
 

 

 

 

 

Facebook Statuses 
Promoting your DetermiNation fundraising using Facebook and other social media is a quick 
and easy way to help you surpass your goal. A few general tips:  

 Be hyperactive! You certainly can’t guarantee success by updating a status once and 
then walking away. But you can capitalize what social media is all about: constant, fast, 
easy, and fun communication.   

 Include your Run Mag Mile fundraising link! Whenever you post a status, be sure to 
include the link to your personal fundraising page, especially add it to all the examples 
we have listed below.  

 Be continuously asking! With Facebook fundraising, it is important to continually ask for 
donations at different times and days. This is important in engaging as many of your 
Facebook friends since not all of them will see your status the first time you post it.  

 Make your status “PUBLIC”! This is important so that friends of your friends are also 
able to see your status/fundraising link. This allows you to reach a whole new audience 
of potential donors especially when you are tagging people of photos in your status.  

 Be compelling/passionate! Whether that means pulling “heart strings”, mentioning the 
mission, or making it fun. 

 Be specific in asking for fun amounts towards a specific goal (see the below) 
 Encourage a conversation! When you create a post that gets others to 

comment/share/post, this increases the likelihood of your post showing up more on 

other people’s newsfeeds. Creating a conversation on your post or more “foot traffic” is 

a great way to keep the focus on your fundraising! 

 
We’ve outlined a bunch of great ways to keep your statuses fresh, fun, and engaging to read.  
 
1. Tie your status to our Mission.  

o “Help me raise $1000 for the American Cancer Society as I run the Run Mag Mile 
Half Marathon …” 

 ….in honor of my father who is a 5 year cancer survivor” 
 ….to help provide wigs to women who are currently going through 

treatment.” 
 …because one day, they will find the cure to cancer.” 
 …so that one day, we will never have to hear the words, ‘You have 

cancer.’” 
2. Incentivize your potential donors. 

Facebook Fundraising Tips 



o “If I get at least $100 in donations today, I will…” 
 …match it and make a $100 donation of my own.” 
 “…wear a tutu while running the Run Mag Mile Half Marathon!” 
 “…dye my hair blue” 

o “For anyone who donates $100 or more in donations, I will… 
 ….bake you a batch of my famous chocolate chip cookies!” 
 …mow your lawn/rake your leaves/shovel your driveway.” 
 … babysit your kids 3 times on dates you choose.” 

o “For a $25+ donation, I will wear a personalized ‘honor’ or ‘memory’ ribbon on 
my back during the Run Mag Mile Half Marathon for your loved one.  

o “Whoever gives the largest donation this week can choose my Facebook profile 
picture for the next month!” 

3. Tag your friends in your status.  
o When a friend makes a donation, be sure to thank them in your status by 

“tagging” them. We all love a little recognition and it may inspire others to make 
a donation as well.  

 “Thank you (FRIEND’S NAME) for your generous donation! I am 50% to 
my goal of raising lifesaving fun for the American Cancer Society!” 

 “Wow! Thank you so much to (FRIEND’S NAME). You just came back from 
vacation and still took the time to make a donation and help me fight 
cancer! Your generosity blows me away!  

 “Big thanks to (FRIEND’S NAME) for donating to me, every little bit helps 
and no donation is too small!” 

4. Post a picture… 
o … of you in DetermiNation singlet or training shirt and let people know how 

excited you are to run on the team for the Run Mag Mile Half Marathon. 
o … of the ribbons on the back of your singlet and tag your friends/family who 

donated for a ribbon/who you are running for.  
o … of you before you go out for a long training run. Ask for people to match the 

amount your running as a donation. For example, “I am running 10 miles today 
as training for the Run Mag Mile Half – Will you donate $10 and help me fight 
against cancer?”  

 Extra Note: Facebook now has a “LIVE FEED” feature that you can 
use to show people in real time what you are doing. Try it out with one of 
your training runs and you can thank people right there for their donation 
or give an update like what mile number you’re on! 

5. “so closer to the goal” fundraising pushes. 
o “I am only $150 away from raising $1000 for the American Cancer Society! Will 

you make a donation so I can stop making these Facebook statuses? ” 
o “If 10 people each donated $10, I will surpass my fundraising goal! Will you be one of 

those 10?” 
o “I’m so close to my goal! Will anyone consider foregoing their Starbucks drink and make 

a donation to the American Cancer Society instead?” 
6. Utilize the Facebook statuses of your friends.  



o Ask your friends to highlight your DetermiNation fundraising in their status to solicit 
donations on your behalf. See the below examples of statuses they can use: 

 “One of my best friend’s, Tiffany, is running her FIRST half marathon this 
September on the American Cancer Society’s DetermiNation Team! Please 
support her by clicking here (fundraising link). If 10 of my friends donate $10 to 
her, then I’ll match it with $100!” 

