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Sharing art
with world
Collectors Don and
Mera Rubell talk
about lending works
to a Palm Springs
exhibition. D3

Showgirl and
Oscar nominee
Valerie Perrine will
discuss a career that
included a role in the
acclaimed film
“Lenny.” D5

A look at his
rock ’n’ roll life
Kim Fowley’s book
“Lord of Garbage,”
first of a projected
three-volume set, is
reviewed. D7
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Perhaps the best way to describe “The Gospel Accord-
ing to the Other Mary” by John Adams is to borrow a
phrase from the composer’s frequent collaborator Peter
Sellars, who wrote the libretto for the piece and is direct-
ing a newly staged production premiering Thursday at
Walt Disney Concert Hall before traveling with the Los
Angeles Philharmonic on its upcoming tour to Europe
and New York.

“It’s not something you would see at the Crystal Ca-
thedral,” Sellars said during an interview following a re-
cent rehearsal.

A pithy assessment of the piece, as well as a massive
understatement. “Gospel” is a spartanly staged, post-
modern Passion drama that travels through time to

evoke Jesus’ suffering as well as those of various 20th cen-
tury social activists. In many ways, it is the antithesis of
traditional Passion plays such as the opulent “Glory of
Easter” pageant that was once an annual event at the
Crystal Cathedral in Garden Grove.

“Gospel” is a new work, sort of. The piece had its world
premiere last season by the L.A. Philharmonic in a con-
cert version that ran 135 minutes. It was not a rousing suc-
cess. There were a number of walkouts during intermis-
sion and some critics, including The Times’ Mark Swed,
wrote that the piece had not yet reached its final form.

“We were doing things too slowly,” recalled Sellars.
“We only had 10 days of rehearsals. The paint was still very
wet.”

Since then, Adams has shortened the running time
and made other modifications, including quickening the 
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KELLEY O’CONNOR, with dancer Michael Schumacher, plays Mary Magdalene in the new staging.

Nothing’s sacred
After a revamping, John Adams’ postmodernist ‘Gospel
According to the Other Mary’ is ready for a full staging 

Jeff Berg isn’t the first
veteran talent agent to start
over. 

For one, his onetime arch
nemesis, former Creative
Artists Agency honcho Mi-
chael Ovitz, did it years ago. 

But at age 65, Berg, the
former chairman and chief
executive of International
Creative Management, is
one of the first to launch a
new agency in the current
Hollywood landscape, which
has been buffeted by shifting
sands and an overall re-
trenchment in an economi-
cally challenged entertain-
ment business.

Berg’s new Century City-
based agency, Resolution,
which he opened in late Jan-
uary, is entering the fray at a
time when agencies are in-
creasingly reliant on those
movie stars and filmmakers
who can draw big crowds.
But because studios are

making fewer films than
they did just a decade ago,
there is an ever-shrinking
group of A-list actors, writ-
ers and directors that agen-
cies can count on for big
commissions.

At the same time, the
television business is, more
than ever, key to agencies’
bottom lines, but its audi-
ences continue to be frag-
mented. This industry is
dominated by show creators
like Chuck Lorre, an ICM cli-
ent and executive producer
of “Two and a Half Men,”
who can generate tens of mil-
lions of dollars a year for
agencies. One of the key fi-
nancial drivers for agencies,
television “package fees” —
derived from putting to-
gether actors, writers, direc-
tors and producers on a
show — are more coveted
than ever.

Berg faces steep compe-
tition for top-tier clients
from a slew of bigger estab-
lished talent agencies like
CAA, William Morris En-
deavor and United Talent
Agency. And, there are cau-
tionary tales. Ovitz, for ex-
ample, ultimately sold off
Artist Management Group,
which he founded in 1999. 

Agent builds
toward a new
Resolution
Former ICM chief Jeff
Berg’s start-up agency
faces challenges from
a changing business. 

By Daniel Miller

A decade ago, Canadian
writer-director Kim Nguyen
started working on the
script that would become
“War Witch,” a film about a
girl in sub-Saharan Africa
who is kidnapped by rebels,
conscripted as a child sol-
dier and forced to commit
horrific acts of violence.

Around the same time,
Rachel Mwanza was aban-
doned by her parents in the
Democratic Republic of the
Congo at age 6, living with
her grandmother for a time
and then fending for herself
on the streets of Kinshasa,

the capital.
Nguyen was finally able

to put his film into produc-
tion in 2011and cast Mwanza
in the title role. The experi-
ence has profoundly affected
them both: “War Witch” has
led to a caregiver and an ed-
ucation for Mwanza, now 16,
and the movie, opening Fri-
day in L.A., was nominated
for an Academy Award for
foreign-language film. (It is
in French and Lingala.)

For Nguyen, the film is
less about war and child sol-
diers than it is about an ordi-
nary girl in extraordinary
circumstances. “She’s a
child, she’s an adult, she’s a 

Showtime, already on a
winning streak with the ac-
claimed “Homeland” series
and other hits, is muscling
for more turf on the crowded
field of TV sports.

The premium network is
making an aggressive push
in the sports arena that is ex-
tensively covered by broad-
cast networks, specialty
venues such as ESPN and
the NFL Network, and its
chief rival, HBO. The arena
got even more crowded
Tuesday when News Corp.

announced plans for Fox
Sports 1, a new national ca-
ble channel that hopes even-
tually to challenge the ESPN
empire.

While boxing, “Inside the
NFL,” and other sports
shows have traditionally
been part of Showtime’s
lineup, executives contend
that a rich, exclusive pay-
per-view deal with boxer
Floyd Mayweather Jr. —
which they are calling the
biggest in boxing history —
plus regularly scheduled
sports hours on Wednes-
day’s prime-time lineup
built around a sports-ori-
ented “60 Minutes” maga-
zine and a live-audience se-
ries with outspoken com-
mentator Jim Rome, mark a
new era for the network.

“Sports has always been
a big priority with us from
the beginning,” said David “60 Minutes Sports” / Showtime

A NEW edition of “60 Minutes Sports” delves into surfer Garrett McNamara.

Showtime punches up sports lineup
The premium channel
makes a bigger push
into a crowded arena
with a ‘60 Minutes’
series and Jim Rome.

Tribeca Film

RACHEL MWANZA, right, plays Komona and Serge
Kanyinda is Magician in Kim Nguyen’s “War Witch.” 

Through her eyes,
his vision of war
By Oliver Gettell

By Greg Braxton

By David Ng

[See Berg, D8]

[See Witch, D12]

[See Showtime, D12]

[See ‘Mary,’ D12]
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