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Welcome to Light University and the “Professional Life Coaching 101” program of study. 
 
Our prayer is that you will be blessed by your studies and increase your effectiveness in 
reaching out to others. We believe you will find this program to be academically sound, 
clinically excellent and biblically-based. 
 
Our faculty represents some of the best in their field – including professors, counselors and 
ministers who provide students with current, practical instruction relevant to the needs of 
today’s generations. 
 
We have also worked hard to provide you with a program that is convenient and flexible – 
giving you the advantage of “classroom instruction” online and allowing you to complete your 
training on your own time and schedule in the comfort of your home or office. 
 
The test material can be found at www.lightuniversity.com and may be taken open book.  Once 
you have successfully completed the test, which covers the units within this course, you will be 
awarded a certificate of completion signifying you have completed this program of study. 
 
Thank you for your interest in this program of study. Our prayer is that you will grow in 
knowledge, discernment, and people-skills throughout this course of study. 
 
Sincerely, 

 
Ron Hawkins 
Dean, Light University 
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The American Association of Christian Counselors 
 

 Represents the largest organized membership (nearly 50,000) of Christian counselors and 

caregivers in the world, having just celebrated its 25th anniversary in 2011. 

 

 Known for its top-tier publications (Christian Counseling Today, the Christian Counseling 

Connection and Christian Coaching Today), professional credentialing opportunities offered 

through the International Board of Christian Care (IBCC), excellence in Christian counseling 

education, an array of broad-based conferences and live training events, radio programs, 

regulatory and advocacy efforts on behalf of Christian professionals, a peer-reviewed Ethics 

Code, and collaborative partnerships such as Compassion International, the National 

Hispanic Christian Leadership Conference and  Care Net (to name a few), the AACC has 

become the face of Christian counseling today. 

 

 With the needed vision and practical support necessary, the AACC helped launch the 

International Christian Coaching Association (ICCA) in 2011, which now represents the 

largest Christian life coaching organization in the world with over 2,000 members and 

growing. 

 
 
Our Mission 
 

The AACC is committed to assisting Christian counselors, the entire “community of care,” 
licensed professionals, pastors, and lay church members with little or no formal training. It is 
our intention to equip clinical, pastoral, and lay caregivers with biblical truth and psychosocial 
insights that minister to hurting persons and helps them move to personal wholeness, 
interpersonal competence, mental stability, and spiritual maturity. 
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Our Vision 
 

The AACC’s vision has two critical dimensions: First, we desire to serve the worldwide Christian 
Church by helping foster maturity in Christ. Secondly, we aim to serve, educate, and equip 
1,000,000 professional clinicians, pastoral counselors, and lay helpers throughout the next 
decade. 
 
We are committed to helping the Church equip God’s people to love and care for one another. 
We recognize Christian counseling as a unique form of Christian discipleship, assisting the 
church in its call to bring believers to maturity in the lifelong process of sanctification—of 
growing to maturity in Christ and experiencing abundant life.  
 
We recognize some are gifted to do so in the context of a clinical, professional and/or pastoral 
manner. We also believe selected lay people are called to care for others and that they need 
the appropriate training and mentoring to do so. We believe the role of the helping ministry in 
the Church must be supported by three strong cords: the pastor, the lay helper, and the clinical 
professional. It is to these three roles that the AACC is dedicated to serve (Ephesians 4: 11-13). 

 
Our Core Values 
 

In the name of Christ, the American Association of Christian Counselors abides by the following 
values: 
 

VALUE 1: OUR SOURCE 
We are committed to honor Jesus Christ and glorify God, remaining flexible and responsive to 
the Holy Spirit in all that He has called us to be and do. 
 
VALUE 2: OUR STRENGTH 
We are committed to biblical truths, and to clinical excellence and unity in the delivery of all our 
resources, services, training and benefits. 
 
VALUE 3: OUR SERVICE 
We are committed to effectively and competently serve the community of care worldwide—
both our membership and the church at large—with excellence and timeliness, and by over-
delivery on our promises. 
 
VALUE 4: OUR STAFF 
We are committed to value and invest in our people as partners in our mission to help others 
effectively provide Christ-centered counseling and soul care for hurting people. 
 
VALUE 5: OUR STEWARDSHIP 
We are committed to profitably steward the resources God gives to us in order to continue 
serving the needs of hurting people. 
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Light University 
 

 Established in 1999 under the leadership of Dr. Tim Clinton—has now seen nearly 200,000 

students from around the world (including lay caregivers, pastors and chaplains, crisis 

responders, life coaches, and licensed mental health practitioners) enroll in courses that are 

delivered via multiple formats (live conference and webinar presentations, video-based 

certification training, and a state-of-the art online distance teaching platform). 

 

 These presentations, courses, and certificate and diploma programs, offer one of the most 

comprehensive orientations to Christian counseling anywhere. The strength of Light 

University is partially determined by its world-class faculty—over 150 of the leading 

Christian educators, authors, mental health clinicians and life coaching experts in the United 

States. This core group of faculty members represents a literal “Who’s Who” in Christian 

counseling. No other university in the world has pulled together such a diverse and 

comprehensive group of professionals. 

 

 Educational and training materials cover over 40 relevant core areas in Christian—

counseling, life coaching, mediation, and crisis response—equipping competent caregivers 

and ministry leaders who are making a difference in their churches, communities, and 

organizations. 

 
 
Our Mission Statement 
 

To train one million Biblical Counselors, Christian Life Coaches, and Christian Crisis Responders 
by educating, equipping, and serving today’s Christian leaders. 

 
 

 

Academically Sound • Clinically Excellent • Distinctively Christian 
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Video-based Curriculum 
 

 Utilizes DVD presentations that incorporate over 150 of the leading Christian educators, 

authors, mental health clinicians, and life coaching experts in the United States. 

 

 Each presentation is approximately 50-60 minutes in length and most are accompanied by a 

corresponding text (in outline format) and a 10-question examination to measure learning 

outcomes. There are nearly 1,000 unique presentations that are available and organized in 

various course offerings. 

 

 Learning is self-directed and pacing is determined according to the individual time 

parameters/schedule of each participant. 

 

 With the successful completion of each program course, participants receive an official 

Certificate of Completion. In addition to the normal Certificate of Completion that each 

participant receives, Regular and Advanced Diplomas in Biblical Counseling are also 

available.  

 
 The Regular Diploma is awarded by taking Caring For People God’s Way, Breaking Free 

and one additional Elective among the available Core Courses. 

 

 The Advanced Diploma is awarded by taking Caring For People God’s Way, Breaking 

Free, and any three Electives among the available Core Courses. 

 
 

Credentialing 
 

 Light University courses, programs, certificates and diplomas are recognized and endorsed 

by the International Board of Christian Care (IBCC) and its three affiliate Boards: the Board 

of Christian Professional & Pastoral Counselors (BCPPC); the Board of Christian Life Coaching 

(BCLC); and the Board of Christian Crisis & Trauma Response (BCCTR). 

 

 Credentialing is a separate process from certificate or diploma completion. However, the 

IBCC accepts Light University and Light University Online programs as meeting the 

academic requirements for credentialing purposes. Graduates are eligible to apply for 

credentialing in most cases. 

 

 Credentialing involves an application, attestation, and personal references. 

 

 Credential renewals include Continuing Education requirements, re-attestation, and 

occur either annually or biennially depending on the specific Board.  
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Online Testing 
 

The URL for taking all quizzes for this course is: http://www.lightuniversity.com/my-account/. 
 

 TO LOGIN TO YOUR ACCOUNT 
 

 You should have received an email upon checkout that included your username, 

password, and a link to login to your account online. 

 

 MY DASHBOARD PAGE 
 

 Once registered, you will see the My DVD Course Dashboard link by placing your mouse 

pointer over the My Account menu in the top bar of the website. This page will include 

student PROFILE information and the REGISTERED COURSES for which you are 

registered. The LOG-OUT and MY DASHBOARD tabs will be in the top right of each 

screen. Clicking on the > next to the course will take you to the course page containing 

the quizzes. 

 

 QUIZZES 
 

 Simply click on the first quiz to begin. 

 

 PRINT CERTIFICATE 
 

 After all quizzes are successfully completed, a “Print Your Certificate” button will appear 

near the top of the course page. You will now be able to print out a Certificate of 

Completion. Your name and the course information are pre-populated. 
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Continuing Education 
 

The AACC is approved by the American Psychological Association (APA) to offer continuing 

education for psychologists. The AACC is a co-sponsor of this training curriculum and a National 

Board of Certified Counselors (NBCC) Approved Continuing Education Provider (ACEPTM). The 

AACC may award NBCC approved clock hours for events or programs that meet NBCC 

requirements. The AACC offers continuing education credit for play therapists through the 

Association for Play Therapy (APT Approved Provider #14-373), so long as the training element 

is specifically applicable to the practice of play therapy. 

