
Design for America Northwestern
Summer Studio 2016 
Project Descriptions

Summer Studio:. A 6 week design intensive program for Northwestern students hosted by 
DFA’s Northwestern Studio. Interdisciplinary teams tackle social issues that affect the  
local Evanston  and Chicago community, while learning the design process with professional 
mentors. In addition, students have opportunities to teach one another new skills, including 
laser cutting, Adobe Illustrator, and sketching. They also toured 3 different design firms in 
Chicago and had a panel with design professionals to gain insight into design as a career. 



Solution: 
Rebranding Reuse creates a common language
to help customers feel comfortable, confident, and 
cared for at every stage of the shopping process 
within a reuse warehouse. 
 As soon as customers walk in the store, they 
are greeted with moduler maps and aisle signs 
that are easily updated as inventory changes. 
 When customers are picking out their new
door or sink, they do not have to worry that they 
are making a risky purchase. Rebranding Reuse’s
quality guide, indicated through colored stickers 
on each item, reassures people that each item has been looked over. Employees already check 
every item on the shelves, so the only added burden is taking stickers off of a sticker sheet.  
 Lastly, signs showcasing green facts about reuse, encouraging customers to ask employees
any questions, and highlighting the warehouse’s delivery services create a polished feel that makes
customers feel good about their purchases. 

Team Rebranding Reuse
Community Partner: Building Materials Reuse Association
Coaches: Richard Beckman and Rachel Perrine
Members: Peter Beer ‘18 Mechanical Engineering,  Cody Connelly ‘17 Mechanical Engineering, 
Adam Joel ‘18 Radio/Television/Film & Environmental Policy and Culture , Noah Rosenthal ‘18 
Manufacturing and Design Engineering, Emily Feng ‘18 Mechanical Engineering

The Challenge: 
Nobody takes apart a lego house to throw the pieces in the trash and buys a new set for their 
next lego house. However, we all do that with own homes, even though there are rebuilding  
warehouses throughout the country that take our high-quality building materials and sell them at 
half of the price (or less!) than Home Depot would. Unfortunately, many of these  
warehouses are understaffed and overstocked, making them overwhelming for customers. 

How can we provide 1st time customers of Reuse Warehouses a professional and  
user-friendly experience?
 
 

 Future Goals
 Rebranding Reuse is hoping to use their 
implementation at the Evanston Rebuilding 
Warehouse as a success story to expand 
from. They hope that warehouses across the 
country can use Rebranding Reuse to make 
the used shopping experience as good as 
new!   



Solution: 
Rebranding Reuse creates a common language
to help customers feel comfortable, confident, and 
cared for at every stage of the shopping process 
within a reuse warehouse. 
 As soon as customers walk in the store, they 
are greeted with moduler maps and aisle signs 
that are easily updated as inventory changes. 
 When customers are picking out their new
door or sink, they do not have to worry that they 
are making a risky purchase. Rebranding Reuse’s
quality guide, indicated through colored stickers 
on each item, reassures people that each item has been looked over. Employees already check 
every item on the shelves, so the only added burden is taking stickers off of a sticker sheet.  
 Lastly, signs showcasing green facts about reuse, encouraging customers to ask employees
any questions, and highlighting the warehouse’s delivery services create a polished feel that makes
customers feel good about their purchases. 

Team Evanston Pathway
Community Partner: Cradle to Career
Coaches: Susan Stirling and Sari Gluckin 
Members: Morgan Uridil ‘18 Manufacturing and Design Engineering, Teah Brands ‘18 Social 
Policy and Economics, Marcos Schneider ‘19 Manufacturing and Design Engineering, and 
Cindy Wu ‘19 Economics

The Challenge
Connecting with social service organizations is exhausting due to an overwhelming amount 
of conflicting information about available services. In addition, feel   impersonable. 

How might we help families find and access the services they need in away that is easy 
and empowering?

Our Solution:
 Cradle to Career has a 4 part solution that takes considers the entire journey of hearing 
about an organization, contacting them and using their resources. 
 1) Humans of Evanston is a marketing campaign in bus stops, schools, and churches 
to spread awareness of services in Evanston and ways to access such services and providers.  
Each poster features an Evanston social worker with a brief bio and contact information. 
 2) Resource Board s will have flyers for service providers, organized by type of resourc-
es, at a single location. The flyers would list the resources offered and then have tear-off cards 
on the bottom with key information from the flyer and contact information for an employee 
so that people feel they’re reaching out to people, not organizations.
 3) Evanston Pathfinder is an ap ganizations in Evanston accessible from people’s 
homes. Users filter by type of resource, hours and location. Pathfinder provides information 
about available services and an employee’s contact information so they can estable a con-
nection. 
 4)  Text reminders will inform families of events and deadlines to continue the relation-
ship between people and service providers. People sign up for texts from specific organiza-
tions. Texts will not drain anyone’s data and can inform people without overwhelming them. 
Parents would be able to choose which texts they received based on the kinds of resources 
they need and what school their children attend. 



