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If you obtained access to this report from anywhere other than  
http://www.Articology.com, you have a pirated copy. 

Please help stop Internet crime by reporting this to: 
support@Articology.com 

© Lisa Angelettie. All Rights Reserved. 

ALL RIGHTS RESERVED. No part of this report may be reproduced or 
transmitted in any form whatsoever, electronic, or mechanical, including 
photocopying, recording, or by any informational storage or retrieval system 
without express written, dated and signed permission from the author. 

DISCLAIMER AND/OR LEGAL NOTICES: 
The information presented herein represents the view of the author as of the date 
of publication. Because of the rate with which conditions change, the author 
reserves the right to alter and update his opinion based on the new conditions. 
The report is for informational purposes only. While every attempt has been 
made to verify the information provided in this report, neither the author nor his 
affiliates/partners assume any responsibility for errors, inaccuracies or 
omissions. Any slights of people or organizations are unintentional. If advice 
concerning legal or related matters is needed, the services of a fully qualified 
professional should be sought. This report is not intended for use as a source of 
legal or accounting advice. You should be aware of any laws which govern 
business transactions or other business practices in your country and state. Any 
reference to any person or business whether living or dead is purely coincidental. 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ABOUT THE AUTHOR 

Lisa Angelettie is an award-winning copywriter & 
content marketing strategist who specializes in 
mentoring coaches, consultants & other solo 
entrepreneurs on how to quickly attract their 
ideal clients with content that grows 
traffic, increases visibility, and makes 
them streams of passive income. 

Lisa is known as an expert who breaks marketing 
concepts down into easy step-by-step systems 
that anyone can follow and replicate. She is 

dedicated to empowering entrepreneurs who may feel isolated and always 
chasing the next “bright, shiny, marketing object” and giving them the 
crystal clear direction, tools, and strategies they need to go from at home 
hobbyist to 6-figure superstar! 

She is the creator of the Content Rich Marketing System™, the best-selling 
article writing and marketing training Articology™, and is the author of 
Writing For The Web: How To Write Content That Google Ranks #1 and 
How To Write, Publish & Price Your Non-Fiction eBook!  

A writer for over 20 years, she has written for 
publications such as The New York Times, 
Gannet News, and Publisher’s Weekly. She 
happily hasn’t had a traditional 9 to 5 job since 
1999! 

Lisa met her husband (Deric) at college in 
Washington, D.C. They have 3 girls (Autumn, Ali 
& Ava) as well as two cafe-colored Labradoodles 
(Coffee & Coco). They all live and play together in 
Elkins Park, PA where Lisa works from her 
sunny, yellow-hued home office.  

Learn more about Lisa’s writing, 
marketing, and publishing products & 
programs by visiting her site.  
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My Biz Altering Blunder: How I Accidentally 
Discovered The Power Of Article Publishing And 

What It Means To My Business Today 
Many people assume based on my past work experience as a journalist that it was 
a no brainer for me to start marketing my new business with articles, but that’s 
not quite how it happened. Believe it or not, I was where you probably are 
right now. Running a service based business. Desperately needing clients. And 
not really sure how I was going to get them.  

I never thought of writing articles as a strategic marketing tool because 
that wasn’t my experience. In my past, I worked for news outlets or freelanced for 
a pay check, not for marketing purposes. 

Yet like most new entrepreneurs, I was on a never ending quest for clients. I had 
a graphic designer create a beautiful “pink” website for my business but had zero 
idea how I was going to get clients with it. I remember the day it was finished. I 
had magical thinking and was one of those people who waited for people to find 
me and contact me for an appointment. Crazy right?  

The whole point of me creating this new “virtual practice” back then was to be 
able to stay at home with my daughters but still make a living. I didn’t want to do 
many of the traditional networking or cold calling strategies that I knew about, 
because they didn’t fit my lifestyle or my personality. So it was either the 
working the web or bust! 

So I thought to myself, “while I figure things out I’ll write articles so that my site 
looks like a bigger business”. Back then we were all taking our cues from content 
heavy sites like Amazon, Wikipedia, About, etc. What I didn’t realize back then 
was that it wasn’t about making my site bigger, it was about publishing 
content that my potential clients would find while doing searches on 
the web. That’s it. That’s all I needed to worry about and without even trying, 
that’s what my articles were doing. Sending me clients. 

All of my major press, radio show appearances, major speaking engagements, 
joint venture projects were because people found me through the search engines, 
assumed I was an expert based on the articles they read, and requested my 
involvement. I didn’t have to network, cold call, buy a list, join boring 
associations for any of this to happen. My business flourished because of content 
and it still does today. 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So What Exactly Is The Articology Home Study 
System™ And What Will It Do For My Business? 

In order to gain massive visibility in your marketplace, establish authority and be 
seen as an expert, and consistently attract new business with content, it’s 
imperative that you follow a system. This is what the system will get you to do: 

1 - Rapid Implementation 
You don’t need to read this entire system before becoming a published writer, because I 
will guide you during this first quick start step to “go hard” and get your feet wet with 
every critical aspect of the article publishing and marketing process.  

2 - Master Your Writing 
Next we will work together fine tuning your articles, your resource box, article titles and 
you’ll learn how to write articles that get read and ranked and get lots of Google love! I 
have to admit, this is a very important part of the system to “get right”. 

3 - Publishing Your Articles 
I will then teach you every credible and valuable place you must publish your articles in 
order to get real world results. Gone are the days of just publishing your articles every 
where and reaping the rewards. Search engines like Google have put a stop to that. 

4 - Article Promotion 
So now that you’ve written and published the articles on the web, at this point we will 
examine exactly how to get your articles out there in a much bigger way. Very important 
for making sure your content gets maximum exposure. 

5 - Article Shortcuts 
Here we’ll take a look at all the secret article marketing strategies that the pros use to get 
results. This isn’t about slippery tactics, but more about how to publish & market 
articles with uber efficiency! 

6 - Article Maintenance 
This isn’t the sexiest part of article marketing but it sets apart the amateurs from the 
pros. We will take a look at what’s necessary to avoid the top article marketing blunders, 
article theft, and poor article performance. 

7 - Article Profits 
What’s fantastic about articles is that you can use them for so much more than 
marketing strategies. This is a huge pillar of my business -- passive article income. 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Who Will This System Work For? 
This system was written ESPECIALLY for entrepreneurs just like you who are fantastic 
at what you do but are struggling with getting the visibility you need to attract 
more clients and customers. The key to this increased visibility is to strive for 
“being everywhere” on the web and the #1 way to achieve that is by writing and 
publishing original content -- like articles. 

The Articology Article Writing & Marketing Home Study System™ will get you to create 
information rich and highly optimized articles and systemize your article marketing so 
that you experience a much more rewarding return (in the form of more traffic, more 
clients and more money coming in.) 

Whatever stage you are at in building your business and whatever industry you serve, 
the content that you create with this system will serve as the foundation for all your 
marketing. It’s important to get it “right” as soon as you can. 

Although I’ve consulted for big brands such as State Farm Insurance and VH1, I’ve also 
worked privately with many professionals including but not limited to: 

Graphic Designers Interior Decorators

Accountants Life Coaches

Acupuncturists Marketing Consultants

Attorneys Massage Therapists

Bloggers Mental Health Professionals

Business Coaches Nutritionists

Haircare Stylists/Shop Owners Real Estate Investors

Chiropractors Speakers

Consultants Virtual Assistants

Copywriters Writers

Estheticians Holistic Health Coaches

Event Planners Music Industry Executives

Graphic Designers Branding Consultants
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The Results To Expect 

Okay--so the reality is that you have invested in this system to start seeing results 
or perhaps to see better results in your business, and I realize that you may want 
to see those results “now” but -- the truth is that creating and marketing 
content takes time.  

It is a long term strategy. It is the marketing strategy that will serve as the 
foundation for all of your marketing -- because without content you will be 
unable to build the relationships that lead to sales. When you’ve completed this 
system you can expect to: 

★ Have a better understanding of what content your marketplace needs & wants 

★ Can easily conduct keyword research to attract more readers through organic search 

★ Create an Articology article marketing plan for your business within the first 4 weeks 

★ Reach your ideal clients in larger numbers and inexpensively (practically zero cost!) 

★ Write more articles in less time and see more results (high yield yet high quality) 

★ Learn time saving shortcuts that allow you to spend more time doing what you love 

★ Establish yourself  as the go to expert & authority in your niche 

★ Work smarter at your marketing and approach it systematically day in and day out 

★ Learn to repurpose articles into lucrative income streams (passive income rocks!) 

★ Receive specific tools for you to use to help you see results faster (worksheets) 

★ Create more exposure and visibility for you and your business (major press!) 

★ Plus so much more... 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �8

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

 
What You Need To Do To Get Results 

First, you need to read this entire system and do all of your assignments.  

Second, you need to carve out a pocket of time in your marketing schedule and 
devote it to article publishing. Remember that this is not a quick fix or a 
shiny new marketing tool, so try to pick a time that you can commit to over the 
long haul. 

All of my Articology students who have been careful to follow all the steps in my 
system have successfully created content that has resulted in more website 
traffic, a bigger email list, more new clients and increased sales. 

Needless to say, with results like this, you will definitely recover your investment 
in this system. Many of my clients have shared with me how they were able to 
cover their coaching investment using one of the article repurposing strategies in 
module seven or after closing a client that found them through an article during a 
Google search. 

Most of all, what you’ll be getting with this program is a step by step, systematic 
way to build your marketing on a strong content foundation. As you learn more 
and implement more, your confidence will grow and your business will 
grow faster. What you are investing in are long term RESULTS and not just a 
bunch of steps and worksheets. 
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How To Read And Use This System 

As I mentioned on the last page, I would really take the time out and read this 
manual in it’s entirety first, then I would go back and re-read then take 
action on each lesson within each module. Most lessons come with an 
accompanying worksheet in the Appendix that I highly recommend you fill out 
and use.  

I have designed this system very specifically so it’s important that you don’t skip 
any modules even if you have published articles before or think you know how to 
do a particular strategy. The key to this program is that there are lots of little 
nuggets and gems of information that will make you say “aha!” and can 
make all the difference in your results. 

I’ve taught this system to over a 1000 students since 2008 and one thing that I 
know for sure is to take your time with this manual. There is no rush or race 
to finish. Finding your writing “voice” and getting into a groove of the kinds of 
information you will create for your community is an art. One that you will 
cultivate over the time of this training and beyond.  

It may seem overwhelming at first because you want things to change 
dramatically in your business right now, but you will thank me a year from now 
when you see the complete 180 turn around in your business from diligently 
doing what I ask of you in this program. 

Commit yourself to doing the work. Your writing doesn’t have to be perfect 
it just needs to meet the needs of your marketplace. It’s better to get going and do 
the work then to work for everything to be just “right” before you put yourself out 
there. 
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A Special Note About Google 

“The Articology System Is Google Safe” 
 
I first taught others this system back in 2008. Back then it was a one year training 
course that I delivered to students on a weekly basis via email. While most of the core 
concepts of the system haven’t changed and are “evergreen”, there are a few things that 
have changed which I have included in this updated version of the original system. 
Here’s one... 

Recently Google released some changes or updates for how they rank website content. 
Google titled some of the those major updates they rolled out: “Penguin” and 
“Panda”. They continue to roll out these updates on a random basis. These updates 
caused a major stir in the search engine optimization (seo) community, because a lot of 
sites were hit hard. Sites that are not spammers. Sites that are totally ethical and that 
have been around for a long time. Some of these sites were article directories. Major 
ones. This frightened a lot of marketers and many of them started spreading rumors 
that article marketing was dead. 

I can speak from experience on many levels that this could not be further from the 
truth. Without going into a lot of complicated details there are three major reasons why 
someone would want their articles published in a directory: traffic, backlinks, & 
syndication. The only thing the updates did was slightly decrease the power of the 
“backlink” that you may have received from the directory -- but traffic and syndication 
have not changed and are strong motivators for publishing to directories. Also article 
marketing is NOT just publishing to directories but to other strategic places on the web 
as well (which we cover in this course). 

Article writing and publishing are at the foundation of any successful business with 
an online presence. Articles have always existed on the web and always will. The web is 
driven by providing continuous and fresh content. Article marketing is an 
extension of that and is still a very relevant and crucial part of any entrepreneur’s 
overall marketing strategy. 

In this system, you will learn totally up to date Google safe and Google approved 
strategies for writing, publishing, and promoting your articles. 
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Ready, Set, Let’s Go! 
 
Welcome To The Articology Article Writing & Marketing Home Study System™.  

First I want to say not to panic -- you are not alone. What you probably 
have in common with most small business owners is that they don’t think they 
can write (or write well), don’t know what to write about, and especially don’t 
have the time to do it. I get it, trust me.  

But the reality is that we all wish we could get that call from the press or a better 
speaking engagement or more clients. Ones that we like and ones that pay us 
what we’re worth, and for that to happen, people have to be able to convince 
people that you are an expert at what you do. Nothing does this better then 
content  -- and in this case articles. 

Guess what? You can do this! There are ways to get past writer’s block, mistakes, 
rejection, time constraints, etc. That’s why I have included the 44 worksheets in 
The Articology Home Study System. These assignments will help walk you 
through the strategies you need to become a prolific article publisher. 

If you know anything about me, you know that I’m no fluff. I’m not salesy or hype 
driven. You either take me or you leave me. So I’m going to be perfectly 
transparent here. Writing for your business is not rocket science. It is  probably 
some of the easiest writing you will ever do. The point of this system is get you 
into a rhythm of writing and publishing consistently so that you can see major 
results in your business: traffic, visibility, and cash (and/or clients). 

So with that said, let’s get started. Much success! And remember that I am always 
available when you need me. 

Lisa Angelettie 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!  

Introduction 
In this first lesson, I’m going to quickly explain just what an article marketing 
campaign is, why it is very important to you and your business, give you a startup 
checklist, and provide you with a weekly schedule of activities to complete. 

What Is Article Marketing? 
Article marketing defined by Wikipedia is a type of advertising done by writing 
short articles related to business' respective industry. Once written, the business 
makes these articles freely available for distribution and publication in the 
marketplace. Each article contains a 'resource or bio box' and 'by-line' which 
include references and contact information for the author's business. Well 
written content articles released for free distribution have the potential of gaining 
the author business credibility within his or her market, as well as new clients. 
Kind of boring huh? 

That’s why I rather describe article marketing this way… 
1. A proven method for building your list FAST! 
2. An effective method for positioning yourself as an authority 
3. A way to build waves of traffic to your site 
4. A great way to promote your services and products 
5. A cost-effective way to market yourself effectively- FREE! 
6. An “evergreen” marketing strategy. Set it and forget it! 
7. A foundation for multiple streams of income for your business. Cha-

Ching! 

SECTION 1 - Rapid Implementation

Step 1  - Understand The Nuts & Bolts
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Now that sounds more exciting right? Because that’s what this absolutely 
FREE marketing strategy can do for you and your business. A whole lot. It has for 
mine and for countless other mentors, associates, and clients I have worked with 
over the years. Not one successful solopreneur on the web will tell you that they 
haven’t used article marketing -- and that’s because they all have to some degree. 
It is at the very foundation of any good information marketing business on the 
web. And it will do wonders for your personal brand AND for your bottom line. 
THAT - I know for sure. 

So simply put - article marketing consists of this: 
1. Writing A 400-800 word article 
2. Publishing It On The Web 
3. Telling everyone about it 
4. Getting the reader to take action 

It’s that simple. 

So what does it take to get started? 

1. One Good Idea  
2. Access To A Computer 
3. Telling Your Target Market 

It truly is a cost-effective marketing method because you really don’t need much 
to get started. In fact, as a brief overview, let me integrate these into a startup 
checklist that you can use to quickly begin to write your own article marketing 
campaign... 

Startup Checklist: The Five Keys To Article Marketing Made Easy 
 
These are the five essentials principles on building a successful article marketing 
campaign: Research, Write, Publish, Promote, Profit. Each of these are necessary 
elements in starting a winning article marketing project. Remember, this is the 
foundation of everything else you will create in your business... 
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1. Research - In the “research” stage of your article marketing campaign you 
will brainstorm and perhaps do a quick brain dump or list of article ideas and 
topics - as well as researching the corresponding keywords for each article idea. 
This stage is essential to making sure that qualified clients find your articles 
and read your articles and/or publish your articles. 

2. Write - In the “writing” stage of your article marketing campaign, you will 
start writing your articles including the title, intro, bio box or resource box, and 
the body of your article. You will write an info-packed high-quality article using 
our easy-to-follow article writing format. 

3. Publish - In the “publishing” stage of your article marketing campaign, you 
will have completed your first article and are ready to publish it to a site on the 
web where people can access it to either read it for themselves, or grab it and 
publish it in their own newsletters and ezines. Sending new customers and 
clients to your doorstep. 

4. Promote - In the “promotion” stage of your article marketing campaign, you 
will begin getting the word out about your article(s) and attract potential 
clients and customers to read your articles and then take another action such 
as joining your list etc. 

5. Profit - In the “profit” stage of your article marketing campaign, you will begin 
learning how to use your articles to make additional streams of income for your 
business. This is the stage in the learning where you learn how to use articles 
over and over again to grow your bottom line. 

As I mentioned before, we will cover each of these steps in-depth over the next 
five lessons. For now, let’s identify some core actions steps to take in order to 
successfully make your article marketing campaign rock! 

Ten Steps To Article Marketing Made Easy 

Note: These steps are organized in chronological order for your convenience. 
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!  RESEARCH Your Topics. Research and consider what questions your 
market wants the answers to, and come up with a list of those to write about. You 
can also consider top ten lists, tip lists, and resource lists. I usually try to come up 
with about 3 article ideas or an “article set” on each idea or topic. For example, if 
I want to write about online dating - I may write 3 different articles on 
recommended sites, recommended protocol, and real-life success story example. 
Once I come up with these article topics, I like to list them in a spreadsheet 
format for quick access and to check off once written. You can also go a little 
farther with your spreadsheet and add when and where you published the article. 
Activity Time: 60 Minutes 

!  RESEARCH Good Keywords. The keywords you use in the title and body 
of your articles is very important in regards to whether or not anyone finds your 
articles on the web. Let’s face it, there are thousands of articles on the web, 
maybe more! And you are probably not the first to write about your topic. So it is 
essential that you write about topics that your market is interested in AND that  
you use keywords in that article that people in your market would use to search 
for those topics. This is really important. And the reason why is because you want 
to work smart NOT hard. And you don’t want your clients to have to work too 
hard either. You want them to find your articles easily, and you don’t want to 
spend all your time promoting the fact that your articles exist. So proper keyword 
selection is essential. 
Activity Time: 60 Minutes 

!  WRITE Your Titles & Resource Box. Start preparing your list of possible 
titles for each article. You will write these based on the keywords you have 
selected in step 2 and you may even want to write several titles that feature 
different keywords. Later when you learn how to write different “versions” of 
your articles - these alternate titles will come in handy. But for right now, you can 
focus on creating just one appealing title for each of your articles. Secondly, 
create a bio box, also known as a resource box. This box will be about 50-75 
words and will briefly say who you are, what you do, and what you want the 
reader to do next if they want more information like the article you just wrote. 
Activity Time: 60 Minutes 
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!  WRITE The Article Body. Write an article that answers a question that 
your target market has about something specific in your niche. For example, my 
target market always wants to know how to get back a lost love. So I often write 
variations of articles on ways to “get back together” with an old flame. I also make 
sure that my article has a beginning, middle, and conclusion - the “middle part” 
often laden with tips and tools for the reader to try. I usually try to make my 
articles about 500 words which is “spider engine food” for the search engines 
AND is long enough to teach my readers something significant. 
Activity Time: 60 Minutes 

!  PUBLISH your best articles for yourself. When you are writing about a 
“hot” topic in your market, it’s best to put those articles on your own website. The 
reason why is because the search engines will pick up your articles and their 
keywords and send qualified traffic back to your site rather than to someone 
else’s site. Giving you the added benefit of increased traffic as well as quality 
content. This will improve your site’s page rank and the overall value of the site. 
Instead of just a “business card” website, now it becomes an information portal. 
You can also use your articles for your own ezines and newsletters too. In fact, 
you should use some of your best articles for your own ezine in order to retain 
subscribers. Quality content = A loyal fan base, which will result in increased 
income for you. 
Activity Time: 60 Minutes 

!  PUBLISH your articles to other sites and directories. This is how you 
really start putting your article marketing campaign to work! Find other websites 
who are complimentary to your own and see if they accept article submissions. 
For example, if you sell dog food - find websites on dog training, dog adoptions, 
dog grooming etc. and publish your content there. You can also publish your 
articles to directories which are sites that contain lots of articles for publishers to 
grab for their own newsletters/sites etc. While there are 1000s of directories out 
there to choose from, I highly recommend going with only a select few such as: 
ezinearticles.com, goarticles.com, and IdeaMarketers.com. 
Activity Time: 60 Minutes 
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!  PROMOTE your articles via traditional methods. While the web is all 
trendsetting and fun, there are old tried and true methods of promotion that will 
work just great for your articles. For example, writing a press release announcing 
your new article(s) is a great way to gain exposure for them. So is adding a blurb 
and link to it in your email and forum signatures. 
Activity Time: 60 Minutes 

!  PROMOTE your articles via social media. You can really maximize 
exposure for your articles when you promote your articles regularly on social 
networking and media sites (ex. Facebook), adding your articles as referral 
resources to information and encyclopedia sites, paying other websites to run 
your articles, or better yet having someone pay you to run your articles, 
bookmarking your articles etc. 
Activity Time: 3 Hours+ 

!  PROFIT by selling from your articles. Not only can your articles teach 
the reader something, but they can also offer a “solution” for a problem that the 
reader has AND of course the solution should be a product or service which you 
offer. So in essence, your articles can become virtual mini sales pages - but ones 
that don’t just “sell” but offer a few golden nuggets of info as well. The key to this 
is making sure you use a powerful “call to action” in your resource box. That’s 
why I always lead readers from my articles to squeeze pages and get them into 
my marketing funnel immediately. 
Activity Time: 60 Minutes 

!  PROFIT by repurposing your articles. There are quite a few tested and 
proven ways to repurpose or re-use your articles in order to create multiple 
streams of income. In fact - you can set up an entire information product line 
using only the articles you have written for your marketplace. These are examples 
of products and services you could create all from the articles you have written: 
ebooks, ecourses, printed books, training programs, coaching programs, audio 
programs, video tutorials, workshops, and so much more! 
Activity Time: 5 Hours+ 
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So if you add the time estimated for each activity, you will see that it adds up to 16 
hours, which is only about two 8 hour days. Two days. forty-eight Hours. Your 
article marketing campaign will be up and running, and you will have set the 
foundation for the avalanche of new traffic (and income) coming to your site. 

“Two Days or One Weekend Max! 
And You Will Have This Up And Running.” 

Honestly, this may not even take you that long to get started because based on 
your previous experience, you may be able to complete many of these tasks in less 
than an hour. 

So, once you have this is place, let’s quickly review how your campaign will 
work… 

1. You will research your topic and find good keywords 
2. You will write your article including your short resource box 
3. You will publish your article in selective spots for maximum exposure 
4. You will promote your article and let others know it is out there 
5. You will profit from within your article while also planning to repurpose it 
6. And then you will do this again and again and again… 

Notice number six on the review. One of the keys to successful article marketing 
it making sure that you repeat steps one through five again and again so that you 
have multiple little viral machines out their promoting your brand and attracting 
new clients and customers back to your website. Now once you get the system 
down - it’s really easy to replicate. In fact, I would say that I spend a few hours a 
week on my articles which has been more than enough to send me steady traffic 
and result in sales. 
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Weekly Schedule of Activities 

1. Write an article based on the keyword research you have made on your topic. 

Research does not have to be a weekly activity. In fact, you can dedicate a few 
days on researching content ideas, what your market wants from you, and good 
keywords and then be done with it for months. Sometimes even an entire year. So 
spend a solid weekend on your research - and then you can just write a 400-800 
article every week quite easily. I can also research your keywords for you and 
create a calendar of topics for you to write on. 

2. Publish your article to your site, your blog, a directory, or someone else’s site. 

There are really a lot of choices on where to publish your articles and each place 
will serve as a separate pillar to your overall campaign, but you should publish to 
a variety of elite sources that will benefit you most - starting with your own 
website. 

3. Promote your article to attract more readers. 

There really is no point in writing your articles if no one is there to read them 
right? Well that’s why it’s a good idea to get out and promote the fact that they 
are there. Several of the Articology lessons will focus on innovative ways to 
promote your articles. An example of this would be writing an article series (5 or 
more articles) and then promoting them using a press release. This is a great way 
to attract readers to your series and then to your site. 

And that’s really it for your weekly duties. Write it. Publish it. Promote it. This is 
really all you need to do to start driving traffic back to your site. At zero cost! So 
let me say again that this is a no-brainer. Like Nike™ - you just have to do it! 

So before we move on, I want to reiterate that this rapid implementation module 
is what is called an... 
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 “Quick Start Overview” 

I have created it purposefully to give you a general view of every principle of 
building a successful article marketing campaign. I’ve written it in a way that 
gives you a look at what we’ll be covering over the next few weeks and when 
you’re ready to get started immediately on building your campaigns. Be sure to 
look forward to upcoming lessons that get very specific about what you need to do 
to ramp up your article writing, production, and profits. 

REFER TO APPENDIX 1 FOR WORKSHEET 
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!  

Introduction 
In this lesson, I’m going to discuss the first principle of effective and easy article 
marketing and that is to prepare.  

First Articology Principle - Prepare For Success | Part I 

Sounds simple of enough right? Well, believe it or not, most business owners 
rarely prepare for their articles and end up creating a lot of poorly researched, 
written, or optimized articles. 

The end results are pretty bad. Article directories reject your articles. Your 
articles don’t come up in organic searches via Google, Yahoo, or the other top 
search engines. Or worse, people read your articles and are not moved to take any 
sort of action-- whether that be visit your site, sign up for your list, request your 
free report. That’s why I want to talk about some of the things that you should 
consider before you sit down to write your first article... 

➽ What Do You Want From The Reader? 

I have a colleague who has been a therapist for over 25 years and had never been 
published before. I asked her to write an article for one of my directories and she 
agreed. When she sent the article over for my review, I noticed that while the 
article was informative - I didn’t really know what she was offering the reader 
once they were finished the article. It lacked confidence and direction. What did 
she want them to do? 

 
Rule #1 - One of the first things that people will due once they have read your 
articles will be to assume that you are the authority on the topic of which you 
have written on, and want MORE information. 

LESSON 2  - PREPARE (Part 1)

© Lisa Angelettie - All Rights Reserved.                                                                                                   �22

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

• If you are a coach, consultant, therapist, or other service professional - readers 
are going to want to learn more about you, read more things you have written, 
or want to learn more about the service you provide. 

• If you have a product-related business and sell tangible goods, a reader again 
may want to know more about you and your business or where to buy what you 
are selling etc. 

• And these same principles apply if you are selling other people’s goods and 
services such as an affiliate marketer or if you are selling business opportunities 
like licensing or franchising. 

 
So you need to make sure that you are clear about what service or product you are 
marketing in that one particular articles. Because while you can market to tons of 
different target markets (and we will talk about that later) with your articles, each 
article needs to have one specific target and one purpose--to desire more 
information. AND you need to be really sure that there is an audience for your 
information or no one will read it. 

➽ Consider these questions about your business 

1. Are you clear about what your business is? 

2. Do you know who your ideal target market is? 

3. Are you sure that this target wants this type of information? 

4. Do you know what you are talking about? 

5. What else can the reader learn from you? 

6. Do you have a product or service to offer if they ask for more info? 
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Write this down... 

1.  I want to write articles in order to: 

_____________________________________________________ 

2.  The people I want to target are: 

_____________________________________________________ 

3. Some of the article topics I want to write on are: 

_____________________________________________________ 

       

4. After they read my article I want the reader to: 

(ex. read my free report, sign up for my newsletter, sign up for tele-class etc.) 

_____________________________________________________  

Now to get started on your first article - you need to have made a definite 
decision about your what you do - and now you can pick one target market and 
one topic to begin with.  

Don’t worry if you offer more products or services...your clients will learn all 
about that later in the marketing process. For now, you just want to focus on one 
topic and one target--something I call TNT! 

T - Topic 

N - and:) 

T - Target 
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When you implement this simple rule with each of your articles - you will stay 
laser focused and your articles will be much more powerful for the reader and for 
your business. 

For example, if you own a pet grooming business you would NOT want to write 
one article that covers the most nutritious foods for cats, dogs, and rabbits. 

You would get laser focused using the TNT formula and decide okay...I’m going to 
target article #1 to ONLY cat owners and write a pro and con article on 
commercial cat food vs. table food. 

The next article may be again targeted to cat owners but would be about the 
nutritious merits of liver vs. fish for cats. And so on and so on for cats. Then you 
could move on to dogs and drill that down, and then to rabbits. 

Write this down... 

Take a little time and consider your business and all the types of information you 
could teach others. Don’t worry about how simple or basic the information may 
seem -- there are plenty of people who don’t know what you know. It will be 
brand new to tons of people who read your articles. 

 
Now take a little time and do a brain dump of some of the article ideas you have 
running around in your head for your business. Don’t worry - nothing is written 
in stone and as we go along in the training you will fine tune and tweak this list.  

Let’s just get the list going... 

_______________________________________________________
_______________________________________________________
_______________________________________________________
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_______________________________________________________
_______________________________________________________
_______________________________________________________ 

➽ Prepare for Success 

Now that you have some great ideas in mind for your first batch of articles - let’s 
make sure that you are prepared to get the job done! 

1. When you are gathering ideas and fleshing out your articles, you may want to 
have little note pads in your car, work bags, etc. Just to jot ideas down when they 
strike.  

Some people like to record voice notes on their cellphones are tablets. Others just 
like to just sit down and start writing - free flow style. Whatever you like to do - 
just be consistent with it, so that you always have a list of great article ideas 
ready to go. 

Organize these ideas by type in files. Create a folder on your computer for 
ideas you find on the web, and set up another regular file folder to collect your 
written ideas. I still like the feeling of pen to paper - so I always jot down ideas 
and throw them in different colored file folders that I buy at a nearby office 
supply store. Each color represents a general topic that I want to write on for my 
business. 

 What way do you prefer to organize your ideas? 

___________________________________________________
___________________________________________________
___________________________________________________
___________________________________________________ 
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2. You will obviously need a computer or access to a computer which has a word 
processing or text editing software program. Most people use Microsoft Word® - 
but any program will do just fine. I own a Mac and I use the text program 
TextEdit to write my articles. Textpad would be the Windows equivalent.  

Do you own a computer? What word processing program do you have 
on it?  

_______________________________________________________
_______________________________________________________ 

3. Two things that you may want to have in every article (which I will talk about 
further) is an email address in order to contact you for further information, and a 
website up (even if it’s one “squeeze” page) to build your list of potential 
customers and show people that you are up and ready for business! 

Do you have an email address that you could use for your business? 
Remember it’s MUCH better if you use one specific to your website name instead 
of a free one. Ex. lisa@Articology.com rather than articology@hotmail.com 

_____________________________________________ 

Do you have a website up? How about a domain name reserved such as your 
name.com etc.?   

_____________________________________________   
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If not -- you should, because you will look much more professional with at 
least one web page up that contains your company name, contact info, your photo 
and a way to get on your newsletter or contact list so that you can continue to 
build a relationship with them. This is called a “squeeze page”. 

 
Every time I come up with an idea for a new service or product, I know that I will 
need a website and a way to contact those people interested in that service or 
product. 

 
That’s why I have over 52 URLs or domain names registered at the domain name 
registration company GoDaddy. I use them because their domain names are 
inexpensive to register, the company is well established, and I receive superior 
customer support.  

I also like to use a company named Aweber to create autoresponder and 
newsletter lists in order to stay in touch with my different members. I’ve used 
several different companies. Some were fine and others were horrible, but I think 
this one has the most overall value and options for solo professionals like you and 
I. Most of my colleagues making real money online use this company as well. 
They are #1 in email deliverability. 

REFER TO APPENDIX 2 FOR WORKSHEET 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �28

http://www.Articology.com
http://www.apple.com
http://lisaangelettieblog.com/recommends/aweber


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

!  
We’re basically going to pick up from where we left off. I just want to mention 
that while this is part two of preparing your articles for writing and publishing 
this entire lesson is all about keyword research. Now if you already know a bit 
about keyword research, read through this lesson anyway. It will be a great 
refresher on why there is such an importance for good keyword research and how 
to do it properly. 

Or if you are new to keyword research, then I want you to pay even closer 
attention. This lesson is one that I would venture about 80% of article marketers 
do NOT get right. Maybe even more. And by ignoring this crucial part of setting 
up an article marketing campaign -- they are basically leaving free money on the 
table! 

I say that because optimizing your articles with keywords will attract a more 
qualified client to your articles, your site, your list etc. These qualified clients 
will end up being some of your most loyal “fans” and customers. And you didn’t 
have to spend one dollar to find them. They found you. All because you took a 
little time out to prepare.  

Introduction 
When I started my website (GirlShrink) in 2003, I just happened to stumble 
upon one of best kept secrets in search engine optimization. Getting the 
keywords right. 

 
Many marketers and business owners on the web often complain about how 
saturated their markets are - and how it is impossible to organically or naturally 
rank in the top 5 on Google, Yahoo, or Bing because of the phenomenal growth of 
the internet over the past few years. 

LESSON 2  - PREPARE (Part 2)
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Well - some of that is pure truth. It is tough out there to rank high for terms like 
cell phones, golfing, and online poker. Truth is - is that there are thousands of 
people like you and I trying to make it online. And many of them are the “big 
boys”. So if you are in a niche or broader market which is full of competition 
there are two things you need to keep in mind: 

 
1. Competition means that there is a need for what you’re selling - so bravo! 

 
2. Competition means that you need to pick strategic keywords and keyword 
phrases to stand out and rank high so that customers can find you. 

➽ So How Do You Do That? 

 
First you need to make sure that you know your customer. In other 
words, know your market. Know who they are and what they want to buy - and 
choosing keywords will be as easy as one, two, three. 

Read any trade or consumer publications that cater to your customer. 
Pay close attention to the headlines and titles in and on those publications 
because they have probably paid quite a bit of marketing dollars to study and test 
what headlines sell more magazines or newsletters. 

There are also some great FREE tools on the web to help you really drill down 
and find targeted keywords for your article marketing campaign. There are four 
that I find are wonderful and one premium tool that I personally use everyday:  
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1. The Google Adwords Keyword Tool  

!  

Google’s adword tool is a free and easy way to gather relevant keywords for your 
articles. In the example above, I typed in life coaching and the tool spit out lots of 
relevant keywords for life coaching along with an estimate of global and local 
search volume plus advertiser competition levels.  

 
What I don’t like about using ONLY this tool is that most of my clients get 
confused about the “competition” column and think that this will tell them 
whether or not they have a lot of SEARCH competition. It doesn’t. This row only 
gives you an average of advertiser competition.  

 
But the great thing about this tool is that you get a great idea of which keywords 
are well searched on but not saturated by the competition, so I tend to use it quite 
a bit in my keyword searches. Plus they make it very easy for you to download 
your keywords - which is always nice:) 
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2. Good Keywords 

Another great tool is this free software at: goodkeywords.com and is for Windows 
users. I like it because it pulls its data from a great many sources so it is 
comprehensive. And it is user friendly. A lot of people like this software. 
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3. Wordtracker’s Free Keyword Tool 

!  

Wordtracker’s free keyword tool is great 
to use in order to gather a list of niche 
specific keywords. You can build a list of 
100 words and build content around those 
keywords for at least a year! I’ve done it. 

The volume data is based on traffic to 
Dogpile.com and Metacrawler.com over 
the past 90 days. The paid option of this 
tool will produce more keyword results - 
hundreds!  

But if you’re just starting out or you are in 
a less competitive niche - then the free 
option is fine. The pic to the right is me 
using wordtracker, searching for life 
coaching keywords. 
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4. Keyword Discovery’s Free Tool 

!  

This free tool is much like wordtracker but pulls data from over 200 search 
engines - which is much more than wordtracker. While you may notice that the 
search totals are larger than wordtrackers - that is because wordtracker conducts 
a daily estimate while keyword discovery performs a yearly estimate.  

 
**Make a note though that search estimates can be quite inaccurate, so it’s best to 
just look at the overall picture. What keywords seem to be  “a lot more” popular 
than others. 

 
Create a list of these words and phrases you’ve found using these free 
tools. These are your “master keywords”. 
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Now here comes the real hidden secret that all the “gurus” don’t tell 
you...Forget about ranking #1 on google for those master keywords! 
You may never do it or it may take you forever to rank high in the search engines 
for your keywords listed above. Your time is important. You want to maximize 
your time and energy and convert that time into cash.  

 
So the key is take one of your words and create a 3 to 4 word keyword phrase 
that applies to your business - because it is much easier to rank #1 or #2 for a 
longer keyword phrase in Google then using the shorter obvious ones. This is 
called creating a long-tail keyword phrase. 

 
For example, trying to rank high for the keyword “depression” was extremely 
difficult. The web was saturated with good and bad content on the topic, but I 
needed to break the top 5 somewhere in order to generate more “natural” traffic 
to my site. 

 
So I started creating longer keyword phrases for depression such as: 

depression in women over 35 

curing postpartum depression 

depression in teens 

When I started adding content around these keyword phrases, I watched my 
natural or organic traffic stats begin to grow - resulting in more clients and more 
sales. To this day, if I did absolutely no more marketing for GirlShrink, I would 
continually get the organic traffic that I receive from web visitors searching for 
very specific content and finding my site.  

This strategy is also really great because consider how much more qualified a 
visitor is searching for specific information on curing their postpartum 
depression then another person just searching “depression”.  
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The first person sounds like they may be ready to purchase further information 
on postpartum depression or want a coaching session on the topic. The person 
searching for just “depression” is doing more basic research then trying to solve a 
specific problem. See the difference? 

So after you’ve generated your master list of keywords - can you drill it down even 
further and get very specific about what kinds of content your customer would 
like to read? 

The goal after you have designed this list of keyword phrases is to now write 
content containing each phrase and watch as your qualified traffic grows. While 
your total number of searches may not be extremely high for these long keyword 
phrases - the traffic that you will attract will be very interested in your 
product or service. 

 
For example, if you are a life coach - you could write an article using the general 
keyword term of life coach and probably get quite lost in a sea of articles on “life 
coaches” or “life coaching”. OR you can write an article about life coaching 
specific to where you live such as:  

“Philadelphia Life Coach” 

“Life Coaching in Orlando Florida” 

Or perhaps you could write something specific to your life coaching services such 
as:  

“Life Coaching For Burned Out Executives” 

“Life Coaching for Work At Home Moms” 
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➽ I’m Having Trouble Writing My Keywords!  
If you are struggling with keyword phrases that may work for you and your 
business -- then you have do three very important things. 

 
1. Research The Competition 

Who is doing well in your niche? What keywords is your competition using? 
What kinds of articles has your competition written on your niche? What else 
could you write about? How could you get even more specific about what you 
write.  

 
2. Research The Stats 

Make sure you use many of the available free tools on the web to research what 
people are searching for on the web, how many people are searching for your 
potential keywords, and to get a list of “related keywords” to use within your 
articles as well. I do this all the time. 

Try using the great keyword tools mentioned earlier. 

 
3. Imagine You Are A Client 

Finally you need to sit back and think about how you search for things on the 
web.  And more importantly - think about how your clients would search for you. 
What words would you put in that little search box if you specifically wanted what 
you are offering. Don’t be afraid to get creative and specific.  

