
Marketing Manager 

The SCORE Association is seeking a Marketing Manager to work under the direction of the Vice President of Marketing to devise 

and run marketing campaigns, lead email marketing activities and optimize the design, usability, and impact of the score.org websites.  

The Marketing Manager is a creative professional who will plan, coordinate, implement and oversee various marketing campaigns for 

a range of SCORE services. They will also manage the development and maintenance of SCORE websites as well as lead our email 

marketing strategy and efforts. 

The ideal candidate has experience in digital marketing campaigns and project management. They will also possess strong writing, 

communication, and organizational skills as well as a sharp eye for accuracy, syntax, grammar and aesthetics. S/he should be highly 

organized and passionate about user engagement, conversion and retention.  

The ideal candidate will also have experience in website design, email marketing, and branding. S/he should be a self-starter, 

proactive problem solver and detail-oriented team player. S/he should be committed to providing superior service, be poised under 

fast-paced pressure and should have a relentlessly positive, flexible, 'whatever it takes' attitude. 

Responsibilities 

 Devise marketing campaigns with the intent of creating leads and acquiring customers. Work closely with the rest of the 

marketing team on new and existing campaigns. 

 Manage all campaigns from beginning to end ensuring they meet the target objectives and are delivered on time and within 

scope and budget. Recruit, brief and manage contract or freelance staff to work on campaigns. 

 Oversee the quality of the content created by copywriters and designers to ensure that their work meets all brand 

standards. Ensure content created is accurate and error-free. 

 Create landing pages in order to optimize conversion. 

 Devise email marketing strategy, supervise vendor and ensure quality for all email marketing newsletters and campaigns. 

 Participate in the creation, measurement and ongoing optimization of our email database and campaigns 

 Improve the usability, design, content and conversion of the national and chapter websites, including but not limited to A/B 

and multivariate testing, designing new pop-ups, and adding new features. 

 Collaborate with IT and vendors to optimize SCORE websites for security, SEO, and user experience. 

 Responsibility for planning and budgetary control of all marketing campaigns and website development. 

 Collaborate with the marketing team on the strategy, execution/implementation and ongoing maintenance of marketing 

projects and digital properties (websites, email marketing, campaign-related content and promotions). 

 Evaluate customer research, market conditions, and competitor data.  

 Consistently explore new opportunities for innovation and testing, and proactively deliver recommendations. 

 Determine KPIs and benchmark criteria to measure marketing effectiveness and identify areas to optimize marketing spend 

and efforts. Maintain and regularly update reporting dashboards of key metrics for marketing activities 

 Additional duties as assigned. 

Qualifications 

 A bachelor’s degree in marketing, communications, or business.  

 3+ years related job experience. Demonstrable experience leading and managing marketing campaigns 

 A data-driven thinker with strong project management, problem-solving, analytical, communications and interpersonal skills. 

 Understanding of current marketing trends and passion for continuous learning required. 

 The ability to successfully manage multiple campaigns and projects concurrently. 

 Strong technical ability and proficiency in Microsoft Excel, PowerPoint, Word and Outlook. 

 Email marketing experience and proficiency with Constant Contact or other email marketing platforms required. 

 Solid knowledge of Google Analytics or other website analytics tools.  

 Experience with Salesforce or other CRM systems and marketing automation tools a plus. 

 Working knowledge of Drupal or other content management systems. 

 Basic knowledge of Adobe products including Photoshop, InDesign, Illustrator, Acrobat and/or Captivate preferred. 


