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KEYFINDINGS

As of 2019, 90 million Americans (32% of US
population 12+) are listening to podcasts at
least once a month and the reach is growing by
15%per year.

The majority of podcast consumption, 65%
happens on smartphones and tablets . Apple
Podcasts remains the most popular listening

platform in the US and globally .

There are an estimated 700,000 podcasts and
29 million episodes globally, on topics ranging
from daily news to the history of forks.

90% of consumers listen to all or most of the
episode. This high completion rate suggests
podcasts are a vehicle for engaged,
uninterrupted listening .

Podcasting is still an emerging ad format, where
audience measurement and cost transparency
need to improve to attract large ad spenders.

Nevertheless national consumer brands are now
starting to spend against podcasts in addition to
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CY~"-DX¥ o O« £ zéarly adopters. The
majority of podcast ads are still direct response,
though brand awareness campaigns are
increasing .

Two-thirds of podcast NAR comes from host
read ads. Around half of ads are dynamically
inserted , while the remaining 40% are baked
in/edited in to the recording .

US advertising revenues will reach approx. $680
million in 2019, growth of over 40%from 2018 .
Within the next five years MAGNA expects US
podcast NAR will top $1.2 billion

This is just 4% of the total audio advertising
market ( $16 billion) and 20%of the digital audio
market ($3 billion), suggesting massive room
for growth .

Globally, the total audio market will be flat
around $29 billion in 2019. Digital audio spend
continues to grow while traditional linear
broadcast spend is on the decline.
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over +200% from a low base. MAGNA expects consumption and ad spend will continue to grow by
double-digits over the next five years, driven by increased awareness, increased reach and time

spent, new methods of content discovery, innovation in ad formats and targeting capabilities, and
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Sources: Edison The Podcast Consumer 2019, IAB/PwC June 2019, MusicOomph, MAGNA
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PODCAST CONSUMPTIQ
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QPodcast Publishing Q Podcast Advertising

1. Monthly listenership has doubled over the last five years, from 15% to 32%. @
2. Reach will go over 50% in the next five years. ;;"’
3. Most podcast listening happens on smartphones and in the home. ;%

O

4. Podcast listeners are heavy audio media users overall.

5. Listenership will continue to grow by double digits, driven by increased awarenes
improved content discovery, and the ongoing content explosion.

Learn more on: atlas.magnaglobal.c
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CONSUMPTIONERVIEW

The term & | ¥ y xwa®dbifed in 2004 as a portmanteau
of 6 ~e Mg € W ¥ v y Xhought tBere were some early
publishers (e .g. NPR), podcasting only took off in 2014 ,
when Apple began automatically installing the Podcast
app on every iPhone. Also in 2014, ¢ e g CGld@s American
Life launched Serial, a true crime podcast that quickly
went viral and drove awareness of the format .

MONTHLY REACH
Share of US Population 12+ that Listen:
Podcasts at least Once a Month

dix

32%

In 2014 just 15%of the US population (12+) listened to +113%
podcasts at least monthly, around 42 million people. By
2019, 32%of Americans (90 million) regularly listen to
podcasts, up from 26% a year before. Weekly

26%
24%
consumption is also increasing rapidly: 62 million 21%
(approx . 229 listen to podcasts at least once a week in
2019, compared to just 23 million in 2014 . 17%
i ) 15%
Podcast listeners tend to be dedicated to the format . 25%
of weekly listeners spend three to five hours per week on
podcasts, and another quarter listen for over five hours
per week. Once an episode has been downloaded, the
majority (8099 listen to it within the first two days. 90%
of listeners consume most or all of each episode; only 5%
listen to less than half.
Podcasts are unique in that they typically do not live on

one platform, but are distributed by RSS feed to multiple

() Global Insights (") Appen

aggregators . The same podcast can be accessed through 2014 2015 2016 2017 2018 2019
almost any podcast app/platform . However, more than .
half of podcasting consumption still comes from V| | ¢ z C©

Podcasts app. Though Apple is the leading platform in
terms of consumption, the company has done little to help
monetize the service or improve content discovery, EP|SODE COMPLET|ON RAT
according to publishers. Apple will likely continue to lose
share as other streaming services get more involved in
the space and apply algorithms similar to those used to

Q Pbbtast Publishing Q Podcast Advertising

suggest music and video recommendations . _§

Q.

