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To better understand how social media marketing is changing 
and what’s ahead for 2018 and beyond, we teamed up 
with Social Media Week and collected data from over 1,700 
social media marketers to create the State of Social Media 
2018 report.  

The report shows us how marketers, from businesses of all 
sizes, are approaching social media marketing. 

Here’s what we’ll cover in this report…

+

Overview

https://socialmediaweek.org/


Contents
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1. Social media platforms 
Which social media platforms are businesses using? 

2. Social media content and strategy 
What types of content are businesses sharing? 

3. Social media advertising 
How are businesses using social media ads? 

4. Social media effectiveness 
How is social media helping businesses overall? 

5. About the data 
See a full breakdown of who took our survey. 



Altogether 1,796 marketers took our State of Social survey to help us 
generate the data shared in this report.  

Just under half of the people who took our survey (49 percent) work at 
companies with fewer than 10 full-time staff. A further 21% work at 
companies with between 11-50 full-time team members. Thirty percent 
work at large companies with 50+ employees.  

Eighty-eight percent of respondents in our survey work closely with a 
small number of colleagues in their marketing teams or act as the sole 
marketer at their company. 

Full details on the respondents can be viewed at the end of this deck.  

+

Who we surveyed



1. SOCIAL MEDIA PLATFORMS 



+

Facebook is the leading 
platform for marketers with 
96% saying their business is 
actively using it. Twitter is 
close behind with 89% of 
respondents saying they use 
the platform for their 
business. 

Which of the following channels 
does your business use currently?



+

How strongly do you agree with this 
statement: “My Facebook organic reach has 
declined over the past 12 months”

Facebook is still the number 1 
platform for marketers 
despite the fact that more 
than 50% of marketers 
experienced a decline in 
Facebook organic reach in 
2017.



2. SOCIAL MEDIA CONTENT AND STRATEGY



+

Only 50% of businesses document their social media 
strategy.  

Does your company have a 
documented social media strategy?



+

Large businesses (50+ employees) are slightly more 
likely to have a documented social media strategy.  

Does your company have a 
documented social media strategy?



+

Images are the most shared 
type of content on social 
media. 95% of respondents 
said their business posts 
images, with links (85%) 
being the second most shared 
content type.  

What types of content does your 
business share on social media?



+

How often does your business publish 
video content?

37% of businesses post video 
content monthly, whilst 25% 
of businesses never post 
video content.  



+

Frequency of video uploads by 
business size

Small businesses are more than twice 
as likely to never create video content. 

Large businesses are more than 50% more 
likely to create video content daily.



+

Which platforms do you post video 
content on?

Facebook (70%) is the most 
popular platform for video 
content ahead of YouTube 
(54%) and Instagram 
(40%). 



+

Looking ahead, 85% of 
businesses would like to 
create more video content in 
2018.  

What types of content does your 
business plan to create more of in 2018?



+

Lack of time and budget are 
the two main factors holding 
businesses back from 
creating more video content.  

What factors are holding you back from 
creating more video content currently?



+

Why video content isn’t created: 
Small businesses vs large businesses 



+

In our last State of Social report, 26% of marketers 
said they had created live video content. In 2017, 

31% of marketers said they had broadcast live 
content—just a 5% increase. 

Did your business broadcast any live 
video in 2017?



+

Facebook is the most popular 
platform for sharing live video 

followed by Instagram. 

Which platforms have you created live 
video on?



+

How frequently do you share 
live video?

Live video has yet to become 
a regular in many social 
media schedules with 58% of 
respondents saying they 
“rarely” broadcast live 
content.  



+

How effective has your company found 
live video?

Measuring the impact of live 
video appears to be a 
problem for many businesses 
with 29% uncertain how 
effective it is.  



+

Has your business used any messaging 
apps for marketing?

Just 20% of businesses have used 
messaging apps for marketing 

purposes.  



+

Which messaging apps have you used?

Messenger (80%) is by 
far the most popular 
platform for business 
that have experimented 
with messaging apps.  



+

Has your business created any stories on 
Snapchat?

Has your business created any stories on 
Instagram?

Instagram Stories 
appears to be far more 
popular that Snapchat 
amongst marketers.  



+

Do you plan to create more stories 
content (on Instagram, Snapchat, or 
Facebook) in 2018?

68% of marketers are keen to create more 
stories in 2018.  



3. SOCIAL MEDIA ADVERTISING



+

Have you invested in paid ads / sponsored 
posts on any of the following platforms?

Facebook (94%) is the most 
popular platform for paid 
ads, followed by Instagram 
(44%), with LinkedIn and 
Twitter tied in third place 
(26%) 



+

Do you plan to increase your social 
media advertising budget in 2018?

67% of respondents plan on spending more 
budget on social media ads in 2018.  



+

How do you tend to measure the ROI of 
social media advertising?

Both small and large businesses see engagement as the #1 
way to measure ROI of social media advertising.  



4. SOCIAL MEDIA EFFECTIVENESS



+

How effective has social media marketing 
been for your business?

74% of marketers believe 
social media marketing 
has been “somewhat 
effective” or “very 
effective” for their 
business. 



+

How effective has social media marketing 
been for your business?



+

Businesses that have invested in social media ads are 
more than twice as likely to report that social media 
marketing is “very effective”.



+

How effective has paid social media 
advertising been for your business?

Forty-one percent of 
respondents believe that 
social media ads have been 
effective for their business, 
with 26% uncertain of their 
effectiveness.  



+

How important is social media to your 
overall marketing strategy?

90% of marketers believe that 
social media marketing is “very 
important” or “somewhat 
important” to their overall 
marketer strategy. 



+

Which of the following channels has been 
most effective for your business?

Respondents believe that 
social media marketing is 
the most effective 
marketing channel for 
their business (as social 
media marketers, though, 
there could be a little 
sampling bias here).



5. ABOUT THE DATA



Twenty-three percent of those who took the survey work at 
organizations in the marketing, PR, and advertising space.  

Other industries include: Media and Publishing (11%); Non-
Profit (10%); Education (8%); Consumer Products (8%); IT & 
Services (6%); Software (5%); E-commerce (3%); Medical & 
Healthcare (3%); Financial (3%); Travel & Tourism (2%); 
Financial Services (2%); Government (2%); Law & Legal 
Services (1%); Other (15%).

+

Industry breakdown



Just under half (49%) of the people who took our survey work 
at companies with fewer than 10 full-time staff. A further 21% 
work at companies with between 11-50 full-time team 
members. Here's the full breakdown: 

 • 49%: Fewer than 10 people 
 • 13%: 11-25 people 
 • 8%: 26-50 people 
 • 8%: 1,001+ people 
 • 7%: 51-100 people 
 • 6%: 101-200 people 
 • 5%: 201-500 people 
 • 4%: 501-1,000 people 

+

Company size



The majority of respondents in our survey work closely with a 
small number of colleagues in their marketing teams or act as 
the sole marketer at their company: 

 • 41% of respondents were the only marketer at their 
company 

 • 38% of people worked in marketing teams of between 2-5 
colleagues 

 • 11% of people work in marketing teams larger than 11 
people 

 • 9% of people work in marketing teams of between 6-10 

+

Marketing team size
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