
THE HEART 
OF THE 
BUSINESS

The footwear industry unites 
for the 24th time to help 
find a cure for breast cancer.
By M E R E D I T H  D E R B Y  B E R G 
Photographs by J O S H U A  S C O T T

PERFECT 
PUMPS
Nine West Tatiana 
style with bee motif, 
Charles by Charles 
David pink suede heel

FFANY Shoes on Sale

“IT IS OUR 
RESPONSIBILITY 

TO USE OUR 
REACH AND 

RESOURCES TO 
HELP PROGRESS 

THE FIGHT.”
JOEL OBLONSKY, CEO, NINE WEST
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The Big Sales
Two days after the gala in New York, 
the live three-hour QVC broadcast 
will take place, hosted once again by 
network star Jane Treacy. Last year, 
the broadcast aired before the gala, 
but Mike George, CEO of QVC, said 
organizers decided to schedule it 
for afterward because the show can 
draw on content from the black-
tie event, which benefits overall 
sales. “Our customers love to get 
the behind-the-scenes on the gala, 
to see the personalities and hear 
the stories. It brings energy to the 
broadcast,” George said.

The timing of Shoes on Sale 
this year — in early October versus 
the typical late October — is also 
strategic, he said. “We’re hoping that 
as we feature different shoes in the 
month, it will build a lot of interest 
and have people come back to check 
out more products,” George said, 
adding that the earlier dates should 
also bring more attention to the 
fact that October is Breast Cancer 
Awareness Month. 

This year, QVC’s Shoes on Sale 
broadcast will have more styles in 
different colors and sizes than in 
years past — a response to consumer 
feedback that shoes have tended to 
sell out quickly, said George. 

Items from 80 brands will be for 
sale, with a total of 140 styles avail-
able. Twelve new brands will debut 
this year, including Rocky, Kendall 
& Kylie, G.I.L.I., Bionica, Teva, Eric 
Javits, 1.State and Rockport. 

Camuto Group, Nine West Hold-
ings, Caleres and Marc Fisher are 
once again showing their great gen-
erosity by serving as Pink Benefac-

tors, donating more than  
$500,000 worth of product each.

As Shoes on Sale will be the  
inaugural event at the 10,000- 
square-foot Ziegfeld Ballroom,  
organizers said representatives  
from the city of New York are 
expected to attend a pink ribbon-
cutting ceremony during the gala.

As another special feature, 
organizers have revived the tented 
“designer shoe salon,” where guests 
can shop from among 1,000 pairs  
of shoes. The tented salon will be  
located next to the Ziegfeld Ball-
room, Fromm said. But unlike last 
year, the public will not be invited 
to shop. 

In recent years, the FFANY Shoes 

on Sale gala was held at the Waldorf 
Astoria, which is undergoing reno-
vations under new ownership, and 
guests shopped in the shoe salon 
next to the ballroom. The very first 
gala event, in 1994, took place at 
the Plaza Hotel and had a tent near 
Central Park. 

One last event change is that the 
organizers didn’t tap a celebrity PSA 
spokesperson. “We wanted to make 
it more about the product and about 
the customer, and so we haven’t had 
the typical celebrity brought on this 
year,” said George.

Worthy Recipients
At the gala, FFANY will once again 
honor three outstanding companies 

and individuals.
Zappos.com will receive the 

retailer of the year award. “Clearly 
Zappos is one of the leading online 
shoe and apparel retailers, and they 
have a great business. They’ve been 
great for the industry, too, and we 
couldn’t be more thrilled to be  
honoring them,” said Fromm. 

FFANY will also recognize de-
signer of the year Alexandre Birman. 
“He has a great family story. His 
family has been in the shoe business 
for a long time. He brings both the 
family tradition and then his own 
desire to drive his brand, bring it to 
New York and to build a premium 
designer brand,” Fromm said.

Finally, Patrick Wayne will be 
awarded the Jodi & Jerome Fisher 
Humanitarian of the Year award. 
“Patrick and his family are Ameri-
can heroes in the battle against 
cancer. Lives have been saved, and 
generations can look to the promise 
of a cure because of the dedicated 
philanthropy of Patrick and the 
Wayne family,” said Fromm.

The family helped to create the 
John Wayne Cancer Institute at 
St. John’s Health Center in Santa 
Monica, Calif., a longtime recipient 
of Shoes on Sale support. 

There are nine beneficiaries 
for this year’s event. One of them, 
Cedars-Sinai Samuel Oschin Com-
prehensive Cancer Institute in Los 
Angeles, has received funds from 
Shoes on Sale for two decades. 

