for their marketing should consider integrating social media with your 
websites and that Facebook is more than just a site where folks can share pictures on 
personal levels.  That raised a good question.

 

Is Facebook still a viable option for small businesses to use for one of their marketing 
strategies, “isn’t Facebook usage going down especially for millennials?”.   This loyal 
reader hit several good points.

 

First, Facebook continues to be the
prime choice for most small 
businesses to use for their social 
media strategies. More than half of
Americans are already using 
Facebook.  It’s still the social 
media site where millennials spend
the most time. The most recent 
data that I have read is from 
eMarketer.com who released their 
study just this month showing that 

Facebook continues in the lead.  The chart illustrates usage for 2015 and projects 
through 2020. So, despite what one may hear, Facebook usage is currently and is 
projected to continue to be strong. 

Another noteworthy statistic from this study is that users 35 and older will continue to 
make up more than half (54%) of Facebook’s US user base.  So, small business owner, 
how does this match with your social media target audience strategies?

 

Second, a local business must recognize that the type of access to Facebook is changing.
While most users will continue to access the network on both desktop and mobile in the 
short run, usage is becoming more mobile-centric.  The eMarketer study projects that 
75% of users will be using mobile access by 2020 (it is at about 55% now).  This has 
major implications on making sure that your emails, websites and your Facebook 
website is mobile friendly.



Third, now having said all, there is one more 
stat that I bring to your attention. Time spent 
with the Facebook platform is plateauing.  
Does that mean that Facebook is getting less 
use?  No, as I have pointed out above.  But 
what it is saying is that small business CEOs 
will need to focus on “telling their story” in a
quicker, more eye-catching way than ever 
before.  Users are not spending as much time 
on the site. They are still using it, but in a 
different way.  Look at the data in the chart.  
Note that the average US user spends about 
22 minutes per day on Facebook.  Also note 
that a majority of this time is on a mobile 

device!  Think about how you will change your social media market strategies to be in 
sync with this data.

 

One of my readers asked “please also address how I can build my fan base (likes) on 
Facebook.  So here are some quick closing suggestions:

1.    Take time to “define” your target market. Every business should know its ideal 
customer BEFORE getting started on Facebook.  Remember -- not all 1.2 billion 
Facebook users represent your target customer.

2.    Set the “tone” of your messaging.  Now that you've defined your target audience, 
you need to start talking to them -- using the posts on your page.  While communicating 
with fans you should: speak like them, think like them, and act like them

3.    “Test” your posts. Every Facebook page is unique & posts that work on one page 
may not get engagement on another page. That's why it's important to test what works &
what doesn't.

4.    Remember it's a Long-Term Investment.  With a Facebook page, it's not "If You 
Build It They Will Come" -- that only works in a Kevin Costner movie! Successful 
social media marketing takes time, hard work & patience.

5.    Keep your posts real, relaxed and relevant.  Don't get frustrated when sales don't 
immediately come. Certainly, don't start blasting promotional posts every hour thinking 
that's the best way to drum up business.  You'll only chase away high-quality fans & 
blow your budget in the process.  Instead, try a post a day (or every other day or twice 
per week) in the beginning. Don't overwhelm fans by flooding the news feed right out of
the gate.  Give fans a chance to get to know, like & trust you -- then start posting more 
often.  Consistency is important, but quality should be your top priority if you hope to 



grow a high-quality fan base.

6.    Use your analytics.  Sit back & evaluate what works. Take some time once a month 
to explore your page's results. Identify what worked & what didn't.

_____________________

Dean L. Swanson

Southeast Minnesota SCORE

c/o Rochester Area Chamber of Commerce

220 South Broadway, Suite 100

Rochester, MN 55904

www.seminnesota.score.org/ 

*Dean is a volunteer SCORE Mentor and Regional Vice President for the North West 
Region

https://www.postplanner.com/which-post-types-work-best-on-facebook-page/
http://www.seminnesota.score.org/

