
   
   

 

Reach Out to Local Media:  
Promote Shot@Life Events and Tell Your Story 

 
If you are planning a public event, such as a community walk, alerting local media will call out your 
efforts and encourage others to participate.  Engaging with local media is a great way to tell your story 
and inspire others to support global child health and vaccines.    
 
Pitching and Connecting with Reporters:  
Research your local paper, radio station or television network to see which reporter may be the best 
contact. This may be a health reporter, a features reporter who covers human interest and community 
affairs, or an editorial writer or news desk who are engaged on all issues. 
 
When contacting a member of the media be prepared to answer the “who, what, where, when, and 
why”.  Once you have all those details it’s time for the “pitch.” Remember that reporters are people, 
too (just on deadline!). Be prepared with talking points and event information, but be brief and 
remember to localize the story. The reporter wants to know why people in your community should 
care about this event and this issue. 
 
When contacting a reporter for the first time about your event: 
 

Email First: So a reporter can digest the most relevant information. 
Put the media alert in the body of your email with a short note above it. Reporters’ emails can 
usually be found on their publication’s website (or on their most recent stories).  Begin reaching 
out about a week before your event.   

 
Call Second: Follow up in 2-3 business days if you have not received a response.  
Share talking points and event information. If you get voicemail, leave a message and allow 24 
hours before following up again.  Also, think about the time of day you are calling.  Print 
journalists are in and out of the office all day, but broadcast journalists are on-air during certain 
time periods.  Avoid those times and an hour beforehand, which is usually their prep time.   

 
Recap Third: If you don’t connect, there is still an opportunity to promote! 
Send a press release recapping the event’s successes - fundraising goal, event photos and 
milestones.  Remember, reporters are very busy and appreciate succinct, timely information. 
 


