
Digital Tools For The Busy CEO
 

In my recent columns I have focused on several marketing topics and I got an excellent 
suggestion from a loyal small business CEO reader.  She said, “Dean all of your 
marketing ideas are great but how can I as a small business keep up with all the digital 
technologies to help me manage all this stuff…have your run across any tools that we 
can use?”

 

As a matter of fact, I have.  The last 12 months has been banner time for technology 
changes, meaning now is the time to refocus on your business strategies, and the tools 
that can make achieving your goals easier.

 

While you probably already have a few tried-and-true channels to market your business 
— like email marketing and social media — there are a plenty of tools to help you work 
smarter, not harder, in the New Year.  Because we know one thing about small business 
owners — you work hard enough.  I will share some of these with you that I have heard 
about and seen in my travels and discussions with small business folks.

 

As you know, I have stressed having good content for your emails, websites, and posts is
a must.  So how do you keep up with all this?  The first tool is one called “Feedly”.  For 
those who may have used Google Reader in the past, Feedly is a great RSS (Rich Site 
Summary) Feed alternative for curating content and staying up to date with the most 
current news, announcements, and mainstream trends applicable for your business. It is 
a single place to organize, read, and share all the content that matters to you — and your 
team.  Once you’ve subscribed to a collection of different publications or blogs, the 
program automatically refreshes the feed and aggregates their content into a cohesive 
stream you can look at quickly and share on social.

 

A second favorite for keeping up with content is “Pocket”, formerly known as ‘Read it 
Later’, which allows you to save things you read online for later, to read offline on any 
mobile device or PC.  Finding content that your community will find interesting during 
your busy day can be challenging. Luckily, RSS feeds can help cancel out the 
distractions that exist in a chaotic Twitter or Facebook feed and focus your attention on 
the things that are worth sharing. It’s an easy thing to add into your daily routine, and 
will help you keep up to date with things going on in your industry.

 

I have also discussed the importance of using social media in your marketing. One new 
tool for this area is called “Discover.ly”.  This is a free Chrome extension for finding 



your connections’ social media accounts.  If you use this, you are instantly supplied with
links to the social profiles of your email connections on virtually any application — 
LinkedIn, Facebook and Twitter. Let’s say someone likes your Facebook Page, but you 
also want to connect on Twitter, Discover.ly can tell you that person’s other social 
profiles, as well as your mutual connections.

 

So, think of how that can it fit into your strategy.  In an effort to integrate social media 
into your marketing strategy, Discover.ly can help you stay in touch with key 
connections through various channels. You’ll save time searching through social media 
for the right profile or looking for information about an important connection in the 
Internet abyss.

 

I hope this helps those busy CEOs that need some help to implement key marketing 
strategies.  I have saved a few more for my next column.
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