 

It remains the responsibility of each individual to be aware of his/her state licensure and 

Continuing Education requirements. A letter certifying participation will be mailed to those 

individuals who submit a Continuing Education request and have successfully completed all 

course requirements. 



Life Coaching 101 

 9 Light University 

Life Coaching 101 
Table of Contents: 

 

COCH 101: Coaching:  The New Helping Relationship 
Dwight Bain, M.A. and Catherine Hart Weber, Ph.D. .......................................................................... 10 
 

COCH 102: Christian Coaching:  Scriptural and Spiritual Foundations 
Richard Eley, Ph.D., Katie Brazelton, M.Div., Ph.D., Catherine Hart Weber, Ph.D., and Sandra Dopf, B.S. 16 
 

COCH 103: Theory & Practice:  Developing a Model for Effective Change 
Georgia Shaffer, M.A. ...................................................................................................................... 21 
 

COCH 104: Relationships and Communication:  Core Coaching Skills 
Catherine Hart Weber, Ph.D. ............................................................................................................ 29 
 

COCH 105: Facilitating, Learning and Change:  Advanced Coaching Skills 
Georgia Shaffer, M.A. ...................................................................................................................... 34 
 

COCH 106: Assessment and Resources in Coaching 
Richard Eley, Ph.D. ........................................................................................................................... 41 
 

COCH 107: Ethical Guidelines and Professional Standards in Coaching 
Dwight Bain, M.A. ............................................................................................................................ 47 
 

COCH 108: Coaching as Ministry and Spiritual Care 
Katie Brazelton, M.Div., Ph.D. ........................................................................................................... 53 
 

COCH 109: The Business of Coaching 
Dwight Bain, M.A. ............................................................................................................................ 60 
 

COCH 110: New Directions:  Specialty Coaching 
Panel—Catherine Hart Weber, Ph.D., Dwight Bain, M.A., Sandra Dopf, B.S., and Katie Brazelton, M.Div., 

Ph.D., and Georgia Shaffer, M.A. ...................................................................................................... 67 
 

COCH 111: Coaching for Creativity and Innovations 
Catherine Hart Weber, Ph.D., Sylvia Frejd, M.A., Katie Brazelton, M.Div., Ph.D., Georgia Shaffer, M.A., 

Sandra Dopf, B.S., Dwight Bain, M.A., Richard Eley, Ph.D., and Jennifer Cisney, M.A. ........................... 72 
 
COCH 112: The Future of Christian Coaching 
Dwight Bain, M.A. ............................................................................................................................ 80 
 

Bonus DVD: The Top Secrets to Marketing Success as a Coach 
Dwight Bain, M.A. ............................................................................................................................ 86 
 

Appendices: .................................................................................................................................. 95 



Life Coaching 101 

 10 Light University 

 

 

 

 

COCH 101: 
 

Coaching: The New Helping Relationship 
 

Dwight Bain, M.A. and  
Catherine Hart Weber, Ph.D. 
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Summary 

Coaching is a vital new helping field that is growing daily. Dwight Bain and Catherine Hart 

Weber help you understand this new skill and how it differs from other helping professions 

such as counseling by discussing the need for Christian Life Coaching and discussing the benefits 

of this helping profession. This lessons discusses the history of coaching and how coaching can 

be defined. Then the presenters explain the role of a coach and how the coaching relationship 

differs from the counseling relationship. Credentialing for coaches is much simpler than that of 

counseling and allows for a coach to work out of passion for helping others meet their goals. 

 

Learning Objectives 

1. Participants will define coaching and discuss the history of coaches in many areas of life 

to create a better understanding of a life coach. 

2. Participants will explore the role of a life coach and the goals of coaching as compared 

to the therapeutic relationship and goals. 

3. Participants will gain a greater understanding of the requirements coaches must go 

through and how coaching sessions should be conducted. 



Life Coaching 101 

 12 Light University 

 

I. Introduction: 

A. Why is Life Coaching Becoming So Popular? 

1. People are looking for change—purpose in life. 

 

2. Therapy is not for everyone, but coaching is! 

 

3. A good coach will take their client from where they are at to where they want to be. 

 

 

B. What Sets “Christian” Life Coaching Apart? 

1. Christian Coaches help people discover God’s calling on their life and how to live 

out that call. 

 

 

#1 Group searching for Life Coaching—individuals in their middle years of life—a credentialed 

coach is going to come alongside them and help save 10-15 years of effort! 

 

 

God has given each of us a Life Story and a unique journey!   

 

Your Life Story will determine your area of  

expertise in coaching—it becomes your credibility! 

 

 

Discovery Question #1: 

 

 What goal do you have in watching this video series? 
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Life Coaching Flows Out of Your Life Story! 

Where are you right now in your story?  Is there a common theme?  

(i.e. Movie title, Book title) 

 

II. History of Coaching: 

A. Entertainment and Sports Coaching (1950s) 

 

 

B. Executive Coaching 

 

 

C. Life Coaching 

 

 

D. Counseling/Psychotherapy 

 New Positive Psychology: 

 

 

III. Types of Coaching: 

A. Personal Life Coaching: 

 

 

B. Performance Coaching: 

 

 

C. Executive Coaching: 
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D. Group Coaching: 

 

 

E. Wellness Coaching: 

 

 

F. Retirement Coaching: 

 

 

G. Career Coaching: 

 What type of coaching resonates with your Life Story? 

 

 

Discovery Question #2: 

 

What is the specialty area or “niche” of coaching you are thinking about 

pursuing?  (list your top 5 areas) 

 

 

IV. Definitions of Coaching: 

 

 

V. Roles of a Coach: 

A. Coming Alongside of an Individual to Help Them Discover New Ways of Achieving Life 

Goals 

 

 

B. Asking the Right Questions 
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VI. Distinctions Between Coaching and Counseling: 

A. Coaching: 

 

 

B. Counseling: 

 

 

VII. Basic Credentialing Requirements for Coaches vs. Counselors: 

 

 

VIII. The Coaching Process: 

A. The Initial Conversation—Gathering Information and Data 

1. Open-ended questioning 

 

2. Assessment 

 

3. Testing 

B. Begin Process of Keeping Client Accountable  

1. Assign homework 

 

2. Set clear goals 

 

 

Listen to God’s voice—out of your Life Story flows the  

Life Coach God designed you to be! 
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COCH 102: 
 

Christian Coaching:  Scriptural and Spiritual 
Foundations 

 
Richard Eley, Ph.D., Katie Brazelton, M.Div., 

Ph.D., Catherine Hart Weber, Ph.D., and 
Sandra Dopf, B.S. 
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Summary 

This panel of experts explores the biblical basis for the field of coaching and provides 

theological grounding as you launch into this new area of study 

 

Learning Objectives 

1. Participants will discover what makes "Christian Coaching" Christian 

2. Participants will identify the perfect role model for life coaching 

3. Participants will discuss the four themes of Christian Life Coaching 
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I. What Makes “Christian Coaching” Christian? 

A. The Christian World View 

1. A strong foundation in relationship with Jesus Christ 

 

 

B. Awareness that there is a plan for our life—God’s plan 

 

 

C. We see the fruit of our labor as coaches in the lives of our clients 

 

 

II. Goals and Purpose of Christian Coaching: 

A. Help others fulfill the plan God has for their life 

 

 

B. Help others to accomplish a deeper sense of meaning and purpose 

 

 

III. Spiritual Foundations of Christian Coaching: 

A. Spiritual Gifts—Ephesians 5 

 

 

B. The Gift of Encouragement—Romans 1:28 

 

 

IV. Jesus as the Perfect Model of a Life Coach: 

A. Motivation of Jesus was not selfish. 
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B. He built strong relationships with people and His disciples. 

 

 

C. He asked questions. 

 

 

D. He demonstrated unconditional grace. 

 

 

E. Jesus knew suffering. 

 

 

F. He came and provided hope in God—we can give hope to our clients because we now 

have hope from Jesus. 

 

 

V. Reasons to Use Spiritual Identification with Clients: 

A. Jesus told stories—Share briefly your own personal life story/journey with your 

clients. 

1. Shows vulnerability 

 

2. Shows authenticity 

 

 

B. The Holy Spirit is the Comforter—John 4:16 

 

 

C. Jesus Christ is the Advocate—I John 2:1 
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D. The Spirit of Encouragement brings the Word alive. 

 

 

VI. The Importance of a Spiritual Foundation: 

 

 

VII. Four Themes of Christian Life Coaching: 

A. Focus—The Samaritan Woman 

 

 

B. Balance—Luke 2:52 

 

 

C. Productivity—Story of Bartimaeous 

 

 

D. Fulfillment—John 10:10 

 

 

 

“Christian Life Coaching is a new helping relationship to propel Spiritual 

formation.” 

