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NFL Draft Intended Viewership Nears
40% as Motivations to Watch Extend
Beyond the Field
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We are only a little more than two months removed from Super Bowl| LX, but the seeds for capturing a Super Bow! % { ?  Yearas They
LXI title in 2027 could be sown next week at the NFL Draft in Pittsburgh, PA. However, the three-day NFL Draft is Seek to
much more of an experience than just teams filling out their rosters, and a notable share of Americans say they'll be Replace
tuning in as a result this year. al:::;‘leand
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Understanding this audience requires moving beyond assumptions and third-party inferences. Using consumer- Emotional
declared data, CivicScience identifies who is watching, why, and where they are engaging with draft content. Load

New CivicScience data show 39% of U.S. adults plan to watch at least some of the NFL Draft this year. While this
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percentage is only up slightly from pre-pandemic levels, Americans are notably much more likely to watch at least
the first two days of the draft compared to the 2019 NFL draft: 27% now say they will watch at least the first two

days of the draft, up from 18% back in 2019. This percentage jumps significantly among Hispanic Americans (34%), i::‘j:gs b
Black Americans (39%), and Gen Z adults aged 18-29 (45%). Re1irément
Planning,
: Attention
Do you plan to watch the NFL Draft this year? Spans, and
Premium
Social Media
60 Subscriptions
50
40 Banking &
30 18% vs. Finance
20 | Crypto Holds
10 8% Perceptions
o | [ORN 1a% ) 12% 61% shift and
Yes, | plan to watch all three | Yes, | plan to watch the first| Yes, | plan to watch the first | No, | do not plan to watch Financial
days (Rounds 1-7) two days (Rounds 1 - 3) day (Round 1) the NFL Draft Institutions
Enter — But
® 2019 2026 Trust still
Lags
6,472 responses from 04/10/2019 to 04/23/2019
6,272 responses from 02/11/2026 to 04/08/2026
o Ocscionan oz [ ceneral ]
L ) ) . o NFL Draft
As CivicScience has recently highlighted, “watching” doesn’t mean the same thing to everyone — this is also ringing Intended
true for NFL Draft content. While TV will be the leading medium for consuming draft content, usage of the television Viewership
screen still varies along expected generational lines, with those 55+ leading the way. Fragmentation abounds beyond Nears 40% as

TV, notably led by social media, which narrowly outpaces streaming as the second-most common place to consume m::;‘;]a::;iao

and share draft content. When it comes to mobile app and site content (non-social media), Millennials aged 30-44 Beyond the
lead the way, while Gen Z sets the pace in all other non-TV content types, namely social media. Field

Where do you expect to spend the most time engaging with NFL Draft content this
year? Join the thousands of leaders
getting CivicScience CEO

Gen Po Gen Z (18-29 Millennial (30-44 Gen X (45-54 55+
* P ¢ ) ( ) ¢ ) ® John Dick's Saturday

insights.

Subscribe Now

o N B (=}
o o o
38%
21%
30%
A44%
7

& 5° e
2 5 ® ¥ e e s
habg g2k 5 =% £248 L83
it = il 3 Lk E°C e
l & l ) ) -
- - [ | | || - |
Television Social media Streaming Mobile apps and | Desktop/laptop Audio, such as

platforms platforms sites websites podcasts



Weighted by U.S. Census 18+
© CivieScience 2026
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Speaking of fragmentation, reasons for watching the draft extend well beyond team performance. While the sport-
driven motivations are well represented, entertainment and social media relevance each rank high among an
audience with a broader range of investment than pure fandom. That's true even among those who very closely
follow the NFL, among whom 37% cite entertainment, and 33% cite social media and cultural relevance, suggesting
the draft's cultural pull isn't just a casual-fan phenomenon.

If you're planning to watch the 2026 NFL Draft this year, which of the following describes your
reason(s) for watching?
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Will you watch the NFL Draft this year?

Definitely Possibly No, | don't think so

The NFL Draft has transformed into a multifaceted cultural event where social media relevance and entertainment
value now rival traditional fandom. These shifting dynamics underscore the importance of declared data in capturing
how different demographics truly engage with the sport beyond the TV screen.

Turn viewer motivations into high-performing campaigns by reaching
precisely targeted audiences across premium digital and CTV.
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Do you plan to watch any of the NFL Draft this year?

Yes, | do
Maybe, I'm not sure
No, | don't

Other / No opinion
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