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How Americans say the news they get
makes them feel

BY CHRISTOPHER ST. AUBIN AND KIRSTEN EDDY

|

Americans have mixed emotional responses to the news they get. And those responses
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vary based on the amount of news they are accessing,.

A recent Pew Research Center study asked U.S. adults to indicate how often the news they
get makes them feel each of several emotions. They are generally more likely to say they
feel the negative emotions we asked about than the positive ones. This analysis is part of
the Pew-Knight Initiative, a research program funded jointly by The Pew Charitable Trusts
and the John S. and James L. Knight Foundation.
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How emotions vary among people who follow news more or less closely
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Relatively small shares of Americans

NEWSLETTERS | PRESS | M’ UNT | DONATE | TACTED BY U

Read our research on: Artificial Intelligence | Middle East | Donald Trump

Search pewresearch.org... ﬂ

TOOLS & DATASETS EXPERTS ABOUT US

RELATED

SHORT READS | OCT 1, 2025

Relatively few Americans are getting news
from Al chatbots like ChatGPT

SHORT READS | OCT 1, 2025

Americans have mixed feelings about Al
summaries in search results

SHORT READS | SEP 25, 2025

1in 5 Americans now regularly get news
on TikTok, up sharply from 2020

FACT SHEET | SEP 25, 2025

Podcasts and News Fact Sheet

FACT SHEET | SEP 25, 2025

Social Media and News Fact Sheet

TOPICS

News Coverage

News Habits & Media

MOST POPULAR

Americans increasingly see legal sports
betting as a bad thing for society and
sports

Congress has long struggled to pass
spending bills on time

How Americans View the Israel-Hamas
Confliet 2 Years Into the War

How religious is your state?
Working on Columbus Day or Indigenous

Peoples’ Day? It depends on where your
jobis



overall say the news often makes them

feel hopeful, empowered and happy.
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However, those who get news more often 5
are also slightly more likely to say it ' 9
makes them feel each of these emotions. Empovered :

For example, 14% of Americans who
follow the news all or most of the time say
the news makes them feel hopeful at
least often. That compares with 8% of
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frequently.

Similarly, Americans who get news at
least some of the time are a bit more likely than those who follow it less often to say it
makes them feel sad or scared: 39% say the news frequently makes them feel sad, and

28% say it frequently makes them feel scared.

But this pattern flips when it comes to feeling confused. Americans who follow the news
all or most of the time (19%) are less likely than those who follow it some of the time (27%)
or less often (30%) to say the news they get makes them feel this way often or extremely

often.

Note: Here are the questions used for this analysis, the topline and the survey

methodology.
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Christopher St. Aubin is a research analyst focusing on news and information

- research at Pew Research Center.
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