
Mobile-friendly Emails
 

As SCORE mentors, we regularly chat with companies that use email marketing as one 
of their main avenues of reaching out to their current and potential customers and 
clients.  Did you know that over 43 percent of all emails are now being opened on a 
mobile device?  Small businesses need to start thinking differently about the way they 
approach their email marketing.  Failing to make the change to a more “mobile-friendly”
email experience could result in missed opportunities to grow your company or 
organization in the not-so-distant future.

As complicated as it might sound, making the switch to a mobile-friendly email is 
actually pretty simple. Here are some examples.

Use a single-column template.         In the past, a multiple-column template used to be a 
popular design choice for nonprofits and small businesses. It’s understandable. With so 
much going on in and around your company, many feel that they need as much real 
estate as possible to keep people informed and up-to-date.

But here’s the thing…the multiple-column templates that make your emails look 
organized on a desktop or laptop, really have the opposite effect on a mobile device. 
While you may have been able to get away with squeezing schedules, links, and other 
pieces of content into an email sidebar in the past, on mobile, that content will be 
difficult to read and act on.

A single-column template saves your readers from having to pinch to zoom in order to 
read an update or click a link and, overall, gives them a much more enjoyable 
experience on a mobile device.

Provide a clear call-to-action.  When it comes to generating business or encouraging 
customers and supporters to get involved, it’s crucial that you’re making it easy for your 
readers to take action.

This is true when someone is reading your emails on a desktop and it’s certainly true 
when someone is accessing their inbox via a mobile device. One of the best ways to 
ensure that you’re making it easy for people to take action is by providing a single, clear 
call-to-action.  What is the number one action you want your reader to take? 

Be clear and concise in content and design.            Designing emails that are clear, concise, 
and easy-to-read is by no means a new or revolutionary idea. If you have been using 
email marketing for your business, you know that you only have a short window of time 
to engage someone after they open your email.



People are also likely to scan through your emails on a mobile device. That’s why it’s 
increasingly important to make your emails clear, concise, and easy to navigate.  More 
specifically:

 Use plenty of white space: Don’t blind people with huge blocks of text. Instead, 
use bullets and shorter paragraphs to break up text. 

 Avoid tiny fonts: Make sure your text is easy to read. Use a minimum 11pt font 
for body text and 22pt font for headlines.   

 Take it easy on images: Avoid the temptation to jam-pack your email with tons 
of images. Apple’s iOS automatically enables images to display by default but, 
many other mobile device platforms like Android, turn images off by default. If 
your email has a bunch of images in it, they might display as chunks of white 
space. 

Use mobile-friendly links.   Links are hugely important at times for giving your reader 
examples and more information.  But remember that when it comes to mobile, your 
finger is the new mouse. A link that may be easy to click on a desktop can seem nearly 
impossible to click with the tip of your finger. If your readers can’t click your links, 
they’ll be far less likely to take action.  Here are some tips:

 Make images clickable:  upload a photo and include a call-to-action that asked 
readers to click the photo. 

 Put your most important link front-and-center: Remember, people will be 
scanning your emails on a phone or tablet. Make sure your link can be found right 
away. 

 Use buttons: Instead of making readers pinch to zoom in on a text link. 
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