The money from the footwear 
charity has supported the study of 
sentinel node biopsy, “a procedure 

The 24th annual QVC Presents “FFANY Shoes on Sale” fundraiser 
for breast cancer research returns this week, and organizers hope to top $55 
million in total funds raised since 1994 as they gear up to sell 84,000 pairs of 
donated shoes. ➵ In a new development this year, the Oct. 10 gala has changed 
venues. It will be the opening event at the Ziegfeld Ballroom, which is the 
renovated Ziegfeld Theatre, a mainstay in midtown Manhattan for 48 years. ➵ 
Between the gala and the live QVC television broadcast on Oct. 12, organizers 
expect to raise roughly $2 million this year, said Ron Fromm, CEO of the 
Fashion Footwear Association of New York. ➵ Since Shoes on Sale’s inception, 
$53 million has been raised for “first step” breast cancer research. The funds 
go directly to cancer research at hospitals across the United States. ➵ “The 
mantra from the founding fathers is, we simply are not going to stop until we 
find a cure — until breast cancer is eradicated,” Fromm said. “If you look at what 
this research has accomplished, the improving survival rates, it’s incredible.” 
➵ He emphasized that while much progress has been made to fight the disease, 
research needs to continue, particularly regarding recurrence rates.

The Ziegfeld 
Ballroom

in New York
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“ONE OF 
THE MOST 

IMPORTANT 
VALUES WE 
HOLD AS A 

COMPANY IS 
CARING.”

DIANE SULLIVAN,  
CHAIRMAN, PRESIDENT & CEO, CALERES

CASUAL FLAIR
Tretorn blue suede 
espadrille, Via Spiga 
tasseled smoking slipper, 
Kenneth Cole court shoe 
with leopard detail



that has changed the management 
of breast cancer worldwide,” in ad-
dition to helping to educate future 
breast cancer surgical oncologists.

“Over the years, FFANY has done 
a tremendous job raising funds for 
breast cancer research, and we are 
pleased to be a part of the outstand-
ing group of research centers they 
support. We are grateful for their 
funding that is helping us under-
stand the biology of triple-negative 
and HER2 breast cancer,” said 
Dr. Armando Giuliano, associate 
director of surgical oncology at the 
Oschin institute. 

At the Breast Cancer Research 
Foundation, FFANY’s support has 
allowed Dr. Rachel Hazan, profes-
sor of pathology at Albert Einstein 
College of Medicine, and BCRF 
scientifi c director Dr. Larry Norton, 
medical director of the Evelyn H. 
Lauder Breast Center at Memo-
rial Sloan Kettering Cancer Center, 
to identify new targets in stage 4 
breast cancer. 

In a new project, the doctors are 
studying another potential target in 
metastasis, an amino acid protein 
called p21. Their research shows 
that p21 “promotes cancer stem cell 

activity, which are the cells 
primarily responsible for the 
spread of cancer. Their team will 
test whether blocking p21 can kill 
cancer stem cells and make tumors 
more sensitive to anti-cancer drugs,” 
BCRF said. 

Next Steps
While eager for this week’s events, 
organizers Fromm and George are 
also looking ahead to the FFANY 
Shoes on Sale 25-year milestone 
next year. “This is a tremendous suc-
cess story. You could pinch yourself,” 
said Fromm.

The anniversary has the opportu-
nity to make a big splash, as QVC is 
expected to complete its acquisition 
of multichannel retailer HSN by the 
fourth quarter of this year. George 
declined to go into specifi cs, though 
he acknowledged that HSN has the 
HSN Cares program, which supports 
families in need. 

“Combining the two platforms 
would be special,” the QVC exec 
said. “We want to be creative in 
how we leverage this combined 
platform to make sure we’re 
engaged at a high level with these 
types of activities.” ❚

 “WE SIMPLY ARE 
 NOT  GOING TO STOP UNTIL 

 WE  FIND A CURE — 
 UNTIL  BREAST CANCER IS 

 ERADICATED.”
RON FROMM, FFANY P
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 “OUR CUSTOMERS LOVE TO 
 GET THE BEHIND-THE- 

 SCENES ON THE GALA, TO 
 SEE THE PERSONALITIES AND 

 HEAR THE STORIES.” 
MIKE GEORGE, QVC

The 2017 
fundraising goal:  

$2 
million

Here’s a snapshot of what drives 
the fast -paced, competitive market. 

By Peter Verry and Caitlin Corbin

SHOES ON SALE FACTS

80 
BRANDS WILL BE 

FOR SALE

$53M 
in total funds raised since 1994

140 
total styles on offer

84,000
pairs of donated shoes w

ill be available
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