
 
            Doing Business Online

 
Home based businesses have been my topic for the last two columns and a reader suggested that seeing 
so many of these businesses use the internet for their sales, I should address some of the legal 
implications for doing business online.  Great suggestion!  
 
Doing business online can literally open your business to a world of potential customers. It can also 
expose your business to legal and financial liabilities, particularly in the areas of privacy, security, 
copyright and taxation. Even if you don’t sell anything online, you should take some time to be familiar 
with this information. The laws covering digital rights and online advertising may still apply to you. 
 
I will discuss some cautions and helpful suggestions about doing business in this “international” arena 
in this column and next week I will deal with the issue of collecting sales tax over the internet.
 
Selling your products online allows for immediate entry into the global marketplace. However, 
shipping your product overseas presents a few challenges if you have little experience with taxes, 
duties, customs laws, and consumer protection issues involved with international commerce.
 
If you are just getting started, I would suggest that you check out this website 
www.Export.gov/sellingonline  It will help you to understand legal and regulatory requirements when 
shipping overseas. This resource has an “E-Commerce Toolbox” which brings together information and 
resources the U.S. Department of Commerce and other U.S. government agencies offer to U.S. 
businesses interested in using the Internet to export their products.
 
Another excellent resource is the website www.business.ftc.gov. This site, by the Federal Trade 
Commission, devotes a major section to online marketing and advertising.  I recommend a four page 
business alert called “Electronic Commerce: Selling Internationally - A Guide for Business”.  
 
There are several other helpful sections for business owners on this site.  The FTC’s Bureau of 
Consumer Protection enforces laws that protect consumers against unfair or deceptive practices. The 
Business Center gives you and your business tools to understand and comply with the law. Regardless 
of the size of your business, knowing and fulfilling your compliance responsibilities is smart, sound 
business.  As members of the Organization for Economic Cooperation and Development, the United 
States and 28 other countries have signed on to guidelines that help protect consumer information on 
the Internet.
 
If you need help with your online business, contact America’s free and confidential source of small 
business mentoring and coaching, SCORE, on our website: http://seminnesota.score.org/
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