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GET A WEB SITE FOR YOUR BUSINESS: THE BASICS 
 

  

If you don’t yet have a web site for your business, get started! What’s holding you back? Don’t 

let fear of the unknown, limited computer skills, ignorance, or limited resources squelch your 

desire to plunge in. Your business is missing out on email, e-commerce, 24/7 customer access to 

your products and services, and nearly instant information. And you don’t even need thousands 

of dollars to get started. You can slowly build a web site just like you take that first swim of the 

year at the lake: insert your toe, then your foot, ... 

First, if you haven’t already, get a computer for the business. Now that you have that, you decide 

whether to go directly to the Yellow Pages to find a company to build your web site or to do a 

little investigation on your own. To begin investigating, you find an Internet service provider, get 

an Internet connection, and set up email accounts. Voila! You have access to the Internet. Now 

you find someone young to show you how to use it so that you can take a look at your 

competitors’ web sites. Your goal is to create one that will be better at promoting your business. 

Next, you search the Internet for companies to either build your web site or provide you with 

tools to do it yourself. The world is rife with such companies, several right in our area. They 

offer a variety of services and tools at a variety of prices. And they provide various levels of 

quality and completeness. Be as careful in this selection as you are in selecting any supplier– 

perhaps more so because the processes they describe and the terminology they use leave you 

scratching your head in wonder. Whether you hire it done, do it yourself, or something in 

between, you are ready to establish your company’s presence on the web. 

You begin establishing this presence by paying to establish your company’s domain name. This 

is the meaningful piece between the "www." and the ".com" in web addresses. You wind up with 

something like www.mycompany.com or www.my-company.com. You may have to be inventive 

because the name you prefer may be one of the millions of names already claimed, but 

your domain name must be easy for your customers to remember (or guess if they forget it). 

Now you create the first, very simple, version of the web site. You don’t need to develop your 

ultimate web site before you go "live"–just get the basics done in a way that sets the image you 

want and makes it easy to expand the content and features with new versions. This first version 

has a home page, a list (perhaps with pictures) of products, your business location (perhaps with 

a map) and operating hours, a contact form for customers, and email capability so that visitors to 

your site can send you a message. It is a simple version, allowing a new set of potential 

customers to see your products and communicate with you. It will do more in the future. 

Immediately you begin marketing your web site by adding your web address to your ads in the 

Yellow Pages, in newspapers, on television, etc. You also register your web site with 

Internet search engines such as Google (www.google.com). You add your address to your 

business cards, business brochures, and anything else that carries the name of your business–

even your signage. 

Your small business now looks as big as any company on the worldwide web. Your homepage 
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fills a computer screen as well as Coca-Cola’s. Your products are as visible as IBM’s. But you 

must continue learning how to integrate your web site into your business like theirs are. 

Your first site enhancements can add graphics, copy, and a company story. Eventually you will 

make it as big and fancy as you want, but carefully choose things you know will work for you 

and will not hose up a good site. You can begin to manage your Internet customers by creating 

customer lists and giving customers on each list the information they want, promote products on 

your web site and other selected web sites, send newsletters to customers, and sell your products 

online. You can manage your site by collecting data about visitors to your site and the pages they 

spent time on. This can help you with future web site enhancements. 

But let’s not get you too far ahead of yourself: first establish your presence on the web. Most of 

your competitors have done that already; the rest will do it soon. It’s time for you! 

For more ideas about getting your business on the Worldwide Web, using it in your business, or 

improving any aspect of your business, call us at SCORE: (320) 240-1332 or e-mail us 

at info@stcloudscore.org . 

Written by John Eakin with assistance from Wayne Herivel. 
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