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Canada at 150: mapping our 
energy needs for the next 150 years

People: powering next-gen 
energy innovation
Energy is about people—their passions, their creativity and their ingenuity. 
Oilweek will be a key cylinder in Canada’s energy innovation engine by 
profiling those people and processes in petroleum, wind, solar and all 
other forms of energy that will shape Canada’s next 150 years. It will be 
about innovation that both includes and transcends technology; it will be 
about innovation in new business processes, new social systems and 
new regulation and policy. It will be about innovation in 
environmental stewardship and safety. 

Oilweek will demonstrate 
how energy is intertwined 
in our lives by bringing it to 
life through people. It will be 
about how a resource sector 
demonstrates to the world its 
resourcefulness in a way that 
helps Canada maintain its world 
leadership status through leading 
by example.

For fifteen decades, energy has powered the 
Canadian economy —not just petroleum, but a 
range of systems that includes nuclear, hydro, wind 
and solar. But as Canadians, we have not been 
very good at engaging in constructive dialogue 
about the choices that come with a rich energy 
heritage. 

Oilweek will be a key means to begin more 
balanced conversations about Canada’s energy 
future in a world defined by social, political and 
economic complexities. Through a range of print 
and digital tools, it will bring together Canadians 
with diverse backgrounds and concerns and 
provide a platform for productive and innovative 
energy-focused discussions.
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Connecting 
key audiences 
to meaningful 
energy talk

Why energy systems matter: 
getting the mix into balance
Question: Will Oilweek’s name change?

Answer: No, not for the time being. There are a couple of important 
reasons. One, it’s a great brand, and one that’s been around for 
75 years. It’s known and trusted. Two, the petroleum sector has 
powered the Canadian economy for more than 150 years—and it 
will continue to do so long into the future. It will also be the bedrock 
on which our next generation of energy systems will be built. It is 
important Canadians learn the foundations of energy, and the oil and 
gas sector can be that guide.

Question: What does an “energy systems approach” mean?

Answer: No energy system functions in an independent fashion. 
Everything is connected in one way or another. All systems are 
interdependent and interconnected. We will all be better off as 
Canadians if we understand those relationships and how to navigate 
the complexities between systems, particularly as we evolve toward 
renewables and the important role they will play in our future. We will 
be working with some of Canada’s leading energy systems experts 
to help our readers and users understand how to think critically 
about energy choices. 

All Canadians have a stake in energy. It powers our lives and 
our country. We also have a right to express views and ask tough 
questions to the people and companies that produce energy in all 
forms. We have the same right to question politicians and policy 
makers. 

Oilweek will bring together the diverse voices—from First Nations 
and university campuses to city councils and environmental non-
governmental organizations—into one community of “energy talk.” 
Via print and digital platforms, Oilweek will be the safe and neutral 
place for energy voices to be heard and issues to be discussed and 
debated. Over the next year, Oilweek will work with key groups to 
build bridges between its legacy users and new audiences.



CANADA’S ENERGY LANDSCAPE can be bewildering and complicated to navigate. 
Many voices are competing for attention as the country transitions to the next 150 
years of energy systems. The environment and the economy drive much of the 
discussion naturally and are dominant dynamics. But sometimes the truth gets lost in 
the political rhetoric, and vacuums are created. Oilweek will be there to help fill those 
spaces with timely content and context. The Oilweek team will help separate fact from 
fiction when it comes to the science behind our energy opportunities and challenges.

Oilweek will help Canadians connect the opportunity and energy choice dots and, 
in the process, unpack the complexities inherent in energy issues. Oilweek’s goal is 
to help bring together oil and gas companies, mineral developers, power generators 
and governments to explore collaboration and initiatives in these areas:

Due to the dominance of hydropower in Canada—outside of Alberta and 
Saskatchewan —there is limited opportunity to increase the use of renewables. 
Rather, the opportunity is to produce the raw materials that go into renewables 
(rare earth minerals, cobalt, lithium, graphite, nickel, copper); process these 
minerals; turn them into intermediary products like magnets and motors for 
wind, panels for solar, components of batteries, and ultimately end products like 
turbines, panels and batteries; and export these products to the world.