~Catherine Hart Weber~ 
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COCH 103: 
 

Theory & Practice:  Developing a Model for 
Effective Change 

 
Georgia Shaffer, M.A. 
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Summary 

There are many theories and models of coaching. Christian counselor and life coach, Georgia 

Shaffer, explains some of the basic theories and helps you understand how to develop an 

effective model of life coaching that will help your clients make effective changes in all areas of 

their lives. Through an introduction of the five stages of the change model, the presenter begins 

discussing a more simplified change model of four stages by thoroughly analyzing the 

difference in God-appointed change and self-appointed change, the need for organization of 

goals, creating energy and realizing the change being made. The session closes with an 

overview of the GROW model for coaching. 

 

Learning Objectives 

1. Participants will discuss the process by which coaches help clients make more positive 

choices for improving life’s circumstances. 

2. Participants will identify the stages of three different models of change that coaches can 

implement in the coaching relationship. 

3. Participants will explore the possibility of crisis occurring the life of a client and how 

those situations should be handled. 
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Change happens through a crisis or by choice! 

 

I. Life Coaches Assist Clients to Develop Through Choice. 

 

 

II. 5 Stages of the Change Model  

A. Pre-Contemplation Stage: 

 

 

B. Contemplation Stage: 

 

 

C. Preparation Stage: 

 

 

D. Action Stage: 

 

 

E. Maintenance Stage: 

 

 

III. Four Simplified Stages of Change Model 

A. Recognize 

4. Spiritual, Physical, Social, Emotional, Mental, Vocational 

 

5. Utilize inventories and assessments 

 

6. Listen to their story—listen to their passion 
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7. Clarify the difference: 

 God-appointed change 

 People-appointed change 

 Self-appointed change 

 

 

God-appointed change is the goal! 

 

 

B. God-Appointed Change:  Story of Joshua; Deuteronomy 3 

1. Often clients make the choice to be a People Pleaser 

 

 

Recommended Reading:   

“Windows of the Soul” 

~Ken Gire 

 

2. Help clients recognize how God has shaped their personalities and crafted their life 

experiences.  What skills has He given them? 

 

 

C. Self-Appointed Change: 

 

Recommended Reading:   

“Visioneering:  God’s Blueprint for Developing and Maintaining Vision” 

~Andy Stanley 
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1. Sample Questions to use: 

 Where are you right now?   

 What do you like about where you are right now?   

 What don’t you like?   

 What do you care deeply about?   

 How has God created you?   

 How are you unique?   

 What are your Spiritual Gifts?   

 What are your skills and talents?   

 What are the strengths of your personality?   

 What are your life experiences? 

 

 

D. Organize: 

1. Much easier to move forward if you have a plan 

 

2. Self defeating thoughts begin to emerge—focus becomes on weaknesses 

 

3. Sample Questions to use: 

 Who can help you?   

 What are the resources you need-financially, spiritually, emotionally, physically?   

 What skills do you need that you don’t have right now?   

 How can you get them?   

 What training and experience do you need to become more competent and 

effective? 

 Who are the people around you in your life that you can help?   

 Where do you need to step out in faith and take that risk?   

 What’s the first step?   

 What’s the next step? 
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Recommended Reading: 

“Now Discover Your Strengths” 

~Marcus Buckingham and Donald Clifton 

 

E. Energize: 

1. Make the commitment, write it down 

 

2. Take action 

 

3. Stay with the pain—normalize the pain for the client 

 

4. New perspective 

 

5. Be patient with process 

 

6. Rely on others 

 

7. Sample Questions to use: 

 How can you minimize the daily distractions of life?   

 How are you doing at balancing the different areas of your life?   

 What can you do to reenergize yourself?   

 How can you help to rebuild your confidence?   

 What is the most challenging about your current situation?   

 What is the one thing in your life that you are most proud of?   

 What do you believe about your ability to past this obstacle?   

 What resources do you have available that you are not using?   

 Do you need to readjust your priorities?   

 What will you do for yourself if you overcome this challenge? 
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F. Realize: 

1. Celebrate this moment! 

 

2. Help sustain change 

 

3. Never stop growing 

 

4. Sample Questions to use: 

 Have you celebrated the fact that you’ve pursued your passion?   

 What are you doing to continue growing?  

 Is the stress you are experiencing the kind of stress?   

 What do you need to say ‘No’ to?   

 What could you do differently?   

 What are you willing to do to overcome any setbacks?   

 What would you like to learn more about?   

 What would you like your life to look like? 

 

 

IV. If Crisis is Encountered: 
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V. The GROW Model: 

 

A. G = Goal 

 

 

B. R = Reality 

 

 

C. O = Obstacles, Options 

 

 

D. W = Way forward 

 

 

 

View Video Clip:  An Interview with Dwight Bain 
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COCH 104: 
 

Relationships and Communication:  Core 
Coaching Skills 

 
Catherine Hart Weber, Ph.D. 
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Summary 

Some of the core skills for the coaching profession are the same as the counseling profession: 

building a relationship and learning to effectively communicate with the client. Establishing 

connection and trust in the coaching relationship is foundationally vital to a successful 

relationship. Coaches must be self-aware and recognize their personality contributions in the 

counseling relationship in order to create a trusting atmosphere. Listening is a vital aspect to 

coaching, just as in counseling, and must be coupled with appropriate inquiry. Dr. Catherine 

Hart Weber helps you develop the core skills of building rapport, listening, and other 

foundational techniques. 

 

Learning Objectives 

1. Participants will explore the foundations of the coaching relationship and the 

importance of trust and connection. 

2. Participants will discuss how a coach’s personality, values, and character play a vital role 

in the coaching relationship. 

3. Participants will discuss the importance of transformational communication in the 

coaching relationship and how listening and inquiry lead to healthy change. 
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I. Foundation to the Coaching Relationship: 

A. Importance of Trust: 

1. Boundaries:  role as a Coach, what you are and what you are not 

 

2. Ethics:  policies, procedures, informed consent, forms, confidentiality protocol 

 

 

B. Creating a Connection: 

1. Authenticity—Being real 

 

2. Transparency—Sharing your journey 

 

3. Presence—Notice what is going on in the moment 

 

 

 

View Vignette with Katie Brazelton and Sylvia Frejd 

 

 

 

II. The Coaching Presence:  “The Person of the Coach”—What You Bring to 

the Relationship 

A. Who you are with the client and the impression you establish 

 

 

B. Spontaneity 

 

 

C. Humor 
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D. Being confident and comfortable with strong emotions 

 

Discovery Questions Set # 1: 

How are you at relating to others? What have you been told by family and friends about 

your ability to establish relationships? 

 

 

Discovery Question #2: 

What strengths, qualities and characteristics do you bring? 

 

 

III. Transformational Communication and Conversation 

A. Levels of Listening 

1. Active Listening: 

 

2. Soulful Listening: 

 

3. Reflective Listening: 

 

4. Spiritual Listening: 

 

 

View Vignette with Katie Brazelton and Sylvia Frejd 

 

 

 

Discovery Question Set #3: 

How are you at basic communication skills?  How are you at listening? 
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B. Inquiry: 

 

Key:  Use Open-ended questions as much as possible.  Open-ended questions will bring 

exploration! 

 

1. Powerful, Creative, Probing Questions: 

 

2. Examining Questions: 

 

3. Brainstorming Questions: 

 

 

IV. Support and Accountability for Growth and Change: 

A. Coaching as a support system for change: 

1. With support, coaching, and accountability from someone who believes in us, we 

can do far more than we have ever accomplished alone.  A coach helps you stay on 

track, overcome obstacles and convert your “want to” into concrete steps. 

 

View Vignette of Katie Brazelton and Sylvia Frejd 

 

 

B. Creating Self-Awareness: 

1. Helping the client to discover who they are—values, purpose, goals, dreams, 

strengths, talents, gifts 

 

2. Utilize Questioning, Assessments, Inventories 

 

3. Utilize Goal Setting and Planning 

 

The foundation of the coaching relationship is established before the first meeting within the 

person of the Coach!
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COCH 105: 

 
Facilitating, Learning and Change:  Advanced 

Coaching Skills 
 

Georgia Shaffer, M.A. 
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Summary 

In this lesson, Georgia Shaffer helps you learn some advanced coaching skills.  You will also view 

helpful roleplays to facilitate building your advanced skills. 

 

Learning Objectives 

1. Participants will earn how to define and manage progress and accountability 

2. Participants will identify practical ways to partner with the client in problem solving 

3. Participants will describe the four personality styles in coaching 
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I. Managing Progress and Accountability 

A. Defining Accountability: 

1. Accountability is the structure by which you hold your client responsible or 

accountable to what they said they would do and when they said they would do it. 