 “I’m so proud of Bill for running the Run Mag Mile Half Marathon for the 
American Cancer Society & I want to help her raise at least $100 of his $1000 
goal. Please support my best friend with a donation by clicking here: 
(fundraising link) 

o After people donate, immediately thank them for and ask if they can make a status 
about their gift on their own Facebook page. Then, “like” that post. “I just donated to 
the American Cancer Society on behalf of Sarah’s half marathon in Chicago! Congrats 
Sara, support her here: (fundraising link).” 

7. Popular Posts  
o When you create a post that gets a lot of attention (multiple people commenting or 

sharing) the popularity of your post increases and becomes more prevalent on other’s 
newsfeeds. This is a great way to hit a broader market as well without too much work!  

o Capitalize on the popular posts! See the examples below of an exchange: 
  Facebook Post - Terry: “I am running the Run Mag Mile Half Marathon in 

September in honor of my grandma who lost her battle with lung cancer earlier 
this year. She was my biggest cheerleader in life and while I may not be able to 
find the cure to cancer, I can run and fundraise to help the American Cancer 
Society do so”  

 Comment on Terry’s Facebook Post –Elizabeth: “I am so sorry about 
your grandma, Terry but know that both she and I are proud of you for 
doing this in her memory! I too lost my grandpa to cancer 3 years ago 
and I still miss him everyday” 

a. Comment back to Elizabeth – Terry: “Thank you for your kind 
words, Liz! One day, cancer will be a distant memory! 

 Comment on Terry’s Facebook Post – Stephen: “Terry, I’m cheering you 
on in spirit! Wish I could be there physically on race day but I’m for sure 
donating as I too have lost too many friends and family to cancer and I 
am sick of it!” 

a. Comment back to Stephen – Terry: “Stephen, thank you for 
donating and the motivation I completely agree that I am sick of 
it and that’s why I’m doing what I can to help finish the fight! 

o The more you can keep a conversation going on a post, the more people will see it. Play 
around with posts and see what works! Maybe it’s telling your story, maybe it’s posting 
a picture, maybe it’s doing a live feed – when you notice that a post is gaining 
momentum, keep it up!  

 

 
Facebook Messages, Events, and Profile Pictures 
There are other creative ways to fundraise in addition to making Facebook statuses.  
 

1. Send a message 



o Send a personal message to all of your Facebook friends asking them to help you meet 
you goal of lifesaving funds for the American Cancer Society. This way they are 
guaranteed to see it. If they donation, be sure to thank them in a status for all to see of 
by replying back to the same Facebook message.  

2. Create an event 
o Create a fictional event and invite all your friends to attend. This won’t be an actual 

event, but rather an invitation for your friends to donate to you. Make sure the event is 
“public” so other friends will be able to see who plans to attend/donate. Get creative 
when describing what the event is all about: 

i. Name: “Save lives from your couch” 
ii. Details: “I will be running the Run Mag Mile Half Marathon in honor of my mom 

who is currently battling liver cancer. I’d love to have your help and it doesn’t 
require you to run 13.1 miles!” Include a link to your fundraising page.  

iii. Where: “On the couch, in front of the tv, really anywhere, with your computer 
or smartphone.” 

iv. When: “September 10” 
o Create an actual event. Set-up a bar fundraiser or pasta party and invite all your friends 

to attend via Facebook.  
3. Change your profile picture.  

o Change your profile picture to the DetermiNation logo, you in your ACS singlet, or an 
updated screenshot of your fundraising thermometer. This way your fundraising 
campaign will be the top of mind for your friends – even when you make statuses that 
aren’t related to the cause.  

 

Your Enmotive URL/Fundraising Page 
We mentioned that posting your fundraising link is important when making Facebook statuses or using 
other forms of social media. Here are some steps to make accessing and sharing your URL simple!  

 
1. Access your Emmotive page and fill out the profile! 

a.  We created a separate document with step by step screen shots to help you access 
your Enmotive URL. Please reference that document to fill out your profile with a 
picture, to show your fundraising goal, and to share why you are running the Run Mag 
Mile for Team DetermiNation!  

b. You can also directly share your fundraising page via Facebook, Twitter, or email so it 
makes it even easier! 

2. Turn your Fundraising link into a Bitly.  
a. Bitly is a handy resource to take long links and shorten them for easier posting and 

access. Go to the Bitly website here.  
b. Keep this Bitly or your regular Enmotive link saved in an easily accessible place so that 

you’re always ready to share it when needed.  
c. Example:  

 

  
https://ramracing.enmotive.com/user

s/login?_ga=1.222497692.684157862 http://bit.ly/29DqIxj 

https://bitly.com/

