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What's next for economy
People are equally worried about paylng the
bills today and the future of t in stments
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Past crises were more unidimensional &
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led to clearly defined rallying cries
This is different
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NOW: Jobs are the
top economic priority

“At this time, what should
businesses be doing?”
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Do not lay off staff

Make every effort to save energy

Do not increase prices
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Contribute to charitable causes
Increase investment in new ideas
Advertise as usual

Contribute to environmental groups

Create public advertising

Buy back their stock
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Lesson from the past:

Four months after the

2011 Fukushima earthquake
~ & tsunami, people wanted
business, first & foremost,
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NOW: Society Pivots

...to solve the health crisis
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Manufacturing
Adapting facilities to
produce sanitation
products & medical
equipment

Retail
Open for business =
physical distancing, extra
cleaning, and take-out

Colgate to donate 25 million
soap bars
Mobilizing 5
mfr. Plants on
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3 continents
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Remote health
& fitness
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NOW: Lockdown adaptations -

working, living & connecting at home exercise
equipment &
services

Virtual
Here Are All the Live Streams concerts,
& Virtual Concerts to Watch museum
During Coronavirus Crisis tours,

(updating) 00O etc.

Work- DIY food
& school- (aka cooking),
related apps/ pgr;zrl;?leti:::e,
advice -
provement
Monterey @ Bay
g +# Aquarium
The good, the bad and the ugly: jelly cam

your DIY lockdown haircuts
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NOW: Shopping shifts

partly panic mode...partly store closures

Plan to Spend LESS Plan to Spend MORE
-59 40% Cleaning productw
-6% 37% Canned items
-8% 32% Bottled water
-7% 27% Personal care products

-59 27% Toilet paper
-7% 26% Paper towels
18% Digital entertainment
16% Alcoholic beverages
15% Fuel/gasoline
10% Computer/electronic equipment

9% Toys & games
7% Apparel/footwear
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How to navigate
COVID-19 and
come out on top
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