 

 

B. What to do when an Objective is not met: 

1. Address the Issue— 

 

2. Discuss the “Next Time”— 

 

 

Why is Accountability so important?   

It gives a sense of progress and shows that they are really moving forward! 

 

 

II. Methods of Maintaining Accountability: 

A. Establish a clear understanding of Goals for the next step 

 

 

B. SMART Goal-Setting System: 

1. S = Specific 

 

2. M = Measurable 

 

3. A = Attainable 

 

4. R = Relevant 

 

5. T = Targeted Time 
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Goals must be REALISTIC! 

 

 

III. Challenging the Client: 

A. Make suggestions for ways in which the client can continue to keep “upping the bar” 

and pressing forward 

 

 

B. Challenging is giving your client that gentle or sometimes not so gentle “push” 

forward 

 

 

IV. Partnering with Your Client in Problem Solving: 

A. Brainstorming:   

1. Keep in mind that neither you nor the client can become “married” to any one idea 

at this point 

 

 

B. Provide topic of contemplation for next session: 

 

 

C. Help them view the situation differently: 

 

 

D. Always seek God’s perspective: 

 

 

E. Encourage continual strength development: 
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V. Learning Styles and Personality 

A. Hippocrates’ Four Personality Types: 

1. Popular Sanguine: 

 Outgoing, High energy person 

 

2. Perfect Melancholy: 

 Sensitive, Organized person 

 

3. Powerful Choleric: 

 Natural born Leader 

 

4. Peaceful Phlegmatic: 

 Laid back, Easy-going, Steady and Stable 

 

 

As a coach, our natural born tendency is to praise those strengths that we possess in our own 

personality. 

 

 

B. The Four Personality Styles in Coaching: 

1. Sanguine Coaches: 

 Value clients who are creative, spontaneous, original, clever 

 

2. Melancholy Coaches: 

 Value clients who are organized, follow through on time, detail oriented, precise, 

complete assignments 

 

3. Choleric Coaches: 

 Value clients who are goal oriented, very productive, determined, logical 
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4. Phlegmatic Coaches: 

 Value clients who are easy to work with, personable, respectful of others 

 

 

VI. Facing Fear: 

A. Normalize their fears 

 

 

B. Name their fears 

1. Provide a list of possible fears—“I’m afraid of…” 

 

 

C. Use these fears for motivation 

 

View Vignette of Katie Brazelton and Sylvia Frejd 

 

 

VII. Helping the Client Overcome Plateaus:  What Do We Do If the Client is Not 

Making Progress? 

A. Name the plateau—Did we complete the goal? 

 

 

B. Brainstorm possible reasons for the plateau—Was this a good client/coach fit?  Is 

there a referral needed?  Should we postpone due to life situations? 

 

 

C. The Solution—Maybe goals need to be re-evaluated;  maybe this is just not God’s 

timing or will—Habakkuk 2:3 
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Example: 

“The Lord of the Rings”—Sam and Frodo 

 

 

 

 

 

 

 

 

 

 

 

 

VIII. Speaking the Truth in Love: 

A. Provide Honesty with Grace—Psalm 139 

 

 

B. Find the balance between Truth and Grace 

 

 

View Vignette of Katie Brazelton and Sylvia Frejd 
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COCH 106: 
 

Assessment and Resources in Coaching 
 

Richard Eley, Ph.D. 
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Summary 

An effective life coach needs an effective set of tools.  Life Coach and Executive Leadership 

Coach, Dr. Richard Eley, helps you build an effective toolbox for coaching by giving you valuable 

resources and assessment instruments. 

 

Learning Objectives 

1. Participants will be equipped to start their own coaching toolkit 

2. Participants will identify six areas of toolkit development 

3. Participants will practice setting SMART goals 
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I. Developing Your Coaching “Tool Kit:” 

 

Every good coach needs to have some good assessments and resources within their box of 

coaching techniques. 

 

Key # 1: 

Have a Coach of your own! 

 

 

II. Six Areas for “Tool Kit” Development: 

A. Ask Great Questions 

 

 

B. Actively Listen 

 

 

C. Action Plan 

 

 

D. Provide Accountability 

 

 

E. Give Affirmation 

 

 

F. Advise with Caution 

 

A GOOD Coach needs GOOD tools! 
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III. Three Essentials to Your “Tool Kit:” 

A. Values—core issues about who we are 

1. Values give individuals a cause to live for instead of a job to do. 

 

2. Values give individuals principles to apply instead of just a policy to enforce. 

 

3. Values produce leaders with relational authority and not just positional authority 

 

A value is an observable behavior! 

 

 Figure out what your Values are:   

 Define them: 

 Write your Manifesto: 

 

Action Taken 
Probability of 

Completion 

1. Hear an idea. 10% 

2. Consciously decide to adopt an idea. 25% 

3. Decide when to act on the idea. 40% 

4. Design a plan to act on the idea. 50% 

5. Make a commitment to another person to implement the 

plan. 
65% 

6. Have a specific accountability appointment with another 

person related to implementing the plan. 
95% 
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Value Cards: 

Creativity 

Family 

Joy 

Respect 

Freedom 

Acceptance 

 

 

B. Affirmation—The Power of Positive Praise Quiz 

1. Make sure it’s true:  be honest 

 

2. Catch people doing something right: 

 

3. Make it specific: 

 

4. Make it personal: 

 

 

(8 ½ x 11 size paper exercise) 

 

The Affirmation Matrix—Leadership Link, Inc. 

 

Spoken Written 

Public Private 

Expected Unexpected 

Professional Personal 
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C. Setting SMART Goals: 

1. Qualities of SMART goals:  see SMART Planning Worksheet at 

www.leadershiplink.net 

 Specific 

 Measurable 

 Achievable: 

 Relevant: 

 Time Bound: 

 

2. Obstacles and Solutions: 

 

http://www.leadershiplink.net/
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COCH 107: 
 

Ethical Guidelines and Professional Standards 
in Coaching 

 
Dwight Bain, M.A. 
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Summary 

“Trust is everything,” according to Life Coach, Dwight Bain.  He leads you through basic ethical 

guidelines and standards of practice for this new field of life coaching.  He also teaches you how 

to build and maintain trust with your clients—the most critical tool of effective life coaching. 

 

Learning Objectives 

1. Participants will Identify and describe principles of trust 

2. Participants will explore the accountability pyramid and identify how it is used as a 

coaching tool 

3. Participants will recognize the obstacles of coaching and how to overcome them. 
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I. Trust in the Coaching Relationship and Life: 

A. Principles of Trust: 

1. Trust affects every area of life: 

 

2. Trust takes a long time to build but only a short time to lose: 

 

3. Distance creates problems: 

 

4. Strive for clear communication: 

 

5. Trust should always be above the relationship: 

 

6. As trust increases so do respect and integrity:  1-1 correlation 

 

7. Trust has no cost: 

 

8. When you lose trust you can’t coach: 

 

9. Trust always begins with you: 

 

10. Trust is so valuable you must guard it with your life: 
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II. The Accountability Pyramid: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A. The #1 place of accountability:  Friends, family, body of Christ 

 

 

B. The #2 place of accountability:  Mentors, pastors, wise counsel, professional help 

 

 

C. The #3 place of accountability:  Law—God’s Law 
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(See Principles of Trust #8-10) 

 

Romans 13—God’s Laws 

Trust NEVER ends! 

 

 

III. Obstacles of Coaching: 

A. Fortune:  Money 

 

 

B. Fame:  Pride/Ego 

 

 

C. Power:  Control 

 

 

D. Pleasure:  Gratification 

 

 

IV. Ways to Move Through Obstacles” 

A. The Rules:  If you don’t live by the rules, the rules will break you. 

 

 

B. The Roles:  Keep them distinct and different/separate. 

 

 

C. Ongoing Requirements:  Be the best person God designed you to be. 
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D. Responsibility:  Be a responsible individual. 

 

 

E. Relationships:  Trust is to relationships like air/oxygen is to the body. 
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COCH 108: 

 

Coaching as Ministry and Spiritual Care 

 

Katie Brazelton, M.Div., Ph.D. 

 



Life Coaching 101 

 54 Light University 

Summary 

Life Purpose Coach, Dr. Katie Brazelton, talks about the importance of life coaching as a 

ministry of the local church and shows you how it can be a key to helping individuals find their 

God-given purposes in life. Dr. Brazelton demonstrates techniques and teaches keys to spiritual 

care in coaching through Scripture and discussing the purpose of a life purpose coach. Dr. 

Brazelton discusses the coaching process options that coaches can take and how to conduct 

pre-coaching sessions. 

 

Learning Objectives 

1. Participants will discuss the need for a life purpose coach and how many individuals 

view their life purpose. 

