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“Marketers are good people.”
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The boy who prompted wolf...
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% of consumers who now assume man-made content is...

@ Al-generated/not sure @ Human-made

Source: Omnicom Media, Zefr survey of U.S./Canadian adults 18+. Respondent base = 1,194.



Machine-generated reality milestones

Metaphor

The Turing Test

The Uncanny
Valley

The Mirage
Horizon

Humanity's Last
Exam

The Reality Gap

The Stochastic
Mirror

Status

® PASSED

# BRIDGED

# REACHED

%N

PROGRESS

A CRITICAL

cO
>0

PERSISTENT

Breakthrough

Date

2028

2024

2025

2025 (Start)

2025

2026

Description

Al successfully mimics human linguistic
patterns.

Synthetic visuals no longer trigger the
“revulsion" response.

Al self-corrects artifacts; visual "tells" are
gone.

Al currently at ~46% expert-level
reasoning.

Verification is now slower and more
expensive than deception.

Al reflects human knowledge so well we
mistake it for sentience.



The Mandela Effect




Mandela Effects
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Joe Mandela?




“Publishers,” in millions

(0%01IS (0050 ON100) OSZS0)

Tear 3rd Party Too Many Adweek Facebook= You Are
Sheets Audits Publishers Launches 1B Daily Here...



Al-generated “news” publishers

3,006

49

May 2023 March 2026



Share of media

99%

%

Vs
B Authentic B Synthetic



On a scale of 1-10, how important is
authenticity as a KPI?

Grok ChatGPT Claude Gemini



Suggested authenticity KPIs

Grok: “Authenticity Performance Score” (APS)
ChatGPT: “Authenticity Index” (Al)
Claude: “Authenticity Index” (Al)

Gemini: Verified Authenticity Score (V AS)



The Verified Authenticity Score (V AS)

(
Vs = Total Assets

w: The weight assigned to each pillar (e.g., if you are a luxury brand, you might weight

Origin higher).
O: Origin Integrity (0-100% human-led).
R: Resonance (benchmark vs. Al-generated assets).

A: Authority (presence of unique, non-derivative data).



Marketing to — not via — Al

m 2.know: A Conversation With Josh Lovison About... 0
oL Copy link

Watch on 3 Youlube




The agentic epoch

MediaPost Publications Events Awards Members More

The First Agentic Media Buy, More
To Come

by Joe Mandese , October 16, 2025

@ Introducing AdCP: The Open Standard ... 0 ~»
Watch later ~ Share

%

Th4'.aunch

of AUCP

Watch on @3 YouTube




When A2A is A2A2A

‘Non-human' traffic rates for leading CTV suppliers

Samsung
39%

21%

14
% 12%

Source: Pixalate's Q2 2025 CTV Trends Report. Percentages represent the amount of “IVT," or invalid
non-human traffic measured by Pixalate.



Filtering invalid human traffic

MediaPost Publications  Events  Awards  Members

In Industry First, DoubleVerify W|II
Validate Non-Human Agent Traffic

by Laurie Sullivan , November 4, 2025




ARM is the new CRM

MediaPost Publications ~ Events  Awards  Members  More

Media Agency Of The Year: MRM's Al
Relationship Management

by Joe Mandese, January 9, 2026

AN RrR M

Al Relationship Management

MRl\\




Have you ever heard of MyTerms?

IEEE standard
P7012

17,

https://www.eventbrite.com/e/the-only-way-to-get-real-privacy-online-introducing-myterms-tickets-19804631616297aff=oddtdtcreator



Share of traffic

2022 2027
B Humans [B Bots



Share of ad spending targeting Al in 2030




Share of political spend targeting Al in 2032

Campbell Goldberg Brady Guevara

Source: MediaPost’'s Marketing Politics Conference, Jan. 15, 2025.



Al influencer spending, in billions

Research  Zebracat Adam Straights Gemini Average
and Connell*  Research
Markets



Share of influencer marketing spending

® Al ® Human



Current share of $1 trillion ad economy

@ Non-human @ Human



The revolution will not be industrialized

e The Agrarian Economy: 10,000 BC - 1760s
e The Industrial Economy: 1760s - 1950s

e The Information Economy: 1960s - 1990s
e The Digital Economy: 1990s - present

e The Attention Economy: 2000s - present

e The Surveillance Economy: 2001 - present

e The Al economy: 2023 - present

e The Authenticity Economy



Simulation hypothesis, mathematical odds:

Bostrom's Kipping's Statistical ChatGPT Claude  Gemini Grok
Trilemma Bayesian Nesting



The 0.5% solution
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