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New home sales have picked up signifi-
cantly this fall! This much anticipated 
surge came right as expected, proving 

the market keeps on moving regardless of the 
policies implemented by the Ontario Govern-
ment.

The key reason is that New Home build-
ers continue to show confidence in releasing 
new homes to the public to match the hous-
ing demand.

The number of new homes sold in the Total 
Market Area (TMA) rose 120% compared to 
the previous month and is down 22% com-
pared to the same month last year.

Inventory is decreasing, and prices are 
remaining stable, which is a sign that we are 
at equilibrium. Expect more sales across the 
board for many months to come!

The examples of homes shown here range 
in size from 553 to 5,965 sq. ft. and are priced 
from $199,990 to $2,999,900.

Examples of notable sites are Trendi 
Towns in Markham by Treasure Hill; Upper 
Thornhill Estates in Thornhill by Treasure 
Hill; Modo in Bowmanville by Kaitlin Group; 
Chinguacousy Heights in Brampton by Muir-
land Homes; and, Vista Hills in Waterloo by 
Activa Group.

Markham
Trendi Towns in Markham
Treasure Hill
64 sales 
Prices range from $1,105,900 to 

$1,599,990/2,039 to 3,110 sq. ft.
Urban Townhomes 
www.treasurehill.com

Thornhill
Upper Thornhill Estates
Treasure Hill
10 sales
Prices range from $2,599,900 to 

$2,999,900/4,402 to 5,965 sq. ft.
Single Family Residential Homes
www.treasurehill.com

Bowmanville
Modo
Kaitlin Group
25 sales 
Prices range from $199,990 to 

$619,990/553 to 1,703 sq. ft.
Freehold Condominium and Townhomes
www.kaitlincorp.com

Brampton
Chinguacousy Heights
Muirland Homes
30 sales 
Prices range from $1,198,990 to 

$1,288,990/ 2,676 to 3,254 sq. ft.
Single Family Residential Homes
http://muirlandhomes.ca/wp/

Waterloo
Vista Hills
Activa Group
20 sales 
Starting at $399,900 to 

$527,990/1,773 to 2,912 sq. ft.  
Single Family Residential Homes
www.activagroup.ca

onthemarket

Information provided by trimart research corporation. 
Prices and  features subject to change.  For more information 
or to list a new site opening,  contact thomas Mann, 
marketing research manager at thomas@trimart.ca. 
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H alf of Toronto’s resi-
dents were born out-
side of Canada, but 

all were made here — and 
that’s ethos behind Gray-
wood Developments’ newest 
project, Peter and Adelaide, 
a 47-storey residential tower 
that draws its name from its 
intersecting streets.

“We see Toronto as a com-
bination, an amalgamation 
of many different people that 
come from different back-
grounds,” says Adidharma 
Purnomo, Graywood’s vice 
president of development 
project management.

“They may not be born in 
Toronto but they come to 
Toronto to make their living, 
to become successful, to cre-
ate a family and to get jobs. 
This is what we are standing 
behind.”

With construction slated 
to begin in 2019, Peter and 
Adelaide reflects the evolving 
context of an area that’s trans-
formed from industrial to 
entertainment district to work 
and social hub for creatives, 
as tech and design firms move 
into offices along Adelaide 
and Queen streets. 

Living there,  Purnomo 
says, is the next chapter of 
the district’s history. “When 
a city becomes mature and 
becomes very cosmopoli-
tan, it continually reinvents 

itself to attract the best peo-
ple, the newcomers, here … 
Collectively, we understand 
the value of what a great living 
space is.”

Across a nearly one-acre 
site of low-rise buildings and 
carparks that incorporates 
three heritage buildings, the 
new L-shaped complex of 
brick, metal, concrete and 
glass is designed with future 
Torontonians in mind.

Ten percent of units are 
three-bedrooms, and there’s a 
shared kids’ room and an arts 
and crafts room, for couples 
and young families making 
their homes in Downtown. 
There’s limited car parking, 
with residents instead encour-
aged to enjoy the walkability 
of their new surrounds on foot 
or by pedal.

Drawing on its experience 
creating the luxe Ritz Carlton 
Toronto, Graywood prom-
ises top quality craftsmanship 
for sophisticated liveability 
at Peter and Adelaide, where 
one-bedrooms start around 
$300,000, and three-bed-
rooms from $700,000.

Purnomo adds that the 
apartment will feel more like 
home than hotel by harmo-
nizing the building with its 
surroundings and adding 
thoughtful design touches, 
from independent tempera-
ture control to faster-than-
average elevators.

Architects, designers and 
amenity consultants were 
asked “to start the design 

process by thinking about the 
‘Made in Toronto’ concept,” 
Purnomo says.

“We’ve brought materials, 
quality and expertise from 
the surrounding area, from 
Toronto. We try as much as 
we can to actually create or 
bring something that is made 
locally.”

Up top, Peter and Adelaide 
will boast one of the largest 
rooftop pools in Downtown, 
while its lower two levels on 
both street fronts will house 
retail and commercial spaces, 
opening out into a pedestrian 
mews from Adelaide to Rich-
mond Street. 

In between, there’s a full 
gym, theatre, yoga spaces and 
a co-working area for resi-
dents, reflecting the district’s 
modern workforce of freelanc-
ers, artists, design profession-
als and start-up techies, many 
of whom come from afar.

Purnomo says the devel-
opment has drawn a ground-
swell of interest from both 
born and bred Torontoni-
ans and those who’ve made 
their home here, all of whom 
understand the concept of 
building a future in Down-
town.

“Somebody’s coming from 
Korea, from Great Britain, we 
have people from from Aus-
tralia, we have people from 
other parts of Canada who 
come from other parts of the 
world. It is already reflecting 
the brand itself … and that’s 
what’s beautiful about it.”

Feeling right at home
‘Peter and Adelaide’ designed 

with future Torontonians in mind 

The condo will reflect the district's modern workforce of artists, designers and techies —  
amenities include a full gym, theatre and yoga spaces.


