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Introduction 

Last month we issued a blog post about Parler, a new microblogging site launched in 2018 

focused on free speech. It claims that it would very rarely censor content, only delete 

accounts in extreme cases, and won’t flag comments based on fact-checking. 

Post-election the site saw a massive surge - 1 million in over a 5-day period - in app 

downloads and, in an act of protest regarding the outcome of the Presidential election, 

conservatives rallied their fellow Facebook and Twitter users to enact a mass exodus from the 

platforms to join Parler.  

While the initial results were compelling our biggest question at the time was, “Will Parler 

adoption and usage continue to grow, or will it drop off and flatten out?” This report will 

explain what has happened over the past four weeks, and outline an intriguing prediction 

about Parler in 2021.  
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Parler Usage Over Time 

While Parler may have made recent headlines with downloads, Embee wanted to use the 

largest mobile measured panel in the US to see how usage has changed since both 

downloads and initial usage skyrocketed. In Embee’s panel of around 60-70k metered mobile 

users, there is no doubt that Parler has had a massive rise from Republicans (see blog) 

joining the channel. Overall, we see a trickle of users prior to the Presidential election (shown 

in red), rising after, with a peak of activity starting Sunday 8th November, rising to an 

absolute peak on Monday 9th November, and since then daily users have tapered off. 

Since this time, while the number of Parler users is still greater than prior to the election, the 

number of people using Parler each day is leveling off at a rate of 4-5 times the pre-election 

volumes.  
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When Did People Join Parler? 

We have broken out all the Parler uses seen over the last couple of months and can separate 

them between 5 distinct cohorts based on when they first used Parler. 

 

• Legacy: People who were using Parler well before the election.  

• Pre-election: People who were first seen using Parler in the 10 days leading up to the 

election.  

• Election Reactionaries: People who were first seen using Parler in the ramp-up curve of 

users. 

• Biden Reactionaries: People who joined during the week of the peak.  

• Late Joiners: People who joined late to the game. 
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Only 15% of overall Parler users had used the app prior to election day and, despite high 

political tensions, only an additional 11% actually used Parler before Sunday, November 8th. 

The vast majority of people first connected to Parler in the first full week after the presidential 

race was called for Joe Biden, with new users trickling away after that. Only 19% of the 

people we've seen using Parler are those who joined in the three weeks since November 

15th.  
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The Demographic Breakdown of Who Joined Parler 

Gender: Here Come the Karens  

Prior to the election Parler users were decidedly more male than female. However, of those 

users joining immediately after the election, and those in the peak group the first week after 

the election were more female by 14%. 

However, those who joined in the second week after the election were 59% male. Because of 

the female surge of users joining Parler after the election, we now see an almost identical 

split of male/female (51%/49%) users, for a 13% overall increase in female Parler users. 
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Generation: Young GenXers and Older Millennials Led the Spike  

Generally, it’s more difficult to get younger people to vote or get involved with politics, and 

this holds true with Parler users, and 83% of all users we've seen are over the age of 35. Out 

of the initial group of “Legacy” users almost half were over the age of 55. As people joined 

closer to the election and after, the age range of users grew younger, with a decreasing share 

of users over the age of 55 and increasing the number of users between the ages of 35-44 - 

younger GenXers and older Millennials. 
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By the second week, however, the age profile of new Parler users is reverting to back to type. 

The 55+ age group was increasing; the 35-44 age group was decreasing. However, the 

under 35 profile is still present and hasn’t started to reduce its share. Of Biden Reactionaries, 

18% were under 35, and of Late Joiners, 20% were under 35. The squeeze has come from 

the middle age group, between 35 and 54.  
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Race and Ethnicity: How Parler Usage Breaks Down 

Did Hispanics Join? 

Hispanics, who represent around 18.4% of the population and by some estimates represent 

around 13.4% of Trump voters are fairly represented on Parler. “Legacy” Parler users are 

13% of Parler users, and later recruits to Parler are around this middle number. 
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 Parler is Becoming Slightly Less White 

Parler's reputation as a white bastion is probably deserved when looking at Legacy users. 

Whites represent 72% of the US population, and a (weighted) 93% of Legacy Parler users 

are white.  
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As Parler took on new people, more non-white people are using it, though the overall user 

base is still primarily white.  
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The Diploma Divide on Parler 

Looking at the level of education of Parler users over time indicates that the diploma divide is 

coming into play, with slightly more (3% to 4%) people who have only completed their High 

School education joining the platform, and slightly fewer people (4% to 5%) who have 

completed a postgraduate degree. As a result, the educational breakdown of Parler users 

today is shifting towards lesser-educated users. 
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Does Parler Have a Healthy, Growing Future?  

This chart shows the number of people who used Parler over the 21-day period after they 

first used Parler. Obviously, 100% of people use Parler on the day they first used it, but 

Election and Biden Reactionaries saw substantial attrition so that three days after first using 

it, little over 1-in-5 users were still using it. 

From this data we have identified three distinct patterns of behavior:  

The “Pre-election” group followed the same initial pattern as the later recruits, with only 

around 1-in-5 still using it each day after the first half-week or so. However, the chart shows 

a notable increase in usage after a week or so. This is not surprising when one considers that 

the peak usage days after November 3rd appear for this cohort as usage around the 8 to 20 

days after they first used Parler.  
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The “Election Reactionaries” group deviates from the other trends because its usage does not 

decline in the first few days. However, this again is reflecting the high usage days that took 

place immediately after the election and in the first week after the election. 

The “Biden Reactionaries and Late Joiners” groups are therefore the only groups that really 

show us what future usage of Parler is likely to be since these groups are substantially less 

affected by the hype period. With these groups, we see an initial interest in using Parler 

declining in such a way that around 1-in-5 are using Parler each day after 3 days, and around 

1-in-10 are using Parler after 2 weeks and are continuing that level of use from that point on. 

In conclusion, Parler appears to be retaining around 10% of people that use the platform for 

the first time for a period of at least a few weeks, and as much as early signs can suggest, the 

platform usage does not appear to trail off significantly after that. 
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Parler, which is largely a Republican haunt, appealing to older white Americans, was 

experiencing more diverse use after the election - from those who are racially diverse, and 

perhaps from those who voted Democrat and signed up just to see what all the fuss was 

about. However, the last three weeks have not seen this diversification continue, with new 

users matching the demographic profile of early Parler users. 

Since late October 2020 Parler has significantly increased its user base by around 4-5x, 

which is the largest proportionate increase the platform has ever experienced.  

For now, it looks like the hype around Parler is over - unless Twitter decides to kick Donald 

Trump off once he’s no longer President and Parler becomes Trump’s new platform of 

circumstance. 

To be continued?  
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Embee provides completely unique understanding of the consumer life. 

Embee is a market leader in mobile audience analytics, consumer panels, mobile 

sampling and programmatic surveys. Our services provide a full-stack solution for 

understanding the mobile consumer across the entire insights process. 

Embee digital intelligence platform provides first-party human-centric insights, cost 

effectively and in real-time. 