>> Remember that no one who really wants to buy a computer is searching on 
google for the term “computer” Only people browsing are searching with such 
simple and broad terms.  Instead, people who are ready to buy are very specific 
when they conduct searches - ex. searching for “macbook laptop computer” or 
“HP 15 inch laptop” etc. 

REFER TO APPENDIX 3 FOR WORKSHEET 
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!  

Now that you have a keyword glossary to work from, in this lesson we will discuss 
how to get moving with writing your articles. This is a quick start lesson, and is 
really to give you an idea of how you should be moving forward with writing your 
articles. Later in Module II, I will really break down how to masterfully craft 
articles for your market -- even if you’ve never written a thing before! 

**Note To Intermediate Marketers**  
You can probably get started writing after this lesson, and use the following 
lessons on writing to improve your technique and execution. Just begin working 
from your keyword glossary, if you need a starting point. 

The biggest concern that most new entrepreneurs on the web have about article 
marketing is the misconception that they have to be good writers to be successful 
at it. Truth is -- you don’t. You don’t even have to come close to being a decent 
writer.  

In fact, as we go through more of the lessons -- you will see that my focus is not 
on writing structure, technique, spelling, or grammar. My focus is on crafting 
articles that will get your market’s attention, teach them something 
useful, and then get them to take action. And there are a lot of great ways 
to do that through article marketing, you just have to know what they are and 
how to use them. 

It’s not about how beautiful the writing is. We can leave that for Reader’s 
Digest™! In fact, if I had to break it down in the simplest of terms -- this is all you 
need to get started cranking out great articles today... 

LESSON 3  - WRITE YOUR ARTICLES
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1. Write About What Troubles Your Market 

If your market is dog owners and you sell a dog training program, you need to 
write articles about what troubles dog owners the most: Housebreaking their dog. 
Getting their dogs to stop chewing the furniture or their shoes. Getting the dog to 
stop barking and whining when they leave home. Walking their dog on a leash. 
Ending aggressive behaviors.  

 
Write about things that hit your market’s “panic buttons” and you will have a 
large following of your articles. 

 
Ninja Tip: Visit article directory sites such as ezinearticles.com and take a look 
(spy:) at the most viewed articles in your niche. That will give you an idea of the 
kinds of topics that most interest your market. Make a list. Write articles on those 
same topics. 

2. Give Your Article A Great Title 

 
We will talk a lot more about “how to” do this effectively in following lessons, but 
the bottom line here is that you have to write titles for your articles that attract 
viewers. It is the first thing people read of course when cruising for information 
either on article directories or during search engine searches. If the title doesn’t 
grab ‘em, then they are clicking away for sure. 

 
Ninja Tip: Don’t worry about writing titles that are cute or clever. Don’t model 
titles that you may see on popular magazine covers. Instead -- you want to write 
titles for your articles that are to the point and contain at least one of your 
keywords.  

 
The reason for this is that people do not search for dog training like this: “Get 
Your Dog To Follow Your Lead!” While that is a “cute” title -- no real person 
searches for dog training like that.  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Instead your title should read: “10 Dog Training Secrets Made Simple”. While it is 
not the cutest title in the world, it explains what it is and what I will find out in 
the article. That’s the article that will turn up in the search engines -- and so 
that’s the one I am going to read. 

3.Write A Great Intro Paragraph 

 
The first paragraph should not be a lot of sentences setting up what you are going 
to talk about it -- instead it’s really best to draw the reader in with a powerful first 
statement. Again -- the point here is that you don’t want your reader to click away 
out of boredom or disinterest, you want to engage them quickly so that they will 
read the rest of your article and get to the most important part of your article… 

4.Write A Killer Resource Box (Bio Box) 

It’s really important to write a great resource box at the end of your articles, 
because of course isn’t the point to draw the reader to your free offer, your 
website, your newsletter sign-up page, etc.? 

 
Yes - yes, we want to offer readers FREE and useful information -- but not 
because we are writing just for writing’s sake. No, we want the reader to do 
something after they have read what we have written. That’s where your resource 
box comes in like gangbusters! 

 
Your resource box should be about a 50-100 word paragraph explaining who you 
are and how the reader can learn more about you and read more of the great tips 
you have just shared with him/her in your article. 

 
Ninja Tip: This all-important paragraph should have at least one active link in it 
to wherever or whatever you want the reader to go or do next. For example, I 
usually have a live link to my newsletter squeeze page in many of my articles. We 
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will learn more about writing killer resource boxes in a later lesson -- so look out 
for it-- it’s an important lesson. 

5.  Teach The Reader Something 

Finally, while you do not have to write the next New York Times investigative 
piece, it is important that you offer the reader information worth reading. 
Not filler. Not fluff. And certainly not plagiarized or recycled work of some kind. 

 
In order for the reader to believe that you truly are an expert in your niche, you 
have to teach them something, explain something, reveal something, etc. And 
don’t be afraid to share some of your “secrets” -- because if you give the reader 
something of value that they can go and use in their own business or lives, then 
they will definitely come back to you to learn more.  

Trust me --I’ve seen it over and over. In my own business and in others. Even in 
myself as a consumer. If someone teaches me something really good for FREE, 
I’m all over that person for more information and am willing to pay for it. And so 
will others in your market. 

Bottom line? Write something worth reading. Not crap. And trust me, there’s 
plenty of “crap” out there on the web. But don’t let it be yours. Remember that 
your articles are a representation of the quality of the services and products 
you have to offer. So represent yourself as best as you can. 

Ninja Tip: Articles that do really well in the search engines are usually about 
400-500 words long -- even in blog posts. So shoot for that word count when 
writing your articles. *Microsoft Word automatically keeps a word count as you 
type. 

REFER TO APPENDIX 4 FOR WORKSHEET 
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Wow, it’s almost time for you to publish and read your articles online (if you 
haven’t fast-forwarded and done it already:) 

At the end of this lesson, you will be able to create a list of outlets that would be 
perfect for publishing your work, submit your work there, and become a 
published writer.  

Isn’t that exciting?!  

But it doesn’t stop there, the best is definitely yet to come. Over the next few 
modules we’re going to develop this into one of the most kick-butt and traffic 
generating article marketing campaigns it can be. 

But - I’m getting ahead of myself. :-) 

Let’s get the articles written and up on the web right? 

Introduction 
There are several good reasons to publish your articles online. Let’s talk about 
them… 

First, you want the credibility that becoming a published writer gives you. It’s 
human nature for people to “trust” people who have written on a topic that they 
are interested in. If I want to make a purchasing decision between two companies 
and one company has a website and the other has a website and free articles on 
that website about the topic I’m interested in - I’m probably going to go with the 
one who has the articles.  

Why? Because I am under the perception that business #2 knows more about the 
topic, is an expert on the topic, and has more experience with that topic.  

LESSON 4  - PUBLISHING PRINCIPLE
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Now of course -- that may or may not be true -- but it is the perception of most of 
the buying public on the web. Being published builds trust. 
  
Secondly, another reason to publish your articles online is the fact that we are 
dead smack in the crux of the “information age”. People want information, 
answers, solutions to their problems. And the internet has become the quick fix 
for everything from self diagnosing an illness to researching where the cheapest 
gas is. 

That’s why it is so important that your business be a “problem solver” or an 
“information solution” for people searching on the web. And one plain ole’ portal 
website is not going to show up as a solution for people searching for answers. No 
content shows up - content like articles. That’s why Google™ loves articles. That’s 
why all search engines do. They want people to search and find solutions.  

YOU need to be one of those solutions providers -- and the solutions need to be 
inside your articles. 

Third, published articles attract traffic. Plain and simple. Some attract a few 
readers and others attract tons. Articology articles attract “qualified” traffic. And 
that’s really one of the biggest reasons to publish articles. You can attract 
qualified traffic to your website, that buys from you, at zero cost. 
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“So Where Should I Publish Your  
Articles For Maximum Exposure?” 

1. Your Website 

Did you know that the #1 place you should publish your articles is at your own 
website? A lot of people assume they should only publish to directories or other 
people’s websites. The reason why is that when people do an organic search for 
something in the search engines, which would you rather them do? 

1. Search --> Land In Directory --> Read --> Click On Another 
Article To Read or Your Site’s URL 

2. Search --> Land On Your Site --> Read --> Browse Your Site 

 
Number two right?  
If they read your article on your site, they are already there and can browse 
around and read your other articles, sales pages, send you a question, etc. 

If they go to the directory first, there is a chance that they may never visit your 
site and just click on other articles by other authors in the directory. Or if you 
publish on someone else’s website, chances are they will continue to read articles 
on that site -- not visit yours. 

Some marketers only publish to their own sites. Some never publish on their 
own sites. I on the other hand believe in a mixed portfolio :-) But my own website 
being most important. 

Ninja Tip: Publish your best work to your website. 
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2. Publish To Other Sites 
 
This is the SECOND best place to publish your articles. In fact, in some ways it 
can be more powerful than publishing on your own site. Let me explain why… 

 
Most marketers out there will still tell you to use article marketing but they don’t 
stress a lot of importance on it because they still think your only options are to 
publish articles to directories, cross your fingers, and wait for traffic. That’s the 
old school way. That is not today’s article marketing! 

 
In fact, the most powerful way to strategically publish your articles on the web is 
for your content to show up on another company’s site as a resource. Especially if 
that company is one of authority in your marketplace. Why? 

 
Now that Google™ and the other top search engines frown upon a lot of 
reciprocal linking (that is two websites linking directly to each other),  we have to 
examine what does hold importance. And that is having content on and being 
linked back to another site with “related” content. The search engines 
LOVE that! 

 
So what does that mean? 

 
Well, it means that when the search engines crawl the web for your article on 
“organic dog food” and find the article on a “dog adoption website” your article 
looks very important to the engines. Not just because of your keywords, but 
because it was found on a keyword related site. Now your article will rank 
higher in search engine results because your article placement looks natural 
- not artificial or spammy. 

 
To explain further - take that same article on organic dog food and place it on a 
directory site that hosts articles on 25 other unrelated topics and it doesn’t hold 
as much importance to the engines. 
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Now we will talk about this further -- but to just quickly explain today -- the 
whole significance of ranking well in the search engines is so that when people 
search for things on your topic that they will find YOU and your articles on the 
first page of search results. Now while that may sound impossible to you 
now, it really is very possible. I’ve done it and so have hundreds of others who 
have followed my system. 

3. Article Directories 

Directories have long been a popular option for publishing your work, and the 
reason for this is because of all the traffic that visits directory sites AND because 
of the backlinks you will create to your own website.  

 
Of course you need to make sure that you are submitting to a directory with a 
decent PR ranking, one that gets a lot of traffic, and one where people are 
not just submitting articles but also reading them and grabbing them for their 
own ezines etc. (I will cover this extensively in future lessons) 

 
BIG Tip: Do NOT submit your articles to every directory you can get your hands 
on. You could probably will get penalized by Google™ for duplicate content issues 
while also creating a lot of meaningless links back to your site - diminishing your 
site’s importance and putting yourself at risk for a Google Panda or Penguin slap. 
Quality vs. Quantity is key when publishing to directories. 

 
 4. Blogs 

Blogs that do really well in the search engines do not just have dozens of short 
posts - they have posts that are articles. In fact, some people use blogs to publish 
their own articles (like in #1) -- simply because it is easier for them to get it done 
AND the blogging format seems to do better in the search engines. 

 
In fact they do so well that I recommend to all of my private coaching clients that 
they build a blog -- and that the blog contains (500+ word) articles. My blogs 
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have been really great for my business. Attracting really active and qualified 
traffic. 

 
Also, you can publish your articles on other people’s blogs. It’s much simpler than 
you think. Most bloggers would love to have a few articles in their stash for days 
that they can’t write. Me included. (hint! hint!) 

 
Step One: Research complimentary blogs in your market.  

 
Step Two: Comment on a post or two. Allow the blogger to get to know you first.  

 
Step Three: Send an email asking the blogger if he/she accepts guest articles. 
You could suggest a topic at this time you think would be a good fit. 

 
Writing as a guest blogger or author on a blog really does a lot to boost your 
credibility in your market - because it says that the blogger values and trusts your  
information. It’s also great because you can probably add a link back to your site 
in the article (creating another valuable backlink) which will create another free 
stream of traffic to your site. 

5. Audio Article Publishing 

It is a known fact in the industry that some people like to learn via text (that’s my 
preferred method) and others need to learn by listening. That’s why it is 
important that you consider adding audio articles to your article marketing 
arsenal. 

 
The great thing about audio articles is you can choose to allow readers to listen to 
them for free or you could bundle a few together and require an opt-in (name and 
email) in order to listen or download the articles. 
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I am subscribed to a newsletter where the publisher has a written and audio 
version of her featured article every week. And sometimes - when I’m tired or I 
am working on something else - I like to listen to her articles instead of reading. I 
like having the option. 

 
Another great thing -- audio articles have a perceived higher value than 
written articles, which is a great feature to add as a bonus for a coaching 
membership or ezine subscription.  

 
And remember that all a podcast is - is a series of audio articles. Use your 
articles to create a podcast and get it up on iTunes for more exposure and more 
traffic! 

 
You can use a variety of tools to create your audio articles. I use a USB Logitech 
headset (get at Amazon) and Garageband to record my audio. You could also use 
a third party software program like Audio Acrobat. 

6. Video Article Publishing 

A client recently asked me about how significant I thought videos were in search 
engines. I told him that depending on the keywords - that video articles were 
incredibly important in search engines. And not just that...  

 
People on the web love videos. All you have to do is see the explosion of 
video submission sites such as YouTube. There are dozens of ‘em! So offering 
readers in your marketplace alternative multimedia ways to obtain and enjoy 
your information is absolutely beneficial to you and a no-brainer. Especially 
when there are several easy no-fuss ways to get your video articles created and 
uploaded to the web. 

Right now I’m working on a video featuring my kids -- which will work really well 
in my market. Nothing slick or even remotely professional. Just something that 
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speaks to my niche, with a keyword rich title, that I will post to a few key video 
sites. Instant traffic! Instant backlinks. 

 
Remember that posting your videos to video submission sites is much like article 
directories - you will create high ranking backlinks to your own site and you 
will get new traffic from people just browsing and looking for content for their 
video blogs, magazine blogs etc. 

REFER TO APPENDIX 5 FOR WORKSHEET 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Introduction 
This lesson is going to be short and sweet. We’re going to talk about submitting 
your articles a lot more in depth in the publishing module, but for this lesson 
there are three important things I want you to remember when submitting your 
articles to directories -- which will help you get started right away. 

1. Read The Editorial Guidelines 

When I first started getting into the groove of submitting to various article 
directories, I read the guidelines on one or two sites and then assumed they were 
“universal” guidelines for all directories. That was a wrong assumption. And 
that’s why some people get their articles rejected by directories everyday. 

 
One site may allow links in the body of the article, other sites may not. Some have 
a word minimum - others do not. Some directories are no longer publishing 
articles on certain topics or never did -- so if you send them one on one of those 
topics they will reject it. 

 
The point here is to pay attention to the guidelines for each and every 
directory you submit to. Especially the ones on my list:-) End of story. 

2. Write Something Worth Reading 
 
It’s not just enough to get a powerful backlink to your site by publishing any ole’ 
article to directories -- no, you want people to read them, link to them, bookmark 
them, tweet them, share them, and even syndicate them in their own ezines. The 
only way to accomplish that great feat is to publish something worth reading. In 
other words, do not write junk. 
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3. Track What’s Popular 

All article directories have the ability to show you in the writer’s user area how 
many times your articles were viewed. This is very important of course because 
this gives you a barometer of how popular your articles are. You will absolutely 
notice that certain topics (or titles!) get read more than others. This helps you in 
several ways.  

One -- you will know what types of articles to write more of.  

 
Two -- you will know what types of topics interest your readers and possibly can 
base a paid revenue stream around that topic.  

 
Three -- if you add a special url in your bio (I’ll explain how to do that in the 
publishing module), you can track your conversion rate of how many readers of 
your articles turn into subscribers on your list. 
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Articology All You Need Article Directory List 
(In Alphabetical Order) 

Directory Submit My 2 Cents

Amazines.com Submit To This Directory Big Traffic

ArticleAlley.com Submit To This Directory Big Traffic

ArticleCity.com Submit To This Directory Big Traffic

ArticleDashboard.com Submit To This Directory High Rank

ArticleGold.com Submit To This Directory Big Traffic

Buzzle.com Submit To This Directory High Rank

EzineArticles.com Submit To This Directory *Best Site

GoArticles.com Submit To This Directory Big Traffic

IdeaMarketers.com Submit To This Directory Unique Site

SubmitYourArticle.com Paid Member Submission Big Traffic
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That’s It! Those are the only directories you need to even bother with. So don’t 
worry about spending endless hours submitting your work to hundreds of 
directories. It’s really not that hard to submit to this list -- or to give to an intern, 
or virtual assistant to complete. 

 
Submitting to all the others will be a waste of time and will sabotage the 
strength and ranking of your articles in the the search engines. 

 
If you have only have time to bother with one - I’d go with EzineArticles as this 
is the most popular directory on the web. Google Page Rank is high (Still a 
pagerank of 6 even after Google Panda/Penguin updates), and both writers and 
publishers frequent this site daily.  

Another good thing is that the owner of this site (Chris Knight) is very active 
within it. He is on the blog and the forums etc. encouraging dialogue between 
writers. I have had many of my articles syndicated from this site. 

REFER TO APPENDIX 6 FOR WORKSHEET 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The last lesson seemed to really be just what the doctor ordered for a lot of 
members. Evidently a lot of people were under the impression that you had to 
submit your articles to hundreds of sites and you were completely paralyzed 
with just how huge of a task that would be. Of course you were! But now you 
know -- submitting your articles to a zillion sites is a waste of time and will dilute 
your brand. 

Which leads me to my next point... Many of you wrote me and were wondering:  

“How do I maximize the visibility of my articles since  
publishing them to directories isn’t the total solution?” 

I searched for that answer too - for quite a long time - and finally figured out a 
system that works really well for my business and will work for yours too. 

That’s what Principle Four (promotion) of Articology is all about. How to get 
more visibility, more readers, and in turn more traffic to your site. 
Period. 

In this next lesson, you are going to learn about the Top Five Ways that I have 
found (and use) to promote my articles across the web. 

The fact is - it’s not as simple as “if you build it, they will come”. No - if you write 
it, then it’s just another page in cyberspace! No one is just going to come across 
your articles because they exist.  

I mean yes, there is of course the organic benefits of articles -- where people will 
find your articles after doing basic searches. In fact, when I checked my stats the 
other day, about 55% of my traffic came to my blog after doing a Google™ or 

LESSON 6  - PROMOTE
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Yahoo™ search. The rest was split between links on other blogs and unknown 
origins. So yes - people WILL find you via the search engines, but it’s that other 
45% I’m talking about.  

That 45% probably heard of my site, linked to my site, and visited my site because 
of the few (5) steps I have taken to ensure that my articles are visible to prospects 
via other means other than just natural search engine traffic. 

The strategies that I like to use include traditional promotional efforts such as 
forum signatures, blog commenting, and press releases. Non-traditional 
strategies include linking from powerful websites and publishing on other but 
relevant sites. But the big promotion tool that evens the playing field for 
everyone is to build a presence and influence on social media. 

  
The latter happens to be the one strategy that I’d like to talk to you about today, 
“How to use the power of social media to promote your articles all 
over the web”.  

Social Media 

This is a topic that you are not going to see covered by too many article marketers 
right now -- and that’s because I think that many of us have focused strictly on 
creating backlinks and traffic to content using directories, etc.  

 
The joke was on us though because now more than ever, search engines like 
Google rank your content based on social media indicators (are people 
talking about your content in social media). Ta-da the end! 

 
It’s a hard pill for many marketers to swallow, but the web is all about change and 
your ability to course correct and keep up with it is key to your survival.  
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That’s why I like to use social media to strengthen my article marketing 
campaigns -- and it truly has been a successful endeavor. It’s not the only factor 
that Google considers, but it’s a BIG one. 

Social media and marketing sites like the power 3: Facebook, Twitter, & 
LinkedIn as well as some of the others including Digg, Stumbleupon, Reddit, 
(and I could go on and on) are here to stay. There’s no doubting that.  

 
The key is how to use them efficiently and effectively for your business and 
not get sucked into the social marketing vortex. You know the one where you 
spend all day approving new friends and tweaking your profile! Talk about a time 
sucker. 

Getting Started With Social Media 

One way you can get started using these types of sites immediately is simply by: 

1. Creating a free membership and profile to sites such as Facebook, 
Twitter, Digg, De.licio.us, Redditt or StumbleUpon. When you get there, 
poke around and see how it works -- but don’t invest your entire day to this. 
Filling out basic areas of your profile is fine. Add a link back to your website on 
your profile page AND link to another social media profile. Ex. Link to your 
twitter account on your Facebook profile. 

2. Then you need to “share” your articles on the social media power 3. 
Write a quick blurb about why people should read the article, include the link to 
the article, and press send. Obviously this gets more powerful with the more 
people that you are friends with and the more followers you have. So be sure to 
start building your network. 

 
3. Then you should bookmark your BEST articles. That’s right, bookmark 
your own work on sites like Redditt or StumbleUpon! (Remember that when you 
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are bookmarking your work, it’s important to bookmark other people’s work that 
you find interesting and relevant. Your bookmarking must look natural and not 
just selfish.) And make sure that you are bookmarking your BEST work and not 
everything you have ever written. That’s a sure way to spot an amateur - plus it 
looks incredibly self-centered. 

 
Now while social marketing can be incredibly time-consuming, in future lessons I 
will show you how to pinpoint the ones that you should focus on and how 
to use them to showcase your content effectively and send traffic your way. In 
fact, tons of traffic! 

After starting on Facebook and another niche social media site, I watched my 
ezine subscription rate increase by about 39% overnight. So while there is a bit of 
time invested on the front end - the results on the back end are amazing, zero cost 
and totally worth it! 

REFER TO APPENDIX 7 FOR WORKSHEET 
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Congratulations! This is the last lesson of Module I - Rapid 
Implementation. You did it!  In this final lesson, we are covering the fifth and 
last principle of Articology which is all about article profits or in other words how 
to effectively monetize your articles a.k.a.. make money!  

Believe it or not there are tons of marketers out there who simply publish their 
articles and even give away a lot of valuable information -- but never make any 
money from them. I use to be one of them:) 

The article profit module is probably the most popular section of this training 
program hands down - although it’s essential to master all the other modules for 
this to really work. Bottom line - if you write masterful content - you can make 
money from your articles. Let me explain further... 

Key #1 

The first key to making money from your articles is to make sure that you are 
attempting to monetize your “best” work. Trying to make money from articles 
that are “junky” is a waste of time. Now this doesn’t mean that you have to write a 
masterpiece. It doesn’t even have to mean that it is completely grammatically 
correct.  

What it DOES mean is that the reader has to be moved or impressed enough 
with the content of the article - that he or she will follow through with you next 
steps or your “call to action”. Share something valuable with the reader in an 
article - then that article has the potential to make money. 

LESSON 7  - PROFITS
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Key #2 

Work smart not hard. Another essential key to making money with your 
articles is to repurpose them. Once you have written something that you like, and 
more importantly is useful for your clients, the way to earn more from every word 
is to use it again and again but for different purposes. You’ll see examples of this 
and we’ll talk about this key extensively in the profit module. But the bottom line 
here, is that you should never use an article once. Not a good one anyway:-) 

Key #3 

For maximum effectiveness, do not focus on only one monetization technique. 
It’s best to accrue revenue from a variety of monetization strategies. Basically I’m 
talking about using multiple streams of income or even more simply put - 
don’t place your eggs all in one basket. 

 
Now don’t worry about this -- it’s not a tremendous amount of work. In fact, most 
of the work is already done because you have already written the content. Your 
articles! All you have to do now is to implement a variety of strategies to have the 
content make money for you. 

“So How Can I Make Money Lisa?” 

Getting Started Today 

In the profit module of this course, we are going to talk about over 8 different 
proven and real ways to make money from your existing articles. When we get 
into the down and dirty of each strategy -- by then you should have several really 
good articles written and published -- so you will easily be able to take the next 
steps in order to monetize them. 
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For instance, if you already have a few articles written now and they are already 
posted at the #1 Articology publishing spot - your website - then you can 
passively monetize those articles with ad programs such as Adsense, Kontera, 
Clickbank, Amazon - if it makes sense in your niche. 

 
I get a pretty decent check from Google™ every month because I monetize my 
articles on GirlShrink with Adsense ads. This is simply something you set and 
forget. Write the articles, add the Adsense code, and wait for your check or direct 
deposit every month. I’m sure you’ve heard of Adsense -- it’s been around for a 
long time, so let me tell you that it still really works. 

 
Now there was a time on the web, where everyone was building a bunch of junky 
information-based sites and filling them with Adsense ads, and making big 
checks. But Google has cracked down on how these sites rank or even appear on 
the web (most are black-balled) -- so those days of huge Adsense checks are long 
gone unless you are a super site such as About or iVillage.  

So that’s why I stress that you need to use several of these techniques (and use 
them appropriately) to generate a good income from them. Adsense is only one 
option.  But a good one.  

 
Now in my experience, it’s best to use this type of advertising to monetize when 
you do not have a related offer of your own to lead the reader to. So on 
GirlShrink, I write articles on a variety of mental health, relationship, and life 
issues -- but my core product is the (The Relationship 911! System). So I choose 
to lead my relationship articles to a related offer for that product.  

 
I also write about autism ( I have a daughter on the autism spectrum), but I have 
no autism related offers. Not on this site anyway - maybe in the future. So I 
decided to monetize my autism articles with Adsense, until such time, and they 
perform well. 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �60

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

 
When I wrote my first articles on autism, it was before I discovered that one of 
my own daughters was on the autism spectrum. Now that autism is a big part of 
my life -- I even give workshops on autism to educators in New York City -- I will 
use another one of my profit strategies...and that is to take my existing articles on 
autism and repurpose them into a report for moms who suspect that their 
children are on the spectrum. 

 
This is a commonly used strategy used by seasoned marketers, but one often 
overlooked by newbies. Mainly because many people don’t understand how or 
why they should offer people information that they could essentially already find 
for free on the web. 

 
Well the answer is simple - convenience. 

 
Depending on the urgency, people rather spend a few bucks on a report that 
covers several aspects of autism instead of surfing the web looking for all of this 
information for free. 

 
So offer readers the convenience of reading information on your topic all in one 
report -- but require that they pay for that convenience. 

Also, let’s not overlook the fact that there are some moms out there who may 
actually care what I personally have to say on the matter. They are looking to 
learn more about my viewpoint and experience on autism -- which is another 
reason why people will pay for information. Sometimes they just need another 
perspective and will want especially YOURS. 

Depending on the topic you could charge $10 to 20 bucks for a special report. 
Remember that these types of small reports should serve as an introductory 
to your topic and to your bigger offers - so you could easily use several of 
your introductory-styled articles as content for these reports. We’ll get into more 
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of how to do this and how to repurpose articles into other streams of income 
successfully in the profit module.  

Guess what? That’s the end of the rapid implementation section of the 
program. Hooray! Next we are going to start getting down to the nitty gritty of 
things, beginning with Module II which demonstrates how to MASTER YOUR 
WRITING. This is a really intense info-packed module because it serves as the 
foundation for all the following lessons. 

Housekeeping 
As you move through this system, you can always reach me with questions or 
comments LIVE over on my Facebook fan page. I typically respond within 24 
hours. 

REFER TO APPENDIX 8 FOR WORKSHEET 
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I love this module, and that’s because it’s all about getting people past their 
blocks, confusion or fear around writing content for their businesses. Not only is 
this a great module but it is crucial to the success of your business. 
 
Without compelling content, your business will fail to attract clients and 
customers on a consistent basis. You will work twice as hard to pull in new 
business and have less time to spend enjoying the fruits of your labor.   

In this module, we will concentrate on writing content that your ideal clients will 
crave and want more of. This is where we set the foundation for you writing 
content that is the foundation for the rest of the content moving forward as well 
as establishing you as a leader in your industry. 

Introduction  

Think about the last time that you read an article, social media post or blog entry 
on the web...What was the key factor that compelled you to read it? Most 
of the time it is because you were searching for a specific topic and you probably 
got tons of results - but had to pick one to start reading.  

So the question is - Why That One? 

Well, if you perform a traditional google search - more than likely you will read 
the top 3 results, because they are at the top of the page! But another reason why 
you may chose a specific article is because you found the title of it to be very 
compelling. So interesting - that you had to read more.  
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Both of these scenarios can be created when you have red hot sizzling titles for 
your articles.  

Another rule!  
Titles are crucial to getting your article found and read on the web. 

➽ Defining A Sizzling Hot Title 
The first thing that I teach my clients about article titles is that there is a big 
difference between traditional magazine or newspaper titles AND titles of 
successful online articles that get read. 

Magazine and newspaper articles have either basic hard news titles or what I call  
“cutsie” titles. There may be a play on words in the titles. A use of homonyms 
(one of a group of words that share the same spelling or pronunciation (or both) 
but have different meanings ex. hire and higher). The titles may be humorous. 
Silly. Or even misleading. 

For example, on the cover of one of my favorite women’s magazines there is an 
article on eliminating stress titled: “Find More You Time!” 

While that sounds interesting and appropriate for this women’s wellness 
magazine -- it would not work online. Not when people go to the web to quickly 
search for the specific information they want. Rarely are people just browsing 
through the millions of pages on the web and then stumble upon your article. 

So back to my example...the article I was reading is really about eliminating stress 
from women’s lives and is broken into 10 tips. So the article should really say 
something like: “10 Tips for Eliminating Stress In Women” 
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My title contains many of the “keywords” that you may use to search for an article 
on getting rid of stress in a woman’s life such as: stress, women, eliminating. 
It’s highly unlikely that someone would search for that topic using the words  
“find more me time”.  

So as you can see, the use of keywords in your titles and within your articles is a 
subject that I will talk a lot more about in this lesson, because they are crucial to 
your online success. 

Take a look at these examples...which article would you read first? Which ones 
have more search engine friendly keywords? 

1. Hilton sister facing charges 

2. Paris Hilton Arrested--Faces Probable Prison Time 

1. Smart Business Tips 

2. Top 10 Business Tips for Entrepreneurs 

1. Election Goes South 

2. Congressional Election Turns To Mudslinging Race 

The winners were all the #2 articles. So now based on these examples, you may 
think that the longer the title is-- the better it is. Well actually, that is not true at 
all. Let’s talk about that for a minute, it’s important... 
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➽ Size Really Does Matter! 

Most of the web traffic or rather your potential clients and customers that come 
to your site will probably come via google. Right now google is dominating the 
search engine market and probably will for years to come. I would say at least 
50% of my traffic comes to my sites via google. The rest come from a mixture of 
other search engines like Yahoo, MSN, links on high traffic websites, and affiliate 
referrals. Other sites claim that google refers almost 90% of their traffic! So 
writing search engine friendly titles are very important, and title length is part of 
that.  

Let’s talk about the length of your titles...while there is no magic formula, I highly 
recommend that you implement the following strategy with all your articles and 
change any existing article titles you may have to this... 

**Choose 3 or 4 keywords that users would likely search for on your topic. The 
reason why you should do this is that 1/3 of all web searches are done using 3+ 
word phrases. Another 1/3 is done using two word phrases.  

Examples include:  

 magic show tricks 

 grow longer hair 

 google stock 

 lisa angelettie 

So imagine if you came up with several powerful 2 and 3 word phrases for your 
articles. Chances are that users would find you much easier when searching on 
your topic. In fact -- your article may hit google’s coveted #1 ranking! And better 
ranking = BIG traffic = more sales! 
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➽ What’s Most Important?  

Remember that the more words that you use in your title, the less weight that the 
search engines give the words in that title. That will affect your search engine 
ranking. So less or shorter is better.  

The first FOUR words in the title of your articles are extremely important. Your 
keywords should be those first few words in your title -- so don’t water them 
down by adding unnecessary conjunctions or prepositions like the, and, or, of. Do 
not begin your titles with A. Eliminate quotation marks - search engines do not 
like them. 

Now this doesn’t mean that you can just list your keywords in the title and that’s 
it. At the end of the day, your titles need to make sense or the search engines will 
think you are a spammer. And prospects (real human readers) won’t read your 
articles. 

So if you need to add more words for your title to make sense to the reader, then 
that’s always the better way to go. Just try to put your essential keywords in the 
beginning. It will determine how many people will find your article when they 
search for those keywords. 

Good 

ex. Organic Pet Food - Top Five Online Stores 

Bad 

ex. The Top Five Online Organic Pet Food Stores 

 
People searching for organic pet food will never find the second article. But the 
first article has a great chance of ranking well and being found by people looking 
to purchase organic pet food. 
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➽ Drill It Down 

When you are writing your article titles, hopefully you are writing them for 
articles that are on something very specific. Something that teaches the reader 
something valuable on a microscopic level. A niche level. 

Chances are if you did your homework, that there are many other entrepreneurs 
out there doing what you do. They may have their own slant, a different 
approach, but make no mistake about it -- they are your competition. So if you 
write articles and article titles that are on very big and general topics -- chances 
are you won’t get seen. 

There are many businesses that have been on the web for years (and google does 
prefer older websites), and ones that have huge marketing budgets allocated for 
creating a web presence. You need to stand out amongst these heavy hitters. So 
the solution for you -- even if you do offer a very competitive service is to solve 
very specific problems in your articles or write to a specific target market. 

Ex. Instead of writing a general article like the “Top 10 Online Businesses”, 
you could write something about the  “Top 10 Online Businesses for 
Teachers” or “Top 10 Online Businesses for Teens” 

➽ Watch Your Punctuation Please 

When you are writing articles, it is easy to use things like colons and dashes to 
make your articles make more sense. I do it all the time! But you need to be really 
careful about how you use punctuation in your titles. 

>>For example, don’t use colons, because if you do the person searching for your 
article topic would have to search for it using a colon. 

 Ex.    Teenage Pregnancy: A Growing Problem In America 
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Users would have to search for teenage pregnancy: with the colon, not just 
plain teenage pregnancy without the colon. 

The reason why is that there are no spaces in between the word and the colon. So 
while theoretically you could add a space before and after the colon to make your 
title searchable - if you were even an average student in school - your training will 
not allow you to do it! You will forget and be stuck with a title that does not work. 
So just simply skip the colon altogether to be safe. 

>> The same applies for hyphens and dashes, which I love to use. But I always 
remember to put spaces before and after them. Most people do remember this, so 
I say it’s okay to use them. Just make sure to use the spaces.  

Ex.  Spinach--Is It A Dangerous Vegetable? (✘ wrong) 

 Spinach -- Is It A Dangerous Vegetable? (✔ correct) 

>> You should also avoid using “quotation marks” in your titles. The search 
engines don’t like them and they will not function as a valuable part of your titles. 

REFER TO APPENDIX 9 FOR WORKSHEET 
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How To Write Your Introductory Paragraph  

After your title, the next most important part of your article is the introductory 
paragraph. There are a few reasons why... 

1. You have to continue to draw the reader into your article by creating a 
compelling first paragraph or they will click away to another website. 

2. You cannot waste your time being cute or fluffy in the intro paragraph because 
people who read on the web - want quick information - not a long newspaper 
article. So get to the point. 

3. It’s the next thing read after the title - therefore it’s pretty important:) 

4. Your keywords need to be within your introductory paragraph to grab the 
search engines’ attention and recognize your work as content and keyword rich 
articles. 

For example, if I am going to write an article about how to purchase an authentic 
Louis Vuitton Handbag online (my favorite designer handbag:), then I may do 
this: 

Title: How To Buy Authentic Louis Vuitton Handbags Online 

LESSON 9 - Introductory Paragraph
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You may interchange the words handbag, purse, or pocketbook in the title 
because of the fact that those words are very regional. We all were raised to use a 
different word, so I probably would write 3 different articles using handbag, 
purse, and pocketbook in the titles.  

Or you could use the phrase three different ways in the same article. But for this 
example, the keywords I am focusing on are authentic, Louis Vuitton, and 
handbag. Maybe even Louis Vuitton Online as well. 

So for my introductory paragraph, I want to make sure that I include as many of 
these keywords as I can without sounding “spammy”. So I may write something 
like this:  

Buying authentic Louis Vuitton handbags online can be a little a 
tricky, but if you do your homework - you can quickly learn how to 
spot real from fake Louis Vuitton Purses offered online and also learn 
which ones are worth buying. 

So you see I included all my keywords and even included the secondary keyword 
phrase of Louis Vuitton Purses - and the intro paragraph still reads well and 
subtly lets the reader know that I am about to show them how to figure this all 
out. 

Now of course you could tweak this much more, but you get the general idea -- 
write an interesting paragraph that contains your most important keywords and 
your halfway home! 

REFER TO APPENDIX 10 FOR WORKSHEET 
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Introduction  
While the title, intro and body are all very important - there is nothing quite as 
critical to “get right” then the resource box at the end of your article. 

When you write and submit your article to directories, there will be a section 
especially for you to write about 50-100 words on: 

who you are 

what you your expertise is 

what you can do for the reader 

what you want the reader to do next 

This is important because if you did your job and gave the reader some valuable 
information, they will crave more and want to know how they can learn more 
from you. So you have to do your part in “closing the deal”.  Assure them that you 
are again a credible expert and describe how they can get more access to you. 

Remember that: 

1. You may want to tweak and tailor your resource box for the publication, 
website or topic that you are writing on.  

 
2. You do not want to create only one general resource that contains a link to 
every website you own:) Keep your resource specific to the content of your article 
and you will be looked at as a credible source for that topic. 

LESSON 10 - Ultimate Resource Box
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3. There’s nothing wrong with having several different resource boxes ready to 
use depending on your target market. Just make sure they all include the four 
elements we just discussed. 

➽ Tweaking Your Resource Box  

Once you have a rough draft of your resource box -- it pays to do some extra 
tweaking, because it is your last chance to make a good impression. This resource 
below is an older version of a resource box that I used when writing articles about 
relationships on the web - resource box #1: 

Lisa Angelettie MSW, "GirlShrink" is a relationship & life coach, author, 
and online advice authority. Visit her at www.GirlShrink.com and learn 
about her exciting Relationship 911! Program - http://girlshrink.com/
911intro 

You can also grab her FREE report "3 Simple Ways to Save Your 
Relationship from Sabotage!" INSTANTLY when you go to: http://
girlshrink.com/better-choices-newsletter/ 

Now this resource box worked pretty well for me. Like all my marketing - I tested 
it and it fared pretty well in click-through rates. But if you notice, I have two 
different action steps with URLs that readers can click on to get more 
information or get something free. Believe it or not, that can lead to confusion for 
the reader on what to do next. That’s why I decided to tweak it and only 
use one action step. Resource box #2. 

 
Lisa Angelettie MSW, "GirlShrink", is the founder of GirlShrink.com and 
the creator of the "Relationship 911! System”. To learn more about this 
step-by-step program, and to INSTANTLY grab her FREE report "3 
Simple Ways to Save Your Relationship from Sabotage!" go to: http://
girlshrink.com/better-choices-newsletter/ 
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So this resource did much better after I tested it, and I was sold on the 
fact that readers only need one course of action to click on when 
reading your resource.  

But there was something else. The sign up page for my ezine had a long and ugly 
URL in my opinion- http://girlshrink.com/better-choices-newsletter/. Yuck!  

So another tweak you can consider is to make sure that you have a visible sign-up 
box for your ezine on your home page and just use the home page URL. OR you 
can register a separate domain name (http://yourezinename.com) for your ezine 
and simply forward it to your sign up (squeeze) page.  

