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Feelings of Video Subscription Fatigue
Take Hold, Driving Streamers to Switch,
Churn, and Cancel
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CivicScience engages directly with consumers, collecting over one million survey responses daily, to turn real-time

insights into high-performing advertising campaigns. See how leading brands use CivicScience to drive campaign gl\:ie::‘Science
performance here. Well-Being

Data Reveal
Consumers continue to drop their cable and satellite packages in favor of video streaming subscriptions, which About Travel
allow them to stream their favorite content on demand. Over the past several years, the percentage of Americans Intent

who have switched from cable and satellite to streaming (aka cut the cord) has nearly doubled, rising from 34% in
2020 to 64% so far this year. However, that growth rate has slowed of late, rising just three percentage points
between 2024 and 2025. A fresh look at CivicScience data exploring consumer mindset and behavior related to
video streaming subscriptions offers a glimpse into what's driving this slowing rate of growth and what to expect in
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the coming months. Media: How
Americans
A fresh analysis of consumer-declared data among paid video streaming service subscribers shows just how fluid Are
the landscape is as streamers subscribe, upgrade, cancel, and resubscribe to platforms regularly. In the last six :awga_\rtlr;g
months, 31% of paid subscribers say they canceled one or more video streaming services, while 26% signed up for ews Today
one or more. A simplified version gives a high-level view of spending: 42% of paid subscribers report spending more
(e.g., subscribing to a new service, upgrading to ad-free), while 43% say they're spending less on video streaming ::::':ge
(e.g., downgrading to ad-supported, canceling a subscription). Additionally, just over one in ten say they've
subscribed to a bundle streaming package. Previewing
Thanksgiving
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1,148 responses from 10/17/2025 to 10/21/2025 insights.
Among paid subscribers

Weighted by U.S. Census 18+
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Subscribe Now

None of the above 36%

Take our Poll: Are you considering canceling any streaming subscriptions you currently have?

The Monthly Cost of Video Streaming Subscriptions

More than half of subscribers say they pay $50 or less per month in total for their subscriptions, with the most
significant percentage, led by Americans 45+, paying $25 or less. Younger consumers, who are most likely to be
cord-cutters, are the most likely to be spending over $100 per month, while men slightly outpace women in paying
$100+ as well.

If you pay for at least one video-on-demand streaming subscription
(e.g., Netflix, HBO), how much do you spend in total per month on all of
your subscriptions? by Age (Among subscribers)
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® $250rless ® $26-350 @ $51-$100 « $101-$150 @ $151+

1,121 responses from 10/16/2025 to 10/22/2025
Among subscribers
Percentages may not sum to 100 due to rounding
‘Weighted by U.S. Census 18+
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Subscription Fatigue Is Trending Up

The reality of video streaming is that it can often require multiple subscriptions to be able to access all desired
content. But holding onto multiple subscriptions can be overwhelming, particularly as costs mount and budgets
tighten. The latest view of ongoing CivicScience data finds that the percentage of paid video streamers who say they
have canceled one or more of their streaming services because of video subscription fatigue has steadily increased
since July. This percentage now stands at 41%, equaling its highest point of the year so far, and is up from 35% in
July. That trend may be primed to continue as the number of streamers reporting they have not experienced any
video subscription fatigue fell three points over that same time frame.

Additional data also reflects this, finding that the streaming population who say they have four or more streaming
subscriptions is falling, down two percentage points from 23% in 2024 to 21% this year.

What best describes your experience with subscription fatigue (feeling
overwhelmed by the number of subscription video services available)?
- Monthly Percentages (Among those with a subscription)
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® I've canceled one or more of my subscriptions because of it
® | haven't canceled any of my subscriptions because of it, but | intend to
I've experienced subscription fatigue but | won't cancel any of my subscriptions
@ | have not experienced subscription fatigue

33,000+ responses from 01/01/2025 to 10/22/2025

Rebased to exclude non-streamers

Weighted by U.S. Census 18+
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Streaming and Cable Spending Gets Trimmed, Though Americans
Prioritize Other Cuts

Amid higher prices and a looming ramp-up of holiday shopping, Americans have a variety of areas where they're
cutting spending to improve their financial situation. At least one in five consumers tells CivicScience that they have
canceled or spent less (or plan to) on streaming services and cable or satellite TV to improve their financial
situation. Without contracts 1o keep people paying each month, users are inclined to cancel anytime and resubscribe
when they are ready. That said, it is important to note that Americans are more likely to be cutting back on spending
in other areas compared to streaming and TV.

Which of the following have you done, or do you plan to do, to improve your
financial situation? Select all that apply.

38% 37%
33%
31%
24% 24%
22% 21% 22%

Spend less on Spend less on Spend lesson Buy generic/  Travel less | Spend less on Spend less on Cancel None of these
non-essential bars / clothes / private label streaming cable / satellite streaming

groceries restaurants  personal care brands service(s) service(s)

11,487 Responses from 07/01/2025 to 10/22/2025
Weighted by U.S. Census 18+
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Diving deeper into the financial factors, 85% of people who have canceled subscriptions in the last six months report



peing concernea abpout the IMPacT OT TariTTs On NOUSeNoIa expenses. In aadlton, recent SUDSCIIPTIon cancelers are
nearly twice as likely as those who haven't canceled to say they are buying gifts earlier this season to avoid possible
price increases. This group is also more likely to say they are feeling the impact of tariffs.

It is likely that the upcoming holiday season has motivated some paid subscribers to reduce their video streaming
subscriptions to free up space in their holiday budgets. Over the last several months, resubscribing to a canceled
streaming service has become more common, and it could become more prevalent after the holiday season.

In the past 6 months, have you re-subscribed to a streaming service
that you had previously canceled? - Quarterly Percentages
Among streaming platform users
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93,164 responses from 06/11/2024 to 10/21/2025
Rebased to exclude non-streamers

Weighted by U.S. Census 18+
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As streaming costs rise and financial pressures mount, consumers are increasingly cycling in and out of
subscriptions rather than remaining loyal to any single platform. This fluid behavior suggests that flexibility and
value will be the deciding factors shaping the next phase of the streaming landscape.

Targeting the Right Audience

CivicScience consumer-declared intent data reveals what's driving consumers’ decisions in real time, allowing

CivicScience clients to reach the right consumers at the right time on the right channels.

Demographic data isn't enough to drive results; use real-time insights like
these to reach high-value audiences.

Book a Meeting to Get Started

START ANSWERING QUESTIONS -

Which of these statements is most true when it comes to your attitudes about traditional banks and newer digital
payment solutions like Apple Pay, Google Wallet, PayPal, etc?

| trust banks much more than digital solutions 40%
| trust banks somewhat more than digital solutions 20%
| trust digital solutions somewhat more than banks 5%
| trust digital solutions much more than banks 3%
No strong opinion 32%

Based on 1,752,708 responses

CIVICSCIENCE SAYS
People who answer | trust banks much more than digital selutions are more likely to watch Fox News for most of their TV news.
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