


In a recent survey by research firm marketsherpa.com, a group of 
business technology marketing executives voted blogs as the #4 tool 
for generating sales leads. Why? Because a good blog makes your 
company more approachable and accessible; it gives your company a 
“personal” voice, which does wonders for customer loyalty.

Here's another study that shows that business blogging leads to 55% 
more website visitors, and better marketing results. There's no doubt 
that a well maintained and regularly updated blog can supercharge 
your marketing efforts. But once you're all set up, how do you take 
your blog to the next level?

Well, like everything in life, you must nourish and give it attention for it 
to grow. Here are some tips on how to create a popular, well-visited, 
and highly effective blog.

http://blog.hubspot.com/blog/tabid/6307/bid/5014/Study-Shows-Business-Blogging-Leads-to-55-More-Website-Visitors.aspx
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Consistency Is Key
How many companies amibitiously start blogs that die out, often soon 
after they start? Think about some of blogs you've visited: specifically, 
the ones that have really good content, but haven't been updated in 
months. Would you go back again? Probably not. They've lost you as an 
audience.

The most important blogging rule to remember is that you have to 
serve the reader fresh and interesting content on a regular basis. 
Being consistent is simple, but also daunting and challenging. 
Fortunately, with a planning process and robust editorial calendar in 
place (preferably for the year ahead), you'll find it much easier to come 
up with interesting ideas and information you can turn into blog posts.



Variety Is the Game
Imagine visiting a blog that always publishes the same kind of stories. 
How long until you get bored of it, and start clicking elsewhere? Don't 
do this to your audience. Instead, give them information in different 
forms: interviews, lists, case studies, stories, how-to's, and reviews. And 
who said you need to stop at written content? Audiences love 
multimedia -- such as photographs, podcasts, and infographics.

Here's another great content source: your users! Keep them involved 
and engaged by running a contest, or solicit feedback in the comments 
section of your blog, or on social media. For a classic example, check 
out how the Playstation blog incorporates user-generated content and 
the gamer community into its content. Meanwhile, Yelp invites readers 
to write a significant part of their content: reviews.

Your industry will, to some extent, dictate how much your users can 
participate. Dell, for instance, has multiple blogs on the technology 
industry, its products, and medical devices, which are housed under 
one landing page and search bar. But there are other industries, like 
travel, food/cuisine, hospitality, apparel, and beauty, where users are 
ready to share their information, photographs, and reviews. It's up to 
you to then put this content to good use.

http://www.yelp.com/
http://blog.us.playstation.com/


Choose Your Conversation Style
This is something you need to do at the very beginning. Setting your 
blog's tone and style is important, because your audience will use them 
to base its perception of you. For example: if you're loose and chatty 
one day, then turn into a college professor the next day, you will 
confuse your readers. So, decide early on what style best suits your 
blog, while still staying true to your brand. For example, a travel site 
can get away with being casual and friendly (the audience may even 
expect it), while a hospital blog might need an entirely different tone.



It's Not All About You
Many companies think that all they need to do is write about 
themselves. This is wrong! Actually, no one really wants to read 
about you. Broaden your horizons! For example, if you're a travel 
company, instead of writing about how wonderful your services are, 
branch out into travel tips, interesting travel facts, and even traveler 
profiles. Also check out the Zillow blog, and see how they publish 
articles on several topics: from real estate, to home improvement and 
unique homes.

Your readers will appreciate these posts much more than if you fill 
your blog with only your latest product updates.

http://www.zillow.com/blog/


Reuse and Recycle
Once you've been blogging for a while, you'll notice some opportunities 
to bring out old posts from the archives to give them new life. Popular 
posts can be endlessly repurposed. For example, if you wrote 
something relevant last year, and you feel readers would find it 
relevant today, then bring it out from the archives.

You can even update an older post to add a fresh, new perspective, 
and give it a different twist. Things change quickly in today's world, so 
don't be surprised if you frequently find yourself revisiting, 
repurposing, and updating older posts with new information.



Keep It Engaging
Why do some videos and memes go viral? Because people love 
entertaining and engaging content. Now, that's not to say that you 
should put jokes and humor into every single post. Your content can be 
entertaining, awe-inspiring, outrageous, even rage-inducing; the 
bottom line however is that it the reader needs to find it interesting. 
So find out what your readers like (social media is great for this type of 
feedback), and give it to them. Keep them entertained.



Focus on Telling Stories
It's not a surprise that people love reading stories and anecdotes, 
because we've been doing it for thousands of years -  since the first 
cave paintings were made. Telling stories has been one of our most 
fundamental methods of communicating. And that remains so today. 
People relate to a story better than just a string of facts, so 
package your information in the form of a story.

Create a character, a conflict, and a plot (from beginning to end). Draw 
analogies or invoke real-life situations when delivering your message. 
Make your stories believable and relatable to your audience. That way, 
when your audience reads your stories, they'll strike a chord. Your 
readers will be more likely to share, forward, and respond to these 
stories than to just another "dry" blog post.

https://blog.bufferapp.com/science-of-storytelling-why-telling-a-story-is-the-most-powerful-way-to-activate-our-brains
https://blog.bufferapp.com/science-of-storytelling-why-telling-a-story-is-the-most-powerful-way-to-activate-our-brains


Customize the Message
You have so many important messages to send out... but should you 
send them all in their original form? Not necessarily. You can condense 
a lengthy presentation into a single image that conveys the message 
perfectly. An image can also enhance a quote. Even your company's 
financials don't require lengthy posts; you can summarize the key 
points in an infographic, or quick bullet points. Be creative - as long as 
you remember what appeals to your readers.

Also consider spreading your stories and messages across all your 
social media channels. Remember, you don't need to be an expert in 
everything. What you do need is to be an expert in understanding 
your audience, and in understanding what channel to use to reach it. 
For example, if you have a lot of photos, images and info graphics to 
share, then distribute them through an image-sharing platform (like 
Flickr, Instagram or Pinterest), which is where your audience will be. If 
you have mostly whitepapers or case studies, look into professional 
networks (like LinkedIn, Skillshare and Quora).

And whatever you choose to distribute your content, remember to stay 
consistent.



Make the Investment
Many companies want an “awesome” blog, but don't want to invest the 
time or money they need to get there. Why not? Creating "awesome” 
content and ideas takes a lot of work! You don't need to make a huge 
investment, but start thinking of your blog and social media presence 
as part of your marketing budget. After all, it is a way to find new 
customers, talk to stakeholders, and grow your business. Don't 
you think that's worth investing in?



You're on Your Way!
Congratulations! Now that you know these tips, you're well on your 
way to starting your blog. Be sure to subscribe to Contentools' blog 
for more essential content tips - on subjects ranging from the creative 
process to measurement and anlytics.

Need a Helping Hand?

Thinking of having your employees double up as blog writers and 
admins? Stop -- it's always a better idea to get help from the experts! 
Content creation is hard, and it's important to get everything right from 
the very beginning. 

But don't worry: Contentools can help set you up with your content 
marketing strategy, track your content's performance and even provide 
a team of talented writers and editors to create it!

Just email us at contact@contentools.com, one of our content 
strategists will get in touch to help you create a great blog for your 
brand!

mailto:contact@contentools.com
https://twitter.com/contentools
https://www.facebook.com/contentools.contentmanagement?fref=ts
https://www.linkedin.com/company/3751630?trk=tyah&trkInfo=clickedVertical%3Acompany%2Cidx%3A1-1-1%2CtarId%3A1428619293160%2Ctas%3Acontentools
http://contentools.com/
http://www.contentools.com/blog