Team F1
Community Partner: Feinberg Medical School
Coaches: Alex Richard and Erika Gonzalez
Members: Annette Hong ‘18 Cognitive Science, Chulun He ‘19 Manufacturing and Design 
Engineering, Ayesha Rahmen ‘19 Biomedical Engineering, Jonathan Hoffman ‘17 Mechanical 
Engineering

The Challenge:  
 800,000 people have strokes every year. Patients must adhere to rehabilitation  
schedules for the first 90 days post stroke, but 96% of surveyed stroke patients fail to adhere to 
their schedules. because they are at home with little access to their doctor and other resources. 
Many patients only meet with their doctor once every 3 or 4 months, despite having a long list of 
medications and daily exercises to remember. 

How can we assist patients in their efforts to follow their rehab schedules during at-home 
therapy?

Our Solution: 
 In order to make stroke victims more indepent, we created WearAble, which help patients 
stick to their schedules. WearAble consists of 2 parts: 
 1) The Wear: a wearable device to help mild and moderate stroke survivors  adhere to their 
at home rehab schedules. Users can choose between a variety of wearable items, including a 
bracelet, keychain or necklace, so they have something they like on them at all times. The “Wear” 
will alert the patient of their scheduled meducation, appointments and rehab exercises through 
backlit symbols. The lights are bright enough to be noticed, but subtle enough that they can 
kept on while a patient is engaged in another activity, so the alert is not forgotten about while 
a patient is busy typing one more email. Once a symbol lights up, 
the patient simply pushes the button once to start the activitiy and 
pushes it a second time whenever they are done.      
  2) The “Able”, an online platform where patients or  
caregivers can upload the patient’s schedule. In addition, the 
platform will keep track of how long a patient exercises each day so that the patient can 
see their long term efforts and progress. 

Future Plans: WearAble plans to continuing testing and 
iterating on its design throughout the Fall, ideally taking 
a class Winter quarter to rapidly prototype their idea and 
begin thinking about the funding of their design. For 
now, they are focused on gaining a stronger  
understanding of why people use certain assistive  
devices and not others to better place ourselves in the 
market. 



Team Steam
Community Partner: Feinberg Medical School
Coaches: Kelly Costello and Nicholas Paredes 
Members: Estelle Lee ‘18 Communications and Art History, Kristen Stuzynski ‘18 Mechanical 
Engineering, Nathan McCardel ‘18 Industrial Engineering, Sarah Venetianer ‘19 Mechanical 
Engineering

The Challenge:  
 Only 10% of stroke victims fully recover from their strokes, meaning 90% of stroke 
patients may never regain the ability to do their favorite activities again. Patients find it difficult to 
stick to their rehabiliation schedules because they aren’t making consistent, noticable progress. 
Fatigue and depression are common amongst these patients, making it hard to keep morale high. 
In addition, it’s difficult for people to find other survivors that have been in their position before 
since stroke syptoms vary greatly. Lastly, resources for rehabiliation are  
disorganized and many exercises feel childish.

How can we help stroke survivors work towards recovery through at-home rehabilitation?

Our Solution: 
 Steam was inspired by the incredible people we interviewed throughout this process, 
including a marathon runner, professor, mother, neurologist, and more. They wanted to build  
something that people would be excited about using. These people were motivated towards their 
own personal goals, ranging from becoming a dentist again to completing another marathon. 
However, they had no community to go for resources. The team created Steam to give people a 
community where they can find exercises, read stories from other survivors, and share their own 
successes as well. Steam allows stroke survivors to see what recovery could look like from the 
start of their rehabilitation process, giving them a better baseline to start from and motivation to 
push through until the end.  
 Steam provides stroke patients with people to learn from, compare with, and celebrate  
success with. It allows people to post specific exercises for specific goals, so people understand 
how simple exercises can relate to real life skills.
Users can either search a complete list of  
exercises or can narrow down by the area of the 
body exercises focus on. In addition, people will 
be able to comment and vote on exercises so 
that people know which ones work well and can 
relate to other people doing the same exercises.

Next Steps: 
Steam are currently getting our first round of
submissions to Steam from current online  
contributors. We’re also working on highlighting 
doctors’ feedback on Steam so people can get 
input from professionals. They are excited to work with Feinberg to empower stroke patients!



Student Testimonials:
“Six months ago, I didn’t know anything about design thinking. Now, I really want to go into this 
professionally. I love the creativity and emphasis on helping people! I feel like a made a lasting 
difference and I want to keep going forward with this.” 
   -Adam Joel

“This has probably been one of the most valuable experiences I’ve had in my life so far. It feels 
so real and important and I’ve learned so much collaboration and empathy. It doesn’t matter 
what I end up doing, this experience will help me.” 
   -Kristen Stuznyski

“It just felt so much meaningful and so much more productive than any class project I’ve 
been involved in. Not only do you care a lot about it by being here, but you also know 
that the rest of your group cares about it because the’yre also here everyday. We all  
really felt like we were here for a reason and it was our number one priority. In addition, it 
was crazy to hear that professional design firms take on projects that last just as long as 
ours did. It made it feel as if we were doing the real thing!” 
   -Noah Rosenthal

Thank you so much for making  
Summer Studio possible! 