There is a major need to develop low-carbon, cost-effective fossil fuels and 
mineral-extraction and -processing techniques to help Canada remain globally 
competitive. This means both cutting upstream emissions and capturing 
emissions from large-scale facilities. This is how the traditional oil and gas market 
connects to other heavy industries like mining, smelting, fertilizers and some 
manufacturing sectors that have major emissions and cost concerns in Canada.

Canada also needs to capture CO2 and turn it into carbon-based products like 
aggregates, cement, fuel and fertilizer. Potential alliances in this area include 
aggregate miners, cement manufacturers, fertilizer manufacturers, methanol and 
intermediary petrochemical companies, researchers and governments. There are 
numerous start-ups in Canada already working in all these markets and looking for 
financing.

Canada needs to work on resource-extraction efficiencies—including the use of 
other byproducts to make hydrocarbons more cost-effective, such as off-gases 
from processing hydrocarbons for petrochemicals and fertilizers, minerals from 
oilsands tailings, rare earth elements from coal, and lithium and energy from 
watered-out wells.

WHAT’S REAL—AND WHAT’S NOT—ABOUT ENERGY IN CANADA?



TROY MEDIA is a Canadian editorial syndication services company based in Alberta. 
It provides quality content to more than 1,800 print and online media outlets across 
Canada. Troy and Oilweek will partner to provide energy-focused content from Oilweek 
for media companies interested in connecting their customers to news and perspective 
about Canada’s important energy issues. Founded in 2005, Troy Media has developed 
a reputation for providing the in-depth analysis required by seasoned journalists and 
editors. Traditional media outlets and websites use or license content supplied by 
Troy contributors and freelancers for their own needs. In 2016, Troy Media edited and 
distributed content ran 8,684 times across Canada for a readership of 541,623,352. 
Through the Troy-Oilweek partnership, media outlets will have access to some of the 
best quality energy content available.

OILWEEK’S DIGITAL PLATFORM will provide a broad range of tools to help users 
connect easily to real-time energy news and insights. As part of its new digital toolkit, 
Oilweek will provide:

 The same content that appears in the print edition with added features, including 
options for sharing and redistributing;

 Powerful data-visualization tools that make complex energy numbers easier to 
understand;

 Regular digital infographics that bring energy numbers to life;

 Access to key data sets that can be used to build presentations, corporate reports 
and business plans;

 Idea-sharing and dialogue tools to facilitate interaction among energy 
organizations via digital townhalls;

 Unique features via which members can share ideas or insights with Canadian 
energy leaders; and

 An “innovation incubator” for entrepreneurs and innovators to share their ideas, 
solicit input and and generate interest.

SYNDICATION PARTNERSHIP 
MEANS CROSS-COUNTRY READERSHIP

DIGITAL TOOLS 
MAKE ENERGY CONTENT ACCESSIBLE IN THE MOMENT
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Integrated solutions pricing

An energy platform powered by print, 
digital and discussion tools

COVERS 1X 3X 6X 9X 12X

Gatefold cover $15,500 – – – –

Outside back cover  10,500 9,980 9,720 9,450 8,930 

Inside front cover 9,500 9,030 8,790 8,550 8,080

Inside back cover 9,500 9,030 8,790 8,550 8,080

REGULAR ADS 1X 3X 6X 9X 12X

Double-page spread $10,725 $10,190 $9,930 $9,660 $9,120 

Full page 7,150 6,800 6,620 6,440 6,080

2/3 V 5,500 5,230 5,090 4,950 4,680

1/2 V or H 4,500 4,280 4,170 4,050 3,830

1/3 SQ or V 3,250 3,090 3,010 2,930 2,770

1/4 V or H 2,500 2,380 2,320 2,250 2,130

SPONSORED 
CONTENT 1X 3X 6X 9X 12X

Double-page  
sponsored content 
(one full-page ad plus  
one page of sponsored 
content)

$15,000 $14,250 $13,880 $13,500 $12,750

Full-page sponsored 
content 8,500 8,080 7,870 7,650 7,230

Rates effective Sept. 1, 2016, for advertising in 2017. Cancellations made after the ad 
material due date will be invoiced at 50 per cent. Cover positions are non-cancellable.

Oilweek’s next 150 years of service to Canada’s energy 
sector will be about two key elements: honouring its links 
to a 75-year history of energy information service and 
creating and sustaining a next-generation energy insights 
platform. 