For instance, I could buy and use the domain name www.betterchoices.com 
(the name of my newsletter) which I would simply forward or re-direct the reader 
to the page http://girlshrink.com/better-choices-newsletter/ 

>> You can also choose to place a keyword anchor in your resource box too. For 
instance, if you use the keyword income for your site, you would use the 
keyword income in your resource and link it back to your site like this:  
<a href=”http://www.yoursite.com”>income</a> 

Just make sure NOT to do this more than once in your resource. Ideally you 
should have one keyword anchor and one complete URL in your resource box, 
because directories have different rules on urls AND because you should vary the 
types of links that link back to your website. 

Some will only allow two or three links in your resource. Others will not even 
allow anchor keywords because they do not allow you to type html code into their 
resource sections. This is why it’s important that your submissions are made by 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �74

http://www.Articology.com
http://www.girlshrink.com/bet
http://www.yoursite.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

human hands instead of submission software. There is a lot of room for error 
depending on who you submit to. But we will talk a bit more about that later. 

Okay, so that second resource box works pretty well but over the years I tested 
some further tweaks and discovered that many people were becoming a little 
“immune” to the resource box. They would read the articles, see the resource box 
coming a mile away and ignored it. So to fix this, I decided to stop making my 
resource boxes look like ones and started making them look like an extension of 
the article. 

 
Here’s what that looks like - resource box #3: 

Learn more about how to save your relationship, step-by-step,  when you 
INSTANTLY download Lisa Angelettie MSW, GirlShrink’s  FREE report 
“Simple Ways To Save Your Relationship From Sabotage!” at  
http://betterchoices.com 

So as you can see this is a really streamlined version of resource box one and two.  
There’s no obvious announcement of my name in the beginning of the box. Just a 
clear call to action. This type of box works really well in blog articles and guest 
posts. Most directories use a template that visually separates their articles from 
their resource box, so no matter what you write people will see the difference. The 
separation.  So for directories I may use resource box #2, although #3 is fine. 

➽ A Few More Things 

1. Do not type a period, comma, or any other punctuation mark after your URL 
because it may not always get translated as a working link. You could lose a great 
deal of traffic this way. 

Right: I love http://www.LisaAngelettieBlog.com 

Wrong: I love http://www.LisaAngelettieBlog.com. 
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2. Do not put your email address in the resource or spammers who scrub the web 
for email addresses will spam you. I learned this the hard way. If you absolutely 
have no choice, then you can write your address like this and perhaps have a 
better chance of not being spammed: lisa [at] lisaangelettieblog.com 

3. Do not put your phone number or address in your resource either. It’s a waste 
of valuable resource space and it may become outdated. Plus, you don’t want 
every web stranger calling you. You want them to go to your website first. 

4. If you add a copyright notice (which isn’t necessary), do not put the year next 
to your copyright. It is not necessary because your articles will fall under the 
copyright of the website they are on and it makes your articles appear dated.  
(*You should put the year on your website’s copyright.) 

Right: Copyright by Lisa Angelettie 

Wrong: Copyright 2014 by Lisa Angelettie 

5. Do not only link back to your home page. This is a mistake many business 
owners make. I did it too. It’s better to link to pages deeper in your site such as 
the ezine sign-up page, product listing page, free offer etc. This will increase your 
deep-linking ratio. Something that the search engines love. 

REFER TO APPENDIX 11 FOR WORKSHEET 
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Introduction 
Some of the most intelligent colleagues I know amaze me when they tell me that 
they do not do a lot of article writing, because they can never think of things to 
write about.  I think the real reason for this is that they typically over think it. 
Your article topics are really right in front of your face. 

Hey y'all, this isn’t rocket science:-) It just may be that you need me to point you 
in the right direction for generating content ideas. Ones that will rock! 

So let’s get started generating killer content ideas...  

One of the major reasons that some people avoid article marketing is that they 
come up with maybe three article ideas and then hit a block. And then you never 
write another article again.  

Well, that isn’t how writing articles has to be for you. It can be a stress-free 
creative experience, and there are some very simple things to remember as well 
as sources to go to when you are considering creating new content. 

➽ Simplify Your Approach 

1. Please do not think that you have to write a dissertation. No one is grading you 
on this and you do not have to perfect. You just have to get it done. It’s better to 
have a few mediocre articles out there now then to look up a month from now and 
still have nothing written and up on the web.  No articles written = No free 
traffic. Just get started. 

LESSON 11 - Killer Content Ideas
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2. Ask your list or social media network. Survey your clients/customers on 
the top 5 or 10 things they want to know about your niche. This not only lets you 
know what types of articles to write, but what type of paid content you could also 
develop. 

3. Keep things simple. Use some of the more simple article formats (an 
upcoming lesson such as writing a top 7 or 10 tip list. And keep your articles on 
the lower end of the word count range at about 350 to 400 words. 

➽ Easy Content Sources 
1. What kinds of general support questions to you get? I get them all the time over 
at my support suite: http://AskLisaAngelettie.com -- Use these questions to 
generate more articles. 

2. What articles are the most popular on your niche at the bigger directories? 
Take those same topics and write your own take on the subject. Use your 
opinions and voice to make it unique. 

3. Write a quick article based on an old forum post. 

4. Write a quick article based on an old blog post. 

5. Use the Google Suggest Tool: http://www.google.com/webhp?
complete=1&hl=en 

6. Use the Google Trends Tool: http://www.google.com/trends 
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7. Have someone interview you and use the Q&A to generate an article. 

8. Write an opinion piece about something going on in your industry. 

9. Go to Amazon.com and review the newest book in your industry. 

10. What’s the last thing you searched for in Google in regards to your business? 
If you found the answer, write an article on it. Other people are bound to have the 
same question you did. 

REFER TO APPENDIX 12 FOR WORKSHEET 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �79

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

!  

Introduction  

I have found after years of writing articles on and offline, that all readers desire 
some sort of BENEFIT from having read the information. So it would be in your 
best interest, to present lots of “benefits” or one strong benefit to the reader in 
your articles. So how do you deliver this? And most importantly - how do you 
deliver this time and time again. Well, I have a solution... 

The #1 article format or template to use when writing articles is the How To… 
format. And I’m going to show you how you can write these types of benefit laden 
articles, in your sleep! 

Now this format is my personal favorite because I have always been drawn to 
“how to” articles and books. I love to be taught or shown how to do something or 
do it better -- and so do most people. 

These types of articles usually show people step-by-step how to do something and 
also include contacts and resources for more information. 

  

LESSON 12 - Format Winner
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The “How To” Template 
TITLE 

In the title of a how-to article it is extremely important that you choose a title that 
offers the reader very desirable yet specific results that matters to the audience 
that you are targeting. 

Example: How To Lose Belly Fat In 7 Easy Steps  
Example: How To Find Your Soulmate In 30 Days or Less 

INTRODUCTION 

The how-to article always explains how to do something using steps. So your 
intro paragraph needs to be relatively short, but compelling enough to encourage 
the reader to want to read more about your how-to process. 

 
Example: Recent studies suggest…(something about belly fat)  
Example: I bet you’re tired of…(going on bad dates) 

HOW-TO 

Here is where you begin to flush out your how-to process or your step-by-step 
system. You usually want to pick about 3-5 steps to outline your process. 
Anything more would probably be too long for a short 400-600 word ezine article 
and would begin to go into the area of a “short report”. 

So now that you have your steps -- just go in and fill in the blanks on each of 
these steps and keep an eye out on your word count. Try to evenly distribute your 
content throughout each step - remembering that you need space for your intro 
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and closing paragraph. (Your word count does NOT include your resource box at 
the end) 

Example: Step 1 - Commit to cardio exercise for 30 minutes per 
day. 

 
Then add content here about types of exercises to do, at what heart rate level, etc. 
So basically you are explaining how to execute the step and perhaps the reasoning 
of why someone should follow the step. Also in this area - adding a first-person 
story etc. is a great way to further illustrate your steps and to add more of your 
own flavor to the article. 

CLOSING 

In the closing paragraph of the how-to article format, you have your big chance to 
persuade the reader to take action. And that action should be to get them on your 
list. 

 
Now that you have interested him/her with your title, and you have taught him/
her the steps (but not everything about those steps) in your process, now is the 
time to lead the reader to your bio or resource box. 
 
 
So you just can’t END the article matter-of-factly. No, you’ve got to leave the 
reader wanting and craving more information and transition him/her to the 
resource box to figure out how to do just that.  
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So If I am writing an article on how to lose belly fat in seven days using my 5 step 
system - I want to encourage the reader to learn more of my other “tips” on losing 
belly fat at my site without referring exactly to the url - because of course that will 
be in the resource box. 

Example: Apply these steps to losing belly fat today and 
watch how quickly your middle begins to shrink. 

Then you will publish your resource box right under that offering the reader a 
free peak at your new small report on “Beating Belly Fat For Life!” Readers will 
absolutely be chomping at the bit to learn more about what you’re offering -- 
when you present your information this way. 

CHECKLIST 

1. Write a benefit-laden title. Interesting and results oriented. 

2. Write a short but interesting intro paragraph. Add a little “you” into it. 

3. List your 3-5 steps. Add a few sentences to each step explaining it. 

4. Write a short closing (transitional) paragraph which leads the leader into your 
resource box with its call to action. 

Remember that this is a great article format when you are just starting out 
writing your own articles or it is great for intermediate and advanced marketers 
to get past writers block. 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �83

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

 
People love the “how-to” format because you have positioned yourself 
automatically as an authority on the topic and want to learn from you. It’s great 
for you because if you can think of anything that you can do in your business - I 
bet there are 10,000 people who cannot do what you do.  

 
Teach them how to do it -- and you will begin really writing tons of great new 
articles quickly and without a lot of heavy duty brainstorming!  

REFER TO APPENDIX 13 FOR WORKSHEET 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I’ve been holding your hand really closely over the last few lessons. Obviously, 
because everyone is at a different experience level with writing and publishing 
articles -- but guess what? This lesson is a bit more meaty than previous lessons 
and there are quite a few steps to complete for your homework. Now don’t panic! 
It’s nothing that you can’t do. It’s just that you have to -- THINK about your 
business. And what you want to say about it. 

Writing is obviously a solitary endeavor. It’s just you, a cup of coffee, and your 
favorite songs on your iPod. I love it. But sometimes after you have published 
your little works of art -- it’s easy to forget that there are actual people reading 
them! So imagine my surprise when I received an email from someone asking me 
a question about an article I have written -- and then referred to some points I 
made in previous related articles!  

Dare I say - I had a follower? A fan? Someone who actually liked my work? And 
let me go a little further and say -- that there are more people out there just like 
her. And better yet -- you will see the same thing in your business once you 
learn to write articles that make readers crave for more!  So without further 
ado...let’s get you going and onto our next lesson on building irresistible articles. 

Introduction  
There are two reasons that you should be writing articles based on your expertise 
and your business. Just two!  

1. To offer real and relevant information to your prospects.  

2. To build a relationship with your prospects. 

 
If you have any other agenda, I’m afraid that you will never maximize the power 
of writing content on the web. The key to this whole thing is that you provide 

LESSON 13 - Irresistible Articles
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quality information, free information, and new information to potential clients/
customers. 

I don’t require entrepreneurs who enjoy my articles to pay in order to get decent 
information from me. I write articles with real tactics and strategies that business 
owners can get started with immediately. 

I package my information in a way that is more convenient and accessible for 
serious professionals (like yourself:) and charge for it. But otherwise - people 
who read my articles learn something - for FREE. 

This is how you build a trust-based relationship with potential clients and 
customers. You give them something for nothing. You build trust. You build 
credibility and then...they may hire you or purchase from you. But only then. This 
is part of being a conscious business owner and not just doing whatever to 
make a fast buck.  

So when you sit down to write your articles, make sure that they are teaching the 
reader -- something! Do not just fill it with hype or make it one little short sales 
letter. Write something that makes the reader crave more information from you. 
These are some ways to get there. 
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➽ Remember To Write The Way You Talk 

The way my lessons are written is really in my voice. This is how I would sit 
down and explain article marketing to one of my friends. And that’s how you 
need to write your articles. Use your voice. Don’t write in what I like to call a 
“techie voice” or a “coachie voice”.  

You don’t want to scare away the average reader by using words specific to your 
industry or words above a 6th grade reading level. Yes I’m serious:)  If you have a 
child in the 5th or 6th grade and they don’t understand your articles - you 
better go re-write them. In fact, some experts recommend that you write 
information on a 2nd grade reading level. So remember -- use the K.I.S.S. 
principle and Keep It Super Simple:) 

Your articles need to be simple and informative. Again use your own casual voice, 
like when you talk about what happened on your favorite television show last 
night to a friend:) 

If you don’t think you have a voice - you’re wrong. You do. Or you wouldn’t 
have had this idea for your business. Whatever your business is.  

If you think you have troubling getting that voice down on paper, then I would 
like you to consider that you may not be as crystal clear as you think on either: 

1. What type of transformation you offer your clients 

2. Who your ideal clients really are 

If you want to talk further about this, then I highly recommend you book a biz 
makeover with me, because it’s ultra important to get this right before you 
continue marketing your business. 
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I really try to steer clear of advising clients to hire ghostwriters because 
regardless of how prolific of a writer they are, they will never be able to capture 
your voice and your passion for what you do. 

If you insist on getting outside help, then you can find a credible ghostwriter(s) to 
bid on your article marketing project etc. on sites like elance.com, craigslist.org, 
getafreelancer.com. But trust me, you get what you pay for. 

>>> You can also have your virtual assistant write articles for you. There are 
many VA’s with quite a bit of experience writing and placing content on the web. 
Ask to see some samples of his/her work -- although I rather write my content 
myself and have my virtual assistant SUBMIT my work to the directories, my 
blog, etc. That’s the real time consuming portion of the article marketing process. 

➽ You Need To Solve A Problem 

The marketing mentors that I have found online have been people who wrote 
meaty articles which solved a problem or explained a solution to an issue that I 
was having with growing my business. 

People are searching the web everyday for solutions. Answers. Once you have 
figured out how to effectively communicate solutions to your target market - 
there is no stopping your business. 

**Don’t worry about giving away all of your trade secrets to the readers. (I 
use to worry about this!) Regardless of how much information you give to people, 
many of them (enough to sustain our business for sure) will want to work 
personally with you if you provide a service or want the full package if you offer 
products.  
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It’s much riskier to NOT teach the reader something and grab their 
attention and trust then to obsess about spilling all your steps to success. 

➽ Fill A Gap or Void In Your Market 

Have you studied the competition lately? Is there a topic within your industry 
that your competition hasn’t written about or written about currently? Write 
those sorts of articles and you are bound to build a big readership following.  

➽ Always Highlight Your Expertise 

If you are an expert on entertainment law, all of your articles should position you 
as the expert on that topic. For instance, you could write an article on 10 Tips For 
Getting Into Entertainment Law INSTEAD of writing an article on Travel Spots 
for Lawyers.  

Your expertise is on entertainment law, so you need to make sure that all of your 
information showcases you as that expert. Don’t water down your expert status 
by writing about all types of other general topics. 
 
 
➽ No Narcissists Please! 

I love throwing around the word narcissist because I was a psychotherapist and 
they were some of my most frustrating clients. One of the reasons I moved into 
consulting and coaching :-) 

 
And writing articles that are basically full of you bragging about how great you 
are, your services are, or your products are -- is not only boring and ineffective, 
but very frustrating for the reader. Can I get an Amen??? 
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Remember to focus on providing relevant and information-based content that 
your user can read and apply right away. 

 
➽ Consider Your Client 

Hopefully you know a lot about your clients and your market. Try to pinpoint a 
few areas where your market needs a “Trusted Resource” or a hot topic in the 
industry and write about it. 

 
Become that “trusted resource” for a very specific thing in that industry. Or write 
about the hot topics in your industry and create a buzz for yourself. 

 
For example, I wrote an article about an alleged connection between Splenda® 
and Depression, which was a hot topic in my industry. I received a lot of attention 
and traffic around this article - even from the company who makes Splenda®.  

 
This was all a good thing because it meant that people were finding my article 
when they searched for information on Splenda® AND that people were reading 
my articles. That is always a win-win situation. 

REFER TO APPENDIX 14 FOR WORKSHEET 
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Introduction 
I really LOVE this lesson, because it was one of things that I did which made a 
dramatic difference in the amount of traffic that I received to my sites. Writing 
“magic bullet” articles was something which I tried completely out of 
ignorance. I had no idea what I was really doing - and when it rewarded me with 
tremendous results including more traffic, more reader feedback, and more sales, 
I knew that this was something that I needed to try and replicate as much as 
possible in my business. 

The key to writing magic bullet articles or articles that contain the “pow!” factor, 
is that you have to be discriminatory. Your article arsenal cannot ONLY contain 
these types of articles -- for several reasons. 

So let me show you now just what a magic bullet article is, how to write one, and 
why you need to fire those bullets with careful precision... 

There are two types of articles that always get read on the web (I call these 
articles with the POW! factor): 

 
1. Evergreen Articles 

2. Magic Bullet Articles 

 
Let’s talk about writing evergreen articles first.  

You may have heard this term somewhere on the web - but what evergreen means 
is “content that can last forever” on the web.  

LESSON 14 - Magic Bullet Articles
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It is not cutting edge nor is there an expiration date on the information. You 
could read the article today or 10 years from now and be able to relate to it and 
apply it. 

Evergreen articles are not about the current state of the economy, or the 
elections, the recent death of someone, or new web technology. Those are called 
“news” articles and may bring a certain amount of short-term traffic to a site but 
will not attract traffic for the long haul. So people who write a lot of these “news” 
articles have to keep writing again and again - day after day - to stay fresh and 
current. 

Is that what you want to do?  
Probably not. Let’s leave that for the news sites and the serial bloggers. Time is 
money. So we need to be able to produce content that once up on the web - we 
can use to attract prospects and profits 3, 5, 10 years from now.  

 
“Submit it and forget it. That’s my motto:)” 

 
Examples of evergreen articles would be:  
What Is Autism? 
How To Write A Killer Query Letter 
7 Steps To Financial Freedom 
How To Buy A Home With No Money Down 
How to Bake Gluten-Free Chocolate Chip Cookies  
 
And I could go on and on. But you get the picture right?  

 
So another basic rule of article marketing to remember - is to continually 
create evergreen content. It is key to building a steady source of organic 
traffic to your site year after year. 
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The Magic Bullet Article 
 
Now let’s talk about what I like to call the “magic bullet article”. When 
I write these articles, I want to make sure that I am always giving useful 
information to my reader, but also making sure that the media, bloggers, and 
anyone else who can spread the word about me and my business - simply cannot 
help themselves from wanting to read my articles:) These are the types of articles 
you may see on the front page of DIGG. 

!  

Now unlike evergreen content -- this is not something you want to do with 
every article, because people will not read an article about something that is 
outdated. And people will certainly not SPREAD your article around if it is 
outdated. BUT you do want to have an arsenal of these magic bullet articles 
produced regularly to keep you and your business current and relevant in the 
minds of your readers and the public. 

For example, there was a time when Tom Cruise was getting a lot of publicity in 
regards to his love life - so he was a current and hot public figure. Then he started 
expressing his Scientology views on the treatment of depression with 
antidepressants. So I wrote a series of articles on depression which tied in Tom 

The formula for writing articles that 

attracts readers like MAGIC is to tie 

the information of your article to 

something current and HOT! in the 

news. 
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Cruise, and because he was being googled a lot during that time - my articles 
received a staggering amount of traffic! That was several years ago. Funny thing 
is Tom Cruise, his love life, and Scientology were recently in the news again and 
guess what -- I received a big surge of traffic all over again to those articles. 

 
I’ve done the same thing with other celebrities like Mary-Kate Olsen, Nicole 
Richie, Whitney Houston or with news events such as the Virginia Tech 
shootings, the Iraq War or the latest National political race.  

The magic bullet formula is really a great way to create content, because you are 
almost guaranteed a certain amount of traffic based on the sheer numbers of 
searches people do on a popular topic or public figure.  

But remember that the article needs to make sense to your prospect 
and in your marketplace. 

For example, there are huge amounts of searches on the web for Kim Kardashian, 
but you should not write an article tying in Ms Kardashian if she or her latest 
antics have no relevance to your service or product. All you will get are celebrity 
web stalkers who have no real interest in what you offer. So again I say it’s 
important that the tie-in makes sense! 

Below are the keys to creating a great magic bullet article - every time!  Feel free 
to print it out for reference when you write. 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REFER TO APPENDIX 15 FOR WORKSHEET 

 
Steps To Creating The “Magic Bullet” Article 

1. Pick a news story, public figure, or celebrity that is a new “hot topic”. 

2. Check the web (Google or Yahoo) to see how many people are starting to 
search that hot topic. Go to www.alexa.com and check out the “hot searches” 
as well as the “movers and shakers” for the day. 

3. Write your article and make sure to weave the keywords for your hot topic 
as well as your niche within the article. Just don’t overdo it. 

4. Don’t try and write a manifesto! It’s more important to get the keywords 
right and then get your article up on the web fast. 

5. Because magic bullet articles are so great, write a set of three or so on one 
topic and post one to your site, one to a well-ranked directory (like 
ezinearticles.com), and another condensed version on your blog. This makes 
the article a triple threat! 

6. Pay attention to your stats and you will see just how much traffic your 
magic bullet articles are pulling in and how many people will use them for 
their newsletters, sites and blogs. Make sure to set up a google alert for your 
article title to track when other sites add your articles. 
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Introduction  
In case you haven’t noticed, the web is growing by 
tremendous leaps and bounds. There is a huge 
amount of content on the web. So much so that 
Google now has split their index into two: 

✔ Index 1 - The index for web pages that get ranked by google. 

✘ Index 2 - The supplemental index for web pages that google considers 
junk & not really important, so they don’t get ranked - in other words when 
people go to search for your keywords, they will never find your content. 
Yikes! 

So it’s more important than ever for you to write articles that the search 
engines will love and find useful -- because what’s the point of doing any of 
this, if no one ever finds your articles? 

Sure you could some people there who have heard about your website from other 
website links, directories, newsletters etc. But the best kind of traffic to get for 
your content, especially the articles hosted on your own website is the kind that 
comes naturally and organically. 

 

LESSON 15 - Google Love
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➽ Likable Articles 

Okay so now that you see how important this is - let’s talk turkey! What do you 
need to do to woo the search engines? 

1. Do NOT publish duplicate articles all over the web 

2. Do NOT publish articles with the same meta tags and title tags 

3. Make sure you use a variety of keyword phrases that link back to your 
site. Too many of same target phrase will get you penalized. 

4. And the #1 way to make the search engines fall in love with you is to 
have AUTHORITY websites linking back to your articles. Also 
known as “important & relevant backlinks”. 

➽ Who The Search Engines Prefer 

Somewhere in your travels, you may have heard a nasty rumor about “reciprocal 
linking” - and that it’s good for your site. You may have bought into this theory 
because there are zillions of link building sites and services out there -- so it must 
be okay right? Well, long ago it was great, but now it is not. In fact reciprocal 
linking is so outdated that I can’t believe people are still sending me requests for 
a reciprocal link. Lesson here -- reciprocal linking is out. 

The key to getting your articles read and indexed high in google and the other 
search engines is to have several one-way links to articles on your website 
from important or authoritative sites. That’s why I gave you the article 
directory list. All of those directories have been online for a long time and have 
built their credibility, PR ranking, traffic etc. A link back from them means 
something. A link back from your daughter’s old MySpace page - doesn’t. Here is 
a list of authoritative & free websites to create one-way backlinks. 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �97

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

!  

 

 
AUTHORITY PROFILE PAGES  

 
Create a profile page for your business with 

a live link at each of these social sites. 

 

Flickr profile — http://www.flickr.com/ 

LinkedIn profile — http://www.linkedin.com/ 

Friendster profile — http://www.friendster.com/ 

Technorati profile — http://www.technorati.com/ 

Bloglines Answers — http://answers.bloglines.com/ 

WordPress blog — http://wordpress.com/ 

Blogger blog — http://www.blogger.com/ 

Twitter profile — http://www.twitter.com/ 

LiveJournal page — http://www.livejournal.com/community/ 

Google Sites page — http://sites.google.com/ 

Bloglines Answers — http://answers.bloglines.com 
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You can also build authoritative backlinks by finding and building 
relationships with other websites where you can publish your content. The 
reason this works well is that Google loves this type of “related keyword” linking 
and will reward you for it with how you rank in your search results.  
 
The key is to research your market and find “complimentary” websites (not 
competitors) where you could offer your content for publication a.k.a. guest 
blogging. 

 
Some sites depending on how established they are will want to publish your 
content for free in order to better serve their audience or to add content to their 
membership sites, and others may even pay you if you have the writing or 
business credentials. 

 

Additional Reading: Writing For The Web: How To 
Write Content That Google Ranks #1 

 
 
 
 

REFER TO APPENDIX 16 FOR WORKSHEET 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �99

http://www.amazon.com/gp/product/B007JN4US4/ref=as_li_ss_tl?ie=UTF8&camp=1789&creative=390957&creativeASIN=B007JN4US4&linkCode=as2&tag=girlshrinkcom-20
http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

!  

Introduction  
At this point in your campaign - you have done all the necessary topic and 
keyword research on your articles. And you have written several articles for you 
to begin your campaign.  So now there are just a few points to cover in order to 
make the final prep of your articles. 

1. Do a last sweep over your articles.  
Make sure that your spellcheck program caught everything. And then remember 
that spellcheck programs don’t always catch certain grammar errors, perhaps you 
wrote a to where there’s suppose to be a too:) So do a sweep for that.  
 
Now remember that the idea is to check for obvious mistakes-- don’t get crazy! 
It’s more important to get it done than for it to be perfect. I’m sure you’ve caught 
a boo-boo in this program:) 

2. Check for length.  
All too often, I see writers give away a ton of information in one article. The 
article is too long. And then they complain that they have writer’s block a week 
later! Solution? Break up that long, info-packed article, into a series of articles.  
 
The more information that your prospects consume from you - the more 
information you offer them - the more likely they will respond to your offer. So 
make sure that your article(s) are not too long - and if they are, break them up 
into a series. Articles ideally do not have to be any longer than 500 words to be 
informative to readers and effective in the search engines. 

LESSON 16 - Final Prep

© Lisa Angelettie - All Rights Reserved.                                                                                                   �100

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

3. Are the articles in your voice?  
Did you try and sound too intelligent or above your audience? Are you using 
everyday language so that your message is clear to the reader? Do the articles 
sound humorous like you? Or passionate like you? (*This is especially important 
if you have hired someone else to write your articles.)  

It’s important that prospects can connect with you if you are ever to see any 
desired results for your business. If you have used a ghostwriter, scan over the 
article for the overall feel of it. If it doesn’t sound close to your “voice”, your 
writer should have little problem re-writing the article - or consider editing it and 
adding a few sentences throughout the article to give it a bit of you. 

4. Check your resource box.  
Make sure that you are in love with your resource box and that the link leads to 
one offer that you want to lead readers to. Check that link and make sure that the 
landing or squeeze page works. Nothing is more painful than having prospects 
read your articles, click on your links, and go to an error page or a dead link. 
Trust me I know! 
 

REFER TO APPENDIX 17 FOR WORKSHEET 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This part of the system is all about getting your articles published so that they can 
be READ! I liked creating this part of the training, because this is an area where I 
get a lot of questions from confused article publishers (which is what you will 
soon be--published!). There is quite a bit of conflicting information out there 
about where to publish, how often, how much, etc. So I really use this module to 
clear things up and get you implementing. 

Now keep in mind that the internet is fluid and as search engine optimization 
strategies (SEO) change, so will the publishing rules for articles (from time to 
time) -- and that’s why I make an effort to continually refresh and update this 
system, especially around publishing.  

So be assured that as you go through these lessons -- that this is currently the 
“best & most relevant” method for getting your articles published and read by 
many potential customers and clients for your business.  

Share Your Ahas!  
As  you move through Articology, you will be reminded of something that you 
knew but still weren’t implementing, or you will learn something completely new 
that makes you say “aha!”. I’d appreciate it if when that happens that you share 
those moments of clarity with your communities on Twitter, Facebook, or 
LinkedIn. Feel free to use the hashtag #Articology to spread the word! 

Housekeeping 
I just wanted to also remind you that as you move through this system, you can 
always reach me with questions or comments live over on my Facebook page. 
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This module is all about stepping into becoming a published author. This is 
major because this is what builds your “influence” in a very powerful way. 
 
Introduction  
Here it is straight with no chaser-- It’s very important that you post articles to 
your website. And it’s even more important that they be your best articles. 
Because out of all the articles on the web written by you - you want the added 
SEO and traffic advantage of hosting your own “best” content. Let me explain 
further…  
 
➽ Don’t You Deserve Google Love?  
When your articles are published in other places, those sites reap the benefits of 
having your articles show up in the search engines under your particular 
keywords. Not you.  
 
I remember writing a really popular article one time that I published on another 
site, and I was really interested in testing the duplicate content theory -- so I 
published that same article on my website. Both articles showed up in the search 
engines under my keyword phrase, the article on the other site in position #1 and 
the one on my site in position #5.  

Obviously, more people are going to click on the #1 spot. And while it’s fine that 
the link directs readers to my article - I rather have my own site rank #1 for that 
article and that keyword phrase. 
 
➽ The Reader Has To Work Harder 
When you publish your articles somewhere else such as an article directory or an 
ezine or another person’s website, your prospects have to: 

1. Visit that website  
2. Find your article  

LESSON 17 - Publish To Website
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3. Read your article, and then hopefully  
4. Click on your link in the resource box to take them to your offer or opt-in page 

 
When you publish your articles on your own site, your prospects are already on 
your site -- just a heartbeat away from more of your information, all of your 
offers, etc. They didn’t have the added distractions of another website filled with 
information by your competitors which is similar to yours. All they are focused on 
is you and your information. 

 
➽ Traffic Surge!  
Articles will drive traffic to your site as well as offer your visitors great 
information once they are on your site. Marketing experts disagree on the 
number of articles you NEED to have on your own site - but most agree that you 
need to have at least 100 articles published on the web period before you start to 
see serious traffic results. 

While I think you can speed the flow of traffic up with the use of “magic bullet” 
articles etc., the principle is pretty tried and true. You need to publish a great 
deal of original content to establish yourself as the authority on your topic. 
**Remember that your websites should either be content-rich resources or one-
shot sales pages. 

➽ Build Your Website 
Most people that are even interested in article marketing own a website.  But I’m 
not going to take anything for granted here and factor in the many people who 
are currently just starting their business, or are trying to use articles to promote a 
brick and mortar business, or are using articles in affiliate marketing. So I say 
this now to all of you -- you MUST build your own website. 
 
I know there are a ton of all those get rich quick schemes online that tell you how 
you can make millions on the internet without a website - blah blah blah. Uh, 
forget about that.  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If you have a ONE page website that simply serves as a “squeeze” page to capture 
names for your list -- add a few more pages of articles. You can simply add a link 
at the bottom of that squeeze page to lead readers to your page of free articles. 
 
The easiest way to get started is to choose a web hosting service that offers 24 
hour customer service, and a few online tutorials. I use Hostgator for this 
reason, as well as some other advanced techie reasons -- but they are a well-
established company and the customer service is top notch. If you get stuck 
setting up your website -- someone will be available to help you. 

➽ Build The Right Kind Of Website 

If you are ready to jump in feet first and get your website up instead of building 
just a one page site, then I highly recommend that you build your website on a 
blog platform.  
 
I have worked with clients who are still a bit resistant to blogging. Why? I 
suppose it’s because many just look at it as one more thing to do. And don’t we 
have enough things to do as solopreneurs? Well the answer is yes. We do have a 
lot on our plates. BUT blogging is one of those things that serves as an advantage 
for the solo entrepreneur for a few reasons: 

 
1. Blogs are easy to use. Easy to start. Easy to post to. Easy to change. 
You could do it in your sleep:) Or you can outsource it to your virtual 
assistant or teenage child very easily:-) 

2. Blogs build relationships with your prospects. People love blogs, 
because the delivery of the information is usually more personal and in 
smaller chunks. 

3. Blogs are favored by the search engine gods! Search engines like 
Google™ love blogs and they spider and index your posts very quickly. *A 
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good way to verify this is to use Google Alerts and see how quickly your 
blog posts are indexed by google. 

4. You can optimize blog posts just like any other article with keywords 
and get great results when people organically search for topics in your 
niche. 

5. Almost any good web host includes a way for you to host your own 
blog at no additional cost. Or you can start your blog for free or 
minimal cost with a variety of companies. So basically what I’m saying here 
is that blogs are great for those on tight or no budgets. You can start one 
tonight -- for free! Again, I use Hostgator & Wordpress to create and host 
all my blogs. 

6. Writers and editors of national newspapers and magazines have really 
begun to look to blogs in order to find leads and sources on topics 
they are writing on. Wouldn’t it be great if a writer from a major magazine 
asked you for your thoughts on something going on in your niche and 
quoted you? It happened to me! 

So now that I have sold you on the virtues of blogging, (and let me be clear 
here), if you are seriously doing business online you really MUST have a 
blog (all the pros have one) -- I want you to take a look at the blog platform 
that will work for best for you. 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4 Blogging Platforms To Try 

1. Wordpress - Hosted on your own server. You can install for free 
and use it on most web hosting sites like Hostgator. This is my 
platform of choice. I use it now on all my blogs. There are tons of 
templates, plugins, and extra goodies to make your blog work 
wonders for your biz. I highly recommend it & do a lot of training for 
clients around it. *You can get started for like $5 bucks!  
Wordpress on http://hostgator.com

2. Blogger.com - Free blogging by Google. Easiest of all the platforms 
to use. Limited templates and options, but a lot of 3rd party 
templates are available if you search online. I started out with 
blogger, saw great results, but now use only for niche testing. 

http://www.blogger.com 

3. Wordpress.org - Free blogging. Lot more options than Blogger. Can 
and must use this platform on their server just like Blogger. I used 
this platform in the past, but they are very particular about how you 
use your blog for business. Make sure to read the terms of service 
before you start your blog there. This is a good solution to me for 
non-profits or information-only blogs.  http://www.wordpress.org 

4. Tumblr.com - Free blogging by Tumblr. Another pretty easy free 
platform to use. Very search engine friendly and people who favor 
posting photos to share their stories use this platform. I use Tumblr 
as a satellite blog for seo purposes. http://Tumblr.com 
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➽ Posting Your Articles 

While all of the content that you blog is NOT going to be articles -- articles can be 
and should be a BIG PART of your blogging. Here are a few things to keep in 
mind when blogging articles... 

Keep ‘em simple. Take one of your really lengthy articles, find 3 major points 
in that article, and write 3 separate blog posts on each point. Your blog articles 
should be about 400-600 words. Your “article shorts” which are also great 
for blogs - can be about 200-300 words.  

 
NINJA TIP - The best method is to alternate between article shorts and 
regular articles. It will be easier for you to publish more often, and the search 
engines will love you.  

Another cool thing about blogs is that you can post-date your blog posts -- so 
that you can write a few posts at one sitting and not have to write everyday or 
every other day. That way this “one more thing to do” is not so time consuming as 
first thought. Also an added bonus is that the search engine spiders will began to 
expect you to post more often and will then learn to crawl your site more 
often, sending you more traffic. 

Which brings me to this point about blogging -- in order for it to really be 
effective and drive qualified traffic to your site -- you need to post often. So that’s 
why I recommend you post an announcement about your business one day, a 
recommendation of a product or service another (can be affiliate related), an 
article short, a full article, etc. (no specific order). 

You will pack your blog articles with way more punch if you optimize your 
posts with keywords from your keyword glossary. With announcements and 
personal posts - you don’t need to be keyword specific -- it’s just great that you 
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are posting. But if you are posting articles or article shorts -- you should 
absolutely add your keywords to the title AND as tags when you post. 

Finally - you may be asking yourself how should these articles differ from ones 
that you post to directories or your newsletter -- and my answer is that they don’t 
need to differ much at all. You can repurpose them.  

 
Just remember:  

1. Your longest, most detailed article will be posted on your site. Rich with links to 
your entry level products etc.  

 
2. Then you will take a revised or re-written version of that article with a new title 
and post it to the directories. This one will not have links throughout the article, 
but will have a kick-butt resource box at the end.  

 
3. Finally - you will take two or three major points from that article and create a 
blog post on it - using yet again another title that is rich with your keywords.  

NINJA TIP: Your blog articles should contain links to other relevant articles on 
your blog, to entry-level products in your marketing funnel, and to other bloggers 
who have posted something relevant on your topic (this is a great way to build 
relationships with other bloggers). 

 
➽ Additional Resources 

If you are new to blogging and want to learn more about building a great blog for 
you business, my first suggestion is to JUST DO IT! That is a great way to learn. It 
really isn’t rocket science:) My second suggestion is to take a look at other 
people’s blogs - and get a feel for what you like and what you don’t like. 

 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �109

http://www.Articology.com
http://www.spinrewriter.com/special-offer


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

 
Then finally, if you are looking for a way to seriously quicken the learning curve, 
then feel free to email me to ask me about my Blogging VIP Day. A full day with 
me where we build, optimize & publish your blog. Includes all my ninja blogging 
tips to make a major impact in your niche! 

REFER TO APPENDIX 18 FOR WORKSHEET 
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Introduction 
As a writing coach, I have worked with clients who have some or even quite a bit 
of experience submitting their articles to directories. Some have had little 
success, others couldn’t even get their articles approved. Now while there is an 
“art” to publishing your articles on the web -- spreading them around to certain 
key places for maximum results -- having your articles published to directories is 
a key element of that system. You just need to be careful about a few things… 

 
How To Submit Your Articles 

You can submit your articles to both general and niche article directories via four 
methods: Software Submissions, Article Submission Service, 
Outsourcing Submissions, Hand Submissions. I’ve used all four methods, 
so let’s discuss them! 

➽ Software Submissions  

There are several article submission software products on the market. The idea 
behind their creation was to automate the process of submitting articles and to 
increase submission productivity. But there are three large drawbacks with 
using these products.  

Problem #1 - I can’t find my articles? 

No matter what the ad copy says - these software programs have not perfected 
submitting articles under the right categories. I know this is true because I owned 
and ran my own successful niche article directory. Article submissions came into 
completely inappropriate categories every single day.  

LESSON 18 - Submit To Directories
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Luckily, I had editors who fixed all of that every single day, because well - I cared. 
But many directories don’t have the man power, the time, or the inclination to do 
so. That means that your article may be on the site - but in totally the wrong 
place. And no one on the directory, looking for articles to place in their ezines or 
to read, will ever find your articles. 

 
So you have to make a decision. Is it more important for you to just have the 
backlink to your website from many article directories, or is it more important for 
ezine publishers and prospects to find your content in the section where they are 
looking for you - and your niche? 

 
I think it is MORE important to submit your articles in the appropriate category 
within the top general directories & in your favorite niche directories; BUT it is 
okay to have your articles within some of the other lesser known directories in 
whichever category they may fall because of the potential value of the one-way 
link back to your site. 

So if you use submission software - you should at least check that they are 
submitting to your top tier directories correctly and then let the rest be. 
Because if you start checking behind each submission - you might as well submit 
your articles by hand. Or if you don’t check on the more important ones at all - 
you could lose serious traffic, not to mention look unprofessional. 
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Problem #2 - You create duplicate content 

I talk about this more in a future lesson, but let me explain briefly the 
relationship between article submission software and duplicate content. 

 
When you use article submission software, you are basically submitting  one 
article to hundreds of article directories on the web -- which in theory is great. 
But actually does not produce a lot of great results. 

 
When Google™ and the other search engines see duplicate articles across the web 
- only one or possibly two will be indexed  - and the rest will be as Google™ puts 
it “omitted” or “filtered”. 

