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Data is in from TDG’s annual 'deep dive' into OTT TV viewing among U.S. adults. Our first 
cut from the study deals with a topic of growing concern among SVOD purveyors: app 
hopping. 
 
Both in 2020 and in 2021, more than 2,000 TV streamers were asked the extent to which 
they agreed with two distinct app-hopping statements, each highlighted above. The first 
pertained to signing up for an SVOD service for a specific season of shows (e.g., 
HBO’s Game of Thrones or a season of NBA basketball) then cancelling when the season 
ends but returning when a new season starts (churn-and-return, as we call it). In 
December 2021, 6.1% strongly agreed that they engage in this behavior frequently, 
much the same as 2020. 
 
The second behavior pertained to signing up for an SVOD service, bingeing all the good 
shows, then cancelling, signing up for another service, and repeating the behavior (i.e., 
binge-and-bail). In December 2020, only 9% of OTT TV viewers strongly agreed this 
statement described their actions. In December 2021, however, this rate had jumped to 
11.3%, up 26% year-over-year. 



 
Insight: While there is much discussion about SVOD churn, few firms are keeping an eye 
on app hopping. Given that both are fueled by the growing costs of SVOD services, it is 
highly likely that when one increases so too will the other. While generally true, it is a bit 
more complicated. As monthly SVOD expenses increased during the pandemic, churn-
and-return rates remained stable. On the other hand, binge-and-bail behavior is more 
directly correlated with increased monthly expenses. To the extent that a network’s best 
shows are increasingly siloed within their own D2C services, each with a separate fee, 
binge-and-bail will only become more widespread. 
 
Note: If you think such rates are negligible, think again. Another 13% somewhat 
agreed with the first statement, while 19% the second, both up from 2020.  
 
If you have comments or questions, contact me at mg@tdgresearch.com. 

   

 

  

  

mailto:mg@tdgresearch.com?subject=About%20the%20new%20free-ad%20supported%20video%20multi-client...

