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February 2, 2023 
 
 
To:   MRC Members 
 
From:  George Ivie 
 
Subject:  MRC Perspective on Recent JIC Announcement 
 
Over the last couple of weeks the MRC has received numerous inquiries from our members and others 
requesting our perspective on the recently announced formation of a premium video “JIC,” with the 
participation of the Video Advertising Bureau (VAB) and OpenAP.   
 
The following presents our viewpoints on the matter: 
 

• MRC welcomes and encourages all segments of the industry, including those involved in the JIC 
initiative, to be actively and critically engaged in the assessment of the measurement service 
products that are being used by the industry or are under development, and especially of those 
that may serve as the basis for advertising buying, planning, and post-evaluation. 

 
• MRC believes such initiatives may supplement, but cannot replace, MRC’s accreditation process, 

which has been developed in conjunction with and approved by all segments of the industry.  In 
fact, such efforts should have no direct effect on MRC’s own accreditation assessments except 
to the extent they may be aligned with the requirements of MRC’s Standards for measurement. 

 
Other Points Related to the MRC Process: 
 

• MRC provides a venue where all industry stakeholders have an equal voice in which to be heard 
on measurement standards and measurement service accreditation matters.  MRC’s Standards 
and the processes used to consider compliance with them have been subject over the years to 
review and scrutiny by appropriate arms of the federal government, including the U.S. 
Department of Justice. 

 
• MRC will continue to conduct accreditation assessments as planned, and, as always, will 

continue to work with all willing measurement services, including those that provide significant 
inputs to other measurement systems, to enter into and to successfully complete the 
accreditation process. 

 
• MRC’s Standards must remain the sole evaluative criteria for MRC accreditation decisions.  

These Standards have been developed through input from all segments of the media and 
advertising industries, and measurement services are evaluated against these through 
independent audits designed by the MRC and conducted by a CPA firm engaged by the MRC.  
Audit results are then considered, and accreditation recommendations made, by MRC member 
committees composed of industry experts drawn from both buyers and sellers of media 
advertising.   
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• MRC’s Standards are designed with a goal of ensuring full representation of all population 

groups, as well as consistency in the coverage, quality, and transparency of measurements, 
while still allowing for a full consideration of differences in context that may exist.   Additionally, 
MRC has processes to address changing industry needs through new standards development 
processes, as well as through the modification of existing standards (e.g., the variability initiative 
we have moved forward, which relates to sampling and non-sampling error requirements). 

 
• MRC will vigilantly monitor the ongoing integrity of MRC’s accreditation processes, and will 

protect it from becoming inappropriately subject to the influence of any biases or conflicts of 
interest among its participants, whether these are driven by business or other imperatives, to 
ensure MRC’s accreditation assessments remain fairly and scrupulously administered under 
MRC’s process rules and accreditation criteria. 

 
Let us know if you have questions on these points, and we would appreciate your support of these 
perspectives. 
 
 