This will be a combination of print and digital offerings 
that will connect Canadians from different backgrounds 
to the way they best want to engage with energy 
information across all energy types. The print periodical 
will remain a key foundation in the Oilweek portfolio 
and it will be complemented by a diverse selection 
of online tools, including textual content and data 
visualization components. Oilweek will also continue its 

ENERGY PARTNERS PACKAGES

The Energy Partners Packages are designed for customers 
with integrated solutions needs. By committing to an 
annual campaign, Oilweek customers can benefit from 
a wide range of print and digital services, including 
campaign and collateral design.

Subscribe to an annual contract of monthly advertising/
messaging for $25,000 (quarter-page ads), $45,000 (half-
page ads) or $70,000 (full-page ads) and receive the 
following added-value benefits:

• One complimentary full-page CEO letter via which your 
organization’s leadership can address a pan-Canadian 
audience.

• One complimentary full page of sponsored content, 
with editorial services provided by JWN.

• Three complimentary advertisements for your 
community partner organizations.

• Complimentary monthly digital presence in the Oilweek 
section of jwnenergy.com.

• Logo inclusion among all energy partners on page 
5 of each printed edition and on the Oilweek digital 
platform. 

Total value-add per package: from $15,000 to $35,000, 
depending on the package purchased.

Oilweek account executives and marketing staff can 
custom design a range of print and digital solutions to 
match your current messaging and communications 
needs.

OILWEEK ADVERTISING RATES

tradition of creating face-to-face conversations about 
important energy issues via cross-Canada townhall-
style sessions at which Canadians can come together to 
engage in important energy dialogue—all of which will be 
disseminated back over the various platforms.

What can you make 
from one barrel of oil? 

Researchers broke down a typical barrel of domestic crude oil into what could be 
produced from it. The average domestic crude oil has a gravity of 32 degrees and 
weighs 7.21 pounds per gallon. Here’s what just one barrel of crude oil can produce:

SOURCE: CHEVRON

The lighter materials in a barrel are used mainly for 
paint thinners and dry-cleaning solvents, and they 
can make nearly a quart of one of these products. 
The miscellaneous fraction of what is left still contains 
enough byproducts to be used in medicinal oils, still 
gas, road oil and plant condensates. 

It’s a real industrial horn of plenty.

135
four-inch 

rubber balls

There would be enough 
petrochemicals left in that 
same barrel to also provide 
the base for:

540
toothbrushes

11
plastic telephone 

housings

39
polyester shirts

195
one-cup 

measuring cups

65
plastic dustpans

750
pocket combs

65
plastic drinking cups

Distillate fuel to drive a 
large truck (five miles 
per gallon) for almost

40
miles.

If jet fuel fraction is 
included, that same 
truck can run nearly

50
miles.

Nearly

70 
kilowatt- 

hours
of electricity at a power plant 

generated by residual fuel.

Lubricants to make about

one
quart

of motor oil.

Gasoline to drive a 
medium-sized car 

(17 miles per gallon) 
for more than

280
miles.

Liquefied gases, such as 
propane, to fill 

12
small (14.1-ounce)

cylinders for home, camping 
or workshop use.

Wax for 

170 
birthday candles or 

27 
crayons.

About

four 
pounds

of charcoal briquettes.

Asphalt to make about

one
gallon

of tar for patching  
roofs or streets.

23
hula hoops

SOURCE: ENERGY EFFICIENCY MARKET REPORT 2016, INTERNATIONAL ENERGY AGENCY

numbers Average energy efficiency improvement in IEA member countries

14%
between 2000

and 2015

which is enough to power Japan for a full year. 

These savings also reducedtotal energy expenditure by

in 2015, mostly in buildings
and industry. 

This saved

450
million tonnes of oil 
equivalent in 2015,

US$540
BILLION

The forgotten climate change killerAn often-overlooked key to curbing emissions, efficiency is the only energy resource truly accessible across the board. In fact, the International Energy Agency (IEA) predicts a formal push toward energy efficiency will be a major driver of a global reduction in greenhouse gases between now and 2040. 
Here are a few numbers illustrating its importance.

Global investment in energy-efficient products in 2015

US$221
BILLION

in buildings, including appliances and lighting

US$118 BILLION

in transport, including
light-duty vehicles

US$64 BILLION

in industry, including 
energy-intensive industry

US$39 BILLION

+6%
from 2014

greater than 
investment in 
conventional 
power generation

Investment growth was strongest in the buildings sector

+9% from 2014

of all efficiency 
investment in the 
sector was from 
the U.S.



