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Roosevelt Writing Guide for Blogs and Op-eds: 

Placements: Target a platform for your work before you start writing. Which outlet(s) would you like to 
publish your op-ed? (Besides the New York Times.) What are that outlet’s submission guidelines (Google is 
your friend)? What audience do you think the outlet is aiming for, and how does your op-ed serve those 
readers?  

The Roosevelt Network has several resources and publications for placing your work including:   

1) Next New Deal:  The official blog of the Roosevelt Institute presents policy ideas that are 
contemporary and relevant to an audience of advocates, activists, and policymakers, with the goal of 
converting ideas to action. 
2) Roosevelt Tumblr:  Specifically for thoughts pieces and reflections around your work with the 
Network, civic engagement, or a National Network program like Rethinking Communities, Summer 
Academy, or other.  
3) Chapter-level blogs: Inquire with your Chapter Head and External Engagement coordinator if your 
piece is well suited for a chapter blog.  
4) External Outlets: Depending on the objective for your piece—engaging in national conversations or 
driving policy change at the local level—your External Engagement Coordinator can help you find an 
outlet for your piece ranging from the Washington Post to your local city paper.  

Before you write: 

• Send your pitch—4-6 lines describing what you intend to cover and how it adds to the conversation-- to the 
EEC for your region, and to Roosevelt’s Community Manager (abanerji@rooseveltinstitute.org). They’ll 
connect you to the Roosevelt Communications staff that can help with placements and edits. Make sure 
this summary makes sense. If it doesn’t, the whole piece will not make sense. 

• What is the question or problem you want to write about? What idea do you have that would address this 
problem? You should offer a potential solution, not just a complaint. 

• What have others written about this topic? What are the arguments that have been made for and against 
your idea, and how would you build on or respond to them? 

• What unique perspective can you offer? What makes me want to read your take on this instead of someone 
else’s? (If you have designed or participated in a project to address this issue, you should mention that in 
your op-ed.) 

• How time-sensitive is your argument? Does it tie in to any upcoming events or ongoing stories? An op-ed 
with a timely news hook will generate more interest, but it will also need to be written and placed while 
that hook is relevant. 

• Are there visuals that would help illustrate your idea (e.g. photos, charts, or info-graphics)? 

• Have you set aside time to revise your draft after it’s submitted? If your submission is accepted, you will 
need to be prepared to respond promptly to your editor’s feedback. 
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While you’re writing: 

• Start with an outline. Identify the key points you want to convey in your op-ed and write to those. Don’t try 
to do too much in the space you have. 

• Get right to the point. Your reader should be able to tell what your op-ed is about from the first sentence of 
the first paragraph. 

• Give the reader enough context and background on the topic to explain the relevance of your idea, but 
don’t dwell too much on the past. Your reader wants to know what’s happening now. 

• Back up your argument with quotes and links to relevant sources, but don’t overwhelm the reader with too 
many data points. Highlight the key stats that support your case, but avoid cherry-picking your facts. Make 
sure you cite all your quotations appropriately.  

• Avoid wonky jargon and circumlocution. Use simple language to convey your ideas, and define your terms 
for the uninitiated. 

• Try to let your personality shine through, but go easy on the snark. A little humor goes a long way, and 
sarcasm is much easier to convey in speech than in writing. A glib tone can undercut the seriousness of 
your argument. 

• Conclusions are important! The last paragraph should provide a capstone to your argument without 
simply repeating the points you’ve made above. This is a good opportunity to focus on what happens next.  

• Check to make sure your conclusion reflects the same ideas contained in your opening paragraph. If it 
doesn’t, your argument might have drifted off-track. 

• If you are writing for the Roosevelt Institute’s blog, include an author bio: one or two sentences, with your 
name, school year, and Roosevelt affiliation. 

After you’ve written: 

• Proofread, proofread, proofread. Spell-check alone won’t catch everything. Reading your draft aloud may 
help to identify awkward phrasing or word choices. 

• You may include a working headline, but expect your editor to change it. 

• Double-check your word count before submission.  

• Don’t be too protective of your work. If an editor makes a change you don’t agree with, try to consider the 
reason for it. In general, you should not reject an edit unless it creates a factual error in your writing. 

• Promote your published work! Post it to Facebook, Twitter, and other social media platforms. A bit.ly link 
can help with metrics. Share with your External Engagement Coordinator and tweet at the Roosevelt 
Network (@vivaroosevelt). In addition, share with partners and related audiences via social media.  

• Stay in the loop and follow the ongoing conversation about your issue, including any responses to your 
work: you might want to write about it again. 


