
Marketing is Enhanced by Video 
 
Marketing folks have understood for a while that video has tons of potential to 
engage customers, but technical limitations and unfamiliarity with the medium 
have limited how effectively most companies have integrated it into their overall 
strategy. That’s about to change and small businesses are beginning to use video in 
their marketing efforts in a variety of ways.  Look for video to assume greater 
prominence for marketers in the near term thanks to several factors.   
 
I got a more clear understanding of why we are seeing this change from Loren 
McDonald, VP of Industry Relations at Silverpop.  He identified several reasons:  
 Internet speed/mobile data plans: Faster broadband, widespread free Wi-Fi 

and cheaper data plans make watching videos less challenging, whether in or 
out of home, on TVs, desktops, laptops, tablets and smartphones. 

 Social/mobile viewing sites: Consumption of social and mobile video has 
exploded over the last couple of years: 

o YouTube viewing hours are up 60 percent over 2014 
o Facebook video grew 94 percent from 2013 to 2014, with 50 percent 

of U.S. Facebook users watching at least one video a day 
o Mobile accounts for more than half of all YouTube video views, while 

mobile viewer hours have increased 100 percent since 2014 
 Simpler video production: The popularity of amateur videos featuring 

everything from piano-playing cats to GoPro daredevils indicates that 
consumers will accept videos that focus more on content than slick 
production values. Also, mobile technology has evolved to the point that 
smartphones can capture video that approximates or matches video-camera 
quality. 

For small businesses, these factors present a golden opportunity to use video to add 
value to the customer experience. And the potential is there to not only build 
engagement but also to drive revenue because market research shows that 
consumers who watch videos while shopping online are 1.9 times more likely to 
buy than non-viewers. 
 
Integrating video into your customer journey communications strategy across 
channels can cut costs, increase customer satisfaction and move prospects closer to 
purchasing. But first, here are three strategic questions to ask as a small business 
considers to take your video marketing efforts up a notch: 



1. What purpose will video serve? Your videos don’t live in a vacuum, so think 
about ways you might use video in your marketing. For example, bringing a 
blog post to life, explaining how to use a product or service, promoting an 
upcoming event and more. 

2. How can video improve the customer journey? Examine your customers’ 
journey and look for opportunities to leverage video content. At what points 
in the journey can video effectively create interest, solve buyer problems or 
drive brand preference and engagement? 

3. How will you measure success? Depending on your goals, simply tracking 
YouTube video views may not tell you much. Consider other ways you 
might tie video to your broader objectives, such as measuring leads 
generated via video, reductions in calls to your call center, and increases in 
upgrades to your “enterprise” product. 

Wide distribution, booming consumption and low entry barriers make video an 
ever- more-important marketing channel for small businesses in the future. If 
you’re not taking steps to enhance your use of this medium, you could well be 
eclipsed by competitors who do. 
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