 
The 2 they may index are going to be the ones posted at the more important 
directories. It’s that simple. The rest will never see the light of the day. Google™ 
will not index them. So if your prospects CAN find your article at an important 
directory like EzineArticles.com when they do a Google™ search -- but never see 
a search result for it from anywhere else -- then what’s the point? 

 
Many of the article marketing “gurus” out there won’t tell you this, because a lot 
of them are selling you article submitter software for big bucks or using it as some 
sort of bonus incentive. Some of these experts are simply marketing or software 
geeks and have no idea of the search engine optimization piece of submitting 
articles on the web. 

Now having said all of that -- there are those of you who will still want to use 
article submission software as a shortcut to submit your articles to the 
“important” directories that we talked about in lesson six.  

 
Or hey -  you may want to ignore everything I’m telling you and submit your 
articles everywhere! (Good grief!)   
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Whichever applies -- you will want to use a relatively inexpensive software to 
complete this task -- because they are all pretty much the same. One that is easy 
to install and use. And one that you can always add niche directories that are 
missing in their list that you want to submit to. I have tried Article Submitter 
before and didn’t have any problems with this software. 

 
Problem #3 - I think this software is spamming sites 
As an article directory owner, I worked directly with software owners whom I 
trusted to not send me “junky” articles. I then allowed those owners to 
automatically send me articles from their writers. But not all software developers 
build relationships with directory owners -- and they basically list every directory 
in their software product that they can find on the web.  

 
When hundreds of owners of this software start submitting articles to some of 
these sites - they are reported as spam. And that’s usually because they are 
receiving lots of low-quality articles from a source that they don’t even have a 
relationship with. You don’t want to be classified as one of these “spammers”. If 
you are going to use software, do your homework, and pick a product that has a 
good reputation on the forums etc. 

➽ Article Submission Services 
This is a more expensive option than using submitter software, but a more 
reliable one. Many submission services have made a direct relationship with 
the sites they are submitting your work to -- and have a more diverse group of 
sites to submit your work to. Not just general article directories - but blogs, 
websites, and ezines that accept 3rd party content. 

 
Again - this is a submission solution with some unscrupulous owners out there. 
Some services are basically using submitter software to submit your articles all 
over the web and charging you more money to do so. So again - with this type of 
service you need to do your homework. Check the forums etc, - and see who the 
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“experts” are using. The only service that I use and highly recommend is Submit 
Your Article. 

 
➽ Outsourcing Submissions 

This is a method that I use when I am busy working on a big project like an 
infoproduct or coaching program. This method tends to be more expensive then 
the first two options -- but by outsourcing article submissions to a “virtual 
assistant” - you have more flexibility.  

 
Virtual assistants will make sure that your article is spell-checked and 
grammatically correct. They will also submit your articles to the places that are 
the best fit for your content - and will give your submissions a personal touch. 
Most virtual assistant’s are very familiar with submitting articles on the web - and 
in fact are quite good proofreaders as well. It’s great to have a fresh eye look at 
your articles before submission. 

 
This is a strategy that became much more popular with the publishing of Tim 
Ferris’s The 4 Hour Work Week --and one that I believe is worth the 
investment. You can always hire a virtual assistant per project basis at some of 
the freelancing sites or you can hire someone as a permanent part-time or full-
time member of your team. 

 
➽ Submitting Your Articles By Hand 

This is my preferred method for beginners, because I believe the best way to 
find your voice and a clear branding message for your business is to learn how to 
write articles for your business and submit them yourself.  

This is also a great way to maintain control of your branding message and 
to be able to tell other writers (whom you may eventually hire) exactly what you 
want from them. Like any other aspect of your business, it’s always better if you 
delegate from a place of experience & authority. 
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I personally do not use ghostwriters etc. because I consistently follow all the 
principles that I have laid out in this tutorial, which enable me to turn over 
articles pretty quickly and consistently.  I use my article templates when I need 
help. I go to my keyword glossary if I need a topic. And I always write article 
series. 

I’ll write one article. Save it on my computer - and then start another article on 
the same topic. Save it. And then do it again. When you do it this way, it is very 
unlikely that you will write an identical article (unless you keep peeking at it:).  So 
at the end, I will have about 5 articles on the same topic with the same message, 
but are NOT duplicates and can be submitted to 5 different places. And that’s just 
one topic!  

Plus, I hand submit because I always want my articles to be a true representation 
of my voice and my branding message. Anything else - and I believe your message 
can become diluted. 

Finally, it was a great idea at the beginning of my business to write my articles 
myself because I really got to know my business inside out and was always able to 
refer people to specific content on my site - because I knew where to send them 
off of the top of my head. 

NINJA TIP: When you get a customer service question, it’s a great idea to 
answer it and then to also direct customers and prospects back to an article on 
your website for more information.  

 
Now if the task still seems very BIG to you - here are some strategies I follow in 
order to produce and publish more articles on a regular basis.. 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �116

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

© Lisa Angelettie - All Rights Reserved.                                                                                                   �117

10 Article Production Strategies
1. If you tend to write long articles (1000-1200 words), then break them up into 
two or three smaller articles. The average web reader prefers smaller bits of 
information to digest.

2. Using that same principle, write your articles in series or sets of 3 or 4 
articles. Write about one topic, say on Wild Salmon. Take that topic and break it 
up into an article series.: What is wild salmon? What are the benefits of Wild 
Salmon? Wild Salmon Recipes, etc.

3. Set a time to write on a regular basis

4. Write several filler or back-up articles for times you have no new material to 
submit. In case of illness, travel, etc.

5. Write early in the am or late night when everyone is asleep.

6. Write while listening to music such as Mozart, New Age Stuff, or Light Jazz

7. Do NOT write while sleepy. You will have terrible writer’s block and lot’s of 
typos.

8. Do NOT edit while you write. Write the whole piece and go back and re-read 
for editing after you have completed the piece.

9. Use automatic spell & grammar check - it saves time.

10. Self-impose a deadline. Some people work better under deadline (like 
myself). Write it on a sticky and post it on your computer or set a timer.
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Don’t Get Rejected 
The biggest mistake that people make with article directory submissions is that 
they do not read the directory’s guidelines. I have been guilty of this myself in the 
past - believing that one directory is like all the others. But that is not true. Each 
directory has their own guidelines that need to be followed, and some are more 
diligent than others in making sure that they are. 
 
 
Common mistakes include:  
1. Adding too many links to your article or resource box 
2. Adding affiliate links to your article  
3. Poorly written titles  
4. Poorly written articles  
5. Articles that are really ads, press releases, or what I call “blatant self-promos”  
6. Articles that are too short  
7. Adding a copyright statement that conflicts with the directory’s statement  
8. And the biggie -- submitting duplicate, plagiarized, or PLR content  

REFER TO APPENDIX 19 FOR WORKSHEET 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �118

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

!  
 
INTRODUCTION  
Most marketers or online business owners, tend to only think of publishing their 
articles on directories mostly. In an informal survey I conducted of small 
business owners, about ¾ of the participants had never pursued publishing their 
work on other websites. And more than half of the participants hadn’t even 
realized that you could publish your work on other websites. Many said that 
they hadn’t even thought about it as a publishing possibility. 

 
So let me put you ahead of the pack right now! Publishing your articles on 
other websites is an easy strategy that you should absolutely start implementing 
in your article marketing campaign. There are several reasons for this… 

 
1. Search engines like Google™ favor content that is found on or near 
“related” content. For example, if you write an article on organic dog food -- 
Google will favor your article if it gets published on a site which is about dog 
training. That’s the key. Getting your content published on a complimentary 
site, not your competitors who are selling the exact same thing. And not 
something off topic - like publishing your dog food article on a beauty and fitness 
site. 

 
When you publish articles on topic complimentary sites - your content will rank 
better in the search engines - sending tons of traffic your way. This also works 
really well if you are on an “important” site. Which leads me to the next point… 

 

LESSON 19 - Publish To Other Sites
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2. When you publish your articles on sites that are considered to be 
important by the search engines (look at Google’s Pagerank and Alexa 
ranking), your content ranks as important just by association.  

 
For instance, the articles that I wrote for BellaOnline rank extremely well for me 
in the search engines because BellaOnline is a very important in search engines’ 
eyes. It has an amazingly high traffic rank because it is the second largest 
women’s site on the web. Therefore the articles that I publish there are 
considered important just by association - and rank well in searches. 

 
Now you may not be able to get your work published yet on Bellaonline or About 
or iVillage, but there are tons of important sites out there. All you have to do is 
look for ones in your niche. Check their PR ranking and their Alexa 
ranking. If the stats are a lot better than yours, and they are a 
complimentary topic site, then that is a relationship that you need to 
pursue.  

 
3. Publishing on other sites gives you and your articles -- a higher 
perceived value. When I read a “guest author’s” work on another business 
website -- I automatically assume that the owner of the site must respect the 
author enough to feature their work on their site. My perception of the author is 
that he or she must be an “expert” in their niche or else why would there work be 
featured. Right? Think about it. When Oprah has an expert guest on her show, 
you assume that they must be good at what they do.  

 
4. Publishing on other sites exposes you to a new group of readers and 
therefore traffic to your site that you would not have seen. That’s 
another great thing about publishing your work other places. You get the benefit 
of FREE exposure to that site’s traffic. Remember that handpicking sites that you 
would like to submit your work to gives you more control of what kind of 
prospects will be reading your work -- therefore helping you pre-qualify potential 
customers and clients. 
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5. Publishing your articles on other sites allows you to begin building 
those desperately desired relationships with other business owners 
(with lists!) on the web. Once you have an article published, you can probably 
feel free to submit more of your work or even take your relationship to the next 
level by initiating a joint venture. Publishing one article to a site - is only the 
beginning. 

 

☛ So How Do You Get It Done? 

It’s really simple. This is the system that I like to follow which has worked well for 
me. 
 
 
1. Research sites that would be complimentary to yours. Add their names to an 
excel or database worksheet. 
 
 
2. Rank the sites by importance. Does the site have a PR4, PR5, PR6 ranking or 
higher? What is the site’s traffic ranking in Alexa? Is it in the top 100,000 sites? 
You can also use other influence predictors for selection such as if the site has a 
lot of social media influence or if posts on the site typically get a lot of comments. 

 
3. Start with the lower ranking sites and then work your way up to the 
higher ones. It will be easier to get your work published on the smaller less-
important sites - and it will help you get your feet wet - so that you are ready for 
the big boys! 
 
 
4. Contact the site owner with an email expressing your interest AND 
admiration of the site - and add that you have an article or two that you think 
would be of a great benefit to their members. (Some sites ask for guest posts 
without you having to contact the owner for acceptance.) 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �121

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

5. Wait for a response. Follow up with another email if you haven’t heard 
anything in 7 days.  

 
6. Be ready when they reply. Most of the time they will ask you to send over 
your article(s) -- so you need to be ready to send over a written, proofread, and 
polished article. (Also some sites ask that you submit the article with your request 
at the same time.) 

 
7. Send over your article with a thank you note. Ask them if they wouldn’t 
mind sending you over a link to your article - once it is up. 

 
8. Finally - stay in contact with this site owner. He or she will be your next joint 
venture buddy! 

 
Note: You could take a short cut and send your articles via an article submission 
service that sends articles to individual websites, the only problem is that you 
can’t handpick your sites. You have to go with whatever sites are on their “list”. 

REFER TO APPENDIX 20 FOR WORKSHEET 
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INTRODUCTION  
Many of my individual coaching clients like to laugh at me because of how 
adamant I am about them repurposing their content. I get comments all the time 
like: 

“The only thing I have left to do with this article Lisa is  
to use it as a placemat for my kid’s dinner!” 

 
But seriously -- using your articles over and over (repurposing) is the true key to 
article marketing success, because it means that you are getting more value out 
of each article you write. Well that principle absolutely holds true when it comes 
to creating audio articles. These little gems are easy to create, easy to publish, and 
people gobble ‘em up. Let me tell you why... 

So What Is An Audio Article Exactly? 
An audio article, is any article preferably between 300-500 words that you have 
written which you then record as an MP3 audio download that people can listen 
to on their computer or on their iPods (or other MP3 player). 

What Are the Ingredients For An Audio Article?  

1. A hot topic or source of “pain” for the reader. 
 
2. An article that you have written on that topic. Preferably 300-500 words so 
that you speak no longer than 3 minutes. 
 
3. An external microphone to record your voice when you record your article  
I like to use a simple headphone microphone made by Logic which I bought at 
Radio Shack. You can also find a great assortment over at Amazon.com. I just 
happened to be out shopping already when I bought mine. 

Lesson 20 - Publish Audio Articles
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4. A software program on your computer that will allow you to record your 
voice, edit it for errors and blunders, and then save it as an MP3 file. Since I am 
a Mac girl, I like to use Garage Band for my recordings -- but there are a variety of 
programs out there to make and edit your recordings.  

There are also web-based solutions too if you don’t want to bother with investing 
into software; but here are two of the most popular sound editor options. I have 
used both successfully. I record using Garage Band and import into Audio 
Acrobat to place a Flash audio player on my websites. 
 
Free Option: Audacity - http://audacity.sourceforge.net/ 
Premium Option: Audio Acrobat - http://AudioAcrobat.com 

5. Places to promote your audio articles. 

How Do I Deliver My Audio Articles? 
 
1. Your website 
It would be a great idea to give your audio article(s) away as a free gift for opting 
in to your list.  

2. Podcasting directories  
You can easily turn several audio articles into a podcast. Then submit that 
podcast to the many different podcasting directories -- also make sure to submit 
it to Apple’s iTunes and get great exposure for your audio articles.  

3. Your ezine/newsletter  
I love it when ezine publishers offer the reader the option of reading or listening 
to their article that week (or month). Not a lot of people do this, so you could 
offer this and really set yourself apart in your niche. 
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4. Other websites  
Offer your audio articles as bonus items for other website owners. Turn several of 
your better articles into an audio training series. 

5. A CD 
You could record several audio articles or one long audio article, burn them to a 
cd, and offer them as a bonus when someone buys one of your products. People 
love getting cd’s. They have a high perceived value. 

How Can I Monetize My Audio Articles? 

It’s really easy to monetize your audio articles. You can try doing it several ways. 
Some authors like to open their articles with a brief “sponsor” message. This 
message will most likely be an announcement about one of your new products or 
services and will be brief. This works “better” when you publish your articles on a 
regular basis -- much like a podcast. 

Another effective way to do it, especially if you end up publishing articles on a 
semi-regular basis is to add your own audio bio to your article. So much like 
an article submitted to an article directory would have a bio or resource box at 
the end -- your audio article will have a spoken bio at the end where you talk 
about where people should go to next to obtain more of your tips or for more 
information about a product that you think they would enjoy after reading your 
article. 

Another tip for people who haven’t written anything on their own topic yet or 
have had writer’s block is to do audio article reviews and earn affiliate 
income. Pick a current product or service that you have invested in, write a 
quick review on it detailing the pros and cons of the product, and then record 
yourself reviewing the product. You need to make sure though that you include 
an exclusive url to that product which enables you to get affiliate credit. 
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For example if you wanted to review Articology, you would sign up for my affiliate 
program and obtain your affiliate link. Then you would go sign up for a domain 
name, like I do all the time over at GoDaddy such as myarticology.com and 
forward that url to your affiliate link. 

That way you can use a simple and easy to remember url which is heard in your 
audio article, but still reap the rewards of getting credit for the sale when it goes 
through your affiliate link via the custom domain name. 

I like to do this with products that I am going to heavily promote or promote for a 
very long time. Otherwise, you could just do this same thing by creating a page on 
your site YourSite.com/articology , and just adding the name of the product 
you are promoting at the end of it. Just make sure you speak clearly and spell it 
out on the audio. 

Finally -- another way to make money with audio articles is to package or 
bundle them into an infoproduct. While this is a bigger project than the 
other things we have been talking about -- it is something that you ideally will 
want to do in order to really maximize your articles’ power. We will talk about 
this more in the last module. 

 
Why am I creating these again?  

1. Audio has a higher perceived value than the written word. Once you 
package an article along with the companion audio of that article -- it becomes a 
multi-media article package that people will want to listen to and that people will 
even pay for. 

 
2. Many, many people like to learn by listening instead of reading. In 
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fact, I was on a mastermind forum the other day and several members admitted 
that they just don’t read any of their “free reports” anymore. They don’t have the 
time. But they don’t mind listening to an audio while they are working on 
something else on their computers. 

3. It’s easy - easy - easy! 

4. It’s another way to get more value out of something you have already 
written. 

5. Submitting your audio articles to directories is another great way to get lot’s of 
quality backlinks to your site - making your site and it’s content rank more 
importantly in the search engines.  

6. It’s fun! You feel like a Radio D.J. or “Frasier” for a day. 

 
REFER TO APPENDIX 21 FOR WORKSHEET 
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When video first hit the internet marketing scene. No one really knew how to use 
it. The early adopters who did -- found that the video quality was poor and 
that there was no way to spread their video messages to the right audience -- 
because most video watchers at that time were watching videos for pure 
entertainment purposes. Not to learn anything.  

Most people were watching their videos on YouTube, which was really the first 
video hosting powerhouse and still is since it was bought by Google™. 

Fast forward to today though and everything has changed. When Google decided 
to take video content seriously and started giving videos significant importance 
during searches, that is when marketers really began to take video marketing 
seriously too. And so was born - the video article. 

 
So What Is A Video Article Exactly? 
A video article is pretty much just like an audio article. You write an article and 
you use another form of media to present it to your audience. This time we are 
using video so that our readers can see and understand what we are writing 
about. Current statistics show that this type of article format moves readers into 
action and converts action into sales!  

Why? Well, let’s face it -- even though I love to read a great book every night 
before I go to bed, most of the modern world loves visual media. Television. 
Movies. Internet. I mean would your kids rather watch a video or read a book? 
It’s easier to be fed the images than to create them on our own in our heads. I’m 
not saying it’s right:) But it is what it is. And that’s why so many of our readers 
will enjoy and really respond to video articles.  

Lesson 21 - Publish Video Articles
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There’s also the argument to be made that some people are simply visual learners 
and process information better when it is presented in a through imagery. We all 
learn differently and video articles will instantly appeal to your visual learners. 
 
What Are The Ingredients For A Video Article?  

1. A hot topic or source of “pain” for the reader, just like all our other articles. 
 
2. An article that you have written on that topic. Preferably 400-700 words so 
that your video is no longer than 5 minutes. Three minutes is even better.  
 
3. You will need a video recorder to record yourself.  

For Beginners: I don’t want you to over think this, it’s more important to just 
get started recording something, so record with whatever you have. A high pixel 
camera on your mobile phone or The Flip Video Camera for it’s simplicity.  
 
Intermediate: If you are familiar with recording videos with your family or 
have done a few videos already for your biz, then use a high pixel camera (Nikon) 
which you already have, or if you have a laptop like my MacBook, then you may 
have a camera and mic already built-in. Even sweeter:-) This will allow you to 
record your video without any external equipment -- right from the desk of your 
home office or anywhere else you take your laptop. 

Advanced: If you decide that video is going to be your primary way of 
communicating with your community then you may want to invest in a high-end 
camera, lighting (overhead light from home depot), and a professional mic. Here 
are some options which aren’t ridiculously expensive but produce high quality 
video: Logitech HD Pro Webcam & Audio Technica AT2020 Side Address 

Cardioid Condenser Studio 
Microphone. 
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4. A software program on your computer that will allow you to edit, cut and 
paste, and whatever else you want to do to your video (Depending on what type of 
video I’m making, I use Camtasia or iMovie on my Mac), or you could use a 
free web-based program like Viddler which will allow you to upload and edit your 
movie straight from your video recorder. After you upload the movies to Viddler 
or sites like it, you can grab the html code to place the video on your own blog or 
site OR you can send visitors straight to the movie hosted on Viddler. 

 
5. Even if you use Viddler, you will probably want to also host your videos on 
YouTube for the simple fact that it is the most popular video site and gets the 
most traffic. Plus - I wouldn’t knock the fact that YouTube is owned by Google™, 
and while they would never admit it, I figure you might have a slight advantage in 
the search engines with videos hosted at YouTube versus the other video sites. 
Bottom line -- it won’t hurt you to host your videos there.  

 
If you have a premium wordpress blog template, you probably have a space on 
the sidebar already allotted for hosting YouTube videos. That just makes it all 
that much easier to feature your most recent or your best video article. 

 
6. To gain maximum exposure for your video articles, you will need to promote 
them on different video directories. Doing this also has the added benefit of 
creating some very powerful backlinks to your site. Most video directories have a 
really great PR ranking and Alexa ranking too -- so hosting your content at these 
places with a link back to your site will absolutely help grow your site’s 
importance, ranking, traffic etc. 

 
Also, the great thing about video directories is that the web is not saturated or 
overrun with 100s of low quality video directories like it is with article directories. 
So when you do submit your content, you will not have to deal with Google’s 
duplicate content filtering or low-quality backlinks that hurt you. For now 
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anyway, video articles are a win-win strategy. So you ought to seize the moment 
and rise above your competitors. 

How Should I Make My Video Article?  
There are three ways that you can make a really nice video article. I have used all 
three -- but I typically use the one that is easiest for me to produce and that I’m 
more comfortable with. You can choose which one works best for you. 

 
1. Talking To The Camera a.k.a. The Talking Head Video 
Most video articles you see are from people who are speaking directly to the 
camera. They may even be showing you how to do something -- sort of like a step 
by step system. Ex. How To Knit A Scarf  

 
This method of video article marketing, is really the simplest method. Put on 
some lip gloss (men, Chapstick please:), brush your hair a bit, and talk to the 
camera! Of course this method has it’s cons. You have to record in a location with 
good lighting, you have to look half decent yourself, and you have to look 
comfortable in front of the camera.  

 
If you look nervous, awkward, or if you are stumbling over your words because 
you haven’t memorized your article or you don’t have it posted in the right spot 
for reading while you are taping -- then it may be an unappealing video to your 
audience. But if you have personality and know your content inside out -- then 
this probably is the right method for you. 

 
2. Screen Capture Video 
If you are in business, you must have seen some sort of Camtasia video. Most 
people that create “instructional” videos use Camtasia (which is a brand name for 
a screen capturing video software), and they are great because the software 
captures everything you do, while you do it, live online. 
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For example, if I wanted to create an instructional video to show people how to 
join this training program, I could go through the whole process, live on the web, 
and the software would tape every step I make in my browser.  

This same technology would work great for “How-To” articles, Top 10 articles, 
and other instructional types of articles.  There are Camtasia versions for 
Windows and Mac operating systems. A free option I have used often is a 
program called Jing (a free project created by the same company). The only hitch 
is that the videos can only be 5 minutes and under -- but that’s great for our 
purposes. Video articles should not be longer than 5 minutes. 

 
This is a great method that keeps the viewer interested and also works for 
camera-shy people. All you have to do is sound animated and upbeat -- just like 
you would with an audio article.  

 
3. PowerPoint Presentation 
If you own Microsoft’s™ PowerPoint or Mac’s Keynote applications, then you 
can create a movie in minutes! No cameras. Just a mic. 

- Write your article.  
- Break it up into chunks and type the chunks on slides.  
- Add a few pictures or graphics to the slides where appropriate.  
- Use the mic to narrate your powerpoint presentation.  
- Save it as a movie 

All you have to do is record a short intro and then start reading your article 
chunks. The viewer will be able to follow along with you because they are reading 
the article chunks or bullet point slides you created while you narrate the same 
exact words. 

Make sure the last slide has a call to action, then export it into a flash or 
Quicktime movie format (flash is better), and post it up on YouTube and your 
site.   

© Lisa Angelettie - All Rights Reserved.                                                                                                   �132

http://www.amazon.com/gp/redirect.html?ie=UTF8&location=http%253A%252F%252Fwww.amazon.com%252Fs%253Fie%253DUTF8%2526keywords%253DCamtasia%252520Studio%2526search-type%253Dbest%2526tag%253Dcoffee17825-20%2526index%253Dsoftware%2526link%25255Fcode%253Dqs&tag=girlshrinkcom-20&linkCode=ur2&camp=1789&creative=390957
http://jingproject.com
http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

How Should I Promote My Audio Articles?  
 
1. Your Website 
You could feature a video article on your home page. It keeps people on your site. 
Also - if you create enough video articles, you could even create a video series on 
your topic and require visitors to opt-in in order to view the articles. Another 
great way to build your list. Remember that video has a high perceived value -- so 
this will be an easy thing to implement and to see immediate results. 

2. Video Directories 
Your videos should be promoted on several video directories. As many as you 
have the time to submit to (or you could outsource it to your VA, teenage kid, 
etc.) 

3. Social Media Sites  
If you use social media marketing and you have satellite blogs, Squidoo pages, or 
profile pages that permit video on other social marketing sites then you should 
post your video there. Facebook is also another great place to record and publish 
talking head videos. 

4. Twitter 
When you create a new video, make sure you announce it on twitter. Make sure to 
use keyword rich hashtags (ex. #videoarticles) so people can find your videos. 

5. A DVD 
A lot of people are worried about the future of email marketing, and are collecting 
as many snail mail addresses as they can. A way to do this is to offer your readers 
a free DVD of one of your really good videos but charge for shipping. They submit 
their mailing address, you send off the DVD, and you have acquired a very 
valuable thing -- a customer who you already knows will buy is on your list AND 
you have their mailing address. Don’t worry. DVD duplication is about as easy as 
CD duplication.  
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How Can I Monetize My Video Articles? 
Yes, remember that you can promote other people’s products by doing video 
reviews. Then promoting them to your list. Those really work really well. It’s 
called affiliate video marketing. 
 
 
You can add a little commercial midway through your video (although I wouldn’t 
suggest it for typical video articles because of their length), but it is a method that 
people use successfully for longer videos. 

 
Another tip which may be obvious to some is to make sure you include a call to 
action at the end of your video. That call to action is what will get viewers to 
become subscribers on your list or customers of your products/services. 

 
Example  
Headline: What To Do Next… 
Copy: Make sure to visit http://LisaAngelettieBlog.com for your free gift today! 

 
You must tell your viewers what to do next. That is the best way to gain 
some monetary momentum from your articles. Move them to the next course of 
action in your sales process. 

 
Finally -- another way to make money with video articles is to package them and 
use them as bonuses and/or to create added value to a multimedia infoproduct 
you are creating. Depending on the topic, some people have simply bundled a 
whole bunch of video articles and sold them for a pretty penny! If the audience is 
motivated enough, they will buy a set of training video articles in a heart beat. 
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Why am I creating these again?  

1. Video has a higher perceived value than the written word.  
 
2. Many, many people learn best and stay interested when viewing video 
versus reading or only listening. 
 
3. It’s fun, fun, fun! 
 
4. It’s another way to get really great value out of something you have already 
written. Remember to repurpose:) 

5. Submitting your video articles to directories is another great way to get lot’s of 
high quality backlinks to your site - making your site and it’s content rank 
more importantly in the search engines. Whoopee! 

 
REFER TO APPENDIX 22 FOR WORKSHEET 
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As you brand yourself as an expert in your niche and as you brand your 
overall online presence, you will probably want to promote yourself as an expert 
on other websites and social networks by providing free and useful information. 

 
Communicating effectively with your potential prospects or clients is essential 
and vital to the growth and sustenance of your online business. And sometimes 
you only have one shot to “impress” or rather make an impression on a potential 
customer. 

 
That’s why a great and completely free way to give prospects a glimpse into your 
business and your “message” is to create what I call an article branding kit. And 
what this kit does - is to help reinforce your branding message. 

 
What Is An Article Branding Kit? 
An article branding kit consists of two paragraphs of content. The first paragraph 
is a few brief sentences describing you and your business -- much like you would 
create for a resource box or bio. Except there is one big difference. 

 
Instead of creating a call to action that would lead to a free offer etc, you would 
provide three links to some of your best articles. Ones that give prospects a lot of 
great free information from you, because if you deliver that -- they will be more 
willing to sign up for your list and/or listen to any other offers you may present. 

Lesson 22 - Article Branding Kit

© Lisa Angelettie - All Rights Reserved.                                                                                                   �136

Module IV - Article Promotion

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

Make sure that when you provide the links to these three articles that you use 
keyword anchor text instead of general link text such as “click here” or “go to 
article”. The easiest way to do this is to make the entire title of the article, the 
linking text. Just make sure to use your keywords in the first few words of the 
title.  

For example, if you are writing about the top 10 places to shop for gifts under $10 
bucks, the link to that article may read: Inexpensive Gifts: Top 10 Places To 
Shop For Gifts $10 And Under. You could link to the entire title or you could 
link to what are my keywords for this article - “inexpensive gifts”. 

Now - linking to three articles is not a steadfast rule. If the site you are placing 
your branding kit on is niche specific and you only have one or two articles on 
that topic - then link to those. If you are on a general site like Facebook - then 
link to your best articles. If that’s 5 articles - you could do that. I prefer three 
articles because it doesn’t overload the reader, but gives a good sample of your 
expertise, and finally because it tested well.  

*My Article Branding Kit Example*  

Writing articles is the easiest and most cost effective way to increase your 
traffic, build your list, and explode your income. The key to your online success 
is positioning yourself as the expert in niche. That’s why article marketing 
specialist Lisa Angelettie, will show you how to write, publish, promote and 
profit from your very own articles in as little as 48 hours! Get started right 
away when you use these three top article marketing secrets.  

1. How To Build Your List Using Articles 
2. Maximize Your Writing With Video Articles 
3. How To Become A Celebrity Expert 
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In this example, I have written a few sentences about my niche and included the 
links to my articles as a free resource. I also linked one of my site’s main 
keywords to my squeeze page. Great to do on some of these high page ranking 
social sites. Remember on social marketing sites etc., you may be making friends 
and talking about many other topics than just what your niche is all about. It’s 
part of the whole “social” relationship building that goes on - on these sites. So 
you can’t spend your time on social sites always talking about you and what you 
do. People don’t want to be sold to on these sites. They want to build 
relationships. 

 
That’s why it’s great to have the article branding kit somewhere on your page on 
that site so that people who are interested in your work etc. can see it and learn 
more about your marketing message. It’s another way to break the ice with new 
“friends” on the sites without being overly pushy or salesy.  

 
In some social marketing sites, you can put this kit right on your front page like 
Facebook, with other sites you may have to tuck it away in the profile section of 
your page -- which is fine too. 

 
Just know that writing this once, and perhaps crafting several versions for 
different sites -- then setting it and forgetting is about an hour or two worth of 
work and then your done.  

 
Why Is This Powerful To Use? 
The article branding kit is really a powerful tool to use for three simple reasons. 

1. It builds further on your branding/marketing message. People began to 
understand a bit more about your niche and what expertise you can bring to their 
lives or their businesses. 

2. It’s easy and free to create and simple and will create very strong and deep 
backlinks to your site and your articles.  
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3. It’s another way to funnel all that great traffic from those major social 
networking sites back to your site.  

 
Final Tip… 
Remember your ultimate goal. Once you attract readers back to your site with 
your article branding kit, you need to try and capture their information. It’s all 
about the list!  

So make sure that somewhere on those article pages you present an offer that will 
entice readers to join your list. This isn’t so difficult to do if you have already 
given them a great tip or resource in the article they just read! Most readers want 
access to more free tips -- and will sign up. I use Aweber to create forms, capture 
names and build my list. 

REFER TO APPENDIX 23 FOR WORKSHEET 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I’m sure that as you have done your due diligence and research on internet 
marketing, you have no doubt run across advice to write press releases for your 
business in order to promote it. Yet so many online business owners are not 
doing this. In my experience, there are several reasons for this… 

1. You heard that this was an ineffective technique 
2. You heard that this was an over-used technique 
3. You don’t know how to write a press release 
4. You just haven’t gotten around to it 
5. You have nothing to write a press release about in your business 

Let me tell you why I can refute all five of these objections and why you should as 
well. 

Writing A Press Release Is Effective Marketing 
As long as content is king on the web, there will be people looking for more 
information to feed their own websites. These same people look for this 
information or this “cutting edge news” from press releases. A press release still 
gives a business the appearance of professionalism and importance. And many 
publishers look to them as credible sources of information that they can publish 
on their own sites or as sources for their own articles.  

 
Writing A Press Release Is Not Yet Overdone 
Let me be honest right here and now, the only people crying out there that press 
releases have been over used are other marketers looking for you to pay for and 
use their own strategies. Press releases work. Press releases are far from being 
over used. The only thing that has changed is the way press releases are delivered 
to media outlets (electronically instead of paper faxes). 

Lesson 23 - Write A Press Release
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You Can Write A Press Release - Really! 
Sure there are people who major in publicity and publicity writing in college, but 
truthfully - once you know what should and what should not be in a press release, 
you can write them yourself. It’s also very easy to promote your press release 
today, since there are a ton of online services that do this very well and for major 
companies on a daily basis. So why not yours? I will tell you about the best 
companies for entrepreneurs like us a little later. 

 
Your First Press Release Is Probably Already Written 
A lot of entrepreneurs say that they haven’t gotten around to writing their press 
releases because they haven’t found the time to do it, but if you have already 
written some sort of info-rich article on your topic -- then you have probably 
already written your first press release. All you have to do is add a few things to 
give it the press release finish -- and BAM your done! 

 
Anything New In Your Business Is Worth Writing About 
I have had clients who complain that nothing important is going on in their 
business to warrant a press release, but that’s simply not true. If you have 
changed your design, added a product, offered a new service, hired a new staff 
member, etc. then you have plenty of content for a press release. Also -- If there is 
something new going on in your niche that you are qualified to report and 
comment on -- then you can write a press release about that as well. 

 
It’s important to remember that a press release should be about a newsworthy 
item in your niche and not blatant promotion. Writing a product or service 
advertisement and dressing it up as a press release will only cause you to look like 
an amateur, a spammer, and will be a waste of time as no one will pick up your 
press release for syndication. 
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So What Should I Include In An Article Press Release? 
Like any good article, your press release should cover the basic 5 W’s. 
 
Who 
What 
When  
Where 
Why 

*Quick Start* 
To get you started, a great and minimal-effort way to write your first press release 
is to take several articles you have written, group them together, and give 
them a spiffy title such as the Ultimate Dog Training Series. The press release 
would be all about how you have created the ultimate dog training series, when 
and where people can access it, and why you did it. 

Include contact information on how to access the series and how to get a hold of 
you. Most PR sites will hold your hand on how to layout your press release the 
correct way. A great site for you to start with would be: http://prweb.com They 
do a great job of explaining the entire press release promotion process. 

Here’s an example of an old press release that still brings traffic to my site. 
Unbelievable! - but people still syndicate this press release. Like I said, people 
need content.  Why not offer them yours? 

http://www.prweb.com/releases/2004/08/prweb145980.htm  

REFER TO APPENDIX 24 FOR WORKSHEET 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Promote Using Social Media Sites 
It use to be that we would write articles and submit them to as many article 
directories and ezines that would have us. You could never really be sure just how 
many actual readers were viewing your articles, or even if your articles were 
getting in front of your true prospects.  

 
On top of that, many of our article submissions were building unimportant and 
useless back links because of bulk submissions to unimportant article directories. 
Ugh! 

 
Well now article marketers have the great advantage of getting our content in 
front of targeted traffic, in high numbers, while receiving important links back to 
our site(s), and all for the price of $0! Well there is a bit of a price, and that is 
your time and commitment, but it is well worth it. Adding social media to the 
article marketing mix has truly proven to be an effective and essential hybrid 
marketing solution. 
 
 
Now I could write for hours about how the hybrid of social media and 
article marketing (social article marketing) works and how to use it effectively 
in your business, but there is way too much information, and it wouldn’t fit 
Articology’s weekly lesson format. That’s why I have developed a separate system 
covering that in detail. 

 
In this lesson, what I want you to learn is simply how you can get started using 
social media to promote articles that you have written starting today. It’s quite 
easy to get started, and I have broken it down in a few simple steps. 

Lesson 24 - Social Media Sites
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STEP 1 
Learn where your prospects visit. This is essential to promoting your content in 
the social media world, because there are literally hundreds of social media sites 
out there -- but your prospects aren’t on all of them. At least not in significant 
numbers. So it’s important to know your niche and follow their trail. 

An example of this is if you are a wedding planner. If you are a wedding planner, 
your typical client is a woman who is excited about all things “wedding”. Visit 
social media sites and see if there have been any groups formed with keywords 
such as brides, weddings, engaged, etc.  A site I would probably join would be 
LinkedIn, because they tend to have a lot of niche specific groups there.   

There are also a lot of niche related social media sites, and those are great to join 
because you know that every time you are on that site that you are getting in front 
of potential customers/clients. 

STEP 2 
Join and participate. Again - there are countless social media sites that you 
could join, so as you select the ones that you are going to join -- make sure that 
you participate in them. Don’t just join and never visit again! Believe it not there 
are tons of people out there doing this. Some don’t know how to use the social 
media site effectively, so they quit. Others don’t have the time because they are 
spreading themselves too thin across many sites.  

In fact this is a realization that seasoned marketers have just realized. The 
original idea by most marketers was to join as many sites as you could so that you 
would have a presence and a link on all of them. But can you honestly search for 
and accept friends to 10 different sites everyday and get any other work done in 
or on your business? No way. 

That’s why my recommendation is to select the few that best fit your niche, and 
then really commit to making friends and building relationships on there. When 
you do, you will find that many people will pass on your articles again and again. 
And there is nothing more powerful than a word of mouth referral to your 
content. It’s like an instant seal of approval. 
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STEP 3 
Post your content. The way in which you will post your articles to social media 
sites will vary, but a great way to do it effortlessly is with the web-based tool over 
at Seesmic.com. 

I use this free service to post a short intro (1 or 2 sentences) and url link to my 
articles as I write them to all the services that I am a member of.  

This is a great way to keep yourself fresh on the different sites you are a member 
of. For example, the wedding planner who just wrote an article on 5 Ways To Cut 
Wedding Costs would make a post like this on Seesmic… 

You could use the title of the article: 
5 Ways To Cut Wedding Costs Find out how at: http://xxxxxxxxxxxxx 

Or you could use an intro: 
Can’t afford your wedding? Learn how to cut costs at: http://xxxxxxxxxxxx 

That’s it. That’s all you have to do. And amazingly enough, you will start to get 
clicks on your articles. Free traffic to your articles for a minimal amount of work 
at zero cost. It’s great.  

Remember in order to use Seesmic that you should have already joined the sites 
that you want to post content to. When you use Seesmic they will ask you for your 
username and password to those various sites, so that they can connect to and 
post your message automatically. If you join the sites that I am currently active 
in, feel free to drop me a line and add me as your friend. I’d love to connect, and I 
will help promote your content. 

REFER TO APPENDIX 25 FOR WORKSHEET 

Lisa On Twitter Lisa On LinkedIn

Lisa On Facebook Lisa On Google

Lisa On Stumbleupon Lisa On Tumblr
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Point External Links To Your Articles 
This is a very important lesson. Probably one of the most important of this 
entire system because it is how you will quickly RANK higher in the search 
engines for your keyword terms. It is Panda & Penguin proof. It is how you 
dominate page 1...  

There is a principle on the web that has always been there and will probably 
always be there. If your content is viewed by the search engines as important, 
then your content does better in search engine results. Period. 

Basically what this means is that when you go on Google or Yahoo to do a search 
on ‘weddings’, the sites that the search engines have viewed as important 
wedding related sites will show up in the top 10 spots. 
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Now the variable included in this methodology is how do the search engines 
determine what sites are important? That’s the part of search engine optimization 
(SEO) which is constantly changing and fluctuating especially over at Google. 

So all you have to do as marketers, is to keep up with what sites are the most 
important ones in your niche (high traffic and/or high PR ranking) -- and then 
figure out a way to get a link from them. Remember -- when you do this, your 
content and your site grow in importance with the search engines resulting in 
more people being able to find your content. 

