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How to 
take the 
stress and 
worry out 
of picking a 
new color
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So many colors, so many choices! 
Finding that perfect room color 
may at first seem incredibly 
challenging. But with a little pa-

tience, some perseverance—and a few 
tips from an expert—you can create 
the room of your dreams.

“Changing a room color can be-
come overwhelming,” said Monica 
Pedersen, interior designer, lifestyle 
expert and TV host. “You’ve been 
looking at it in one color for a long 
time, and then imagining it finished 
and different is hard.”

But Pedersen isn’t one to shy away 
from a challenge. An expert when it 
comes to transforming spaces (often on 
a tight budget), she estimates that she 
has selected 300 paint colors through-
out her time on HGTV’s Designed to Sell. 
She offers several tips and tricks for 
adding a splash of paint to your space, 
whether you’re changing a room’s color 
or adding an accent wall. G
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“  Think about 
items you have 
that reflect your 
personal style...” 

L I F E  S I M P L I F I E D

GETTING STARTED
First, understand why you’re looking 
to take on this painting project and ac-
knowledge how much can be changed. 
Pedersen said living rooms, dining 
rooms, kitchens and great rooms can 
pose a challenge because these rooms 
often flow from one to the next. If 
you’re simply hoping to introduce a col-
or, Pedersen recommends adding new 
accessories and artwork.

But if you’re determined to refresh 
the walls, it’s time to start doing your 
homework on possible color choices. 

THINK ABOUT COLORS
Neutral colors in richer tones are trend-
ing. Pedersen considers Benjamin 
Moore’s 2017 Color of the Year, Shadow, 
a neutral thanks to its gray and brown 
tones. She also likes Sherwin-Williams’ 
2017 Color of the Year, Poised Taupe, as 
a complement to the trends she’s see-
ing in flooring. “A lot of floors are going 

lighter,” Pedersen said, noting that she 
aims to keep the color value of walls and 
floors similar. “If I have a lighter oak or 
gray-washed floor, I would never choose 
a darker color for the walls,” she said.

Think about items you have that re-
flect your personal style and your pref-
erences. If you have something—a shirt, 
plate or vase, for example—most paint 
stores can scan and match it with a high 
degree of accuracy.

ALL ABOUT ACCENT WALLS
If you’re painting only one wall a differ-
ent color, choose a focal point. Pedersen 
thinks accent treatments are most 
effective on the following wall spots: 
bathroom mirror area, living room fire-
place and bedroom headboard.

Keep in mind you don’t want to intro-
duce one super-dark wall behind your 
bed and keep everything else white. 
“Make sure that that (accent) wall color 
tonally has a good relationship to the 
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Sherwin-
Williams’ 
2017 Color 
of the Year, 
Poised Taupe.
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nn  That eye-catching new color you see on 

a Chevrolet vehicle today started at Chevro-

let Color & Trim Design, where a team stud-

ies everything from architecture to fashion, 

nature, culture and general societal trends.   

“When designing color for automotive 

applications, we are always conscious of 

the type of vehicle, its size and shape,” said 

Sharon Gauci, director of Global Color & Trim 

Design. “The colors and palettes need to be 

appropriate—from a Spark to a Malibu to a 

Silverado to a Corvette.”

Just like people, every car, truck and SUV 

has a distinct personality. 

“Color is a powerful communicator,” 

Gauci said. “The palette overall needs to be 

balanced to make sure we have the right 

mix of color appeal.

“For example, some of the brighter colors 

on Camaro or Corvette we would not put on 

a Malibu. This is like a wardrobe and under-

standing who’s going to wear it.”

Exhaustive research and testing goes 

into developing the colors. The naming 

process is just as involved. 

“There can be as little as 5 or as many 

as 50 ideas for each name,” Gauci said. 

“Every color has its own personality. It’s 

like naming a child.” 

Developing colors for a brand-new, 

groundbreaking product, like the 2017 Bolt 

EV, is especially exciting. 

Brighter and lighter interiors with higher 

contrast to focus on vehicle technology, 

matching that of familiar consumer elec-

tronics, were developed. 

The exterior features a graphically strong 

package with high-gloss black accents to 

contrast the exterior palette.

“We carefully designed colors that 

would bring the same technical feeling to 

the Bolt EV, such as Kinetic Blue Metallic, 

and designed colors such as Orange Burst 

Metallic to reminisce the concept vehicle 

color,” Gauci said. “We tied the interior and 

exterior together with tints of a hue in the 

same direction or a punch of brightness to 

contrast with the glossy grille plate.”

Learn more about the Bolt EV and see its 

colors at Chevrolet.com/BoltEV

Pick of the Palette
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(main) wall color,” Pedersen said. A 
simple way to achieve this is by stay-
ing within the same color family on the 
paint chip sample sheet. 

The combinations are as vital as any 
single color choice. Picking a paint for 
the trim that complements the walls 
can make a huge difference. 

LOOK AT THE BIG PICTURE
When sampling a paint color at home, 
a little doesn’t always go a long way. 
Pedersen recommends painting a 
2-foot square near the baseboard, let-
ting it dry and placing some of your es-
sentials in front. This will help you see 
how the color goes with the things that 
you already know and love. n

TESTING, TESTING
Still not ready to commit 

to the whole wall or room? 
Here’s how you can try a 

paint color on for size: 

VISIT A FABRIC STORE
Color combinations on fabric 

can inspire paint selection. Get a 

sample, bring it home and tape it to 

the wall to see how it looks.

LOOK AT HOME DECOR
Throw pillows and bedding sets 

offer color possibilities. Take 

photos when shopping or buy 

thrift-shop items to see how specific 

colors will react in your home. 

TRY PAINT COLORS  
VIRTUALLY

Paint manufacturers offer online  

visualizers to help you see how 

a color looks in your space. Snap a 

picture of your room, upload it  

and test the options.

“ Every color has its 
own personality. It’s 
like naming a child.”

Sharon Gauci, director of 
Global Color & Trim Design.
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