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Tom Dixon, Moritz Waldemeyer, Barnaby Barford and Autoban 
lead a stellar line-up for Who’s Casper? charity project at 
designjunction 
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Leading designers, artists and architects are taking part in Who’s Casper?, a 
collaboration between designjunction2016 (22–25 September) and British 
furniture company Modus to raise funds for refugees. Proceeds from the project 
will benefit the charity Movement on the Ground, which supports refugees at the 
forefront of the European crisis. Affecting the men, women and children forced 
from their homes by climate change, poverty and war. 

 

 
Who’s Casper? challenges creatives to customise the Casper stool, designed by 
Michael Sodeau and manufactured by Modus from 100% recycled cork. 
Participants include: designers Sir Kenneth Grange, Tom Dixon, Ross Lovegrove 
and Moritz Waldemeyer; artists Jon Burgerman, Barnaby Barford, Alex Chinneck, 
James Joyce, Nicolas Burrows and Anthony Burrill; architects Autoban, 
Snarkitecture and Studio Egret West; Illustrators Vic Lee, Esther Cox Kiosk and 
Chrissie Macdonald. 
 
 

   
Tom Dixon Moritz Waldemeyer Autoban 



 
Casper by Michael Sodeau for Modus 
 
Casper’s playful design incorporates two finger-sized holes that make the stool 
easy to manoeuver as well as creating an unexpectedly human and hopeful 
expression. This suggestion of personhood makes Casper particularly appropriate 
for the project, which draws attention to the dehumanisation of refugees fleeing 
persecution and poverty and the anonymity of the displaced. Instead, Who’s 
Casper? stresses the importance of seeing refugees as individuals. Each 
participant has been asked to respond to this theme without significantly altering 
the structure of the stool.  
 
The customised stools will be displayed at designjunction2016 as part of the 
London Design Festival. The identity of who designed which stool will remain a 
secret during the exhibition. The aim of this anonymity is to challenge the 
emphasis put on known name and reaffirm the equal value of a nameless person. 
 
Visitors to the show will be challenged to match the designer to the stool in a 
social media competition #whoscasper?. All the Caspers will be sold in an online 
auction, taking place over the duration of designjunction to raise funds for 
Movement on the Ground. 
 
“We are delighted to support such an important cause through Who’s Casper? 
which uses the talents of designers, architects and artists to highlight the 
importance of the individual, whatever their identity,” said Deborah Spencer, 
managing director of designjunction. 
 
Who’s Casper? follows the successful Where’s Casper? campaign in May this year. 
In this, 15 limited edition Casper stools were sold in a silent auction to raise funds 
for Movement on the Ground. Each stool was sprayed hi-vis orange to signify 
hope, survival and the action required to tackle the ongoing refugee crisis. 
 
For more information please visit: www.whoscasper.co.uk 
 
designjunction London 2016 
Thursday 22 September – Sunday 25 September 2016 
1 Granary Square | King’s Cross | London | N1C 4AA 



 
Public ticket prices: 
£12 – Standard advance 
£15 – On the door 
www.thedesignjunction.co.uk/tickets 
Press registration (free) – www.thedesignjunction.co.uk/pressreg 
Trade registration (free) – www.thedesignjunction.co.uk/tradereg, or £15 on the 
door 
 

Ends 

Contacts 
 
All media enquiries should be directed to the designjunction team at Caro 
Communications: 

- Lucy Price, Account Manager 
- Jeffrey Cheung, Account Director 

E: designjunction@carocommunications.com 
T: +44 (0)20 7713 9388 
W: www.carocommunications.com @carocomms 
 
For enquiries concerning King’s Cross development, contact Rosie Cade at 
Argent: 
E: rosie.cade@argentllp.co.uk 
T: +44 (0)20 3664 0256 
 

Notes to Editor 
 
About designjunction 
 
designjunction is a leading exhibition for contemporary interior design and 
culture, held annually in London and New York. The flagship show takes place in 
London as part of the London Design Festival each September – where more 
than 200 contemporary brands present their new collections to an international 
audience of architects, interior designers, retailers and media. In 2015, the five 
day exhibition attracted more than 26,000 visitors through its doors. 
 
thedesignjunction.co.uk 
@_designjunction #djKX #ImmersedinDesign #KXCQ 
 
About Modus 
 
Modus is an award-winning British brand with a simple mission: To create 
furniture of the highest standards in terms of design, quality and durability that 
enriches life today without compromising tomorrow. 
 
Established in 2000, by Jon Powell and Ed Richardson, Modus works with a 
host of renowned global designers to design and manufacture considered, 
functional and inspiring contemporary furniture. Working closely with the A&D 



community Modus reacts to the cultural shifts in the way we live and work and 
these subtle changes are reflected in Modus’ extensive ranges. Every piece has 
sustainability, originality, precise attention to detail and quality at its core. 
Modus supplies creative workplace, hospitality and residential projects 
worldwide. 
 
www.modusfurniture.co.uk 
 
About Movement on the Ground 
 
Movement on the Ground examines a situation and identifies the needs not 
being met within a specific humanitarian crisis. It aims to fill these needs by 
activating its network of logistical, financial and structural partners and to 
provide for these needs thoroughly and without hesitation. 
 
Movement on the Ground is a platform of cooperation and support towards 
smaller micro charities to help meet their evolving needs as a crisis unfolds. It 
aims to provide structural and practical donations to existing initiatives and to 
increase public awareness about these efforts. It believes a full response can 
only be achieved if small and large NGO’s work within a cooperative 
environment. 
 
Movement on the Ground strives to introduce innovations in the field of energy 
and environment to the humanitarian response as a whole. Protecting and 
contributing to local economies and environments lessens the lasting impact of 
a crisis and creates an atmosphere of community. 
 
movementontheground.com 


