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9. The 2020 election cycle will generate $4.8bn in net incremental advertising sales, +24% compared 

to 2016 and a new all-time high. This will significantly mitigate the decline of advertising revenues in 

2020. MAGNA reduces its previous growth forecast as fundraising from businesses and small donors 

will be affected by the recession but the massive spending in the first quarter and enormous war 

chests currently being amassed by Super PACs from large donors should still generate some growth 

vs four years ago. All media channels will benefit to a degree but digital media (social, video, search, 

in that order) will grow the most, to approach one billion dollars in political ad revenues this year for 

the first time. 

10. In 2021, MAGNA expects US advertising sales to rebound, posting a gain of +4.0% (+5.5% excluding 

cyclical events). However, with a total of $222 billion, the US ad market will still be slightly smaller 

than it was in 2019 ($223bn). The ad market will benefit from economic stabilization (GDP expected 

to grow between +3% - Philadelphia Fed - and +4.7% - IMF) and the Tokyo Olympic Games (approx. 

$800 million of incremental ad revenues). Linear advertising sales will stabilize (+1.5%) while digital 

ad sales will re-accelerate (+8%). 

-------------- 

 

KEY MAGNA FORECASTS 
 

TABLE 1: NET ADVERTISING REVENUES - KEY REGIONS 

WORLD (INCL. CE) 5.4% -7.2% 6.1% 

WORLD (EXCL. CE) 6.5% -7.8% 6.4% 

NORTH AMERICA 5.9% -4.4% 4.0% 

LATIN AMERICA 3.8% -9.9% 6.7% 

WESTERN EUROPE 4.4% -10.3% 7.2% 

CENTRAL & EASTERN EUROPE 6.8% -7.7% 7.6% 

EMEA 5.0% -9.8% 7.1% 

APAC 5.3% -8.5% 8.1% 

EMERGING MARKETS 7.0% -6.8% 7.2% 

DEVELOPED MARKETS 4.8% -7.4% 5.7% 
Source: MAGNA, June 2020 
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TABLE 2: NET ADVERTISING REVENUES - US MARKET 

Search 17.2% 2.2% 8.0% 

Online Video 26.5% 10.8% 7.8% 

Social Media 26.3% 8.1% 9.1% 

Mobile 26.2% 8.6% 12.0% 

National TV (incl. CE) -2.0% -13.2% 4.3% 

National TV (excl. CE) -0.5% -13.6% 2.9% 

Local TV (incl. CE) -15.6% -2.4% -14.5% 

Local TV (excl. CE) -2.9% -16.9% 0.1% 

Print -13.5% -26.4% -8.5% 

Radio -0.1% -16.0% 0.6% 

Out-of-home 7.5% -15.7% 8.9% 

Cinema -0.1% -36.2% 29.2% 

Direct Mail -3.5% -12.3% -2.0% 

Source: MAGNA, June 2020 

 

TABLE 3: NET ADVERTISING REVENUES – OTHER MARKETS 

  2019 2020 2021 

AUSTRALIA 1.0% -8.3% 6.9% 

BRAZIL 7.9% -4.7% 4.0% 

CANADA 5.5% -5.9% 4.8% 

CHINA 8.4% -6.0% 6.8% 

FRANCE 4.7% -13.1% 7.8% 

GERMANY 2.0% -10.5% 7.8% 

INDIA 10.6% 2.3% 8.6% 

ITALY 0.4% -14.5% 8.8% 

JAPAN 1.6% -14.2% 11.1% 

RUSSIA 5.6% -7.1% 6.5% 

SPAIN 1.7% -14.3% 9.1% 

UNITED KINGDOM 10.1% -8.9% 7.7% 
Source: MAGNA, June 2020 
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ABOUT MAGNA 

MAGNA is the centralized IPG Mediabrands resource that provides strategic 
investment and media intelligence for agency teams and clients. We utilize our 
insights, forecasts and strategic relationships to provide clients with a competitive 
marketplace advantage. 

MAGNA harnesses the aggregate power of all IPG media investments to develop go-
to-market strategies, designing unique partnerships to drive maximum value for our 
clients. MAGNA has set the industry standard for more than 60 years by predicting 
the future of media value. We publish more than 40 annual reports on audience 
trends, media spend and market demand as well as ad effectiveness.  

MAGNA infuses the organization with knowledge that empowers better decision-
making. We are a team of experts across five key competencies who support IPG 
cross-functional teams through: Partnership, Enablement, Accountability and 
Connectivity.  

To access full reports and databases or to learn more about our subscription-based 
research services, contact forecasting@magnaglobal.com. 

Follow us on Twitter @MAGNAGlobal. 