 
Hosted Articles 
So we have talked a lot about how to write and publish our articles on 3rd party 
sites, and I’m just going to reiterate the same here. This is the #1 way to get a 
powerful external link pointing back to your site. Whether you have to pay or can 
get an article hosted for free -- it is well worth the effort because your link will be 
surrounded by relevant and keyword rich content--all pointing back to your site. 

 
Directories 
Some web directories are not as important as they use to be, but it is still a great 
idea to submit your site to a few good major directories (like Yahoo’s) or niche 
related directories. Getting a link from them can still mean a good source of 
traffic plus a link boost. 

 
Blog Comments  
I’m not a big participator in forums, although they were all the rage at one time, 
but what I do like to do is read many blogs. Especially because it’s so easy to do in 
my Google Reader:-) All blog owners want reader participation and most 
‘dofollow’ your links, so a great way to get a link back to your site is to post a 
comment on blogs that do follow comments - like most Wordpress blogs. Of 
course you can also do this in forums as well - in fact a good one still is the 
internet marketing based one -- Warrior Forum. 
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Social Bookmarking 
I could talk about this topic for about 10 lessons! But a great way to get links back 
to your content is to bookmark your articles, and an even better way is when 
other people bookmark your articles. Bookmarking sites include popular ones 
like Delicious, Digg, or Google.  

People will bookmark your articles naturally when you have written really good 
content, and you can also build relationships with other biz owners on the web 
and bookmark each other’s work. You could also join a mastermind group 
whose sole purpose is to “buzz” each other’s work through social bookmarking. 

 
Remote Blogging 
This is a pretty advanced tactic which I cover a lot more in my advanced article 
marketing courses, but the premise here is that you write content that links to 
your articles from other blogs that you own. 

 
Twitter 
Again - this is another topic that I cover in my advanced classes, but all you have 
to really remember is that when you post to twitter and add a link to your articles 
in that tweet - that post is indexed by the search engines and therefore provides 
another backlink to your content (although it is in short url form). Try googling 
your twitter name + twitter and see what results you find. 

 
Remember what we are trying to do: 
 
1. Write good articles 
2. Have important external sites point to our articles 
3. Have our articles shown in top 10 search results based on our keywords 

The more important the sites are that are pointing to you, the more important 
you become. 
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Here is an external linking system you can follow 
to ensure that you get #1 Google rankings... 

1. Publish an article to your website/blog focusing on one of your keyword terms. 

Site 1 
Ex. Keyword:  Wedding Hair Styles 
Ex. Article: Popular Wedding Hair Styles For 2012 

2. Publish a variation of that article or a completely new article using the SAME 
keyword term on an authority site such as an article directory like EzineArticles, 
Squidoo or YouTube (video article). 

 
Site 2 
Ex. Keyword:  Wedding Hair Styles 
Ex. Article: My Favorite Wedding Hair Styles Of 2011 

3. When you publish additional articles anywhere else on the web (such as other 
article directories) focusing on that keyword, remember to link BACK to the first 
two articles. 

Sites 3, 4, 5, 6, 7, 8, 9, 10  
Ex. Keyword:  Wedding Hair Styles 
Ex. Article Links To:  Popular Wedding Hair Styles For 2012  
    My Favorite Wedding Hair Styles Of 2011 

This type of external linking builds authority in the search engines for your 
keyword term. After you’ve done it with one of your terms, you just continue to 
do the same with additional keyword terms (remember to look at your glossary). 

Note: This is a ninja linking strategy that even many advanced marketers don’t 
really get right. This is not a must do tactic to get rankings, but a very solid one.   

REFER TO APPENDIX 26 FOR WORKSHEET 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Feature A Guest Author On Your Site 
One of the key secrets to article marketing is realizing that it is more important to 
produce good content on a regular basis, rather than writing your BEST work 
only occasionally. Having a previous career as a journalist made me very guilty of 
this article marketing blunder, but sometimes we just don’t have the time to write 
an even so-so article. So what should you do? 

 
That’s when I turn to article shortcuts. Now I do not use article shortcuts on a 
daily basis. I use them as “fillers”; article ideas for in between writing original, 
solid articles. 

 
The first one I want to talk about today is a shortcut if you are writing articles for 
your own website or blog. If you have been paying attention to any of the previous 
lessons, you will know that this is the #1 place you should be publishing your 
articles. Always feature some of your best, keyword rich articles on your own site 
or blog. It’s easy enough to recreate versions of those articles to distribute to 
other sites and directories. 

 
Now having said that, there are just times when you haven’t written anything for 
your site/blog but you really are overdo for some original content. In fact, as of 
the time of this writing, one of blogs hasn’t had any new material for several days 
which is a big no-no for me. I like to feed the search engine spiders several times 

Lesson 26 - Feature Guest Authors
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a week. So what I am going to do when I finish writing this lesson, is post a 
featured author’s article on my blog. And this is how you do it... 

 
1. Create An Author List  
Make sure that you have compiled some sort of list or bookmarked authors that 
write lateral content to yours in your niche. For instance, if I were going to 
write articles on building a successful Avon® business, I would try to find 
authors who write articles on building successful network marketing businesses 
or authors who discuss direct marketing etc. and ask them if they’d like to 
write an article for your site. 
 
SPECIAL NOTE: It use to be that you could have just gone to that person’s site 
and used one of their existing articles on your site, but that will definitely NOT 
work in today’s post panda & penguin Google. Copy and pasting the same article 
would now be considered duplicate content. Today, you need original content. So 
make sure to ask the writer to submit an original article. This is also a great way 
to start building relationships with possible JV partners. 
 

2. Promote Affiliate Products 
Featuring someone else’s article on your site or blog is a big deal -- for them! Let’s 
remember that you are giving that article a great deal of exposure to your organic 
traffic and to your list. So if you feature an author who has written an article 
masterfully explaining the purpose of his latest product/service -- you can check 
and see if they offer an affiliate program and embed your affiliate link in that 
article.  

This is perfectly easy to do for starters because the article is hosted on your site 
and not a directory. Most directories have rules about featuring affiliate links etc. 
On your own site/blog, you make the rules.  

Adding an affiliate link within or at the end of your featured guest articles, is a 
great way for you to add another passive income stream to your business. I know 
this for sure, because I feature an article written by another relationship expert 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �151

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

on GirlShrink and embedded my affiliate link to her ebook, and I always rack up 
sales. I make money every week all because of one good article and the fact that I 
didn’t really feel like writing that week! 

3. Send A Thank You Note 
It’s a nice idea to send the author of your guest article an email or a tweet letting 
them know that you are now featuring their fabulous article on your site and a 
thank you. Most authors will be very appreciative and will make sure to blast to 
their social networks where they are being featured which gives exposure right 
back to you again. 

 
Another Solution: Open Submissions  
Many site owners in many niches NEED content just like you and prominently 
ask for article submissions on their sites. I do this on GirlShrink and do it 
somewhat more exclusively on LisaAngelettieBlog. Just like on article directories, 
every site owner will have their own submission guidelines that you need to 
adhere to and most will manually approve your article. So be sure to stick to the 
guidelines in order to get approved.  
 
Some super popular sites in your niche may request you submit samples of past 
work (meaning a link to a published article) or want to see your article idea 
before you send over a complete article. 
 
This is such a popular way to offer fresh content to readers that I developed a free 
Wordpress plugin to help blog owners easily accept article submissions from 
writers without them having to login to the backends of their blogs. (It was a pet 
peeve of mine!) Check it out over at:  http://WordpressGuestPost.com 

REFER TO APPENDIX 27 FOR WORKSHEET 
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Let’s face it. Many of us solopreneurs and entrepreneurs are “control 
freaks”. I am absolutely guilty of that and chances are that you may be too. 
That’s exactly why there was and continues to be a whole revolution online 
from marketers to entrepreneurs (such as Tim Ferris’ Four-Hour Work 
Week) whose niche is to teach folks like us how to outsource parts of 
our business.  

While you may be doing this already in parts of your business, for instance 
hiring a VA to help you with administrative tasks or blogging, this 
outsourcing principle can also be applied to your article marketing efforts 
as well.  

Side Note: While I still believe that your articles need to have your voice 
in order to make any kind of true and long-term connection with your 
prospects -- outsourcing articles can make a lot of sense as you expand to 
different markets, if your schedule doesn’t allow you to produce articles on 
a regular basis (which is important), or if you simply hate writing. Hey, I 
understand that too:-) 

The Key To Hiring 
TRUST is the the key to hiring a ghostwriter. You need to trust that they 
can write to your standards and that they are reliable. They need to trust 
that you will pay them once the job is completed. That’s why it is most 
important during this process to start slowly.  

After finding a ghost writer, trust them with one small project, examine the 
quality, pay them upon delivery, and then if all goes well try it again with 
another small project -- until a system of trust and reliability has been 
established. 

Don’t be afraid to fire a writer if they are not the right fit. They will move 
on and so will you. No hurt feelings. Just keep looking. Once you find the 

Lesson 27 - Ghost Writers

© Lisa Angelettie - All Rights Reserved.                                                                                                   �153

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

right person - it can be and is sure to be a truly rewarding and beneficial 
relationship. 

As I expand my business and create Done-For-You services for members, I 
simply can’t do it all, so I had to go out and hire writers for some of my 
smaller niche projects as well. So these are all the ways or places that I have 
tried to hire a ghostwriter which were successful, and I have listed them in 
order of cost of service: from free to highest cost. 

Google Search 
Overview: There are writers out there, especially stay-at-home-moms 
who market themselves as ghostwriters. Some are book authors who ghost 
write articles to pay the bills. In any case, conduct a simple google search 
for “ghost writers” or “ghostwriter” and you will find an assortment of 
writers with websites featuring their experience, writing samples, etc.  

I found a really nice woman this way. She was a book author who also 
wrote content on my niche. I liked her site and her writing samples, so I 
contacted her and she was quite reasonably priced. A lot of authors do not 
actively promote themselves as article writers which kind of makes it easier 
to negotiate prices. They usually need the work AND they produce high 
quality work. That’s why this can be the most cost-efficient yet productive 
way of finding a ghost writer. 
 
How To Use: I like to make sure if I’m doing a “blind” Google search, to 
only consider websites that have a bio, writing samples, and an easy way to 
contact the writer. If those three things aren’t in place, I don’t bother.  

Once you’ve found a few writers who meet that criteria, contact them and 
have an initial conversation about what you are looking for and what kind 
of time period you need the articles completed by. After that - it’s really all 
about connection. Find a writer you connect with -- that’s the key to getting 
high quality content. 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Craigslist.org 
Overview: You’ve been living under a rock if you haven’t heard of craigslist. It’s 
a popular classified ads site and I have found things from furniture to a new pet 
on it. I use Craigslist a lot to post my own ads for my business, so I am very 
partial to this site. It’s easy to use and so mainstream, that it’s very easy to find 
highly experienced and qualified writers to write content for you. Not many 
writers will post their price per article on the site, so you may have to email or call 
them first and feel them out, but writers found on this site usually produce well-
researched and keyword optimized content.  Most speak English as their first 
language as well. So this site is a great place to start. 

 
How To Use: Look for writers under “jobs wanted” and then the “writing/
editing” section. When you see a writer or ad you are interested in, they will 
usually have detailed instructions on how to find them. When in doubt, simply 
respond to the unique craigslist-generated email address created for each ad. 
Also when searching for a ghostwriter on Craigslist, feel free to check across 
several cities since it is an online gig. That will open up your selection of writers 
tremendously. 

GetAFreelancer.com 
Overview: I have found some high quality writers and content producers here. 
This site has an international scope, so writers could be from many different 
countries which can sometimes lead to a language barrier. So it’s important to ask 
for writing samples or better yet have them write a quick 500 word piece on a 
topic of your choice, so that they have to write a new article for you to review.  

 
Some writers may send you something that someone else wrote or that they wrote 
5 years ago. You want to get a sense of their writing today. Finally, because of its 
international scope you can find someone to write your articles for very as low as 
a few dollars per article, just be super-diligent about the quality of the writer you 
decide to hire. 
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How To Use: The one thing about this site is that I found it a little difficult to 
navigate at first. You first need to create a free account, and then you will need to 
pay a $5 refundable fee into your account in order to post a project. Make sure to 
include the kinds of articles you will want written, the length, the topics, and an 
estimated time you want the articles written.  

 
The bidding system at this site seriously drives down the cost and gives you a 
variety of writers to choose from. That’s what I really like about the site. Look for 
article writers under topics such as: SEO, link building, and copywriting. 

Outsource2India.com 

Overview: I checked my stats the other day for one of my directory sites and 
found that quite a bit of my traffic was coming from India. That is because there 
are LOTS of people creating content over in India. And much like the credit card 
companies who are outsourcing customer service to workers in India -- so are 
web owners:)  

 
While most writers in India speak English, I suspect because of cultural nuances 
as well as the fact that English is their second language, some of the language 
used in articles from Indian authors may be a bit grammatically incorrect -- so 
you will need to take a close look at previous work samples from whoever you 
hire. BUT you can’t dispute the price. You can get well-written, optimized articles 
for the most competitive rates around the web. 

 
I learned about this particular site, which is run like a well-oiled machine, 
through Tim Ferris’s (4-Hour Work Week). There is an entire section dedicated 
to creative services which includes website content creation. 

 
How To Use: This site is not for the occasional entrepreneur or hobbyist. If you 
are a serious entrepreneur looking to establish a long-term relationship with a 
high quality writer where there is also a system of accountability, then this is the 
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site for you. Rates are still competitive but can be higher than some of the other 
outsourcing sites. 

Elance.com  * favorite:) 

Overview: This site is an example of the many professional freelance sites on 
the web for solopreneurs who have the budget to hire a professional writer who 
will produce well-researched, optimized, typo free, and grammatically correct 
content. I picked this one for you because it is really easy to navigate and I have 
used them before. I have no complaints. 

 
Writers are US and internationally based, which you will notice because the rates 
are dramatically different between the two. Most US based writers on Elance 
charge between $30-40 an hour, and writers from India for example charge 
much lower rates such as $10 per hour. The beauty is you can make a choice 
based on what you need and your budget. Whatever that may be -- there should 
be a writer over at elance who can help you. 

Ghostwriting Tip: If you do not have the budget or want to bother with a long-
term relationship with a ghostwriter, you can hire the writer to write say 100 
articles for you based on your topic/keywords (remember to negotiate the price 
because of the bulk amount) and then publish one everyday or every week. Do 
NOT publish them all at once because it is better in the search engines’ eyes to 
have links created back to your site gradually - not all at once. 

REFER TO APPENDIX 28 FOR WORKSHEET 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The thing about article shortcuts is that you need to be really sure that someone 
else has had success with them before you use them yourself. At least that is my 
criteria. So I have carefully designed this lesson to be short and sweet because 
there are not that many article submission software products or spinning 
software programs that I have tried and liked. 

This is why, for the most part, many of the software programs fall short of being 
real time savers because they do more harm than good in your search engine 
results. So that is why I am very selective about which ones I will recommend to 
members. 

In an effort to be completely transparent, please remember that I have not tried 
EVERY product on the market. I have tried many -- but not all. If you have tried a 
program that you like, then by all means continue to use it, but if you’re sure that 
you want to invest in a software program as a shortcut and you don’t use one yet, 
then the one I will recommend in this lesson is the way to go in my opinion. 

Article Submission 
If you do a search for “article submission” in Google, you will find a ton of results. 
This is a constantly growing niche in the article marketing world because so many 
people know that article marketing works, but they also know that for many it can 
be time consuming. So people want to market articles but want to do it fast. 
Sounds like someone you know:-) Maybe you? 

Well, while I recommend that hand submissions are the best way to go for a 
variety of reasons - I also realize that for some people it’s either a shortcut or they 
won’t do it all; and getting the articles written and out there is way more 
important than how you do it. So here they go. This is the only software/service I 
recommend for article submission: 
 
 SubmitYourArticle.com  

LESSON 28 - Submission Software
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Why Only This Service Lisa?  
SubmitYourArticle is an article distribution service that you can submit your 
articles to and they will in turn publish those articles to hundreds of different 
directories, web publications, ezines etc. I have used it for years and it has only 
improved. 

 
The difference between SYA and say a free or inexpensive article submission 
software you could buy on the web, is that the owner of this site has built solid 
relationships with some very well-established and high-traffic publications. 
Publications that you would probably not be able to get published at 
on your own, especially if your business is fairly new. That is why they 
are well worth using. 

 
So while SYA does submit your articles to the important article directories which 
you could also submit to on your own such as EzineArticles, they also submit 
your work to publishers of high-traffic and content-rich web magazines and 
ezines that are always in search of fresh content to publish. In essence, you are 
paying for the relationships that SYA has with the owners of those 
sites, and it’s well worth it because of the huge traffic spikes you will see when a 
major publisher picks up your article(s).  

SubmitYourArticle has been in business for many years and is a trusted and 
proven resource by many web heavy-hitters as well as myself. The most time you 
will spend on SYA is setting up your account initially, especially if you do not 
have an existing account at some of the directories on their list. Once that part is 
done, all you have to do is submit it and forget it. Just remember that 
submissions are manually approved to ensure quality.  

If you write articles and repurpose them into video or audio articles (which you 
should!) then you can use this service to distribute those multi-media versions of 
your article to various sources for traffic and link building purposes.  
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What Is Article Spinning?  
Typically article spinning is when you take an article and create a slightly 
different version of it in order to avoid duplicate content filtering or penalties by 
the search engines. It is a great way to get more mileage from each of your 
articles. In the past, the problem has been that most software designed to “spin” 
articles did an awful job of it and the articles read quite unnatural and didn’t 
make a lot of sense. 

I have used two solutions for article spinning. One is the article spinning program 
that is built into a membership over at SubmitYourArticle and the other is now 
the #1 spinning software on the web, SpinRewriter. Both do a great job of 
creating unique articles by replacing words in your articles with synonyms that 
still make sense within the context of the article. 

Software Submission Tip: If you use any other software or service other than 
the one I mentioned above (SYA), please pay special attention to your overall 
links as well as traffic stats after publishing your articles. Do you see any 
improvements? How many new backlinks do you see? Some services to not send 
out their articles to as many publishers as they claim to have. Some take a long 
time to do it. Just because you pay a company to submit your articles to 100 
publishers doesn’t mean they have done it. You will have to be diligent about 
tracking results especially if you are using a new company that has proven itself 
in the market. SYA gives users accountability reports so you can check out your 
stats. 

*Bonus Tip: If you are a new site or do not have any established traffic or 
backlinks to your blog/site, you need to add links to your site slowly. Do not 
publish your article to the maximum amount of publishers permitted. Build your 
backlinks slowly so that the search engines will not penalize you for building links 
too fast a.k.a. unnatural link building. 

REFER TO APPENDIX 29 FOR WORKSHEET 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What Is PLR Content Anyway?  
PLR stands for Private Label Rights, and what that basically means is that 
articles, ebooks, special reports that say they are “PLR” is content that you 
can buy and then use for your own business. Now because you have 
essentially bought the rights to the content, you can change titles, tweak 
or change around paragraphs, add parts, delete stuff. Whatever. It is now 
your content to use and give a bit of “your own voice” as you see fit.  

What’s appealing about PLR content is that you are essentially paying 
pennies for new content that you can use and reuse. It’s a much cheaper 
shortcut than say hiring your own ghostwriter, and of course it is a faster 
option then writing the content yourself. 

Sounds easy enough right? Well, it can be except many people run into 
some of these types of stumbling blocks when trying to use PLR content: 

1. Everyone in your niche has access to the same articles. 
 
You will find that in any given niche, there are marketers trying to promote 
their PLR content and so they may give away a sampling of their content as 
a freebie for opting it or as a bonus for another paid product. The point 
here is that a lot of people in your niche are seeing the same content and 
the same offers. A complete turn off for a potential prospect. 

2. You join a PLR membership site where you have no idea what 
types of content you will get on a monthly basis. 

In an effort to solve problem number 1, many marketers have created 
member-limited PLR membership sites that you can join and receive new 
content on a monthly basis. The problem with most of these sites is that the 
content is all over the place. Finance one month. Mom-related stuff the 

LESSON 29 - PLR Content
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next. Health related the next. If you own a dog training site, what on earth 
are you supposed to do with all of that other content? 

3. You join a PLR site that offers poorly written content. 

Let’s say you miraculously find a PLR site dedicated to content in your 
niche  - Bravo! You join and are happy that you can now add content to 
your site on a more regular basis -- yet when you get your first batch of 
articles, they aren’t nearly the quality of the samples you were provided on 
the website. In fact, they are horribly written or provide no useful 
information for your prospects. This happens a lot:-( 

Yet having said all of that, when you can find the right fit, PLR articles can be a 
blessing. Who wouldn’t want fresh content every month that you didn’t have to 
write but could tweak with your own voice? Content that you can reuse and 
repurpose into blog posts, audio or video articles, reports, ebooks, anything. 

So to get it right, make sure when looking for PLR content, to go with a service 
that provides you with these points of success: 

1. Provides content in large shopping markets. 

2. Articles written by people with a command of the English language. 

3. Membership is limited in number. 

4. Members who come later will not have access to articles from previous 
months.  

5. Do not share content with other PLR sites. 

6. At least a 30-day, no questions asked, money-back guarantee. 

7. They don't have to use reprint articles with bylines that leak traffic. 

8. They don't have to pay ghostwriters a lot of money to write articles. 
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9. Articles provide suggested related affiliate programs. 

10. 7-10 page PLR special report on a related topic. 

**Important Bonus Tip - PLR articles are great for your blog, site, or to 
bundle into reports, ebooks etc., but you need to check with the guidelines of each 
article directory you submit to in order to make sure that they permit the 
submission of PLR articles.  

 
For example, Amazon has now put a ban on all PLR content. It’s in their Kindle 
publishing terms of use. So you cannot buy a bunch of articles, package them into 
an ebook, and sell them on Amazon any longer. They will shut you down. 

Okay, So How Do I Find The Right Content For My Business?  
Well one way you can begin your search for the right PLR content is to do a 
general search in Google® using your niche keyword and the term PLR or private 
label rights.  

1. Go to Google search box 

2. Type quotes, your niche keyword, the + sign, PLR, then quotes again. 

Example:  “keyword + PLR” 

3.  You should see quite a few results of writers, marketers, membership sites etc. 
that provide PLR content in your niche. 

If you would like a referral, I trust the company All Private Label Content. 
The reason why is that the writers are all women with tons of past professional 
writing experience (like myself:-) who specialize in writing well-written content 
to content-hungry specific markets.  

Other than writing my articles myself, this is the only company I would use for 
PLR content and of course the only company that I recommend to my clients and 
colleagues. Feel free to mention that I referred you. 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �163

http://www.allprivatelabelcontent.com/amember/go.php?r=5049&i=b9
http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

 
Reuse, Renew, Repurpose 
Think about all the hard work it took to write your very first article. You 
researched the topic. You wrote a title. You rewrote the title:-) You wrote 
the article and had to rewrite it because it sounded just awful. Yet finally 
you finished your article and published it on your site. You were proud and 
probably a little creatively spent. You know tired! 

So with all the time and energy that you used to create that one article, 
wouldn’t it be great if it could do a little more than just sit on your site? Or 
on one directory? What if with just a little more energy we could repurpose 
this article into several new tools! 

That’s what reusing, renewing and repurposing your content is all about. 
The idea here is to utilize our time and energy creating content that we can 
use over and over and generate maximum marketing dollars from. 

Because the truth is that the only way to truly make an impact in your 
article marketing is to write article after article. It’s the only way to 
penetrate your market with your message. So with that in mind, it 
would be great if we could find ways to create additional articles with less 
effort right? It would also be nice if we could do something else with 
our articles to bring in more traffic or more income too -- right? Well 
that’s why I always adhere to the Three R’s of article marketing: 
renew, reuse, repurpose. 

Here’s How: 

Renew  “to give fresh life or strength to” 
 
1. You will produce more articles by taking your existing articles and 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �164

LESSON 30 - Reuse, Renew, Repurpose

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

renewing them (giving them fresh life) easily. A great way to do this is by 
tailoring each article to a different target reader.  

For example, if I write an article titled “10 New Article Ideas”, a great way I 
could renew this article is by targeting it to several niches: 

“10 New Article Ideas For Lawyers” 
“10 New Article Ideas For Pet Store Owners” 
“10 New Article Ideas For Dentists” 
“10 New Article Ideas For Work At Home Moms” 

The title would change as you see above and the content would change by   
focusing the 10 ideas towards that demographic. It’s the same concept (sort 
of an article template) but written to a different reader each time.  

2. Another way to infuse some life into some of your articles is to take them and 
give them a multi-media makeover. Not only is this a fresh approach to the 
same material but it will create an avalanche of new traffic to your site that you 
may not have ever reached with just web articles. 

Take an article and read it over while recording your voice. This is called an 
audio article. When you create several of these on a regular basis and create a 
subscription for it - that is when it is called a podcast. Either way -- your articles 
have just taken on a new life of their own and created another great connection 
with readers and potential customers/clients.  

Another great idea is to create video articles. Video is hot! And taking an 
article, and reading it while adding a few visual cues (such as just you talking or a 
small Powerpoint or Camtasia presentation) takes your article to a whole other 
level. In fact, many people charge money for their video articles because they 
have such a high perceived value. I prefer to use the Keynote application on my 
Mac which is the same as Powerpoint to create my video articles. I’m a mom of 
three and am rarely presentable enough to go on camera! If I do - I use my FLIP 
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camera. It really works. But it doesn’t matter how you decide to do it. Video 
works. Try it. 

Lastly - you can bump up the traffic results of multimedia articles by submitting 
them to directories just like you would your web articles. There are a ton of 
directories for both audio and video directories. Just do a Google search. 

Reuse  “use again more than once” 

Take the articles you have written and reuse them by altering or “spinning” 
them and republish them to your site, 3rd party sites, directories, etc. 
There are a two ways you can spin articles.  

1. You can manually spin your articles and do it right every time by 
reading over your article, putting it away, and then re-writing that same 
article. No matter what you do, as long as you’ve put the article away (out 
of sight), you will not duplicate it enough to fall under any sort of duplicate 
content filter. You will just be writing on the same exact topic using slightly 
different language -- making it a completely different article. This is my 
favorite way of reusing the same article. 

2. You can use commercial software to spin your articles. This is the next 
best thing. The trick here is that you have to find the right software. 
Most of the “free” or low-cost spinning software programs out there 
produce very poor quality articles. They tend to be unreadable. They sound 
unnatural. So the only software/service that I have found truly works (in 
fact their spinning process is proprietary information!), is SpinRewriter. 
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Repurpose “adapt for use in a different purpose” 

The great thing about writing articles is that you can and you should 
repurpose them for profits. Again - when you consider all the time and 
effort you put into writing them -- it’s totally a shame to only use them 
once right? 

Take a look at your existing article arsenal and ask yourself 
this: 

1. Do I have several articles (5-7) that cover different angles of one specific 
topic? 

Repurpose these into a small report (free or paid) 

2. Do I have any long articles that I could chop up into several mini 
articles? 

Repurpose these into an easy autoresponder mini course  

3. Do I have 10-15 articles covering different aspects of how to do something in 
my market? 

Repurpose and package these into an ebook 

Remember that what truly makes article marketing profitable is that you can 
write one article and use it over and over again in tons of ways. Several of which 
we went over today. If you write an article, submit it to a directory, and then 
never use it again -- you are leaving money not just on the table -- but out in the 
street!  

If you need any help with how to properly bundle your articles into short 
reports, ebooks, ecourses, etc. ask me about it on my Facebook Fan page. 

REFER TO APPENDIX 30 FOR WORKSHEET 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The Interview 
When I use to work for The New York Times, I was really amazed at how 
much work and effort went into researching, fact-checking, writing and 
editing one interview article. Honestly - it was exhausting for everyone 
involved. 

But that’s what’s so great about writing for the web, you can write a quick 
and simple interview article that is accurate and informative in ¼ of the 
time that it would take to write something for the print media -- and it is 
just as effective for your readers as it is for the NYT. Maybe even more so! 

Finding Someone To Interview 
The first thing many marketers get stuck on when executing this article 
shortcut is figuring out who they are going to interview. Especially when 
they are the “new kid on the block” in their niche and they feel that no one 
would even bother to grant them an interview.  

That’s a big mistake.  

You would be surprised how many “big fish” in your niche will want the 
free publicity. So the first rule of thumb is: Ask First. Make sure you hear 
a “no” first, before you assume that you will be told no. 

Mentors 
Now after you’ve considered your “dream interviews” it’s time to consider 
the ones that are a bit easier. Think of your mentors and coaches. Those 
that you have given money to, or who you have worked with in some 
capacity, will be more willing to give you an interview. I know that I would 
never turn down an interview to any of my clients, customers or associates. 

LESSON 31 - The Interview
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Complimentary Business Owners 
Look for business owners who sell lateral products and services to yours 
and ask them for an interview. These types of interviews tend to turn into 
lucrative future JV partnerships down the road, and are typically easy to 
get.  

 
Satisfied Customers 
Think about interviewing a past customer. Think in terms of a testimonial, 
only longer. Profile the customer and ask them questions about themselves 
and why they purchased your product or service, etc. They will love getting 
the visibility and you will have a great interview article. 

 
You In The Spotlight 
Finally - another easy way to crank out an interview article is to have 
someone interview you. That way you can talk about any topic you choose. 
A product or service you are launching.  

Of course in a standard web article, you could basically ask yourself the 
questions unless you decide to create this as an audio or video article first 
and then use the transcript as a written article (two or three articles for the 
price of one and very easy to do!)  

 
In that case you would need someone else to ask you the interview 
questions. Anyone could do this (such as your virtual assistant), it doesn’t 
have to be an interviewing expert. I like to use a friend of mine who has an 
appealing voice and is starting her own real estate business. She is 
interested in my content, so the questions come from an authentic place, 
but she is by no means an expert interviewer. 
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How To Record The Interview 
There are four ways to conduct the interview for your interview articles... 
 
1. In Person  
You can meet the person you are interviewing at a local Starbucks etc., sit 
down and do the interview. You could bring a digital recorder and record 
the interview, enabling you to have a written and audio article instantly. If 
you want you could also bring your Flip video camera (or one like it:) and 
get a video article as well. 

Getting the interview in person is a much better way to get a more detailed 
and personal interview, because you are making a connection through 
personal contact. But of course I don’t know if this is necessarily the best 
way for it to be an “article shortcut”. Well, unless you were going to 
Starbucks anyway! 

 
2. Via Telephone  
Do it the old fashioned way and talk over the phone or through a free 
conference call line. With the conference call line, you could theoretically 
interview several people at once. 

 
3. Via Video Conference 
Many people have a webcam (camera) on their computer or attached to 
their computer. With this inexpensive camera, you can interview someone 
via live video chat. Again - this type of usage of media gives your article 
even more perceived value. 

4. Via Email 
This is the biggest shortcut of them all and one I must say I love. I ask for 
the interview, send over my 7 questions, get the answers back, and write up 
my article. It’s a fast and easy way to get the high value interview article 
without having to jump through a lot of hoops. 
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How To Write The Interview Article 
The interview article format is simple: 

1. Intro paragraph 
2. Q&A Section 
3. Ending paragraph 

That’s it.  

Intro Paragraph 
All you have to do in this paragraph is to set up the topic of the interview 
and who is being interviewed. Only a few sentences are necessary in this 
paragraph.  

Intro example: 
Pet ownership is a serious time and financial commitment for any person 
to make. In an interview with pet expert, Robin Smith, we will explore the 7 
questions potential owners need to ask themselves before adopting a dog 
or cat. 

Q&A Section 

Here is where things can go really fast. Just pose a question and then give 
an answer. You can structure it like this: 

Q: So Robin, what are some of the first things potential pet owners 
need to ask themselves when they consider adopting a pet? 

A: Well the first thing that we like potential pet parents to ask 
themselves is how much time can they devote to the care and 
companionship of their new pet. 

These types of questions and answers can continue on for however long 
you like - but remember you don’t want this article to be over 700-800 
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words, otherwise you will need to break it up into two articles. You can 
usually get enough “meat” with about 7 questions. 

Outro Paragraph 

Here is where you write your last paragraph which summarizes the major 
points of your article, and puts closure to the article.  

Some writers do not use an “outro” paragraph and just end with the last 
question, but I’m old-school and I like to polish things off. Not just end 
things abruptly. 

Example:  
Remember that these seven areas of pet ownership can be used as a guide 
to determine whether you and your family are emotionally and financially 
prepared to take on the commitment of a new pet. 
 

REFER TO APPENDIX 31 FOR WORKSHEET 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Track & Test Your Articles 
I think the most difficult thing for me when starting my business online was 
getting into the habit of testing, testing, testing. Yuck! Just typing it is making me 
cringe. But hey -- you gotta do it. Even with articles. 

➽ First - Tracking Articles On Your Website  

It’s easy to track articles when they are hosted on your website or your blog, 
because all you have to do is to make sure that you have some sort of website 
statistic tracking system working on your website.  

Here Are Some Options:  
 
1. Some web hosts like mine (Hostgator) offer free stat tracking, but these don’t 
usually offer much detail and are a bit complicated to access. If you would like to 
use it, it’s probably located in the back end of your site in the cPanel. You can 
always ask the customer service department of your web host where to find it. 

2. The increasing statistic tracker of choice is made by our friends Google. It is 
called Google Analytics and it is a robust, easy to understand, free statistic tool. 
With it you can see where visitors are coming from (actual site urls), what 
keywords brought them there, how long they stayed, and how many pages they 
read. (Plus a lot more info!)  This is great to see what articles and keywords are 
actually pulling in organic traffic to your site. I LOVE this tool, it’s the one I use, 
and I highly recommend it. 

MODULE VI - Article Maintenance

© Lisa Angelettie - All Rights Reserved.                                                                                                   �173

LESSON 32 - Tracking And Testing

http://www.Articology.com
http://lisaangelettieblog.com/recommends/hostgator
http://google.com/analytics


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

 
3. Another tool that is similar to Google’s Analytics is Sitemeter. It has a free 
and paid option, and it is the tracker I used when I first started out on the web. 
http://www.sitemeter.com It is a much easier tool for the web beginner to use.  

I think my only issue with Sitemeter is that at the time of this writing you still 
cannot manage several sitemeter site accounts under one umbrella. So you have 
to log in to each separate account with a different user name and password. Plus 
to see some of the options you can see for free with Google Analytics, you have to 
choose the paid option. 

4. If you are using a Wordpress blog as your main site (which I highly 
recommend) then you can use the Wordpress Stats Plugin to track what articles 
are the most viewed, the number viewed, and the most active articles. This is a 
great option if you find the other tracking tools too overwhelming. 

 
It is a simple statistical tool that lets you know what articles are popular and 
which ones aren’t. It’s stats are relayed in a simple form, but it gets the job done 
for most writers and marketers. It tells you what articles the readers liked - 
period. I use Wordpress Stats in conjunction with Google Analytics. I like them 
both:) 

 
Regardless of the system you go with to track articles on your websites, with these 
systems you can begin to see and track: 

1. What articles are the most popular on your site 

2. How many visitors are reading your articles a day, week, month etc. 

3. What keywords visitors are searching for when they find your 
articles (this is an important one). 

4. What websites have linked to your articles and are sending you 
traffic. 
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➽ Second - Tracking Articles On Directories 

Tracking your articles in directories is a wee bit more difficult. That’s because you 
can’t add 3rd party tracking software to someone else’s site. So you have to get 
creative, and you can get around this by using some simple work around 
strategies. 

Use ad tracking software  
If you use a system such as 1ShoppingCart, you can use the included ad tracking 
software and link your keyword anchor text in your resource box to the ad 
tracking url. This will only work if the article directory allows you to use html 
code in the resource box. Some directories will only allow URL addresses such as 
http://LisaAngelettieBlog.com  with no html tags such as <a href> etc. 

Example:  
Pamela Wells is a passionate virtual assistant to six-figure online entrepreneurs 
and can train your VA to have the actual skill sets specific to online 
entrepreneurs that will help take your business to the next level and beyond! 

>> Link the keywords “virtual assistant” to your ad tracker url with your 
main site being the destination url. Now you will be able to see in your site 
tracking software if any traffic came from clicks on those links. 

If you cannot use html code in the resource box, then you can create a different 
url or vanity url that you will use in your article resource box and track the clicks 
made to that url via the ad tracking software. 
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Example: 

Pamela Wells is a passionate virtual assistant to six-figure online entrepreneurs 
and can train your VA to have the actual skill sets specific to online entrepreneurs 
that will help take your business to the next level and beyond! Get started for free 
today at: http://www.trainyourva.com 

 
>>> When readers click on your url (trainyourva.com), it will link to your 
ad tracker url which will then forward to your destination url 
(lisaangelettie.com) -- your main site. 

You will be able to track and test the effectiveness of your articles by reading the 
ad tracking reports and your site tracking reports, seeing which articles are 
getting the most clicks and more importantly which clicks are converting to leads. 
Now you have a better idea of what type of information your market wants. 

Now I will admit, placing a distinct ad tracking code in each article is a lot 
of extra work. So you may just want to track each individual article that is hosted 
on your own site, but only track ones in the directories collectively -- perhaps 
with one vanity url.  

For example, I would use vanity url #1 with Ezinearticles.com but use vanity url 
#2 at Ideamarketers.com.  At least with this method, I could see which directory 
is sending me more traffic. 

Or if you are committed to testing and want to write only the types of headlines 
and content that convert readers into prospects -- then you could outsource the 
individual ad tracking link task to your virtual assistant. No problem. 
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➽ Third - Article Directory Tools 

Some of the better article directories are adding statistic sections or reports in 
their backends for authors to be able to track the results of published articles. 
One directory that offers this as a free tool (and does it really well) for writers is 
EzineArticles.com  

Clearly one of the best if not the best article directory on the web, EzineArticles 
has a tracking tool that will allow authors to finally see what articles are getting 
the most views, how many times the url in the resource box of those articles were 
clicked on, how many were used for publication in ezines, and how many were 
emailed to others.  

They also send a report via email once a month to authors letting you know out of 
the articles you have published, which ones are the most viewed, most clicked, 
and what articles are the most active right now. These sorts of tools and reports 
alone, plus the fact that they are a highly trafficked site, could make the argument 
that this site may be the only directory you need to publish to. Especially if you 
are just starting out. 

➽ Fourth - Google Alerts 

Another easy and free way to monitor whether or not your articles are being 
picked up and published on other sites is to create a google alert for your author 
name or for the title of your article. When Google finds a website with your article 
title or something associated with your author name, it will send you an alert 
notifying you of the site and the link where you can find it. 

This gives you an idea of whether your articles are “useful” to others. Re-
publishing is a big compliment. You can set these up at: Google Alerts. 
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➽ Fifth - Vanity URLS 

I talked about using vanity urls earlier with 1ShoppingCart, but there is a way to 
use them without the use of that software. Simply use certain vanity urls for 
specific topics, and track article popularity that way. 

For example, if I am a dog trainer and I write articles on dog training basics and 
advanced dog training, I could create a vanity url for each and use them in the bio 
or resource boxes of the corresponding articles. The vanity urls will redirect to 
two different squeeze pages. 

Article - 1: Dog Training 101 For Poodles 
http://DogTraining101.com 

Article - 2:  Advanced Dog Training For Poodles 

http://AdvancedDogTraining.com 

While I cannot track the popularity of each individual article in these topics, I can 
get a sense of which content pulls a better response by seeing how many people 
are opting in at either squeeze page. Of course there are other factors to consider, 
such as the copy on the squeeze page, etc. 

