
$martTechKnow
MapQuest takes
another shot at
reinvention» 8c

Millennials aren’t buying in.
The youngest millennials, at
least by some definitions, are
graduating from high school
this month, and most of those
will go to college later this year.
The way they approach fi-
nance, not to mention the fi-
nancial realities they’re faced
with, can be pretty foreign to
older generations.
“They don’t invest as much,”

says Mike Serio, the Denver-
based regional chief invest-
ment officer atWells Fargo. He
says it comes down to two
things: personal attitudes and,
among those who’ve taken it
on, student debt.

According to Pew Research
Center surveys, millennials —
defined here as ranging in age
from 18 to 33— have higher
levels of student loan debt,
poverty and unemployment,
along with lower personal in-
come, than the two preceding
generations at the same point
in their lives. Older millennials
were in high school and college
as the economy crushed their
parents’ home and retirement
account values. Investments in
defined contribution plans, like
401(k) plans, at Fortune 100
companies gained 13.7 percent
in 2006, 8.5 percent in 2007,
then lost 26.5 percent of their

value in 2008.
These were investments long

seen as safe, customary, even
necessary, given the precipi-
tous drop in companies provid-
ing pension plans. And they
were suddenly faltering and
putting the squeeze on families.

Once bitten, twice shy
“Here are some people who

went through the credit crisis,”
says Serio. “They understand
being overleveraged. On top of
that, they saw a stock market go
down 50 percent or so. You
look at the baby boomers, 56
percent are totally confident in
the stock market vs. only 48 of

the millennials.”
Vanguard says that while

millennial participation in
401(k)-like plans administered
by the company is higher than
it is for similarly aged workers
10 years ago, it has decreased
somewhat in the years since
2008.
Even then, the amount of

millennial participation comes
with an asterisk— Serio says
thatWells Fargo data suggest
that a 401(k) is just about the
only investment platformmil-
lennials are using; well-off mil-
lennials participate in 401(k)s
at a higher rate than do baby
boomers, but they lag well be-
hind in every other type of in-
vestment vehicle.
So after watching their par-

ents’ portfolios get beaten up in
2008, and with little help from
the job market as employers
have cut benefits and salaries
have stagnated, what’s hap-
pened? Millennials aren’t buy-
ing homes at the same rates as
their predecessors did.
TheU.S. Census Bureau’s

HousingVacancy Survey indi-
cates that homeownership rates
by people under 35 years of age
have dropped from 41.3 percent
at the beginning of 2008 to 36.2
percent in the first quarter of
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All look, no leap

after college,

millennials are cautious

with financial decisions.

it could cost them

By Cindy Sutter
Daily Camera

If you’re the parent of a
teen, you’ll likely recog-
nize this scenario. Your
son or daughter is sitting
a few feet away, but you
can hear their music
through their earbuds.
When your music lover

is nearby, “turn it down,”
will get a response. But
how do you protect your
child’s hearing when
you’re not around?
Louisville audiologist

Jeff Baron has an answer
to that. His Sounds85
volume controller pre-
vents the music connect-
ed to earbuds and head-
phones from being
turned up louder than 85
decibels, the maximum
federal occupational

standard for prolonged
periods of noise expo-
sure. Baron says most
devices can be turned up
as high as or higher than
110 decibels, louder than
a motorcycle.
Baron, who sold an

Arvada practice fitting
hearing aids 10 years ago,
became concerned about
the ubiquity of earbuds
and headphones and the
potential for widespread
hearing loss. His fears
have been borne out by
data.
Information from a

nationwide health survey,
analyzing hearing tests
on teenagers from 2005-
2006 and conducted by a
branch of the Centers for
Disease Control and Pre-
vention, found nearly 20
percent of teens had a

slight hearing loss. Slight
was defined as 16 to 24
decibels, meaning the
teens would not be able
to hear whispers or rus-
tling leaves. The results
of the survey, published
in the Journal of the
AmericanMedical Asso-
ciation in 2010, also found
the prevalence of hearing
loss in teenagers had in-
creased from the 15 per-
cent found in the years
1988-1994 to 19.5 percent.
As Baron points out,

the use of headphones
and earbuds has only
grownmore widespread
since then.
Sounds85, an L-shaped,

plug-in device, was de-
signed to be unobtrusive,
Baron says.
“We purposely made it
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Adapter protects ears fromdangerous volumes

Louisville audiologist Jeff Baron worked with an
engineer to develop a device that plugs into
headphones to limit volumes to safe levels.
Mark Leffingwell, Daily Camera

Where some see a once-bit-
ten, twice-shy generation, En-
glewood-based certified public
accountant Mark Paller, himself
a parent of two millennial
daughters, sees a generation
not with low risk tolerance but
with different risk tolerance.
“What I see is that they’re

investing in themselves first,”
Paller says. “They’re trying to
circumvent the big contingent
liabilities of life that they’ve

seen their parents and grand-
parents experience. Those con-
tingent liabilities never show
up in a balance sheet.
“One of the biggest is di-

vorce. A lot of millennials come
from divorced families. And
they saw not only their emo-
tional worlds explode, but a lot
of times they also saw their
financial worlds explode.”
Two other such contingent

liabilities he says provide mil-

lennials with negative impacts
on balance-sheet investments:
bad health and “bad children,”
as in kids whose problems can
weigh the family down.
Those fears cause millennials

to take care of themselves by
making healthy choices about
work-life balance, and by wait-
ing longer to have children they
can better provide and care for
once the parents are a bit more
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Millennials seenavoiding threebig liabilities
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Speed-reading
apps may reduce
comprehension

You may have heard of
Spritz, an app that
promises to dramatical-
ly increase your reading
speed by converting
text to a fast-moving
sequence of individual
words or phrases. Be-
cause the text is mov-
ing, your eyeballs don’t
have to, so you get
through words faster.
Such speed-reading
apps have been getting
a lot of attention, but a
new study published in
the journal Psychologi-
cal Science warns of a
downside: You may
read faster but learn
less.
In “Don’t Believe

What You Read (Only
Once),” researchers
from the University of
California at San Diego
say that the apps’ ma-
nipulation of text de-
nies readers the oppor-
tunity to “regress” —
that is, go back and
reread a word or sen-
tence— and this had a
demonstrable negative
effect on comprehen-
sion.
For the study, 40

students were asked to
read text on a computer
screen, and their eye
movements were
tracked. Sometimes the
text was presented
normally. Other times
words were masked as
soon as the reader’s
eyes moved on. Testing
the students on what
they had read, research-
ers found comprehen-
sion was impaired when
the students couldn’t
backtrack.

Nancy Szokan,
The Washington Post

Right
to be forgotten
vs. free speech

Tens of millions of people
have had the painful
experience of cruising
the Internet and discov-
ering somethingmortify-
ing— about themselves.
Andmany have immedi-
ately been seized with
some variation of the
following question: How
do I make that go away
before my parents/
spouse/boss can see it?
For Europeans, the

answer became clearer
last week when the
continent’s highest
court ruled that individu-
als have a right to de-
mand that Google-
search links to unflatter-
ing material be deleted.
But those seeking a

similar right in the Unit-
ed States have stum-
bled upon the expan-
sive free-speech protec-
tions in the First
Amendment.
“In the United States,

we’re going to be sort-
ing out two pieces of
our own identity. We
are a land of second
chances, and we are a
land of freedom of ex-
pression,” said Meg
Leta Ambrose, a tech-
nology policy professor
at Georgetown Universi-
ty who has studied the
drive to create a “right
to be forgotten.”

Craig Timberg
and Sarah Halzack,

The Washington Post
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