Oilweek’s new reader strategy is all about connecting dots; that is, bringing together the 
diverse players who have a stake in Canada’s energy future. Building on a history of loyal 
reader engagement, Oilweek is connecting the petroleum and other energy sectors to each 
other—and to other energy players. The groups below represent the first wave of Oilweek’s 
next-generation family of energy doers. 

Federal 
members of 
Parliament

 WHO: All federal MPs will receive 
the print editions of Oilweek in 

addition to access to the digital tools.

WHY: Politicians need access to current  
and unbiased insights into energy dynamics 

to facilitate informed and balanced  
policy making.

Canada’s 
post-secondary 

universe
WHO: The deans of business, 

engineering and science faculties 
at all major Canadian universities and 

polytechnical institutes, as well as senior 
students.

WHY: These institutions produce both 
the research that transforms energy 

systems and the people who are 
being trained and taught to 

meet key challenges and 
opportunities.

Provincial 
members of 
Parliament

 WHO: All provincial MPPs/MLAs will 
receive the print editions of Oilweek in 
addition to access to the digital tools.

WHY: Provincial politicians need  
access to current and unbiased insights  

into energy dynamics to facilitate 
informed and balanced policy making 

given the control provinces have 
over their own resource 

opportunities.

First 
Nations leaders

 WHO: The chiefs and band 
councils of all First Nations, as well 

as aboriginal business leaders.

WHY: Canada’s indigenous communities 
are critical elements of next-generation 

energy systems evolution. By connecting 
them to various energy communities and 
creating opportunities for engagement 

and listening, they will become even 
more integral to our national 

success. 

Oilweek’s 
core readers

WHO:  Oil and gas companies 
and their service providers over the 

life cycle of energy assets.

WHY: Oilweek’s transactional function of 
bringing buyers and sellers together will 
remain unchanged. With the inclusion of 
other energy system developments and 

their related supply chains, Oilweek 
will continue to facilitate the same 

transactional value in other 
energy sectors. 

 CONNECTING IMPORTANT ENERGY STAKEHOLDER DOTS 



ENGOs
WHO: Environmental 

non-government organizations 
are important players in Canada’s 

energy narrative.

WHY: By helping ENGOs understand 
key energy issues in real time—and giving 

voice to their concerns—Oilweek aims 
to build better bridges 

that contribute to 
more productive 

energy 
dialogue. 

Mayors 
and councils

WHO: The mayors and 
councils of Canada’s top 20 cities 

in all provinces and territories.

WHY: Local governments are critically 
important players in shaping 

policy municipally, provincially 
and federally. More current 
and contemporary energy 
insights and perspectives 

will help them 
deliberate energy 

issues.

 WHO: Energy industry trade 
associations—from petroleum to 
hydro and everyone in between.

WHY: These associations lobby, promote 
and educate across a broad energy 
spectrum, touching everything from 

safety and sustainability to technology 
and training. Canada’s associations 

are critical voices in key energy 
sector dialogues.  

Oilweek’s 
core readers

WHO:  Oil and gas companies 
and their service providers over the 

life cycle of energy assets.

WHY: Oilweek’s transactional function of 
bringing buyers and sellers together will 
remain unchanged. With the inclusion of 
other energy system developments and 

their related supply chains, Oilweek 
will continue to facilitate the same 

transactional value in other 
energy sectors. 

Energy industry 
associations

WHO: The president 
and CEO, staff and board of directors 

of the Canadian Chamber of Commerce.

WHY: As business leaders, they understand 
and promote the value of energy supply 
chains across Canada, in communities 

large and small. By understanding 
economic impacts more dynamically, 

they can support new supply chain 
development initiatives.

Canadian  
Chamber of Commerce

OIlweek’s next generation of energy readers will not be just passive consumers of information 
and perspective; they will be active contributors to some of the most important energy 
dialogues Canada needs to have in its history. Oilweek, as a neutral and independent platform, 
will provide a safe and constructive forum for anyone with a vested interest in all forms of 
energy to contribute their views. 

 CONNECTING IMPORTANT ENERGY STAKEHOLDER DOTS 