Or if I want to get a more precise idea of what individual articles are pulling in 
leads, I can add some of the free tracking code from Google or Sitemeter to my 
squeeze pages and can see what articles and keywords are sending traffic to those 
squeeze pages. 

 
➽ Testing 

Of course the point of all of this “tracking” is to be able to test headlines, article 
topics, resource boxes, etc. Based on the information I have listed in this lesson, 
the easiest and quickest way to do this is to either add articles to a Wordpress 
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Blog on your website and use the Google Analytics Dashboard Plugin or the 
Wordpress Stats plugin and/or you can submit articles to EzineArticles.com 
because of the detailed author statistics that they provide at no cost for authors. 

REFER TO APPENDIX 32 FOR WORKSHEET 
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Article Theft 
The first thing that needs to be said about article theft is that it happens. Content 
theft is unfortunately one of the inevitable drawbacks of running a business on 
the world wide web. So let’s get that out of the way. If someone steals one of your 
articles, your sales page copy, etc. -- don’t be surprised. It is the nature of the 
beast. 

 
Now I have experienced first hand what it’s like to deal with content thieves. As a 
writer, a website owner, and as an article directory publisher. The truth is - like 
any other business - there are lazy people out there trying to make a quick buck, 
and they will steal your articles to do it. 
 
Also, don’t be surprised if your competitors do this. Just recently one of my 
competitors “modeled” the sales page for Articology. And I use modeling very 
loosely. He basically swiped the entire sales page and swapped out a few 
sentences for his own product. I must admit, I was a bit shocked considering he 
he is a well known authority in the marketplace, but really should I be? There are 
simply some lazy folks out there, and some are already doing well online. 

The key to not letting this type of bad marketing get to you is to put up your 
article theft defense. And that’s what we’re going to talk about in this lesson… 

➽ How Do You Know Someone Has Stolen Your Work?  
1. Don’t drive yourself crazy, but it makes sense to do periodic search engine 
checks of your titles in quotes “title of article” and see how many results you 
get. If you see results on sites that you know you did not submit your work to, 
check and see if the resource box is there and the links are live. 

LESSON 33 - Article Theft
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2. Set up a google alert on your topic, author name (sometimes they still use 
your name), or keyword phrase. 

 
3. Search on your keywords or uncommon phrases in your article. Check your 
competitors’ sites. Make periodic title checks in key article directories. These are 
all ways to check on theft. 

 
➽ Types of Theft 

1. As a writer, there are people who will simply take your article, change the title 
and byline and call it their own. They will submit to article directories, post it to 
their sites, place it in their newsletters. This article thief is the worst because you 
may be penalized for having duplicate content on the web that you were unaware 
of. 

Defense - As a defense to this type of theft, you really need to conduct regular 
searches of your keywords and see what articles pop up. Sometimes thieves don’t 
even bother to change the titles and you can simply do a search for the title of 
your article in quotes(“title of article”) and you will find it. You also can create a 
google alert on your keywords, author name,  or titles and watch what results 
you receive. (Look above at how do you know someone has stolen your work) 

2. As a web owner, there are people called “site scrapers” who will simply 
scrape everything off of a page on your site and paste it on theirs. They won’t 
change a thing - except for adding their own Adsense code to the page. Yes, these 
are people who are looking for content to add their Adsense code to without 
doing having to write anything themselves. 

While site scrapers usually keep your links etc. intact, these sites usually don’t do 
you much good because they have low to 0 google page ranking, they don’t get 
tons of traffic, and the traffic they do get rarely converts into leads for you. 
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Defense - there isn’t much you can do about scrapers because there is usually 
very little identifying or contact information available in order to demand that 
they take the content down. You could possibly trace the webhost and report 
them -- but I don’t think it’s that important. If the search engines penalize anyone 
for duplicate content, it will probably be them since they usually have low PR 
rankings and posted your content after you did. You have age on your side -- as 
well as the fact that search engine spiders are getting much smarter in identifying 
scraper sites. 

3. As a publisher, whether you own an article directory or some other type of 
information-based website that accepts 3rd party content -- you have to be 
careful about article thieves and plagiarizers. Why? Because once you or someone 
else publishes content on the web, it is automatically protected under the 
copyright laws of the U.S. So you need to be careful that all 3rd party material on 
your site is the author’s original work or that they had permission to reprint the 
article. 

Defense - This is awfully difficult or rather a pain in the you know what to 
regulate when you are busy with all the other details of running your business, 
which is why some website owners hire or ask for volunteers to write original 
content on their sites -- and do not allow those editors to accept any 3rd party 
content. Super sites like Bellaonline.com or About.com do this.  

If you own an article directory, writers who diligently watch and search their 
keywords and article titles on the web etc. will know when someone is 
plagiarizing their work and will contact the writer and you to take the content 
down. Just try to be as courteous and as quick as you can about getting any 
plagiarized content down. You can also ban the IP address from submitting to 
your directory.  
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>> Keep an eye out for these same thieves submitting back to your directory 
through automated software using another alias. I’ve had this problem with 
directories in the past, which is why I am reluctant to recommend submission 
software to writers and am also seriously considering banning submissions from 
automated software in the future. (Unless some smart developer perfects that 
flawed part of the software programs out there.) 

➽ Action To Take 

Copyright laws vary from country to country, but if you are a resident of the U.S., 
and you believe someone has plagiarized your work, then there are some free 
steps you can take to address the problem... 

Step 1 
Try sending a cordial letter to the offending website’s contact email, asking them 
to take down your content. Sometimes just being calm and courteous about 
things is enough to get it down quickly and without hassle. If you don’t see an 
email address try sending one to webmaster@thesitename.com  

 
Step 2 
Use a Whois service like the one over at http://www.whois.sc to find out the 
contact information for the website owner and contact them directly. Send the 
same type of letter I mention above. 

Step 3 
 If you don’t see immediate results with your “nice letter”, then you can begin 
trying to contact the web host or domain host of the site to get some satisfaction. 
For instance, GoDaddy has been known to have a no-tolerance policy for spam 
and if someone reports a domain url as a spammer - GoDaddy will shut the url 
down until further investigation. That drives spammers crazy. 

Step 4 
Send a formal ‘Cease and Desist’ email or letter with Copyright Violations in 
the subject line detailing what violation has been committed, title of article, the 
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url of that article, and what course of action you want them to take. (Either to 
take it down or give you the proper credit for that article including your name, 
url, contact info, resource box etc.) 

Of course you should be positive that this person has plagiarized your content, 
that you have it documented, and that you tried to resolve the matter yourself 
first, because it is serious business to shut a website down.  

 
➽ Buying Someone Else’s Work 

It has happened many times. You hire a ghostwriter to write you a few articles for 
your site or submission directories and you discover later that you bought 
“stolen” articles. 

 
A good idea before you pay for your articles is to run them through the copyscape 
service. http://copyscape.com  Many writers will advertise that they have done 
the copyscape checks for you already to prove they are %100 original, but of 
course you should do that type of legwork yourself until you can totally trust that 
particular writer. 
     

Final Note  
Not that any Articology member would do this:), but I think I need to mention 
that if you were even contemplating taking someone else’s article and passing it 
off as your own due to frustration, time constraints, or simply believing you can 
get away with it  - don’t do it.  

It is bad marketing karma, and it will surely come back to you in some sort of 
negative way. I once discovered a colleague was copying the exact articles, sales 
letters, and autoresponder emails of one of my mentors. Needless to say it 
dramatically lowered my opinion of her, and I no longer recommended her nor 
do business with her. Someone will always find you out. 

REFER TO APPENDIX 33 FOR WORKSHEET 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This lesson may not apply to your business (right now:), but I can bet you 
more than anything that it will as you continue to grow online. The truth is, 
is that there is always another passive income stream you can generate 
through the use of content - no matter what niche you are in. 

So it’s really essential that you be able to manage those income streams 
and their identities, brands, etc. effectively without diluting your marketing 
message. 
 
Not many people think about managing multiple brands prior to starting a 
business online, so I get quite a few questions from established clients who 
want help fixing the branding mess that they have created with regards to 
their websites and articles.  

That’s why I thought it was important to include this lesson on managing 
multiple topics and brands. Even if you only are in one niche, read this 
lesson as a preventative approach towards managing further growth. 
 
Multiple Topics 
When I began on the web, I evolved into two very distinct things - a 
psychotherapist and a writer. Later I grew into an online marketing expert, and 
even later I used those skill sets to create additional income streams in other 
niches.  
 
I mastered the other things that I do while building an online presence for the 
first (psychotherapy), but I am still very much all of those things.  

 
As I grew, I struggled with whether to abandon some of those parts of me and 
pick one thing to focus on OR to find a way to be able to be more than one of 
those things while still maintaining and making money from more than one 
distinct brand. 
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So for example, if you make money on the web doing one thing like selling 
wedding favors, but you have a separate and distinct passion for Hip-Hop music! 
The question arises: How do you manage writing on multiple topics 
while protecting your brand authenticity for each one? 

Well, first I think I need to say that it is very important that you do not confuse 
your potential client or customer. If they are looking to buy wedding favors, then 
they want to know that you are “the expert” on what wedding favors to buy. Not 
on favors AND rap music to buy. That dilutes your first brand and confuses the 
reader. 
 
 
So let’s assume that we are going to establish our brand primarily through 
content, most of it being articles.  A great way to keep your niche topics or brands 
separate is to create pen names for yourself when you write and publish articles.  

 
For example, I could write about several different topics under these different 
pen names: 

Lisa Angelettie 

Lisa M. Angelettie 

Lisa Michelle Angelettie 

L. Angelettie 

L. M. Angelettie 

 
Or Under My Maiden Name: 

Lisa Miller 

Lisa Michelle Miller 
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So for example, when you use several pen names, all you have to do is always 
write about wedding favors under one of the pen names and then write about hip-
hop music under another.  

 
This keeps things simple and separate, and is very easy to implement when you 
submit to article directories. 

Pen Names For Virtual Assistants 
Many of us in business online use virtual assistants, ghost writers, etc. to write or 
to submit our articles for us. So you may want to set up an alternate author name 
(just a slight derivative of your author name) in order for your VA to submit your 
articles. 

 
What Else Should I Do To Maintain Separate Online Brands? 

1. Create separate and distinct blogs or websites.  
To keep your brands distinct and separate, it needs to be crystal clear what types 
of information a visitor should expect to find on your site(s). You should not have 
a mishmash of information about various topics on one blog. Your site should 
speak to one specific target market. You probably found this course via my 
article marketing blog. 

2. Create separate newsletter/autoresponder lists.  
More than likely as you write articles, you are adding a call to action link 
somewhere in your resource box. You want the reader to do something after they 
read your article. In order for the reader to get the information they are seeking, 
and not a lot of other information that they have no interest in, it’s important that 
you maintain distinct opt-in lists for your different topics. I’ve been able to do 
this really well with my autoresponder (aweber) at a really reasonable price for 
the last few years. 
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3. Carefully cross-link your websites 
Sometimes cross-linking your different businesses can work if you find a way to 
have them all fall under a network, parent business, association, etc. It can be a 
disaster though if you just have links to your sites in all different niches randomly 
placed on your website. It’s important if you want to highlight your other sites to 
do it in a “natural” way. For example, here is a way that iVillage cross-links:  

 
When you go the site, you can click on any of those links to visit those sites and 
they look natural to the search engines because they are all under the iVillage 
network. 

Finally -- if this is your first time using or “seriously” using article marketing, 
the whole entire point of this lesson is to remember to keep your article niches 
separate and your branding cozy and safe:)  

REFER TO APPENDIX 34 FOR WORKSHEET 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This is the topic that every new article marketer fears… Will they trigger 
Google’s dreaded duplicate content penalty for submitting the same 
article to more than one place. I know it worried me for quite a long time 
until I truly understood it. 

While I think it’s been talked about to great lengths on every internet 
marketing blog and forum, I want to provide crystal-clear clarity on the 
matter in this lesson.  
  
Duplicate Content 
I have briefly discussed duplicate content in several other lessons, but I wanted to 
cover it again just to make sure that you understand what duplicate content 
means to you as an author and article marketer. 

 
First, I want to say that I discuss the Google search engine in this lesson, because 
Google is the dominant search engine. Many of the other engines deliver their 
results based on Google. Most organic search engine traffic to websites of today is 
sent via Google. This is due to a combination of factors; two major ones being 
that Google provides more results than other engines, and more people use 
Google than any other search engine. So the duplicate content penalty is 
something that grew uniquely out of use of Google -- but now applies to all search 
engines. 

While there have been some incidences of websites being banned for having 
mirrored websites (a complete copy of another website), that penalty is not what 
article marketers face. Instead Google has penalized websites for having duplicate 
content by creating what I call the “Google Filter”.  

LESSON 35 - Duplicate Content
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➽ Automatic Article Submission Software 
So if you submit the same article to several or hundreds of websites manually or 
by using automatic article submission software, it doesn’t mean that Google will 
ban your site forever, but instead many of those article copies will be filtered 
out of search engine results altogether.      

 
➽ Example:  
 Article 1      Copy of Article 1    Copy 2 of Article 1 

!                         !                                    !  

 
What you will often see is that Google will index Article #1, but will not index 
article #2 or #3 and so on. Which means that the last two articles were penalized 
or rather filtered out for being duplicates of article #1 and were not indexed 
(appear in search results) by Google. So it seems as if the worst case scenario is 
that you have wasted a lot of time and effort on submitting articles 2 and 3. 

 
Which begs the question - then why do it? Why waste your time submitting to 
hundred’s of directories? The answer is - you shouldn’t. That is why I do not 
recommend article submission software. 

 
It’s a much better idea to post your articles to your website, your blog, relevant 
3rd party blogs, and to select directories, and you will have built a great 
foundation for your article marketing campaign. Ex. ezinearticles.com 

☺ ☹  ✘
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➽ Are There Exceptions?  
While I have definitely seen examples where the same article was published 
several times and shows well in the search engine results, it is because the article 
was published on highly relevant sites in the eyes of the search engines.  

So yes, if you publish an article on five websites that have a PR7 ranking and/or 
an Alexa traffic rating under 100,000 -- then yes, your article will probably show 
in the search engine results on all five of those sites. 

Now this is absolutely possible and easy to do. In fact there are a few article 
submission services (not software) that submit your work to high ranking, 
well-trafficked sites like those. Ex. SubmitYourArticle.com 

But it’s not going to be hundreds of sites like those, such as many of the 
software developers advertise. There will only be a handful. When you do receive 
hundreds of backlinks from multi article submissions, it is because they have 
probably published your article to 500 obscure blogs and perhaps about 5 
relevant directories. 

➽ What About Spinning Software? 

Spinning software is another type of software usually offered by the same 
developers of automatic article submission software. Spinning software can take 
an article and change it into several new versions of that same article.  It does this 
by randomly replacing words and phrases quite like you would with a thesaurus. 
This way you do not have duplicate content, and you didn’t have to manually re-
write any of your work 

 
The problem with spinning software is that often the new articles are worded 
unnaturally. Some of the sentences end up sounding a bit weird, much like they 
were written by someone who doesn’t speak English. So you have to decide once 
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again if it’s more important that you produce quantity or quality. I always vote 
for quality. Because at the end of the day, you want to be known as a reliable 
and knowledgeable resource. 

 
Another issue with article spinning software offered via submission services is 
that they are really not spinning your articles at all. You are basically re-writing 
the entire article with the guidance of their software program. Something you 
could probably do yourself and a lot faster on your own. For free. But as I’ve 
mentioned before, if you are going to use one then the only one I recommend is 
SpinRewriter. 

➽ How About Private Label Rights Articles? 

Private label rights (PLR) articles are articles written by someone else which you 
can change and edit in any way you want, add keywords, change titles, and lastly 
add your own resource box.  

There are many PLR membership websites that you can join and get a certain 
amount of articles per month in your niche. They are much more inexpensive to 
join than hiring a ghostwriter. That’s why they are popular. 

But you have to think about how a website would be able to produce hundreds 
and thousands of articles for different business owners at the fraction of the cost 
of hiring a ghostwriter?  

They can because most PLR content is articles that have been spun to create a ton 
of new and original articles - but again often sound unnatural and grammatically 
incorrect. Or they were actually written but have been sold to hundreds if not 
thousands of other people. Making your content not original at all. 
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You are much better off hiring a ghostwriter to write original content at a slower 
pace than buying a ton of PLR articles and slapping them up on your site. 

➽ Uh-Oh - What If I Own Them Already? 

If you currently own spinning software or you bought some PLR articles, then 
one thing you could do to not waste your investment is to make sure you have all 
your articles edited or re-written by a human being. Then publish. 

 
➽ Additional Tips 

I personally like to write an article or a set of articles, read them over, put them 
away, and then rewrite the articles again. It’s highly improbable that you will 
write the exact same article again, so while you are writing on the same topic, you 
give it a fresh and more importantly a unique delivery by rewriting it.  

The key to doing this successfully is knowing that you have to put away the 
articles you have already written. Don’t look at them while you are doing your 
rewrites. Do not try to change a few sentences in the article and pass it off as a 
new article. That won’t work either. Plus, the effort of trying to make sure you are 
changing enough etc., drains your time and energy. You end up spending more 
time editing the article then you would if you had just rewritten it cold. 

 
REFER TO APPENDIX 35 FOR WORKSHEET 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Bloopers and Blunders Explained 
 
 
➽ Blunder #1 - Submitting Too Often 

Remember that we want our articles to work really hard for us. Generating 
income. Driving traffic. Giving information. And helping us rank well in the 
search engines. In order to do that well, the search engines must not think that 
you are a spammer or that your content is worthless. That is why you shouldn’t 
hire a ghostwriter to write 100 articles and submit them all in a week. The search 
engines would find that very suspicious and consider it unnatural link 
building.  

So it really would be better to stagger your submissions in order to look like 
that you are changing or adding content on a regular basis -- naturally. One to 
three articles a week is a really good goal to shoot for; And of course you could do 
more -- just don’t get into unnatural submission numbers like a 100 articles a 
week! 

➽ Blunder #2 - Writing Without A System 

Some entrepreneurs fall into the bad habit of writing and publishing articles 
when they feel like it. OR some get so consumed by another project that when 
they look up 2 months later - they haven’t written anything. That is because they 
didn’t have a system in place for getting their content out there on the web. 

LESSON 36 - Bloopers & Blunders
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When I talk about creating a system for your article marketing, it doesn’t have to 
be this intricate thing. It can be a system based on time. When you write. When 
you publish. Then stick to it on a regular basis.  

Or it can based on how you outsource your work such as: You come up 
with topics, send them to ghostwriter, writer writes articles and sends to you for 
your approval, you send it back for final edit, then articles are sent to your virtual 
assistant for publishing on the web. 

➽ Blunder #3 - Not Repurposing Content 

The only way you are going to make money using articles is if you use them more 
than once and in several different ways. I will talk about this extensively in the 
next module. So don’t look at the time you spend writing your articles as a huge 
expenditure of energy for minimal results; The truth is, is that there is no other 
form of marketing I find that can serve so many purposes and stand the test of 
time like article marketing. 

➽ Blunder #4 - Poor Quality Articles 

You do NOT have to be a “good writer” in order to be an article marketer, but you 
do have to put forth some effort folks! Think about what you want your end 
results to be. 

1. You want prospects looking to you as the “expert” in your niche 

2. You want prospects to take action after they read your articles 

3. You want prospects to learn something after they read your articles 

4. You want readers to enjoy your articles. 

In order to achieve these types of results and get what I call the coveted “qualified 
leads”, you can’t write crap! Write like you talk. Give your opinion. Use your 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �195

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

voice. And people that like what you have to say will come to your site to learn 
more. It’s that simple. 

➽ Blunder #5 - Plagiarizing or Re-Working Articles  

Another mistake that lazy article marketers make is stealing someone else’s work 
believing that they are not going get caught. Or taking someone else’s article and 
re-working it by changing a title or moving around a few words and trying to pass 
it off as their own. Again -- that’s just article theft. 

If starting the process of writing frightens you or if you are a bit insecure about 
what you write -- you may be a little tempted to do this. But it’s not worth it. 
While the web is filled with millions of pages -- the web community is actually not 
that big at all. Especially in your niche. It will get around that you are an article 
thief or that you aren’t an expert or source to be trusted. Then your career online 
is over. As the web grows and more businesses are building websites in your 
niche, your entire business may be ruined.  

So do remember, that your articles are direct reflections of you and your 
business. Try to do your best work--like I tell my girls:)  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Congratulations!!!! You are officially an author and an article marketer, 
and now you are about to master how to use those articles (or rather re-use 
them) and profit from them even further. This is my favorite module of the 
Articology System which is why I saved it for last.  

I also saved it until the end, because it was important that you truly 
understood the nuts and bolts of article marketing prior to getting into the 
nitty gritty of making money from them. Now that you do, there is no 
stopping you!!! 

All the article profit strategies that I am teaching you within this system, 
have been carefully selected for you. They are easy to implement profit 
streams using only a few articles and minimal “tech” knowledge. Enjoy! 

Your Blueprint 
The first lesson in this module is something that I create and recreate every 
year, and that is my article profit blueprint. I wish it was something I 
had done when I first started out in information marketing, but I really 
didn’t have the knowledge then. I just kind of did whatever came to my 
head. Which worked for a while, until it didn’t! 

Instead, I recommend creating a personal article writing & profit blueprint 
that can be as simple or detailed as you like, but spells out or rather 
describes what types of content you are going to create for the year and 
how you are going to make money from that content. 

MODULE VII - Article Profits

LESSON 37 - Profit Blueprint
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So without further ado, here is your first lesson in the article profit module: 
Creating Your Personal Profit Blueprint. 

The Article Profit Blueprint 
While I love writing and publishing articles to 
attract traffic and build my lists, at the end of the 
day, I am doing this to make money. To 
promote my business. And so are you... 

Whether you want to use articles to create 
information products as your primary source of 
income OR you want to create an additional 
stream of passive income with your articles, 
you need to have a plan. Things to consider in this 
plan are: 

1. What do the people in your niche want to learn? 
2. What seem to the sources of “pain” for people in your niche? 
3. What are hot topics in your niche on forums, Twitter, Facebook? 
4. What are customers in your niche willing to or already paying for? 
5. What types of products will you create? 
6. In what way will you deliver them: PDF, Audio, Video? 
7. Can someone else create products for you? Do you want to 
outsource? 
8. Are there other ways to make money with your articles besides 
writing information-related products? Could you create a course, 
webinar series, coaching program? 

 
So let’s figure out how you are going to make money with the articles that 
you have already written during this training, as well as with the articles 
you have yet to write... 
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➽ First Step 
There are TWO major ways to create income from your articles. One 
is to promote affiliate products with them AND the other is to 
create information products from them. 

So the first step to creating an article profit blueprint is by making sure 
that you have content or will create content that you can monetize. So 
that means either you can find an affiliate program to compliment 
your articles’ topics or you can create products from repurposing 
articles that your readers are willing to pay money for. 

You may be strictly an affiliate article marketer or you may only sell your 
own products -- or you may be using a mixture of both. Whichever profit 
path you want to take - do your research. I use both. 

➽ The Affiliate Profit Blueprint 
To support affiliate article marketing in your niche, you need to search the 
marketplace and see if there are products available to promote.  I use 
simple hand-written blueprint maps like this one to ======> get focused 
at the top of the year. These are what I find are some of the best and 
simple-to-navigate sites for new affiliates: 
 
1. Clickbank 
Clickbank is an affiliate marketplace RICH in information products. If you 
are in a niche where people would love to get how-to information, etc. then 
this is the right place for you to go. You’d be surprised what types of 
products are on Clickbank AND sell well.  

You can find information products in this marketplace on basically any 
subject, and Clickbank lists products in their marketplace based on sales 
popularity. So if you see it listed on the first page in your niche, its probably 
a well-converting product. 
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You can also see what products sell well via affiliates by watching the 
“gravity” number of a product. That lets you know that they have really 
high converting sales copy and affiliates are making money promoting 
them. It can also mean that there are a LOT of affiliates already promoting 
them and you may want to pick something with a little less competition. It 
depends on who you are marketing to, etc. Its a personal decision. 

2. Amazon.com 
Amazon has been a solid online company for many years and is trusted by 
most online consumers. My first online transaction was with Amazon back 
when I had my first child (1999). I use to buy toys and things for her and a 
book once in awhile for me. I have been a loyal customer and affiliate ever 
since.  

Amazon has grown by leaps and bounds since then, selling everything 
under the sun, and has a very strong brand. People trust the transactions 
there and the customer service. So promoting a product related to your 
article topic with Amazon is always another good source of affiliate income. 

3. Commission Junction 
Some of the bigger affiliate programs you may join, may run their affiliate 
program through Commission Junction (CJ). I’ve joined several affiliate 
programs through CJ. It’s very popular and a trusted affiliate solution. You 
also can join other company programs once you sign up. You just need 
their approval. 

4. Shareasale 
This is another bigger affiliate program like Commission Junction. 

5. Adsense 
A common affiliate monetization technique is to write articles and 
monetize them with Google Adsense ads. While you will not become a 
millionaire doing this, you will find that you can make a pretty dependable 
stream of income from your Google ads on a monthly basis depending on 
how good your traffic is to your site. The more traffic, the better your 
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Adsense profits will be. The more targeted and niche specific your articles 
(site), the better your Adsense results will be. 

 
Honestly, I add Adsense to almost any site I build because it’s a no-brainer. 
If someone doesn’t find what they were looking for on my site, chances are 
that they may click on an Adsense link to take them to something that will.  

 
6. Chikita 
This is another affiliate program like Adsense - but then again a little 
different. What I like about this program is that I can set my ads to only 
show to people who arrive to my site via United States or Canadian search 
engine traffic. This means that returning visitors don’t see the ads and I 
don’t see the ads every time I visit. Creating a less annoying and more 
targeted visitor experience. This monetization works fine with Google 
Adsense, meaning you can use both on one site. Well known writers like 
Problogger.com says that he makes a lot of money from this program. 

 
As you work more and more with these types of affiliate programs, you will 
begin to see which ones provide you with more income. This really varies 
from niche to niche, so there is no tried and true affiliate program. You 
must test. 
 
 
In my experience as an affiliate marketer, I find that Clickbank works best 
with people actively looking for solutions and Adsense works best for me 
for people who are passively browsing through my site. 
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➽ Information Product Blueprint 
The other way to create passive income with your articles is to repurpose 
them into different types of information products. So what does that 
mean exactly? 

Well, it means that once you’ve written an article doesn’t mean that it is the 
end of that article’s usefulness. You can use it, along with a few other 
articles similar in content, and create information products that people will 
pay money for. 

Why would people pay for something they can get for free?  
Well the answer is pretty simple. People pay for convenience. People pay 
for things that save them time. So rather than someone searching the 
internet looking for 10 articles to help them answer a question, many 
people would rather just pay $10, &17, and even $27 bucks for that same 
information compiled in an easy-to-read and navigate ebook. 

Information marketers have been doing this for years and will continue to 
do so, because it works. There is a need for it. And this is great for writers 
like us, because we have already written the bulk of our information 
products. So little work is required to complete this great stream of passive 
income. 

The Blueprint  
At the beginning of each year, I create an article profit blueprint. I’ve 
used many formats to create these over the years, but I like to create a 
cloud map first to help decide on the topics of my infoproducts.  

For example, you would first create a map around the topics or themes that 
you have written or will write on. The letters in this basic map stand for the 
different topics and major themes that you write on. 

For instance, if you are a dog trainer you may have written articles on 3 
major themes such as (A) dog tricks, (B) house training, (C) behavioral 
issues. So you could package those articles into one or more products per 
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topic and easily end up with over six information products using content 
that you’ve already written! Cool huh? 

After I’ve mapped out the themes or topics that my infoproducts will cover, 
I create my infoproduct blueprint which looks like this: 

Lisa’s Product Map 
1. Dog Tricks 
Dog Trick Product 1: http://dogtrickproduct1.com 
Dog Trick Product 2: http://dogtrickproduct2.com 
 
2. House Training 
House Training Product 1: http://housetraining1.com 
House Training Product 2: http://housetraining2.com 
 
3. Behavioral Issues 
Behavioral Issues Product 1: http://behavioralissues1.com 
Behavioral Issues Product 2: http://behavioralissues2.com 

 
It’s pretty simple. I list the titles of the products under their topic heading, 
along with whatever the url for the sales page will be. If I want to get really 
thorough, I’ll list a couple of bullet points under each product. I usually list 
3 to 5 benefits of the product. I do this early in my mapping process 
because creating bullet points for sales pages has always been my achilles 
heel - so I like to get it over with early:) 

So that’s it. Now that you know what to do -- your next assignment should 
take you no time at all. Now I know that you may not have a lot of articles 
written yet -- but that’s okay. You can create your infoproduct map based 
on the products you would like to create for your marketplace and then 
write the content later. No sweat! 

 

REFER TO APPENDIX 36 FOR WORKSHEET 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In this lesson I want to talk about the very first tool I used to showcase 
my articles while also MAKING MONEY from them -- publishing an 
ezine. Now don’t be scared! It’s not half as scary or time consuming as you 
may think, and it’s a great way to repurpose your articles in a way that 
generates excitement for your brand and passive income.  

So let’s just get to it...Here is your next lesson in the article profit module: 
Publishing Your Own Ezine. 

Publishing Your Own Ezine 
*Note (In this lesson, I use the terms newsletter and ezine interchangeably.)  
 
While we all may be at different levels of our businesses, there is one thing 
for sure. We have all subscribed to many lists, newsletters, and ezines. I 
mean isn’t that the one thing we are always trying to do. Wean ourselves off 
of so much email!  
 
Well, the reason why we are on so many newsletter lists is because they 
work. In fact, these days, they are absolutely essential to any long-term 
selling power online. Why? Ezines and newsletters help you build 
relationships with your prospects. 

Also, statistics show that a prospect needs to be exposed to your marketing 
message at least 7 times before they buy. That means that you may have 
read my articles, read my ezine, visited my site, read one of my free reports, 
or heard one of my teleseminars, even just heard my name and what I do at 
least seven times BEFORE you invested in this training program. 
 
The easiest way to make sure that prospects are being exposed to you is by 
publishing a newsletter. When you publish an ezine on a regular basis, you 

LESSON 38 - Publish An Ezine
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are ultimately ensuring that your prospects will be exposed to you and your 
message over and over again. 

Which brings me to the question I am asked most often: “What should I 
put in my ezine?” Well among a few other critical things, the MAJOR 
element is an ARTICLE.  
 
There is a reason why site EzineArticles.com is a highly trafficked site. 
Publishers are looking for articles for their ezines. They know the power 
that having a feature article in your ezine yields. It’s VERY important. 

➽ So Let’s Talk About Ezine Articles 
First I want to say that there are people who use other people’s articles in 
their ezines (like articles from EzineArticles.com) and then there are 
people who use original articles. That’s us, and that’s because we are going 
to use those articles to generate income. So let’s talk about those original 
articles we’re going to use… 

There are two types of articles that you will use in your ezine. The first 
kind includes the types of articles that you use to build community and 
build relationships with subscribers which indirectly leads to sales. I 
call these trust builders. 

The second kind includes articles that you will use to directly promote one 
of your products, services, or an affiliate product or service. I call these 
income builders. 

Both types of articles are what you will you use in your ezines as a “feature 
article”. 

➽ Trust Builders 
Consider the ezines that you are subscribed to. What keeps you on the list? 
While you may have originally subscribed based on who the person was or 
what freebie they offered for subscribing, ultimately you are still on the list 
because of two reasons. Either you haven’t had the time to unsubscribe:) 
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OR you find the content in the ezine occasionally or frequently useful. 
Typically that’s because that ezine publisher often includes (more than not) 
trust builder articles. 

Trust builder articles are articles that teach you something. Answer a 
question. Explain a concept. Raise awareness. Offer a step by step roadmap 
to something. They are articles that people will want to share with others, 
bookmark, tweet, etc.  

 
They are NOT articles that you are directly trying to sell from, but what 
they will do is encourage the reader to connect with you, trust you, and 
eventually buy from you. This is the best type of client or customer, 
because generally they will be repeat and loyal ones. 

 
Example of one of my trust builder articles : “How To Write Killer Article 
Titles”. I do not try to sell anything at the end of this article when I feature 
it in my ezine. 

 
If I had to give a ratio, I would say that Trust Builder articles should be 
featured in your ezine about 60-70% of the time. The other 30-40% of the 
time, you can feature Income Builders. 

 
➽ Income Builders 
Most people want to a publish an ezine and see immediate sales. Okay, we 
all would love that, but it takes a little finesse to pull it off. You absolutely 
cannot sell, sell, sell every time you publish an ezine. People get tired of 
being “sold” to. Especially in this day and age when every company and 
solopreneur has an online presence and a newsletter. 
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Think about yourself as a consumer. When you join a list, you do it because 
you want information and/or you want coupons:) Yet a coupon or a special 
offer kind of loses its luster when you offer it every week. So think of 
income builder articles as articles that feature selective offers. Something 
the reader doesn’t see all the time or has seen ever before. 

The article will be informative in nature much like a trust building article, 
but you will be presenting an offer in the article. You can promote an 
affiliate product this way or promote one of your own products or services. 

A typical income builder article would be: “5 Steps To Better Article 
Titles” In that article, I would write what good article titles should have and 
why you need them, but I would feature my “article title” product as the 
step to show them “how” to write better titles in less time. 

So that article would not only be informative, but it would guide the reader 
to a solution that would solve a problem and earn you money. 

Conclusion  
Including both of these types of articles in your ezine will help you generate 
a nice stream of passive income EVERY TIME you publish. Exposing 
people to your ezine articles week after week starts to build long-term 
relationships, trust, and creates a “following” or what I like to call a fan 
base:) 

When folks become your “fans”, that’s when you really start to see real 
results in your business. People who trust what you say, will become loyal 
fans then customers, and will support your business for years to come. 

REFER TO APPENDIX 37 FOR WORKSHEET 
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Building Your Own Premium eCourse Using Articles 

If there’s one thing that I want you to learn from this very 
important module in your training is that you can, you should, 
and you must repurpose your articles if you want to maximize 
their income potential.  
 
When you do this, you are using articles that you have already written with 
perhaps a few tweaks here and there to create a higher perceived value and 
to give the customer a different and more powerful experience from your 
information. 

That’s why one of the income streams that I use, and which has been tested 
and proven for years on the web by other marketers, is the online e-course.  

 
If you’ve been online for some time, I’m sure you’ve opted into a few e-
courses in your time, but those were probably free. Giving away free e-
courses is a great list building strategy, but few marketers take advantage 
of this format as paid content. This puts you at a great advantage in your 
niche! Think about all the lists you are on in your marketplace. How many 
offer an e-course? How many charge you for it? 

 
Now I know what you’re thinking. If e-courses are free, then how 
am I going to charge people for them?  

 
Well the answer is simple. Every free e-course that I have ever opted in has 
been general in nature. Something I could have easily learned from a few 

LESSON 39 - Build An eCourse
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article directory articles. And that’s fine - because it’s free. But here’s the 
thing... 

 
“If you are going to charge people for an e-course, you have to teach them 
something specific or specialized. Just like you would with any other type 
of paid content (infoproduct, ebook, etc.)” 

  
So in this week’s lesson, we are going to talk about three ways you can use 
an e-course to generate income as well as how to create one from 
articles. 

 
What Is An E-Course? 
Let’s make sure we are on the same page…  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➽ E-Course Type 1 - Repurpose Your Articles 
Studies show that a prospect needs to have contact with business owners or 
a business owner’s marketing message at least 7 times before they buy. 
Statistics also show that people cannot process any more than 7 new 
thoughts or theories at one given time. That’s why top 7 lists work really 
well for articles.  

So that’s why most free e-courses have at least 7 days worth of lessons. 
You can follow this same format for your paid e-course as well. 
Especially if you will be promoting a different product or service at some 
point in your e-course. (Which I totally recommend) 

An easy way to do this is by repurposing 7 articles that you have 
already written on a specific topic. Consider articles that you have 
already published that received a great response. They were commented 
on. They were shared. They were tweeted and retweeted. A good article 
series that you wrote. Etc. These are the types of articles that would be 
great to use for your first paid e-course. 
 
For example, if you are a weight loss coach, your paid course might include 
seven lessons on how to specifically lose 15 pounds in 30 days. 
 
Lesson 1 - Setting The Intention | Taking Body Measurements 
Lesson 2 - How To Avoid Destructive Thinking & Breaking Bad Food Habits 
Lesson 3 - Foods To Throw Out Of Kitchen | Foods That Burn Fat Fast! 
Lesson 4 - Supermarket shopping lists for 4 weeks (30 days) 
Lesson 5 - The 3 Exercises (You Must Do) That Burn The Most Fat 
Lesson 6 - Recipes For Long Term Success (Even The Kids Will Eat!) 
Lesson 7 - Final Weigh In | How To Maintain Your Weight Loss 

So as you see, this example of an e-course specifically teaches someone 
how to lose a certain amount of weight in a specific amount of 
time. This is the type of specified information people in this niche will pay 
for. Prospects in the weight loss niche want results and want them quickly, 
and they typically want step by step directions. 
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Why This Is A Great E-Course Style For You...  
All the content is yours, it’s original, and has your voice stamped all over it. 
It will be easy to compile and create because you have already written the 
articles. Even if you haven’t written all 7, you can always write more and 
know that it is exactly the type of content you want to share with your 
members. 

➽ E-Course Type 2 - Use Other People’s Articles  
A great way to create an e-course fast AND get others to promote it for you 
is by asking for article contributions from friends and/or biz acquaintances 
in your marketplace. Strangers too:) 

Here’s how it works… 
1. You stay with the 7 article formula. Select one of your articles to be 
one of those articles. 

2. Now you are going to contact 6 other folks and ask their 
permission to use an ORIGINAL article on whatever their expertise 
is to include in your brand new, exciting, e-course. Their incentive 
will be exposure (you must mention them as the source for that 
week’s lesson to your subscribers) AND that they can join your 
affiliate program (easy to do on Clickbank.com) and promote the 
course to earn extra cash. 

3. If you have difficulties contacting or getting 6 folks to agree to this 
deal, you have a few other options for obtaining content painlessly. 

4. Search the article directories (good ones like ezinearticles.com or 
goarticles.com) and find articles that you can use that are distinct 
and interesting enough to include in your course. While the 
content is not original, you can find some really good articles if you 
do a little research. *You might have to charge a little less for an e-
course made from this content -- ethically I mean:) 
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Why This Is A Great E-Course Style For You...  
People that contribute articles to your e-course are more than likely going 
to promote your course for you -- and that goes a loooong way to 
meeting whatever financial goals you have for this course and your 
business.  
 
This is also a great idea for you if you haven’t written a lot of really good 
articles with specific enough information for an e-course. Problem solved - 
just use other people’s stuff.   

 
➽ E-Course Type 3 - Conduct An Interview  
Depending on how new you are to your marketplace or what the folks are 
like in your niche, it may take you a little time to get 6 people to actually 
commit to giving you an article for your e-course AND actually send it to 
you. 
 
That’s why it may be a better idea to approach some people with 
an “interview request”. Some people may not want to give you content 
because they don’t know you, but MOST people will do an interview with 
you. Especially if you make it easy by sending pre-written questions for 
them to answer via email. People love to be interviewed. 

Another great thing about conducting an interview as content for your e-
course, is that the course content will be totally original and 
exclusive to you. If people want to learn the “secrets” shared from the 
person you interviewed, then they will have to buy the course. 