2. Participants will identify the definition of a life purpose coach in order to better 

understand how a life purpose coach can be an opportunity for growth. 

3. Participants will explore the coaching and pre-coaching processes associated with life 

purpose coaching. 
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I. Life Purpose Coaching:  (Life Purpose Coaching Centers International) 

A. Pathway to Purpose: 

 

 

B. Conversations on Purpose: 

 

 

C. “Do, Be, Do:” 

 

 

II. 1995 Models for How Christians Decipher Their Purpose in Life: 

A. Career/ Vocation: 

 

 

B. Church Ministry: 

 

 

C. Life Mission and Vision: 

 

 

Authors for Recommended Reading: 

 

 

D. Verses Related to Life Purpose: 

1. John 17:4— 

 

2. Proverbs 19:21— 

 

3. John 3:27— 
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E. Definition of a Life Purpose Coach: 

1. What Life Purpose Coaches are NOT: 

 Not a Therapist 

 Not a Parent 

 Not a Best Friend 

 Not Theologians 

 Not Gurus 

 Not the Holy Spirit 

 Not _________________ 

 Not _________________ 

 Not _________________ 

 

2. What Life Purpose Coaches ARE: 

 Conversationalists 

 Glorified Purpose Partners 

 Objective Listeners 

 Missionaries of Hope 

 Question Askers 

 Challengers 

 Lay Ministers of the Gospel 

 Discerners 

 Perspective Coaches 

 Disciplers 

 Spiritual Advisors 

 Vessels used by God 

 Truth Unveilers 

 Victory Celebrators 

 Collaborators  
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 Boundaries Mentors 

 Vision Shepherds 

 

 

III. Profiles of Typical Clients: 

A. Hepsuba:  Isaiah 62:4-5, “My delight is in her…” 

 

 

B. The Mother Mary: 

 

 

IV. Coaching Processes: 

A. The Hourly coaching model: 

1. Typical client contract is 10 appointments 

 

 

B. The 2 Day coaching model: 

1. Laptop and a Flat Screen 

 

 

C. Pre-Coaching 

 

1. Coach-Client Interview: 

 20 minutes is the usual length 

 

2. Prequalification Checklist: 

 

3. Consent Form: 
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4. Beginning of the Session: 

 Open with devotional 

 Bonding/Connecting Time 

 

5. Typical Topics: 

 List provided on screen— 

 

6. Goals of the Session: 

 Change perspective 

 Identify roadblocks 

 Challenge to take a step 

 Identify life patterns 

 Enhancing life purpose 

 

7. Skill Sets: 

 Listening 

 Questions 

 Affirming 

 Speaking truth in love 

 Challenging 

 Closing the session 

 

8. Fee Ranges: 

 

 

D. Perspective—“Who Am I?” 

1. Self-Sabotage 

 

2. Depression 
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3. Abuse 

 

4. Distraction 

 

5. Characteristics 

 

6. Talents 

 

7. Spiritual Gifts 

 

8. Examples, Mentors, Role Models 

 

 

The Key:  Look for the Story of the Client 

 

 

View Vignette with Katie and Jennifer 
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COCH 109: 

 

The Business of Coaching 

 

Dwight Bain, M.A. 
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Summary 

Being a highly skilled coach will prove pointless if you have no clients!  Dwight Bain helps you 

understand the “business” of coaching and how to build a thriving and financially viable 

practice in Life Coaching while helping people improve their lives. 

 

Learning Objectives 

1. Participants will discover the history and function of life coaching in business settings. 

2. Participants will evaluate the current state of life coaching and understand the changes 

it is undergoing. 

3. Participants will explore and attain the skills necessary for success. 
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Coaching is about Results! 

 

I. Coaching Business Basics 

A. What is a Life Coach? 

1. People hire Life Coaches to improve their quality of life 

 

 

B. How did Coaching explode into the Mainstream? 

1. Corporate World 

 

2. Media Attention 

 

 

C. Four Levels you may Find Yourself in your Coaching Journey: 

1. Mid-life career transition:  Hobby 

 

2. Avocation: 

 

3. Job: 

 

4. Career: 

 

 

D. What are the Primary Differences between Counseling, Coaching and Consulting? 

1. Counseling—seen as a Band-Aid:  deals with past issues 

 

2. Coaching—deals with the present 

 

3. Consultant—size of the clientele:  often an entire organization;  Coaching is 1-on-1 
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E. Why is it important to be aware of the changes in Coaching? 

1. Income Rates Decreasing: 

 

2. Reliability: 

 

3. Supplemental Income: 

 

4. The Success Fairy: 

 

5. Reasons Individuals Seek Change: 

 Choice: 

 Crisis: 

 

 

F. What are the Three Greatest Weaknesses of most Business Professionals? 

1. Business Skills: 

 

2. Marketing: 
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PR/Encourage leads to→    Marketing/Education leads to→   Sales/Equipping 

 Sales/Equipping through coaching services & products 

 Marketing/ Education through strategically placed message and use of 

marketing tools 

 PR/Encouragement through seminars, community outreach, blogs, websites and 

podcasts 

 

©2008, www.DwightBain.com  permission granted to reproduce this coaching tool 

providing this disclaimer is not removed. 

 

 
SALES 

-Business 
-Budget 

MARKETING 
-Benefits 
-Bridge 

 
PUBLIC 

RELATIONS 
-Buzz 
-Build 

BELIEF (Trust) 
in 

BRAND 

http://www.dwightbain.com/
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3. Technology: 

 

 

G. Is Your Career Sinking or Sailing? 

1. Checklist for Evaluating Current Career: 

 

 

H. How do you find your “Fit” as a Coach? 

1. Pay attention to your design: 

 

2. Find work that you never get bored of: 

 

3. Find work that is important and valuable to you: 

 

4. Work in an area where you are highly skilled:  Educated/Credentialed 

 

5. Continually develop your career plan: 

 

6. Market place and industry options: 

 

 

I. How many different Types of Coaching are available? 

1. Examples: 

 

 

J. How do you know when you’re ready? 

1. Student 

 

2. Teacher 
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3. Master Teacher 

 

 

K. What is the Primary Responsibility of the Coach? 

1. Coaches come alongside the Coachee and guide him/her where they want to be. 

 

2. Reading—Readers are Leaders! 

 

3. Recommended Reading: 

 

 

L. How Important is Certification? 

1. The most powerful title in the world is AUTHOR! 

 

2. Continual learning is the key! 

 

3. Portfolio Working— 

 

 

M. What Specific Skills are Necessary for Success? 

 

 

N. What are the Benefits to a Coaching Practice? 

 

 

O. What are the Drawbacks to a Coaching Practice? 

 

 

Remember:  Knowing + Doing = BEING! 
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COCH 110: 

 

New Directions:  Specialty Coaching 

 

Panel—Catherine Hart Weber, Ph.D., Dwight 

Bain, M.A., Sandra Dopf, B.S., Katie Brazelton, 

M.Div., Ph.D. and Georgia Shaffer, M.A. 
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Summary 

There are many types of coaching, from executive coaching to spiritual coaching to divorce 

coaching.  This panel of expert coaches helps you explore possible specialties and gives you 

keys for determining your niche in the field of coaching. 

 

Learning Objectives 

1. Participants will identify their coaching niche. 

2. Participants will explore the many different coaching options. 

3. Participants will discover ways to gain credibility within a coaching niche. 
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I. Niche Coaching 

A. What is Niche coaching? 

 

 

B. Executive Coaching:  Dwight Bain 

1. Who can use an Executive Coach? 

 

2. What an Executive Coach does: 

 

3. Set up of relationship (number of clients, duration etc.): 

 

 

C. Life Purpose Coaching:  Katie Brazelton 

1. Who can use a Life Purpose Coach? 

 

2. What a Life Purpose Coach does: 

 

3. Set up of relationship (number of clients, duration etc.): 

 

 

D. Divorce/ Transitional Coaching:  Sandra Dopf 

1.  Who needs a Divorce or Transitional Coach? 

 

2.  What a Divorce or Transitional Coach does: 

 

3. Set up of relationship (number of clients, duration, etc): 
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E. Communication Coaching:  Georgia Shaffer 

1. Who needs a Communication Coach? 

 

2. What a Communication Coach does: 

 

3. Set up of relationship (number of clients, duration, etc.): 

 

 

F. Stress, Anxiety, Depression Coaching:  Catherine Hart Weber 

1. Who can use a Stress, Anxiety and/or Depression Coach? 

 

2. What this type of Coach does: 

 

3. Positive Psychology: 

 

4. Set up of relationship (number of clients, duration, etc.): 

 

 

II. How Do You Discover Your Niche? 

A. Make sure you are healthy Yourself 

 

 

B. Utilize Self-Examinations 

 

 

C. Listen to your Divine Urge and Fascination of the Soul 

 

 

D. Seek God and His desire for you in His Kingdom  
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E. Discover your Passions:  Listen to your Heart 

 

 

III. How to Gain Credibility in Your Niche: 

A. Credentials and Certifications: 

 

 

B. Read continually  



Life Coaching 101 

 72 Light University 

 

 

 

 

COCH 111: 
 

Coaching for Creativity and Innovations 
 

Catherine Hart Weber, Ph.D., Sylvia Frejd, 
M.A., Katie Brazelton, M.Div., Ph.D., Georgia 
Shaffer, M.A., Sandra Dopf, B.S., Dwight Bain, 
M.A., Richard Eley, Ph.D., and Jennifer Cisney, 

M.A. 
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Summary 

All of the AACC Life Coaching faculty shares their creative techniques for Life Coaching.  This 

lesson will offer you techniques and practices that will help you help your coaching clients make 

progress and experience breakthroughs. 

