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Leaders from the world'’s largest companies, equity research firms, hedge funds, and the Federal
Reserve rely on Morning Consult’s 30,000 daily survey interviews in 45 countries covering more than
5,000 brands, economic indicators, and risk metrics. Schedule a demo to access the always-on
consumer signal.

Category Advantage measures the drivers of brand strength by capturing both mental availability
(likelihood a brand comes to mind) and emotional closeness how strongly consumers connect with a
brand) among all competitors. Schedule a private briefing on this research. .

YouTube TV’s advantage is not entertainment—it is live, scheduled utility. After controlling for brand
size, YouTube TV shows clear Mental Advantage in live sports (+5), morning news (+11), and background
“TV is on” behavior (+6). It underperforms sharply in bingeing (~7), emotional settling, and
entertainment-led discovery (-8). YouTube TV is not a service people browse for something to watch. It
is the service people turn on when something is happening now.

YouTube TV’s Role in the Category Today

* YouTube TV functions as the category’s cable replacement. Viewers retrieve YouTube TV when
they want live sports, live news, scheduled programming, or a linear viewing experience without
cable hardware.

« This role is narrow, but extremely clear. Unlike other streamers, YouTube TV is mentally anchored
to time-bound moments, not moods.

Where YouTube TV Wins Mentally

These entry points are true Mental Advantage spaces for YouTube TV after controlling for size.
1. Catching morning news shows (dominant advantage)

YouTube TV shows very strong Mental Advantage (+11) on catching morning news shows—one of the
clearest signals in the entire matrix. Netflix (-12), Prime (-7), and Max (-7) all show deep negatives.

Why this matters: Morning news is daily, habitual, and time-specific. This creates repeated mental
retrieval that entertainment-led services cannot replicate.

2. Streaming as background while doing chores

YouTube TV over-indexes on background viewing (+6)—ahead of Hulu (+3) and far ahead of Netflix (-3)
and Prime (-2).

Why this matters: This reflects true linear TV behavior: passive, continuous, low-decision. These
moments are frequent and reinforce habit, even if they don’t drive emotional engagement.

3. Watching live sports (core advantage)
YouTube TV shows strong Mental Advantage across live sports moments: general live sports (+5), live
NFL football (+4), and live MLB games (+2). In a category where most brands underperform on sports,

YouTube TV stands out as one of the only consistent winners.

Why this matters: Live sports are appointment-driven and recurring. Owning them refreshes mental
availability repeatedly and reinforces YouTube TV’s reason to exist.

4. Exploring niche or informational content

YouTube TV shows Mental Advantage on exploring niche documentaries to learn (+4)—reinforcing its
information-led identity, adjacent to news, sports analysis, and factual programming.

YouTube TV Mental Advantage: Live/Linear Wins, Entertainment Gaps

YouTubeTV | Netflix | Hulu | Amazon Prime
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Where YouTube TV Participates—But Does Not Differentiate

YouTube TV is neutral on unwinding after a long day, catching up on older shows or movies, and
accessing a deep library of content. People use YouTube TV for these — but do not prefer it here once
size is controlled. These are not growth levers.

Where YouTube TV Is Structurally Weak

These entry points show clear negative Mental Advantage for YouTube TV.
1. Entertainment-led discovery

YouTube TV underperforms on watching new and exciting movies and shows (-8) and finding
something entertaining to watch (-5).

2. Binge and settling moments

YouTube TV under-indexes on weekend binge-watching marathons (-7) and re-watching nostalgic
classics (-2).

3. Social recommendation moments

YouTube TV underperforms on finding content friends have recommended (-3). Conversation does not
naturally route people to YouTube TV.

Why YouTube TV Is Friction-Tolerant

« YouTube TV's strongest moments are intentional and time-bound: sports, news, live events. This
makes it less sensitive to access friction than on-demand services—viewers will tolerate
complexity to reach live content.

« However, once live advantages erode, YouTube TV has little fallback value in casual viewing
moments. Its position is defensible but narrow.

Why This Matters Now

« The live TV replacement market is large, but finite. YouTube TV is well positioned to win it—if it
stays focused.

+ Growth depends on deepening live and habitual usage, not breadening into entertainment
positioning where it lacks advantage. Chasing binge or discovery would dilute the clarity that
makes YouTube TV valuable.

Where Does YouTube TV’s New Service Fit In?

+ Youtube TV launched a new service last week that allowed subscribers to choose up to four live
channels to watch simultaneously.

* YouTube TV is not mentally advantaged for on-demand entertainment browsing, but is
advantaged for live, scheduled, real-time TV moments, especially sports and news. This matches
the strategic positioning of multiview as a live TV enhancer rather than an entertainment
discovery tool.

Strategic Implications

1. Defend live sports and news relentlessly. These are YouTube TV's clearest and strongest assets.
Any erosion here would be disproportionately damaging.

2. Lean into “TV is on” behavior. Background and habitual viewing reinforce its cable-replacement
role. This is a feature, not a limitation.

3. Avoid ing binge or entertail i y. This dilutes clarity and wastes spend. Netflix and
Hulu own these moments decisively.

4. Complement, don’t compete, with entertainment streamers. YouTube TV should coexist, not
converge. In a household with Netflix and YouTube TV, each serves a distinct purpose.

Core Insight: YouTube TV wins when something is happening live—not when viewers are deciding what

they feel like watching. That is a narrow role, but in a fragmenting category where live content remains
uniquely valuable, it is also a defensible one.

About this research

Morning Consult conducts over 30,000 daily proprietary surveys in 45 countries covering more than
5,000 brands and 50 economic indicators.

Our category advantage research is aimed at understanding the needs driving consumers in your
category — and how your brand can own more of them. This research is built on validated principles of
brand-driven growth and powered by Morning Consult’s industry-leading sampling technology.

Measure the true drivers of brand strength

Capture both mental availability (the likelihood your brand comes to mind when consumers face a need
or occasion) and emotional closeness (how strongly consumers connect with your brand),
benchmarked against competitors.

Uncover Category Entry Points (CEPs)

Directly tied to mental availability, see the specific needs, occasions, and triggers that drive purchase
decisions in your category, and how strongly your brand is linked to them.

Pinpeint growth opportunities

Direct investment toward the moments and consumer segments with the greatest potential to grow
your brand.

Turn insights into action fast
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stakeholders with clear direction on where and how to win.

Learn more
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