Here’s an example of questions you could ask a weight loss 
coach: 
 
1. What’s your biggest tip for how people should get started losing 
weight? 
2. What is the one mistake you see people making which sabotages their 
weight loss? 
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3. Where should people focus more of the energy, on diet or exercise? 
4. Give us 7 quick tips about preparing foods without the fat 
5. What’s the 1 thing readers can do to make a big impact in their weight 
loss? 
6. What do you teach that’s different from what other weight loss 
experts are teaching? 
7. Can you talk about emotional eating and what we can do to stop it? 

Again, we’ve kept with the whole power of 7 theme, but you can of course 
ask more questions, although I would chunk them into course sub-sections 
to make them more digestible for the reader. 

Why This Is A Great E-Course Style For You...  
If you interview someone good, someone who really knows what they’re 
talking about, you typically are given credibility by association. So not only 
have you created an e-course by asking a few questions, but you have 
borrowed some of their “mojo” just by being the or one of the people to 
have exclusively interviewed them on a particular strategy or topic that 
they are an expert on. 

 
➽ How To Build Your E-Course 
Now that you know what type of e-course you are going to create for your 
audience, you need to know how to build and deliver it. It’s pretty simple. 

 
1. You Need a Sales Page. It doesn’t have to be fancy, but it does need to 
be able to tell the prospect what the benefits will be for subscribing to 
the course. You can do that on a simple blog page or post or you can go all 
out and build a long sales letter. I offer Do-It-Yourself & Done-For-You 
solutions for creating web copy. Send me an email if you’d like additional 
help with this. 
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2. Pick a Payment System. There are various ways you can set up 
payment for your e-course. The easiest and most immediate solution is 
Paypal, but you can also use Clickbank, 1ShoppingCart, PayDotCom and 
many others. I’ve used all of these, but Paypal is my favorite. 

 
3. Sign Up For An Autoresponder. The key to delivering an e-course is 
to set it up as an autoresponder series, which is nothing but a series of 
(daily, weekly, etc.) consecutive emails. A person opt-ins to your course via 
a web form and they begin to get your emails a.k.a. e-course. I use Aweber 
for this. Really inexpensive but robust tool. Tip: You only need to get the 
starter package. 

 
4. Decide On Course Length. In keeping with the power of 7 - this can 
be a 7 week course. One lesson delivered per week. Or you could always 
break up the articles and deliver portions on a daily basis. For example 
Article 1, Part 1 on day one. Article 1, Part 2 on day two. Etc. Delivery can 
really be whatever you want it to be. More weeks or less. Just remember to 
give enough information and value to your customers. 

 
5. Decide On E-Course Delivery. There are two ways you can format 
your e-course. You can have each lesson pasted directly in the body of each 
of your emails or you can have a link to the lesson (found on your website). 
Then people can read the lesson there on your site, or you can take it a step 
further where there is a download link for a PDF version of the lesson. I 
used this 3 step format for the the original release of this training program 
several years ago. 

I’ve used both of these formats and found that for paid e-courses, the 3 step 
process is best. The PDF downloads give more added value then just 
reading an email. Plus you can jazz up the PDFs with images, etc. Again, 
adding more interested and value for the customer. This is important if you 
want “repeat” business. 
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Conclusion  
Building and promoting an e-course to your prospects is a great way to 
earn passive income while also instantly building credibility and trust. You 
will be known as a teacher, instructor, or guide. The people that enjoy your 
course will want to learn more from you. They will begin to trust you and 
are more likely to buy from you again. 

It’s a great product for repurposing your articles and a way to get a little 
income coming in so that you can fund other aspects of your business. 

REFER TO APPENDIX 38 FOR WORKSHEET 
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Creating Your Own Audio Class  
What I love about this income stream is that it is so 
easy to create but offers a great deal of value to your 
customers and clients. 

Now there are a lot of BIG programs out there that 
will charge you hundreds of dollars to teach you how 
to create audio information products, but you’re going 
to learn it here, right now, and for free. 

 

First Step - Gather Your Content  
Choose several articles on the same or similar topics that you can combine to 
create a class that will teach the listener something specific. It should solve a 
problem for the listener. This is the type of information people will pay for. 

You will have to play around with the number of articles you want to use based on 
their length, but the class should be about 45 to 90 minutes long, although I have 
paid for 30 minute classes as well. (If you don’t have enough articles, that’s okay. 
You can write a few for the class.) 

Second Step - Write Your Intro 
It’s always a good idea to write an “intro” for your audio class or teleclass. This is 
an introduction that you will use for every class you do. You can change it up here 
and there based on the topic, if you have a guest interview, etc. but for the most 
part it will stay the same. 

In this introduction or welcome message you will include your name, your 
business, your url, what the topic of the class is, and a brief story about you and 
who you are (for those that are new to your information), and to reinforce your 
who you are to repeat listeners. 

LESSON 40 - Create An Audio Class
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You will typically also include a personal glimpse of why this topic is important to 
you and why you are doing a class on this particular topic.  

You will probably want to write or type out your intro and refer to it for your first 
couple of classes, but after a while you will learn this intro by heart and it will just 
come second nature to you.  

Intros can easily take up 5-15 minutes of your class time, which is why I 
recommend a 45 minute class, because that will give you about 30 minutes worth 
of content and any final wrap-up time or set up of the next class (outro). But 
that’s just the minimum.  

You will find once you start speaking, that time will actually pass pretty quickly, 
which is what makes this income stream so sweet. It’s fast and easy -- and fun! 

Third Step - What You’ll Need   

1. Your content 

2. A USB microphone for recording your audio 

[I use a Logitech headset that you can grab from 
Radio Shack or Amazon] 

3. Software that allows you to record & edit the 
audio.  

[There are a variety of ways to go about this. You can use recording software like 
Garage Band (Mac) or Soundbooth / Audition (PC). You can also use a free web-
based option such as http://audacity.sourceforge.net]  

These programs will create mp3 recordings of your class that you can post on 
your site for customers to access. If you own a blog, it’s pretty easy for you to 
upload audio by clicking on the music note (in Wordpress) and selecting the 
audio you want to upload from your computer. This will create a link on the page 
that you post the audio on. When people click on the link, the audio will play. 
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If you want to people to listen to the audio right there on the page, you will need 
an audio player for that. There are a zillion Wordpress plugins that do this. I use 
WPaudio.  

Of course there are real snazzy audio players that have a lot of other features as 
well and there are lot of companies that offer this. The most popular robust one 
which I have also used is AudioAcrobat. 

 

Fourth Step - Record Your Class 

Take a drink of water or warm tea and get started. All you have to do now is put it 
all together. Your intro, your content, your outro. Record it in whatever program 
you’ve decided on, make any edits (I use my 11 year old to make edits:), or just 
talk right through it and let any imperfections stand. (I do that too.) Save it. 

 

Fifth Step - Get Paying Students 

1. Price your class competitively. If you are going to run a series of classes 
you could offer a per class price and also a series price. Look at other classes in 
your niche to determine what that number is. 

 
2. Put up a sales page. Promote your classes like you would any other product. 
List key benefits of taking the class. What problem will be solved? 

 
3. Make it easy. Make sure your 
payment process and access to the class is 
simple. Students should be able to 
instantly download or have online access 
to the class after payment. I like 
combining DigitalAccessPass with 
1ShoppingCart or Paypal for this. 
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4. Build anticipation. You can really promote your class like you would a 
teleseminar. Promote a specific day and time for folks to access the class. No one 
has to know until later that the class will be available after the initial date. If 
people want the information, and want to get it quickly, they will be there to 
order the class on the “release date”. 

 
5. Promote the heck out of it. There are so many free ways to promote your 
class these days: Article Marketing, Facebook, Twitter, LinkedIn, Forums, Blog 
Comments, List Swaps, Ezines, etc. Remember, you can outsource most or all of 
this to a VA or a student. Sign up 3 or 4 people and you’ve paid the cost of 
outsourcing. 
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How To Write & Sell Short Reports For Lucrative 
Long Term Passive Income (Part One) 

Welcome to the next Articology training lesson. This is a big one (so it’s in two 
parts), and the reason why I spend a lot of time on this lesson is because this is 
the way that I got started turning a “passive” profit online. So while I did begin 
with individual clients, I was working hard for those clients every week. But when 
I started publishing short reports, I finally knew that I had found my calling. I 
think you’re going to really enjoy this lesson, because if you get this one right it 
will pay for your entire investment in this course plus some! 
 

First Step - Understanding The Short Report  
The beauty of the short report is that it is condensed, targeted, niche information 
delivered typically 7-15 pages. Any shorter and it is a very long article. Another 
concept to understand about the short report is that it should also act as a “lead 
generator” for your bigger offers: SHORT REPORT >> PREMIUM OFFER.  
 
What this means is that your short report topic should be related to and 
leads people to your bigger offer. For example, I have a short report on 
article marketing which I sell that leads people to my bigger offer -- Articology.  

They still get great value from the short report, but it also gives them a taste of 
my writing style, my knowledge, and what else may be in store for them over in 
the full blown course --Articology. 

Okay now that you understand what the short report is all about, let’s get started 
talking about how to craft one using articles. 

LESSON 41 - Short Report Income
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Second Step - Selecting The Topic For Your Short Report 

I’m going to assume that if you are a member of this program that you have 
already identified a niche and target audience, but if there is some chance that 
you have not done so yet here are some great niches that are ripe and receptive 
for short reports: 

Aging & Seniors Skincare

Antiques Haircare

Baby/Child Investing

Beauty Kids and Teens

Motivational Dating

Fundraising Cooking

Business Computers and Tech

Cancer Disease and Illness

Coaching and Consulting Fashion

Health Photography

Home Repair Public Speaking

Interior Decorating Real Estate

Internet Retirement

Parenting Relationships

Pets Romance

Weddings Marketing and Sales

Sports Sexuality

Travel and Leisure Auctions

Writing Women’s Issues
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If you don’t see your niche here, don’t worry just yet.  
These are markets known for their profitability but yours may still be viable. If 
you’d like, you can ask me about your niche topic over on Facebook. 

 
So now that you’re clear about your market, the bigger question is what the 
topic of your short report should be. I don’t want you to spend a lot of time 
on trying to create some fabulous new idea for your report, because this is when 
you go back and can rely on your trusty ambassadors - your written articles. 

Dig In Your Article Archives 

What was an article that you wrote where you taught something very specific? 
What was an article you wrote that got a great response from readers? Emails, 
Retweets, Facebook Likes or Shares?  Also: 

✓Make sure this article’s topic is in demand in your marketplace  

✓Make sure that you can write with a distinct voice around this topic. No 
rehashed stuff.  

✓Make sure that you have something unique to say about this topic 

✓Optionally, you could also write what you have to say to a certain segment of 
your marketplace. For instance, one of my short reports is Article Marketing 
For Coaches. 

Once you’ve isolated and selected this article, this is what’s called the anchor 
article for your short report because it will serve as the topic of your first 
short report. 
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Side Note - If you don’t have any articles written on your short report topic, an 
easy shortcut is to create a “List” article on that topic. 17, 25, 50 tips. After you’ve 
listed and explained (with a few examples) each tip, you’ll have a nice sized short 
report ready to go. 

Third Step - Building Out Your Short Report   

I have written and purchased a lot of short reports and one thing that the “good” 
reports did was to detail a system for accomplishing a specific goal.  

 
So for example if your anchor article is all about how you increased sales in your 
business by implementing systems, a good short report topic for you would be all 
about how to implement your specific sales system to increase sales. Ideally that 
system would have steps. Let’s say five steps. Perhaps you’ve written articles 
detailing each individual step already? You could and should absolutely use those 
articles as material for your short report.  

So now I would do what I call an info-fusion of the information I already 
have (existing articles) and any other points, steps or examples that I want to 
include to build my report out. To fuse all the information together in a cohesive 
format, I’d create a very simple outline of your report: 
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OUTLINE 
➡ Introduction (anchor article) 

➡ Step 1  

➡ Step 2  

➡ Step 3 

➡ Step 4  

➡ Step  5  

➡ Putting it All Together  

➡ Final Thoughts (here’s where you pitch you’re bigger product) 

➡ Resources  

 
After you have your outline together, you can start “building out” your report.  
Your anchor article is going to serve as the introduction chapter to your 
report because chances were that you weren’t able to explain a lot in the original 
500 word article. 

Then you’ll follow with the steps to your system.  
If you don’t already have articles covering each individual step, then you can 
write original content explaining the steps you are missing. Just write like you 
would write any article. Don’t dwell on length or the number of paragraphs. Just 
get your thoughts down and your point across. 
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Each step will serve as a chapter or section of your short 
report.  
Make sure to pull important points out of each step and include them as bullet 
points in your report. People love bullet points:) It helps them process 
information much easier and visually breaks up text which is easier on the 
readers eyes. 

•Bullet Point 

•Bullet Point 

•Bullet Point 

Make sure that you are answering any questions your readers may have about the 
steps in your report. Remember to write this report as if your readers were just 
dropped onto this planet and know nothing about your topic!  

Pull It Together 
I always like to include a chapter where I summarize or conclude everything that 
I’ve taught in my report. It helps the reader process everything they’ve just 
learned. This is better for comprehension and also ensures that your readers get 
results.  

 
I also like to add a brief “final thoughts” section in my reports to 
personally connect with the reader again.  

I speak from the heart in this section, thanking them for reading, encouraging 
them to implement, seeding and suggesting the next product I think they would 
and enjoy, and finally I also give the reader some way of connecting with me 
beyond the report such as in social media, email, laser coaching etc. 
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The next section which is really important is the resource 
section. Resources can be products, services, tools, websites, books, that will 
help support the reader. I always recommend resources that I’ve actually used 
because it can come back and bite you in the butt later if you refer something 
based on only hearsay. Readers LOVE resource lists because they add so much 
value to your report. 

FOURTH STEP - EDIT EDIT EDIT 

What leaves a good final impression is a polished report: 

1. Spellcheck. You’d be surprised at the number of people who do not run 
a basic spellcheck of their report. 

2. Make sure that you’ve touched on all the points you wanted. Fill in 
any information gaps or holes left in the report. 

3. Read the entire report. Is it grammatically correct? Does it flow 
smoothly and make sense to the reader? We’re not looking for perfection 
here, just obvious blunders. 

4. Check your links. Make sure that any links you have included in your 
report to your website and other resources (like affiliate links) are working. 
There’s nothing more frustrating then clicking on a broken link. 

5. Remember to include front and center ways of connecting with you 
for more information on the topic of your report. Most people that read 
and love your short report, will want more from you. I include website 
links, social media, and email addresses depending on the niche in every 
report I write. 

I could really go on and on about short reports, but I’ve given you a great 
quick start lesson on writing your first one with articles. Next lesson we are 
going to talk about pricing and positioning your small report. 

 
REFER TO APPENDIX 39 FOR WORKSHEET 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How To Write & Sell Short Reports For Lucrative 
Long Term Passive Income (Part Two) 

 
Last lesson we talked about how to create a 7-15 page short report using existing 
articles you have surrounding one micro topic which solves a problem or issue for 
your target market.  

This lesson I wanted to talk to you about how to market and sell those short 
reports, because the goal is to share your knowledge with all the people in your 
community who need it, not let it sit on your hard drive and never be seen! 

 
FIRST - CONVERT YOUR SHORT REPORT  
Now that you’ve written and polished your first short report and feel confident 
that it’s ready for your community, it’s time to convert your report (which you’ve 
created in some sort of word processing document) into the universal file format, 
PDF format. 
 
The reason why we convert our reports into PDF files is because a PDF file can be 
read on PC computers, Mac computers, mobile phones, tablets, and most e-
readers. It is a universal file format which means that most of these devices 
have the capability of “reading” a PDF file.  

 
 

On your computer you’ll probably find the software program 
“Adobe Reader” which opens and allows you to read any PDF 
file. Most computers come new out of the box with the Adobe 
Reader application already installed, and even if it isn’t 
installed, it’s free to download off of the web. 

LESSON 42 - Short Report Income II
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So How Do You Convert A File To PDF?  
You should have created your short report with a word processing application 
such as Microsoft Word or Pages, or perhaps you used of the free options such as 
OpenOffice.  

If you have used a premium application such as Microsoft Word or Pages there is 
probably an option to either EXPORT, SAVE AS or SHARE your file as a PDF. 
This function is what will convert your report to a PDF file. Select the “Best” 
quality if given the option and the default security settings are fine. There is no 
need to “lock” your PDF file. Default settings will allow people to read and print 
your report. 

For example, since I use a Mac I would go to the SHARE link, then select 
EXPORT, and then select PDF as my file format of choice. Once you’ve exported 
your file as a PDF, your computer will probably give you a choice of where you 
want to save it much like any other file.  

You can also hire someone to convert your documents for you at an insanely low 
price over on Fiverr (anything done for $5). Well worth the expense if you don’t 
have the conversion software. 

SECOND - BUILD ANTICIPATION 
You could really have started this step during last week’s lesson but I didn’t want 
to give you too much, and that is to build anticipation around the release of 
your short report. This is pretty simple to do. You want to let your community 
know that you have a report coming out that is especially for them. In fact, this 
strategy works so well, I’ve included a regular “what I’m working on” section in 
my newsletter.  
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1. Tell your list 

If you are writing a newsletter regularly (and you should be), then the first people 
you should be building anticipation for is your list. If the topic of your report is 
related to an article you’ve included or something else you’ve said in your 
newsletter, then mention that “you are working on a special report on this very 
topic!” Keep mentioning it until the report is released. 

 
2. Tell your blog readers 

If you write a related article to your report on your blog, that’s a great 
opportunity to mention the title of your upcoming short report. Then when it’s 
released, you can replace the mention with a link to the actual sales page for the 
report. 

3. Tell social media 

Here’s where things can get really viral! Tell your communities on Facebook, 
Twitter, LinkedIn, etc. that you are writing your report and what it’s on but 
mention it very casually. So while I may directly tell my list that I’ve got this great 
resource coming out soon on article marketing or blogging, on Facebook I may 
just mention “Working on chapter 3 tonight of my new report while listening to 
Beyonce!” Much more casual, no obvious marketing, just a mention that they 
should look out for something from me soon. 

 
4. Go To Forums 

Go to relevant forums in your niche and add a link to your report’s sale page 
there. Find some during a basic Google search or go to places like Ning or 
LinkedIn for niche specific groups and forums. 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5. Write An Article 

Write an article that is specifically related to your report’s topic, include a link to 
the sales page in that article, and publish several versions of it in key places such 
as EzineArticles or guest post opportunities. 

THIRD - PRICING YOUR SHORT REPORT 

Most people price their products based on two factors: 

 
1. How much money they want to make 

2. How much money they think their product is worth  

These two factors often contradict each other, because most people want to make 
a lot of money but are afraid to price their product because they don’t think 
people will buy it! Do you see how this could cripple your efforts? 

So this is my simple solution for pricing... 

Mindset  
If you solved a problem for someone, then your report is worth every penny! Ta-
da the end. Stop worrying about the quality of your report. It’s fine:) 

 
Page Count  
As a general rule, you can price your report based on page count at roughly about 
$1 per page. So a 7-15 page report will cost about $10-12, a 16-20 page report will 
cost about $17, and a 20-30 page report will cost about $20. Anything beyond 20 
pages is not a short report, it is an information product. 

 
Niche Position  
After taking a look at the general rule for pricing short reports, you can increase 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �230

http://spinrewriter.com/lisa-special-offer
http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

these prices by a couple of dollars based on your position in your niche. Are you 
the only game in town? Are you solving a very specific issue that no one has really 
touched on? That gives you an advantage in your marketplace and therefore you 
could raise the price of your short report. This is something that doesn’t have to 
be written in stone, and something you can always test. 

FOURTH - CREATING YOUR SALES PAGE   

I could write an extensive tutorial on how to write a sales page, but I’m going to 
be honest with you, it’s not necessary. That’s the beauty of short reports. You 
can write your page directly on your website, you don’t have to spend an 
exorbitant amount of time writing the sales page, you just need to write from the 
heart and include these factors: 

1. A Benefits-Based Headline 

2. Benefits of your report explained in short paragraphs and bullet points 

3. Why the reader should trust you to teach this concept to them 

4. Why it’s important to take action now 

5. A call to action (link for them to order) 

6. Contact information - to make sure the reader can ask you ?s prior to 
purchase 

 
All of this can be and should be included on ONE page on your Wordpress blog 
(I’m hoping that’s the platform your site runs on. If you need help with this, 
please let me know over on Facebook). 
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FIFTH - FULFILLING YOUR ORDERS 

In order to fulfill your short report orders you need to be able to accept payment 
and send buyers their report (PDF file). You can use a variety of options for this: 

 
1. Clickbank - This is my first choice for new publishers because Clickbank is a 
trusted 3rd party vendor in the digital marketplace. People can order using any 
major credit card and you can add your report to Clickbank’s huge affiliate 
marketplace and have affiliates promote your report for you. Which is a great 
benefit of this company. [Easiest To Use] 

 
2. e-Junkie - This is my second choice for fulfillment. Same process as Clickbank 
as far as credit card options, secure delivery of reports (Clickbank doesn’t have 
this), and an affiliate marketplace but their process is a little clunkier. Not as user 
friendly as Clickbank (but way cheaper at only $5 a month). [Lowest cost] 

 
3. Practice Pay Solutions - I only recommend this option if you are taking your 
business seriously and not just testing the waters with this ebook. This is a 
shopping cart system that looks extremely professional and can be highly 
customized. You can also collect buyer’s information for your own records as well 
as deliver your reports to them securely. You can use it in conjunction with 
several credit card processors such as PayPal (free to use) or the one I use 
(Authorize.net). [Most Pricey] 

 
I use all three of these solutions for my different niches and for 
different purposes. All are highly reputable and worth your 
investment. 

Now You’re Ready!  
Have fun publishing your short reports and let me know when you’ve made your 
first sale. I’d love to celebrate your successes with you:)  

REFER TO APPENDIX 40 FOR WORKSHEET 
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How To Write & Publish Your Signature Ebook 
 
INTRODUCTION  
There is a huge shift that has been going on in the publishing industry and that’s 
great news for entrepreneurs and marketers. The “shift” is that mobile ownership 
has exploded on this planet. Millions of people own mobile phones, 
tablets (like iPads), and eReaders. More people have access to digital 
content then ever before and that’s why writing and publishing your signature 
ebook has never been more important to your business than right now. 

FIRST STEP - Selecting The Right Topic  
I am teaching this lesson as if you’ve never published an ebook before because 
most of my past students have not. So with keeping that in mind, you are about to 
create your first or your “signature” ebook. The one that people are going to 
think of when they hear your name or your business name. So it’s 
important that we are careful about the topic. 

1. The topic needs need to be highly relevant and an integral part of your 
business. Do not write about something that you do not have experience in or a 
deep knowledge of. Especially for your signature book. 

2. Your book can cover a “buffet” of topics that are all applicable to what you 
do or how you serve people, but organized in a way that makes sense to the 
reader. For example, perhaps it can be step by step system. 

3. Your book could also be written in a “deep dish” style. Meaning that you 
can take one aspect of your topic buffet and cover it in depth. Leave no stone 
unturned. Giving your reader immense value. 

LESSON 43 - Your Signature Ebook
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Whatever approach you take towards topic selection, remember that the goal is 
always to help your readers. Pick your topic with them in mind and their 
needs (not your own) and you’ll never go wrong. 

A sure fire way to get your signature topic right is to “survey” your list to find 
out what their most pressing needs are. If you don’t have a list yet, try reaching to 
your social media networks. 

SECOND STEP - Writing Your Book 
 
After I’ve selected a topic for my ebook, I go back to my blog archives and dig for 
gold! What that means is that I’m looking for all the articles that are relevant and 
can be used as the foundation of my ebook. I’ll grab about 7 to 10 articles.  

 
If I don’t have enough articles on that topic, I will write additional articles so 
that I have at least seven. 

 
Now you will read all your articles and put them in some sort of order. Any topic 
points that your articles don’t cover can be incorporated by “building your 
articles out”. What that means is take your 500 word article and add more 
content to it so now it’s a 800 word article which covers all the points you wanted 
it to. 

 
In most cases, your articles can serve as chapter titles of your ebook. 
Especially if you’ve written extensively on the topic, and it’s just a matter of 
organizing, copying, and pasting your articles all into one document and writing 
paragraphs that bridge each article together. (Very Important -- You don’t want 
your ebook to read like 7 separate articles). 

After you’ve written your book it’s very important that you proofread it: 
spellcheck, grammar check, make sure you’ve checked it for bad sentence 
structure. One of the biggest errors I see ebook authors make is that they make a 
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lot of simple errors such as writing to instead of too (check out these other 
common grammatical errors). 

 
THIRD STEP - Publishing Your Book 
There are two ways to make money with your ebook. Publish it and sell it 
commercially on outlets such as Amazon or Barnes and Noble, or sell it straight 
from your own website. 

When selling from commercial retailers such as Amazon here are a few golden 
nuggets to ensure that you get all the sales you are looking for: 

1. Price your book competitively. You cannot charge a premium price 
on Amazon if all of your competitors are charging 5 bucks.  

2. It’s imperative that you place your book in the right category and 
give it  the right tags so that people looking for your topic can find you. 

3. It’s important that you put your best work on Amazon. If you throw 
something together, people will know and give you horrible reviews which 
will kill any chance you have for sales. 

When selling from your own site here are a few things to keep in mind: 

1. Seed and promote. The best thing you can do for the sale of your book 
when selling from your website is to first seed it (tell people that you’re 
writing it, tell them when you’re editing it, get them excited that it’s going 
to be published soon). Then after you’ve published and it’s up and ready on 
your site, you need to promote it (tell everyone it’s on sale). 

 
2. Get the pieces of the sales process right: you obviously need a 
website, or at least a compelling sales page, a way to collect payments, and 
a way to deliver the book. 

 
There is no hard or fast rule on ebook length, but I can give you some parameters. 
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On retail sites like Amazon, a book typically under 100 pages should be described 
as a booklet, guide, or Amazon single. Over 100 pages is a book.  

If you are selling the book yourself, you have a little more room to play with. 
People who are buying directly from you are typically going to be people 
somewhat familiar with you. They’ve seen you on social media. They are on your 
list. You were referred to them from another source.  

So as long as your book educates the reader about something specific, something 
they want, they really won’t care about the length of the book. All they care about 
is the quality of the information. 

 
I talk a lot more about the entire ebook sales process in my book: How To Write, 
Publish &  Price Your Non-Fiction Ebook. Download it for free at my site  
http://LisaAngelettieBlog.com 

 
FOURTH STEP (Optional) - Affiliate Sales  
One of the best things that I did when I published my first ebook in the 
relationship niche was to put it on Clickbank. Through Clickbank I was able to 
tap into their massive affiliate network that promoted my book for me. My ebook 
got sales that I normally would never have received because many different 
affiliates were selling my book for me. Some use Adwords. Some sold through 
their own articles and websites. All I did was reap the rewards.  

 
Sure Clickbank takes their cut per sale, but honestly it’s “free money”. It’s a 
network that I highly recommend that you tap into, especially if you’re in a 
Clickbank friendly niche. (Feel free to ask me about your niche over on my 
Facebook Page.) 
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THE KEY TO LONG TERM SALES 
Remember that this is your “signature” ebook. It will become a big part of your 
overall branding and marketing.  

 
So anytime you write an article, or are on a teleseminar, featured somewhere in 
the press, or in social media -- that’s always a good time to mention your 
book when it relates to the subject matter. Make it the topic and the “book” that 
people know you for and you will see continued sales for the long haul. 

REFER TO APPENDIX 41 FOR WORKSHEET 
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Publishing Articles For Multiple  
Streams Of Affiliate Income 

 
INTRODUCTION  
If I were to write and teach you this Articology module all over again, I really 
should have taught you this lesson first. The reason why is because it is so very 
easy to implement. You don’t even have to have a website, which many people 
who first come to me do not have (or not a good one anyway:)  

Another great thing about this lesson is that it is a great way to start infusing 
cash into your business “right now” while you work on building your brand and 
attracting clients or whatever it is you want to do more of your in your business. 

FIRST THINGS FIRST!  
Affiliate income is the money that you earn by referring another business’s 
product or service to people. So for instance, you could sign up as an affiliate for 
this program (Articology). When you do, we would: 

1. Create a unique link for you to use through my affiliate program (Clickbank) 
and then when you referred people to Articology, you would give them that 
link to use. 

2. It’s very important that you give them your special link so that you can be 
credited for the sale. Otherwise, if they visit the site with the site’s url such as 
Articology.com then you would not get credited with the sale. 

LESSON 44 - Affiliate Article Marketing
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3. How much you earn depends upon the affiliate agreement with the 
business owner. For Articology, I pay affiliates a whopping 60% for every sale 
they make. I do this because I want to encourage and thank my affiliates for their 
hard work. But everyone has a different percentage that they pay or sometimes 
they pay a flat rate, so you just have to read the affiliate agreement to be sure of 
your probably income per sale. 

 
4. Affiliate percentages can change greatly depending on what’s being sold, who 
the company is, etc. Obviously the higher cost a product, the more income you 
can expect to receive. 

 
5. Monies are typically paid to you on a monthly or a “threshold” basis. 
Threshold means that you have to earn a certain amount of money before a 
company transfers your earnings to you or sends you a check. Typically $50 or 
$100 for most programs. 

FIRST STEP - Finding Customers 
 
One of the most frequent questions that I receive about affiliate article income is 
on the topic of how to find customers. This is really the easy part because you 
will find customers everywhere you go. Anyone could be a potential customer. 
Ways you can engage potential customers is by: 

• Conversations with Friends And family 

• Writing and Publishing Articles (which I’ll talk more about in this lesson) 

• Writing Blog posts & Guest Blog Posts 

• Emails To Your List or To Friends And Family 

• Social Media Engagement: Twitter, Facebook, LinkedIn, etc. 
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SECOND STEP - Building Trust 
This step is key and is what I base my affiliate income on, and that’s building a 
trust-based relationship with the people I am going to refer products to. To 
build trust, I choose to run my business with an education-based marketing 
approach.  

I like to teach my customers something pretty much all the time, so that 
when the time comes to refer a product or service, they don’t feel like they are 
being sold to (because they are not). In fact they are just being told about a great 
tool or service from someone they trust (me). Just like when you take a book 
recommendation or restaurant suggestion from a friend. Same principle. If 
someone trusts your opinion then they are likely to act on your suggestions. 

THIRD STEP - Selecting Your Resources 
When you pick products and services to promote to your community, please 
don’t pick items based on the affiliate revenue that you can earn from 
them. That’s a sure way to fail at affiliate marketing. First of all it’s icky! Second 
of all, what if you refer a product that you’ve never used and it’s a horrible 
product? You will lose all of the ground you made in step two - building trust.  

So here are my 3 golden rules for selecting products: 

1. You must own the product or have used the service before you promote it. 

2. You must like the product (it’s bad karma to promote stuff you don’t like). 

3. It must make sense to your community. (Don’t promote soda to a diabetic!) 

Remember that what’s more important is the end result that you want your 
community to achieve. The products you are promoting simply serve as tools for 
getting them to their desired result. 
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TAKING ACTION - Writing To Attract Customers 

As I mentioned at the top of this lesson, there are a variety of ways to start 
engaging with people in order to earn affiliate income, but I have found that 
writing articles is one of ways that “sticks” because of the trust factor built 
in. When you are published on the web, most people assume that you are writing 
from a place of authority and knowledge. So people listen. 

 
Here’s how to get started with affiliate article income: 

1. Decide what you want to educate your community about. Not a really big 
concept, but a smaller one. (Example: How To Start Juicing) 

2. Decide on the tool that is going to help them achieve their end goal. (Example: 
A particular juicer that you own that people can buy from Amazon) 

3. Now you are going to write an article longer than your average article 
marketing article. It’s going to be at least 800-1000 words. 

4. Break down what you are teaching in steps or sections in the article. (Show 
them how to make a glass of fresh juice with your juicer.) 

5. When appropriate, use screenshots or other images to help illustrate your 
steps. (Show pictures of you making the juice.) 

6. Publish your article at a place where you can make the most impact. My first 
choice would be to publish it on your own Wordpress blog and then 
promote it via social media. Major impact!  
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>> You may also publish this article on someone else’s site (but you have 
to get their permission to have affiliate links).  

>> You can also publish your article as a “note” on Facebook. 

>> Or you can publish your article at an article directory, but know that 
most directories do not permit typical affiliate links ex. http://
product.com/affiliate-special-link. So a way to get around this is to register 
a specific domain url for your product. ex. http://myproducturl.com This is 
fine with directories. 

7. Be sure to track your affiliate products and watch which products are 
converting into sales. There are lots of factors to consider when tracking and 
testing sales. What’s most important is that you write articles that are 
content rich and solves a particular need. If you get that right, sales will 
definitely follow. 

REFER TO APPENDIX 42 FOR WORKSHEET 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How To Write & Publish Your 
Flagship Information Product 

 
Why Information Products  
We’ve talked about a lot of different ways that you can repurpose your articles 
into valuable income streams, but now we are going to talk about an income 
stream that any “authority” entrepreneur should have in their business and that’s 
information products. 

If we’re going to talk semantics here, all the things that we are creating 
with our repurposed articles are in essence information products -- 
but in many circles the definition of an information product has sort of taken a 
life of its own.  

For the purposes of this training, I consider an information product to fit very 
particular criteria and therefore is different from some of the other revenue 
streams we are creating in the earlier lessons. 

In fact what I will be showing you how to create is something that 
would be considered your “flagship” infoproduct. Articology is one of the 
flagship information products for my business. It serves as the foundation for all 
of the training that I do and most people will not “get” all of my other teachings if 
they haven’t grasped the basics of article writing, publishing and marketing.  

The difference between a flagship information product and some of the other 
income streams is pretty simple. A flagship information product is typically a 
product that covers a particular topic in-depth. That means that it covers 
way too much information to be a short report and too many “insider” details or 
has too many “extras” to be an ebook. 

LESSON 45 - Information Products
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So to break it down in a simple format, your information product 
should: 

1. Teach a topic in depth. Leave no stone unturned. 

2. Don’t just write in generalities. Include specific tips and strategies. 

3. Include resources to add value such as: checklists, worksheets, 
questionnaires, member only forums, Facebook groups, live support, 
videos, audio training, etc. 

4. Show a deeper understanding of specific knowledge you have. 

5. The reader should be able to “do something new” once they’ve 
finished reading. Meaning that they should be able to implement what 
you’ve taught. 

Everyone and every business is going to carve out their own different profit 
blueprint. Some people will focus mainly on ebooks, courses, teleseminars or 
affiliate marketing. In my opinion, information products should be one part of an 
overall article profit blueprint. The reason why is the level of quality I think a 
information product should have. And this is why… 

1. Your information product is going to serve as a major introduction to 
who you are, the quality of work you produce, the passion you have for 
your topic, and basically how well you can teach what you know. Your 
information product is definitely an ambassador of you and your 
brand. 

2. People are going to pay MORE for your information product then they 
will an ebook or short report. Most information products depending on the 
depth of the information covered and the additional “goodies” you offer to 
support the readers learning, will be sold for $100 and up. 

Now I’m sure you realize that not every information product out there 
lives up to this criteria. I find that many short reports are often sold as if they 
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are information products -- but I bet if you get the truth out of most of those 
marketers, they will tell you that their sales are dismal or their returns are worse. 

People are much more savvy than you think. People don’t buy as much from 
“interruption marketing” or the traditional “bang you in your head” sales process. 
You are going to have to do some marketing around your information 
product.  

You will need to write and publish and refer to your product in those articles. You 
will need to spread the word about your information product in social media. 

 
Writing Your InfoProduct 
You will approach the creation of your infoproduct just like you would most of 
the other product streams we’ve already covered, except you are going to kick 
things up a notch. 

You will sort through all the material you have on one particular topic that your 
niche would love instruction on. Sort articles by subtopics. Then start the “build 
out” process. 

Think of each chapter or section of your infoproduct as a little mini short 
report. Each section should cover a particular concept. 

I wouldn’t create an information product that’s under 150 pages. Remember that 
more content gives your product a higher perceived value and you can charge 
a better price -- BUT beware that more content doesn’t mean more fluff. You have 
to provide value. 

If you’re struggling with building enough content around your topic, then that 
isn’t the topic you should cover in an information product. Reserve that for 
short reports or ebook guides. 

REFER TO APPENDIX 43 FOR WORKSHEET 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!  

How To Design Lucrative Coaching 
Programs From Your Articles 

Many of my clients are solo service professionals looking to attract more clients, 
clients that they actually enjoy working with and clients who can afford to pay 
them. Service professionals LOVE coaching programs. (Does this sound like 
you?) 

Typically entrepreneurs like yourself are struggling to: 

1. Attract enough clients to sustain a viable business 
2. Create coaching programs for clients 
3. Fill those coaching programs 

A lot of this can be avoided by designing marketable content that your 
clients want to invest in -- coaching programs. So I’m going to show you how 
to EASILY do this.  

1. Take some of your best articles. The ones that people have 
commented on, shared, etc. Also the ones that in your “gut” you know are 
really great. Take all of those (about 12) and design your first one year, 
monthly coaching program. [Recurring income] 

2. Each month you will teach a topic (one of your articles) via phone 
(teleseminar) or the web (webinar). This is much easier than you 
think. Just talk about what you covered in the article AND add some real 
life examples to your training call to build it out. 

3. To add more value to your coaching program, you can always add 
additional articles, create a private forum or group for members, offer an 

LESSON 46 - Coaching Programs
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additional Q&A call, offer PDF handouts for during the training or as a 
homework assignment. 

You can create as many of these programs as you want. You could create 
tiers (gold, platinum, diamond). You could create separate programs around 
topics (dog food, dog training, dog grooming). As long as you have articles or can 
write more articles to build your programs on -- you will be creating lucrative 
coaching programs that clients love for years to come. 

REFER TO APPENDIX 44 FOR WORKSHEET 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!  
Video is so very hot on the web today and it makes total sense. We are a 
nation of television watchers, movie goers, internet cruisers, video game 
players, etc. Most of us stimulate our brains these days with visual content. 
It’s a lazy way to process information but by God, that’s today’s reality:)  

So love it or hate it, it’s truly important to include video in your article 
arsenal. And so that’s the real essence of this lesson. Taking those videos 
that you will create for sites like YouTube and Viddler and  LEVERAGING 
them into income generating article training series. 

What Is A Video Training Series 
Have you ever gone to a site and downloaded a freebie there that was a 
series of free videos? That is a video training series. Now have you ever 
bought software, a plugin, or product and received a series of videos as 
training for that product? Again -- that’s a video training series: A 
collection of videos that teaches a particular topic. 

While you may be new to the web or marketing this way on the web, trust 
me when I say that thousands of people are learning new things everyday 
via video.  

This is great for article publishers like us because video training series are 
SUPER easy to make. Why? Because you will already be creating video 
articles so all you have to do is package them together in a cohesive 
training series of videos. Then sell ‘em! 

What Am I Going To Teach? 
So many people freeze up when it comes to deciding what they are going to 
teach in their video series, but it’s a simple decision. You are going to teach 
the same things you would teach with a printed product or a teleseminar 
series. Nothing changes but HOW you teach. 

LESSON 47 - Video Training Series
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In fact, it’s super important to realize that people in your world learn many 
different ways. There are text based learners - like myself. I like to read 
text. There are auditory learners - people who prefer audio articles and 
podcasts. There are visual learners - people who prefer video. 

So it’s not about creating different topics for video, it’s about taking the 
same topics you teach and creating different versions of them in order to 
service your entire base. 

Create ONE course with your articles and package it as a pdf report, as 
mp3 downloads, AND as a video training series. See what I mean? When 
you do this you will leverage the heck out of your articles and at the same 
time meet the needs of all the people who want to learn from you. 

How Do I Make My Videos? 
We covered a lot about video article marketing in lesson 23. You can go 
back to that lesson for reference in regards to how you can and should go 
about creating a video article. Just to refresh, there are many ways you can 
create videos. Modern technology has made it very simple. 