 

Learning Objectives 

1. Participants will glean information from dynamic interviews with coaching experts. 

2. Participants will discover impactful coaching tools and techniques. 

3. Participants will be able to think outside of the box. 
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Interview One: Catherine Hart Weber, Ph.D. 

 
The Importance of Creativity 

 
Technique: The Cost of        

Goal: To help the client become aware of the different parts of who they are.  

  

Step One: Come up with a name for each part identified. 
 
Step Two:   Create a collage around the “central figure”—the core of self—an image that 
would capture the essence of the client. 
 
Step Three:   Questioning 
 

 Which aspect or part of yourself is the strongest right now? 

 What role are you functioning in at this time? 

 Which aspect or part of yourself is the strongest right now? 

 Explore the client’s feelings and thoughts regarding the collage they have 
constructed 

 
 
 
Interview Two: Gloria Shaffer, M.A. 
 

The Powerful “P’s” 
 

Praise—things they have accomplished 
 
Pressure—problems they are facing that they need to pay attention to 
 
Plan—what are they going to do for the next time 
 
**Ms. Shaffer hands this list out to her clients at the beginning of each session. 
 
This kind of structure allows the client freedom to let their mind go! 
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Interview Three:    Katie Brazelton, M.Div., Ph.D. 
 

Your Life on a Movie Screen 
 

Tools: Flat screen panel, comfortable setting, equipment is positioned to the side of each 
individual so as not to block the coach and client. 
 
Goal:  Gathering data from the past 
 
Tab One: Share a life-changing “A-Ha” moment in your life 
 
Tab Two: How did you feel that day? 
 

 It is important to gather at least 5 emotive words for this section 
 
Tab Three:  What did you learn about yourself? 
 
Tab Four:  What else has specifically happened in your life? 
 
 
This is an opportunity for the client to let their story out with a modern mode of data collection. 
 
 
 
Interview Four:   Dwight Bain, M.A. 
 

Creativity 
 

Key: To use specific exercises that challenge and stretch the client in the areas corresponding 
to the goals he/she has set. 
 
Coaching is about the client and his/her needs! 
 
The coach’s responsibility is to find the most appropriate tools in the coach’s tool box to be able 
to come alongside and say, “Here’s how we can get you results and reach your dreams!” 
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Interview Five: Sylvia Frejd, M.A. 
 

The Surrender Walk 
 

Step One: Instruct the client to take 4 pebbles and write on each stone what God is asking 
him/her to surrender at this point in their life. 
 
 
Step Two: Instruct the client to release the stones to God when ready after a time of prayer 
and self-reflection 
 
 
 
Interview Six:  Richard Eley, Ph.D. 
 

The Stump Speech 
 

An individual is approached and asked, “What do you do?” 
 

 Always be prepared to answer this question with a “Stump Speech” that gives the whole 
context of what you do whether you have 30 seconds or 30 minutes 

 
Dr. Eley was asked, “If you had to come up with three words using the letter ‘C,’ what would 
they be?” 
 

 Character—who am I? 

 Competence—why am I here? 

 Chemistry—how do I work with other people? 
 
 
 

 
 

The key is to think outside of the box! 
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Interview Seven: Jennifer Cisney, M.A. 
 

The Arts in Coaching 
 

Music, Poetry, Film, Painting/Drawing 
 

These areas are processed in a different part of the brain vs. oral communication—“sneaking 
through the back door” 
 
Examples: 
 

 The use of art and painting to move the client to emotion 

 The use of  movies 

 The use of music—picking a life theme song 
 
 
 
Interview Eight: Sandra Dopf, B.S. 
 

Divorce Coaching 
 

Sandra shares the story of couple coming in with a “Parenting Plan.” 
 

1. Use a 2-way picture—2 different images can be seen depending on the perspective of 
the individual 
 
 People see things differently; men and women see things differently 

 
2. Use questioning to illicit different perspectives of the couple 

 
 What are the names and ages of your children?  What is was like for you at that 

age?  Tell me how you related to your mother and father. 
 

3. Allow the client to begin telling their story 
 

4. Clarify how they want to raise their children 
 

5. Cast a new vision for the marital relationship and parenting 
 
 

6. Explore possible roadblocks and areas of conflict 
 

7. Develop a plan for dealing with future conflict 
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Interview Nine: Sylvia Frejd, M.A. 
 

The Use of Self-Disclosure 
 

At times, the best use of creativity is appropriate self-disclosure to the client. 
 
Self-disclosure must be kept in balance to assure that the information disclosed does not focus 
on the well-being of the coach, but remains focused on the needs of the client. 
 
True life change takes place when we get real with God and get real with each other. 
 
 
 
Interview Ten: Georgia Shaffer, M.A. 
 

Personalities 
 

Popular Sanguine— 
 
 
Peaceful Phlegmatic— 
 
 
Perfect Melancholy— 
 
 
Powerful Choleric— 
 
 
 
Interview Eleven: Catherine Hart Weber, Ph.D. 
 

The Practice of Examine 
 

The comparison and examination of polar opposites— 
 
Examples:  
 
What am I most thankful for?  What am I least thankful for? 
 
What was good about my day? What was bad about my day? 
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Explore both extremes with client— 
 
Example: 
 
“The Little Black Book” 
 
 
 
Interview Twelve: Dwight Bain, M.A. 
 

Creativity 
 

Main Task:  To develop a Strategic Action Plan 
 
A good Action Plan includes the following: 
 

 Strategy 

 Measurable goals 

 Accountability structure 
 
A good Action Plan will: 
 

 Provide a written paper trail of progress 

 Build success upon success upon success 
 
 
 
Interview Thirteen: Sandra Dopf, B.S. 
 

Marriage Coaching 
 

 
 

Interview Fourteen: Georgia Shaffer, M.A. 
 

You are the Message 
 

 
Life experience and life stories are extremely important and valuable! 
 
 
 
What has God been doing in your life recently? 
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COCH 112: 

 

The Future of Christian Coaching 

 

Dwight Bain, M.A. 
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Summary 

Is Life Coaching a fad or does it have a real future?  Coach Dwight Bain gives his view of the 

future of Christian coaching and helps explore its role in your future. 

 

Learning Objectives 

1. Participants will identify the seven ‘T’s of life coaching. 

2. Participants will learn practical skills to boost their coaching practice. 

3. Participants will evaluate their online and social networking presence. 
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I. Basic Principles of Life Coaching:  The 7 “T’s” 

A. TRENDS 
 

The #1 trend this year is—Business Coaching! 

~Entrepreneur Magazine 

 

1. Digital Camera—use to tape coaching segments to upload to your personal channel 

on www.YouTube.com 

 

2. Most of the healthcare information accessed by the human population is via the 

internet 

 

3. People go to the internet to ‘find’ vs. ‘search’ 

 

 

B. TECHNOLOGY 

 

The #1 form of technology is—the Internet! 

 

1. Most people will find you as a Life Coach through the internet 

 

2. The fastest website on the internet (at the time of this recording) is Facebook™ 

 

3. The largest population of Facebook™ users are women between the ages of 45-60 

 

4. Social Networking Websites: 

 www.plaxo.com 

 www.LinkedIn.com 

 

Life Coaching is about knowing people want results  

in their life—everyone needs a coach! 
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C. TELEPHONE 

1. To about 40% of Life Coaches, their cell phone is their primary tool 

 Email 

 Text messaging 

 Sending video clips 

 

2. Everything is going mobile 

 

3. Keeping in touch and reaching out is key—helping to keep clients accountable to 

their goals 

 

Key:  Give to others—be a servant leader! 

People don’t care how much you know until they know how much you care. 