MAGNA expects that podcast listenership will continue %

to grow by double digits over the next five years, driven S

by increased awareness as well as: 9

A Smart speakers and voice assistants that make §

streaming content easier and hands-free 8

A Bluetooth and USB ports in cars, allowing drivers to 5
easily connect with their phone

A Podcasts being turned into movies and TV shows (ex . "

Dirty John, Serial) o

A Growing production budgets as major media "g

companies ( iHeartMedia , Spotify etc) start to invest in i

the sector P

A Experimentation with new formats and genres, ex. X

radio stations broadcasting syndicated podcasts, Q

podcast € v « y = ¥ £ re@®y ensemble casts.
A Enhancements to streaming platforms for improved
content recommendations .

m Entire podcast ®m Most of podcast
B Less than half m Just the beginning

Source: Edison The Podcast Consumer 2019 & Infinite Dial, MAGNA
Learn more on: atlas.magnaglobal.c
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HOWCONSUMERETEN

Device used most often by US monthly users 12+

10%

As of 2019, an
estimated 54 %of
the smartphone
podcast audience
uses Apple iOS,
and 43% use
Android

( MusicOomph)

m Computer

B Smartphone
Smart Speaker
Other

() Global Insights () Appendix

2019 Source: Edison The Podcast Consumer 2019 2015

WHEREONSUMERETEN

Percentage of US monthly listeners 12+ who have ever listened to a podcast in location

At home 90%

O Podcast Publishing O Podcast Advertising
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At work 37% O

37%

Source: Edison The Podcast Consumer 2019

On public transit

Learn more on: atlas.magnaglobal.c
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WHQISTENSOPODCASTS?

A YOUNG. 30%of monthly podcast listeners are 16-24 and 33%are
25-34, compared to 25%and 29 %of broadcast radio listeners (GWI
2018)

A AFFLUENT. 41 %have an annual household income of over $75,000),
vs 29%of the general population 12+ (Edison 2019)

A EDUCATED 28% have an advanced degree, vs. 20% of the total
population (Edison 2019)

A SOCIAL MEDIA SAVVY. 94 %are active on at least one social media
channel, 67% are daily Facebook users, and 52% daily Instagram
users. By comparison, 649% of all internet users are active on
Facebook daily, and 36 %on Instagram (GWI 2018 )

A ON-DEMAND FANS. 80% of podcast listeners are Netflix
subscribers vs 66 %in the general population (GWI 2018)

() Global Insights () Appendix

A CONNECTED Podcast listeners are also more likely to own a smart
speaker: around 20%of monthly podcast consumers have a smart
speaker device, compared to 14 %of all internet users (GWI 2018)

CONSUMPTIVUNLUME

A On average, weekly consumers listen to 5.5 episodes A Top publishers like NPR and iHeart both have monthly

QPodcast Publishing Q Podcast Advertising

per week (MAGNA weighted average) . unique audiences of around 20 million for their 200 +

A Wwith 62 million total weekly listeners, that is an combined shows.
average of 340 million total episodes per week, or A An estimated 18.5 million episodes are available on
over 17.7 billion per year. iTunes.

A Stuff You Should Know alone recently surpassed one A The percent of consumers who listen to 11 or more
billion total steams and downloads for its 1,000 + episodes per week reached 14%in 2019, up from 8%
episodes. just two years ago.

8% S
14% =
S
13% 3
&
17% m One S
%)
20% B Two 8
g
m Three
21% ®
Four or Five "
(@]
. c
Sixto Ten S
=
11 or More >
%

16%

2019 2017

Source: Edison The Podcast Consumer 2019 vs 2017

Learn more on: atlas.magnaglobal.c
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LON@ERMPODCASTONSUMPTIBRIRECASVIONTHLY

Monthly podcast consumption has more than doubled over  Over the next five years MAGNA expects listenership will
the last five years, from 42 million people to 90 million, 32% continue to grow by double digits (CAGR: 11%) .

. : 101
Apple Podcasts pre -installed with

iOS update, launch of Serial, 90
monthly listeners grows by +25%

73
68
59
48
42
34 I I
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

LONG@ERMPODCASTONSUMPTIBRIRECASWEEKLY

Growth of weekly podcast listeners has been accelerating  We expect that weekly listenership will continue to grow
faster than monthly podcast listeners for two main at a slightly faster rate over the next five years (CAGR:
reasons: there is a smaller pool of weekly listeners, 62 129, reaching 97 million people or one third of US
million in 2019 (22% of population 12+); and once adults 12+ by 2023 .

d X
of US population 12+. By 2023 we estimate almost half the population will listen to %
podcasts at least once a month . o
<
+34%
135 O
[2]
123 b
2
111 2
©
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o
O

Q Podcast Publishing Q Podcast Advertising

people  start listening  they typically increase S
consumption over time. =
P +36% 97 g
3
88 S
@)
79 o
b
71 S
Stronger growth in 2015 (+25%) 62 g
as monthly listeners convert to .
weekly
48 2N
c
=
c
=
>
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42
37
28
20 i I
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Source: Edison The Podcast Consumer 2019; forecasts by MAGNA
Learn more on: atlas.magnaglobal.c
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SAMPLEISTENERROFILES