1. Use a web camera (I gave recommendations in the earlier 
lesson) 
2. Use a high resolution, HDR camera 
3. Use a high resolution camera phone, ipad, etc. 

The real essence of this lesson is all about how to leverage these videos into 
profit pulling article training series. 

1. Decide on a topic that is a hot issue among your community. Look 
especially for a topic that you can walk people through visually. 
Anything technical, creative, or something that requires a step by step 
process will do great as a video series. 
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Examples:  
How To Roast A Thanksgiving Turkey 
How To Knit Mittens In 7 Days 
How To Clean Your Heating Ducts 
How To Build A Wordpress Blog 

 
2. When you decide on a topic, remember that you can visualize almost 
anything for people regardless of the topic. Don’t worry if you’re 
topic isn’t an obvious one for video like cooking or crafts, most people like 
to have visual cues in order to learn a process.  

3. Break down your topic into steps. This is an important part of a 
good training series. People know what to expect with each step and they 
can pick and choose what videos they’ll watch based on what steps they 
need to learn.  

The number of videos doesn’t matter just as long as you provide value 
with each video. Some series may only have 5 videos and others 15 
videos.  

4. When I’m creating videos for a training series and not for marketing 
purposes, I don’t worry about keywords in the title. What’s more important 
is that the user understands what they’ll learn when they watch the video. 
So I’m always clear to mention the step and the benefit.  

Example: 
Step 4 - Naming Your Videos 

5. When recording your videos, make sure to keep things tight. Don’t 
ramble on. Get to the “meat” of your topic and include appropriate visuals 
when you do.  

When people are paying for video training, I don’t really put a limit on the 
length of each video because I’m not worried about people not watching.  
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They’ve already paid. So I want to give them all the quality that I can, 
but without being too fluffy.  

So if it takes 15 minutes to guide your readers through one particular step 
of your training -- then do it. If it takes only 5 minutes, then that’s fine too. 

6. In the earlier video article marketing lesson of this course, I taught you 
about the “talking head” video, the screensharing video, and the 
powerpoint slide video. When creating a really powerful video training 
series, in my opinion the talking head videos just don’t cut it. They’re 
better for sales pages and marketing and branding. 

I don’t want to stare at my trainer the entire time I’m being taught. I want 
to see examples of what he or she is talking about. I want to be walked 
through a process. So it’s better to go with a screensharing styled video 
(my favorite) or a powerpoint slide video. 

For screensharing I use Screenflow or Jing. For Powerpoint, you could 
obviously use Powerpoint or Keynote and export the files as movies. 

7. Give your training series a really powerful title, but more importantantly 
get an image made of your video training series. Dvd covers really give your 
training a higher perceived value. You can hire a graphics person to do this 
for you on Fiverr, and even better ones on Elance or Odesk. 

8. Be sure to market your series like you would any of your other products. 

In fact, let me give you a checklist of things to do when you are launching 

any of your article profit products: 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!    

REFER TO APPENDIX 45 FOR WORKSHEET 

Product Launch Checklist

1. Warm Your Audience - let your social media 
networks and your list know that your product is 
coming.

2. Upsell - offer another product for your buyers to 
purchase after buying product 1.

3. Use video - use audio or video on your sales page. 
It converts well.

4. Offer an irresistible bonus when they purchase.

5. Offer a free teleseminar or webinar previewing your 
product.

6. Give something away for free from your sales page 
(like a free report, video, etc.).

7. Offer implementation support for people who 
purchase your product.
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Appendix 1 - Worksheet 
Intermediate Students 
If you are an “intermediate” student (you have some article marketing 
experience), get started immediately setting up your article marketing 
campaign by following the Startup Checklist.  

You should have your first article written and published within 48 hours. 
Obviously, we’ll grow it and tweak it into the most effective, profitable 
article campaign during the coming weeks and months of our training.  

Beginner Students 
If you are a “beginning” student, begin brainstorming ideas: possible topics 
and keywords for your articles. I’ll provide you with plenty of info on how 
to do this effectively in next week’s lesson, but I’d like you to begin 
brainstorming some ideas for yourself at this point - 12 Hot Topics That 
Your Niche Is Talking About! 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
11. 
12. 
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Appendix 2 - Worksheet  

Please complete all the quick written exercises that were weaved throughout this 

lesson. By the end, you should have a clear idea of who your target market is 

and what you are going to write about. Use this knowledge to create a Top 10 
List of articles you think would benefit your target market based on the topic you 

have chosen. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
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Appendix 3 - Worksheet 

1. Create a list of keywords and keyword phrases you’ve found using one 
or two of the free tools mentioned in this. These are your “master keywords”. 
Type them up nicely and tape your list on a wall above your computer. You will 
refer to this list when writing articles and content in your niche, and I call this 
your keyword glossary. 

2. Create a list of your new longer (long-tail) keyword phrases. These 
are key to start thinking about and writing down because they are going to attract 
qualified customers to your site. I like to print these out as well - and refer to 
them when I sit down to write a new article. 

3. Once you’ve taken some time to think about your niche and used your search 
tools to really pinpoint the best keyword phrases for your market, list the Top 
Ten Keyword Phrases that you will start building content around when you 
start writing your first few articles over the next few weeks. 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �255

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

Appendix 4 - Worksheet 

Using your keyword glossary, pick the first topic you want to write about and 
begin constructing a rough draft of your first article.  

 
Remember that you need to write about something that speaks to your market’s 
“hot buttons” and it should include your keyword(s) within the article, a keyword 
rich title, an attention-grabbing introductory paragraph, and a resource box with 
a live link.  

 
Don’t sweat all the details. Just start writing whether it’s with paper and pen 
or your computer. Just get something down. We’ll perfect it as the lessons 
continue--cool? 
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Appendix 5 - Worksheet 

You should have worked on your first rough draft last lesson, and now you can 
work on refining that article a bit more. This is not the final draft! Just keep 
polishing. If you want me to evaluate what you have already written or you need 
help with a particular section of your article, make sure to schedule a 
“Breakthrough Session” with me. 

Review the different article publishing options we’ve just discussed in today’s 
lesson, and consider how you want to publish your first article.  

Consider which option would be easiest FIRST. Do you already own a 
website or a blog? Or would submitting to a directory be the easiest solution for 
you right now? 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 
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Appendix 6 - Worksheet 

1. Pick 1-3 directories that you like, read the guidelines there, then sign up for a 
free membership. 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

2. Browse the directory and read some of the “highest viewed” articles in your 
niche. This will instantly help you think of future article topics. 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 
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Appendix 7 - Worksheet 

1. Visit any social media sites you like, browse around and see how they work, 
then build your profile for free in preparation for sharing and bookmarking 
your BEST work--the articles you will complete during this program. 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

2. After you’ve joined, we can connect as “friends” on all of these sites, that way I 
can always see and promote what new articles you’ve published -- and we can 
network.  

3. When you join Twitter, find me @LisaAngelettie and I will add you to my 
Articology Stars List!  

4. When you join Facebook, please find me at http://Facebook.com/
Lisa.Angelettie.Biz and I will become friends with you. 

5. I’m also on most other sites such LinkedIn , Tumblr, Google+ as well as many 
others. Just search for “Lisa Angelettie”. 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Appendix 8 - Worksheet  

Sign up for a free publisher account with one of these ad networks: Adsense, 
kontera, amazon, or clickbank. These all are pretty simple to sign up for and to 
navigate, plus they all perform really well. 

Jot down who you signed up with, your user name, and password. 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 

_______________________________________________________ 
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The Life Cycle Of An Article  

Phase I 

!        !      !  

Phase II 

!          !      !   

Phase III 

!          !       !  

The Birth  

A topic is chosen 
and the article is 

written.

Exposure 

The article is 
submitted on the web 

for the world to 
see.

Credibility 

The article begins to 
establish you as a 

credible niche expert.

Attraction 

The article begins 
to attract traffic & 

deep linking.

Build Your List 

Your article begins to 
send prospects to your 

site & they join your list.

Multiple 
Streams of Income 

Repurpose your article 
to create more income 

streams.
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Appendix 9 - Worksheet 

Have you considered some of the titles for your first few articles?   
Jot down some of the article ideas you have based on this week’s lesson. 

1. 

2. 

3. 

4. 

5. 

Can you isolate some of the keywords or keyword phrases in your titles?  
Make sure you have used some of the two or three word phrases we talked 
about to make your titles more search engine friendly. Refer to your 
keyword glossary when necessary.  

______________________________________ 

______________________________________ 

______________________________________ 

______________________________________ 

______________________________________ 
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Appendix 10 - Worksheet  

Begin writing the introductory paragraph for your first article. Remember to 
include one to three of your essential keywords or keyword phrases in this 
paragraph. 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________ 

Take a step back. Read the paragraph with a set of fresh eyes a few hours later or 
give it to a friend to read. Would you continue reading this article? Are you 
enticed to learn more?  
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Appendix 11 - Worksheet 

1. Begin writing your resource box. Make sure to include one enticing call-to-
action that has a live link. If you need help creating the offer for your resource 
box, make sure to ask me during one of your private sessions. 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________ 

2. Once you have written your first resource box, it won’t take much to write a few 
more to tailor fit the publications you have in mind, the one that will go on your 
website, or different ones to fit several niches or to several target markets. For 
example, for one of my websites I have a resource box especially for coaches and 
then a more general one. 
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Resource Boxes I Like... 
Have you completed your resource box yet? 

If not, it’s okay...because I wanted you to take a look at some of my favorite 
resource boxes to get a better idea of how to “model” your resource box. Now 
remember, you shouldn’t copy what these boxes say verbatim, but these are some 
great examples of resource boxes that work. I say that because I’m pretty sure 
that I acted on the offer in every one:-) These resource boxes are all by very 
successful (six figure or million dollar) online business owners. So they must be 
doing something right. 

!  

Self-made entrepreneur and Inc. 500-ranked CEO Ali Brown teaches women 
around the world how to start and grow profitable businesses that make a 
positive impact. Get her FREE weekly articles and advice at www.AliBrown.com 

!  

Dan Kennedy is a marketing consultant and copywriter who helps  
entrepreneurs cut waste out of advertising, end cold prospecting, 
sell at prices higher than competitors and dramatically increase  
profits. The author of "No B.S. Business Success" and other books, 
as a speaker he has frequently appeared on programs with former 
U.S. Presidents, General Colin Powell, Larry King, Zig Ziglar, 
Brian Tracy and Jim Rohn. For info on his monthly "No B.S. 
Marketing Letter" go to http://www.DanKennedyLetter.com 

!  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!  

Ari Galper, founder of Unlock The Cold Calling Game makes cold calling painless 
and simple. Learn his cold calling secrets that even the sales gurus don't know. To 
receive your 10 free audio cold calling mini-lessons, visit http://www.Unlock-
The-Cold-Calling-Game.com. 

!  

Kim Duke, The Sales Diva, provides savvy, sassy sales training for women small 
biz owners and entrepreneurs. Kim works with clients internationally, showing 
them The Sales Diva secrets to success! Sign up for her saucy and smart FREE e-
zine and receive her FREE Bonus Report “The 5 Biggest Sales Mistakes Women 
Make” at http://www.salesdivas.com 

!  

"Would you like to learn more simple ways entrepreneurs can brand, package and 
price their services to quickly move away from 'dollars-for-hours work' and create 
more money, time, and freedom in their businesses? Check out my web site, 
http://www.KendallSummerHawk.com, for free articles, free resources and to 
sign up for my free audio mini-seminar "7 Simple Steps to Create Your Multiple 
Streams of In-come "Money and Soul" Business." 

Award-winning small business expert Kendall SummerHawk is the "Horse 
Whisperer for Business." 

!  

Jesse Koren and Sharla Jacobs, are Award Winning 6 Figure Coaches to Holistic 
Practitioners, Coaches and Consultants who are ready to Earn 6 Figures Doing 
What They Love. They publish the bi-monthly '6 Figure Practice Ezine' where 
you'll get SIMPLE, Easy to Use Secrets and INSIDER TIPS designed to teach you 
how to MAKE MORE MONEY and HELP MORE PEOPLE in less time.  

Get your Free Ezine ($97 value) and YOUR FULL SCHOLARSHIP to the 
Rejuvenate Your Practice 2 Day Intensive at Rejuvenate Your Practice 2 Day 
Intensive 
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Appendix 12 - Worksheet 

1. Using some of the content suggestions above, begin to create a list (or add to 
your existing list) of article ideas. Save the list and print it out and post it on your 
wall near your computer for easy access when you sit down to write. 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

2. If these suggestions have created a overflow of ideas for you, consider writing 
down at least 52 article ideas - and you will have planned your entire article 
marketing campaign for the year! 
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1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 
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25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

© Lisa Angelettie - All Rights Reserved.                                                                                                   �269

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

49 

50 

51 

52 

If you have filled out all 52 slots, congratulations! You have scheduled your 
editorial calendar for an entire year! If you struggle with this, consider applying 
for my Content Rich Editorial Program where I do all the work for you. 
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Appendix 13 - Worksheet 

Write your first how-to article. If you are stuck, then you can always begin 
writing the steps in your system first - and then flesh out the rest after you have 
written the meaty part. 

Your System: 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 
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Appendix 14 - Worksheet 

1. Think about how you can be a trusted resource to your market? What things 
could you write about that they would want information on? 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 

2. What problems exist in your industry right now? 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 

3. What are topics that your clients/customers are interested in? 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 
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4. What trade publications serve your market that you could get article ideas 
from? Make sure to put your own spin on it. Copying is lazy and bad marketing. 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 

5. Consider customer service. What are the top 5 questions or concerns that your 
clients have come to you with? You can write the solutions to these in 5 new 
articles! 

1.  

2. 

3. 

4. 

5. 

  

© Lisa Angelettie - All Rights Reserved.                                                                                                   �273

http://www.Articology.com


Write, Publish, Promote, Profit!                                                                                 www.Articology.com    

 
6. Now just brain dump! What 10 article ideas are foremost in your mind? Which 
ones are making the loudest noise in your head? Those 10 ideas are probably the 
ones that will help you build your cult following! 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 
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Appendix 15 - Worksheet 
1. Can you think of a few topics in your niche that you could write EVERGREEN 
articles on? These will be the bulk of your article marketing campaign. Jot them 
down. 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 

 
2. In order to write a MAGIC BULLET article, you need to know what’s going 
on in the news or who’s HOT in the news. What is going on right now in the 
news? 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 
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3. How can you tie one of the items listed above into your business? Make sure it 
makes sense - you want the traffic but you also want them to be authentically 
interested in your expertise. 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

______________________________________________________ 
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Appendix 16 - Worksheet  

Research five to ten websites in your marketplace that offer complimentary 
services or products and find out if they accept article submissions. Make sure to 
briefly but clearly explain to the site owner how your content will benefit their 
website. 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

 
Don’t be afraid to contact what you think are “BIG” websites. These websites 
often need content because they are so massive -- and in some cases will pay you 
to publish the article. 

What’s a complimentary website? One that does not offer the same or 
similar products or services that you do. One that you are not in direct 
competition with. For instance, Pepsi™ will not ask Coke™ for article placement 
-- but Pepsi™ might ask Pizza Hut™. Get it? 
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Appendix 17 - Worksheet  

The obvious assignment this week is to go through the final prep steps and make 
sure your articles are ready to go, because for the next few weeks we will be 
publishing those articles to various key places. 

Make a note of any articles that you need to do a little work on: 

 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________ 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________ 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________ 
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Appendix 18 - Worksheet 

1. Do you have a website up for your business? If you do, you need to begin to 
optimizing it with keyword rich articles that will lead prospects directly to your 
site. You can write a few (3 or more) articles and simply post them to your site - 
then link to them from your home page. OR you can build your own article 
directory filled with articles from you as well as others.  

2. If you do NOT have a website yet, then you need to begin the process of putting 

one up. Remember all you need to do is to:  
 
     1. Buy a domain name (most web hosts will offer you a domain name free) 
     2. Sign up with a web hosting company  
     3. Set up your home page or squeeze page  
     4. Add an article and link to it from your home page 

Some of this can be overwhelming I know, so be sure to ask me any questions 
over on my Facebook page. Your questions may help someone else who has the 
same question. 
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Appendix 19 - Worksheet 

1. If you haven’t done so already, sign up for an account at a high-traffic, quality 
article directory such EzineArticles.com or IdeaMarketers.com and build a 
profile. Regardless of which submission choice you use - it will be necessary for 
you to create your own profile there yourself.  

Record Your: 

Site___________________________________ 

UserName______________________________ 

Password_______________________________ 

2. Choose the article submission strategy you want to use, and submit your first 
article this week. Allow your article to gain some traction on the directory, and 
soon you can begin to track which directories work best for you. 

Article Submitted: ________________________________________ 
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Appendix 20 - Worksheet 

1. Begin by researching 10 websites that cover complimentary topics for your 
website. Check their rankings. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 

 
2. Create a spreadsheet or database list of these sites going from least important 
to most important sites. 

 
3. Cruise the terms of use, disclaimer, etc. pages of these sites and make sure that 
3rd party content is accepted. 

 
4. If the site meets all your criteria, then now it’s time to make contact with the 
first one on your list. 
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Appendix 21 - Worksheet  
1. Choose one of your favorite articles. 

  
Article Title______________________________________________ 

 

2. Select your editing software and buy a microphone if you need one. 

 

3. Now just go and do it! Record your first article. Listen to it. It’s okay if you 

made some mistakes -- just make sure that you are coming across sounding 

authentic and as an authority on your topic. 
 
4. Finish it. Who cares if it’s perfect or not. And make the decision on how you 

want to deliver it. Offering it to your list in your ezine or as a free gift may be the 

best way to go. Get some feedback. Then redo the whole thing again with your 

next article! 

5. Where did you publish your audio article? 

_______________________________________________________

_______________________________________________________ 
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Appendix 22 - Worksheet 

1. Choose one of your favorite articles. 

 ____________________________________________________________ 

 
2. Decide on what video recorder to use, movie editing software to use, and buy a 
mic if you need to and haven’t already. 

 

Recorder:_______________________________________ 

Editing Software:_________________________________ 

Mic:____________________________________________ 

3. Decide which video article format would work best for your business and your 
personality. What one format could you crank out the fastest? Direct Talking 
a.k.a.. Talking Head, Camtasia, PowerPoint? 
 
 
4. Just do it! It took me many months of paralysis to just jump in and start 
recording videos. I thought it was going to be hard. I thought that I would hate 
the videos. I thought that I didn’t really know what I was doing. But hey -- it isn’t 
rocket science. Just pick up that camera and go. If you love what you do -- then it 
should be easy as pie to get your first video article up and running. Just talk 
about what you know. 
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Appendix 23 - Worksheet  

Think about what three articles you have that represent what your business 
is all about and what benefits it can provide the reader.  

If those articles don’t exist yet, there is no better time than now to create 
three powerful articles that you think will interest and inform your 
potential customers or clients. 

After you have them, create a quick and catchy introductory paragraph. 
Add the links from your articles and your done. Instant article branding kit! 

Intro Paragraph 

_______________________________________________________

_______________________________________________________ 

_______________________________________________________

_______________________________________________________ 

_______________________________________________________

_______________________________________________________ 

3 Articles 

_______________________________________________________

_______________________________________________________ 

_______________________________________________________ 
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Appendix 24 - Worksheet 
1. Think about something new going on in your business this year. Write an 
article on it and make sure to include the 5W’s. 

2. Alternatively, you can combine pre-existing articles into an article series, 
title it, and write a press release about the series. Again - include the 5W’s. 

3. Create a free account on PRWeb and upload your written press release. 
Make sure to take a look at their tutorials if you have any questions about 
how to format your press release to their specifications. Much like article 
directories, pr newswires have their own rules and specifications. So pay 
attention in order to get your press release accepted. 

4. There will be paid options on the PRWeb site, but rest assure that your 
free submission will be syndicated by folks. It may just take a bit longer 
than if you used one of the paid options. This I know by experience. 
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Appendix 25 - Worksheet 

1. Join 3 social media sites that work for your niche. I recommend that 
twitter be one of those three. 

2. Spend time this week filling out all the information in your profiles for 
these sites. Start seeking out new friends. 

3. Join Seesmic  

4. Promote one of your latest articles. 

5. Take note of the results, then try it again and again and again:-) 
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Appendix 26 - Worksheet 

External Link Action Plan!  
 
1. Start researching what sites are important in your niche. I usually go for 
three things. Traffic ranking. Page rank. Position in search results for my 
keywords. 

2. Decide the best way to get a link from them. Leaving a blog comment is 
always a good idea. Just make sure to link to your articles and not just your 
home page. 

3. Sign up for social bookmarking sites and bookmark one of your best 
articles and then bookmark 5 articles from blogs that you admire. 
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Appendix 27 - Worksheet  
 
Find Great Guest Authors 
As you look for great guest authors to feature on your site, remember to 
check out their websites, their social media profiles, etc. and make sure that 
they fit the topic and direction of your business. Just because you will be 
using other people’s articles, doesn’t mean that you should skimp on 
quality. 

This week is a great time to compile a list of authors in your niche whose 
articles you would like to feature in future publications of your site or blog. 
It’s also a good idea to check and see if they have any products/services that 
you could promote as an affiliate as well. 

This is easy to do by using one of the many twitter tools out there and 
making a keyword search in your niche. For instance, I like to use free tools 
such as Hootsuite to make keyword searches among tweets and see who my 
competitors are and who my possible “featured authors” may be. 

Remember that this is also a great time to grab the attention of a future 
mentor or JV partner that you would like to do business with in the future. 
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Appendix 28 - Worksheet  

Make First Contact 
This week you should begin searching for 
a ghostwriter based on your topic and 
your budget. Remember that if using a 
ghostwriter will help you produce more 
content on a more regular basis -- then it 
is well worth the investment. 

Let me know of the success that you have 
had with one of my site suggestions or 
ones that you have found on your own. It 
would be nice to share them with other 
members. 

First Contact Sources: 

_______________________________________________________

_______________________________________________________ 

_______________________________________________________

_______________________________________________________ 

_______________________________________________________

_______________________________________________________ 
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Appendix 29 - Worksheet  

Take A Look At Submit Your Article or SpinRewriter 
 
Poke around the sales pages of the sites that I recommended for your article 
submission shortcut. Decide which one would fit best for what you want to 
accomplish and your pocketbook -- if either at all!  

If you decide on a trial membership over at Submit Your Article, create your 
account and publish your first article. Create a google alert for that article’s 
topic or title and perhaps another one with your name and track the results.  
See how many publishers/blogs pick up your article. 

While SYA has their own statistic section for members, it might be faster to 
track your first few articles with Google alerts until you’ve been a member 
for about 30 days and they have a month’s worth of activity to monitor. 

SYA Username: 

Password: 

___________________________________________________ 

SpinRewriter Username: 

Password:  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Appendix 30 - Worksheet 

Pick One Article  
 
1. Pick one of your existing articles. I’d use a reader favorite. If they liked it 
before, chances are they will like it again. 

2. Decide on renewing or reusing it. You will need several to repurpose. 

3. Go do it! The easiest one to start with is to reuse an article for a different 
target reader or creating an audio article, but go with the one that appeals 
to you. The only way to get it done is to do something that you like doing. 
That’s essential. 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Appendix 31 - Worksheet 

Who Will You Interview?  
1. Make a list of 5 people you could interview. If you have a network of 
people who are in a coaching or mastermind group with etc., then jackpot! 
All those people will want to be interviewed. 

2. Make a date with one of those people to get the interview.  

3. Write out your 7 questions for the interviewee so that you are prepared 
for the interview. Any additional information that comes out during the 
interview process is just icing on the cake! Depending on how much 
information you get, you could create an article series from this one 
interview. Be creative! 

4. Do it all over again with the next person on your interviewee list. 

 * Also, make sure you announce to your list when you are publishing an 
interview article. 
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Appendix 32 - Worksheet  
 
Pick Your Tracking Tool 
1. Pick the tracking tool that would work best for you based on what’s available to 
you, ease of use, learning curve, etc. 

2. Add the code of the tool to your site, or set up your ad tracking redirects. 
Outsource to a virtual assistant if you need to in order to get it done.  

3. Start tracking! 

4. Test different keyword combinations, titles, and resource boxes. You will find 
several winning combinations! 
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Appendix 33 - Worksheet 
 
Set Up Your Article Theft Defense 
1. Although your content is protected under the copyright laws once you publish 
it on the web, it’s always a good idea to place your copyright info at the bottom of 
your site, articles, etc.  

Ex. © Lisa Angelettie. All Rights Reserved. 

2. Make sure that there is a resource box detailing what people can and cannot do 
with articles that you publish on your site and 3rd party sites. For instance, you 
may want to include a creative commons license allowing folks to use your 
articles for non-commercial purposes as long as bio is intact.  

Article directories by nature allow others to syndicate your content as long as 
they include your resource box.  

3. Add a little visual cue at the bottom of your site to ensure that your material is 
100% original and can not be copied or scraped. I use copyscape. 

!  

4. Do not spend a large amount of time worrying about article theft. It can 
happen. It does happen. Yet it will probably only affect your patience levels more 
than your bottom line. No one has ever not made money because a few lazy 
marketers stole their articles. So do your due diligence, but then ultimately let it 
go. 
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Appendix 34 - Worksheet 
 
Create Your Alternate Author Names 
I encourage all my clients who are old and new to article marketing to set up a 
free account over at ezinearticles.com where you can create different pen names 
under the author profile section. 

Even if you don’t have the articles written for your different niches yet, you can 
still set up your different author names in the backend for free so that you are 
organized and ready when it’s time to write. 

!  

You can even add a different biography, resource box, and picture for your author 
names. All for free. Here’s all you have to do: 

1. Login into your account 
2. Go To Profile Manager 
3. Click on Edit Author Names 
4. Read and Agree To Terms 
5. Add Your Name 

*Make sure you read the terms, because ezinearticles.com is very specific about 
the terms of having another author name in their system. Some other directories 
are not so stringent, and you can just create another account -- but the great 
thing about creating them over at ezinearticles.com is that you don’t have to 
remember logins for different pen names that you may have. Just login to one 
account and access all your author accounts. 
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Appendix 35 - Worksheet  
 
Streamline Your Publishing Plan 
 
1. Write your articles 

2. Rewrite them if you want other unique versions of your articles 

3. Publish one version to your blog or website 

4. Publish another version to top directories such as ezinearticles, ideamarketers, 

goarticles, articlesnare, selfgrowth, etc. 

5. If you have relationships with 3rd party blog owners, publish a few of your 

favorites on those. *Most blog owners will want a unique version of your article or 

they will at least want an article that was published many months ago - not 

recently. 

That’s it! 

If you can find a virtual assistant to help you execute this plan, then excellent. But 

know that you can do this yourself, and when you do you will make a major 

impact on incoming traffic to your site(s)! 
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Appendix 36 - Worksheet 

 
Write Your Profit Blueprint 
 
Beginners 
If you are still at the point where you do not have any content of your own 
written, then it may be a good idea to create an affiliate blueprint first as a way to 
get rolling and have some income coming in while you build up your own arsenal 
of articles. 

 
Intermediate 
If you have been following the training up to this point and completing your 
homework exercises, you should have at least several articles written. Enough to 
build into a nice short report that you could sell for $15-$30 dollars, depending 
on your niche. Write a product blueprint to reflect that and the other topics that 
you plan on writing on. 

 
Advanced 
If you have hit the ground running and have written a lot of articles on several 
different themes in your marketplace, then you know that you are ready to write 
your product blueprint and add details such as urls, bullet points, etc. You could 
write a blueprint for 1 year. Think of how often you would like to publish a 
product (keeping in mind that you need time to promote). Every month? Bi-
monthly? Four times a year? 

 
*Remember that you are not writing your product quite yet. Just laying the 
groundwork and designing the map of what you will be writing and making 
money from for the next 12 months. Enjoy! 
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Appendix 37 - Worksheet  
 
Plan Your Ezine 
 
 
1. Make It Easy To Do 
You will not publish your ezine if it’s not easy to do. So don’t make this a big, 
difficult affair. Sign up for an easy to use autoresponder/newsletter account over 
at aweber and use one of their nice templates as the foundation for your ezine. All 
you have to do is fill in the copy. Throw an opt-in box on your site (which you’ll 
get from aweber) and you’re good to go. 

 
2. Plan Your Articles 
Some people plan their ezine content for an entire year. Some are planning their 
next ezine right now:) Whatever you decide, put a plan in place for your content. 
Decide whether you will use a trust builder or an income builder article in your 
next issue, or even better your next few issues. 

 
3. Publish Consistently  
This is important. You will not build trust by publishing erratically. You must be 
consistent, whether its monthly, bi-weekly, or weekly. Of course the more often 
you publish the better. I publish weekly. 

 
4. Get Started 
Don’t plan your ezine for 6 months! Once you have an article written, you are 
ready to go. So make sure you dive in. Your ezines will get better the more you 
write, practice and publish. It’s okay for it not to be perfect right away. 
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Appendix 38 - Worksheet  

Outline Your First eCourse 
 
Beginners  
If you do not have seven articles on the same targeted topic, then here’s your 
chance to write a few more so that you do have all seven. Make that your goal for 
the week (or more if you need to). Get those articles written and you are well on 
your way to building your first e-course. 

Intermediate & Advanced  
If you have seven articles on a similar topic, then this should take you all of 15 
minutes. Outline your e-course using those articles plus an intro article. Plan 
when you are going to promote it to your list and think about the bullet points 
you may use on your sales page (benefits of taking your e-course). 

Article Outline 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 
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Appendix 39 - Worksheet 

Begin Writing Your Short Report 

Beginners  
If you do not have several articles on the same targeted topic, then here’s your 
chance to write a few more so that you have enough to build out for each chapter 
or section of your report. Make that your goal for the week (or more if you need 
to). Get those articles written and you are well on your way to creating your first 
profitable short report. 

Intermediate & Advanced  
Outline your short report using your anchor and supporting articles plus any new 
articles you’ve written. Work on building out each chapter, by listing the key 
points (bullet points) of that section and then writing several paragraphs on each.  

Article Outline 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 
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Appendix 40 - Worksheet  

Prepare For Publishing Your Short Report 
 
One Simple Assignment... 

While you are preparing your short report for delivery, creating your sales page, 

and deciding on your delivery -- start building anticipation for your short 

report by letting your community and extended communities (social media) 

know that it’s coming. Check off once you’ve posted in your community. 

Facebook 

Twitter 

LinkedIn 

Pinterest 

Other _______________________________ 
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Appendix 41 - Worksheet  

Prepare For Publishing Your Ebook 
 

First Steps… 

1. Survey your community and decide on the topic for your book 

 

2. Gather any existing articles in your archives on that topic 

 

3. Start building out those articles and writing “bridge” paragraphs that 

help blend your articles into one cohesive manuscript. 

 

4. Questions? No worries, I’m here to serve you. Just reach me over on 

Facebook. 
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Appendix 42 - Worksheet  

Identify Your Favorite Products 

 
As your business grows, you will find lots of different products and services to 

promote as an affiliate, but for now I’d like you to identify the products that you 

use in your business right now or life that you love. Your top five and any other 

supporting tools/resources you use in your business. 

1. 
2. 
3. 
4. 
5. 
6. 

7. 

8. 

9. 

10. 

Sign up for the affiliate programs for those products today! 
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Appendix 43 - Worksheet  

Making Your Information Product Special 

 
The biggest difference between your flagship information product and some of 

your other income streams is that you are going to offer a lot more details and a 

lot more goodies. That is what will set your product apart from the others in your 

marketplace. 

So with that in mind, think of what resources or extras you can provide to add 

value to your information product. For example, for this information product, 

adding my worksheets to help walk you through each step of the system was a big 

resource. They are not something that I had to have in the product, but they 

really add value to it. 

Goodie Possibilities… 

1. 

2. 

3. 

4. 

5.  
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Appendix 44 - Worksheet  

Designing Your Lucrative Coaching Program 

If you’re thinking about creating a long-term, recurring coaching program in your 

business, you will need the content to discuss every month. Go through your 

article arsenal and pull out a possible 12 topics you can talk about this year. 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 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Appendix 45 - Worksheet  

Outlining Your Video Series 

If you’re thinking about creating a long-term, recurring coaching program in your 

business, you will need the content to discuss every month. Go through your 

article arsenal and pull out a possible 12 topics you can talk about this year. 

 
Select Your Topic_______________________________________ 
 
Decide On The # Of Steps__________ 

Title Your Steps 

___________________________________________________ 

___________________________________________________ 
 
___________________________________________________ 

___________________________________________________ 

___________________________________________________ 

___________________________________________________ 

___________________________________________________ 

___________________________________________________ 

___________________________________________________ 

___________________________________________________ 

___________________________________________________ 
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Appendix  - Worksheet 
25 Easy Article Ideas 
 

1. Write a list of tips on how to get something done in your niche. 

2. Interview someone popular or important in your market. 

3. Write a review of a product or service in your field. 

4. Write an opinion piece on an “issue” in your market. 

5. Tell a story or fun little tale and entertain your readers. 

6. Write a testimonial-based story from someone who has used and 

loves your products or services. 

7. Write a story that is ties a holiday in with your product/service. 

8. Go to the forums and message boards and write an article on what’s 

hot in your market. 

9.  Look at the competition and see if they have covered an angle that 

you have missed. Now you write on that topic! 

10. Write an article on a television show or newspaper that has covered 

something in your market. 

11. Create a survey and write an article on the results. 
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12. Write an article covering something you learned or heard at an 

industry conference in your field. 

13. Write a Top 10 Article on something in your field. 

14. Write an article covering the top myths or misconceptions in your 

niche. 

15. Write a book review on a new book in your field. 

16. Write an article or series on how you troubleshoot a particular 

problem in your niche. 

17. Ask your list what types of questions they have and write an article 

or a series of articles answering their questions. 

18. Write an article on a growing trend in your field. 

19. Write a How-To article on something interesting to your market. 

20. Refresh and rewrite an old and outdated article. 

21. Write an article on the Top 10 resources in your niche. 

22. Write a Before and After article based on a real life example. 

23. Write a Q&A article using some of the questions from your list. 

24. Write an inspirational article keeping people in your niche 

interested or on task. 

25. What are you most passionate about in your field? Write about it. 
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Appendix  - Worksheet  
 
Ezine Articles  
When it comes to submitting content, I am very particular about where I send my 
articles. I want them to go to a place that is committed to giving them the most 
care and exposure possible -- and in my honest opinion -- that directory is  
http://EzineArticles.com. 
 
While there are several really stellar general directories out there, this is the 
website where the owner Christopher Knight is truly dedicated to improving the 
form and function of the site -- in order to benefit writers. Not his pockets! He is 
always adding new features to the site, making it much more reader friendly as 
well as writer friendly. With a commitment like that, it’s no wonder that article 
writers and article marketers from every niche imaginable all want to submit 
their articles to this directory. 

Ezine Articles Profile 
1. Ezine Articles is an article directory that at the time of this writing hosts 
articles from about 150,000 writers in 570 niche markets. All writers can register 
for a free membership, with which you are permitted to submit 10 initial 
articles. If the article content meets their standards, after 10 successfully 
published articles, you may be able to qualify for platinum author status which 
allows you to publish an unlimited number of articles. The articles will still need 
to be approved of course after submission. There is also a diamond level for more 
seasoned authors. 

To hear the audio and video about the free 
registration process -- visit here. 
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2. Articles DO get rejected by Ezine Articles. Yes, there are real live people 
reviewing your articles carefully - so it’s prudent to submit your best content. And 
very important that you submit original work. To make sure that your articles do 
not get rejected, it’s best to read the editorial guidelines. 

Read more about the site’s editorial guidelines 
here -- read guidelines. 

3. Ezine articles is a very important website based on it’s Alexa stats. It is 
the 275th most visited site on the web. Which is phenomenal! It’s amazing to 
even be listed in the top 100,000 sites, so 275 is a great position to be in. And 
their traffic numbers have been fluctuating between holding steady and steadily 
increasing. This is important to you because if your articles reside at an 
“important” website, the search engines will consider your articles important -- 
and that will reflect in better search engine results for your keyword rich articles. 
Take a look… 

!  
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4. Another great feature over at ezine articles is the fact that you can manage 
articles under several pen names. So if you have two completely different 
niches, you could write about dogs under L. Angelettie and then relationships 
under Lisa Angelettie. But you can access all of your content under your one 
umbrella account. 

5. Once you register for your free membership, it’s absolutely essential that you 
go in you admin section and access the “author tools” section. This is what you’ll 
find in a drop down list under author tools: 

View My Messages - message inbox 
View My Article Reports - see statistics such as article views, url clicks, times 
emailed  
Diagnostic Center - checks for invalid urls in your articles 
View My Author Rankings - checks your rank in categories you’ve submitted to 
View My Article Feeds - tool to display your articles on your own website 
Create A Widget - grab a widget of your latest articles to place on your website 
Article Promotion - recommend any of your articles by email 
Ezine Submission - submit your ezine info for inclusion to ezine directories 
Press Release Submission - submit press releases to ezine article’s sister site 

 
6. Don’t forget to write your author profile. People view it all the time to see who 
you are, what makes you an expert on your topic, and other website and business 
information. For ideas, feel free to Take a look at my profile.  

7. You can find a great source of article marketing information and find another 
way to stay connected with other article marketers by visiting the site’s blog 
written by Knight. I just love it. He always writes something useful or thought-
provoking which will make you a better article marketer. 
Visit The Blog 

8. Finally - if you had to make a choice between submitting to only one article 
directory, I would make it EzineArticles.com because people use this site to read, 
research, submit content, AND syndicate content for their ezines and newsletters. 
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Unlike many of the other article directories out there, this is not just an article 
submission site. Ezine publishers definitely use this site for finding content. 
Content that they will publish to their lists which means more people exposed to 
your message and more traffic back to your site. 

So if you haven’t done so already - go register for your free account and I look 
forward to reading your articles soon! 
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Appendix  - Worksheet  
The Tip List Template 
 
STEP ONE  
Think about your market carefully...Now think about a specific issue that matters 
to your niche. What do they care about? What do they want solved? What 
problems do they have? What solutions do you offer? Now pick one of these 
topics, because you are going to write an article quickly covering the five tips that 
you would offer your readers on that topic/issue. 

STEP TWO  
List numbers one through five and write your tips next to the numbers. 

Tip 1 -  

Tip 2 -  

Tip 3 -  

Tip 4 -  

Tip 5 -  

STEP THREE  
Begin with tip one, and write three sentences further explaining and illustrating 
that tip. It’s important that you write simply enough for a fifth-grader to 
understand, and that you always add a little bit of “you” into the copy. You never 
want to sound like someone else - especially in your market. 

STEP FOUR  
Do the same thing you did for tip one, with the other remaining four tips. Note 
that five tips is not the rule, but is usually enough to produce a 400 word article. 
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If you want to write a meatier article, you can always write 7 or 10 tips. It’s best to 
create an odd number tip list (better conversion) unless you are creating a top ten 
tip list etc. Don’t write more than ten. Your article will get too long and the reader 
may lose interest. Remember you are not writing an editorial piece for your local 
paper:-) 

STEP FIVE  
Congratulations! You have just written a Tip List Article. How long did that take 
you? Probably not very long. And imagine what you can do when you take your 
list of topics and create tons of tip list articles from them. You will have an 
arsenal of articles that will be ready to use. Just make sure you… 

1. Spell check your work  

2. Make sure you have over 400 words. Anything less the search engines 
won’t like as much.  

3. Don’t have a website to add your articles to yet? Then get your list 
growing by adding your Tip List article to a top article directory. I like 
ezinearticles.com. 
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