 

 

4. Always be sure to “practice” with your new technology—use family members and 

friends before going “live” with a coaching client 

 

5. Check out classes at the local public library on technology training 

 

6. Having a website is also important: 

 

Steps to set up a Blog— 

1. Go to www.google.com 

2. Type the word “Blogs” 

3. Use WordPress™  or Blogger™  site 

4. Set up a profile 

5. Upload your picture 

6. Begin entering content (“Top 10” lists, articles, etc.) 

http://www.google.com/
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D. TOOLS 

1. As a successful Life Coach, you must keep adding tools to your coaching toolbox 

 

2. People’s needs are greater than ever—you have to be able to help them get results 

 

3. People are 10x more likely to tell others about a negative experience than a positive 

one—we want you to be the positive experience 

 Read Magazines 

 Subscribe to online eZines 

 Learn from other coaches 

 Read books 

 Provide relevant resources to clients 

 

 

E. TECHNIQUES 

1. Use the “tools” (i.e. referred resources) and then come back with the “technique” of 

asking great questions for follow-up 

 

2. Pre-Interview Questionnaire 

 

3. Phone Consultations 

 

 

F. TRAINING PROCESS 

1. Training is a process 

 

2. If you are not in training you will be left behind 

 

3. Life—Long—Learning 
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4. Have your own personal coach, mentor, accountability 

 

5. Always grow and stay ahead of where your client is going 

 

6. Continue to strive to be your best—(i.e. The Cross—2:1 ratio) 

 

Coaching helps to change people’s legacies! 

Coaches shatter the past and open their client up to the future! 

 

 

G. TRUST 

1. Can I trust you? = Credibility 

 

2. Can I count on you? = Perseverance 

 

3. Do you care about me? = Love 

 

“Do your best to present yourself to God as one approved, a workman who does not need to be 

ashamed and who correctly handles the word of truth.” 

~2 Timothy 2:15 

 

4. Spend time in God’s Word—get wisdom 

 

5. Trust is everything! 
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Bonus DVD: 
 

The Top Secrets of Marketing 
Success as a Life Coach 

 
Dwight Bain, M.A. 
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Summary 

Without marketing, a terrible thing happens—nothing!  This session will focus extensively on 

the importance of developing a business plan and how to strategically find clients who best fit 

your skills and services. Dwight Bain will provide practical tips for coaches to help grow their 

clientele. It is important to identify the target client and market accordingly. People can market 

even if they are not extroverted, as there are ways to grow your coaching business in both 

introverted and extroverted ways.   

 

Learning Objectives 

1. Participants will explore the seven business levels of coaching and counseling. 

2. Participants will identify ways that technology can be used in marketing. 

3. Participants will understand that coaching is a business and requires certain business 

tools and techniques to obtain successful results 
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T A R G E TING (Fit, Frustration, Failure) 

 
The 7 Business Levels  

1. People Helper 

2. Lay Counselor 

3. Non-Profit/Church Based/Pastoral Care 

4. Agency/Clinic/Hospital 

5. Private Practice 

6. Professional/Multi-Task 

7. Policy Maker/ Pioneer /Path Finder 
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Credit Card Payments 
 
www.PayPal.com or www.psychotherapyfinances.org 

 
 
 
 
 
 
 
 

 
SALES 

-Business 
-Budget 

MARKETING 
-Benefits 
-Bridge 

 
PUBLIC 

RELATIONS 
-Buzz 
-Build 

BELIEF (Trust) 
in 

BRAND 
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Tools and Techniques: 
Find the Business Growth Plan that best fits your personality and then get your net-working! 
 
Planning Tools: 

 Marketing Plan 

 Networking Plan 

 Website and Internet Plan 

 Partnership Plan 

 Business Plan 

 Financial Plan 

 Crisis Plan 

 Outsourcing Service Plan 

 Personal Plan 

 
Styles of Marketing: 

 Extroverted 

 Introverted  

 Keep In Touch 

Print Strategies 
P O S T C A R D   S A M P L E S  
Law of 7 Touches – (Resources, Relationships, Results) 
Internet Strategies 
T E C H N O L O G Y  
(Blogs, Tele-seminars, Webinars, Podcasts, WEBSITE) 

Keep Net-Working! 
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Top Secrets of Marketing Success as a Life Coach 

By Dwight Bain, © 2008, www.DwightBain.com  

 

 Blessed is the man who trusts in the LORD, whose confidence is in Him.  He will be like a 
tree planted by the water that sends out its roots by the stream.  It does not fear when 
heat comes; it’s leaves are always green.  It has no worries in a year of drought and 
never fails to bear fruit.       ~ Jeremiah 17:7-8 

 

► The 7 Business Levels of Counseling & Coaching  
1. People Helper        Free $ 
2. Lay Counselor (People say you should do this)    Free $ 

3. Non-Profit/Church Based/Pastoral Care     Fee $ 

4. Agency/Clinic/Hospital       Fee $ 

5. Private Practice (Community Leader)     Fee $ 

6. Professional/Multi-Task (Regional Leader)    Fee $ 

7. Policy Maker/Pioneer/Path Finder (National/Intl Leader)   Fee $  

 

 
 
 

What Business level are you on?____________ 
 Are you reaching out to the clients that best fit your level?_______ 

 

 Who is my target audience?  
___General public    ___Government agencies    ___Ministry/Church/Non-profit   
___Children     ___Teachers/Education ___Medical/Hospital/Healthcare  
___Families     ___Elected officials      ___News Staff or Media producers 
___Seniors     ___Corporate/Business ___Web based or International  
 

Why should clients call you? 
___Qualified expert  ___Title/Position ___Strong communicator   ___Available 
___Key credentials    ___Experienced    ___Well networked    ___Author  
___Celebrity status ___True life story    ___ Researcher    ___Timely 
 

 What media do you already network with? 
___ TV  ___Radio ___Newspaper ___Magazine ___Web/Internet   
___Blogs   ___Books    ___DVD/CD   ___E-Zines ___Podcast 
___TeleSeminars ___WebCast ___Direct Mail  ___ Other 
 

Trends are the tide of the times- engage them to advance your career.–Mark V. Hansen 

Source: The 7 Levels of the Counseling Business, by Dwight Bain,  
The Geneva Series available from AACC, 1- 800-5-COUNSEL, www.AACC.net  

http://www.dwightbain.com/
http://www.aacc.net/
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Marketing is a bridge to CONNECT with your target audience. Check which of the types or places 
your marketing has generated the greatest Coaching results: 
 
___Internet listing  ___Website   ___Word of Mouth, (WOM) 
___School newsletters ___Church bulletins  ___Pastoral staff 
___Hospital staff  ___Legal staff   ___Medical staff 
___Direct mail   ___Yellow pages  ___Radio/TV advertising  
___Brochures   ___Factsheets  ___Purchased mailing list 
___E-zines or E-blast  ___Podcasts   ___Interactive Voicemail 
___Seminars   ___Birthday cards  ___Chamber of Commerce 
___Blogs & V-Blogs  ___Small groups  ___Trade shows or Expos 
___Newspaper ads  ___Magazine ads  ___Media Kit online  
___Pay-per-click  ___Trade Newsletters  ___Imprinted premiums 
___Billboards   ___Volunteer activities ___Web-based interviews 
___Community leadership ___Trade Associations ___Thank You notes 
___Creative tagline  ___Press Releases  ___Special reports/articles 
___Reporter appreciation ___Phone Interviews  ___Products/books/CD’s  

 
You have to measure what you want more of. – Charles Coonradt 

 
 Tools & Techniques can help position your coaching practice for success!  - which tools do 
you have? Are you using them effectively? 
___Factsheets      ___Correct spelling of all names/cities ___Computer skills  
___Interactive Q/A  ___Name/address/phone/emails  ___PowerPoint   
___Media kits    ___Other experts & “real people”  ___Testimonials 
___Hard research   ___DVD or digital video footage    ___Video “B” roll    
___Web-links     ___Trends, (culture or industry)  ___Animation  
___Your website     ___ Referral agencies/Hotlines      ___Good Headshot 
 

All marketing must work together to create a greater synergy and success. –Dwight Bain 

 

► Registering a website is easy and inexpensive:  
Register.com   Dotster.com   Hostica.com 
GoDaddy.com   Directnic.com   1and1.com 

 

- Track web traffic with www.Alexa.com  
 
- Create electronic newsletters, or ‘e-zines’ but DO NOT just add names, you must ask for 
permission to send your material electronically. (Check Spamlaws.com or CanSpam.com to 
learn the rules & prevent banning!) 
 
- Join Groups or Community discussions: 

Big-Boards.com Groups.google.com Groups.yahoo.com Groups.msn.com 
(Search more about social networking at www.wikipedia.org) 
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- Post a podcast, (audio), or webcast, (video) of your best material online 
Podfeed.net  Podcastalley.com  Podshow.com  iTunes.com 
 

- Add media content to your site with a downloadable press kit, bio, promo-video, one sheets, 
headshots, references, short articles, testimonials, etc.  