The Daily (New York Times) Original News are IS
The Mothwith NPR PRX) Radio Show Society & Cultur I e _d
The History of Rome (Mike Duncan) Original History
(o))
c
The History of the World in 100 objects (BBCPriginal Histor )
y jects (BBCPrig y MALC@LM =
Homecoming (Gimlet) Original Drama GLADWELL -EE
. . Revisioni; -
LaTeteauCarre(France Inter) Radio Show Science gl sECnayy 2
istory S
Real Time with Bill Maher (HBO) TV Show Comedy S
The Daily Show (Comedy Central) TV Show Comedy Q
a a DAN CARLIN’'S THE MGTH
Late Night with Seth Meyers (NBC) TV Show Comedy ,:1 — > ~ @
. " T TR " 5
Football Weekly (The Guardian) Original Sports o L2
HARDCORE 5
Revisionist History (Pushkin Industries) Original Edutainment HISTORY a
<
(8}
©
o
a

Source: MAGNA interviews

Name: Vincent
Age: 49

Listens From : Apple Podcasts (phone)
Frequency: Daily

Time Spent: 12 hours per week OffneoTd
IHMUUIUBIECTS

Listens While: Commuting

99%
INVISIBLE

&

'@ L w
NEEDS A
FRIEND

TEAMCOCO!

EARWOLF

B[B]C]
RADIO

AYHISIONY] . Bl

() Global Insights () Appendix

Name: Michelle
Age: 29
Listens From : Stitcher (phone)

c
Frequency: 3 or 4 times a week 2
Time Spent: 45m-1 hour per session g'
Listens While: Cooking, cleaning, taking a walk 7
&
@)
©
Reply All (Gimlet) Original Edutainment g
Revisionist History (Pushkin Industries) Original Edutainment
2
Committed with Jo Piazz&léartMedia) Original Society & Culture 'é
=
My xkx YAL| soxarwolfon} |Orighals ox Comdy P
%
The Dave Chang Show (The RiMggordomo) Original Cooking Q
99% Invisible (Radiotopia) Radio Show  Art & Design
The Moth (The Moth) Radio Show Society & Culture

Learn more on: atlas.magnaglobal.c
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SAMPLEISTENERROFILES

Name: Max %

Age: 29 S

Listens From : Computer g

Frequency: 5 times a week <

Time Spent: 1-2% hours per session Q

Listens While: At work "

=

=

e

Making Sense with Sam Harris (Sam Harris) Original Science E

o

The Joe Rogan Experience (Joe Rogan) Original Society & Cultur O]

My xkx YAL| soxarwof on} BrigiRgd s o x nCon2edy ‘Fﬁ” Q
Guys We F**d (Luminary) Original Comedy =

Name: Stefanie

Age: 37

Listens From : Apple Podcasts (phone)
Frequency: 4 times a week

Time Spent: 90 minutes per day
Listens While: Commuting

TIM GOODMANS pyam

QPodcast Publishing Q Podcast Advertising

p;{p PopCultureHappy Hour (NPR) Original Entertainment
;:i:;;e TV Talk Machine (Tim Goodman) Original Entertainment
hour DownloadRelayFW Original Technology
Switched oop (Vox) Original Music
Gymcasti¢Gymcastic Original Sports
Code Switch (NPR) Original Political c
VarietyTV Take (Variety) Original Entertainment -%_
SERIAL One offsSerial, Dirty John Original True Crime 7
&
@)
Name: Katie 2
Age: 23 S
Listens From : Spotify (smart speaker, phone) g
Frequency: 5 times a week o
Time Spent: 30-60 minutes per session Al_l_ SONGS
Listens While: Getting ready for work, commuting CONSIDERED _é)’
©
:
The Daily (New York Times) Original News Ef
Thelntelligence (The Economist) Original News Q
RevisionisHistory (Pushkin Industries) Original Edutainment b Big
All Song<Lonsidered (NPR) Original Music
The Bigstory (AdExchanggr Original Media
NPR NewNow (NPR) Radio Show News

Source: MAGNA interviews
Learn more on: atlas.magnaglobal.c
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SAMPLEISTENERROFILES

Name: Brian %
Age: 42 S
Listens From : Smartphone g
Frequency: Twice a week THE MOTH <
Time Spent: 2-3 hours ‘ v ' Q
Listens While: Driving 4 "
=
=
g
S
Casefile (Casefile) Original True Crime ﬁ
©
True Crime Garage (True Crime Garage) Original True Crime Q
The Vanished\(ondery Original True Crime
The Mottl{The Moth) Radio Show Society & Cultur
Lore (AaroiMahnkg Original Horror

Name: Alice

Age: 22

Listens From : Spotify
Frequency: Daily

QPodcast Publishing Q Podcast Advertising

CRIME Time Spent: 2 hours a day
1L Listens While: Commuting, cooking, cleaning, social
« ‘ podcast media
Crime JunkiesAudiochuck Original True Crime
Ear Biscuits (Ramble) Original Edutainment S
I
TheTryPodRamble) Original Entertainment %
(2]
c
o
Criminal (Radiotopia) Original True Crime O
2
O
©
o
O
0
(@]
c
=
c
=
>
()
1

Source: MAGNA interviews
Learn more on: atlas.magnaglobal.c






















































