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Horowitz Research's 2025 State of Media, Entertainment, and Tech: FOCUS
LGBTQIA+ study finds that while social media usage among LGBTQIA+ adults is
similar to the total market, there are marked differences in terms of the
platforms that are being used and the kind of social media engagement

LGBTQIA+ consumers are involved in

Like the total market, the vast majority (93%) of LGBTQIA+ adults use social
media at least weekly, according to the study. But while usage of YouTube,
Facebook, and Instagram are similar among LGBTQIA+ and total market
consumers, usage of many other platforms is substantially higher among

LGBTQIA+ consumers, as illustrated in the following chart:
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Specifically, LGBTQIA+ consumers are 30% more likely than the total market to
use TikTok (60% compared to 46%), 1.5 times more likely to use Snapchat and X,
and about twice as likely to use Discord. They are also more likely to use Reddit,

Telegram, Twitch, Truth, and Tumbilr.

Social commerce is on the rise among consumers overall, and given higher
engagement with many social media platforms, LGBQIA+ consumers are even
more likely to interact with brands in the social media ecosystermn than the total

market

The Horowitz study finds that LGBTQIA+ consumers outpace the total market
when it comes to clicking on brand ads in social media (30% have done so in the
past month compared to 23% among consumers overall), ordering a product

something through TikTok, Facebook, YouTube, and Instagram. In fact, about
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M/A/R/C Research, a Texas- rch and insights firm. For more

nformation, visit www.horowitzresearch.com.
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