 
► Drive Traffic to your business with the added value of a BLOG-(Web-Log) 

eblogger.com  blogging.com  blogger.com  typepad.com
 wordpress.com blogster.com 

 
***NOTE: by listing various Internet sources, we are not endorsing them, just providing you with 
strategic approaches to achieve a greater result for your business. PLUS- always remember to check 
your state’s licensing laws and professional association’s ethical guidelines on marketing to protect 
client trust*** 
 

Franklin-Covey Interactive Mission Statement Builder 
http://www.franklincovey.com/fc/library_and_resources/mission_statement_builder 

 

► Small Business Strategies:  
http://www.sba.gov/smallbusinessplanner/index.html                    http://www.business.gov/ 
http://www.governmentguide.com/mygov/home/    http://www.sbresources.com/ 
http://www.businessknowhow.com/       http://www.score.org/ 
http://www.startupnation.com/index.asp     http://sbinformation.about.com/ 
http://www.irs.gov/businesses/small/index.html            http://www.abwa.org/      
http://www.score.org/business_toolbox.html              http://www.nase.org/ 
http://www.entrepreneur.com/                http://www.nawbo.org/  
http://www.smallbusinessnow.com/     http://www.nfib.com/page/home                
 

Find more counseling resources at LifeWorksGroup.org or coaching at MaximumImpact.com 

 

 
► Coaching Organizations & Associations that offer insights to help your business grow 

 The International Coach Federation (ICF)  

 Christian Coaches Network (CCN) 

 International Association of Coaches (IAC)  

 Association for Coaching (AC)  

 Worldwide Association of Business Coaches (WABC)  

 International Association of Career Coaches (IACC) 

 International Consortium for Coaching in Organizations (ICCO) 

 Association for Professional Executive Coaching and Supervision (APECS) 

 The ADHD Coaches Organization (ADHDCO) 

 Peer Resources Network (PRN) 

 Creativity Coaching Association (CCA) 

 Certified Coaches Alliance (CCA)  

http://www.sba.gov/smallbusinessplanner/index.html
http://www.business.gov/
http://www.governmentguide.com/mygov/home/
http://www.sbresources.com/
http://www.businessknowhow.com/
http://www.score.org/
http://www.startupnation.com/index.asp
http://sbinformation.about.com/
http://www.irs.gov/businesses/small/index.html
http://www.abwa.org/
http://www.score.org/business_toolbox.html
http://www.nase.org/
http://www.entrepreneur.com/
http://www.nawbo.org/
http://www.smallbusinessnow.com/
http://www.nfib.com/page/home
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 American Association of Christian Counselors, (AACC) 

 ECounseling.com: www.Ecounseling.com  

 National Speakers Association: www.NSAspeaker.org 

 Psychotherapy Finances, www.PsychotherapyFinances.com, (800) 869-8450 

 Toastmasters International: www.Toastmasters.org  

 Small Business Administration- offers online small business checklists, www.sba.gov 
 
► Selected Bibliography of Business Building Books 
 
Blanchard, Kenneth & Miller, Mark The Secret: What Great Leaders Know--And Do, Berrett-Koehler Publishers 
(2004)   
Booher, Dianna Your Signature Work: Creating Excellence and Influencing Others at Work  Tyndale House 
Publishers (2004) 
Buckingham, Marcus & Clifton, Donald Now, Discover Your Strengths Free Press (2001) 
Burton, Valorie What's Really Holding You Back? WaterBrook Press (2005) 
Canfield, Jack The Success Principles Collins; (2006) 
Collins, Gary, Christian Coaching, NavPress, (2001) 
Duncan, Todd Time Traps: Nelson Business (2005) 

Friedman, Thomas L. The World is Flat, Farrar, Straus & Giroux (2004) 
Gerber, Michael E. The E-Myth Revisited: Why Most Small Businesses Don't Work and What to Do About It, Collins; 
(1995) 
Gladwell, Malcolm Blink: The Power of Thinking Without Thinking, Back Bay Books (2007) 
Gladwell, Malcolm The Tipping Point: Back Bay Books; (2002)   
Harding, Ford Rain Making: The Professional's Guide to Attracting New Clients, Bob Adams Inc. Publishers  (1994) 

Kremer, J. The Complete Marketing Source Book , John Wiley & Sons, (1992) 
Leonard, Thomas The 28 Laws of Attraction, Scribner  (1998) 
MacKay, Harvey Dig Your Well Before You're Thirsty : The Only Networking Book You'll Ever Need,  1st Currency 
(1999) 
Maxwell, John C. Today Matters Center Street Publishers (2005) 
Maxwell, John C. Winning with People: Nelson Business (2007) 
McCarthy, Kevin W. The On-Purpose Business: Navpress, (2002) 
McGraw, Phillip Self Matters, Publisher: Pocket Books; New Ed edition (2004) 
Miller, Dan & Ramsey, Dave 48 Days to the Work You Love ,B&H Publishing Group (2007) 
Ortberg, John The Life You’ve Always Wanted, Zondervan; (2002) 
Pine, Joe & Gilmore James, The Experience Economy, HBS, (1999) 
Sanders, Tim Love Is the Killer App Three Rivers Press; (2003) 
Swenson, Richard A.  Margin: Restoring Emotional, Physical, Financial, & Time Reserves to Overloaded Lives, 
Navpress (2004) 
Williams, Pat ,  Read for Your Life! Health Communications Inc. (2007) 
 

“The Hidden Power of Change” is a special report from Dwight Bain to give you the secrets needed to 
focus on greater success.  www.dwightbain.com 

 
 
 

http://www.dwightbain.com/
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Life Coaching Agreement 

 
DWIGHT BAIN, CERTIFIED LIFE COACH, NCC, CFLM 

www.dwightbain.com   (407) 647-3900   Fax: (407) 647-8874 
 
 

 
Client Name:           
 
Date of Agreement:          
 
 

CONTACT & GENERAL INFORMATION: 
 
 
Address:            
 
 
City:      State:   Zip:               
 
 
Home #     Work#                 x:         
 
 
Cell#      Date of Birth:      
 
 
Email:                          Age:     
 
 
Married:                Single:                Divorced:                # of children:                      
 
 
Webpage: www.           
 
 
Company name:     Title:         
 
 
Referred by:            
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CLIENT INFORMATION: 

 
 
Background Information you would like the coach to know:  
             
             
             
             
             
              
 
Personal Accomplishments: 
             
             
             
             
             
             
             
             
             
              
 
Calendar of Available Time for coaching: (Days/weeks/hours)  
             
             
             
             
             
             
             
              
 
Projected time frame that you would like to accomplish your goals:  
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Primary Known Objectives that you would like to address:  
             
             
             
             
             
             
             
              
 
What would you like your Coach’s specific role to be?  
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COACHING AGREEMENT 

 
COOPERATION 

It is assumed that both parties will be in full cooperation with each other in regards to the 
agreed upon coaching objectives.  Neither party will withhold important information, which 
would benefit the coaching process, nor will either party act in any manner which would 
interfere with facilitation of the coaching goals in a timely manner. 
 

Fees 
Coaching fees are based on the services provided.  We will meet and have follow-up sessions 
until you feel that you have accomplished your personal and professional goals.  The fee 
schedule is $________per hour, with no retainer or long-term contract. (Emails are always 
available between visits.)  24-hour notice is requested for cancellation of a coaching session.  
“No-shows” will be billed at the scheduled hourly rate.  We will talk as often as needed in 
accomplishing your goals, typically on the telephone. If possible and necessary to enhance your 
performance, we will schedule to meet in person. Helping you achieve greater success is always 
our primary objective.  
 

CONFIDENTIALITY 
Confidentiality and protection of intellectual property is mutually agreed to be protected by 
this contract of agreement.  Both parties agree that all data, information and work completed 
during the course of life coaching will remain confidential.  No information or materials will be 
shared with outside sources or other people regarding the work of either party, except with 
express written permission of both parties. 
 

MODIFICATIONS AND EVALUATIONS 
Either party may modify this contract at any time it becomes apparent that modification is 
needed.  The coach agrees to advise and influence ideas and action however the client is always 
the final decision maker in the coaching process.   
 
Both parties agree to re-evaluate this contract every _________ days/weeks/months, (circle 
one). 
 
            

Client Signature      Date 
 
            

Coach Signature      Date 
 
 

©2008, www.DwightBain.com  permission granted to personalize this coaching tool for your 
own coaching practice and then reproduce it providing this disclaimer is not removed. 

http://www.dwightbain.com/
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Copyright 2009 AACC 
All Rights Reserved. 

 
No part of this publication may be reproduced in any form without the expressed written 

permission of the American Association of Christian Counselors. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

AACC 
PO Box 739 

Forest, VA 24551 
 

Member Services: 1-800-526-8673 


