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LINEAR TV REMAINS THE LION'S SHARE OF INVESTMENT, BUT ONLINE VIDEO DESTINATIONS HAVE SUSTAINED A
NEW HIGH SHARE IN BACK-TO-BACK QUARTERS.

LINEAR TV VS ONLINE VIDEO SUBTYPES
SHARE OF AD SPEND
BROADCAST SEASON BY QUARTER
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LINEAR TV'S RATE OF DECLINE HAS IMPROVED DURING SEASON TO DATE VS LAST YEAR, WHILE OTT
OUTPERFORMS WITH DOUBLE-DIGIT GAINS ACROSS PERIODS.

KEY MEDIA TYPES - AD SPEND TREND
BROADCAST SEASON PERIODS
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UPFRONT RETURNED TO YOY GROWTH, FOR THE FIRST TIME SINCE COVID TOOK HOLD, DURING JAN — MAR 2021
(+4%) VS LAST YEAR. SCATTER SUSTAINED YOY GROWTH DURING JUL — SEP 2020 (+5%) & OCT — DEC (+18%)
PERIODS BUT SLOWED IN JAN — MAR 2021.

FULL MARKET NATIONAL TV AD SPEND BY BUY TYPE
BROADCAST SEASON BY QUARTER
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BROADCAST
SCATTER PRICING
PEAKED IN JAN —
MAR 2021, WHILE
CABLE SCATTER
PRICING REACHED A
LEVEL NOT SEEN
SINCE OCT - DEC
2018

Source: SMI AccuTV
New, Primetime
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PRIMETIME ORIGINAL PROGRAMMING
PAID UNIT RATES
Key Broadcast Networks
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