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Among those aware of coronavirus, about 7 of 10 are 
somewhat or very concerned about the virus’s impact on 
them or their family.

Q6: How concerned are you about the impact of the Coronavirus on you or your family personally? | Respondents Aware of Coronavirus: 1007

Not at all concerned

Somewhat concerned

Not very concerned

Very concerned

Concerns are generally tempered, 

with nearly twice as many people 

being somewhat concerned vs. very 

concerned
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Frequent hand washing/sanitizing and following news are 
among top precautions taken since news of the virus broke.

Q7: Which of the following things, if any, have you done since news of the Coronavirus broke? Select all the apply. | Respondents Aware of Coronavirus: 1007
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Started washing your hands more frequently or thoroughly

Have started following coronavirus news closely 

Started using hand sanitizer regularly 

Limited visits to public places such as movie theaters, restaurants, etc. 

Started stocking up on non-perishable food and water in case you need to stay home for prolonged period of time 

Changed/cancelled travel plans (Net)

Changed or cancelled travel plans for leisure 

Changed or cancelled travel plans for business

Purchased items online in order to avoid going to a physical store 

Worn a mask in other public places 

Decided not to attend a business conference, convention or other event 

Changed your work commute from public transportation to private car, bicycle, walking, etc. 

Started working from home rather than going to an office 

Worn a mask on an airplane 

Visited a doctor or emergency room specifically because you were concerned about the virus 

Removed a significant amount of cash from your bank to better ensure access 

Kept your child home from school 

Re-allocated or sold financial assets to keep them safer 

Brought a child home from college or university 

None of these
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A sizeable minority of consumers have 

also begun to limit visits to public places 

and stock up on food items
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About two thirds of Americans plan to avoid specific places 
in the coming weeks, including cruise ships, airports, large 
international cities, and public transportation.

Q12: Which of the following, if any, do you plan to avoid over the next few weeks? Select all the apply. | Total Respondents: 1099
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Cruise ships 

Airports 

Large cities outside my country 

Buses/ trains/ subways 

Stadiums/arenas/concert halls/live theater venues

Theme parks 

Movie theaters 

Large cities in my country

Shopping centers/malls

Gyms 

Museums 

Hotels

Hospitals/doctor’s offices 

Schools 

Public parks 

Churches 

None of these
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