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orri McFadden is a 
force to be reckoned with.

Barely 30 years old, the fashion
mogul and entrepreneur 
has built a quickly growing
empire around her love of
the industry, taking over the
city’s style scene and making
her mark on the business
world in the process.
Her luxury consignment company,
eDrop-Off has nearly tripled in
size since opening in 2004 and
is about to be exposed to a
national audience—VH1 has
signed McFadden on to do a
reality series called “House of
Consignment” showcasing her,
the inner workings of the 
business and its services, set 
to air this January. Her 
photo blog, The Style Tribe
(thestyletribe.com), features
head-to-toe looks as worn by
five of the city’s most fashionable
(McFadden included), five 
days a week. Her on-camera
reporting for Glossed and
Found (glossedandfound.com)
covers fashion figures that come
through town, while her 
personal blog on the Chicago

Now blog network, In Her Shoes
(chicagonow.com/in-her-shoes),
“keeps people attuned to events
in the city.” 
But the reality-star-in-the-

making insists her life is not all
glitz and glamour. She’s been
going full steam ahead for the
past seven years, working up to
80 hours a week with no vacation,
and she won’t be taking one
anytime soon. In fact, if McFadden
has her way, eDrop-Off will have
a full-fledged presence in every
city of every state by the end of
2012 through either a brand
ambassador or a brick-and-
mortar presence. “It’s definitely
going to get very crazy, very
[quickly], but we’re prepared
for it,” she says. 
As the largest eBay store 

in the country, selling between
1,600 and 2,000 items per 
week with a ranking in the top
three for clothing, shoes and
accessories, eDrop-Off’s premise
is simple enough: sell your 
high-end, rarely used goods to
McFadden’s team of eBay 
professionals, get cash to restock
your closet. Implementing the
idea in a prerecessive economy 
as a 22-year-old, fresh-out-of-
college graduate, however, 

was not so easy. 
“I graduated with $36 in my

checking account. I really built
[the company] from nothing,”
McFadden says. 
Obtaining a retail space on

Clark Street in Lakeview with
the help of an investor in 2004,
McFadden “was selling every-
thing from fishing lines to feed-
ers to coins…anything and
everything that would pay the
bills.” Once in a while, however,
she would come across the type
of goods that would eventually
help rebrand her company. “I
would stumble onto a Chanel
bag or a Gucci cuff…just one
piece here or there.” 
Buying out her investor on the

company’s one-year anniversary,
McFadden had found her focus.
“Chanel and Hermès and Louis
Vuitton—that’s an investment.
It goes up in value,” she says.
But consigners still had mis-

givings about “pawning” their
luxury retail items. “People had
this misconception that selling
[high-end] items on eBay
[meant that they] were in finan-
cial trouble,” McFadden recalls.
“[They thought], ‘If [people]
know I’m selling my items,
they’re going to think I’m going
broke.’” That preconceived
shame made McFadden’s job all
the more difficult. “I knew the
goods were there…but people
weren’t referring me.” 
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the economy, and suddenly, all
the rules changed. “People
were looking for outlets to
make money,” she says. “Excess
was [no longer] cool.” 
And so the goods began to

come. And come. Before long,
McFadden had more clients
than she knew what to do with.
Luckily, she was smart about
her new-found success. “I saved
every penny I made for five
years,” she says. “[For] someone
in my age group, that’s the
hardest thing to do. Thank
[goodness] I did, [because]
when it came time to rebrand
and image my company, [that
money] was there when the
lending wasn’t. I reinvested
every single cent.”
Taking what she had learned

thus far—that eDrop-Off needed
to become as high-end as the
goods that McFadden wanted to
sell—she placed all her assets
into her company’s future. “I
watched my bank account
[drain] overnight,” she says.
Hiring the best of the best, 
she brought on Centaur
Construction and Simeone
Deary Design Group (Elysian
Hotel & Residences, Spiaggia)
in 2010 to create her new luxe
digs nearby at 2117 N. Halsted
St. “We grew from 800 square
feet of primary-colored walls 
to a 3,000-[plus]- square-foot
[space]…as nice as any high-end
retailer in the city,” she says.
Her company’s manpower also
grew. “In June 2010, I had nine
[employees]. I now have 36.” 
The new additions posed a

slight challenge—her hands-on
nature keeps her involved in
every aspect of the company,
and she admits it can be tough
to give up some responsibility.
“It’s hard,” she says, “but that’s
the only way you can grow.”  
And with her filming schedule

quickly becoming “another 
full-time job,” she could 
certainly use the help. 

Cameras now follow her 
everywhere, from inside her
clients’ closets to behind her
office’s closed doors. But
McFadden says they haven’t
phased her one bit. “I have a
company to run,” she says.
“They’re along with me for 
the ride.” 
In fact, it’s her company that

spurred her decision to accept
the offer to do the show in the
first place. “I’m doing it to
bring eDrop-Off to a national
platform. I’m not doing it to be
a reality star,” she insists.
“That’s not me.” 
She is a personality, however,

with a strong voice in the 
fashion community. “I want to
speak for Chicago fashion.
Chicago has been good to me.
That’s my goal in doing the
show—I want to put Chicago on
the map. I’m Midwest! I’m from
Kansas [City.] That’s the mass
population: It’s 80 percent of
this country. I really want to
appeal to that market and let
them know that [they] can
dress fabulously.”
And they don’t have to pay 

an arm and a leg to do it—
McFadden doesn’t. While she
owns luxury labels such as
Chanel and Giuseppe, she also
rocks brands with lower price
points, such as Ann Taylor and
Topshop, and supports local
designers and boutiques to
boot. “I love Sofia,” she says. 
“I think they have a very good
eye and…smart price points.
Ikram’s new store is phenomenal.
I really like what she’s done.
Mulberry and Me is a really
great store. C/Fan is very 
talented—I like her prints, 
I like her styling.”
With a private jewelry 

collection in the works,
McFadden can soon add her
own label to that list. “My 
background is in fashion
design,” she explains. “That’s
where my roots are.” 
As a student at Kansas State

University, McFadden wanted
to be in the FBI. She switched
her major only after discovering
that she had a flare for fashion.
“I did fashion design as a 
creative outlet,” she says. “But 
I was really good at it. I could
sew, I could drape, I could
dress, I could illustrate…I 
didn’t even know.” 
So is couture in McFadden’s

future? “I could see that 
happening,” she says. 
No matter where life takes

her, though, she wants to
remain accessible. “I want to be
[a role model] for that girl that
I was back in Kansas City,” she
says. “I want to show girls, ‘You
can work for that bag. You don’t
need to date some guy for it.
You can earn it yourself. Most
people are like, ‘Yeah, the
American dream is bullshit. It
can’t happen.’ But it can. I had
a vision, I committed to 

something, and I stuck to it.” 
All that withstanding,

McFadden has some advice for
the competition the show is
sure to create. 
“There are a lot of people

that want to do this business.
This is going to create a huge
copycat effect, and I know that.
There are millions of items
across the country that need to
be sold, so go for it. But make
sure you do your own thing and
that you do your research and
that you only look to others for
inspiration. Businesses [like
this] come and go like you
wouldn’t believe. If you aren’t
creative enough to do it in the
beginning, I don’t know how the
hell you think you’re going to
do it six years down the
road.”—Nicole Briese

eDrop-Off, 2117 N. Halsted St.,
866.962.5550, shopedropoff.com
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“I graduated with $36 in my
checking account. I really built
[the company] from nothing,”

“I want to show girls, ‘You can work for
that bag. You don’t need to date some
guy for it. You can earn it yourself.”
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